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3. JUAINU 5,350,300 - 5,671,318 - 6,011,597 - 6,372,293 - 6,754,630
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15.100 wallesiunisasilountyn 3 (3-0-6)

TU100 Civic Enagement

15.101 Tan ondeu wazlne 3 (3-0-6)
TU101 Thailand, ASEAN, and the World

NUINUYBEAENS Jadu 1 391 3 waein

15.102 vinweTinn19den 3 (3-0-6)
TU102 Social Life Skills

nuMINIFIEnsiUAlaA1ans Jadu 1331 3 ndlein

15.103 FAnfuanudsbu 3 (3-0-6)
TU103 Life and Sustainability

UUINNTET UIAU 3 391 9 ruenn

15.050 MIWAUIINYLAIWIDINGY 3 (3-0-6)
TUO050 English Skill Development laidumiein
15.104 N13AR 81U LazlTeUae 19T T 3 (3-0-6)

TU104 Critical Thinking, Reading, and Writing
5.105 ﬁﬂwzﬂwsﬁamiﬁwmmé’mqw 3 (3-0-6)
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UnAnwiazAesdnuisedvinng o Turasdgunusmdanuiinue Aue Al

wu.201  vdnnguneiieafiunisuseneugsie 3 (3-0-6)
BA201  Business Law

WU.202  NISAERINT 3 (3-0-6)
BA202  Taxation

WU.204  @dfgIne 3 (3-0-6)
BA204  Business Statistics

WU.301  MSRNUGIAR 3 @nau 45 - 200 FalussioniAnnsAng)
BA301  Business Internship

WU.401  MISUTINSWaNagNS 3 (3-0-6)
BA401  Strategic Management

ve.201  mstayTdud 3 (3-0-6)
AC201  Fundamental Accounting

w202 Mstydiienisdanis 3 (3-0-6)
AC202  Management Accounting

n4.201  NKRUGIAY 3 (3-0-6)
FN201  Business Finance

N9.201  NANNITHAIN 3 (3-0-6)
MK201  Principles of Marketing

50201 weluladAdsiaiiegsia 3 (3-0-6)

15201 Digital Technology for Business

Mu.201  nsUIskazn1sUsEnaunsadislng 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

ul.201  MsusmsMsUURNIS 3 (3-0-6)
OM201  Operations Management

7.213 mwgmam%agammﬁaﬁu 3 (3-0-6)
EC213  Introductory Microeconomics

f214  iAswgEan iAoy 3 (3-0-6)
EC214  Introductory Macroeconomics

A9.221  N1WINGUTIGINT 1 3 (3-0-6)
EL221 Communicative Business English 1

A9.321  N1WINGWTITINT 2 3 (3-0-6)

EL321 Communicative Business English 2
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14311 A1SUIMITNITHU 3 (3-0-6)
FN311  Financial Management

N4312  Nsaemu 3 (3-0-6)
FN312  Investments

N4.313  N1IRUIETNINUTENA 3 (3-0-6)
FN313  International Finance

9

9411 ASAATITNOUNUS 3 (3-0-6)

9

FN411  Derivatives Analysis

2. Ayantaen 18 NULAN

€

NANYIALHDIANWISIHIVIDNEDNANUNAIVINITRUAINUATIUIL 18 KUI8NH Laedl

1. dendnwivilunian 2.1 Jvnendenluaunsdu (W ne) lddnd 12 miedn
ol nsidendnurlumnag 2.1 awdendnuivannguinlaivniafenduividie: vie @endnw
Fannguindaud 2 nauivtulufle
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5 v 9 a A
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a o
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N9.395  defilAY N19N15EY 1 3 (3-0-6)
FN395  Special Topics in Finance 1
N9.495  TeNiAY 11915 2 3 (3-0-6)
FN495  Special Topics in Finance 2
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(n) nguuIMIN1TRY

19.281  MSUTMINTRUYAAR 3 (3-0-6)
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FN282
N4.399
FN399
N4.421
FN421
n9.422
FN422
19.423
FN423
n3.424
FN424
NN.461
FN461
n9.471
FN471
n9.472
FN472
N4.491
FN491
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FN499

N4.251
FN251
N4.351
FN351
N4.399
FN399
n9.451
FN451
N4.452
FN452
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MIUIMIAILITIAS
Wealth Management
NMSENIIUAUNITRY
Internship in Finance
NNTAATIZNIIYIIUNINITREY
Financial Statement and Reporting Analysis
msanwrrndululanenistu
Financial Viability Study
miu'%m'imiﬁu%uqq
Advanced Financial Management
N19UVFUAD
Investment Banking
mafﬁmwdwﬂizmmﬁﬁ”’ug&
Advanced International Finance
LuudaesadRiion1sIsenenisiu
Statistical Models for Financial Research
nMsRugshatuiulargsiameluladnisiu
Start-up Financing and Fintech
MsfnwLanziFewnunsiugsia
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Business Forecasting

NUIMTLATING
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Managing Compensation and Rewards
ganadidnwselind

Electronic Business
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Microeconomics Theory
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NM.316  NITUTITVOINNNITIAII MUY
MK316  Distribution Channel Management
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MK318  Marketing Analytics for Decision Making
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MK412  Marketing Management Capstone
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MK499  Independent Study in Marketing
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U314 NISHRILIMINEINTUYYY 3 (3-0-6)
HR314  Human Resource Development
NU315  ATUTUTAIRBULNY 3 (3-0-6)
HR315  Managing Compensation and Rewards
U316 NITWENIUENALS 3 (3-0-6)
HR316  Employee Relations
VU317 NSAINEIRNSHAZNITUSIMSNTAB LAY 3 (3-0-6)
HR317  Organization Development and Change Management
NLALL  SEUUATAUWALAENITIATIBAAUNTNEINTUYYE 3 (3-0-6)

HR411  Human Resource Information and Analytics (HRIA)

2. Ayentaen 6 NULNAA
Tminfnwden@nwns1e3v191na1v1NIsUSII$99ANTT NISUSENBUNIST WATNSWeINS

wywd (597 HR 38 ER) 91W3U 6 viein

3. Jwlnviadviaen 18 wiehn
tnAnwidondnuivlmideividenguuuilaguuuunis fail
3.1 3wl
Fenfnwanivleinmisidusaruonanefilnaeuluuminedosssuamans

Fudwln IneAnvimudofmuanasSeulwwemdngnsininanismiug waemnimizsfnvedivln
wdeey WnAnwazdeadendnuivianmnaiviniidendnuiliniemnaivudenmuiiisien
N13UTMITIANTT N1SUTENBUNT WATVSNEINTUYEE NFUIVINITUIMINSNEINTUYwdivualiasy
mudumbenifmundisdy

%38
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3.2 Ay 49N

unNo.2

Tiden@nwseivinng Amuualinsseluil lidesnin 18 nulwfn vl a9

wanAnwluninivdentazfsalididouiuivlunuinisendsnilaidand@nun I inaid1asu

N.321
HR321
NU.322
HR322
N3.395
HR395
nu.421

HR421

Nu.422
HR422
Nnu.423
HR423
nu.424
HR424
NU.495
HR495
n6.311
MK311
uy.323
OM323
§9.311
1B311
AN.103
CS103
16.200
JC200
9.200
PY200
9.380
PY380

PIN®ENNSADETT NISIINUNT LAZLITANRDTO

Communication, Persuasive and Negotiation Skills

nsinUssAnSranuiunineInsuy sl

Corporate Human Resource Performance Measurement

WdafivAy N19N1TUTMSNTNEINTUYLE 1

Special Topics in Human Resource Management1

MFIBWALIAAIUSAY AUNITUSINTIANIS N1SUSENBUNNS

LA¥NITUIMININYINTUYE

Research and Consulting in Organization, Entrepreneurship

and Human Resource Management
WinweN15lAYmN19esHa

Coching Skills in Business
NFUTMINITNINTUYRGTENIUSEINA
International Human Resource Management
TinweN15IANTEUIUNSISOUS

Learning Facilitation Skills

Wdafivy N19NITUTMINTNEINTUYLE 2

Special Topics in Human Resource Management 2

WoRANTIUEUTLNA

Consumer Behavior
AMTUINIININITUING

Service Operations Management
am‘wLLaﬂﬁaumaﬂqiﬁﬂizﬂdﬂdﬂizL‘vm
Global Environment of International Business
nslusunsumenimesiioeiy
Introduction to Computer Programming
Ardilosumenisieans

Introduction to communication
ey

General Psychology
ININYIYAANNTTUULALDIANT

Industrial and Organizational Psychology

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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@1.337 d9ANINgLTNIu 3 (3-0-6)
SO337  Sociology of Labor

NIE  AR/ER Nnsiedn

naud 2 nzju"?;611'1mui‘]ué’ﬂsznaumma:mscu‘%ms (Entrepreneurship and Management)
1. 3y uendsAu 27 wuwnA
Thinwasfesdnumeininaiina siue feil

w211 maduiussneunadesdu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
VU211 NSUSMINTNENIUYYE 3 (3-0-6)
HR211  Human Resource Management
311 waAnssuesntsuasnsidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
AN31l AsiwAuLuugsiakarmMsiaszinuduldla 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
MW.312  mMsuimsssiaiidudulauagssfansoun 3 (3-0-6)
ER312  Manging Growing Business and Family Business
NW.313  ASHAILIAILAAAS NATIALAE N1TE5 19U TRNT U 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation
W31 ASWAILKAR a9 T 3 (3-0-6)
ER314  New Product Development
nu321  vinwensdeans nsliiutn waziasdeses 3 (3-0-6)
HR321  Communication, Persuasive and Negotiation Skills
AWALT  ANSUTNTRIANTUIRATIN 3 (3-0-6)

ER411 Managing Innovative Organizations

2. Ayantaen 6 WU2BNA
TrdnAnwden@nw151839191n@1U73INTUSINTBIANTT NNSUTENBUNIT WAL

NFneNsuYLE (39 HR vise ER) 911 6 viefin

3. FlnnTedviasn 18 AV enle
tnAnwudenfnuilmidoividonsuiuulnsuuuunis el
3.1 3yIn
Fondnwanivledvmiailuazuenansiilaaouluuminedesssurans

Jwdvin Imﬁﬂmmm’faﬁmumazL'E"aulmﬁuawé’ﬂqmﬁ‘uﬂmwﬁmﬁ?u6‘] wazyNIeAnUa YN
waeoy WnAnuezdeadondnurivanmuinininiidendnuily viamnaivudenmuiivien
N15U3M509ANI3 N135UTENBUNIS waznsneinsuywd nauiginisiduusznounisuaznisusns
fmualinsunusuIumeAndirued s
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]

.2 Ay aen

[N

o
o

Fondnunsedvaneg fituelitwieluil litfesntt 18 wihefin siall Snilden
Anwlumnaivideniasdodisdoutuivlumaniviendenilidondnuliudinedu
ni.321 ﬁﬂwsmﬂﬂué’ﬂwﬂaummasé’ﬂisﬂammﬁaﬁmm 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship
w395 shdeiiey van1siluguseneunis 1 3 (3-0-6)
ER395  Special Topics in Entrepreneurship 1
nW.422  AsuImsmalulad 3 (3-0-6)
ER422  Technology Management
495 whdetivay mensiuduszneunis 2 3 (3-0-6)
ERA495  Special Topics in Entrepreneurship 2
421 mMTeuarlirUIny MuUNITUIITEIAnIs NMsUsznounis 3 (3-0-6)

LAENITUIININITNEINTULE
HR421  Research and Consulting in Organization, Entrepreneurship
and Human Resource Management

nn.311  weAnIIUEUILAA 3 (3-0-6)
MK311  Consumer Behavior
np.321  MInaIadmsuUsEnaunis 3 (3-0-6)
MK321  Entrepreneurial Marketing
w311 meleseiiensdadulannagsia | 3 (3-0-6)
OM311  Business Analytics |
UU.323  NISUIMISNINITUINNG 3 (3-0-6)
OM323  Service Operations Management
U326 nsdanswaluladlazuinnssy 3 (3-0-6)

OM326  Technology and Innovation Management

§5.311  ANINWINARNVBITINTENINUTEINA 3 (3-0-6)
IB311 Global Environment of International Business
AN.103  NSUSLNSUABLAILABSIUBIAY 3 (3-0-6)

CS103  Introduction to Computer Programming
28200 Anufidesiumenisdoans 3 (3-0-6)
JC200 Introduction to communication

NS 13/HR Mnsedn
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4. NMIANEIVINNTUIUITOIANT N15UTZNBUNT waznIwensuyed
UnAnwanunsaidenfnuivinnguivladvivids 10 2 ngudn Ao 1. NANIYINITUINIS
ninensuyed vive 2. naivmsluduseneumsuagnisuims Inefinwiliasumulassassniusagngu

Fimuall wazaglasumsssungain (Concentration) Lilulusenunanis@ine (Transcript)

4.1 NFUIVINTUIUTNINEINTUY WY
1) dwmiuiinfAnwausnidivemansuasnisUayd 18 wioeia

tinfnwanmded - fusasdaz@nyininnisuimsesdng msusenouns
LAEVNENTIYYE NEUNTUTINTNINeINsUYwd Axdesfnunangivinne auiidmuelifwiolud uas
dosaovldldlumedniafuusarmeion lisnd C uarldmsziundsazauinlniamnlisng 2.00

Ldswiu 3 Jn 9 wieda
U211 NISUTIININEINTUYEY 3 (3-0-6)
HR211 Human Resource Management
311 wgRnssuesAnIsuaznsdugtl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
NU312  SEUUMSUTMTHANY 3 (3-0-6)
HR312  Performance Management System

2. 1AonAn¥5183919In391eNN1TUINITIANIT N15UTENBUNIT Uhae
NFNYINTUYBE NFUNITUTIMININENTULEE (59 nu.) Bnlaidesndn 9 wiiedn

2) dwsulnAnwuanauswidiveaansuaznsUyY 24 wldwna

dnAnwuenamuemdg 1 MUszasdasAnuinlnnsuimsesdnis ng
Usgnaums wagnineinsuysd naun1sudmamineinsuyed axdesdnunneinieg auidmualy
Faralutl Tnedasaevlaldlumeiudeduiililedvunusandadu uagien wu.291 vesmdngns
Uimsgshietdinuazseinlding C uagldmseiuadsazanivnoualidaing 2.00

Ldwiu 5 33 15 whwia
wu.291 gsRadosdy 3 (3-0-6)
BA291  Introduction to Business
Vu.201  NsUIswazn1sUssneunisalelvg 3 (3-0-6)
HR201 Modern Management and Entrepreneurship
U211 NISUIMIINTNeINTUYwe 3 (3-0-6)
HR211 Human Resource Management
311 wginssuesAnIsuaznsdug 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 STUUMTUIMISNAIY 3 (3-0-6)
HR312  Performance Management System

2. @onfnw191839191NIVNBNNITUINITOIANIT N15UTTNBUNIS LAz

NINEINTUYWE NFUNITUITIIINSNEINTUYWE (397 M) Bnliitdendt 9 wiefn
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4.2 nguivimadugusznaumsuasnisuinig
1) dusuinfnwauznidiveaansuaznisiyd 18 wehn

Yndnwinznidlvg 1 1 UszasdasAnw3a1innisusnisesrnis nns
Usznouns uagninennsuyed naun1sdugiuszneumauaznisuims sgdosdinunneivianeg s
svualinerelull wardesaeuldldlusedniduudarmednldsnd C uarldrsyiuadoayaiion
Tnraomuelalsihnga 2.00

LUy 3 3 9 Wi
211 madufusznounadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
311 msimwsukuugsiakaznsiasgianudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  NITAAUIALANESSATIALAE NTES1eUIRN Y 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. 1B9NAN®1T187IINIVUBNNITUTINTDIANTT N1TUTTNOUNIT LAY
ninensuywd ngunsilugusznauniswasnisuins (sva nu) 8nlitdesndn 9 wiiefn

2) dwmsutinAneuanansndiveaansuasn1sUyd 24 wqwna

UnAnwuenane@ve fiuszasdas@nu3ninn1susnsesdnis nns
Usznaunis wagninensuywd nqunsiduduszneunisuagnisuims avfesfinwisedvnsieg anail
fsualidareludl Tnedosaeuldlilumeintsduiililsinunusmdsduuagion wu.291 veavdngns
Uimsgshatidioudazseinliding C uagldmssduedvavariulntamnlisng 2.00

LWy 5 31 15 wena
wu.291 ganailesdu 3 (3-0-6)
BA291  Introduction to Business
201 nsuSskagnisUsznaunsatyll 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
nu.211 miL“f]u;:J‘lJisﬂaUﬂmﬁmé’u 3 (3-0-6)
ER211  Introduction to Entrepreneurship
An31l nsimwsuLuugsiatasnsieszianudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  ASHAILIAILANAS NATIALAE NTA5 19U TN T 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. 1@0NANYITIHIIAINIVNBNNITUINITOIANIT NSUTENBUNIT Uay

ninensuywd ngunsidugusznauniswasnisuinms (sia nu.) Bnlidesndn 9 wiiedin
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uu.311
OM311
yu.312
OM312
uu.313
OM313
uy.314
OM314
vu.315
OM315
vl.316
OM316
yu.411
OoM411
uy.412
OoM412
uy.414
oM414

uu.321
OM321
1U.322
OM322
1u.323
0OM323
ul.324
OM324
uu.325
OM325
1u.326
OM326

2.2.5 33 nUIN1INISUJUANS

1. AYwenUeAU 27 WUBNA

UNANYIVLABDIANWITIITIMUNANL D ANUA Ha)

mMsesgiiionsindulaniegsiae 1

Business Analytics |
MSIUHLLALNTAIVANNNTUJURNS

Operations Planning and Control
M3UTuUsasUfsUnTEUIUNINNNGSNe
Business Process Improvement and Transformation
mMsuimsieganmuazanududansUfiRnig
Managing for Quality and Operations Excellence
NFUTMIAUYULTINALNS

Strategic Cost Management

N1SNYINTNNTIND

Business Forecasting

N5IAMILaENALNSNITUTTIYaUNIY

Procurement and Supply Chain Management Strategy

N3INaNIsUHURUBIANS
Organizational Performance Measurement
NSUIMITIATING

Project Management

2. Ayantaen 6 NULNAA

Fondnwanmedvsaselul
mMsesgiiionsindulaniegifae 2
Business Analytics |l
AUARLTITEUULAENITIDNRUUITTUUINY
Systems Thinking and Design
AFUIMISAINITUINNG
Service Operations Management
N15UIMINSUHUANININITAND
Sport Operations Management
MsudmMsnsvieudien
Tourism Management
nsinnamaluladuazuinnssu

Technology and Innovation Management

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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VU327 NISUSMNSAUAIAIARILAZARIAUAN 3 (3-0-6)
OM327  Inventory and Warehouse Management

U395 hdefivAy N19n15UIN1sUURnTg 1 3 (3-0-6)
OM395  Special Topics in Operations Management 1

421 MSINARIMNGINY 3 (3-0-6)
OM421  Business Simulation

ul422  FEmsiesenteyarunaivgnnegsia 3 (3-0-6)
OM422  Big Data and Business Analytics

w423 msusmsmsuuinislufanisusmsaunin 3 (3-0-6)
OM423  Healthcare Operations Management

w424 mslismdsnymiegsia 3 (3-0-6)
OM424  Business Consulting

V425 N1SATIRARUNIAILIILLAEMIUIMSAAALS 3 (3-0-6)
OM425  Operational Audits and Risk Management

ul.495  tatiAy 119N15UINSNSURURNTS 2 3 (3-0-6)
OM495  Special Topics in Operations Management 2

Ul.496  dUNUINITUIMISNSURUANT 3 (3-0-6)
OM496  Seminar in Operations Management

ul499  MsAnwdasenauImsnisuguang 3 (3-0-6)

OM499  Independent Study in Operations Management

3. Aulnvisadvden 18 wiqein
tAnwudenfnuiulmidoividonsuuuulnguuuunis il
3.1 ¥l
Beondnwaiwlairmdsiilusasuonaued Unaouluumine dusssuman;
Jwdviln Imﬁﬂmmm%’aﬁmumazLﬁ'aulmﬁuamé’ﬂqm‘iémiwmmﬁmﬁu6‘] wazyNInHeAnUa TN
wideeg thnwazdoadendnuiinanmnaivinidendnuliuiamnainidenmuiivientims
mMsuftRnsimualinsumud e Anfifmundisiu
i3
3.2 3yuden
TninAnwdendnwseivlunguivenidenuinsnisujuiinistnesu wse
donfnwisgivwediniiennismain IwnensruuamsaunaAiion1sinng Jvenmsuimseadnisns
U3¥NOUNTT LasnINeINIuywd 3911eNUINI53INsenInesema ladafnduaznisuuds waziven
gatnedwniuming anusedefidinun sl nfidendnwlumnaivideniasdedliddousuivlu

mnadyendenitmdendnulindiwaglddindmeudenivinelungaivideaiu fil
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nn.311
MK311
N6.312
MK312
n%.313
MK313
nn.314
MK314
N6.315
MK315
nR.316
MK316
nn.317
MK317
N6.318
MK318
n%.319
MK319
nn.321
MK321
N6.322
MK322
N%.323
MK323
nn.324
MK324
N6.325
MK325
N%.326
MK326
N.327
MK327
nR.411
MK411
nR.421
MK421

NFUIYINTTNAN

WoANTIUEUTLNA

Consumer Behavior

NNFIANITATIEUAN

Brand Management
MATemsnseanasiionsinaula
Marketing Research for Decision Making
NSUSMSHANS UIILATUSNS

Product & Service Management

ﬂ’]i‘U%‘Wﬁi']ﬂ"lLLaSﬂﬂiﬁgﬂﬂwaﬁﬁliﬂ’]ﬂﬂﬂimaﬂﬂ

Pricing & Marketing Profitability
NISUINITYINNITINANMUNY
Distribution Channel Management
ﬂ’]i?ﬁlaﬁ’]imima’mLL‘UUU\J?M’]ﬂ’]’i
Integrated Marketing Communications
Mewsginansaaiaiion1sanaula
Marketing Analytics for Decision Making
NAYNSNIINAINFINA

Digital Marketing Strategy
nsnamdmIUUTENOUNTS
Entrepreneurial Marketing
NMUIMIINIAUEN

Retail Management

ATUIMITUVY

Sales Management

NINAINGIND

Business-to-Business Marketing
nsnaagsnanwIkas Ui

Sports & Entertainment Marketing
NsRaIATENINUTEINA

International Marketing
ANINRINNITINYAT

Agricultural Marketing
nsaanasiienudad

Sustainability Marketing
MsUBMITeIM NS vtsuuudenles

Omni-Channel Management

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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96.312
15312
Jd.314
15314
96.318
15318
96.319
15319
Jd.461
15461

nu.211
HR211
Nnu.311
HR311
U312
HR312
NU.313
HR313
nu.314
HR314
N1.315
HR315
N1.316
HR316
Nnu.317
HR317
NU.322
HR322
N.323
HR323
nu.422
HR422
NnU.423
HR423

NFUAUTTUUATFUMALRBNNTIANNS
Y1INTRINNGIND

Business Intelligence and Analytics
ECATT M IRIGHE

Database Systems

STUUATAUNANUNITRULAZN U BN NI TINUNS NN TOIANT

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Financial and Accounting Information Systems for Enterprise Resource Planning

g3nadidnnselind
Electronic Business
wsesledmiumsliasziveya

Tools for Data Analytics

NGUIVINITUINITAIANTT NMTUTLNBUNIT WATNITWEINTUYWE

- NFUIVINTUIUINSNEINTUYWE (HR)
NFUTMINTNEINTUYEE
Human Resource Management
woANIIUBIANITHAZNISTLE
Organizational Behavior Leadership
FEUUNTUITMTHAY
Performance Management System
N1FIUHLLAZNTARERNNSNEINTUY WY
Human Resource Planning and Acquisition
NSWALINTNYINTUY B
Human Resource Development
NITUINITANMBULNY
Managing Compensation and Rewards
NINUNITUANRUS
Employee Relations
nsAIeIANITLaENITUTININSIUAsLLUAS
Organization Development and Change Management
N3 IAUsEAENANUAUNS NG INTUY WY
Corporate Human Resource Performance Measurement
NSUTMINULYELTINALENS
Strategic Human Capital Management
WiNweN15lAIN1NgINa
Coching Skills in Business
NFUTMINTNEINTUYBGTENIUSENA

International Human Resource Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 46



424 TinwENIIANTEUIUNNSISEUF

HRd424

AN.211
ER211
N.311
ER311
N.312
ER312
NN.313
ER313
AN.314
ER314
N.321
ER321
411
ER411
NN.422
ER422

89.212
LO212
8.341
LO341
89.342
LO342
89.442
LOA42
89.443
LO443
89.444
LO444

§9.211
RB211

Learning Facilitation Skills

- ngun13UsEnaunis (ER)
nadufusznouniadowiu
Introduction to Entrepreneurship
nsiawdusuUgsiasarmMsIwszieadulule
Business Model Development and Feasibility Analysis
mMsUImsgsReffduiulanaggsiansounia
Managing Growing Business and Family Business
NIAMUIAILANETISATIALAE NTETNUIRN T
Development of Creativity and Creation of Innovation
NTAAUINER S usi oA
New Product Development
ﬁm%ﬂ?iL‘fJ‘uéJUi%ﬂE]‘UﬂﬁiLLazéﬂizﬂaUﬂ’l’iLﬁaﬁﬂﬂm
Entrepreneurial Skills and Social Entrepreneurship
NSUIMIT0IANTUIRNT U
Managing Innovative Organizations
nsusmsmalulad
Technology Management
nguIvIVIMIFINVTENIUsEInA ladafnduaznisuuds
nMsdansladanndibesiu
Introduction to Logistics Management
nsINIsladaRndseninsUszine
International Logistics
MaATERTsUTIad s UnITIansladafing
Quantitative Tools for Logistics Management
nsuIMsigguniu
Supply Chain Management
nsassiuuIaesldguniuy
Supply Chain Modeling
msdanmsarandedluldgunu
Supply Chain Risk Management

NguIVIFINVFMITUNITNE

9

o

gsfvedamsunsndlowiu

Introduction to Real Estate Business

unNo.2

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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4. nM3ANEIYIMUTIINTUHURNS
4.1 dwsutinAnwauznidiveaansuazn1siyd 18 wehn

tndnwiangnidlvds fuszasdazfnwiininudmsnsujoanig szdesfnw
edvenes muitdmunlieelull uasdeaeulaldlusedniiuusazsein ldind C wazlden
seiundvavarilnimualisiniy 2.00

L0y 3 39 9 wihein
w31l meleneiiensdadulavnagsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MIIHLLAENNTAUANNSUURNNS 3 (3-0-6)
OM312  Operations Planning and Control
U313 msuiudsauazUsunsyuiunsmegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. @enfAn¥3eivnivenuImsnsuUianTs (39 ul.) Bnlaitesndt 9 wilein

4.2 dmIuiinAnwuanAuswIYEAENSLAZN1TUYT 24 wilqwna

tnAnwuenaugndvemans Museasdazd@nudvlnuimnisuioanig
sfosdnuseivisne amuiimunliselul nedosaeuldlaluseindduiilileivunusudiu
LayIv WU.29198smdngRIUIMsTInaTadiautar elvliiiing C uagldsziuaduarasiviln
sravmmlaigng 2.00

L0y 7 33 21 vdleie
wu.291  geRudesdu 3 (3-0-6)
BA291  Introduction to Business
vr.201  msUadtudy 3 (3-0-6)
AC201  Fundamental Accounting
U9.202  Msteydifionisdinns 3 (3-0-6)
AC202  Management AccountingManagement Accounting
.20 MSUIMSMSUZURNS 3 (3-0-6)
OM201  Operations Management
w311 mennwidlenisindulaniegsio 1 3 (3-0-6)
OM311  Business Analysis |
U312 MIINUNULAENTAIUANNISUURNNS 3 (3-0-6)
OM312  Operations Planning and Control
U313 msUTulTaarUfsunTEsuIunImIessia 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. @enfnwseivanIvenuInisn1suuanis (sia vl.) 8n3 wiefn
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unNo.2

2.2.6 A nANUTMITFINATEIeUTEINA ladannduaznisuuds

o = £ & = I a a = I a = ! a a |
Uﬂﬂﬂi‘f}’]WENLaE]ﬂﬁﬂU']ﬂqm'ﬂ%’ﬂ@'ﬁqﬂ‘wuq 10 3 ﬂa}n‘lﬂ A 1. NRNUINIITINATSUIN

Uszina (International Business) 2. na'uladadnd (Logistics) wag 3. Nq UN15UU&Y (International

Transport) laa@ nwilvimsunulassasenusazna uignnivuald wazazlasunisssynquiv

(Concentration) Wluluseaunanis@nw (Transcript)

59.211
T211
§3.212
LO212
§3.311
1B311
§3.312
1B312
§3.321
1B321
§9.323
1B323
§9.324
1B324
§9.332
1B332
§3.421
1B421
§9.422
1B422
§9.423
1B423

=1

NEUN 1 NGUUINITIINDTENI9UTEINA (International Business)

AU NUIAY 33 NULNAN

(9

UnAnw19zAeIfinYI5I83vI9199 munAue Aue A9l

nMuuEssEUsTInAd eedy 3 (3-0-6)
Introduction to International Transport

nsdamsladaindidesdu 3 (3-0-6)
Introduction to Logistics Management

ANINWINAOUYDITINITENINIUTEINA 3 (3-0-6)
Global Environment of International Business

EEIVRSRR 3 (3-0-6)
Research Methodology

nIeuNTAUNIIANSEINeU TN 3 (3-0-6)
International Trade Operations

NINAILIAAIMNTTURATANAINITOLUNTUUITUTENI U TEMAYRITINA 3 (3-0-6)
Industrialization and Global Competitiveness of Firms
nsmungsiakaznisavaunululsenalne 3 (3-0-6)
Business and Capitalist Development in Thailand

N15UIMITINAVILTMUTTIH 3 (3-0-6)
Cross — cultural Management

NSUIMITINATENINNUTENA 3 (3-0-6)
International Business Management

N13ANYLUSEULTIEUSUUTIAAUILIYIR 3 (3-0-6)
Comparative Business Systems

FULUNTINITENINUTENA 3 (3-0-6)

Seminar in International Business

2. 3y lnusedvasn 18 WU2BnA

[

o = = = a N a = = &
‘uﬂﬂﬂ‘mLaaﬂﬂﬂwnﬁmmwim‘mLaaﬂEULLUUIQEULLUU%m JU
2.1 3yn

WenAnwanu v eI vienslukarusnausilnge Ul IneNaussTUAIANS

Juwdvin Inefnwnuderimuauasteuluvemangnsiyinaiuiviuue) uazmndviiefnvediviv
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unNo.2

A 1

wiieay Unfnwagdeufendnyivainriisiviiniidendnulivianuinividenaunizenuinis

gIRvsEmnsUsEmAn iennaivdu MdnAnwauladvualiasumadiumhednisivuadiediy
kD)
2.2 3y wden Bendnunivimudiaula lnsoraidensungu (n) vie (@)
Fondnuivauiiauls Tavenaidensungy (n) vde (@) Aszyld wieenaasiden
pumaulavesindnw lddesnd 18 wiaedn il Fniidendnwlumneividenilusitainges
dendvineluauividentu uduuzilmndonaunguitoiiunu anuflonzduuazduaiuns
Usznouen@nlueuen vl feadulumunasivesminedelunsiuivduduivuden
(n) neju International Business Logistics and Transport
1. donfnwanseivselud 15 misefn
§5.391  hdeiiiAy M9N15UTMTEIIATEnInNUsema 1 3 (3-0-6)
1B391 Special Topics in International Business 1
§9.392  vhdeiiAy NaNSUTMIIEIiasEninasena 2 3 (3-0-6)

IB392 Special Topics in International Business 2

55.424 wmﬂgmaﬂﬁmqiﬁﬁﬂaﬂ 3 (3-0-6)
1B424 Perspectives on Global Business
55.433  Uszifuneasesssulunisaniiugsna 3 (3-0-6)

IB433 Ethical Issues in Business

§5.499  MsAnwBATENNEINITENINIUTEIWA 3 (3-0-6)
1B499 Independent Study in International Business
a9.341  n1sdensladandsyninelsine 3 (3-0-6)

LO341  International Logistics

89.342  meTgAdslsinadusunisdanisladanng 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

22343 msdanisladafnddmiuaufivudamsenniea 3 (3-0-6)
LO343  Air Cargo Logistics

89.391  ntefiay nsladaing 1 3 (3-0-6)
LO391  Special Topics in Logistics 1

89.392  vhteniay Nsladading 2 3 (3-0-6)
LO392  Special Topics in Logistics 2

89.442  MIUIMsiggUuNu 3 (3-0-6)
LO4d2  Supply Chain Management

89.443  msasuwuuaeddauniuy 3 (3-0-6)
LO443  Supply Chain Modeling

89.444 mﬁmmm’mmﬁ&miuisﬁqﬂmu 3 (3-0-6)
LO4d44  Supply Chain Risk Management
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7.361
T361
U9.371
IT371
V3372
[T372
7.381
EC381
U3.373
[T373
V3.375
[T375
U3 376
[T376
9.391
T391
09.392
[T392
7.461
Ta61
7.463
T463
v3.471
Tar1
U3.472
Ta72

NU.317
HR317
AN.211
ER211
AN.312
ER312

unNo.2

nsUsEiufeonmelanasnisumaaudes 3 (3-0-6)
Marine Insurance and Risk Management

MSRULANNTAMUTDINTVUATENINIUTEINA 3 (3-0-6)
Investment and Finance for International Transportation

WTygAan ShazuleuIanN TN 3 (3-0-6)
Maritime Economics and Policy %#3@

WATHEANANSNTUUEN 3 (3-0-6)

Economics of Transportation

walulaglunismidiveun?d 3 (3-0-6)
Shipping Technology
ASUSIISNISIY WAUNTD 3 (3-0-6)

Ship Chartering

AsemeuanasuAud sy InasTne 3 (3-0-6)
International Commodity Trade

Wty N19N1TVLENTZNINUTEINA 1 3 (3-0-6)
Special Topics in International Transport 1

WToNLAY NINITVUETZNINUTENA 2 3 (3-0-6)
Special Topics in International Transport 2

NSUTMINTVUAITENINIUTENA 3 (3-0-6)
International Transportation Management

nsUIMISouazladang 3 (3-0-6)
Port and Logistics Management

MTIATIZRANNIZLINADUVDINITVUAN TEWINU TN 3 (3-0-6)
Shipping Transport Business Environment Analysis

NTAATITANITVLEINII8IAA 3 (3-0-6)
Analysis of Air Transport

2. denfinwannnguivinaanenialvdy 3 viiein

(v) n&u Global Strategy
1. Bondnwanmeiveeldi 15 mhein
MIWRUIBIFNIHAZAISUSMIMIABuUas 3 (3-0-6)
Organization Development and Change Management
miLﬁu;:JUizﬂaUﬂmﬁméfu 3 (3-0-6)
Introduction to Entrepreneurship

nsuIMsgInanmauiulauazgsnansauasy 3 (3-0-6)

Manging Growing Business and Family Business

Page | 51



N.313
ER313

AN.411
ER411

N6.201
MK201
nn.311
MK311
n%.312
MK312
N6.326
MK326
N6.423
MK423
§9.423
RB423
nu.423
HR423
§3.424
1B424

§9.433
1B433

§9.499
1B499

N14.201
FN201

NN.211
FN211

N4.313
FN313
N4.461
FN461

Uy 422
AC422

NTAAUIAILANES9ETIALAE NTESIUTRN T
Development of Creativity and Creation of Innovation
N3UTMTRIANTUIANTIN

Managing Innovative Organizations
NANN1INATN

Principle of Marketing

WoANTIUEUTLNA

Consumer Behavior

NFIANTIINIIAUAN

Brand Management

NsRAIATENINUTEINA

International Marketing

NAgNSNITAAIA

Marketing Strategy

RITUYING Tzl sEina

International Aspects of Real Estate
NFUTMINITNEINTUYRGTEN U SEINA
International Human Resource Management
Mmﬂymmﬁiaﬂﬁqiﬁﬁﬂaﬂ

Perspectives on Global Business
Usziiun1easessanlunmsniiiugsna

Ethical Issues in Business
N3ANYIATENNEINITENINUTEINA
Independent Study in International Business
N3RUEsN9

Business Finance

ALAFER Az aRANITRY

Financial Mathematics and Statistics
NIRUTENINUTZINA

International Finance
miﬁuiwiwﬂismﬂ%uga

Advanced International Finance
nsUYTszrinedseina

International Accounting

2. BonfinyaNnauIvInanAnenIaivgd 3 wiienn

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3(3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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29.211
T211

§3.311
1B311

§3.312
1B312

§3.212
LO212
§9.341
LO341
§9.342
LO342
§3.343
LO343
83.441
LO441
89.442
LO442
§9.443
LO443
81.444
LO444

]
1 d

ngul 2 nguladanng (Logistics)
1. AyuandsAu 33 wuwnn
Thinwazdosdnuseivene suiinas fmue dil

MsvudssEwinsUssma ey
Introduction to International Transport
ANNLINABNVDITINITENINUTENA
Global Environment of International Business
52 U8 U
Research Methodology
mMsdanslasannd oy
Introduction to Logistics Management
nsinn1sladaRndseninauseine
International Logistics
MTIATIEATsUTINad@ s UnIsIansladafing

Quantitative Tools for Logistics Management

v a v a

nsinnsladafnddnsududivudimisoinia

Air Cargo Losgistics
dunumenuladafinduaznisusmsigaunu
Seminar in Logistics and Supply Chain Management
nsuImsigguniu

Supply Chain Management
nsafawuuaeddauniu

Supply Chain Modeling
mﬁmmimmL?iSQIuieziqﬂwﬂu

Supply Chain Risk Management

2. Ay Invsedvden 18 WUBNA

(Y]

UnFnwudendnyiiviinvseiyudengluuulagunuunis fsil

2.1 3970

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

wanAnwanvivlaivivienslurazuanaueniladauluiningdusssuaans

Judnin Wnefnwinudefmvuauaziioulvvewdngnsivinaiuivitug wazmndmieinvesivnin

= 1

Liaeay
Y
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G
%39

PnAnw19EdudandnynIva1nuIn I InAaenAnw L usanuInIv@enmu NI LeNUIING
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§3.321
1B321
§9.323
1B323
§9.324
1B324
§9.332
1B332
§3.391
1B391
§9.392
1B392
§3.421
1B421
§9.422
1B422
§3.423
1B423
§3.424
1B424
§9.431
1B431
§9.433
1B433
§3.391
LO391
§3.392
LO392
§9.499
LO499
V9.361
T361
v3.371
T371

2.2 yaen

WonAnwrsednanee Anvualidewmelud ladesnin 18 wihein

ASALRUNITIUNITANTENINUSENA

International Trade Operations

NsNRILIgRAMNTINkAANNANNTAlUNTIYITUTEN I TEINAYDITIAA

Industrialization and Global Competitiveness of Firms

nsmungsakasmsasauululssmelng

Business and Capitalist Development in Thailand

N13UIMITINAVIL TS TIH

Cross — cultural Management

ity 19N15UTMITIRATENINNUsEImA 1
Special Topics in International Business 1
detivay 1M9N15UTMTEINATENINNUTEINA 2
Special Topics in International Business 2
MIUIMITINTENINUTENA

International Business Management
N3ANYIUTEUIEUTEUUTIAIUIUINA
Comparative Business Systems
AunungsnaserIlsene

Seminar in International Business
%aﬁﬂﬂgmaﬂﬁaﬂﬁﬁﬁﬂaﬂ

Perspectives on Global Business
N3IAN1INEIENINUTEINA

International Taxation Management
Uszihumeasesssulunisanidugsia

Ethical Issues in Business

Wvanitay naladasngd 1

Special Topics in Logistics 1

Wvaniay naladaingd 2

Special Topics in Logistics 2
nsAnwdasensladannd

Independent Study in International Logistics
MsUsERufemMmglanaznIsUsmsaLLdes
Marine Insurance and Risk Management

NIRULALNTAIYUYBINTUUAITENINIUTEINA

Investment and Finance for International Transportation

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)
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V3372
[T372
7.381
EC381
U3.373
[T373
V3.375
[T375
9.391
T391
09.392
[T392
v5.461
Ta61
U3.462
Ta62
73.463
T463
v3.471
Tar1
U3.472
Tar2
U3.473
Tar3
ul.316
OM316
ul.412
OM412

9.211
T211
§9.212
LO212
§9.311
1B311

WswgAansiazuleuIsnNITNIdYeuT

Maritime Economics and Policy

LATEFANANSTN TV

Economics of Transportation
walulaglunisnidiveund

Shipping Technology

NFUSMIIN TG UNNLTD

Ship Chartering

WTolilAy N9N1TVUAITENINUSEINA 1

Special Topics in International Transport 1
WToMLAY NI9NITVUETZNINUTENA 2

Special Topics in International Transport 2
NIFUIMITNTVUAITENINUTEINA

International Transportation Management
AUNUINITUINITNTVUAITENINIUTENA

Seminar in International Transport Management
nsUsmnReLazladaing

Port and Logistics Management
AMTIATIERANMIELINABNYBINTVUAITENINUTENA
Shipping Transport Business Environment Analysis
NTIATIZRATVUE VDI

Analysis of Air Transport
Uszihuddgaunisuimsgsnassmnaussinaladafnduasnsvuas
Current Issues in International Business Logistics and Transportation
N1INYINTAUNIIGIND

Business Forecasting

nsianansuuRauesens

Organizational Performance Measurement

naud 3 N§uN15YUES (International Transport)
1. v nanUeAuy 33 wuwnA
msvudessninalssnmd ey
Introduction to International Transport
msdansladanndilesi
Introduction to Logistics Management
ANINWINROUYDITINITENINIUTEINA

Global Environment of International Business

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

(3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§3.312
1B312
U9.361
T361
U9.371
[T371
V3.372
[T372
71.381
EC381
U79.461
Ta61
U3.462
T462
7.463
T463
1.348
LA348

531 08U

Research Methodology
MsUsERufemImglanarMIUIMSANALALS
Marine Insurance and Risk Management
MIRULAZNTAMUYBINTVUAITENIUTENA
Investment and Financefor Interational Transportation
\TugAansiazuleuIanN TN

Maritime Economics and Policy #%#3@
WITYEAIARNSNITVUE

Economics of Transportation
NISUIMINTVUAITENINIUTENA

International Transportation Management
AULWINTUIMINISVUAITENINUSEINA

Seminar in International Transport Management
nsUIMISouazladasng

Port and Logistics Management
NOVUENINBEUTT

Maritime Law

2. ¥ lnusedvaen 18 BU2BAA

v
a

o = & = a A a & = N
‘Uﬂﬂﬂ%ﬂLaaﬂﬁﬂ@q'ﬂsﬁqiﬂﬂiajsmLa@ﬂEﬂLLUUIWEULL‘UUWUQ PNU

2.1 3970

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

@enAnwanu v le I vienslukarusnausiilageu i IneNausSTUAIANS

Juwdvin Inefnwinudeimuawaseulvvemangnsivivaivdvinug wasmniviiieinvesiviin

A 1

LieaDY
Y

PnANEILADIADNANEIIVIINNUINIV INTILEDN AN Y LI UIBNLIN IV UEDNAIUNITWBAUTINS

33faTEMIUTEWA visenuiniwdue mindnwauladmualinsuaudiuiunieAnimnuadiewu

§9.321
1B321
§9.332
1B332
§9.391
1B391
§9.392
1B392

%38

2.2 Aya9n

& = a ' A o Yo Ay v ! I a
LADNANYIINYIVINILEG V]ﬂrlﬂuﬁ‘ljﬂﬂm@‘lﬂu lelu@EJﬂ']'] 18 KUK

NIANLIUNITAUNITANTEHINUTEINA
International Trade Operations
N3USM33sNAT TS TIH

Cross — cultural Management

WdaiiiAy N9N15UIMITINTENINNUsEINA 1
Special Topics in International Business 1
WdaiilAy N19N15UIMTIINITENINUSEIMA 2

Special Topics in International Business 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§9.422
1B422
§3.424
1B424
§3.433
1B433
V3.373
[T373
V3.375
[T375
U3.376
[T376
9.391
[T391
09.392
[T392
U3.464
Ta64
v9.471
Tar1
U3.472
Ta72
3.473
Tar3
7.499
[T499
§9.341
LO341
§9.342
LO342
§9.343
LO343
§9.391
LO391
§3.392
LO392

NMIANYIUSEULTEUTPUUSIAAUIUIYIR
Comparative Business Systems
vannyLp3esgsAvlan

Perspectives on Global Business
Usziiun1aesessanlunmsnniugsna

Ethical Issues in Business
wialulagluniswidiseund

Shipping Technology

NTUINITNIYUANLTD

Ship Chartering
nMssereuaniUdsuauisswieUssma
International Commodity Trade

WtanlAY NNIN1SVUEITENINUIEINA 1
Special Topics in International Transport 1
WidaiilAY N19N1TVUAITENINUITINA 2
Special Topics in International Transport 2
1ATINTITY

Research Project
NMTIATIZRENNIZWINADUVDINITVUANTEWINU TN
Shipping Transport Environment Analysis
MMTIATIZRNITVUEIN DI A

Analysis of Air Transport
UszinudidgaunisumsgsnasenineUszmea ladafnduasnisuuds
Current lIssues in International Business Logistics and Transportation
N3ANEBATLNINVUAITENINUTEINA
Independent Study in International Transport
msiansladafndseninelszina

International Logistics

M TUTIadmsunsianisladafng
Quantitative Tools for Logistics Management
msdansladafnddmsuaufivudamsennie
Air Cargo Logistics

Wideliay nsladafnd 1

Special Topics in Logistics 1

Wdeniay naladafnd 2

Special Topics in Logistics 2

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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unNo.2

A9.442  MSUSMNSERUNIY 3 (3-0-6)
LO442  Supply Chain Management

89.443  msasuwuuaeddauniuy 3 (3-0-6)
LO443  Supply Chain Modeling

av.440  msdamseudedulsgun 3 (3-0-6)
LO444  Supply Chain Risk Management

3. nsAneIYIusnsgshaswitwssma ladafnduaznisuds
thnwannsadendnuininnguivnlaivivils 990 3 ngudn fe 1. nguudmsgsie
seninaUseme (Interational Business) 2. nquladafing (Logistics) kag 3. NgUN15VUaY (International
Transport) Inefnwliasumalassaisfiusasngsidnnimunly wazazldsumsseyngsidn (Concentration)

Ilulusieaunanisinen (Transcript)

3.1 NHNUINI553NTENI19UsEINA (International Business)
1) dusuinfnwauznidiveaansuaznisiyd 18 waein
tihdnwaazndled fuszasdazAnuininuimsgsiesewinsema 1ad
afRnduarn1svuEs NRUUINITIINATENIN9UTEWA (International Business) 9eA03AN®¥1T183979114)
puiitsualy daieluil uasdosaoulaldlumeindiduusazaeie lisnd C uagldaseiuais
avauiwlytavanlimndy 2.00

1. 09AU 4 391 12 uene

§3.311 AN IMKINRBNVDIFINITENINUTEWA 3 (3-0-6)
IB311 Global Environment of International Business
§9.321  NMSALTUNTAUNISANSEWNINIUTLINA 3 (3-0-6)

1B321 International Trade Operations

§9.332  MsUIMsEInatudaussy 3 (3-0-6)
1B332 Cross — cultural Management

§9.421  MNSUIMSEINATENINUTEINA 3 (3-0-6)
1B421 International Business Management

[

2. @an@nwn 2 3 6 viefs UnAnwanunsadendnwildnledlalusiedvsal

§9.323  MINRIUIGAAIVINTTULAEANENNTOLUNTUITUTENINAUTEmAYRIgINa 3 (3-0-6)
IB323 Industrialization and Global Competitiveness of Firms
§3.324  mavawgInakassazauululssmelng 3 (3-0-6)

IB324 Business and Capitalist Development in Thailand

§5.422  MsAnwIUIEUgUTEUUSINAUIUIYIR 3 (3-0-6)
IB 422  Comparative Business Systems

§3.424 wmmgmaﬂﬁaﬂﬁjﬁaiaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business
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§9.433
1B433
§9.212
LO212
§9.341
LO 341
§9.342
LO342
§9.343
LO343
§9.442
LO442
§9.443
LO443
a3.444
LO444
v9.211
T211
U9.361
T361
V3.372
[T372
7.381
EC381
V3373
[T373
U9.375
[T375
U9.376
[T376
v9.461
Tae61
09.463
T463
1.348
LA348

Usziiumsasesssulunisaniiugsia

Ethical Issues in Business
mssansladafnd oy

Introduction to Logistics Management
NIANTSladaRndse nIneUTzIne
International Logistics
MIATIEATUSINad s UNIsIansladafing
Quantitative Tools for Logistics Management
mssansiadafnddmiudunfivudemiaennia
Air Cargo Logistics

nMsusmslgauniu

Supply Chain Management
nsauuIaedlgauniu

Supply Chain Modeling
msdanmsanuidssluldguniy

Supply Chain Risk Management
MsvudssEwinsUssmad e i

Introduction to International Transport
mMsUsERufemmglaLarMIUEmMsALdes
Marine Insurance and Risk Management
\WiTugANanSuazuleuIENI T AIYE U
Maritime Economics and Policy %3
WASYFAARNSNITUUEN

Economics of Transportation
walulaglun1sndlveund

Shipping Technology
NITUTIITNITYUNUNTO

Ship Chartering
nMssevsLanasuauisswinssyine
International Commaodity Trade
ATUIMIINTVUAITENINUSZINA
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§9.321  MSAIUNISAIUAITAISERINUSENA 3 (3-0-6)

IB321 International Trade Operations

§9.332  MIUSMNITINATINTUGTIY 3 (3-0-6)
1B332 Cross — cultural Management

§9.421  MSUIMSEINRTEMINNUTEINA 3 (3-0-6)
1B421 International Business Management

[

2. @an@nwn 3 31 9 miedntn@nwaiuisadend@nuniuivlanlalusiedvnsad

§9.323  MINRIUIGAAIVINTTULAEANNENNTLUNTUITUTENINUTEmMAYRIgINa 3 (3-0-6)
1B323 Industrialization and Global Competitiveness of Firms
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mMsUsERufemmglaLarMIUEmMsALaes
Marine Insurance and Risk Management
WAISEEANANSHaT Ul UIUNI TN ATEUNT
Maritime Economics and Policy #%#3@
WASYFAARNTNITUUEN

Economics of Transportation
wialulagluniswidigeund
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RB313  Real Estate Finance, Investment and Business Strategy
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Seuludvennisnann msisewdrunuudeduludiuvesivn FN201, AC201, BA204 Ao wiasain

yrvadudvseiiasiuiven

sUBUUT 1 : By nn.201 TunaBeuin 1 U9 1

Un1sAnwi 1

madeui 1 NUAR
Anwdrild dufl 1 $uau 4 3 12
AV WAUIIWVIAY 1L 1 397 3
n9.201 nannIsRa1n (unnusINUIAy) 3
37U 18
aMaSeud 2 nein
Anwdrialy dwdl 1 $auau 3 310 9
AV WAUIILVIAY 1L 2 97 6
nn.311 woRnssuguslaa 3
37U 18

Uns@nwn 2

madeui 1 NUAR
9.221 AT UTNININY 3
AV MAUIIUVIAY 1L 3 397 9
n9.312  A1SIANITATIAUAN 3
AM.314  NSUSMSHANAMIILAENISUSNS 3
37U 18
AMaSeui 2 nein
Fdne il dawdl 2 (Fen 1 39) 3
WU.202 N1SATEOINT 3
AV MAUIILVIAU 2 391 6
AM.315 NISUSMTIIALAEASES19HANlSN19nIsAana 3
nM.316  NITUTUITVDININITIAIIAUNY 3

374 18
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unNo.2

UnsAnwi 3

madeui 1 NUIAR
AV MAUIILVIAU 2 371 6
An.313  MTITemenIseaaiienisinaule 3
n§.317 mﬁﬁamimwmmLmuuﬁmmﬁ 3
Flnvisedvden 2 9 6
37U 18
aMaSeud 2 nein
2.211  msile-msya 3
AV MAUIIUVIAU 2 31 6
An.318 MTIATEIIssRanaiionsindula 3
NM.319 NagNsNIsAaINRIVa 3
Anuseiden 1 390 3
37U 18
Insaned 4
madeui 1 NUILAR
AV WAUTIUTIAU 1 31 3
n§.412 msu’%mimqmimmm%uqq 3
A Inuseiden 2 30 6
Judonds 1 3 3
57U 15
madeui 1 NUIAR
AV WAUTIUTIAU 1 31 3
Ana1l mseatauiion st 3
Flnvisedvden 1 390 3
wndenas 1 3 3
37U 12
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sUluUn 2

By nM.201 Tuataseun 2 U0 1

unNo.2

Un1sAnwi 1

maBeui 1 wi2wnn
Anwdrily dwufl 1 $uau 4 31 12
AV MAUIIUVIAU 2 31 6
37U 18
aMaSeud 2 wiefin
Anwdrialy dwdl 1 $auau 3 31 9
AV MAUIILVIAU 2 371 6
n9.201  “anN1IRa1n Y IWNUTINUIAU) 3
57U 18
YnsAnendi 2
madeui 1 wi2eAn
Anwdiald dwdl 2 (Fen 1 30) 3
WU.202 N1SA18OINS 3
AV UAUIILTIAU 2 91 6
nn.311 woAnssuguslaa 3
Jlnvisedvden 1 390 3
57U 18
aMaSeud 2 wi2eAn
AV WAUTITIAU 3 31 9
n9.312  A15IANITASIEUAN 3
AM.314  NISUSSHARIMIILATUSNNS 3
A nuseirden 1 30 3
37U 18
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unNo.2

UnsAnwi 3

madeui 1 RUEAA
AV WAUTIUVIAY 2 97 6
An.313  MTITemenIseaaiienisinaule 3
AM.315 NISUSMSIIALAEANSES19NAaNTbsn19nIsRana 3
Flnvisedvden 2 9 6
37U 18
aMaSeud 2 nuein
9.221  NSOIUTININY 3
AV MAUTIUVIAY 2 %7 6
N0.316  NITUTUITVDINNITINTIAUY 3
nR.317 ms?‘iamsmimmmLmuuvimmi 3
Anuseiden 1 390 3
37U 18
Ymsdnundl 4
madeuil 1 nuein
9.211  nsile-nmsyn 3
AV WAUTIVIAY 1 377 3
An.318 MTIATEIIssRanaLiionsinaula 3
NM.319 NagNsNIIAaINRIVa 3
Jdonds 1 3 3
57U 15
MaSeud 2 VeIl
An.411 mseanaiiornudiy 3
np.412 ﬂ’]iU%%ﬁ%Nmimmﬂ%ﬂQﬂ 3
Jlnvisedvden 1 390 3
v ndenas 1 3 3
37U 12

Page | 75




sULUUT 3 : By nn.201 TumaBeun 1 U9 2

unNo.2

Un1sAnwi 1

maBeui 1 NUAR
Anwdrild dwdl 1 1w 4 3 12
AV MAUIIUVIAU 2 31 6
37U 18
aMaSeud 2 nein
Anwdviald dawdl 1 S1uau 3 3 9
AV MAUIILVIAU 3 31 9
37U 18
Ynmsdnund 2
madeuil 1 nein
9.221  NSOIUTININY 3
WU.202 N1SATEOINT 3
AV UAUIILVIAU 1 21 3
n6.201  1anNN1IRaNR AV WNUTINTIFU) 3
A Inuseiden 2 30 6
37U 18
aMaSeud 2 nein
Anwdwild dwdl 2 (Fen 1 3w) 3
AV WAUTIUTIAY 2 31 6
nn.311 naAnssuEuIlne 3
n6.316  N1TUIWITTRINIAITINTNNUEY 3
A nuseirden 1 30 3
37U 18
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unNo.2

Yn1sAnwn 3

madeuil 1 wiefin
FVWMAUITWMTIAY 2 390 6
n9.312  A1SIANITATIEUAN 3
nM.314  NISUSMSHARSMIILAEUSNNS 3
AR.315 NISUSMSIIALAEANSES19NaNT bsn19nIsRana 3
Flnvisedvden 1 390 3
37U 18
aMaSeud 2 wiaefin
9.211  msile - msya 3
AV WAUTIUVIAY 2 31 6
An.313  MsdTenenseataiionsinaule 3
n§.317 miﬁaﬁ’liﬂ’l‘i@a’lﬂLLUijimﬁﬂﬁi 3
Anuseiden 1 390 3
37U 18
Ymsdnundl 4
madeuil 1 wiefin
An.318 MTIATEInIssRanaLiionsindula 3
NM.319 NagNsNIsAaINRIVa 3
Flnvisedvden 1 390 3
Jndonds 2 3 6
57U 15
MaSeud 2 w2eAn
AV WAUTIUTIAY 2 31 6
An.411 mseanaiiornudiy 3
np.412 msu%mimamimmm%v’ugq 3
37U 12
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3.1.5.3 Y NDNTLUVUAITHUNALNDNISINNS

unNo.2

Un1sAnwi 1

maBeui 1 NUAR
Anwdriald dwdl 1 1w 6 3 18
574 18
aMaSeud 2 nein
Anwdwild dwdl 1 ues 2 $1uau 4 Jn 12
5a.201 walulaBAdviaifiossnia 3
AV MAUIIUVIAU 1 31 3
574 18
YnsAnendi 2
madeuil 1 NUILAR
w.201 syt 3
AV UAUIILTIAU 3 1 9
58311 uwnAemadeulusunsuiiug 3
54313 msdansuazalilaBnisdessteyamilnadmiussia 3
574 18
aMaSeud 2 nein
n4.201  N15EUGIND 3
AV WAUTIUTIAY 2 31 6
5a.314  svuugudeys 3
54.317 mmﬁumﬂaamﬁaLLazmimuszwmﬁamm 3
54.318  sruvAsAUIMARILNIRURasN ST Tie TN neNSeRns 3
574 18
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unNo.2

UnsAnwi 3

maBeui 1 wi2wnn
19,202 Mstayfitenisdanis 3
A9.221 NW1NGUTIFIND 1 3
AV WAUTIWVIAY 1 F97 3
58.312  91INTDMNNGINA 3
5d.315  NSIATILATEULATAUNA 3
57U 15
aMaGeudi 2 wi2wnn
a9.321 NW1BINGUTIIND 3 3
AV UAUIILTIAU 2 91 6
sd.316 nseenuuukarUsuldsyuvatsawna 3
58.319 gInadidnvseiing 3
Jeniden 139 3
57U 18
maggiou
WU.301 NSANUTINT 3
37U 3
Ynsaned 4
madeui 1 wi2eAn
WU.401 NISUTMISTINAENS 3
548.411 ﬂ'1sﬁmmswmmuuﬁwﬁy’uﬁugm 3
Jueniden 2 3 6
Anuseiiden 1 390 3
37U 15
aMaSeui 2 wiaein
J8.416 N1IRTIVADUILUVANTAUNA 3
Flnvisedvden 2 90 6
AUFONET 2 317 6
37U 12
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3.1.5.4 3¥UBNNITUINITAIANTT MIUTLNBUNNT WAENINEINTHYWE

unNo.2

1) ngu3TINIUIMININTNEINTUY WY (Human Resource Management)

Un1sAne® 1

madeuil 1 nein
Ayl d@ud 1 1w 4 3 12
AV MAUIIUVIAU 2 31 6
574 18
aMaSeud 2 nein
Anwdrialy dwdl 1 $auau 3 310 9
Jdnewvhlu dawdl 2 (Ben 1 39) 3
AV UAUIILTIAU 1 T2 3
Nu.201 MsusMskaznsusenaunsadel 3
524 18
YnsAnend 2
madeui 1 NUILAR
9.211  n1sfla - msue 3
9.221  NSOIUTININY 3
WU.202 N1SATEOINT 3
AV UAUIILTIAU 2 91 6
VU211 NISUTMINSNeINTUY LY 3
574 18
aMaSeui 2 nein
AV WAUTIUTIAY 4 31 12
311 neRnssuernisuaznslugin 3
U312 STUUNITUSMISHAU 3
574 18
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unNo.2

UnsAnw® 3

- a ' a
A1ALIYUN 1 NUILNH
FWAUTINTIAU 2 390 6
NL313 MIMUNULAENISARENNTNEINTUYYE 3
U314 MSHEUININeINTIYEY 3
73.315 NISUSUITANMDULNY 3
v neniden 1 3 3

593 18

- o ' a
A1ALIYUN 2 NUILNH
FWAUTINTIAU 1 39 3
N3.316 NITNUNNUFUNUS 3
73.317 NSNAILIBIANITHALAISUSINSNSasULUAY 3
v nenidan 1 3w 3
A lnvseirden 1 30 3

594 15
maggiou Ve
WU.301 NISANUTIAT 3

593 3

UnsAnwi 4
MABeun 1 RNl
WU.401 NISUSMISTINAENS 3
VU411 SEUUATAUNALASNITIHATIZAIUNTNEINTUYYE 3
A lnvseivden 2 3 6
a S = a
v dends 1 3 3

593 15

a a ' a
A1ALIYUN 2 NUIYNH
AV NUIDIV AN 3 U1 9
a = = a
v dends 1 31 3

593 12
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unNo.2

2) mjsﬁmmsﬁ]ué’ﬂiznaummasmm%m's (Entrepreneurship and

Management)

Un1sAne® 1

madeuil 1 nein
Anwdrialy dwdl 1 $auau 4 3 12
AV MAUIIUVIAU 2 31 6
37U 18
aMaSeud 2 nein
Anwdrwialy dwdl 1 $auau 3 31 9
Jdnewvhlu dawdl 2 (Ben 1 39) 3
AV UAUIILTIAU 1 T2 3
nu.201 MsusMshaznsusenaunsadel 3
57U 18
YnsAnend 2
madeui 1 NUILAR
9.211  n1sfla - msue 3
9.221  NSOIUTININY 3
WU.202 N1SATEOINT 3
AV UAUIILTIAU 2 91 6
211 maduuszneunadesiu 3
37U 18
aMaSeui 2 nein
AV WAUTIUTIAY 4 31 12
311 neRnssuesrniswaznslugin 3
U211 NISUTMINSNeINTUY LY 3
37U 18
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unNo.2

UnsAnw® 3

- a ' a
AIALYUN 1 NUILNH
FWAUTINTIAU 2 390 6
nn.311 nsimusukuugsiauazmsiwsgianudulula 3
AN.313  NISHAILIALARAS9ATIALALNNTAS 19U INNTTY 3
A nenidan 1 31 3
A lnvseigden 1 30 3

593 18

- o ' a
AIALIYUN 2 NUILNH
FWAUTINTIAU 1 39 3
312 MsUImsgsiaimaudAulauazgsisnseuns 3
AN.314  ASHAILINAR N Ll 3
713.321 9NweNISARENS NNSLUUTII LaYLISANFBTe 3
v enden 1 3 3

594 15
maggiou Ve
WU.301 NISANUTIAT 3

593 3

Un1sfne® 4
MABeun 1 RNl
WU.401 msu’%mil,%aﬂaqmé 3
ANA11 ASUSSRIANSUIRNSTY 3
A lnvseivden 2 3 6
a S = a
v dends 1 3 3

593 15

a a ' a
AIALIYUN 2 NUIYNH
AV NUIDIV AN 3 U1 9
a = = a
v dends 1 31 3

593 12
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3.1.5.5 A enuIIMsUUANIs

unNo.2

UnsAned 1

maBeui 1 NUAR
Anwdrily dudl 1 $uau 6 31 18
37U 18
aMaSeud 2 nein
Anwdrild dwufl 1 sy 131 3
WU.202 N1SA1EOINS 3
ud.201 N1susMsNIsURURnIS 3
w.201 nsdeytudu 3
NU.204 @0RAFINa 3
n9.201  MaNNIINAA 3
57U 18
Yn1sAnend 2
madeui 1 NUILAR
9.211  n1sfla - msue 3
d9.221 AWOINGUTGIND 1 3
n4.201  N5EUEINA 3
F@nevialu dwdi 2 (Fen 1 3w7) 3
AV WAUTIVIAU 1 31 3
37U 15
aMaSeui 2 nein
9.221  MSEUTNININY 3
d9.321 AWOINGUTGINT 2 3
54201 walulaBAdviafiossnia 3
1,202 nsdgyTiiienisdanis 3
AV WAUTIUTIAU 1 31 3
37U 15
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unNo.2

UnsAne® 3

Ay 1 mhefin
FwnUTUTIAY 1 39 3
uU.311 medeseiitenisdadulalomagsio 1 3
U312 MFINUNULAENNSAIUANNITURURNT 3
w314 msuimsiitenuamuazaundudansUfoing 3
UU.316 MINYINTAINNGINI 3
Jlvsedviden 1 3 3
594 18
naGeuil 2 mhehn
v unusUUeAY 1 31 3
U313 MsUTulsauagufsunssuIunINIeEsia 3
Ul.411 NsImILagnNagnsnIsuImsigguniu 3
U412 Myianan1sufinnuesdns 3
T ILEen 1 3 3
5 15
manaiou e
WU.301 NSANIUTIAR 3
39 3
Ynshnwil 4
aAGeui 1 nhehn
WU.401 NISUSMISTINAENG 3
U315 NISUSMSAUNUTINaENS 3
A weniden 1 3 3
vsedvden 2 3N 6
wndenias 1 3 3
59 18
aMaGeuil 2 hehn
U414 n15UImslATInTg 3
A weniden 1 3 3
lvsedvIden 2 3N 6
WnReNET 1 39 3
394 15
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3.1.5.6 W aNUIMIFINDILNINUsEING ladaAnduaznisuuds

1) nguUINI5§INATENINUsEINA (International Business)

unNo.2

Un1sfne® 1

madeuil 1 nein
Sdnu Ly dawdt 1 S1uau 4 Jn 12
FVMNUITMUIAU 2 39 6
574 18
aMaGeudi 2 NUAR
Jdne Ly dadt 1 S1uau 3 3 9
AV UAUIILTIAU 3 T2 9
524 18
Yn1sAnend 2
madeui 1 NUAR
9.211  nsfla - msue 3
9.221  NSOIUTININY 3
F@nevhludnd 2 (Fon 1 Jan) 3
WU.202 N1SATEOINT 3
f.213  AsugansamAlody 3
23212 msdansladanndilosdu 3
574 18
AMaSeui 2 nein
AV AUIILVIAU 3 31 9
95.211  msvudesywinsUssmeoadu 3
Anuseinden 1 3 3
Jdonds 1 3 3
574 18
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unNo.2

UnsAnw® 3

aABeui 1 mhefin
FWNUTWTIAY 3 A1 9
§9.311  @NINLINRBNVDIGINITENINUTEINA 3
§9.321  MIAHUNIIAUNITATENINNUTEmNA 3
§9.323  NISHAILIQAATMNTINRALANAINITOINITHUITUTENINUTUNAVRITIND 3
594 18
naGeuil 2 mhehn
v unusUUeAY 2 31 3
53312 5w leuinide 3
§9.332  N1SUIMSEINAT L IMIUET Y 3
§9.421  MTUIMITINAsENINUsSEINA 3
T ILEen 1 3 3
5 15
manaiou e
WU.301 NIIRNUGINR 3
39 3
Ynsfnwnit 4
nABeuil 1 mhefin
WU.401 NISUTMISTINAENS 3
§5.422  MSANYIUSEULTEUTEUUTIRAUINR 3
§9.324  msaungsiakarnsazauululsemelng 3
lvsedvden 2 3 6
594 15
nAGeuil 2 mhefin
§9.423  FUNUGINTEMINUTEINA 3
v ILEen 2 3 6
W ndenies 1 3 3
594 12
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2) nguladafng (Logistic)

unNo.2

Un1sAne® 1

madeuil 1 nein
JAnwly @i 1 $1uu 4 3 12
FVMNUITMUIAU 2 39 6
574 18
aMaGeudi 2 NUAR
Jdne Ly dawdt 1 S1uau 3 3 9
AV WAUIILTIAU 3 T2 9
574 18
YnsAnend 2
madeui 1 NUILAR
9.211  nsfla - msue 3
9.221  NSOIUTININY 3
Sdnwhludwd 2 (Fon 1 ) 3
WU.202 N1SATEOINT 3
f.213  AsugansamAlody 3
23212 msdansladanndilosdu 3
574 18
aMaSeud 2 nein
AV UAUIILTIAU 3 91 9
95.211  msvudesywinsUsemeoadu 3
Jlnvisedvden 1 3w 3
Jdonds 1 3 3
574 18
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unNo.2

Un1sAnw 1 3

madeuil 1 nein
AV WAUIILTIAU 3 T2 9
§9.311  @NINLINRBNVDIGINITENINUTENA 3
89.342 MFUATIPATIUSINUEMSUNSINNSLadaRnd 3
a9.303  Msdan1sladafnddmsududivudinsenniea 3
574 18
aMaGeudi 2 NUAR
AV WAUIIUVIAU 1 31 3
59.312 sul8uisivy 3
89.341  nsInNsladafndseninalseine 3
Anuseiden 1 390 3
Jndonds 13 3
574 15
maggiou Ve
WU.301 MITRNNUGINR 3
574 3
Ynsdnendl 4
madeuil 1 nein
WU.401 NISUSMISTINAENS 3
a9.442 n1suImslggunu 3
89.443 mMsaiauvunaedggunu 3
Jlnvisedvden 2 0 6
574 15
MaSeud 2 NUIAR
a9.441 dunwmenuladafnduasnsusmslgauniu 3
09.444 msdamsanudeduleguniu 3
A nuseiden 2 30 6
574 12
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3) ngun1svUEs (International Transport)

unNo.2

UnsAned 1

maBeui 1 NUAR
Sdnu Ly dawdt 1 S1uau 4 Jn 12
AV MAUIILVIAY 2 371 6
574 18
aMaSeud 2 nein
F@nevialu dandt 1 S1uau 3 3 9
AV MAUIIUVIAU 3 31 9
574 18
Ynsdnendl 2
madeuil 1 nein
9.211  n1sila - MsuA 3
9.221  MSOUTNININY 3
F@nevhludwd 2 (Fon 1 Jan) 3
WU.202 N1SA18OINS 3
f.213 meﬁmam‘gammﬁaqﬁu 3
93.211 msmudaaijﬂizmﬂLﬁaﬂé’fu 3
524 18
aMaSeud 2 NUILAR
AV WAUTIUTIAU 3 31 9
21212 msdnsladanndilosiu 3
Anuseiniden 1 390 3
wndenas 1 3 3
574 18
manaiou niefin
U348 NQUINENIAIYEUT 3
574 3
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unNo.2

UnsAnw® 3

madeui 1 NUAR
AV MAUIIUTIAU 3 31 9
§9.311  @NINLINRBNVDIGINITENINUTEINA 3
¥3.372 iAsugAansiaruleuensnidiveund use A.381 ATegMansnIsLEs 3
93361 MIUsEAUA eI MEI@RAZAISUSINIAILLEES 3
37U 18
aMaSeud 2 nein
AV WAUIILTIAU 1 T 3
23.371  NSRULAENITAIUYBINTUUAITENINUTEImNA 3
§5.312 seleuiside 3
95.463 MSUSHISTINSeuazladaing 3
A nusedwden 1 390 3
37U 15
manaiou e
WU.301 NIIRNUGINR 3
57U 3
YnsAnend 4
madeui 1 NUILAR
WU.401 NISUTMISTINAENS 3
95.461 NISUSHITANSVUENTENINNUTEINA 3
nusedden 2 30 6
37U 12
AMaSeui 2 nein
95.462  FUUUINITUSUITNITVUEITENINUTZINA 3
Flnvisedvden 2 31 6
wndenas 1 3 3
37U 12
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3.1.5.7 3YL0N3IN0HINIUNTNE

unNo.2

UnsAned 1

maBeui 1 NUAR
Anwdily $1uau 6 31 18
37U 18
aMaSeud 2 nein
Anwdiily $auau 2 31 6
wu.201  wdnnsngvanelRediunsUsenaugsia 3
54201  weluladfdviaiiiossia 3
ul.201  MsUISNsUURNT 3
w5201 msUdtus 3
37U 18
YnsAnend 2
madeuil 1 nein
WU.202  N1SAE9INT 3
w.202  msUgBiiienisdanis 3
n4.201  MSRUSINR 3
nn.201  MaNN1TNAIA 3
n.201  MsUSMswagnisuseneunsade 3
50.211  ginvedemdumindidesu 3
57U 18
MaSeud 2 NUILAR
Anwdily $1uau 2 51 6
f.213 Lﬂi@gmam%@ammﬁaqﬁu 3
WU.204  @DRgINg 3
50.212  msUsediusmedansunsndilosdiu 3
50.312  nQuinegsivedmnsuning 3
57U 18
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unNo.2

UnsAnw® 3

Ay 1 mhefin
M214  iasvgmansuaneitow 3
f9.221 N1W1DINGUTIGIND 1 3
50.311 walulagnisneaienanslugsivedmnsuning 3
59.313 N13RU NTANULAENAENSTINVBFIMTUNTNG 3
lvsedvIaen 2 3N 6
594 18
maGeud 2 mhefin
A9.321 111N WTIFIND 2 3
50.315 iAswgmansinseidmiunsiauiouasodwnsuning 3
§0.412 NI mTugsivedamnIunng 3
FnviTeivEen 2 3 6
394 15
manaiou e
WU.301 NIIRNUGINR 3
394 3
Ynsfnwnit 4
Aoy 1 mhefin
WU.401 NISUTMISTINAENS 3
50.411 MISUSMINIsAaIALaSuuIEnedIuning 3
50.415 nslaswinudululdssisedmSunsng 3
vseIvIden 2 3 6
394 15
maGeud 2 mhefin
50.413 funwnugInvedmSuning 3
50.414 N1SUTMININGAU 3
W ndenEs 2 31 6
394 12
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unNo.2

3.1.6 ANB5UNYSIYIVI

1. 3vdnwnaly
doufl 1

§5.100  walllesiunisasileuntym 3 (3-0-6)
TU100  Civic Engagement

Ugnilsdndriin unum waswihiinnusuiiaveusesnsiduandniidvesdenslugiuznaidios
Tan HUNTTUINNMIVIAINTAIETE U N15USsE1e MseAusensalfnwirie gau udu lnetdndnw
wdpsdavinlasanssased wielmAnnsiug vieinnsiuasundas luusedudiavle

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness

or bring about change in an area of their interest.

15.101  lan 9118w wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfiddgyveslan edeuuaring lufidmenaides iswgie dsaiamsss
Tngldnsounwifn nouf wazselouiTomedinumans H1un1seiuTenasendIeg 901U T0iv3e
yarafildsunnuala ileliAmpuesionumnumsuazndlonnududouiiduiusiuiilan &
Indnilnanna (GLOBAL MINDSET) ansnsavimenseumnuibeiiuwazdalanvieilmiliniswndy

Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through
approaches, theories and principles of social science research via discussion and raising examples
of situations or people of interest. The purpose of this is to create a perspective of diversity, to
understand the complexity of global interrelationships, to build a global mindset and to be able

to challenge old paradigms and open up a new, broader worldview.

15.102  vinwedinnedany 3 (3-0-6)
TU102  Social Life Skills

MIALAAIATHALIBILUUBIATI Tavnadusnanie o1sund deeu uardedgaia dady
vinwgdfiiagdslivssauanudiFaualidinludsauegadugy Menmsfauaruamselunis
AUAAUAIWYNINE M3daniseaefen nmsaianusiuamisersual madlanueauaznisususi
dewdryifutlaymaiudale e1sual wazdsan madilannusnevesauydomans n1slasu
Usvaunsaluageueuisluanuduiusssvinedats fuayed Tunauseg iaieudat auss

Aavznisuans wazaniUnenssu
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unNo.2

Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,
which is considered. Important skills for success in leading a happy life in society. Students learn
to develop their ability in physical health care to manage stress, build emotional security,
understand themselves and adapt to psychological, emotional and social problems. Students
also learn to understand the meaning of aesthetics, experiencing and appreciating the
relationship between art and humanity in different fields, namely visual arts, music, performing

arts and architecture.

15103 Finduanudsbu 3 (3-0-6)
TU103  Life and Sustainability

nmsfiudinesnaiviufunsdsuulamedan dlanruduiusseninmainvesssund
uywd uarasInds aAwnedeuaszaine malindnu isugia deulunnudauduasnnsuUaieu
PADAIUBIAMNNFNTINEIan3 Awanden Thirlugnisusuasiadingauddy

This course provides an introduction to the importance of life- cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind and
the environment in the context of energy and resource use, consumption and development, and
environmental constraints. Furthermore, an examination of social conflict and change from the
life- cycle perspective will be used to develop an understanding of potential solution pathways

for sustainable lifestyle modifications.

15.050  NMISHAILYINYENWDINGY 3 (3-0-6)
TUO50  English Skill Development laidunmiein
Rnvinwenwdinguluszauilosiu laun n1sils Msya n15814 N5l 1WIYsUINTs e
2 & o o 1y Y
Juitugiulunisimuniinyenwndinguseiusaly
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.104  N15AR 81U LaIWBUDL1NEIA T 3 (3-0-6)
TU104  Critical Thinking, Reading, and Writing
ﬂ’wmﬂ’ﬂwmiﬁmasmﬁimsmmﬁmwwuﬂ13§ﬂﬁﬁaﬂm ATIATIZY NITEUATIZA Larns
Usgiiuen Waminwenssnuieduanszdifey Wilagasjanune siauad aunfigiu ndngruaivayu
nslfgraiihlugteaivesnudeu Wanvinuznadoulaninnuniiues 1slivanatagnisideou
B35 Finanevenniudn wazidenlesteyainduyuuesvesmuies nfsannsadnedming u

wazdeyaunldlunmsaiassdnulisulaegadiussdnsam
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Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. ~ Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the objectives,
perspectives, assumptions, bias and supporting evidence, as well as logic or strategies leading to
the author’ s conclusion. The purpose is to apply these methods to students’ own persuasive
writing based on information researched from various sources, using effective presentation

techniques.

15.105  vinwennsieansfientwdangy 3 (3-0-6)
TU105 Communication Skills in English

Wamnsinwensils wa 910 wazileuniwidngulaeyaduniiuaiuisalumsaunuiiiie
wanasunrudauiv waznise devhenudilademinnislumanssieg Miedesiuininues
unAnw

Development of English listening, speaking, reading and writing skills, focusing on the

ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.

15.106  AMUANAINETIALAYN1ADEANS 3 (3-0-6)
TU106  Creativity and Communication

nsEUIUNISANBE1aseassA TnefinsAnddnndiluesdusenevdide wavnisdeans
anuAafananliAnnadunvdogamngay auuiundsen Yausssu anmundou ﬁgﬂuizﬁuqma
99ANT LazdIAN

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

daufl 2:
9.211  m3ils-un 3 (3-0-6)
EG211 Listening-Speaking

Fwdadunew: aauls 1s.105 3elasueniiu 15.105 w3slasuniseudAvInaIvIN

v o v = Aa o v & s &

nsilsiagnan wsengudmsunisiearsludinuszdriunsluaniunisalndunienisuag
Liiunienis leassadrshinsalluaiwine nsesndes ndnmsdudedduseduauasyseloaiiie
WAUINITYA NITHIUNAUNUIRATUNNANAINUAILUTELAN AIUUANANN AL IRIUSTTUN B AR

AUATEALNLAZ AN TOFDENTHNTIRIUGITY
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Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

English listening and speaking skills for everyday communication at both formal and
informal situations; grammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types of
speeches; development of cultural awareness and critical thinking to promote communication

across cultures.

9.221  NIOUTINING 3 (3-0-6)
EG221 Critical Reading

Fwdadunew: aeuld 1s.105 Wialasusniiu 15.105 wielasunseusiRainau v

N13AABAINING 11NYEN1581U ANAINTIlUNTIATIELALdUATIEIUaYAINLMALNN
NAIBIUNITINLATEFNVBI LT

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

Critical thinking and advanced reading skills, ability to analyze and synthesize information
from various sources, strategies for structuring basic academic texts, and ability to write general

academic texts that reflect their needs and relate to academic reading and writing tasks.

2. AWAN

2.1 3V NUIIUUIAY
w201 vdnnguaneieafunisseneugsia 3 (3-0-6)
BA201 Business Law
Fdadunon : - dnAnwemzmdeemaniuaznsdyd gusiula 2
- Un@nwuenauzndlvemansiazn1sUT desaaulaivn wu.291
Anwinguuneiisadunisinesdnsgsfaldunguuuvesdnsgsianunguunelnednuaus
ﬂ{]‘l/mqEJLLﬁSﬂ’]iﬁ’]izﬂJ@%ﬂgﬁuﬂEJLﬁ‘lEJ’JﬁJ‘LJmi‘Uizﬂ’e]‘Uﬁﬁ]ﬂiilﬁ/ﬂﬂﬁqiﬁ‘ﬂLﬁu%ﬁﬂﬂg%um%@‘mﬂfﬁﬂ/ﬁw&j
wieddus sy ussnidiiuat satdnuifsrfunmammaineiuimnamusasn i
Prerequisite : - Thammasat Business School and second-year student status
- Non - Thammasat Business School have earmned credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right

and bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)
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BA202 Taxation

v
o U

Atiaduneu : - dndnwanzwdvemaniuaznstd gruzdula 2
- dnAnwiuenauzmdvemansiazn s Assdeulainn wu.291

AnwmdninaeinaziinsdniiundassmandaniBraninsuazaieinsniulszanadegns
Aldeglutagtulduinmdtuliyanasssumasitulddfiyaranmdyadiunidgsiaanzuazens
wamutsnfian1@fesdnsuimsdinesdududinfuldfunndlsadounsvhssiesiinagndtie
ANNSURAYOUTBIUARALAZ BIANTTINAsRdALluNSEENE

Prerequisite : - Thammasat Business School and second-year student status

- Non - Thammasat Business School have earned credits of AC 291

An overview of excise taxes and custom taxes, the tax treatment of individuals,

partnerships and corporations.  Topics include value- added taxes, specific purpose taxes,

property taxes, and other related taxes collected by government agencies.

WU.204  @0RgsNe 3 (3-0-6)
BA204  Business Statistics
nsnusndeyasgnlussuumaiAresiiegauwaza1 1 TneUeIUszsnsvguiaiy
thazfiu (mquiiud) fuusdeguuazaiaalinisuanuasnnuinasidunmaaevaunigiunis
Anneianduiuduaznsannsevdnmsiinneiuas massgndlinadnsildanlusunsunenfiames
Systematic data collection, sampling statistics, population parameters, probability
theory and Bayes’ theorem, random variables, probability distributions, hypothesis testing,
analysis of variance, correlation, linear regression, and analyzing and applying the results of

statistical program

NU.301 MIRNNUGIND 3 @nau 45-200 FalasseniAnisin)
BA301 Business Internship

Jndedudeu:  dhAnwamzdveransuarnstyd guzdudi 3

Uszgndldauimisnisdyduaznisuimsgsiefld@nuanldlunshaulussdnsgsio
MhguAALy voIRnIduY

dmfunisaniunisageg ngldnisquasiuduseniteansmdve amaniuazn1sUyduag

Y a '3

AUSYN5URIR9ANTTING NUIBIUNIATT ¥3089ANTEUY RaoATEe LAHNY laedin1sanasueuLn

Y

MY ANUTURAYOU NABAIUTEELLIAT wavdninaaitunsUselurandaay lngagiinudRauiy

s a | 9 = ¢ A <, ' v ) ' =
BNANITINY NUILIUNIATY NIVDIANTDU) Wunanegnauas 200 ‘Uﬂmmamﬂmiﬂﬂm

Prerequisite: ~ Thammasat Business School and third-year student status
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Apply the knowledge acquired in accounting and business management to the real-world
work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon by both parties. The length of internship must be at least 200

working hours per semester.

WU.401  MITUSMNSTINAENS 3 (3-0-6)

BA401  Strategic Management

o
o

Ataduneu : thnwnuzyndivemaniuaznstyd gruedudn 4

nannnsuIMInagnsnIsgsAanaznisadeamlisulugudsiuegnadadu Tngey
ASBUARNNTLUIUNITAN SIUA NTEUIUNTINLNUNAENS FeUsEnaudas n1sfued doviad ns
fsruariusin. mslinszanwndounisluuazaneuen msrmuanagnsiluseduesing sefu
MegIna wazszAuniifl nsruaunsvesmstnagngmsuun wagnszuaunmsiamuyseiduna
sufimsFeudianiesiienn Adudulunmsuimadanagns msaunagniiBsuinngsy

Prerequisite : Thammasat Business School and fourth-year student status

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
strategy formulation, implementation and techniques of evaluating strategies will be thoroughly

discussed through case studies.

vr.201  mstaTdudy 3 (3-0-6)
AC201  Fundamental Accounting
ndnnsidosdy LL‘u’JﬁfﬂLLazﬂSBU’JumSL‘ﬁai’JUi’mLLaSﬁuﬁﬂﬁﬁ@u‘Ja%’Nﬂﬁﬁ}QJ’% AFINVLAY
AMTAATITUTIBIIUNIATRU 29950y miﬂjzg%LLazﬂm‘TJmm%’aagaLﬁmﬁ’mwmsﬁuw%’wé wiau
AT AUV
The basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and

disclosure for assets, liabilities, and owners’ equity.
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w202 msdadiiensdanis 3 (3-0-3)
AC202  Management Accounting
AsAuneu @eulaie uv.201

WIAALAZNTAUIMAUNUKNEAS M9 1AT090N1TIATIEVTOLaAUY U BNITIILNULAY

Y 9

U a

dinanla shienseunqunsAIMFuEBILUURLg Y Mstudiusunu sulssanm sulssnuBangy
WAZNITIATIEINAAI1INSVIENTULTRINAMUSURAYEU Auduiusvosiuyy Usunawasils n1s
AATIZAANULANANTENINNINEDN NITANUATIAIVIY

Prerequisite : Have earned credits of AC 201

Concepts of product costing and tools for planning and decision-making. Topics include
basic product costing and cost allocations, budgeting, flexible budgeting and sales variance
analysis, responsibility accounting, cost-volume- profit analysis, differential cost analysis and

pricing decision.

n4.201  ASLEUGINT 3 (3-0-6)
FN201 Business Finance
FuTeruneu: @aulaivn Uv.201 Bse U%.291

VANAITUTMINIRUNLIANININTRUABSURAYeU WnnnenisasayaAniiuvefianig

u
=

ANTNLINADUAN 9] 1119NT15HU LATDIHAN 9 TUNITUTININITRY NMTIATIZRNNITEU NTILATIZA
NIZUARUAN N1TINUNUNNNITRY N1TIATIRTDIFUTDIANEYY DRTINANDULVULAZLUUAITIAT

v 6

NINGFU A1Y8R UMY Ul UIBIRUNUHUAEY WWI1EAINU NITIAFIUNANNNITTY N15TAM

a

Ruyusrerdunarsveren aufafunuuoaiunu
Prerequisite: Have earned credits of AC 201 or AC 291
The basic principles of financial management for business; the responsibilities of
financial managers; maximization of enterprise value; financial analysis, cash flow analysis,
financial planning, fundamental analysis on risk, return, and asset pricing models, time value of

money, working capital policies, capital budgeting, financing mix, short-term and long-term

financing, and the costs of capital

nn.201 “ANNISHANA 3 (3-0-6)
MK201 Principle of Marketing

AmnumneLazaNdRyvesnsnatn lugugidunislunundnnisgsia wadanimans
afelmiffianunsnediseiies unumvesmsmanaiifideirsugiauazdeny anmuandendidinase
nsandulanianiseain weRnssugusina Mswdsdiunain nMsidenaanidiviing n1smnuAfLmL
N9IMAAN dIUUTEANNIINIAANAT anranAUsSAaR Tvutauanaaiy uazngugnA1iings

waluladlakans1aiy NSEUIUNISUIUITNTRAINLUDIRY AADAIUISYSITUVRIUNNITAANN
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The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning, optimal
marketing mix for businesses of various sizes and consumers with distinct levels of technology

accessibility, introductory marketing management, and ethics of marketers.

54201 wialuladAdviaiiiossia 3 (3-0-6)
15201 Digital Technology for Business

wsamdnduineliAnnsdsuulasgsfa waluladAdiaviaregsAaididunuuuuid
otals nsUSULUABUEIARRTIE MIAnLareonuuUsTAeAasala sUuuulntveanalulad
wouUnaladu Teyauazarsaumnavesgsiandva msnszmindsanuiunsUasademaleiueiuaz
weluladiihanld sewdwsdndosuildatuayunsnunuuasdndulalunsdifunisssindiaior
TUgNNLINADNAGDIRITIAGY

The key forces for change in business, how digital technology disrupts traditional
business, digital business transformation, rethinking and redesigning of digital business, the new
technology, applications, data and information platforms of digital business, managing digital
business IT/IS infrastructure, Cyber security awareness and technology, and understanding how

to use software for planning and decision making support of digital business operations in the

agile environment.

VU201 MSUIMSUWazNsUsENaunsaell 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

WNAAMIINTUITUAENTUSENOUMS Amumsnguinsuims wifikassinugguims
D9ANT UizLﬂwLLasﬂmﬁﬂwmzﬁUwﬂaUﬂﬁ N15719MNY N1TINBIANIT NITUTMINTNEINTUYWE N3
Wudun nsasiausegla waznisaavau nsdndulanianisuinis wazasesssunisuims nsld
\nsesilomansuimsgaianea

Management and entrepreneurship concepts, evolution of management, roles and
skills of managers, types and characteristics of entrepreneurs, planning, organizing, human
resource management, leading, controlling, managerial decision making, ethics, and use of various

management tools in the digital era
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ud.201 MSUIMSNSUZUANT 3 (3-0-6)
OMZ201 Operations Management
M3fnwuAn weda uazaissdioluniseanuuu Sinsen warUSuUTIANLENTaNANNNG
U dfn1s wagnsiluldleeniagsfivgeainnssuvainalvann lneaseungunagnsnisuifnig
HAANIN N1TOONWUUAUALAZUTNIT NT9DALUUNTEZUIUNT NTUIMNITAAN NNTUIMTAUAIAIAGT
N15UIMSIATING NsUIMslgauniunsiananisuifauesdng uagmsUfTRnsionusBu
Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain  management, operational

performance measurement and operations for sustainability.

IVIAULIATYFANENS
f213  \Asugenansanialesy 3 (3-0-6)
EC213  Introductory Microeconomics
(@wsunfAnwuenanziATYgAIans)
LLu’JﬁfﬂLLaBﬂ’]iUizﬁgﬂGﬂ%ﬂqwﬁLﬁi‘lﬁgﬁ’]ﬁ@liﬁmﬁUﬁm%ﬂﬁugﬂu%ﬂ&Lﬂiwgﬁﬁ] N13Y1191UV04
nalnsen guasduargunuvesdud nquiidestuieatunginssuiuslng ngfnssunsndn fuyu
nsudn nsfvunsindudlunatndiiinisudsduanysal wagldanysalsunuusingg wWisuidieu
UsgAnBamnsdnassnineinsmsndslumainussduanysaiiaznaindue mwﬁﬁmﬁmﬁ'mﬁummm
Tadun13nan waTANAULUAITDINATN

(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic
problems, price mechanisms, the supply and demand of goods and services, basic theories of
consumer behavior, production and costs, and price determination in perfect and imperfect
competitive markets. Comparing market performances in resource allocation, basic theories of

factor markets and market failures.

f214  \esugenansunaALloy 3 (3-0-6)
EC214  Introductory Macroeconomics

(FwSuinAnwiuenauATYgAEnS)

AMINIIELaz IS MsAnwasugmans Lvunsuasdgylumaesygmansunnin n1s
Ausglivszsnyd nguinisirueasgldusssnmfnaenin na1nn1stiy guasrlasaUunuesd
Jgmnisinseu Jgmtuienaziiuila wlsuion1slulaynisadslunssneiaiysnineesssuy

WiTEFNa AAN13TI5ERY AAIARUATIANUSEMA Lagn1siruasnsianUdeu sauiinsiifvildin

wissgnaunmalUldlunslieseianiunsainiaasegia
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(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators;
goals and problems in the context of Macroeconomics; determination of national income; money
markets, supply of and demand for money; Macroeconomic problems including unemployment,
inflation, and deflation, fiscal and monetary policies used for economic stabilization; the balance
of payments; foreign exchange market and exchange rate determination; application of economic

indicators to analyze economic situations.

Jyvesaniuntmn
q9.221 111N WTIFIND 1 3 (3-0-6)
EL221 Communicative Business English 1
FvdsAuneu: aeuld aw.172 wse us.105
Wauinwen 58 oansarwidangui i sadussia Wi ewmsundeuliindnwianunsold
audinguluusunvesmsvhgsivseninsUssmals seduduiunstanisluduauedeues
anugnieslunslivinuenisils nisya Mg waznadeuluamdings uenandsenidujaii
nsannanusiulavesin@nwilunisdeanseeniwisanguluui unvesnsigsaseninaseina

(% J (Y] v

Sndne Fdwvisnefiiadestunisigsiaduaggminuiinldsamiunisiinds 4 inwe Wndnwides
yhauludnuusifoussngy Sniandnwdstaddmalinneiieldenuiifogiin nquinegsi
naonutoyaiideieldainds lunmsvhauildsueunnednde

Prerequisite: Have earned credits of EL172 or TU105

This course aims to develop students’ business related communication skills in order
to prepare them to use English in international business context. This course focuses on improving
students’ fluency and accuracy in four skills; listening, speaking, reading and writing. Business
related vocabulary is incorporated in the practice of the four skills. Students are required to work
individually and in groups. This course also requires the students to critically apply current

knowledge and theory in business as well as information from trustworthy sources of media in

completing both individual and group assignments.

#9.321 AWI9INWTITINT 2 3 (3-0-6)

EL321 Communicative Business English 2

[y |

Jrderuneu: @aule aw.221
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Prerequisite: Have earned credits of EL221

This course aims to develop students’ advanced business related communication skills
in order to prepare them to use English in participating and leading international business. This
course focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking,
reading and writing. The course also raises the students’ confidence in English communication
in international business context. Advanced business related vocabulary is incorporated in the
practice of the four skills. Students are required to work individually and in groups. This course
also requires the students to critically apply current knowledge and theory in business as well
as information from trustworthy sources of media in completing both individual and group

assignments.

2.2 %N

2.2.1 33 N8NN1TRY
1) v nantsAu
N9211  pdaAERsLazanAn1 TR 3 (3-0-6)
FN211  Financial Mathematics and Statistics

1%
17

ADALALANNANEASTINYIT9UNISHU boWkA @AU9RU NaNN1TANULELILALNANDULNY
U

(Y

arutnasdu Melesginsannes uaandadesiu (wu ayius Ufemius UsiusiSos) nism
Afiivanganiian (Optimization) wagivindiiug

Essentials of statistics and mathematics for financial applications; basic statistics, the
concept of risk and return, probability, regression analyses, basic calculus (e.g. introduction to

derivatives, integration, and integral), optimization, and basic matrices

311 MSUImsNIsHu 3 (3-0-6)
FN311  Financial Management

Fwdadunew: aeuldiv n9.201 uag na.211

unAnuaznguinsuimsmsiuluddnvesiansfifinnismmsiudioundyly
anun1seinde msusmsnsiiusiaduduning wildu uezdiuvesdmesdiusaitmansvesianisns
thiesesflenmsiiuantdlunsuimsauning wilau wardiuvendveanis Anwiludednvesnini
Laasne 9 nensRuanldlunisimuassausasmsdaaulalunsuimsRuyumyuiew sUdngamu
Eunindliyuiow) melinmeanuuiusuiazarailiutiuou (Anandes) mstuslasiaiauuay
dunaumInNsRuTiangan MsUssduganiuasiuueaiununvd warduondmes uasnsn
asmsdulvl 9 madadulalunisdamBuyu msdndulahduninguuuaats unAaduiym
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Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the
management of asset structure and financial mix; the application of financial models and
instruments on managing the assets, liabilities and equities, valuation, the costs of capital,
capital structure, capital budgeting under risk, leasing, the concepts of agency problems and

corporate governance

N4312  Nsaeyu 3 (3-0-6)
FN312  Investments

Fwdsduneu: @aoulaivn n9.201 was n9.211

‘i‘émiﬂﬁmﬁuaﬂamﬁLLﬁﬁ]‘%waamﬂmw‘fi #91E5YU BaUTY uagITIEITeIEEImT T30S
ndnrmanauwmazanIdssnmsasulundnmindisunaznguvdnning Jadodmunsng
mamauLmuLLazmmL?%&qummsamuiwﬁﬂw%’wé

Prerequisite: Have earned credits of FN201 and FN211

Valuation methods for fixed income instruments, equity instruments, options, and

futures contracts; risk and return measurement of individual securities and portfolios, the

determinants of risk and return

14313 NISRUSERINNUTENA 3 (3-0-6)
FN313 International Finance
FurTeruneu : @aulaivn (1) N9.201 waz (2) N9.211 kay (3) A.212 wsa #.214
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AATENIUTENA NAlNTeINANAUIITTIRUATIINIUSTINA ANUEBIINSRsaniUAB iRl
nansznusensiiugsiasenieUssma BBnmsuimsenudssingliiniesiionisnisfuiivnzay
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Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of
payment, the foreign exchange market; the application of financial instruments and derivatives
in the international financial risk management, the roles of international financial institutions,

such as the International Monetary Fund (IMF), the World Bank, and international financial

corporations
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NL411  NTIATIwRORIUS 3 (3-0-6)

FN411  Derivatives Analysis

19 '

FurTarunew: @aulaivi ne.312
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Prerequisite: Have earned credits of FN 312

Fundamental principles of derivatives, including futures, forward contracts, options,

warrants, swaps, and real options, derivatives pricing models, strategies for speculating or

hedging

2) 3y eniaen

n4241  mMsunIeudssdonaznisuseiude 3 (3-0-6)
FN241 Risk Management and Insurance

FdeAuneu: ﬁﬂﬁﬂmgmz%ﬁﬁ 2
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Prerequisite: Second-year student status

Different types of risks and financial losses faced by individuals and organizations,
types of damages, factors affecting risk management, principles of insurances, basic
understanding of various kinds of insurance, basic insurance business management and control,
discussion of the dynamics of legal, social, technological and economic environments and

business activities of insurance companies, the impacts of changes in the global commercial

and financial systems on the insurance business

n9.251 AANANISHU 3 (3-0-6)
FN251  Financial Markets

a o o 1 o = & A

wndeRune: dnAnwgusuln 2

NNTRU NITFUIATT WAZAAIANITRU ANFURUSUDIFILUTHNN) NilNadonaInnITtY
Wleu1en1sRy dnsmenidy N15MAUkarAIUANANITUNITRY N1FNNUVBINAINEY AAIAYY kay

AAIAN1TRUSENINUSEMA Ununuagntivesandunistiuingg Adeglulseindlng
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Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial
markets; monetary policies, interest rates, regulations and controls of financial institutions,
money markets, capital markets and international financial markets, roles and functions of

financial institutions in Thailand

n4.281  ASUTMTNTRUYAAR 3 (3-0-6)
FN281  Personal Finance

FdaRuneu : -

(siduntheRniidlimnfineiin ne.282 Msusmsenusiads fae)

nsivusdvanenensRuluudasdadinvesynna N13InmRukazwNuldRuluau
#1199 8819l TEUUMENTTINTIIUNSRueEegNAes nsduasullinsesuuaziiiueenluamum
naUselevtlusnueineg agaiuszdvsain nsidnldinsiinegranmingan MadenBuagIauHuBRy
dyarasssun mawawaunminvesaealifmioudennuauysaiimsuienisuasdnlade
ms¥dnldfuioquniw nmsinroutiuis mslinarindifona naonaufisnisnauwunsfudmiy
auAntUENUNTe ey

Prerequisite : -

(No credits earned from this course if FN282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control,
savings and efficient investments, appropriate credit usage, personal tax planning, and income
tax payment, benefits of saving and individual’s quality of life: health care, leisure, free-time

productivity, financial planning after retirement

9282 MsUTnsAmsTads 3 (3-0-6)
FN282  Wealth Management

Andsduneu : -

(ahfusmhedaisilsmndnudn ne281 msuimsnadudiuyana de)

N5USZHINGNAT MENNITINUNUABEILYARANITAIUAINNITTIN MITRdnIHanauwnNY
wazALAsIweInTIEn I TR uidnasaiuamu ndnnsdangundnnindaamu nsimu
Wleugamu MsawuluadwSuning n15UssuNanITUTIMSNDWL NSINUNUNEEMBIENTS

f1810UAINUIIAY UTANAITUSINA WIVBIINELE
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Prerequisite : -

(No credits earned from this course if FN281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing,
measurement of risk of and return on financial assets, portfolio theory, portfolio optimization,
investment policy statements, investments in real estate investment trusts, performance
evaluation of mutual funds, retirement planning, wealth transfers, heritage, donations, new

issues in wealth management

N4.331  NISUTTANITUNITIRY 3 (3-0-6)
FN331  Financial Institutions Management

Juadunew: @oulaivn ne.251 waz N9.312

AMTUIMITUAZATIANITINUAISY Vasan1dunsRulaanIzsuIAsWIEieY N1TUSMSAM
esingg Andu N133ANIIANURUNULAZNITUTMTANINAT DS nsUiMsAuNINSuasniiau ns
U%miﬁﬂmazﬁunu mﬁLﬂiwﬁgmmazm’mﬁum NANSIUNITINLNUNIAIUN TR UV TY
N15U LLm‘vmﬂﬂiLLﬁlmﬁuvjaaﬂﬁuﬂﬂiLﬁu

Prerequisite: Have earned credits of FN251, and FN 312

Various aspects in financial institutions management especially commercial banks;
risk management, capital and liquidity management, asset and liabilities management, profit
and cost analysis, stability and investment strategies analysis, recovery plan of financial

intuitions

n4332  nsuimsaude 3 (3-0-6)
FN332  Credit Management

sAuneu: @oulain ne.311

audnuayUssianvesdude mstmusvdninasiuazulounglunmslvidudevesgsia
nsfn aatumsitu welelundemsilesinsandude mssmumlusarsaneendeiinasee
Wu N3NATNIATINTTENY mimmmasmiammwﬁ miiﬁ'@LﬁU%ﬁLLazMiLLfﬂwﬁﬁﬁﬁagm sl
szuvdsznadeyalasnonfnesidundiglunisinseiduide

Prerequisite: Have earned credits of FN311

The importance and types of credit; loan decision processes of both corporate and
financial intermediaries; techniques for analyzing and evaluating credits, the determination of
credit lines and optimal interest rates, methods of evaluating loan proposals, debt restructuring

and debt management, computerized database systems in credit analysis
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N.341  MSUIMISMsUsEIUIUIANY 3 (3-0-6)
FN341  Non-Life Insurance Management

utaduneuw: @eulaivn ne.241

Shvareudete Ussnnvesnnudsmeiistuniningau arudssiienanoliin
sl gatansuseiufodenisuimaesdng werunumusamasglunisdaadussiausy AUt
N15UTMINTUTEAUADNITUINITNTRU

Prerequisite: Have earned credits of FN241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.

1342 NMSUTMIMSUsEAUTInLAZguA N 3 (3-0-6)
FN342  Life and Health Insurance Management

FwdeRuneu: aeulaiv ne.241

gafamsUsEuTinnazquammsussfudiauazguanluguiuusine Seulvvesnsusss
ﬂaﬁﬂumiﬁﬂé’mwmLﬁywisﬁ’umiﬁﬁmm%’uﬂizf"ful,l,azmiahﬂaulwu‘mLmumiﬁﬂlﬂﬂixqﬂﬁﬁﬂu
miu%mimwmﬁmﬁaﬁLﬁﬂﬁuﬁuqﬂmuasgsﬁamsﬁmﬁwﬁLﬂuf%’hLmuu'%ﬁﬂumsmqLmumamiﬁu
duyaransUTMINMsamuLazadeslunsamu

Prerequisite: Have earned credits of FN241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.

ne351  MSIATERRTIENsAE 3 (3-0-6)
FN351  Fixed-Income Securities Analysis
FsAunew: aoulaivn na.312

ps1asvilaznalnnisinauresnainnsiasuiiulsewelnewasiiduaina laseasaves

¥
@

psEnsnil mMsrruasaeRnssiAILABs MseenuUURTIANSUE NTinTERRTEn ST TaN e
Fudou ﬂaqwﬁ‘miamuuaxmsu‘%mimmLﬁwmﬂmiamﬂumjmmwmi'vnf

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, pricing, risk behavior, the security design, debt instruments

with complex structures, investment strategies and risk management of debt portfolios
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N4.395  WUaniAY N19A1TRY 1 3 (3-0-6)
FN395 Special Topics in Finance 1

dsduney : geulainn ne.201

US¥ayn wunfn wdnns ndesilelanng winnssn waliuiiddyuasimuinslmivhinauled
Aendemnanisidu Wenmuinssuiwiadwaziasunnudaliiuindnuilunsieuluswies

Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

N9.399  MIFHNUAIUNITEY 3 Anueeatien 200 Mlusluniaggiow)
FN399 Internship in Finance

Fwdaduneu : @auledv Ne311 uag N9.312 uar 919138 AOUBYITR

MsRANNEALaIns LA UsTaUnsain s nuRs adteweusiiagnis duduseney
FuTwmesiunsiudifissansawlusuian nesunszuaumsious fndu eusy wasfiRnuate
ﬁUMﬁ’JEN’]uﬁg\‘iL@ﬂ%mm%iﬂumEJ";J‘U’I%Wﬂ”liLfmﬁﬂ/ﬂﬁﬂ‘i%auiﬁ] waznedvdiurey Enausiudiuauty
#1200 Flua)

Prerequisite: Third-year student status and have earned credits of FN311 and FN312

and approved by the instructor

A student internship of at least 200 hours in a pre-approved organization

N9.421  AITIATIZNITIBIUNNATRY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis
Andsauneu: @eulaivn ne.311
(aifuneinlmmninAneAne1ien U1.413 $189UNTRULAENTIATIZRIUNITRY $18)
\esilasng 9 dmfumsiinngsimianaiu wWelflunsussiiunnudifavesnagsesdns
Fa¥alasanuannsolunisiils dewFeufieuiuseduanudssdifetos wazifierianisainanis
Atiuau LLaxmsLLaLﬁuam‘Luaumme’z‘jqLﬂuﬁugmﬁﬁﬁaﬁm%’umiﬂizLﬁuaﬂam Laymangiaude
Prerequisite: Have earned credits of FN311
(No credits are eamned if a student takes AC413 Financial Reporting and Statement Analysis)
Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis
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neaz22  nsanwaaudululavienistu 3 (3-0-6)
FN422  Financial Viability Study

FuraAuneu : aauldivn n.311 Lag 19.312

iwsesilonazimaiinsineg fazldifunagnslumsinmanudululdvesnisiulamisnisiu
ndnuarIURTRlumstarhusugsia Msussiduaranululdvedtasansludnuugsine sy
Tasanslmi msveneAanis mawasuunuduninslivauiou mmmﬁz’fwaﬂmam'ﬁLLasmi?:ufjﬂ
TA5In15 maenaufnundsnseunnfnveieulufionnasdululiass (Real Options) Tunsuseiiuany
Jululsmedlasinmsamuszezeniing mafinufoivinlasnisdasaiiodmguifiFeunuszynd

Prerequisite: Have earned credits of FN311, and FN312

Various tools and techniques used in financial viability study; principles of and practice
in developing business plans, feasibility studies of projects including new projects, expansions,
non-current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study

n4.423 mau’%mimiﬁu%uqq 3 (3-0-6)
FN423  Advanced Financial Management

FsAuneu : gaulaivn ne.311 Lag n9.312

nsassyariuuAianislaglinagninasnalsiunsuimnsdusugs dansdamidunu
wazn1samu wwmsinwdunmsusserendeuinsdfng

Prerequisite: Have earned credits of FN311, and FN312

Value creation using advanced financial management strategies and tactics of both

financing and investments; lectures and case studies

ne.424  N1SNAYEUNT 3 (3-0-6)
FN424  Investment Banking

Usdunou: aoulaun ne.311

winnsiasinallaAnsdvsufavesgsiavanning vannmsasrayaaliiuianisuazgayu

a

3INMIAIUAINTT NM3ATEUIAINIT NMTUTULATEIIRUUVEIAINIT N1TYNTIBNU NMTIATIENTINT
wazNSIEURVIEENNSNE T,maﬁ‘ﬁqmﬂmwﬁe’z‘iqﬁmmﬁm’gmﬁwwmﬁmmsmafﬁmmzmﬂﬂﬁﬁ’ﬁmﬂ
Usraumsalfiintulusisssmaarluussnelng

Prerequisite: Have earned credits of FN311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities,

debt restructuring, initial public offering, and venture capital; applications of financial

management and cases both in Thailand and abroad
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N9451  NITIATIANTIANTYI 3 (3-0-6)
FN451  Equity Securities Analysis

FsAuneu: @eulaiv ne.312

MelenesikarUssdiugarinaa sy uAnmsinsgidedeiiugiu malensiasugio
NTIATINDAVNTTULALNITAATIBIUTEN N15UTLRUTIAMENNINERUUNTARAANTELARLER
MTIATEINSNNSNITUUTBUTIBU MTIATIEinannIngmanaila NMIAsIERnannswaLdsUsunu
N15UEIURAN SALEIUUYRINGUUAN VSN

Prerequisite: Have earned credits of FN 312

An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation,

technical analysis, quantitative securities analysis, portfolio performance evaluation

Ne452  MITIATIEINAUNANTSNEwAZNITUTISAUNTIE 3 (3-0-6)
FN452  Asset Management and Portfolio Analysis

Fu1sAuneu : geulaivn ne.312

nouwarnsUfiRvesnsInnisnguvdnnindadelnal nsasingunanning n1s
Usiflunansadunuranguanning miu%msﬂfcjwé’ﬂw%’wémmmaw‘f wagiamnshadlunig
Uynsaun$ng 19y Luudians Black-Litterman n5asuluy Factor investing Wagdw? TneAvnil
satiuliindnuldlideyassannainnsiuiieairswuudassmensiulaglilusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management, portfolio construction,
portfolio performance evaluation, bond portfolio management, and new developments in asset
management, e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual

market data in Excel program

19.453  AITIATIZRLAZNSUTINTAUAIVINNISIEY 3 (3-0-6)
FN453  Financial Risk Analysis and Management

FnvaRuneu: @oulaivn ne.311 wayne.312

Us2LnNY8an I AEMNINTRUYNUTEAN 595mATeInIIEEY MFIATIZiALLAD
memsdufiesrnsUszau mstanudsadiewSsuiisuiuulouisanudsswesions wugiis uas
wdasdlomensRuiieusmsanuidediiisesufiaenndestuulousamudes

Prerequisite: Have earned credits of FN311 and FN312

All types of enterprise financial risks and their nature; a variety of quantitative tools

in analyzing and measuring risks, approaches to manage risks in accordance with risk policies
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N4.454  FAINTIUNTRUY 3 (3-0-6)
FN454  Financial Engineering

Jutadunew: @oulaivn ne.311 waz N9.312

nsUszendldatinenanfkavafifsiniungun1ensRuNTosnkuULasNAUNEA o9
namsRudmsuuilgmnianisduegaiassaundamusazdszauduunsaneidunisamsly
FesmsszyngAnsauidsguuesdnuing naumdnninduazngueyius msseniuundnning
mMstmuasIAuazmsinnnudssvemdnnindlusaiamsiulagltgasnsduuuazlag iy
m'iaaﬂLLUUﬂaqméLﬁamiﬁmé’ﬂw%’wé miﬂizfmstiamuLLazmiU%mimmL?%EN

Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs
and developments of financial securities,randombehaviorof securities, portfolios, and
derivatives; securities designs, determinations of prices and risk of securities in financial markets
using formulas and numerical methods; strategies for investments, diversifications and risk

management

n4.461 miﬁuizijizmﬁ%uqq 3 (3-0-6)
FN461  Advanced International Finance

FtaRuneu : aaulaivn n4.313

panMIRuIzrIssmaLa L TN s s duiiAnduluaaianisiu udeunuiissia
annsaszauiulinmnamandnmnduaramaviaussnineUssma Msusmsnsiiuvesiants
i sulaun mslesgvimsamulagnsinisamulungurannindseninaseme Msinsenay
Feevnanisidles nsdaieudngamussrineUssma nsuimatunumuiou

Prerequisite: Have earned credits of FN313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations,
direct investment analysis, international portfolio investments, political risk analysis,

international capital budgeting and liquidity management

N7l wuudaesadAiion1sisenienisiu 3 (3-0-6)
FN471  Statistical Models for Financial Research
FwdsRuneu: @aulaivn 9211 war N4.311 wag N4.312
nsUsznamALdiusvesiul I sRulagldiuudnaeuasygiin nsUssendds
wiswgiinunltasiauuuinaomen1stie el seikuumsnsaidne (Event Studies) tnely

fagramgnsaimensiuluysemealneyseneu welidn@nwluwimidlunsyinidemamisiudslule
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Prerequisite: Have earned credits of FN211, and FN311, and FN312
Basic econometrics and its applications on financial research; event studies using

corporate events in Thailand; research designs

9472 msRugsiasufutargsiameluladnsiiu 3 (3-0-6)
FN472  Start-up Finance and Fintech

FtaRunow: aouladvn ne.201

LLmﬁmmmzqqiﬁa Startup Ms¥AIRUNU MsimuadwsnensaLiuvnukasiaule
wieluladfiiuUszgndlugsiansiu wagnswauindnsamilvsinianistu

Prerequisite: Have earned credits of FN201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

N491  nsfnwianzdesnunisdusina 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

FwdeRuneu: @eulaivn ne.311 way n4.312

mnneiUssdulymmanstuiidutiagiuvdeBesans Tasmsiseusasvuen
wmmsaifiintuaie vieldnsdifnuiduetesdielitnfnuiased uasuanidsunnudniuganiy
Tneflonansdiaeuduiulnlitoasuiiaummauna uasiugniedudinnis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class

discussions, and business presentations

N9.492 MsFnwIENNEIFeIFILNTAIL 3 (3-0-6)
FN492 Selected Topics on Investments

Fdadunew: aeuldiun N.311 uay N4.312

mseneissiulyvsunsamuiiduliegiuvdeisesans TasnsiGeuiazvduen
wnmsaifiintuaie vieldnsdifnuiduetesdieliinfnuinseid uasuanidsunnudnduganiy
Tnsflonsdfaouduiiunlnlddoasuiiammmauna uazimnugniedudsininis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies,

guided class discussions, and business presentations
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n4.493  nsfnwiamzdesduanitunisitu 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
Jutadunew: @oulaivn ne.251 waz N9.312
mseTgiusiudymsumsanuiliutiegiuvieFeaany TasnsEeudasvduen
wmmsaifiintuaie vieldnsdifnuiduetesdielitnfnuinsei uasuaniBounnudniuganiy
Tneflonansdiaeudugiinlnlstoasiiaummamna uasimnugniedudsinns
Prerequisite : Have earned credits of FN251 and FN312
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

N19.495  MTaNLAY N19NTRU 2 3 (3-0-6)
FN495  Special Topics in Finance 2
FTaRuneu : gaulaivn ne.201
Sy wwada ndnns wsesdlonmz uinnssy wunltufidfyuasiannsinifiunaulad
Aertamenmsidu Wewmunssuiuiaiwasasuanudnliiuindneilunsyhanulusuean
Prerequisite : Have earned credits of FN202
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

19499 MSANBPATENINNTRY 3 (0-0-9)
FN499  Independent Study in Finance

sAuneu: @oulain ne.311 waz N9.312

Fuahdenensiuiithals wevdeiiannsansivaeuls (Testable Hypothesis) fe
ues Bouinmsan wagiinsgidam Wensufauegiuiuszuu Tnsededeyannunasing ns
Hnyinwensilsusis iy

Prerequisite: Have earned credits of FN311 and FN312

Conducting a financial research with a testable hypothesis under the supervision of

an advisor; techniques used in data collections, data analysis, and writing research paper
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2.2.2 33 BNNITAAIN
1) JunanUsAu

np.311 WeANsIUEUSLAA 3 (3-0-6)
MK311 Consumer Behavior

Audsduneu : gauldivn nn.201

AnwunAnuaznguime ieflazvhanudlawginssuguslan Immﬁwﬁm%mamqm
MIRARUUR L sﬁaLﬁumwamﬁm%wmLLaswqaﬂﬁimmam% Tunshnsemganssuduslon it
Taduna3ninen wu n133ug viruai uwsegdle wazladensdinuuas amusssy wu yuueamnednuves
Hadouszrnsemans nqusnada Wusu uasunemguiimadentnl Fajwimnudilefuslan andid
medsnunay Snustsulaemstimguinediniineuasuyweinesnussendlglunsfinwng Anssu
msuilan Tnslamzegsdslusuaudtusseninedandnualvesiuilaafunmsuslnadednyadnual
ot uaﬂmﬂﬁﬂ‘mLLmﬁmLazmwﬁﬁménLLé’aﬁ?u sgfumAeTginmaUauuUamomeingsu
Fuslaa Tnsianzedredsludsnuidsna

Prerequisite : Have earned credits of MK201

A study of concepts and theories being employed to understand consumer behavior.
Topics include both traditional thinking, which emphasizes psychological and behavioral
theories such as perceptions, attitudes or social groups, as well as alternative theories from
sociology and anthropology, which emphasizes understanding consumer from social and
cultural dimensions such as a theory of symbolic consumption. This course also covers an

analysis of changes in consumer behavior, particularly in a dynamic digital society.

NR.312  N133ANTNTIAUA 3 (3-0-6)
MK312 Brand Management

Fwdaduneu : aeuldinn nn.311

Ayt fikarausuinveuresiinnisndud Budusinsianiuareondudil)
nseenuuUATAUAeAlAT LA fUMisTe IR ALA MNaUNLLALATUANAENENTNAINYBINTT

audn ileliinsndudannsasediuguisiuasegldediedsdu sudsnsnaaeuguainuesmsdudn
wleliinsnaudeglunanaldesnadadu

Prerequisite : Have earned credits of MK311

The course will introduce students overall responsibility and tasks of a brand manager.
Topics include new product development and launching, brand design and architecture, brand
positioning, brand strategy and marketing programs, growing and sustaining brand equity, brand

audit, and brand health check.
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Mn.313  mMeidemsmsnanaiiensdndule 3 (3-0-6)
MK313 Marketing Research for Decision Making
Fwdaduneu : aeuldinn nn.311 wag Wu.204
NFITEmINIsRaInAINLLNeesinnseain Unfinwaslaiseuiisnislideyaiuuignide
Wieaisdolauenside warldiFouiiBnsussiuqunmussnuddsinunsianudlateianain
Uspianeng ) vesnuidefioradiatuld seiniasouaqulumishaumdilanseenuuunuide

av aa

Usshameing 1 wagtumeumvinidemenseanaiain ImmjaLﬁulﬂﬁmi(??qﬁwmmawuﬂmmwLLax
passndiu satthAnwagldmauisnuddyoamsifonamanann uaeldiGeuiinueisui
dvduinniiieadesiumsitenisnisnain Lﬁlamﬁumﬁa%ﬁf‘jﬂiaumfﬁiﬁamam'ﬁmmm sl
BN muazdaUina suansiTeuuunay waelaiseudmauanudeyaide lnerunsasleu iR
ﬁ”’ummﬁmuazLLUUﬂzjm%qasﬁﬂﬁﬁﬂﬁﬂmLsﬁﬂmﬂ%mﬁaiﬁwm q Pannsadenlestudlywimenns
nanlaegsls

Prerequisite : Have earned credits of MK312 and BA204

The course views marketing research from a marketer’s perspective. Students will learn
how to provide a research brief to research agencies. They will learn how to judge the quality
of marketing research by understanding different types of potential research errors. The course
covers the types of research designs and the process of conducting marketing research with
special attention given to how to craft a good and relevant marketing research question.
Moreover, students will be aware of the importance of marketing research and learn necessary
skills needed for marketing research career. The content covers various research methods,
including qualitative, quantitative, and mixed methods as well as the data interpretation of the
research methods. Through a wide-range of hands-on individual and group assignments, students will

have an opportunity to understand different research tools and their linkages to marketing problems.

AM.314 ANSUSSHANNMIILATUSNNS 3 (3-0-6)
MK314 Product & Service Management
FudsAunau : @aaulaivn nm.311

[ 6

AnwidarudAny wUImNe kaENaYNSNALINUNITUIININGN 91/ U3N152095579 Lneisusiu

[
(Y] o

AnunBanuuAnANeTEnINg “Hansae” uay “USms” sudsladddnianelusasneuendidea
nsENUAINSUIINIRAAST/UINS 917 Adandoun1anisnana woAnIIUUSlA UarAuiIvGn
voaunalulad mniufsinunidsnmsadrsiuuugsin mammuamusmiainisnain waensvaun
HENAI/UINNTIV PADAIUNTTOBNKUULASIVUANAENSEIUUTZAUNINITHANDENTOUA UL
aseassd uenani Ssnuniaedesileflidmiunsussdu msUiulss muaunmn R INAR T/
Uimsvesgsiafiaznouaussaumslavesgnin wazaiisszaumsaliUseiulagauiuseming
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Prerequisite : Have earned credits of MK311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique
differences between product & service that require distinctive marketing strategies. Business’s
relevant environment (e.g., customer behavior, government policy, and advanced technology) is
also examined to gain an in-depth understanding of opportunities and challenges for creating
business model, developing product & service, establishing creative marketing strategies and
activities, as well as sustaining product & service excellence. The course provides broad issues
in product & service value creation in businesses. Also essential is the course to study key tools
and elements (e.g., business canvas and service blueprint) for product & service quality
improvement that leads to customer's satisfied experience, loyalty, and value. Topics focus on

product & service theory, strategy, practical implementation, control, and ethics.

AM.315 N1SUSMITINALAENITES1HANLSN19NISAAe 3 (3-0-6)
MK315 Pricing & Marketing Profitability
Frderuney : @aulaivn Nn.201 way Uv.202
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Prerequisite : Have earned credits of MK201 and AC202

The course introduces students to theories, strategies, and methodologies in price
setting for profitability in accordance to market situations and product categories. These
methodologies include cost-based, competitor-based, and customer value-based pricing. The

course will mainly focus on value to customer, price elasticity of demand, breakeven analysis,

price segmentation, pricing interrelated products, pricing product assortments, and dynamic pricing.

N61.316 NITUIUITVOININITINT UG 3 (3-0-6)
MK316 Distribution Channel Management

Jderuneu : gaulaivn nn.201
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Prerequisite : Have earned credits of MK201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of
dynamic market factors, design and distribution of channels for effective and efficient
management distribution networks, and strategic deployment of multi-channel marketing
decisions to gain competitive advantages. Focus is on the roles, attitudes, and behavior of
channel members, dimensions of channel power, management of channel conflict, channel
incentive programs, coordination of channel relationships, and management of indirect
channels. Particular attention is paid to the development, control, and evaluation of a

distribution channel in both consumer and business markets.

nn.317 ﬂﬂiﬁaaﬂiﬂﬂimamLLUU‘gimms 3 (3-0-6)
MK317 Integrated Marketing Communications
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FudsAuney : @aulaivn nn.312
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Prerequisite : Have earned credits of MK312

With an increasingly diverse consumer lifestyle and advanced communication
technology, this course is designed to develop concepts, principles, and approach of integrated
marketing communications in order to answer the marketing challenge. The content covers
integrated marketing communications plan in terms of message and contact point (digital and

physical) integration, and evaluation, based on the understanding of consumer and brand,

especially brand positioning.

AM.318 NISILATILINNITHAIANBNSHRALLD 3 (3-0-6)

MK318 Marketing Analytics for Decision Making

LYY
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Prerequisites : Have earned credits of MK312 and MK313

The course introduces students to various data search, data collection, and data
preparation techniques. These data include both internal and external data as well as big data
online. Subsequently, students will learn how to analyze these data to uncover marketing
insights before deriving data-driven marketing decisions in the areas such as positioning, pricing,

distribution, and integrated marketing communication.

N9.319 NAYNSNINAINGINEA 3 (3-0-6)
MK319 Digital Marketing Strategy
JdsAuneu : aaulainn n.312
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Prerequisite : Have earned credits of MK312

Digital marketing strategy course is to educate students to understand how to applying
digital technologies to craft marketing strategy in responding consumer and business market in
digital era. The content of this course contains four parts that are issue and challenges of digital
technologies in marketing competitive landscape, leveraging digital technologies to gain

competitive advantage, digital marketing strategy formulation, and designing metrics to measure

the success of digital marketing strategy.

nR.a11 Asaanmiter Ny 3 (3-0-6)
MK411 Sustainability Marketing
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Prerequisite : Forth -year student status and have earned credits of MK312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning
of the world's fourth industrial revolution. To ameliorate the situation, corporate social
responsibility (CSR) and sustainable development are employed as a foundation and goal to
develop competitive marketing strategies based on CSR to lower the negative impact while
creating higher value to the environment and stakeholders. Also important is the development
of the means to enhance sustainable consumption, including de-marketing. This course also

includes the applications of marketing for not-for-profit organizations and social enterprises.

nn.412 ﬂ’]iU%WﬁWNmW]ﬁ’]ﬂ%uQﬂ 3 (3-0-6)
MK412 Marketing Management Capstone

dsRuneu: Unfnwgiued 4 Jvenniseain ez @euldin ne.312
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(Marketing major and forth-year student status)

Prerequisite : Have earned credits of MK312

This capstone marketing course takes a holistic view of marketing strategy. It provides
students with the understanding of the inter-connectedness nature of all marketing elements.
Students are expected to link different marketing concepts and theories and combine them
into one coherent unified marketing strategy for a firm Through the use of a comprehensive
consumer journey framework as the core analysis tool, students should be able to develop

meaningful marketing strategies throughout the whole consumer journey to deliver superior

offerings to the market while capture a sustainable value for the firm.
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MK321 Entrepreneurial Marketing
Fdaduneu : aeuldivn nn.312
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Prerequisite : Have earned credits of MK312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements
of entrepreneurial marketing. The main emphasis of this course is on how to proactively
identify, evaluate, and exploit market opportunities in order to acquire and retain profitable
customers. The course also puts emphasize on the concept of effectual perspective of
entrepreneurship. Through a series of hands-on case studies, students will learn how to
formulate entrepreneurial marketing strategies using innovative approaches to risk management,

resource leveraging, and value creation.

n91.322 N15UTMITN1SAIUEN 3 (3-0-6)
MK322 Retail Management

dsRuneu : g@eulaivn nn.311
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Prerequisite : Have earned credits of MK311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection,
organization and human resources management, supply chain for retail management,
merchandise planning, purchasing system, retail pricing, and promotion program, as well as

store management, store design, store layout and product display.

N$1.323 NFUTITIUVEY 3 (3-0-6)
MK323 Sales Management

Audsduneu : gauleivn nn.201
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Prerequisite : Have earned credits of MK201

A study of the modern concept of the sales management that requires internal and
external information for situation analysis and also using both qualitative and quantitative data
in order to plan and determine the sales strategies to satisfy target customers and purchase
decision. This course also studies how to build an effective sales teams and ethical sales

management under the proper use of technology.

nM.324 NSAAINTINT 3 (3-0-6)
MK324 Business — to — Business Marketing

Fwdaduneu : aeuldiun ne.201
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Prerequisite : Have earned credits of MK201

A study of concepts and practices in business-to-business (B2B) marketing and how it is
related business-to-consumer (B2C) marketing. Topics include B2B market environments,
procurement, business purchasing behavior, government buyers, marketing opportunities,

marketing strategy, product development and management, business marketing channels,
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customer relationship management, marketing communications, digital marketing for B2B
business, sales management, selling techniques, pricing and negotiation, marketing evaluation,

customer satisfaction, and vision in business-to business marketing.

nR325 M1IAaIAgINInwILaztuLie 3 (3-0-6)
MK325 Sports & Entertainment Marketing

Ataduneou : aauldivn nn.201
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Prerequisite : Have earned credits of MK201

Concepts, principles, and marketing strategies for sports and entertainment business as
well as other businesses using sports and entertainment as a marketing tool. Major topics
include marketing analysis, target customer identification, strategy formulation, and marketing

program evaluation.

NM.326 N13RAINTENINUTENA 3 (3-0-6)
MK326 International Marketing

10sAUneu : gaulaivn nr.201
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Prerequisite : Have earned credits of MK201

A study of concepts and ways in doing international marketing including exporting,
importing, foreign direct investment, globalization and factors affecting international marketing.
The course covers how to gain consumer insights across international markets and translate
them into appropriate marketing programs. By acting as an international marketing managers,
students should be able to understand the linkages of the dynamic international environments,
international opportunities, and international marketing strategies through assignments, case

studies, and group projects.
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N6.327 N1IAAIANITNEAT 3 (3-0-6)
MK327 Agricultural Marketing

Audsduneu : gauleivn nn.201
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Prerequisite : Have earned credits of MK201

A study of industries and agricultural market structures as well as competitive in the
market and impact of socio-economic system, government policies, technology for agricultural
products, including other business factors that affect to design business model and determine
marketing strategy for agricultural products. This course emphasizes marketing value creation
and ethical brand building in order to respond needs and satisfy the target market and create
competitive advantages for agricultural products as well as develop their agribusiness potential

in the worldwide market under the proper use of technology.

NR.395  MTaRLAY N19N1TRA0 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
Fwdaduneu : dnAinwigiuel 3 Jvenniseana v3e 919138 aeUR YR

[ o

USay1 wundn mdnns ndesdiaanng uinnssu woliufiddyuasiaunmslmifauled
Aertosmemsnann Welmuinssuauimisaziasuanudaliiutndnulunsauluswien

Prerequisite : Marketing major, third-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

AR.421 NSUBMSTRIMIINMSTRsIenuULdeules 3 (3-0-6)
MK 421 Omni-Channel Management

Fderuneu : @eulaivn nR.311 way Nn.316
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Prerequisites : Have earned credits of MK311 and MK316

A study of Omni-channel systems, their role and how to make the transition from the
Multi-Channel systems to the Omni-Channel systems. Focus is on the differences between the
systems of Multi-Channel and Omni-Channel distributions, as well as designing and managing
the Omni-Channel to respond with the lifestyle and demand of customers throughout the
customer journey. Specific attention is also paid to the development, control, and evaluation
of Omni-Channel distribution in both consumer and business markets, including the key
challenges for the firm to set up Omni-Channel distribution such as the investment in logistic

and systems.

nM.422 mﬁﬁamamimam%uqq 3 (3-0-6)
MK422 Advanced Marketing Research

tdunou : @auldivn Nn.313
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Prerequisite : Have earned credits of MK313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such
as social media data, actual and past consumer behaviors, survey data, observation, etc. The
course emphasizes on hands-on experience of the full marketing research process. Students are
expected to conduct a high-quality marketing research project and to be able to understand

and critically evaluate the work of others.

N9.423 NAgNSNIAAN 3 (3-0-6)
MK 423 Marketing Strategy
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Prerequisite : Marketing major and forth-year student status and Have earned credits of
MK312

An intensive capstone course, using marketing simulation to provide experience in
strategic decision making. It addresses marketing decision process at a strategic level including
marketing goals and objectives, segmentation, targeting and positioning, new product

development and market entry, as well as management of the marketing budget.

AM.495  PTBNLAY NNITAAIA 2 3 (3-0-6)
MK495 Special Topics in Marketing 2
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Prerequisite : Marketing major, forth-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

NR.A99 NIANYIDATENNNITAATN 3(0-0-9)
MK499 Independent Study in Marketing
Fdaduneu : dnAnwigiuel 4 yenn1snana vive 9191385 aeuoulR
nmdedgmvserideniaunanmeaalagindnwiaivinniseaaniglinisaiunueua
warlyimuuziheenssiuinuinluuasseussanasusHing1Wivanmanismatn
Prerequisite : Marketing major, forth-year student status and approved by the instructor
A study of marketing research on an individual basis. During the course, a student
conducts research on a particular problem or topic in marketing under the supervision of an

advisor with focus on ethical, professional norm in marketing.

2.2.3 3YBNTTUVENTAUWMANBNTIANTS
1) v nanUsAu
54311 uwwAensdeulusunsuiiugiu 3 (3-0-6)
1S311 Fundamental Programming Concepts
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(Object-oriented programming)  Hnvinwznisldmelinlaziasediodnivuesuigtunouionionssng
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aneludiuyadds wagnsasdugnddsdmiuszuunuiiiegsia (Business application) Fgn1w
Tusunsudsnanisluguuuunsiilvsunsudenssuudduaznsvhlyaunsudedouda

Study the process of develop programming procedure. Technique and tools to clarify
algorithm or logic; for example, Flowcharts, Pseudocode, Activity Diagram. Structure, computer
grammar, and command form for controlling the program (control statement). Variable and
operator of programming language that supports both Procedural programming and Object-

oriented programming by using business application.

58312 U1INT0INNGIND 3 (3-0-6)
IS312  Business Intelligence and Analytics

Juaduneuw: @eulaivn 5@.201

LWIAANTEUIUNT F5n15 medla WagedAUszNouTeIdIINTBMNGINT  ANANYMELaYN1S
mnuvewmalulagansaumadmivvesinnsemiegsialunnseivuimsuseneulume adadeya
(Data warehouse) widlastoya (Mining) Big data \WiowesuadeUsavisnalunsinduls sauvadnenim
Tunsuasturesodnng

Prerequisite: Have earned credits of 15201

Business Intelligence concept, framework, technique, methodology and components.
Study characteristic and process of Business Intelligence such as data warehouse, mining, big

data for management support, effective decision making and competitive advantage.

56313 msdamsuazimaluladnisdeansdoyamalnaduiugsia 3 (3-0-6)
IS313  Telecommunication Technology & Management for Business
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This course introduces fundamentals of telecommunication technology including
computer networks and the use of computer networks to support business applications and
business strategy. Topics covered include concepts of networking, the use of
telecommunication and computer network technologies in business environment and key

issues in network management.
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5a.314  sruugIuteya 3 (3-0-6)
IS314  Database Systems

nsdanisteyaluguiuuideduniug (Relational) WWadng (Object Oriented) wag Entity
Relationship n1wduAuteaya Relational Algebra Wag Structured Query Language NSWAAINATHS
lugduuunm (Graphic) Ingldiegrmnagsiauagseauanududouluseaunans Seus Distributed
Database Tuszsiuitoeiu

Course covers relational, object oriented, entity relationship models; Query languages:
relational algebra and structured query language; represent data in graphical form; and basic

knowledge of distributed database. Medium complexity business cases will be applied.

38315 AITIATIZNTZUUATAUNA 3 (3-0-6)
IS315 Information Systems Analysis

Fdsdunau: aeulaivn sa.314 waztnAnwigiued 3

unumvesiniinzsissuuasaumA  0sdmNg Finue uazasseusTaivael
ez Uszaurmudualuindn nsoununfnuariinisiesgiiioszylymuagmenoy
dusuuiiymlituesdnsgsia wu msliundndeszuy udu wdnnadesduiotinnesives
‘LJ'%JUIJEdﬂizmumﬁﬁ’mumﬂﬁqiﬁﬁ] (Business process analysis and business process improvement)
FumouvensEUINMITRISTUUASaUmA  Aenssufidosiiluusazduney  dwiuin (nput) uas
wadns (outcome) vosustazianssuluusazdunen wwaRn (approaches) suideuds (methodology)
warmaflareY (techniques) dnsunsiaussuudaduiivensuiulaemlulivdn nasnau
gorlfuasiasosionan dmuniswauIszuL 1wy Computer Aided Software Engineering(CASE)
ua Integrated Development Environment (IDE) usiu Tnetiusismenguiuagiinufoalmindnu
ansoldnseunada 3B wdnns wwdn sedeuds wedla uasiedesile CASE Tunsinsne
svvuasaumadiodariunnulasinswasdernuannudeinisseuvasaumassuulasyuunil
Ttumbseulamienunisld

Prerequisite: Have earned credits of 1S314 and 3th-year student status

Role of system analyst, knowledge, skill, code of conduct. Concept and analytical
methodology for identifying problem and solution for business; for example, by using system
concept. Learn basic concept for analyzing and improving business procedure. Study renowned
information developing procedures: input and outcome, approaches, methodology, techniques.
Software and tools for system development; i.e., Computer Aided Software Engineering (CASE)
and Integrated Development Environment (IDE). By applying both theory and practice, students
are able to plan the information system project and specify information requirement for any

system.
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54.316  MseonuuukazUsuldszuuasaume 3 (3-0-6)
IS316  Information Systems Design and Implementation

Fwdsduneu: @aoulaivn $8.311 way 8.315

FunounshukazAnssuiidesifiossnuuy a¥ washssuuasaumelUldlhAnua
Tuusiazseifeuds (methodology) wdng Faduiiveusuiulaemiluluivdn waRa(approaches)
wdnnsuazmaila (techniques) 59y dwsunIseanwUUANYRENTIUTEUY BBNRUUSTULLATOT 6T
sesfunsieuresszuy senuuuiiUstauiudld sonuuufiustauiuszuumsaumady (System
Interface) aammumﬁmLﬁusﬁagaﬁgﬂugﬂLLUUﬁuaﬂgﬂuSﬁayjaLLﬁngLLUUﬁIuﬂ ponuuulUsinsy
aammummﬁumﬂaamﬁaLLaxmmgﬂéfaﬂumﬁﬁﬂmwumiwu ST IDONUUUNINAGEUNNSTNIY
YBITFUY MADATUNMITTAYINTEMVUARANGENYUENIWMATIAYEITEUY NISYINMINAFBUTEUUMIETENTS
#197 warnsdavhienansUsznausruy IneiiuanguiuarnisiinufiRlannsaussandldiuada
vdnMseanuuy wazmadaneg dviuniseenuuu Trufuiedesiionney wu CASE way IDE ud
\iadefuuussuuiieenuuy iauﬁgﬁmﬁﬁaﬁmummﬁﬂwmzmqL‘V]ﬂﬁﬂ%aﬁwumiaummwﬂm
sTUUNI wavadtesiUsEnevduseg vesszuuiliulunmudermunaadnvasmanaias
vaaszuuiidavinle

Prerequisite: Have earned credits of 1S311 and 1S315

Study procedure and activity for designing, creating and implementing information
system. For each renowned methodology, approach, principle, technique for designing system
architecture, network, user interface, system interface, database and non-database storage,
computer program, security, and integrity. Further, design for testing the system and specify the
system specification. Testing the system by using various methodologies and preparing system
document. By applying both theory and practice, students must apply concept, principle, and
design technique with tools; i.e., CASE and IDE to build system prototype, specification of the

system and build other factors to meet the specification of the proposed system.

58.317  AnudiuAsUaendeuagnsRIuANSEULANTAUmA 3 (3-0-6)
IS317 Information Systems Security and Control
ANUFLINNUAATUTUTTUUANTAUMA TTIANMUETINANUNNTANTUIIUYBIRUTITUAENS

U UAnsszuvansaumalugudnauiames lusunsuussend gudeya seuuufiiinisiesetny uag

v
=3

sruuiaietgneNfiumed nfennuiunwasafouazmsmuauiiiotestuanuidesienaindudiv
sTUUATALMATIG AT NYINELaEIEsTILTAEYesiUTEUUA SN ?Jﬂﬂg’jﬂ’amiamé?q
mim‘u@mzuumiaummﬁmﬁu

Risks associated information systems and how to mitigate these risks which comprise
top management and operation in computer center, application, data base, network operating

system, and computer network. In addition, the course will introduce introduction of IT

Page | 130



unNo.2

standard, law and ethics. This course also introduces fundamentally practical experience on
how to implement controls in information systems.
58318 SEUUATAULVAAIUAIRULEE AU TNDNITINUNUNS NN TOIANT 3 (3-0-6)
IS318  Financial and accounting information systems for enterprise resource planning

WAL UDIAUNIAUSTUUMTINLEUNSNEINTBIANT (ERP) Mslauias Suvawealdang
ANUSUTEUUNTILHUNS NN TOIANT LLa3ﬂ'izmuﬂ1‘mﬂqqiﬁaﬁuaqwﬁﬂﬁﬂﬂummiﬁﬁ] W s1ela
578918 wagn1swan [Wunu ﬂmﬁﬂmmlﬁmLLazmmﬁumUaamﬁaLLazm'imU@uﬂ'ﬁzmumimﬂﬁjﬁa
.:4' ) o = a va a Y} ° i o o . .
wiadasiuanudss Bnujumneinunisiimunainisyinanueesiaiys (configuration) syuuns

U L3 nﬂl v vV dy 9 14
MAuNUnIneInsosAnsive e saltussuululowdiule

Fundamental concept of ERP system, funding information systems, business processes
such as revenue, expense and production. In addition, risks associated with business processes
and security and control related to mitigate those risks. This course also introduces

fundamentally practical experience on how to configure core functions of ERP systems.

58319 gsheddnvisednd 3 (3-0-6)
1S319 Electronic Business

FsAunew: aoulaiv 18.201

anudAguarAnAIresgIndidnnselind Ussnnuazluwavesgsiodidnnseiind fugu
mameluladiiatvayunsvngsiadidnnsednd  waznsinuaudasade svuunstissiiy
ngvaneAgtesiugsiadidnmsednd manausBsnagnéiiievhsiadidnnsednd nswamn
Fuladifion1svihmdudaidnnseiind nsiana A uardiasieiussaninauazyseansninues
Wulednndiagdiannsetind

Prerequisite: Have earned credits of 15201

The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system
and related laws. E-business strategic planning. Measuring, monitoring and analyzing

effectiveness and efficiency of e-commerce websites.

56.411 miﬁwmiwmmuuL”iusﬁzuﬁyugm 3 (3-0-6)
15411 Fundamental of Web Application Development
FwdsRuneu: aeuldiv 5a.311 uay 58.316
FsuardunounsiaunssusruuiuwerTusunsusegndiidesendeiumeside
walulad TnsTvaea wnmsgu indesle uaznwlusunsusneg eluilsleaudud way @nes A4
dufuiannssuunuuiu Bnafvanuglneldnalnmeg wu anf uay wady dudu nsléde
Uszaniuiiu gngeuvesnsideulsunsuszuunuuuividssenslaudliAnanaudems ua

wwmadessulunisuilugeeumatuiioasisenuduasasadeliiussuvnuumiv - Anufonln
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Y A

aansnaeszuunuuuuuuldmeuiudld Mideudetugudeyaniensdafiutoyalusuuuudu
waziHuszuuilannsavinuldistugunsaidilfeuargunsainnmn Wy fefold

Prerequisite: Have earmned credits of IS 311 and 1S316

Study how-to and steps for developing information system. Web application that uses
internet technology, protocol, standard, tools, web programming languages: client and server,
cookies, session, multimedia. Web application weakness; i.e., programming defect. Technique to

correct and increase security. Student will create web application using database or non-

database that interacts with users run on desktop or mobile devices.

JA.416  NTNTIVADUITTUUATAULYNA 3 (3-0-6)
1S416 Information Systems Audit

Ftadunow: @oulaivn 8.317 way 54.318

WnsaznatingaIge dmsunsnsindeutite s uinfansiinas ssuua At sy UL
mupuegsngan Msliiinmsuasmaianisamaaeudigg sumsldivalulatifiodieluns
ATINEDU ATINABUTEUUATEUMALTDIRY M3dariinsemeying uaysienumInTREeuTaunnss
iﬂmﬂmimaﬁ]aauguﬂ ’i’maﬂﬂﬂﬁf@Lﬁ‘EJ’JfqﬁJﬂﬂi@li?ﬁ]ﬂ@Ui%ﬁUUﬁﬂiﬁuLVIﬁLﬁIENg]’u

Prerequisite: Have earned credits of 1S317 and 1S318

The course covers various issues in IT auditing. Issues such as introduction of auditing
mechanisms, technical audit trails, audit processes, working paper, and audit report will be

discussed. This course also introduces fundamentally practical experience on how to audit

information systems.

2) ¥ uaniaan

54281  insesloduaiumnudifavesyld 3 (3-0-6)
IS281  Tools for Empowering End Users

iwsesilovidowaiatozdieliglilalditungymsdeulusunsuannsaaiamenduaioss
ey M’%@LﬁmmaLLanaméﬁluﬁﬁa&uﬂé’ msasamhin wazdumdgdidnvsefinddeunannesunia
Tuvieanann msdmszideyaiulededisie wu Ysinamsléivled msldvenduisnszanwims
wazganilIsinnsgudaya Lﬁaﬁusﬁaaﬂaasjmﬂuizw WnT1Eiteys waztiauesenuiivIsdasy
audiFavesld vieiniesile warmadinduq lnsusundiaduifanaziuluiueundindumagsia
Hunan

Tools or techniques that allow end-users who are not professional in programming to
create simple software or to extend existing applications, using platforms to generate e-

commerce webpages/ websites, using basic analytical tools to analyze websites’ information

such as traffic, using spreadsheet software and database management software to
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systematically collect data, analyze data, and generate reports to empower end users’ success,

or other associated tools or techniques

58.282  M1seanuUUwazUsIiudusaysranuiugld 3 (3-0-6)
IS282  User Interface Design and Evaluation
WAALAZIULAAAI ﬁiﬁi’f@%mawqaﬂismaﬂquﬂumﬂﬁmuﬁUixUU\ﬂummﬁaLmai‘

wielfiduuvamslunisesnuuuuszanufugld (User interface) MleBuuszansamnisyinanuvesild
szuunuReNiomes nszuIuMssenuUUiroUstauiugldfessfeuiinmasneg Aldsuanuden
WU User experience, User Center Design tHusu sUMUUNSLARDU (Interactive Styles) Usetamneingg
wiedla wuIne Useiiu uazdomsfiansandieg Tlunseenuuunsléimevluwsazsuuuy ieltannsa
Gonldsunuumslineulfetnaumnzan FBnmsusziliutaznaaeusoystanuiugldiiosnuuy nsiln
U URlanusaashaiuuu (Prototype) dusisuszanuiugldvasszuununauitinesasaigvendinls
\30silon199 1 JustinMind 1ud mmﬁy’aﬂﬂmmaawazﬂisLﬁué’aﬂssmuﬁ’u;ﬂﬁmﬂ%mmi’mhq6]

To increase work efficiency, design user interface based on human-computer interact
behavior concept and model. Using various interactive styles and renowned methods: User
Experience, User Center Design. Technique, guide line, main issues for each user interface
design will be discussed for selecting the appropriate one. Evaluating and testing user interface
design. Student must build user interface prototype by using software or tool; i.e., JustinMind.

He or she is able to test and evaluate user interface design by using various measures.

5a.361  Unyy1usehivg 3 (3-0-6)
IS361  Artificial Intelligence

sAunew: @eulaiv 1@.201

uAakagvEnMsiug sy Ussivs Anvifeduussnnuazmsussandld
Uyanuseiuglugsnssusngg 1Wu nsduasieiides (Voice Synthesis) n15331A11A (Speech
Recognition) mii’«i’ﬁmﬁﬁu (Visual Recognition) awaﬁﬂﬂiﬂ/juauﬁ (Robotics) machine learning way
Thseuumnedn (Neural network) sjatfumsuszgndldenmagsiaiie Ul lunmsifisdseansam
Anenlun ST UL I09ANIS

Prerequisite: Have earned credits of 15201

Concept and fundamental framework of Artificial Intelligence. Study application of
Artificial Intelligence such as voice synthesis, speech recognition, visual recognition, robotics,
machine learning and neural network. Emphasis on business application to improve efficiency

and competitive advantage.
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I3

sa.381  wAgesiiadusuiau i unannandulas o WAt uUUln AW
IS381  Web and Mobile Development Tool

RRk 3 (3-0-6)

dsduneu: doulaivn sa.311

nasenndieduunlnsdwidlede TneldiaTesiiodmiunswamn Usewam IDE
(Integrated Development Environment) titetaglumsimuuaznageunenndiadu uazyamddly
nsRmLITeNALI (SDK) uazwlsudsaiildauiuturdosdiednsunsiauwenndiady

Prerequisite: Have earned credits of IS311

Study how to develop mobile applications using Integrated Development
Environment Tools that support developing and testing the applications. Study software

development kit and framework that is used with the IDE for application development.

SA.395  WITDNLAY NETEUVANTAUNA 1 3 (3-0-6)
IS395  Special Topics in Information Systems 1
Auderuneu : @aulaivn 5d.201

(% [

USuayn wwada ndnms wlesdlownmz uinnssy wnlufiddyuasiannsimifivauled
Aetosmesyuvansaumne waunssuiwiadwasasuanudslituindnelunsyhaulusuen

Prerequisite : Have earned credits of 15201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Information Systems that benefit students’ thinking and future careers.

56.396  WITONLAY NNTZUVANTAUNGA 2 3 (3-0-6)
IS396  Special Topics in Information Systems 2
FsAuneu : aeulaivn d.201
USay1 wundn 1dnns ndesdiamnng uinnssu woliufiddyuasiaunmslmifauled
Aendemnasyuuansauma fannnszuiiriuaziasuanudalituindneilunisinuluewean
Prerequisite : Have earned credits of 15201
Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in Information Systems that benefit students’ thinking and future careers.
sa.461  insesledmiunsinneideya 3 (3-0-6)
IS461  Tools for Data Analytics
sAuneu: @eulainn 54.312
nsEUIUMTIATIZdeyad MILTINTMNIgIAY 1ndesile Mauuuseg Aldlunsinses
Winsiwseidlinnaezadnluddnielhinanudlalintuiomeneuliiutamid
Augutou Wy fnuudmmiunsTinsenteya mvimilesdaya n133AT1eY Big data Lﬁaa%’m&am

Iiifugsne
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Prerequisite: Have earned credits of 15312
Study process to analysis data for business intelligence. Emphasis on quantitative and

qualitative analysis tools such as mining tools, big data for increase business value.

58.462  N13IAN1IgIuteyaate iy 3 (3-0-6)
1S462 Modern Database Management

Fadunew: deulaivn va.314

g‘ULL‘U‘Umai’f@magm%@uﬂaaﬁﬂwﬂ (NoSQL, Non-Relational Database, NewSQL, Big Data,
Document and Graph Database Model) mseonuuugiutoyaasislinasnnsldmaauasileddu saL
fugdlumssenuuuuazmugugiudoya msdamsgudeyadeszuuianisgrudeyaiiadielml wagns
NP IUTRYALUANINWINTOUVBIAATIA

Prerequisite: Have earned credits of 15314

Modern Database Model (NoSQL, NewSQL, and Big Data, Document and Graph
Database), modern database design and advanced SQL commands and functions for database
design and control, database management with modern database management systems, and

database management in cloud environment.

SAATL  91TYINTIUNNABNNAADS WSOADUNINDITUAINEN 3 (3-0-6)
IS471  Computer forensics

Ftadunew: aeulaivn 5a.416

FULUURQYINTTUNNABNRIABS FHINEIMNDITEYINTIH NTLUIUNITAUAIUDIYYINTTY
Us¥Naudig N1saeuynu N5IATed wasnsdainsenunisiva sudanadaiildlunisivai
o nssIneAeNiamesidou

Prerequisite: Have earned credits of 1S416

The course covers various computer forensics, psychology of forensics, and computer
forensic process (including examination, analysis and reporting). In addition, this course will also

explain how to initially use a number of techniques during computer forensics investigations.

8472  NIAUANEIVDINIINTIDADUTLUUATAUNA 3 (3-0-6)
IS472  Case studies in information systems audit

FsAuneu: @eulaiv sa.416

ATy AUTIeNIAlANY AN AuMTAINUYREUSINILar MU URANMTTEUY
ansaumnalugudnauiunes Wsunsuussend grudeys seuuUfuansesedns uagseuunIeUlY
AOUNILADS Lﬁ@lﬁ;ﬁﬁamﬁmm’mﬁLLasﬁﬂmmﬁmswﬁuazLLﬁ{]zymLﬁ'mﬁ’ummﬁumﬂaa@ﬁmazms

AIUANTEUUANTAUNA TIUTINITATIVADUTLUUENTAUWARY NANTIINNTUAN I MLANTUITS
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Prerequisite: Have earned credits of 15416

The course covers analysis and discussion of various case studies in information
systems which comprise top management and operation in computer center, application, data
base, network operating system, and computer network. This course also introduces practical
experience on concept of security, control, and audit in information systems from real world

case studies.

58.481  mswalusunsuussgnddnsunang 3 (3-0-6)
15481 Cloud Application Development

AsAuneu: @eulaiu sa.311 uay Sa.411

Brsadulunsuussendivfuaneld defolduasdiamuifung ndnfiugiuddyenis
UszanaraluuAaIAY Toiuaztoidevaen1sussianaluuna1in JULUUTeen1suIN1sAanIn
mnuagmnuazaudangulunislinannd fmussqueundindunazaiulsznouidniu mssnwinae
AMWTBINTTULarMIUSuanalaedalu® nswmulagliaulawdeadtng usnsuuadn Wawn
fnsaiieldruuazdansTusunsussnddmsunamdlaodenl dunanosudiduideu

Prerequisite: Have earned credits of 1S311 and 15411

How to build applications for the cloud that are scalable, reliable, and secure. Study
key concepts of cloud computing such as advantage and disadvantage of cloud computing,

delivery models, provisioning, Containers, load balancing and auto scaling, serverless, micro

services. How to develop, deploy and manage applications for the cloud using popular platform.

58.482  nsUseiununNTenAnIg 3 (3-0-6)
1S482  Software Quality Assurance

Frtadunow: aoulaivn 5d.316

ndnuarIsnvagougendnsidesiu uarnsUssfunmuameendIaS MmINveINTg
nagaulusNIL N1TERNLUUASEIAdDUY msmaau‘lﬁmaa ﬂ’]iﬂﬂﬁﬂUiﬁﬁﬁﬂgﬂ 13019999V N1INAADU
Sumesidnueundiadu nmsmvesmsdamsnmunin msnseaeuUMsAMIUsE iU NEoWAL
msUseiunuawmedusdmiulasimsruiaidn msusslufuuieiununw tmsguuay
wnsinferiunsUssiugunmeoniunag sudinsldiedesdonaaouiifusnluiimdesdy

Prerequisite: Have earned credits of 15316

Introduction to software testing and software quality assurance (SQA) to validate
software and improve quality of developed software, the overview of program testing, test-case
design, unit testing, high-order testing, debugging, testing internet applications, overview of
quality management, program inspections and walkthroughs, development SQA, SQA for small
projects, costs associated with quality, and standards and metrics for SQA. In addition, this

course will introduce how to initially use automated test tools.
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58.491  lATeusEUUATAUINA 3 (3-0-6)
1S491 Project in Information Systems

Ataduneu: tAnwilenszuvmsaumaiiansinns grusd

Uszanassaruiiusine dlddnuundhdesuegiadussuy finsinsgiuazoonuuy
SUU MIRUTUNTIABNAIAES NMTIATIELAY0RNLUUTIUTBYE WavaIAnUIAUNITUIIS
fansiildanmsfinedvunu susanudiansduinulieendonsag wedaiilassnuats
szuvansaumalszavladssammidaithluldiunshauaidd Tasdnvazvedassnuetaidunis
a%fwiw‘umiaumﬁ%uimzjﬁu’wmLﬁaﬁmﬂuqiﬁﬂmj vieilunsadsruvansaumatulviioaiie
mhssmilamhsrumiadeiogwilagrunis viedunmsdadonuazigonduasdnsagluniu
TlhAnnafunusdwomhonulamhsnundadofeyumilagusumils

Prerequisite: MIS Major and 4th-year student status

Students must integrate the knowledges: analysis, design, programing, database,
management, and others to develop an information system project that can be used in real
world. He or she may develop the project for the purpose of startup business or develop for

organization or community. Customize software package is also accepted for the project.

564.492  N1IANITIATINITIZUUATTAUA 3 (3-0-6)
1S492 Information Systems Project Management

Ftadunow: iuentiduliesndt 9 wuledn

wé’ﬂﬁugm%qmﬁmmﬂmqmﬁiswmiaumw‘%ammiuiaﬁmiaumﬂ ANTIUANTIANS
1ASIN1T NTBUNISUSIISIATING NSTIANITNITTINIATIAG NSIANITVBUUALATING N1SIANITIAN
1A5IN1S NMTUTMIAUNUIATING NMTUTMIAUNIMIATING N1TUIUNT NINEINTUYEEY N15TANITNIS
doans nsuimsemudeslasins msuimsmsdatedndng msuims damedidnlddelasans
LAZITTYNUTTULALAIUSURATDUADIVITIN

Prerequisite: Earned at least 9 units compulsory IS courses

This course describes fundamentals of IS/ IT project management, including IS/IT
project management overview, project management framework, project integration
management, project scope management, project time management, project cost
management, project quality management, project human resource management, project
communications management, project risk management, project procurement management,

project stakeholder management, and ethics and professional responsibility.
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54493 msudmamelulafilonsdsuiiaslugeddsa 3 (3-0-6)
IS493  Disruptive Technology Management in Digital Economy

Fwderuneu: iwendsrulitesndt 9 wihein wargiusl 3

nsthmaluladadfelvddedaudululifagthundsnmsasuutas nauwnu wagnisimm
srUUNY Aufuazuinis filegiinluningsia lnoiFoudannsdfnw filuszaunisal wag/vie
mMsfnwigauaInesdnsiiviuay Invingnisaaunanlunsuszgndltinaluladifienisiasuiias
lunsadagadmniegsivlugandsasely

Prerequisite: Earned at least 9 units compulsory IS courses and 3th-year student status

This course focuses on management of disruptive technologies in the digital age. The
course materials cover the design and implementation of disruptive technologies to change or
replace current system products and services. Students will learn from case studies, industry

experts or company field trips.

2.2.4 J¥UBNNITUINITEANIT N1SUTLNBUNT HaTNSNEINTUYud
NENIYINITUIAIININEINTUYRE (HR)
1) Fvnendefu
211 NISUTIMINITNEINTUYEE 3 (3-0-6)
HR211  Human Resource Management
dsduneu : aaulaiy nu.201
LWIAANITUTMININGINTUYROTFRINDA NAENSNITUTININTNEINTUYWE NTIATIERIUY
NFINUKRUNTNGINTUYWE MIaTImuazanion n1sineusulainmn NMsussliunsuofau nsti
Uszlegunauinu AaenIuNIsasIeusseINIALlunIsinaIl kaensusMIsnineInsuydseniaUseme
Prerequisite :Have earned credits of HR201
Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation

and benefits, employee relations, and international human resource management

311 waAnssuesdnisuansidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
FsAuneu : aaulainn vu.211

WARNEANTINRIANTTIEAUTARNYAAR TEAUNGH T8AUDIANTT TRUTITUBIANIT 119

o a

N3l kagmsmdegRnudnuds Msinsedeas MaUasullamasmsimuawrnsuinnssy

@

wnfakaznguinisilugirlugaddnea nisadsdvswavesii Audnvarveil ngAnssuvesdih

o o

AUIRINANUNNT0) UAZATETITHYRIL
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Prerequisite :Have earned credits of HR211

Organization behavior concepts, individual level, group level, organizational level,
organizational culture, power and politics, conflict resolution, leadership, communication,
organization change, development of innovative organizations, principles and theories of
leadership in the digital era, influence building for leadership, leadership traits, behavior

leadership, situational leadership and ethical leadership

NU312  FPUUNTUIMITHAY 3 (3-0-6)
HR312  Performance Management System

JuraRuneu : aeuldivn nu.211

LWIAANITUIMINANTUURNW/MEIU MU IHaNISURURNW/RaNUTINagNS
N3EUAMINTUIMSHANMSURTRML/ MY inTesiloaditlmidniumsinuasUssidiusa

Prerequisite : Have earned credits of HR211

Performance management concepts, strategic performance management, performance

management process, and modern tools for performance measurement and evaluation.

U313 NITVNUHULAEARERNNINEINTUYYE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition

FsAuneu : geulaivn 211

LWIAANIT IR UN TN INTUYBINTATINIUALNTANEONNINEINTUYWE NITINNY
NININTUYEBNANS NsrUIuN1INSUSTRLIUNTNURUNTNEINTUYEE Nagnsn1sAnIEen
nInensuyd nszuIunsuaziasesiiealitlmilunisdndennineinsuywd

Prerequisite : Have earned credits of HR211

Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource selection strategies,

processes and modern tools on human resource selection.

U314 MIRALIMSNEINTUYYE 3 (3-0-6)
HR314  Human Resource Development

Jvrtaduneou : gauldivn nu.211

ARSI MINeINTIYY Nz TangULUUMsEeudiieRaLvEnensy e
N1598NKUULATINITNINAUIMSNEINTUYEE N13AEUNTHaYNTUTEHUNANSHRILINSNEINTUYE

Prerequisite : Have earned credits of HR211

Human resource development concepts, developmental processes on strategic
human resource development, design of effective learning interventions and human resources

development programs, implementation and evaluation of human development programs.
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NU315  ATUTUITAINOULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards

AuraRuneu : aeuldivn nu.211

WWIAAUNUIMIBINAYNEVBITFUUNITUTMIAIMBULIN MTIATIERU sUsEIiluAu
N381599AMBULNU MITAVNIATIATNRURU N15AMUAAIRIl MUTMsatann1s ngvane
Aenfuamauwm

Prerequisite : Have earned credits of HR211

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage
and salary survey, pay structure, incentive and benefits programs, remuneration law and other

relevant contemporary issues on managing compensation and rewards

U316 NIIWENUENEUS 3 (3-0-6)
HR316  Employee Relations

FsAuneu : aeulainn vin.211

WA I OEITLS ann sy ngraneiiAeadesiuussu mstiassises
mssziutedaudiluesdnig nislndindensssivdefininussu mstanuuagnstamgnau n1s
UTMsAuraInanelueIfng

Prerequisite : Have earned credits of HR211

Employee relations concepts, labor unions, labor law, labor relations law, collective
bargaining practices, negotiation and conflict resolution procedures, processes of lockout and

strike, and diversity management in organizations.

VU317 NSAINEIRNTRAZNITUSIMSNTAB LAY 3 (3-0-6)
HR317  Organization Development and Change Management

Jvtaduneou : gauldiv) u.201

LL‘LJ’JF’Qmﬂ?iﬁﬁuuq@Qﬁﬂ’]iLLazﬂ’]iU%M’]iﬂWiLﬂg’HULL‘Uaﬂ ANODALUUBIANTS NTTUIUNITIUNNS
UImsmsasunlas iafian1sananuiumunsiuAeuulas

Prerequisite : Have earned credits of HR201

Concepts on organization development and change management, organizational

design, processes of change management, techniques in minimizing resistance to change
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VU411 STUUANTAUVALAZNITIATIRUNTNENTUYYE 3 (3-0-6)
HR411  Human Resource Information and Analytics (HRIA)

dsRuneu - UnAnwgiusl 4 IenvEeivinanuivnsuImnesinis MaUsenauns
WAZVISNENTULBINGNITINISUTIINSNEINsuYEd wazngunsidugusznauniswagn1suims

nsuimsteyaasaumauaynsdanisgudeyadiuninensuyusiassuy Tuudnng
aammu%yjauazmsﬁmﬂ% LﬁaﬂhEJmsﬁm?ﬁﬂﬁﬂuﬁmmiﬁmmﬂmﬂ'iu,azmiu'%miﬁamil,%&ﬂaqmé
Y9309Ans SudNiusiuUsEAEAmYBsMsUIMsuninensyed Tnsaseuaqunslddeyaiiions
Ujumans Gﬁ@yjaLﬁ@ﬂWiU%Wﬁ LLagﬁﬁagaLﬁlE}Lﬁmﬂﬁ’mﬁﬂm’liﬂium’iLL‘SUIQSEJJWUENE)Qﬁﬂ'i

Prerequisite : HR/ER major or minor and fourth-year student status

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics
and related business functions. Increasing usage of HR information and analytical skills of HR

business partners.

2) Jyuden

n321  Vinwen1sdeans msltulin waziasadeses 3 (3-0-6)
HR321  Communication, Persuasive and Negotiation Skills

Ftadunou : aauleivn 201

LNANMSAeAININTUTINTEUIUNINSARReAesNsARAodoa ssE NIy ARA NAX
WAZBIANTS LUIAANITUIMIANUTALEILAZNISIATIOTOS NAENSLAETULUUYBINITUIITAIY
TALIIALNITLATNDTOY INATANITUNEUD NISLLNEI LATIASANABTDS

Prerequisite : Have earned credits of HR201

Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management
and negotiation concepts, strategies and models of conflict management and negotiation, and

techniques of presentation, persuasion, and negotiation

VU322 MTIAUTEAVBNANUATUNINEINTULE 3 (3-0-6)
HR322  Corporate Human Resource Performance Measurement

Fwdaduneu : aeulsivn w211

LIAANTInLazUTEEUNANUNSNEINTUYEY N1TRRIUINTInLasUsEuNaUNINEINS
uyudetesAng desdloadslnldmiunsiawasssiiunanunineinsuywdueaadnis

Prerequisite : Have earned credits of HR211

Corporate human resource performance measurement concepts, developments of
corporate human resource performance measurement, modern tools of corporate human

resource performance measurement
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VU323 NISUSIINULUBETINagNS 3 (3-0-6)
HR323  Strategic Human Capital Management

wdsduneu : aeuleivn in.211

Anwan i InaedlunsiugNIveeIANT LNARKAYNTFUIUNMTUSINTN UL WETNaeNS
MIMakuBazNsivuanag s vdaenrtesriud waneussnagnslumniliugshalumesuuy

Prerequisite : Have earned credits of HR211

Business environments of organizations, concepts and processes of strategic human
capital management, and planning and design of human capital strategy in alisnment with a

variety of business goals and strategies.

NU.395  FtafikAY N19N1TUTMINTNEINTUYEE 1 3 (3-0-6)
HR395 Special Topics in Human Resource Management 1

10sRUneu : doulaivn 211

Sy wwada ndnns wsesdlonmz uinnssy wunltufidfyuasiannsinifiunaulad
Aendoamsmsudmaninginsuywd faunszunimilasaduadalituindnunlunsinilueowen

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in Human Resource Management that benefit students’ thinking and future

careers.

421 msdenazliAIuIaw Aun1suSINTesRn1s Msusznounis 3 (3-0-6)
LAENITUIIINITNEINTULE
HR421 Research and Consulting in Organization, Entrepreneurship and Human
Resource Management
dsRuney - dnAnwgiuel 4 I envselvInanuInnsuIMnesdns MsUsenauns
waeniNeININYEINgNITINTUIIMININEInsILEd wavngunsiduduseneunisuaznisuims
wnARMIIaIATes e nTIYEdEonTUsENoUNT MIteNULNUITY 1nTedle
NSYIIRUBUTIUUAZIBIAUATN TAT1eRToYaUITY NTEUIUNTTBUNUITEMUMANIYINTS
wwAnNsliAmUS N ImMuninensuywdvisensusEnaunis nssuIumsmMsicuinm
inwrlunisiasziwazsiiauswmaslvdymegradusyuu
Prerequisite : HR/ER major or minor and fourth-year student status
Concepts of research in entrepreneurship or human resource management, research design,
quantitative and qualitative research methods, data analysis, and research publication process
Concepts of entrepreneurship or human resource management consulting, consulting

processes, and skills for case analysis and fact-based problem solving skills
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U422 VinwenslAYmNNgIng 3 (3-0-6)
HR422  Coaching Skills in Business

vanMsuazANNTINEYeINslAY mslAmilewmnansU TR UATUS AnBamgs nng
Fssnuiion Ay nwensTéy wuuikuLaznsouLLAnTeInIstAY grumdsdiumsléey nakedan
fnsandsdmsunsléy mslideyatoundu makatmnsuasmatmuaunuUfoinig indesiioms
1A nsRnUfURLuNsLAY

Principles and concept of coaching; coaching for high performance; coaching stance;
framework for coaching; intuition for coaching; asking a powerful question in coaching; giving

corrective feedback; creating goal and action plan; coaching tools; coaching practices.

NUL423  MTUTMININeINTUYETEnIUTEne 3 (3-0-6)
HR423  International Human Resource Management

AnwinAnuazndnnislumsuimeminensuyudsenineUssina Jadosing q fidamase
NSUTMINTNINTUYBEVDIUTTEINT MR (Multinational Corporation) msiviuauleuiy
nagms waguuUfTRlunsUSmaninensuysssvinassina Taufeussdiudu o Adedesiu
NSUTMINTNEINTUYRSTENIUTENA 0191 NMSUTMINEINUTINYR (Expatriate)
NSUTMINTNEINTUYESUUTUNUDINTAIUTINAINTTEN I TEIWA

Principles and theories of international human resource management, factors
influencing human resource management in multinational corporations, development of
international human resource management policies, strategies, and practices, and other
relevant contemporary issues on international human resource management, including
managing expatriates and human resource management in cross-border mergers and

acquisitions.

424 TinweNIIANTEUIUNNSISEUS 3 (3-0-6)
HR424  Learning Facilitation Skills

WENNIS WIAA BT UNMIEDNRULRAZIRNSZ LIS EnTikasAuSURMTEUT8Y
NIEUIUNNT UNUIMTBIINNTIUNITIANTEUIUNTS vnwnidosduiotunisdanszuiuns msitesssu
#1199 N13ATUAN mia%’wﬁuﬁﬂm’%aui N39IUNFUNITEBNUUUNTEUIUNT NMIANUHURN53M
NITUIUNTITEUS

Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking;

holding learning spaces; understanding group; learning design and facilitation practice
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V.495  FtafikAY N19NITUTIMININEINTUWE 2 3 (3-0-6)
HR495 Special Topics in Human Resource Management 2

Fwdsduneu : aauleinn vu.211

US¥ayn wunfn wdnns ndesilelanng winnssn waliuiiddyuasimuinslmivhinauled
Rendomnamsuimsmineinsuyud WannnszuiuimitaviasuaudaliiuinAnylunsinulu
AUIAR

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Human Resource Management that benefit students’ thinking and future

careers.
nguiAvimadudusznaunisuasn1suims (ER)
1) FvuanvenAu
K211 marf]u@’ﬂamammﬁaﬁu 3 (3-0-6)

ER211  Introduction to Entrepreneurship
a & v 3 a & v aa a a A o

wnAnMIWYUIZNoUNT MIUszynang e rInsiduyUiznaunis 15N 15Lug INANIanain
ganabml mdwswikazlszdiulonianisgsia nsAinwanudululea nseenuuunasidgmsunis
NURU MTIAYUHUTIND WAENNTWAUITIAR

Concepts of entrepreneurship, theoretical applications of entrepreneurship,
a start-up business or a new business development venture, analysis and evaluation of
business opportunities, feasibility study, business planning design and business plan

development.

N3l MsiunAuLuugsiasazmMylaszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

FsAuneu : @ouldivn nu.201

nssvylenanisgsia wndnuasindesiielunsesnuuuuasianndunuunsgsia
nmInegeularUszliusuluunegsia msasdlodilununisgsia nszuiunisinszianudulule
YesnsiiugsiaviomungsialinisuszidiulonmanisgsivlvsinagndnisEussialvnl anudsses
TadpanmnuindeuniglunaruonaeinsnIseenkuunIsvingsna kazanAININIIAIUANNINGIAT

Prerequisite :Have earned credits of HR201

Business opportunity identification, concepts and tools for business model design and
development, testing of business modes, implementation and evaluation of business models,
process of feasibility analysis for new venture or business development, assessment of new
business development, new venture strategy, risks on the interplays between external and

internal factors, and business designs and control mechanisms.
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MW.312  mMsuimsssiafidudulauagssfansoun 3 (3-0-6)
ER312  Manging Growing Business and Family Business

AtaRuneu : aauldivn nu.201

WNANMTUIMTEIAeTimANRUTn 299573ng3Ra miwﬁﬂﬁuqiﬁa NAYNSNITVELNLTINT
msnduladamaduguszneuns msdudihesdnsiidduduln unAnmsuimsgsiansouni
nsdunennanis watialunisunlatymiaie veinsusmsgsianseunin

Prerequisite :Have earned credits of HR201

Concepts of managing the growing business, business lifecycle, turnaround strategy,
management functions of new ventures, business expansion strategy, entrepreneurial decision

making and leadership, concepts of family business management, business succession, and

concepts and techniques to solving problems in the family business

NW.313  NITHAILIAINANES INETIALAZ NS U TRNTTL 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

FsAuneu : @euleivn nw.211

wwIAnANAnasasstunsluduszneunts wmalian1siauaudnaseeasse
Aoudnwauane sasnsiugusenaunis nsiuduszneuns@amelulad nalnnsimunuinnssy
ANUINN9EIN N13ARENSURS NsadaaTevieuinngsy

Prerequisite :Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development,
characteristics of entrepreneurs, technopreneurship, innovation creation mechanism, business

acumen, patent registration, innovation network building

NW.314  NISWRUINAAS U 3 (3-0-6)
ER314  New Product Development

FtaRuneu : aaulaivn nu.313

WNAANITHAILINAR AL AITIATIZIRAIN NITAAILIAIINANATNETIA NTASAULUY
HARSUY N15AULAUIZIIUNTWRIUNER s Tnal

Prerequisite :Have earned credits of ER313

Concepts of new product development, market analysis, creativity development,

product prototypes, planning and assessing new product development plans
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W41l NISUTMTIANTUIANT I 3 (3-0-6)
ER411  Managing Innovative Organizations

JuaAuneu : aauldivn nu.313

LWIAANITUTMTOIANTUIANTIU UNUINTBeRUTENoUNSkaEHUIMITuaeAnTUInN TSy
nsad1sesdnsuuuBangy niseenuuvssdnsitiumsyhanusuulasns msaeiuusssiesdnig
amgginsuInsnuluiin anuvainvatevesiiy
Prerequisite :Have earned credits of ER313

Concepts of managing innovative organizations, critical roles of entrepreneurs and
managers in innovative organizations, building flexible organizations, building project-based
organization or PBO, organizational culture building, leadership, team management, and team

diversity.

2) Jyuden

nW.321 ﬁﬂ‘lﬂ%ﬂﬂiLﬁuéjﬂi%ﬂE]‘UﬂﬂiLLazéﬂizﬂaUﬂ’]’iLﬁaﬁﬂﬂm 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship

Fvrtaduneou : aeuldivn nn.211

mnAnmsaeinuensduiuszneunts Mg msvismnudes msdndulads
UIMS ANUTURAYOUAREIAN UALITLTITUNINGIND mmﬁy’aLLmﬁmmnﬁu;ﬁﬂisﬂammﬁaé’mu
Whmnemshgshailedsey usegdavesfuszneumsiiiedany Temauazauassalunisdu
fuszneumsiiledany

Prerequisite :Have earned credits of ER211

Concepts of building entrepreneurial skills, leadership, risk management, managerial
decision making, social responsibility and business ethics. In addition, concepts of social
entrepreneurship, goals of conducting social business, motivation of social entrepreneurs,

opportunities and challenges for social entrepreneurship.

nn.395  sdedivey manisilugussnouns 1 3 (3-0-6)
ER395 Special Topics in Entrepreneurship 1

wTaduneu : @auleivn nu.211

USayn wundn udnns wdesdieanns winnssu waltufiddyuasimunmslmidiinauled
Rentommamaduuszneuns aunnszuauimitasiaiunnadslituindnylunsiaulueuen

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.
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nW.422  n1susmsmalulad 3 (3-0-6)
ER422  Technology Management

AtaRuneu : aauldivn nu.201

winAANISUSISIALULAE NsWauszuUNsUSISAluladlazn1nas invedmsunig
Uimameluladsislulssnudoasnianan uarlugsauinis mavdmsnmam nsuimsviadle
gUNU szuLdmanelend nsAndumayite/Mauindndam wasuinnssunisudn lasianziEes
an1Unenssugsn/mansae

Prerequisite :Have earned credits of HR201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production, in factories or production lines as well
as service businesses, quality management, supply chain management, supplier system,

research and development, and production innovation especially business/ product

architecture.

nn.495  vadeiiay Man1slugUszneuns 2 3 (3-0-6)
ER495 Special Topics in Entrepreneurship 2
F1sAuneu : aaulaivn nw.211

@ 1Y

USoyn wwada ndnns wnsesdlonme uinnssy wunldufiddyuasiannnisinifiunaulad
LﬁaasﬁaamNﬂmﬂuéﬂszﬂaums WALINISEUILTALLazLE uANAR IrnutnAnw lun1sviauluenan

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.

2.2.5 FnenuInisn1suuanig
1) JynanUAu

v 311 melnnzsiitensdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |

nsanwnslddeya waluladansauna wadadmiunsieseideUSinuuagfiuuna
adinmans viosuuulusunsudniagy ietaelumsindulansgsivvesiudmsldetnagndeauas
wsiugn ilevnaseumqunslusunsdady duuunisruds Fuuuienuy melesginiaen fuuy
Vanpsass Msiaszinsanaula wazn1sdnaesaniunsal

Study of using data, information technology, quantitative methods, and mathematical
or computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming

models, transportation models, network models, Markov analysis, inventory models, decision

analysis, and simulation.
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U312 MINUKULATAIUANNISUSURNTS 3 (3-0-6)
OM312  Operations Planning and Control

Fwdsduneu: aeuliivn ul.201

nsAnwINIUIMINIsURTRng wagnsliuinisludedniludiuresnisnaunuuagns
AUAN MIATEUNINEINS MTIeTeinsadunuluveutievenildguniu mnensalay
FosmsuarUSinamInan mMsnunudde mynunuddn N13AIVANFUAIAIARY NITINHAUAT
N1SHEN FABAIUNITINUNUNIINAATEUTUSAUTZTUUNIIHES NISHARAUAILAZUSNISHUUAY WaznIs
vinsldgunu a3essailunsuimsnmsufanms msfnwiagldnisussens unanu mawanasy
AuAALiL Msadszaunsalinunudiassiuoing weznisdainlassmsuiuusailubesi
undAnwaula

Prerequisite:Have earned credits of OM201

Study of concepts and in-depth techniques in planning and controlling the operations
of a production unit and/or a service organization, operations planning, forecasting, capacity
planning, inventory management, material requirement planning, lean philosophy, and supply
chain management in both manufacturing and service context, ethics in industrial management.
Delivery of the course: lectures, assigned readings, group discussions, simulation gaming, and

term project.

U313 msUulsuasUfsunsyuILNTNIeEIne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

wdadunewaeulaivy u.201

MsANEAATIZY U3UUTE LagankuuNTEUIUNITNIeGTAY WnAn uazinala 5ildlunis
Aaght senuuukazUTUUsTULY anudlaiedunannm Ussansnm uazUsyansuanes
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spUUnU anuayaagds nsundyniiieuSuugenseuiumsluszuvanuy msldmusiiiiedn
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Uszdninmau wazmallalunsiiasiginseuiumsiumansusussiaiiedidenidnoauay
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gAFINNIIN 4.0 MsAnwIazlenIsuUTTeNy UnAINY ﬂ’ﬁLLﬁﬂL‘USEJ‘Uﬂ’JW@Jﬂ@L%u ﬁﬂ‘lﬂ@\‘ﬂﬂi‘l«lﬁﬂ?ﬂﬂ?iﬂj
31 uarmsdmlassnmsuivussondluGesidn@nmals

Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business
processes, concepts of productivity, effectiveness and efficiency of work systems, waste,
systematic problem solving, performance indicators of work processes, process analysis
techniques, and business transformation for Industry 4.0 and digital age. Delivery of the course:

lectures, assigned readings, group discussions, site visits, and term project.
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vl.314 msudmaienunmazarundudama fiensg 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

Fwdsduneu:  aeuldin ul.201

nsAnwuLIAn w3edle uasmadaieyslugaunduiansufoing ﬂy’ﬂw,%mmmw
Anuansalunsasenls LLazﬂmmé’ﬁmaamiﬁﬁLﬁuqiﬁﬂ lAUATEUARL NANNITAMAIN UINTFIU
FYUUNTUSTAN N msaaﬂLlfuumﬁﬂiLLazin&m:@amaé’mqwéqq N139ONLUUKAASUTIAMNIN
nefasunuamazasdudasuFoing msmsussendldiedosionnaifednsuisnsGous
wazuuUFTRTAMsUFTRMsAuAudduvesgsia

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of
quality, profitability and business sustainability. Topics include principles of quality, standard of
quality management system, design of organization and high performance work system, design
for quality and product excellence, quality and operations excellence awards, applications of

statistical tools and methods, learning organization, as well as operational best practices and

business sustainability.

U315 MTUTMIAUNUBNAENS 3 (3-0-6)
OM315 Strategic Cost Management

Fdsdunew: aaulaivn Uv.202 39 UY.203

AnwunumuazgvsenansmslddoyadunuiiiidenisuimsiBanagnsvesesdns wdefiGeu
AsauAgudls Nsldtayaduyulun1sdiluianITureeeIANILWIAMUAANTUSNIAUNILTINAYNG
unumvesnslideyadurulumsuImadanagns 3 Uszns Uszmsusnldun mslideuadunuiionns
M Fausenaude MIuszanufun MIlanesiduulaznsuils nmsfvuadunudaneg
LazMFIATIZNTAIMU Usznseanyszneudneg nslideyaduyuilenisauau fesyuudunu
N IU izuué’unm’mé"&ﬁﬂ FEUUAUNUNTEUIUNT TEUUAUMUIUAANTTY MsTudiusumuLae
fuyuNanSueiE I wasUsznsaavnefenslideyadunuiiemsdadule e nsldsuuunis
Andulaanndeyadiunu uaznagnsnIsivuasIAIINToLARIYY

Prerequisite: Have earned credits of AC202 or AC203

Study of the strategic roles and applications of cost information in planning,
controlling, and decision making involved in the business strategies. Topics include the
rationales for using cost information in business management, concepts of cost management,
roles of cost in planning i.e. cost estimation, cost analysis and profit planning, target costing,
and the analysis of capital investment. Next, roles of cost in controlling i.e. standard costing, job
costing, process costing, activity-based costing, and absorption and joint costing. Finally, roles of
cost in decision making i.e. decision making with cost management model, and strategic pricing

based on cost information.
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ul316  A1SHEINTAININGINT 3 (3-0-6)
OM316 Business Forecasting

dsdunewaaulainn wu.204

AnwINTiiasgndeyaniegsiannednislagduiazUszendldan waidaniswensallag
Tsunsudifaguilomswennsaiomaniiindedie vhiefiSeunseunquia nsnumiuvdnadan
Aendes ANNEAYVDINITNYINITAFBAINTIUNAIINNGIAY NFEUIUNITHEINTA ATiANTS
WYINTALUUAIS LAlA weiadosdu Auedsndouiiriedsdinhminuuudnluiuudsafuuvanaos
DL YUAL AN DEUUUNIAN wellauenesrUsznaumaiavesdonuasiauiiu wasnAlnTILNe
nwenIal

Prerequisite: Have earmned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the
forecasting process, the studies of several forecasting techniques such as naive, moving
averages, exponential smoothing, simple and multiple linear regression, time series

decomposition, Box-Jenkin, and combining techniques.

w411 MIIavuaznagnsnIsusmsigguniu 3 (3-0-6)
OM 411 Procurement and Supply Chain Management Strategy

Tdunew: deulaivn uu.201

ANYINTZUIUNITINY LLasﬂaqmﬁmiﬁmﬂSﬁiqﬂmuLﬁaLﬁu%mmmmsﬂumsLLﬁdQSﬁJumaq
89AN3 lngseuinszuiunstumsdam msaadenduie N15UTMIdYLT N133AN1IANUTAKES N3
fsruadtafiieadestumsdam nmsuivnsanudioans msuimsduny MslnTesiuazlsndu
Av1e Mslinguinudlun1susmsnisdnm mMsusmsanuduiusiugan nsuimsidguniu me
WIAAGILUU SCOR wag GSCF nsdamszdulanuagnisdnmuuudatu

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy
to enhance competitive advantage. Topics include purchase order cycle/process, supplier
development, contract management, conflict resolution, procurement KPIs, demand
management, cost reduction, supplier performance analysis and management, games theory in
procurement, supplier relationship management, supply chain management models such as

SCOR and GSCF, global sourcing and sustainability in procurement.

w412 msianan1sufumaueang 3 (3-0-6)

OM412  Organizational Performance Measurement
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FwdsRuneu: geulaiv ul.201

nsAnwInsdarhszuunMsianansufiRnussdnaiieazieunanisUfiRnuinusie
Wioufuusy unumvesszuunsianalunsufiRnaununagns dmivesdnsdisjaimiauaslsigomisea
fls shiauszneudeisnisadauaziszuunisTanadlulilumes fiR n1seeniuussuunsiona
YesesAnsunAnGsiIanansUTRNUMENEe Key Performance Indicators (KPIs) Faazaels
tnAnwilenudlanazannsadmdnmsildlurasliesdnsussqitmanedligel s

Prerequisite: Have earned credits of OM201

Study of Performance measurement system as a tool to translate strategies into
actions in order to achieve the desired outcome in both for-profit and non-profit organizations.
The topics include the design and implementation of performance measurement system,

concept of key performance indicators that helps students to understand and can apply this

knowledge for organization to achieve its goals

vl.414  n1sudmslasens 3 (3-0-6)
OM414  Project Management

Andaunouaeuldin V316 uasin@nwgiuzdudi g

miﬁﬂmmq}maLLazmmfﬁﬁLﬁuiuﬂﬂiﬁwﬂﬂﬂidﬂ”ﬁ WATTINVDILATING NITINUNULAY
muAulaTINsTINaanalalunTNaNLELIaT MIdaieulssana msldninens msdszduaiy
Sugvisnauaznanszmuvedlasenis msdnlassaiiaesdns msdadonyana MsUsziuaudss ms
MAuRnnutarUszanualasins sasasuUssiufiawingg laglilassnmsifiegesslunisysannis
Sous

Prerequisite : Have earned credits of OM316 & Fourth — year student status

Study of rationale and necessity in managing project including project life cycle,
project planning and control in several dimensions. Techniques such as activity and time
scheduling, budget estimation, resource allocation, outcomes and impact evaluation,
organization structure, project staff selection, risks assessment, project monitoring and
coordinating, and other special issues will be focused. A real world project will be assigned to

integrate knowledge for class work.

2. Jyden
w321 mengiiiensindulaniegifa 2 3 (3-0-6)
OM321  Business Analytics I
Fwdadunew: aeuldiy vl.311
nsfnvmaiansieneideyadeUiinu msliiedodlodwiinalumsiinsgideyaiile
Prelumsdndulaliegradussuuuasivsedninmnisussyndldmaiianmsinszideyaludesunm

Tunsunlyniniegsia Mdenf@nwivzifetesiulusunsuneainenanseng 9 dndnwazilenialy
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nsldmauiunesreniuaslunsuitymuiiunstifinwinisgsiamdeysenaume TUsLnsuadEy
Tsunsudaduiidpoufudnnuds Tsunsudsane nquiuainissenss n1suimslazinis
NM5IATwRNsanaula nquiny aslusunsuganaing

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve
business problem, mathematical modeling, and using computer software to solve business
problems via business case studies. Topics include linear programming, integer linear
programming, goal programming, queuing theory, project management, decision analysis, game

theory, and dynamic programming.

UU.322  ANUAALTITEUULAENNTOBNLUUSY UL 3 (3-0-6)
OM322 Systems Thinking and Design

Fwdedunew: aaulaiv vU.201 uay 5a.201

mMsAnwwaAndszuudenlssiudunszuiunslunwsmesiingn fivgwa
fisUuuy uariinguszasdiitaiau eduiugniluniseonuuussuunuiifanudlaluanuaneves
sTUUNAYIRUszNaUTessELY Augtuiifuaudideatumeluladansauna felududnenimnisld
nuileUssananauazmsioans msussgndldimaluladansaumaiieSonlideyaenasns uas
AonAdasuUgIUFEIiY MmNl EiimLNsEUL uaznsiagiudeya mIdsuasuandsu

¥ v o

foyanaonsunsiaviandnuuzanudesnsyesssuy nénmsvesszuudeyadlflumsnaunuuims
N3NENTI90IENT (ERP) waﬂswuﬁLﬁmmﬂﬂmmmsdqmmmuax%@%a AULANFAINTENINNT
AATIVINTLUUNUIAEBIANUDTRYREYINUUTUWIBUAUNTBINTFUIUNITVRNIY ATIUGABINTT
LazMFIATIZoRNLUUTTUUgUURUsTUUTeyaLiie I sUf TR uAnAuAgsgaurigna

Prerequisite: Have earned credits of OM201 and 15201

Study of systems thinking as a connectedness, a process, the whole, the patterns of a
system, and context.Topics include congruence among business processes, business rules,
business data, and organizational structure to match the mission of the organization unit,
understanding of the information and the work system, principles of a well-designed and well-
integrated business information system, and Enterprise Resource Planning (ERP), process model,

workflow model, data flow model, and other system analysis tools in order to communicate a

business need for information system development.
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ul.323  AMSUIMSNINITUINISG 3 (3-0-6)
OM323  Service Operations Management

wdsdunewaaulainn uu.201

MIANYIANBULANILTEININITUINSNLANAININNTHER N5 IUNULAZBBNLUY
N32UIUNIT THUINIS 1azn15UIMIsAINITUINI508 198U ENENN 50T Anusulinvausodinuuay
35554 maa&ﬂﬁu‘%mﬂmmiﬁﬂmLﬁumiﬂizqﬂﬁwé’ﬂmi AUAINITUININAINNAIBUTLNNLYY
Aamsuemns lssnmeund Tsawsy Tsaneia g3iadeas nsvuds Wudu

Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service
business, service process design, and effective service operations will be discussed.
Applications of concepts in several types of service such as restaurants, movie theaters, hotels,
hospitals, communication, and transportation, social responsibility and service provider’s ethics

will be introduced.

u.324 MsuTmsnMsUuRnimIensin 3 (3-0-6)
OM324 Sport Operations Management

Frarunouasulaiv vl.201

nsfnwuualiuuasidoddyiiardsrasionisasuulasmesgaavnssunsfimndasui
psAnslumaguaznaenyu hideUsenaumeniseeniuundnfusiuaznssuiunsiieadesiunis
A izuumimuwmieﬁ’ﬂLﬁumum\‘i@ﬁumiﬁm STUUNMITUSZHUNATDINITIANITNIAIUNITARD
mMsdansmenuyAaINTTIENUMIiv armsdanamesnunsuiiRnislugsiaiiieuieatuiw
nsanwagldnisussens mswandsuaudadiu waEN13IINlATINSUsEIIv lue AN TUNNT
Awfiaula

Prerequisite: Have earned credits of OM201

Study of the evolution of sport industry as well as its current trends and issues
affecting organizations in both government and private sectors. Topics include product and
process design, service control system, performance measurement system, and human
resource management in sports organizations. Delivery of the course: lectures, group

discussions, and term project in depth areas of sport operations management.

w325 msudmsnsvieadien 3 (3-0-6)
OM325 Tourism Management

sAuneuaeulaivn ul.201

msAnwuunlfiuazanunsainmsesiissluudunlan wleuienmsviesiieluussmesng
LAYMINUNLNAgNENTesesendeu mafmuInagnsuaznsrUUNITInNITAL

aAUsENaUNATUMUYBINISRUTEIdUlALA N13dnnsaUasAlay N1sianisaunuMsvieaies ms
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yudainyvieaiien madamsiiniflesesutinvionlen msdnnisaanuiviesilon anuanna szrintans
THslevtinnnninernsmenisieadioaasmsinwanmuindeiasninensmnsnisvieadien siuds
Fanansdfiufanisussanens ietesegnadsdy

Prerequisite: Have earned credits of OM201

Study of global tourism trend, tourism policies and strategy in various countries,
ASEAN and Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation
and its potential gaps will be analysed. It is also included the study of demand and supply in
tourism industry such as transportation, accommodation, and destinations in order to manage

and sustain all related resources.

vU.326 nmsdanismaluladiuazuinnssy 3 (3-0-6)
OM326 Technology and Innovation Management

tsRuneauaaulaiv ul.201

nsAnwuAsiunINausuimelulad nsdamamelulad manensaiveluladnagnsnis
walulad N3a519LnAATMINISUIRNTTN N1T9ALUL workshop MNIUIRNTTULAZUINATTULTN
NINYINTUY WY

Prerequisite Have earned credits of OM201

Study of technology roadmapping, technology management, technology forecasting,

technology strategy, innovation ideation, innovation workshop design, human-centred innovation.

UU.327  NITUSMNSAUAIAIASILAZ ARIAUA 3 (3-0-6)
OM327 Inventory and Warehouse Management
AsAuneu: @eulalan uvl.201
Anwinislimaieaisnisusmsauiasndsfimnyay 33msildlunsuimsaudininds
wuuiaudamadalmiq fuuulumsusmsauiamdiissansam femdanaiaiiiatulu
UszimadiUu uuiAni3es Theory of constraints uazn1suimsadsdumuazgudnszaedudn
nszviunstunisesniuukas iRl sEavEnaddumuazaudnsyanedui fanssulunisandua
YoeAdIAUA LAz AUENTENEAUAT NsUszendldiunAndulunsuTmsadsdui nsfnwaglinis
U358 UNAY N3EIFNEY NMsuaniUAsuanudaidiu LLazﬁﬂmgmﬂuamumiaﬂﬁﬂ
Prerequisite: Have earned credits of OM201
Study of principles and practical procedures in inventory management and warehouse
management from the traditional western approach to the revolutionary Japanese
Manufacturing Technigue and recent development such as theory of constraints, Inventory
optimization model. Furthermore, topics include the concept of warehouse and distribution
center management, the effectiveness and efficiency enhancement in warehouse design and

development. Course delivery modes can be lectures, group discussions, and site visits.
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ul.395  hidadivay N19n1UTmINsuuRng 1 3 (3-0-6)
OM395 Special Topics in Operations Management 1

JudsAuneu : geuldivn vl.201

US¥ayn wunfn wdnns ndesilelanng winnssn waliuiiddyuasimuinslmivhinauled
RerteamsmsuImsmaufifing wwunszuiwimiuazisiunaaliiuindnuilunsvinuly
UNAR

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

421 MSINARIMNNEINY 3 (3-0-6)
OM421  Business Simulation

F1sAuneu : aeulaivn wu.204

Anwinisuitiymnisssianeldanuliviueusemuuunsdassanunisal vdefiGou
ATOUARNAY WUIARNITIIRDIAN AT wmpdaneuiailavndnnisnissiaesaniunisaluuuitliiendes
funauasifedestunauuuliroios duneunsdaosanunisal mafutoyauasinszvideya
N19019I9E0UANULNUELAZUUIAUNNEUDINAGNS

Prerequisite: Have earned credits of BA204

Study of solving business problems under uncertainty by using simulation models.
Topics cover simulation modeling concept, Monte Carlo technique, static and discrete-event
simulation, steps in simulation modeling, data collection and analysis, model validation, and

interpretation of simulation results.

U422 Fn5ATendeyavunnlngnnegsneg 3 (3-0-6)
OM422 Big Data and Business Analytics

Fwdadunew: aeuldiy vl.311

nsfndnuvazvesdeyarualngessiasnditnmsieedt Wimnefiodosnsing
wnMsiigsiesransaaiayadlaemslidoyavunelugieifinruasalunisudsdumagsi
Tneilevnasidunsussandlitsnsinsgiuasiansslumsinneidgmidietlugnadige shied
Anwusenaulume W nsasienseulIAnd Uiz eiteyaruialvg nsasagadlaenisly
waluladuazirdesdiolunsieneiluguuuuieg sudslasnuivssgndlideyaanniagsia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how
to perform big data analysis. The aim is to discover different ways to generate business value
from big data sets for the purpose of increasing competitiveness in the business context,

applying an analytical process that covers all activities from problem formulation to business
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outcomes. Topics include conceptual framework for business and Big Data analytics, value
generation from new technologies, methods and tools for visual analytics, text analytics and

predictive analytics, as well as project on the business data set.

w423 msusmsmsudinislufianisusmsavnin 3 (3-0-6)
OM423  Healthcare Operations Management

FtaRunow: aoulainn ul.201

NSANIANWAULIANIZVBININTT “UINITAVNIN” dN1MNITUBITUVDIAINITUINMTFUN LY
‘U'ﬁ%L‘V]ﬁ‘l‘VlEJﬂaEJ'V]ﬁ‘m’iU%Wﬁ{]Jﬂﬂ’]ﬁﬁuaﬂﬁf\]ﬂ’]iU%ﬂ’]iEj“Uﬂ’]WVlzﬂﬂﬂﬂ%gLLazL@ﬂ%uagmiua%ﬂ’]ﬁmﬁ’wﬁ
sinaulalunsnausunesiianisuinmsguamnisdalasainensuimsmsdansiuminensuyed
nsusmskarUsulsanseuIunsuinmsaunnlagldesdauimunsuimsnsufianis 81 n1sin
ANINITUIANS mimgauﬁl%@\‘l%IJ‘IIJ’J%JLLa%mﬁaﬂE)EJ N15U3M3AUAINIUNITUSNNTEVNIN N1TUTIS
wuvauluudnisgunn Wudu sadanisdanisduaivayuniensunmdnmsdnnisiunydnginig
Jamsamuinisduguuinisesinaulduinisemsnsinseiuagn1suImssvuUasaumATes
ANIANNTURAYRUADHIANLALITLTITUVBITINIUINTHUNN N1sANwaEldNITUTIEIE N3
wanuasunnuAnuiiu wagmsdavilasinisuszdivlufansuinisaunmiiaula

Prerequisite: Have earned credits of OM201

Study of specific characteristics of healthcare, strategic management and competition
in Thailand’s healthcare sector of both public and private organizations, managerial decision
analysis of healthcare organization establishment, organization structure, human resources
management, management and improvement of healthcare operations i.e. patient and provider
scheduling, patient flows and waiting times, quality management in healthcare, lean healthcare,
and medical support management, medical and other services management such as
accommodation and food service, healthcare information management and analysis, ethics and
social responsibility, delivery of the course: lectures, group discussions, and term project in

depth areas of healthcare operations management.

ul.424 nstAUIneInnegsie 3 (3-0-6)
OM424 Business Consulting

Jeaduniou: aeuléien uU.201 warinAnwgusdudi 4

nsAnwuesesileflllumstinnesitoyansgsianas mussgndldlunsdifing savianis
Boudnnuszaunsainssvesiifermgluaii

Prerequisite: Have earned credits of OM201 & Fourth — year student status

Study of practical analysis and consulting tools and frameworks through real-life
business consulting scenario and first-hand experience from professional consultant and

practitioner.
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1425 NIRTITdEUMIATINLAENITUSINTAIEDS 3 (3-0-6)
OM425 Operational Audits and Risk Management
dsduneu:  @aulednn ul.201
nsfnwLnAn 1e3esile wazmadindmiuimudamiuansawazaliduiunmeluresesdns
msﬂéfmmﬂ@éfumﬂmiLﬂgﬁluLL‘tJawaﬂIamLasmmhiLLﬂuauwﬂﬂqiﬁﬂ lAYATEUARY NIIATITABUNNT
Fuflua Ussiamvesmnuidies nagnsannudes nsussiuaudemisUfiing msudmsanny
BeamaUfiRms msuimsenuderdesveansiiiugsia TnNuSUsTeUN I IRALAZ ST
1AUIATDIDIANT
Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to improve competency and resilience of
business under pressure of global changes and business uncertainties. Topics include
operational audit, types of risk, risk strategy, operational riskassessment, operational risk
management, business continuity management, as well as corporate social responsibility and

good governance.

ul.495  taiiAy M1aN1SUTIMINMSUSUANTS 2 3 (3-0-6)
OM495 Special Topics in Operations Management 2

A1UsAuneu : goaulaivn ul.201

USoyn wwada ndnns wnseslonmg uinnssy wunltufiddyuasiannnisinifiunaulad
RerteamsnsuImsmaufiing WwunszuiwimiiazisiunnuAaliiuindnuilunsvianly
UNAA

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

Ul.496  dUNWINTUIIMISNSUNURNIS 3 (3-0-6)
OM496 Seminar in Operations Management

Ftadunion: Sndnwgugtuli 4 lenuimenisufoiinig wee vl.313

AnvmumnuiugiuiunsUSmsmsuiiRnTg wu sdenw nagndssianasnisufoins
ANUNTImtmewmalulad wavnseuiumNTedeliansuuulvd Jyvmeaunisusmsms
UfuRn1s Inenmsadeluilunisusmsmsuianis BBmsfnwildnisussens msteumnglindne
FNWIUNANY LATIBNETININMINIFIUNTUIMINMIUFTRNT tietiaue uasdumuuaniudeunin
Aaiuluiedeu Usznoufunisfinsuenaniuil ¢uide wasnsdfnw

Prerequisite: Operations Management major and fourth-year student status or

approved by the lecturer and OM313
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Study of introductory lectures on the foundations of productivity, business and
operations strategy, contemporary issues in production and operations management through
lectures, seminars, field trips, researches, and case studies, distinctive challenges and problems
in operations management, encouraging and facilitating students to do literature review,

presentation notes and reports in order to lead and actively participate in discussions

vl.499  msAnwdasenisusmsnisujuanis 3 (3-0-6)
OM499  Independent Study in Operations Management

Adafureu : dnfinvigiuzdudil 3 duly

nsfnw A dadnadilmindnyduaeusluideduadladuuimnsuicins Tneld
ToyaiNIvIN1sNUMawe Unfnwazlafniinvenisiseuiienuietegaiiussavsnannnisen
nsfnwdoyasts aruiidausaulumsimnduansanudaidiu sainisArdieneiidtendlatym
st duszuunmeldmuugihane1asd

Prerequisite: Third -year student - status of Thammasat Business School

Study of encouraging students to do individual in-depth study on operations
management topics of their interest, training to conduct effective self-learning under the
instructor’s supervision through reading, fact-finding, participating in critical dialogues as well as

pursuing a systematic problem solving process.

2.2.6 AwNUIMNIFINATENIUTEINA ladafnduaznisuuds
NHUUINTFINTENI9UTEINA (International Business)
1) Fvnendefu
53311 AN NKINRBNVRITINATENINUTENA 3 (3-0-6)
IB311 Global Environment of International Business
anmndonfidrdyuesnsuseneussiasenieUseme iy nsvurunslanaing
NSTIUNFUMNAATEFAITUUVUAN qan1niInaoun1adeny Jausssu n1siles nansenuves
anmndey fensuszneugsiaseuiUssmaiiannmsiidfuedgsissuinsussima 3iannnns
99ANIFUaLNTAMUIETIU ST ALz uTiAEITes UnUIMLATHaNIENUNNNTAMUTEILTIN
TN
The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment.Key theories in

international business. Roles and impacts of multinational enterprises.
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51.312 321080579 3 (3-0-6)
IB312 Research Methodology

AurtaAuneu : aauldivn Wu.204 w39 (@.211 waz @.212) %90 (6.216 Waz d.217) e
(#.218 wag @.319)

UNUIMKAEANNEAYTDINITITERONTANIINANITORNKUUNITIAY NT58ITLUNTIY
ineslefldlunsisy mslinavesnisidusiogsia SussauvesinTn

Prerequisites : Have earned credits of BA204 or (ST211 and ST212) or (ST216 and ST217)
or (5T218 and ST319)

Roles and relevance of management research, Researchdesign. Researchmethods,

Researchinstruments, Implications of research in business.Business ethics.

59.321  MSALEUAIIAIUAITAITERINUTELNA 3 (3-0-6)
1B321 International Trade Operations
FdeAuneu : ﬂfﬂﬁﬂmgmg%ﬁﬁ 3
nannaet wuanUUiRdmiunsaliugsian1sAmsenIeUsema nsEUINns Mt
s JguTaUfuRsN9 1199UNISATERINaUTEmA 11RsNITazUlEUIER1e ﬁﬁmum‘l%%’gmalm
wazSguaselsena YeufiRanaluninisfseninelsemea
Prerequisites : Third-year student status
Criteria and guidelines for international trade operations, import and export
procedures, rules and regulations of international trade, Thai and international policies on

international trade.

§9.323  MISHAILIAAIMINTTULAYANEINNTO U THYTY 3 (3-0-6)
FENINUTENAYDIGIAY
IB323  Industrialization and Global Competitiveness of Firms
wansznuveslamAaniivhliAnmsiasuulawesgsiauazgnamnssululszinasie
nMainTukazdn vz TuUar RS et emansamTslusERuUsEIAkay syaUTan T
unumesiiTnnUssmaidntaunluaswgialan mswdsuulawedasadianegsionay
gnamnssuvedlanadmguiuandafiinng
Impact of globalization on the transformation of businesses and industries. Progress of
firms, value chains and industries from developing countries. Theoretical explanations and

empirical evidence of the structural changes in the global business and industries.
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§3.324  MINmwgsiakansazanuluUsemelng 3 (3-0-6)
IB324  Business and Capitalist Development in Thailand
FWannnsuazmsiiulnvesgsiolulsemelne flauiiddy uinnssumamsuimsves
ganabne nalnmsidrganuduanavesuisnlve unumvesssialnglugiinna
Evolution and development of business in Thailand. Key players in Thai business.
Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of

Thai business in the Asian region

§9.332  MIUIMNITINAVINTAUTTIU 3 (3-0-6)
IB332  Cross - cultural Management

szuuRuAedsnnasiiin Svdnavesimussslumsuimsgsieseninssemeuazng
UImsiBanagms 1w madnesdng amgfiluagndnnisuims msdemsiiusyaniamaznineg
AN TALETIN NMTIATWETEY NMIUTMTYARATIIANMA AVANEMN TAs TSN N3
UM ININNUL UV TENNNI9GIAA

Developmentofsocial values. Influence of culture on business and strategic

management. Organization structure, leadership and management style. Effectiveintercultural

communication. Human resource management in culturally diverse context. Business etiquette

§9.421  MSUIMNIEINTENINUTENA 3 (3-0-6)
1B421 International Business Management
Ftaduneu : aauldiv) 59.311
BnsuTmsuagnsauliuginasenineseing daqussasduaznagnslun1sniidunisgsia
seviaUseinanaUselend leanmalumsamusinadseng nsiauuleuiguasnagninIsusnsves
gsRvsinastmmBeuisniunanaenndesiuanminndenvesgsiaseninas e
Prerequisites : Have earned credits of IB311
International business management. Objectives and strategies for international
operations. Analysis of foreign investment opportunities. International expansion strategy

development and implementation.

§5.422  NSANYIUTUIBUTEUUTSAIUIUINA 3 (3-0-6)
1B422 Comparative Business Systems
Fwdaduneu : aeuldin §9.311
WiguiigunnuunniswesssuugInalulssmansaniinincie Wussuugsialueidesyuy
ganaluglsy szuugsialulsemaanigoning Jadesg q Aansenusessuugsfuasnasifiugsia
Tademanisdios TademelseTaaans uaslade Jademadiay anvmuesnnuunnsinewedsyuy

gsnatulan
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Prerequisites : Have earned credits of IB311
Comparative study of a variety of business systems, including those in Asia, Europe,
and North America. Economic, historical, social, and institutional factors shaping business

systems. Causes of differences in business systems.

§9.423  dunugInasEnIeUsEina 3 (3-0-6)
1B423 Seminar in International Business
Adafuriou : aeuldiv 55.311 uaz dnfinwguedudi 4
nguiiisdestugsfioseninsssma  Ussuiymimmasnugsiasewinassine
Prerequisites : Have earned credits of IB311 and International Business, Logistics and
Transport major and fourth-year student status
Theoretical concepts in international business. Academic research and articles on key

issues in international business.

2) 3w aen
§9.391 TdefikAy N9NITUIMTIINTENINsenea 1 3 (3-0-6)
IB391 Special Topics in International Business 1
UsRUneu : aeuldivn 59.311

@ 1Y

USoyn wwada ndnns wsesdionng winnssy wnldufiddyuasiannnisnifiunaulad
Rerteamsmsuimsgsiaseninssema Wannnssuiwimiuazsiaiuanuaaliiuindnylunis
maulusunae

Prerequisite : Have earned credits of IB311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§9.392  vhdeiliAy N1INMTUIMITINTENINasEIng 2 3 (3-0-6)
IB392 Special Topics in International Business 2
UsAUneu : aouldivn 59.311

@ 1Y

USoyn wwada ndnns wsesdionniz winnssy wnldufiddyuasiannnisnifiunaulad
RerteamsmsuImsgsiaseninsema Wannnssuiuiaiuasiauanudaliiuindnyilunis
maulusunae

Prerequisite : Have earned credits of IB311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.
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55.424 ma’mgmmﬁaqqiﬁﬂaﬂ 3 (3-0-6)
IB424  Perspectives on Global Business

(% 1

anmuIndonvesnssifiugsivlunainmsUssinaiidanudfyseussmalny szuy
NVIENY SEUUNTSieY sEUUNIRY TausTsukastaUfURlun1sAnliugsia Tonnaamnenisn uway
NFIANITATULINUY

Prerequisites : Have earned credits of 1B311

Business environment of different regions/countries that are potential markets for Thai

businesses. Different legal, political, financial, cultural and commercial systems and practices,

including international trade agreements, and labor arrangement in specific regions.

59.431  NSIANIINETENIUTEmA 3 (3-0-6)
1B431 International Taxation Management
WUIAANIINITINNITNITOINTIZMINUTEMAA T UUIENT TR luUssnalneuazusen lng

TusdeUszne Jguavguassaiiintudsutennasiundenssewhelssme wamséies ssuu
miranng demnasn@deu nmsmenaleuiiensianistunuuar nBszuuyfuazmdennsves
VTN Alneuazine

Prerequisites : Have earned credits of IB311

Theoretical and managerial concepts on Taxation Management under different
international regulations. Problems and obstacles of international taxation management
practice, including free-trade agreements, double-taxation agreement, transfer pricing,

differences in accounting standards and tax systems.

59.433  Usununeasesssulunisdniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business

Wusyalunsiniugsie madndulavesiuims Ussiiumeaiessmiennuninisdadule
wnmsMsUiURReIRURsessluesing unumvesssialudsan nansenuvesnsiniugsie 4
dladudy

Business ethics, executive decision makings, ethical dilemma, organization guidelines

on ethical issues, roles of business in society, consequences of doing business, stakeholders

§9.499  NSANYIBATENINEINITENINUTEINA 3 (0-0-9)
IB499  Independent Study in International Business

FsAuneu : aeulain 59.312

HapyiRgrumsimsgsfassrinsUssme oeaAnis

Prerequisites : Have earned credits of IB312

In-depth study of topics related to international business management.
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nguladafng (Logistics)

1) v nandsAu
89212 mssamsladepndibesi 3 (3-0-6)
LO212 Introduction to Logistics Management
Fdonunadn uasngudidestuieatumsiansladafndirufanssumdn vesssuy
Tadafndutu Msdndensudmsaddud nsdansaudandinisnszaedudn msdnnsnisuues
warAanssuladafndduy

The fundamental definition, concepts and theories of logistics management through

key activities such as purchasing, warehousing, inventory management, physical distribution,

transportation management and other logistics issues

a9.341  nsdanisladandszninauseme 3 (3-0-6)
LO341 International Logistics

F1sAuneu : aaulain a1.212

1A59A519%045509 Usetanvesuinisdmiudaean-iididun n1sniudaaumuiles
AULANAINIZNINLONATANTUNITINNITLATARNA T NI NU TS IALAZN1TVUAIEUATE NINSUTELN A
AudnuuzvessvudwallomanegULUUTIdsHanszvudensinnsTadaindsyinaUssiva

Prerequisites : Have earned credits of LO212

Business structures, types of service offered to exporters and importers, container
consolidation, related documents difference between International Logistics Management and
International Transport Management, multimodal transport characteristics its effect on

international logistics.

89.302  MFIATIETIUSUIUAEINSUNITINNS Laamng 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management
Fu1TeRuneu : @auUlaIvn 89.212 wag WU.203

a wa (%

WUUT1A89 kufn Fensmradnsluniseanuy auay UURnsuagn1sdanisssuuns
yudarladaing mavszgndldimaliadalinaissaneifuuardisaind Wiesevszuulasse
warnsindulanuuranedade Tunsnaununsyuinnseneg iieadestu nmsdanisladafnduaznis
Yuds NM3Inassalase nseenuuUlAsIteienszaeduAn NIUIMINMSTRds MInaduILaENg
Famsmaanm madlengimndumiiidedivmnzan msmuasEuiaweds mavszgndldneuiimes
lumsiiasziszuuladanng

Prerequisites : Have earned credits of LO212 and BA203

Models, concepts solution methods in the design, control, operation and
management of transportation and logistics systems. Applications of exact algorithms, heuristics,

network and multiple criteria optimization techniques, logistics and transportation
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management, demand allocation, routing and scheduling, location selection and inventory

control. Excel spreadsheet with its solver tool.

42343 msdanisladafnddnsududivudamsennie 3 (3-0-6)
LO343  Air Cargo Losgistics

dsauney : geulaiv ae.212

Anwinszuiunsiadafndiiieadadlunsindedudmsennie wu nsiue nsauds n1s
oy waznisvuseAud msuimsteya uaznsAnA1szNAud dmiuaudThluuasdufians
WU FuAdunse duAtnundeds wavdniddin

Prerequisite: Have earned credits of LO212

Study of the operation of air cargo logistics for general and special cargo such as
dangerous goods, perishable cargo and live animal shipment, cargo acceptance process for air

freight operators, freight rate calculation, and warehouse operation.

89.441  duuumeauladafnduasnisuimsigauniu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management
deduneu - UnAnwenuIMIIINITEnIlsena ladaRnduaznisuuds (lenLogistics)

1UTIUUN 4

v

ysanmsmnuimeuladainduaznisudmsldgumumelduiunesideidedudiaule
Tutaglu Waunvinvemamnunisfindiasgiiasunlgmmenuladainduaglggumulagldyumes
WUUBIATIY

Prerequisite : Logistics major and fourth-year student status

Integrate logistics and supply chain knowledge within the context of current research
issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.

89.442  nsUTMslgaunu 3 (3-0-6)
LO442  Supply Chain Management
Atadunion : aouldin a1.212 uasdnfnwgiuzdudi o
ANUBANAITENINNTIRsTUUladafnduazn1suIsidguniu Tegumulagnisasng
yaAuinugnd nseulAslumInsansuulngiamsegBsiunulunsuinsedsdusnilud
mMsiiuANLEnsalumsuisiuvedldgumusunsasuuUasesgUasdusgniuaz sdnng
nszUILMIHARLERDUAUBIEANNTBINNTVRINADE M Al
Prerequisites : Have earned credits of LO212 and Fourth-year student status
Difference between logistics and supply chain management. Supply chain and added

value creation to consumer. A framework for cost reduction, particularly inventory management
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costs, as well as to increase supply chain competitiveness through changes of consumer

demand and production process management to optimize responses to customer demand.

89.443  n1saTLUUIIRedlga Uy 3 (3-0-6)
LO443  Supply Chain Modeling

FwdsRuneu : aeuldivn 89.212

fuvuiaesanunsaiiuuinnisallideiiles msauayunsdindulalunisianislad
afnduazldgaUniu NsHALIAILULTIAEY N1TIATILIRANTTIRIENIUNMININSAALLAENTaTUNS
NFIATIEN

Prerequisites : Have earned credits of LO212

Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical

information and conclusions drawn from data analysis.

a2.440  msdanisenandedlulaguniu 3 (3-0-6)
LO444  Supply Chain Risk Management

Frtaduneou : aeuldiv) a1.342

AnwwnfAnizeseandes Jadefitinadenandes waznsdansanuidsdulsgunm
feusznaudedunoundn 4 duneude mMsszyviinvesnandss msUseliuszduanades Mt
LL‘Ll’J‘VINﬂ']3a®Naﬂ38‘VI‘U%’mﬂ'J’13JL?%EN LLﬁgﬂﬂiﬂﬁzLﬁuLLﬁ3aﬂmﬂmwaﬂ33WU’«J’1ﬂﬂ’J"lﬂJLg‘EN uaﬂmﬂﬁé’q
Anfuumenisiuivedldgumundafnnansevy evivisznaudiemsfinyiuudn vigui
uazieosdiofldlunsiiesginnuideduusorduneu uenaini fiFoudesdnmuuamienisinnig
audeduldgunuannuisnguseneums elidlansdamsanuidsduuiuningg naonauiiu
guansaviedosinfifntulunssuiumsiamsanudesdunau s

Prerequisites : Have earned credits of LO342

Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,
companies need to understand how their supply chains are exposed to risks and how they can
lessen the impact of the disruption. The main purpose of this course is to describe the concept
of risk and risk management in a supply chain, and to explain the enablers that would be used

to manage those risks.
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2) ¥ aen

89.391 veniAy n1eladafng 1 3 (3-0-6)
LO 391 Special Topics in Logistics 1

deduney : geulaivn a9.212

USay1 wunfn mdnns esesiiaanng uinnssy waliuiddyuasiauinslmiiialed
Aertemdladafing Wamnnssuiwiadwasiasuemudaliiutndnewlunisihauluswes

Prerequisite : Have earned credits of L0212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.392 vy nladannd 2 3 (3-0-6)
LO392 Special Topics in Logistics 2
F1sAuneu : aeuldivn ae.212
VS wwadia ndnms wledlowne uimnssy wnliufidfyuasiaunnsiifiviauled
Aendeanaladaind awinssuiwimivasiasunnudalituindnwlunsyholuewen
Prerequisite : Have earned credits of LO212
Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in Logistics that benefit students’ thinking and future careers.
89.499  nsAnwdasensladafnd 3 (0-0-9)
LO499 Independent Study in International Logistics
sAuneu : aeulaivn 59.312
Anwinenuladaindlagazideamenuieanielinisaiuauguasg1alnatnvese1asd
AUT5ENY
Prerequisites : Have earned credits of 1T312
An individual in-depth study of logistics and supply chain issues under close

supervision from the course instructor.

mjum‘s‘uuﬁ'\i (International Transport)
1) Fvnendefu
95211 mswudsszrissmadesdy 3 (3-0-6)
[T211 Introduction to International Transport
U IAn19AuTelATaasauagin vl gaaI NS IUNSIAULEE NMTVUEEUAMIMZE UNUW
Y23 UENUAINTT FMuvuvudaduAUTEIANAeY UnumYessgrenaIvnIsUNNSIAUTaLaY NI

AuAmmamzia nalnTuNugIULaElASIET90IANTTRILTENE NanuwazIsN1SUfURMUYRILIENSe
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N133MLONANSTRANAIFYET MITINITHWSD ABNITAGNINT TLUUNITVUENY NTIATEINEUA
vii3e wazgunsaliililumsvudnsdufnasnau msvudmatesUiuy

The structures and characteristics of the shipping industry, organizational structures of
a shipping company, role of the intermediate persons or freight forwarders in the shipping
business, the role of government as a policy maker, the multimodal transport concept, the
elements in the shipping business ports, marine insurance, and logistics. Transport document,

preparation of sailing schedule cargo-handling system.

93.361  MsUsEiufenamzauaznIsuSmsanudes 3 (3-0-6)
IT361  Marine Insurance and Risk Management
Fwdsduneu : aeuldiv ¥9.211
BnURUR naunasilaeiia q U veangursnensuseiudy nsussaiusziusonmeiaatu
Twalves Lloyds, Institute Clause dwiushaufuazdude ngnasidufuiifniunluszosndadeuly
N5ANATEY MABRIUNTSUTEIULAENTYALdA L Ee e TENINeR Ty wazdlandnnisudmsauides
Prerequisites : Have earned credits of [T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and

measure of indemnity between the counterparts. Understanding the principle of risk

management.

93.371  MIRULAZNNTAMUVBINTVUEATEMINUTEINA 3 (3-0-6)
T371 Investment and Finance for International Transportation

Ataduneou : aeuldivn ¥3.211 waz n9.201

Whngvesnmsuimanisluresgivudssnindsena madeildlumslinggsinisiu
N5UsEulATINITAMUAIEUNINITRUTEUUTYTUeIUTENTUAIs NI NUTEmA N153AnNauUsea
NMTINUNU NTAIUAN NTUINISHUNU LASNITAINUY

Prerequisites : Have earned credits of IT211 and FN201

Financial management goals, financial analysis techniques, evaluation of investment

projects based on financial figures, accounting system, budgeting, planning, controlling, fund

management, and investment for international transport companies
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U3.372  WsEgAAnslazuleuIeNITNINYEUN] 3 (3-0-6)
T372 Maritime Economics and Policy

Ftadiuniow : aeuldin (1) v5.211 uag (2) /211 %30 7.212 wie 1213 laisnd1 C

NOUYNIUATYFANEATUIDTUILANINGININTVUAIMELE NOANTIUNITAMUADAT)
A15¥119 Muiguasdnguiouniu warmaweade Uadefidvunguasduazguiuveie wissdle
MLATEEANENSTUNIIAIANITAINAA TATILAAUYLLIATIES9NA1AT095095 aUsedndunie an1du
wazngnaeise e desiunainnsuudsmeia 1wy ngletidurengulseimaiigg Tiwuins
NITIUNGUFINIVBIVTENVUAINNVLLS LATHFANEATUNNIA TATIIANEAyveIgIRanIsvuEs

=) ) a

VI’]\‘WI%LaLLaSNaﬂiz%u%@ﬂﬁqiﬁﬁ]ﬁjﬁi@ﬁm‘dﬂaﬂ’]i‘d’]33LQU‘U@QUWL‘Vlﬁ NTATIZYININSIEY (Financial
Analysis) naanau Cost-Benefit Analysis Tunsalanannssunisuudeseninelseme

Prerequisites : Have earned credits of (1) [T211 and (2) EC211or EC 212 or EC13 up to C

Shipping business with economic theories, an analysis of freight pricing behavior,
demand & supply and vessel price, factors influencing vessel demand & supply. Economic tools
for market forecast, analysis of structural cost of tramp and liner markets. Organizations and
rules related to sea freight market boat club, rules and regulations of each country, evolution
of marine shipping company business aggregation. Analysis of macroeconomics to developing

countries’ need to participate in shipping business for country development effect on the

nation’s balance of payments financial analysis and cost-benefit analysis shipping industry.

93.461 NITUIMIINTVUAITEMINUTENA 3 (3-0-6)
ITd61 International Transportation Management

Fodadunieu : aeuldin 93.211 uasdnAnung el 4 dndnwguesdudi 4

1AT9ES19UaENITUIMTNULUAUAIES VOIUTENLTD NITANUALEUNINAITIALLED N1TIANISE
NNFUTMINBUTONIIAMUAATEINGTD NISAIUANKAENITURURNS ﬁﬁuﬁﬂ WAZNAYNENIINITHAIAVD
UTENLI0

Prerequisites : Have earned credits of [T211 and Fourth-year student status

Management concepts and operation practiced in the ship liner company such as the
route planning (traffic study and scheduling), ship planning (new and second-hand tonnage),
ship management (crew, technical, insurance), container management (planning, control and

operation) and the corporate marketing strategies. Role of ship agents and their practices.
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93.462 FUNUINITUTININITVUAITENINUTZNA 3 (3-0-6)
ITd62 Seminar in International Transport Management

Awdefiuneu : dnfinwigiugd 4 venuimsgsnaseninsseina dnAinvenuinisgsna
sgrissvinan s1usudi 4

Fasduaidamussnsuins madnduuaznagnsvesuisniliuinsmsumsuuds
FENIUTEINA '3LﬂswﬁﬁfﬂEJm‘WGUEN'izUUmiﬁuuéﬂuﬂixmﬂlwEJLLazgﬁmﬂ

Prerequisites : International Business, Logistics and Transport major Fourth-year student
status

Methods to identify management problems, judgment and strategies of transport

service providers and a potential analysis of national and regional transport system.

23.463 MsUIMITMIISouazladafngd 3 (3-0-6)
[T463 Port and Logistics Management

FsAuneu : aeulaivn 99.211

N15UIMIMNIBLUTEAUTIUIS Wi Uleueinsowiannd seaunsu uRnisnsnnaunumas
PankUUINSaKarsEuUladafnd NMsUfURN1sveITokarAdIALAT Tnaltiun1suudssuUAR Y
e’ nanszmuveanAluladreridenaziadaing MIuSmsn1siukeznIRITAYeINISUSMITGe
UAZASIAUAT NITUTIITUTINUANAUS

Prerequisites : Have earned credits of IT211

Port management at the government level, National Port Policy, operational level, port
and logistics planning and design, port and warehouse operations container transport system,
technological effect on port and warehouse, financial management, pricing of port and

warehouse services, labor relation management.

2) 3y udan
25.373  wialulaglunismdigeun? 3 (3-0-6)
T373  Shipping Technology
0sAUneu : doulaivn 99.211
WUIANYBINISIAULED RaonIumAlANISIAUEe Wwallalude) Tun15deise MsoRnNLUULEe
iieanrldinennusilovemihsnusiigg TunsiaungramnssumsieSonargsianmaiude
Prerequisites : Have earned credits of IT211
Shipping concept, shipping techniques, new shipbuilding techniques and designs to

reduce costs, agency cooperation to develop shipbuilding industry and shipping business.
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93.375 NISUIMITNITAUNNLTD 3 (3-0-6)
[T375 Ship Chartering

AutaRuneu : aaulaivn 93.211

SnuarrewatnnsdmnSe dumansiiudoveaiess Jadedidvunaisyndunana 1w
wnide viauardyavensdimunde wadauartuneulunsassgiands msUsudiualdane
Tumsdugens msdnanaildlumsuuaeduimudygaunde LAERANATDUNEANSTWINeE T

Prerequisites : Have earned credits of IT211

Ship chartering market types of ship chartering, demand and supply, freight calculation,
the hull structure and the ship particulars, the Time and Voyage Charter Parties, Lay time

calculation, voyage cost estimation, the role of shipbrokers and the fixture procedure.

93376 Mstevenanisududsyrinseme 3 (3-0-6)
[T376 International Commodity Trade
Fdadunew: aeuldin 93.211 lalsnin C
osuemguinsfarislviuas msufURTiALfUsULUUMSAMUanIUABUAUAIMABIMANY
ddyvadlan 1wy thifu fesssuwd Syity unsd uarlusandudinneseus esunelasiadamainves
audlusaalanuanil wu guasd guvu nalndusien deevdnuasduevidonanavdn tadedu wu
nMaaiguivlanaasesie wasulsuiensiidesnasemsimunnainnsiaudmeanid swdsns
Tadostionenisdu wu anaseyius TumsufoRnstensuaniudeududn
Prerequisites : Have earned credit of IT211 up to C
Modern trade theories and practices relevance in the development of major bulk
commodity trading patterns in oil and gas, grain, ore and other commodity markets. World
market structure of the key commodity markets (i.e. demand, supply, price mechanisms, key
buyers and sellers or key market players in the industry. Other fundamental factors include
economic growth and policy affecting trade in world commodity markets. Use the basic

financial tools such as derivatives for commodity trading.

953.391  deflee NenIsTudsTEnINUssna 1 3 (3-0-6)
IT391 Special Topics in International Transport 1

Fderuneu : geulaivn v5.211

USayn wundn udnns wdesiieanis winnssu waltuiiddyuasimunmslmidiinauled
Artosmemsuudessninassma wamnnssuiwriaswasiasuanuanlriutndnelunisyhauly
DUNAR

Prerequisite : Have earned credits of IT211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.
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23.392 WMUDTLAY NNNTVUATENINUIZINA 2 3 (3-0-6)
IT392 Special Topics in International Transport 2

FdsAuneu : geulainn v3.211

US¥ayn wunfn wdnns ndesilelanie winnssy wilbuiiddyuasimuinsluifhinauled
Aertomnamsuudeseninussme Wamnnssuiwiadwasiasuanudnlitutn@nwilunsvhauly
UNAN

Prerequisite : Have earned credits of T211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

95.464  1ASINNTINY 3 (3-0-6)
[T464  Research Project
Aurderuneu: @aulnivn §9.312

v Y <

AEUNTITENNTURRUVINTITELNa W LANaN 1SRN wawiSeudvinwedAnmu n1sin

)

foya msltiaTeslonside msusvanana ofusiena wagmsiTunanidenasnaunstiaue
NAN13IIE

Prerequisites : Have earned credit of IB312

Conduct the research and learn core research skills including data collection, research

tools, data analysis, discussion, writing the research results and presentation.

U9.471 MIFAATIAENIILLINABUVBINTVUAITENINUTENA 3 (3-0-6)
[T471 International Transportation Environment Analysis
Fradunou - @auleiu v9.211 waz A.381 w39 19.372
NouATegAansuUsrendldlumsieneian niIndeugsnianIsrudssEnisene
NANTENUADYAEVNTIUNIVUAITENINUTEMA MaBAIUAn T ULAY NN TAeTasiy
NINANANTTVUE 19U BuTUEe NYTetsAureenguUseimeniigg
Prerequisites : Have earned credits of IT 211 and EC 211 (Macro Economics) or IT 372
Economic theories to analyze international transport business environment and the
impacts on the international transport industry and on institutes and rules concerning transport

market, boat clubs, rules and regulations of each country.

95.472 ATIATILANTVUAIN1D1AA 3 (3-0-6)
[Td72  Analysis of Air Transport

F1sAuneu : aeulain ¥9.374

anmundonlugsfiavudmnsena ngseidou sydnandn qifedes madmuadnins

T unumvessglugsivvudmisoimea wnliylumaaEsnisliuimsuudmiseinia Anw
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Wisulguiuusewelng anmnisusmsnisdnnisneluesrnsvesaenistu laswaiedunu
nsimuasIa NMsusmsTelabiiinUselevigean (Yield Management) nsivuaduman1sdy
Mylnzvinagnsnisdnsuduiusingmiegsia

Prerequisites : Have earned credits of IT 374

Air transport business environments and policy the rules and regulations, related
conventions, traffic rights, government roles in air transport business, deregulation of air
transport service using. comparative studies with Thailand. Study of the management and
administration of airlines the cost structure, air freight pricing, yield management, routing &
scheduling, alliance strategy.

v Yy

15.473 UspinudAnydnunsuimsgsiaseninalssme 3 (3-0-6)
Tadafnduaznisvuas

[T473 Current Issues in International Business Logistics and Transportation
Ussiiuddgynagiaiifesefunmeegnaniennng Ussidiuiviuasislumuiumsgsfaseming

Usewa ladafnduaznsuuds
Important issues in business that need wide discussion, issues on international business,

logistics and transportation

¥5.499 MSANYITATEINIWUAITENINUTELNA 3 (0-0-9)
[T499 Independent Study in International Transport
Ftaduneu : aauliivn §9.312
Anwinenumsvuddlagazideamenueinglinisauanguasg9linatnuede191se
AUT5ENY
Prerequisites : Have earned credits of IT312

An individual in-depth study of either transport under closed supervision of the

instructor.
2.2.7 3 uangsnaadensuning
1) JynendeAu
§0.211  gsfivedmnsunindiUeniu 3 (3-0-6)

RB211  Introduction to Real Estate Business
NANNI3YNGINTRFWTUNINGL DU TATILAATIIU MINANUIENTINITUTITNS
U5zt ¥ ngvNne MIaawu kan1sRunsinaulanaonIuNsRILILALINaTINAY N3

ATRABUNAULENANTANSLATANINLINGBNANAY TAeITesfugsivadmTuming
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Basic principles, project analysis, brokerage, management, valuation, tax, law,
investment and finance. Related to the real estate industry as well as subdivision development,

surveying land, legal documents and environments.

50.212  nsUssdummedasuningiosiu 3(3-0-6)
RB212  Introduction to Real Estate Valuation

wé'ﬂl,ﬁméfulﬁ'mﬁ’uyjaﬁh TrQUITasd NTEUIUNIITUANNSWAEITNISUTEENTIAT
pdamiumingfiasounqunsusziiiuiiovannuans Tngusasd L gaﬁhmamﬁamiﬁaﬁma %39
pdnmEngA sty yaridune yarnufu iefiolnguisasiiaviug  sddnmnisgdnuue
finulaun oresanuitnuisngmneuazdadedug Afeades ietuussduyadedoniuming

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed,
construction, law and regulations or any other related factors analysis to real estate value are

also included in the subject.

50.311  walulagnisneaieemslugsiedmnsuning 3 (3-0-6)
RB311  Building Construction Technology in Real Estate Business

wielulad 3Bnseans FBmserunuuianiiBer Yagreaiieneg Aldlumsieaiis
dutsznovveseasludunuedasads dusuaninenssu seonaugunsaiflifadilueiais
Tngtawzszuutiussun svuuliih ssuuiidesyuuanyt svuuued ssuuflestulullvg wasszuu
ﬂﬁmﬁaLmaﬁmuQummiimﬁgﬁzuuﬁamsgu uarNITUTENIUTIAIAINDAT19UDIDIAT

Technologies, construction methods, blue print reading, construction materials,
project structures and construction cost estimation as well as building facilities specially water
pipe system, electricity system, waste system, elevator system, air conditioner system, Fire

alarm system, computer controlling system and all communication system.

§0.312  nQuunegsivedmsuning 3 (3-0-6)
RB312  Real Estate Development Regulation
nuazsziloukaztunounseyy s lunseIfugsAivedmsunsngUssaned1ag n1s
Aassinguanewassuidoudng o MNeowselinansenusionsiaugsivedmisuning lnaans
N13AIVANNITADATIDIANTNITAIUAN WAL IINAATINNTTADATNDIATUNUTEAN NYMINENEITURY
=
Wias
Law & regulation as well as permit procedures in real estate business operations,

Analyze law & regulation relevant to the real estate development. Emphasis will be on

construction control regulation, prohibit areas and types of buildings and town planning law.
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§9.313  N13RU MBI kAENAYNEIINTRAMTUNTNE 3 (3-0-6)
RB313  Real Estate Finance, Investment and Business Strategy

JuraAuneu : aeuldiv) N9.201 Wetfiguin

nssaiivne Wusha wagdsmslunisasyu W%@Nﬁgﬂmimmaqwﬁ‘ﬁmG]ﬁﬂiamqmmmm
mensiiiugsiemeiuedmniuming Wuitdu fiegends ermsditnam guinisd Tsausy «a= 4
YNAUVBINITINGIAD 19U NIFINFAWNUININITHAN N5 URUAIIEDS N33 9YAA LagNaens
Buq szdesduiusiunsiaTeiniin1siy uavanuzvesUSviensins

Prerequisite : Have earned credits of FN201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.

50.315  LATWEAIANTIATISRAMTUNITRRILLIDY tagadamsuning 3(3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development
10eAUneY : WweAN¥IIY M211 Way F.212 30 A.213 LazA.214
nalnenanndiau uazedmsuning %Qﬁﬁ’s’mLLG\ﬂG]I’Nﬁ]’lﬂﬂﬁiﬂ@a’]ﬂ%mauﬁ’]%ﬁﬂguﬂ g
wnAAssgRAsiAgaiunsiAn msiaussuarmaimuednIuming naenautiadusiie iflua
sonsAsuulasnsldiia wagnginssuguslaa
Prerequisite : Have taken EC211 and EC212 or EC212 and EC214
Mechanism of land and real estate markets, which are different from other goods and
services. Further, urban economics issues related with cities, urban development and real
estate development shall be explored, including factors that may affect uses of land and

consumer behavior.

50.411  AFUSMITNITAIALAZAIUNULIBNTDFINTUNTNE 3(3-0-6)
RB411 Real Estate Marketing and Brokerage Management

Jdafurieu : aeuldin nn.201 vdeifisuvi wasduthAnwgugdudi o

WIAUARLAZNE YY) nsmaauariuuewiedmsInSndlnevhnsAnuuneuss )
Vl?déhumwmﬂ{;?ﬂLLGiﬂﬁ’JNLLNuﬁﬁ]ﬂﬁimmmﬂmiﬂﬁﬁammLLNufﬂu MIAIVANLALNTUTHLAUNRY
mimmﬂLLazﬂaqwﬁsﬁuadﬁ’mwaumimmmmiﬁﬂmmmLﬁuiﬂiﬁﬂwﬁmmimmﬂmaamuwé’ﬂmiLLaz
Aanssuveamadusunuunenilugsivedmsuning

Prerequisite : Have earned credits of MK201 or equivalent and fourth - year student status

Theories and principles on real estate marketing and brokerage management by
analyzing each marketing procedures from planning, implementing, controlling and evaluating.

Study marketing strategies in order to make feasible of real estate projects.
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50.412 MFRpdmiugIivedwmsuning 3 (3-0-6)
RB412 Research Methodology for Real Estate Business
WA inANT SULUY funou waznszUUNMIdeiielUuszsgndltlunsidomasnugsia
ofn3umindfiusyavinadoniviaseunauisnstssifuigmnsdauufguumasleyauas
MaAUTIUTIN MIBATERkazasUnanisilaueranuluzULuusaa 9
Principles, format and process in conducting a research in order to apply in real
estate business. This consist of how to conduct assumptions, data collection, analyzing and

how to conclude in various formats.

50.413 FuNWIAUgIAvdITUNING 3 (3-0-6)
RB413 Real Estate Seminar
FwdeRuniey : Bedvilunduedmnsunindulidesnd 2 3w
AAseh waveduse Jymiugsiaodimniuming dluwindnmanguiuaznishluld
naenaudeMefiuaTIeIUTIN anmwndeumaATusRauasdeay ielinAnwldidladelgm
waznansznuifnedsayluiagiy
Prerequisite : Have taken real estate subjects no less than 2 subjects
Analyze and discuss various problems both theoretical and practicality of real estate
business perspective as well as ethical problems , economic and social circumstances in order

to achieve an in-depth understand of those problems and impacts on the society.

50.414 NFUIMININIFU 3 (3-0-6)
RB414 Property Management

FyrtaRunou : aauldiv) 19.201 WsoiguLin

ANWAUTUAZNITINLNY NMTUIMTSNIRUBEAA 9 U 91Asatinauaaulafiile
oSy uazflegende drugnavinsaiiesineivemngau fuims wafion dnwagni
NINIAUNMIATIWRTDINTIAUDTIBNUARDAIUNTIAT I INaUsElemiasalun suSMImIngay

Prerequisite : Have earned credits of FN201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types,

negotiation skills and the conduct of reports in order to achieve highest and best use of the

property.
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50.415 msiwzianudululigsisedmiuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

Fndediuneu : aeuliivn ne.201 vadlsunh wesSewivilunduedwniumindinlivesndt 1 3n

pudululdlugsivedmnsuning Ussiamanagnssuiunsfinwanudululinansemuaiy
Hululelushusing quaztiadeiaedesthunfinnsannsaansiugUasduargumuinasinisdndulans
AIPAZLUSIETUTIETNE BRTINARBUWIY kaN1TUsTliuaTUlATeIn1seng 9 fepnudulule

Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate
subjects no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of

return and their evaluation analysis are also included.

2) Avuden
§8.332  M3UsELliusIANNIAGINY 3 (3-0-6)
RB332  Business Valuation
FwdeRuneu : @auldivn n9.201 ieLeuwin wazseuIvTlunguedmsunswaan
agtley 1 3
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Uselew] avdtng wavdu 9
Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate
subjects no less than 1 subject
Theories and process in business valuation. Using existing financial information and

applying to the process of valuing business and stocks. Analyzing different aspects of finance

and how to conduct reports. Valuing good will and other business rights.

50.302  msUnBdmiuginaedmsuning 3 (3-0-6)
RB342  Real Estate Accounting
F1sAuneu : @eulainn Ur.201 wieiisun waydvn 59.312

(%

anwaznsURTLaENIIININTIENUIABAIUNANTATUUYBIT SRR TUNT NG TN
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Prerequisite : Have earned credits of AC201 or equivalent and RB312
How to analyze accounting and taxation problems in real estate investment and
decision making process. Revise law and regulation on accounting and taxation principles for

real estate businesses. Analyze data, plan and control any real estate accounting and taxation aspects.

59.395 vhdefivey NegInvedmsuning 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business 1

sAuneu : aeulaiv 59.211

USuaun wwadia ndnms wledlomnne uinnssy wnliufidfysasiannsimifiviauled
Reteansgsivodeniuming simuinszuiuiimisasiauaudsliudndnulunsinlusues

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

50.422 N1SUTMTLATINTOAMTUNTNE 3(3-0-6)
RB422 Real Estate Project Management

FrtaRuneu : aaulaivn 59.211

NAYNS UagNITINUNUNURBUNBETIITENINALTIUN1TNDAT AL MEIINTATINTNDATIUT
Lﬂ%ﬂﬁ?ﬂﬁ\‘iﬂ?i‘U%‘VﬂﬂﬂNﬂﬁ LAYNITLATIINDTON

Prerequisite : Have earned credits of RB211

Strategies and planning procedures on pre-construction phase, during construction

phase and complete construction phase as well as managing projects and negotiation skills.

50.423  edwnsunindseninelseing 3 (3-0-6)
RB423  International Aspects of Real Estate
Fyradurieu : tnAnwngiugdul 3 vioernsdiaousysii
gafvedvniumindseninasemamaeiunisasunqnasindnUsyfunsauguAuiEes
ﬂﬂiLLUiLUﬁaumaaIaﬂqiﬁaiﬂEJLﬁuqiﬁaaﬁqwﬂ%uw%’wémaqﬂszmmﬁauﬁmLLazUizL%ﬂﬁﬂﬁ’@ﬁﬁfuaww
finms@nwuazguuluiseina
Prerequisite : Third - year student status or approved by the instructor

Real estate business interaction among nations on the following basis investment,

regulations, risk, assurance and global changes. International excursion is a possibility.
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§8.431  dunuinsuseidiusien 3(3-0-6)
RB431  Seminar in Valuation

Ans1e9t uazeAuTeieaiudameg q Heluudvdnns N ufuaznsUfURveinsUseiy
1101 naenuyduinanasssIUITIANINLASBNYNLATYgR ILAY IR e N ANy L6
Uszaumsaluaziilefiedgmidsedsanluiag i

Analyze and discuss various problems both theoretical and practicality of valuation

perspective as well as ethical problems, economic and social circumstances in order to

achieve an in-depth understand of those problems and impacts on the society.

50.441  dunngmneiiieadestugsivedmumning 3 (3-0-6)
RB441  Seminar in Real Estate Business Law

ngvsne suidou detsdusng o dedsdungnsensas adull qiRedestussia
offmaumindlasthilgmusstongmaneiiistulunisdiugsieedmniunindlagldnsdlin
dieliinAnwildihuuaniUdsuiazuansanufndiufiaia

Law and regulations related to real estate business. Discuss problems, laws and

regulations in real estate business by using case studies.

50.402  uinnssuuazweluladiflessiaedmniaming 3 (3-0-6)

RB442  Property Innovation and Technology
nsluinnssunazmaluladifienisiindulalussiaedvniamndsuusznousonisnausy

nsAiiun warn1smuauUszduxa lusunsiamlasinis MsneInsainegsia nsuims

L4 17

lasansvialugaenen sendne kagndinnsneasne MU NTIATegne Audly Taudenisinla
& P P VN o < a dd 4
ﬂ'ﬁL‘UaEJ‘L!LL‘UaQSUENWlﬂiﬁﬂaEJ‘VllINE’W]aﬁqiﬂf\]aﬁﬂ‘ﬂ’]i@JWVﬁWEJLLa%ﬁjﬂ’inLﬂEJ']L‘Ll’e]\‘i
To use innovation and technology for decision making process for real estate business
in terms of planning, analysis, development, investment and construction as well as
controlling and evaluating. Understanding of change in property technology (PROPTECH) is also

included.

50.495 vhdefivy NegINvedmsunIng 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

Jtaduneu : aeuldivn 59.211

USey1 wunfn mdnns ndesdiaanng winnssu wolifiddysasiaunmslmifauled
\Aerteamsgsiveduniuning simunszuiuimisasiaiueudslitudn@nulumeshaulueuan

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.
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3. AV WeNUANgAS

3.1 JyuannsUyd

UY.291  nand1AUeIn1TUYd 3 (3-0-6)
AC291  Essentials of Accounting
(@ msuinAnwuenauzwIgive)
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(For non - Thammasat Business School students.)

This course covers the basic accounting principles, accounting cycle, types and
benefits of financial and managerial accounting. The course emphasizes on accounting
information interpretation and uses of accounting information for business decision making

(This course is not permitted for students of Thammasat Business School and any

students who intend to minor in Accounting or Finance.)

we.311  mstyTdunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1
FyrtaRuneu : aaulaivn uv.201
NIDUKLAANA T UMITIBILIINSEY wdnn1s TURTEeSyBiAeatuauming uidu
sverdy uarUsvanamIniay n1ssuunUsam mi%‘uii”lamﬁ NMTInYan N13ATIAT NTUARNS
sensuarnadamedeyaifefuauninduasniiauineiusiar mensmunasgIunsnenumg
A5
Prerequisite :Have earned credits of AC201
Conceptual framework for financial reporting; Principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, measurement, valuation,
presentation and disclosure of assets and the above liabilities in accordance with Thai Financial

Reporting Standards.

vr.312  mstyddunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

AUsduneu : aeulsivy Uv.201

mdnmsiEmsUsRmata@iieituniaussesen msduunusaan nsfuisens
ns¥ayarinsuansensuarmslamedeyaieaiunilaussersnmunasgiunisnenuy
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NINTRY 1aNN15 M SUHURMaT B msudyayian mstuiindaduaznisiiauesenisiientu
druvesterulusunsiu mlsdenu nsdnawesumtuuasnisiUamedayasig q Tuaunstu
msdmieunszuatuan wlevienstd mavdsuulamatiyiuaznisuilvdoRamainndnnnssud
iﬂﬂlﬁmummgmmiﬁadﬂuvmmiﬁu

Prerequisite: Have earned credits of AC201

Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting
the stockholder’s equity transactions in financial statements; Earnings per share; Financial
statement presentation and disclosure; the preparation of statement of cash flows; Accounting
policies, changes in accounting policies, and error corrections; Revenue recognition in

accordance with Thai Financial Reporting Standards.

U313 ety dduruuasuSmstunang 3 (3-0-3)
AC313 Intermediate Cost and Management Accounting
JsRunau: aaulaivn vv.202
uRaLarTuREuNTassEUILTYRuY nsfmuiunudmsunsE LN IHARTE
Ardudeu Ly wanfusisunasvonds msdudufuumadeusimisiunuununuing sty
FunLINAsTILKaEMTIATzRaidmunslEingAuinnniwilsln mslwsgsinainaiilsua
NaFnssuNTEdnuAUR NI missda mstudnudunuusunyIng fuuaunwLaY
WUsEINUINLAUY
Prerequisite : Have earned credits of AC202
Concepts and procedures underlying the development of a cost accounting system.
Product costing for complex manufacturing process; joint products and defects. Overhead and
service department cost allocations, standard cost accounting, mixed and yield variance
analysis, sales mix variance analysis, cost of quality and capital budgeting,.

a

UY.314 S2UUATAUNANINITUYT 3 (3-0-6)
AC314 Accounting Information Systems

F10sAuneu : aaulaivn Uv.201ua Td.201

VANNITVITEUUANTAUNANIINTUYY FIMUUFIAT NSEUIUNITINALAEIIENITAT NSLENY
ARLILADTIUNITUTZUNANALAZ NTIIB9U LaﬂmsLLasmamumqqsﬁasmﬁy’qms%’mv‘hl,aﬂmiﬂﬁzﬂau
JEUU wﬁﬂmiﬁugmmaqmmﬁmmazmamuqmzw

Prerequisite: AC201 and 15201
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Concepts of accounting information systems, business models, business processes and
transactions; computerization in processing, and reporting; typical business documents and

reports and proper system documentation; the fundamental of systems security and controls.

U%.315  NsURTNIEeINs 3 (3-0-6)
AC315 Tax Accounting
FdeAuneu : @eulaivn ur.201 wagwu.202

v A

AMUNFLTUSHAaTANULANATENINM LseUAuar i lsmanmesmtenstiuindayd
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Prerequisite : Have earned credits of AC201 and BA202

The relationship and differences between accounting income and taxable income; and
the recording of those differences; Personal income tax; Corporate income tax; Withholding tax;
Value-added tax, Specific business tax and Accounting for deferred income tax, ; Tax

responsibilities; Professional ethics; Authority of tax officers in tax assessment and collection.

U%.316  N1saouUnyl 3 (3-0-6)
AC316  Auditing
FwTsduneu : aaulaiv uv.311 wazuw.312
wnAnlURgTUNsae LT wmssunsaeuliyd esdusznoudidyuesauliiai
L%aﬁuuaﬁsm%waauﬁiy% AIIUTTNVDIEADUTYT N1IATUANAMNINIIUATITEDU NITINUKUIY
9o TeflanaakarnIatn Mevssdunnindedumsaseutyuaznagvdnisnaaaey Al
asvddy MInsaeumImuaungluiiieafunsneunmstiy msgusegidlunsaeudyd
msmaa‘umimmuLLazmsmmaaUL‘l’iammiﬂmdﬂiLLazﬁ’iy%ﬁﬁwﬁmjm6’] ﬂﬂiﬂizqﬂﬁlﬁi’fﬂﬂiﬁy’ﬁa
mé’aaéﬂﬂﬁ%ﬁimmmmzmsUsmﬁu"?ﬁmsﬁauLmama‘mﬂﬂwﬁaa‘;ﬂﬁﬁm&;waaﬁuaﬁguaéw
mmxauLﬁ'mﬁ’umwizL:ﬁuLaﬂmmé’ﬂgﬁuﬁuaﬂmum’maauLLazmsmemmLﬁuﬁiawmiﬁﬂuiwmu
UENAG LI
Prerequisite : Have earned credits of AC311 and AC312
General concepts about auditing, auditing standards, major components of assurance
services and audit profession, Code of Ethics for auditors, audit quality control, audit planning,
errors and fraud, assessment of audit risks and related audit strategies, materiality, tests of
financial reporting controls, audit sampling, tests of control and substantive tests of major

cycles and accounts, critical applications of a questioning mindset and evaluations of
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reasonable alternatives to reach well-reasoned conclusions and to form an opinion in the

auditor’s report.

U.317 mi‘u'%mimmL?iaqaaﬁmuazmiﬂ’mﬂmmﬂu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control
ArtaRuneu : aaulaivn uv.201
LmemﬁﬂﬁﬂULLaxaﬂﬁ‘UizﬂaULfdwlmﬁjumiﬂw@umﬂumuLLmﬁmJa\‘iCOSO AsUTEHIUNA
m'imu@umEﬂ‘uLLu’Jmmﬁm‘ﬁugmﬁuaﬂmsmmaa‘umaiuﬂﬂiu§wﬂiﬂ’gﬂuLgaaﬁaﬁgﬂaﬂﬁﬂi (ERM:
Enterprise-wide Risk Management) MIFATEULNUANLNTEUIUNTUSINSAMIEES v TiuazAan
SuRnvouvesinTaasunslulaziuiiRnuAsfumMTiImsanudes nihiluazeausuiinyeuves
‘VI‘U"JEJQWumﬁ’a‘ﬂﬁ’el‘UﬂﬂEJIULL@ZQ’]UU%%?SWJ’]MLgﬂﬂﬁi@ﬁmzﬂiﬁlm’ﬁ(ﬂi?%ﬁﬁm AMYNITUAITUTUITAIU
e LLazaqﬁ‘uixﬂaUﬂﬁﬁ’ﬁUQLLaﬁamﬁﬁﬁ
Prerequisite : Have earned credits of AC201
Basic concept and components of COSO internal control; Evaluation of internal
control; Basic concepts of internal audit; Enterprise Risk Management (ERM); system
arrangement related to Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and
risk management function to audit committee and risk management committee; and

Components of good corporate governance.

ve.331  msvpdifiernuiuiinveuseduandouuardanu 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility
FyrtaRuneu: @oulainn Ue.202
nspULANN TR NSIEY mufuRsveutesnIagTRfidivedunndouuasdn
waﬂiwruL%dawuaﬂﬂﬁ‘dizﬂauqiﬁ%ﬁﬁﬁam%'wmﬂiﬁsimﬂ&Laz?ﬁlﬂLLméJan AsrUIuMSTNIsAuIndey
M357U52 Suiin warileneideyaselduasdunuiiiedestudunadeunsdaminenunsdams
Auwanden sunsdarhasnunstauileruddu
Prerequisite: Have earned credits of AC202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources;
environmental management process; identification, collection, and analysis of environment-
related costs and earnings information; environmental reporting, and sustainability reporting.
UY.341 MU RAIMeN 3 (3-0-6)

AC341  Forensic Accounting
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wwIRRkaEnanUURNeunsURatRIven denuwasnisiwunusennnisdena I9Inen
nsdena N13Ueeiunazn1InT9IUBBYINTIUNIRATEEAY N1sHanEU a1wgyInTsu Tawues n1s
TN aTlansdunTwalnguLazfotasds n1sWeusenunisauaiuy
Prerequisite: Have earned credits of AC316
Concepts and Methodology of Forensic Accounting. Fraud definition and schemes.
Psychology of Fraud. The detection and prevention of financial fraud and white-collar crime
activities. Money Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and

potential suspects. Writing investigative report.

v9.351  walulagifaluddmsuivdndyd 3 (0-0-6)
AC351  Emerging Technology in Accounting Professions (accounting major elective)
wTeduneu : @auleivn Uv.201 war 5@.201
wielulafansaumanldrunsindtagiusazanuimdivnaneluladfifall sevduas
MansURyFatuayuanunsUnd Lﬂ%aqﬁaLLazLmﬁﬂmi"?Lﬁm3ﬁ%auuaﬁﬂizqﬂmﬂl%ﬁ’umiﬁ’ig%
(accounting major elective)
Prerequisite: Have earned credits of AC201 and 15201
Emerging and current information technology in accounting, software packages
supporting accounting tasks, data analytic tools and techniques specific to accounting

applications.

U9.391  nsUg@ivenay 1 3 (3-0-6)
AC391  Special Topics in Accounting 1
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Prerequisite : Accounting major and third-year student status

Contemporary philosophy , concepts, principles and new developments in
accounting professionals, trends in a specific accounting-related area for students’ benefit in

developing paradigm and future career success.

U9.392 N30Tty 2 3 (3-0-6)
AC392 Special Topics in Accounting 2
Wdsduneu : UnAnwennTUd gauetuln 3

S0 wnAa wann1ssanady  wagiaunsiudluwinaednnsty® wuldundfgiiewmun

nszUIWIAY wazAaudSaveIn1sviulusuiee
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Prerequisite : Accounting major and third-year student status
Contemporary philosophy , concepts, principles and new developments in accounting
professionals, trends in a specific accounting-related area for students’ benefit in developing
paradigm and future career success.
vr.a11  naviyTduge 1 3 (3-0-6)
AC411  Advanced Accounting 1
sAuneu: @oulainn Ur.311 Lag UY.312
Nt Pdmsunissiugsna nstddmsuRuamuluuiensiufanisnufmuasuieneges
msUaddmsudnlidelufenssiunsauy msdavhuwaynniiauesunsdusin sy ieatu
Smsuanidsuuaznistesiunnudesdmiunemsiiduliuaseissma nsudasanaunisdiu
nsWawedeyaieiuyananiefamsiiisddesty uardrunusiiunu
Prerequisite: Have earned credits of AC311 and AC312
Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions and hedging of foreign currency
transactions; Translation of foreign currency financial statements; Disclosure of related party

transactions; and operating segments.

U412 M3dnydidugs 2 3 (3-0-6)
AC412 Advanced Accounting 2
AnUsAuneu : aouldiv vu.311 uay Uv.312
winns3uInelinsinyarselanuunsgIunsenumanIstiy kv fuatunis

@

#130N1550338le ndnn1s FBnsufuinedndinesiunadsslevindnaundnnisdaddmsu
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YAAYATITUAIUNIATTIUNITTIINUNINNITY ﬂﬂiUfyﬂJL?]‘&l’JﬁULﬂ%‘laﬂﬁaﬁ/ﬂfiﬂ’liﬁu N15IAUTELAN N3
LARISIENIVBRUNTNENNINITRY NMFoEAeBUNTHETNINITRY ALUANANYEWHANINITRY
wazms1ansu Matydifeaiuaaseyiusuaz st ddestunandes

Prerequisite: Have earned credits of AC311 and AC312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting
treatments for employee benefits; Principles for fair value accounting in accordance with Thai
Financial Reporting Standards; Accounting treatments for financial instruments; Classification,

presentation of financial assets; Impairment of financial assets; Distinguishing financial liabilities

from equity instruments; Accounting treatments for derivatives; and Hedge Accounting.

UB.413  $1897UNSHULAZNITIATIZIIUNITEY 3 (3-0-6)

AC413  Financial Reporting and Statement Analysis
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F10sAuneu : aaulaivn Ur.311 uay Uv.312
sULUUYBITRYALAZEN YUY AR YN UNTRUATURRAMNTINUTEANAILY SIUTNUNTRETENIN
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Prerequisite : Have earned credits of AC311 and AC312

Presentation and disclosure of accounting information in various industries including

interim reporting; Linkage between financial statement items; Effects of accounting choices;

Tools and techniques for an analysis of financial statement and other financial reporting.

UY.421  duuuin1sUganistiu 3 (3-0-6)
AC 421 Seminar in Financial Accounting

Y} 1

wTeAuneu : aauliiv Uv.311 was U312
MIAnANLIngUsTasa wdnnsuazitaunmsvesnstadsuddymifeuiesiuusediu
mﬁmﬁﬁaﬁiiul,l,az%"uﬂ suiinananmwndeuudymmeasygiadungvunen1Beinsia
vhieeRumuasjuiuismuilnivioussiiuiithauladavdsuadunmuanmmwndesluusasd
wasflnlsanvinurlunisthiauedoya vamsideusasnmaiiauedhenn
Prerequisite : Have earned credits of AC 311 and AC 312
Definition, objectives, concepts, and evolution of accounting including the problems
and issues on code of ethics and external environment such as economic, social, law, tax, etc,;
Discussion topics focus on new knowledge or interesting issues, which may vary according to
the current environment. Enhancing written and oral presentation skills.
U9.422 nsUgTserinndssina 3 (3-0-6)
AC422 International Accounting
Fdadunieu : deuldin Uv.201 uay thAnwggsuli g

a o A

mstiuisudisussrinsame anmgivdafionnudladnddunenumatiussring
Useina  Yadesnuanmuwindousineg memsdydninasomnsgiunasuuiujifmenisdydusiay
Usema Jaymnistvuasialeuunuinuazdesiinlunisldansaunemenistadiieusslovilunis
AnnpiumIiulasmsuimsgsiaseninseima UssfiumsiunSennsiiieades wagnsiiu
AUANINIT

Prerequisite : Have earned credits of AC201 and fourth-year student status

Comparison of international accounting practices , background for a profound
understanding of international financial reporting, factors affecting international accounting
standards and practices, the problem of international transfer pricing, roles and limitations of

accounting information system in the financial statements analysis and international business

management, related tax issues and corporate governance.
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V.23 mstyTdmiugsianiidnuasiane 3 (3-0-6)
AC 423 Accounting for Specific Business

Awdsduneu : aeuldin UY.311 wazu.312

nstyiifefiugsiaussiude s3Ratingden ssRalsausussiasuans ganaeadud
uazgsRvTitidnwazamEdue

This course will cover an in-depth examination of accounting treatment for Insurance,

Petroleum, Hotel, Bank, SMES, and other specific industries.

u.424 M3UyTyaregRsITy 3 (3-0-6)
AC424  Fair Value Accounting
FuraRuneu : aauldivn UY.311 way Uv.312

1 a [ 1 v A '

ﬁﬂﬁu%y’maﬂﬂdamqmﬁsimﬁ’awamqaﬁiiumiumwamqaﬁiiuﬁﬁaﬂmﬁﬁﬂqmmiiﬁ
nensRuvedlannistiyddmiuietesiiomansitu (audseyiusmanisiy) madenSyareisssy
Haﬁhqaﬁiimawﬁaumqmiﬁwaqﬁﬁ]ms nstyPiestunandes msseuvesduningnisnsii
wazmsUgyBdmsunisinalagldvuduneasd

Prerequisite : Have earned credits of AC 311 and AC 312

Fair value hierarchy; Measurement of fair value; Fair value accounting implicated in the
global financial crisis; Accounting for financial instruments (including derivatives); Fair value

option; Fair value of own debts; Hedge accounting; Impairment of financial assets; Accounting

for share-based payments

Ur.431 FununnstyTifienisudms 3 (3-0-6)
AC 431 Seminar in Management Accounting

Fradunow: aoulaivn ue.313

Anwn Auat eAuse wandsuanudiuluestiesssuindad Ussiiiuing qmanistad
Uinsfiasuulasazaenndesiuaniunisalilagtu

Prerequisite : Have earned credits of AC 314

Discussion and exchanging of opinions on the professional ethics, various

contemporary issues and recent changes in management accounting field.

U432 nsRyBuImsdugs 3 (3-0-6)
AC 432 Advanced Management Accounting

Aty : aeuleiy uv.313

N3IANITAUYTINALNS NMITTYTUTMSTINALNS NMITBATIIRUYILTINALNS Uagn13Any)

sUsuunsdansduruiluiuue
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Prerequisite: Have earned credits of AC 313
Strategic cost management, strategic management accounting, strategic cost analysis,

and best practice and show cases in cost management.

U%.433 miﬁ’zy%l,ﬁami'mLquLLazmmu 3 (3-0-6)
AC 433 Accounting for Planning and Control

sAuneu: @oulainn vv.313

LLmﬁmﬁummiaNLLNuLLameﬂﬂumﬁﬂi UTELANVBITEUUNIAIUANMTAAANNUTELTUNE
isesiiemunuiBsnagyd yaAuiiudansugia uaznsuindsauga

Prerequisite: Have earned credits of AC 314

Planning and control concepts in the organization, types of control and evaluation
system, strategic controlling tools, economic value added,and balanced scorecard.

a

U441 duNUINITAUUYY 3 (3-0-6)
AC 441 Seminar in Auditing

Frtaduneou : aauldiv) uv.316

msliaedt eduTeuazAun el iAnawg uazenuidnlaogainddullymiterafinty
TumsuftRnuvesfaeudad unmsmsuitymsuneliifninueileufifnuadds mslinsddnu
Aeafuilyvidusing q 1esasse1uTIM nénmMIkaznsUfTROuaeuted mnududase A
SURAYOU wazuInsgIUMsaoUTYY maamuf%'aaﬁasﬂummaﬂwamams%w%w

Prerequisite : Have earned credits of AC 316

Analysis, discussions and researches to create in-depth knowledge and understanding in
problems which might occur during the course of the audit and also in how to solve such
problems. The use of case studies, which involve problems relating to ethics, audit principles,

audit practices, independence, responsibilities, auditing standards, as well as current issues in

the audit profession.

U442 NIATIVADULATAIVALTTUUATHULNA 3 (3-0-6)
AC 442 Information Systems Audit and Control
Fwdaduneu : aeuleivn u.314 uay Uv.316
VANNITHALHUIAIINARLAEITUNITATIVADULAZNITATUANAALLT COBIT HANTENUIN
NN swmaluladnilnon13nTI19a0UkaNITAUANTILUITEAUBIANTTEAUNUIBNY LagTEUUNUDLY
o o a a a ax o & A
Mgt sUsEinUsEavEnan1saIua 38nsesideukansidlusunsudusaguiiiedielunis

ATIFDUAADAIUNITIAYINTIVIUNITATIADY
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Prerequisite : Have earned credits of AC 316

Analysis, discussions and researches to create in-depth knowledge and understanding in
problems which might occur during the course of the audit and also in how to solve such
problems. The use of case studies, which involve problems relating to ethics, audit principles,
audit practices, independence, responsibilities, auditing standards, as well as current issues in

the audit profession.

U451  @UNUNTTUUATAUNANINNTUYT 3 (3-0-6)
AC 451 Seminar in Accounting Information Systems
Fwdsduneu : aeuleiun U.201 war 58.201
UspifuilgtuuasiRntulmiiRndussuumsaumananisdnyd meau nsnuaunigly
wiguiumalulagnsdlfinw uaza3TeldalvInsimusEuUasaumAn1anTsUyT
Prerequisite: Have earned credits of AC201 andIS201
Current and emerging issues in accounting information systems, reports, internal controls,

technological aspects, case studies and academic research in accounting information systems

Uv.452 miﬂ%y%gimﬂmnﬁamw%mw%’wEﬂﬂimﬁﬂi 3 (3-0-6)
AC 452 Accounting Integration for ERP

FtaRuneu : aauleivn uv.314

LnATIARIBNsLATMANNSYRsMTUsEYniM sl Tilossuunisuimsdanamine s
melussdns (Enterprise Resource Planning, ERP) Aifleglutiagunazinltilusunan msdamuay
n1318en Software 7i5835UsEUUERP nnst1syuy ERP wldluasdng Jadefidnasoninudnialunis
Whszuy ERP unltluasAnsnsussendld ERP Software packages mﬂﬁﬁmﬁlﬂwgﬂmwﬁm ERP
application (11 Oracle) lunsyuIuN1INNEINITIM MIFNYITTUULDELAENTUNTEUUEDEN LT
smAuluszuy ERP

Prerequisite : Have earned credits of AC 314

Concepts, methods, and principles of prevailing and the future trend of Enterprise
Resource Planning (ERP) as well as an accounting application in the ERP system. The course
also includes selecting ERP software, introducing ERP to an organization, and factors that would
affect the success of ERP system in a firm. The course also focuses on applying ERP Software
packages from the leaders in ERP application (such as Oracle) in business processes, and also

includes a study of sub-systems and how to integrate sub-systems into ERP.
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.61 d@unuinsUainsens 3 (3-0-6)
AC 461 Seminar in Taxation

JudsAuneu : geuldiv vv.315

Usuifuswadefifedestuulonensvesianis Tinmesidddadelamandeinsained
ANINWIVRIAIA AUENITUNTITITENBOINT drlinnuanenIsunsnguennsuassnnsuasludu
ARgfunsyvtygRnmsdusiunisanmu uazngnenSssnineseme iauﬁwwma%’wgmﬂm
fioenuneduld

Prerequisite :Have earned credits of AC 315

Current issues in tax policy; analysis of tax issues Analysis of tax rulings from Court’s
orders, Board of Taxation, Royal Decree Committee Office, Revenue Department, and related

parts of BOI Act and International taxation, as well as the new enforcements from the Revenue

Codes.

UD.462 N13INUNUNTE 3 (3-0-6)
AC 462 Tax Planning

AyrdaRuneu : aaulaivn uv.315

‘U‘VI‘UTVILLazﬂ’J’lﬁJé’]ﬁinyaﬂﬂﬁ’J’NLLNuﬂ’]@ﬁﬁﬁiaﬂ’liﬁ’]Lﬁuﬁjﬁﬁ] HANSENUTBINTTANT0NST

fonsAiiugsia MsthesiauinunBlumueiig 9 wszgndldlunisdenuleuienidves
Aansiitelvinisden@iduluegaiiussavsamnielinseuvesussanadunng

Prerequisite :Have earned credits of AC 315
Roles and importance of tax planning for business; effects of tax on business; applications of
tax knowledge in determining a tax policy in order to achieve efficiency of tax payment under

the Code of Revenue.

U9.463 Jaynsndenns 3 (3-0-6)
AC 463 Tax Problem

FtaRuneu : aaulaivn uv.315

Aeszvanidadetymndoinsanmanine1vesia AugnIsuNTItaden18e1ns
diinnuangnssunmInguin nsuassinsuarludnifeunss sy MSALEIUNNTAMU
foruuamszsiygisuieiestuiaugnamnssy nuszanaduginslvaifioonudaduld

Prerequisite : Have earned credits of AC 315

Analysis of tax rulings from Court’s orders, Board of Taxation, Royal Decree Committee

Office, Revenue Department, and related parts of BOI Act and terms from Industrial District Act,

as well as the new enforcements from the Revenue Codes.
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U%.492  s2108U5ANTISITELU0IAUN 1N URT 3 (3-0-6)
AC 492 Basic Research Methodology in Accounting
sduneu : dnAnwiiennsUnd grustuln 4

[
=

AuFAfussdeuTsidemenstydtuitugiu nssuaunslunsiise uas
nsoonuuUsH Ui Tesey Adluwnmanmsifemedayd msseanuids uasniseenuuuszifou
19798

Prerequisite : Accounting major and fourth-year student status

Basic knowledge of accounting research; Research process and designs used in
academic accounting research; Research problem identification and the designs for research
methodology.

a

U9.499 n15ANENDATENI9NSURT 3 (0-0-9)

o

AC 499 Independent Study in Accounting

a o o o = v o o a
Fwdeduneu : UnAnwenn1sUnd gIustuln 4
msfnwdsdniulssinulgserdefirynanistadnegldnsauruguasuziives
o‘d‘ = a
919136NUTNW I
Prerequisite : Accounting major and fourth-year student status

In-depth study of special accounting issues under the supervision of the advisor.

3.2 AV INANNVDIAUTNINVIAEATHAZNISU Y
wu.291  ganaidesdu 3 (3-0-6)
BA291  Introduction to Business
dnuwaEreIgInIaNNWIRdNLar JULUIUANLTWEIUDI5INA N1sUTMIgIARanTIUNY

a v a

§INAPNUNIHENNTNAIANITRUNTUYINTUTITANTAUNA UaznsuTmIninensuyeaniiiey

q
¥

WUFIUUUIANUAAYBINITUTINITIND warliAnANAnTIVERRHIUNTIATILALGSAR
v (indmsuindnuuenaurmdlud wisrasderBeuneivima q vesnmziuiniy
msIsi3enin wu.291 reudmdudelfifuiugulumsiseuivrnevesnmzmnduge

The course aims to provide a comprehensive introduction to the key operations of
business, namely finance, accounting, marketing, human resource and production management,
and management information system, placed within organizational, forms of businesses,
environmental, legal and managerial context. Underlying business concepts will be discovered

through the study of real-world examples and fundamental business plans.
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wu.321  mslismdsnymegsialagldnsdlfinm 3 (3-0-6)

BA321 Consulting Practices using Case Study

[
[

Ataduniou : dndnwianzndvemaniuaynstyd gusduli 3

UszendlinIouniAnynegsia Muuunegsne JULIUNSase51elin1egsia nsimu
TassadrslunslidiUsnen Consulting framework MsuAlandtdgmnsdifine n1sAszi
AulaUSeulu@nisudsdu nMsinseRanunIsaliasan NSkt n1sseylymniegsia
AuvmgluenAnaessia NYsIINITEIRAN3tuAUNITRY AuN1IRaIn MMudyd
AIUNIFUTNTIANIINTZUIUNS AUNITUIMSINNIINTNEINTYARE LU NMsdnmTeudwuz
Uszananisman1siu vinveanudulioen@mmnagsialdun nsiiaueranu invglunisuims
Janisan vinwelunsieunduiiy inveannundudun Jusu

An application of business concept. Business Model and Revenue Model. Consulting

framework development. Case cracking. Competitive advantage analysis. Situational analysis
and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,
Organization Management, Human Resource Management, etc. Formulation of
recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.

wu.331 Temamsgsislulsemadiu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiausssndedinunazidegsnia ssaufleumigiia aaunsalinlunsgsie waglena
magsRvlulssmadu imﬁy’ami@mw%@’w%’juﬂﬂufﬁﬁu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lennanegsnalulsemeiu 3 (2-2-5)
BA332 Business Opportunities in China

Anuiausssndedinunazdegania ssauifleumigsia aunsaiinlunsgsie uaglena
yagsRTlulssmady sautanmsgeuuisnduilui

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanegsnalulssimadealus 3 (2-2-5)
BA333 Business Opportunities in Singapore
AN TnusssednunasiBegsta s3sutloun1egsna anunisainiluniegsia waglonna

megshalulszmadanlus saunansgauuientuiludenlus
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Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.

wu.334 Temaniegsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuriaussnndedinunasdegana ssaufleumigsia aaunisalinlunsgsie waglena
nugInalulssmaginig CLMY (funw a1 wal wazilenuiw) ':?am/"?am'ﬁﬂamu’%ﬁm%uﬁﬂugﬁmﬂ
CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.

w335 lemavsgsialudsumelng @mivindnviuaniudsunnmsssmaniibg) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuinussnndedinunasdegsna ssaufleumigsia aaunisaiinlunisgsie waglena
egsnvlulseinalne iamﬁgami@\‘nuﬁ@’w%uﬁﬂuim

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Tomavnagsialulseimediimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuiaussnndedinunandegsna ssaudeumagsia aounisaiialunisgsie waglena
ynagshvlulsemaiininun 1 yastinisgeuuisndudilufidinue 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

wu.337 Temavnagsialulsemediimua 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country I

Anwninnssaddinunasidssia ssaudonmnigsia anumsaiiilunsgsie uaslena
ynagshvlulssmaiininua 2 Tainsgeuuisnduiiluiisinun 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.
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WU.338 NMIIANITTINAUUTUANS 3 (2-2-5)
BA338 Luxury Brand Management
ﬁﬂ‘maqﬁﬂisﬂauﬁugmmamimmmaqﬁuﬁhLLasu'%msLLmuﬁﬁgﬁﬁﬂis?ﬁn%ma ANWYULUDY
MsuUsEumaAYeImANALUTUSYS teRaadlouarvinusfisndulunsiannnagnimenisnaindiniy
AUALATUINITWUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

3.3 YV IUBNAMTNIRVIAEAITHATNISU YT
an.103  nstsunsumeniinmesidedy 3 (3-0-6)
CS103  Introduction to Computer Programming
(Lidumhefndmsuindnwianvdningimsaeuiinnes wasgAnw) An.102)
wneuAnosiurasnsuilatiam mseenwuy uwaranslusunsuddasedne hensed
wazAUYINEYRIN WIlUTUASY Yllateya Tasaiamsaiunu flaidulasnsdsrimiiives
(No credit for Computer Science students and students who studied CS 102)
Introduction to algorithmic problem solving, structural design and programming,
programming language syntax and semantics, data types, control structures, functions and

parameter passing.

A3l VU ATYEANENIIAnIA 4 (4-0-8)
EC311  Microeconomics Theory

Frtadunou : aeuld M211 (W39 A.213) uaz A.216 (W30 A.211)

Anwuaginsenmginssugusing lnewdungeanunelaniniu n1susiaatiuna n1s
uilnafungldnudes nguimandnuasdununisdn nseSurgaiansinuidnlagldiuny
ansauma msliasginaaudsdullanysalldun aatngnuin aarafutsiufsniie wasnaingune
toue auiinuntowu makasalumaUioR mssuussalunandadonmswannieldlnseass
paaUszLAMEng 9 gasninluuaziasgenaniaiafing anuduivalvesmatauarnsLATam

Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,
monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.
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A312  VUATYEAIERTINAIA 4 (4-0-8)
EC312  Macroeconomics Theory
Fwdsduneu : aeuld (n) M211 waz /.212 3o (1) A.213 way A.214
wuudaeemaen nsINlunaInly nananan waraaiaRunsinsseng (Wuudaes IS -
LM - BP) ﬂ’]iLﬂgﬁJULLﬂaﬂﬂTwﬂaﬁm’]W AAAHANAALAZAAIAKTINU UWUUTIRDIQUAIALIATINLAE
qﬂmumas’sﬂuiwumwgﬁﬁ]LL‘UUTJ@ uazuUUR NzRUWe N159199U wazulsulesnwaissnImn
NNLATEFND mwﬁmim%mlﬁﬂmwLﬂwgﬁﬁlmia%mEJmwgmam%mmﬂﬁwﬁugmmi@mam'ﬁ
9aA 1wy nouiininsgsiefiuried nquiieanade wasnguivesdiaudideu nasaaunisuszend
VI UL ATEANANTUNNIANTILATISAEATUN TN LATERA
Prerequisites: a) EC211 and EC212 or b) EC213 and EC214
The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical
model, and new Keynesian model; applications of Macroeconomic theory to analyze economic

situations.

320 pdmAsugmansidesiu 3 (3-0-6)
EC320  Introductory Mathematical Economics

Fwdsdunau : aauld (n) #.211, 7.212 uag A.216 (W38 A.211) w38 (V) A.213, A.214
way A.216 (W39 A.211)

(aeldfumieRald mnaeuldin #.421 unewrzenasfinyivfing 13ae)

o a '

WwnAALAEN U ANAMEaNS 1599 TATU auNISuAzASNS NMImAyRUSUTEIMANY 9

o w

Tunsaififiulsdasenilsiuasuates nsmwaide (Optimization) lunsditliffesiauazidesiin
dufinfaidesdu mosueswnaudnuasnguinaasugeanansqaniauazanama wielidla
anuduiusyesiuuTing 4 maasusmand lnoufsauduiusseniniladdusiy faiduade ua
flerdudruiislunguiiasugmans Tinzsieianudangu naonmaain navesnsiua® uas
wuushaesladontsnanuarkananidodu

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,

and basic integral to understand the relationship between different economic variables and

explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
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placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.

f325  aswgdidesdu 3 (3-0-6)
EC325  Introductory Econometrics

FdsAuneu : @auld @211(13e A.213) A.212(130 A.214) A.216(130 A.211) uag &.216
(130 @.211)

(agldfumheRaly mnaeuldn .425 unneursen asfnyivdng ey

a L3

Bnshenuinsaiiuasngulesygiansinldlunmsliasgideyanaasegialasaing
wuudnassanneeiififulsdaszifeinagane fuusdasifdnvazidmunm Anvidymiuay
Auilatlymilunuusassannesidesiu WWun Jymfulsdassimuduiddaduiatues iy
(Multicollinearity) Haymasuniufiauuususiilined (Heteroskedasticity) dayvsasunaudl
anduusiu (Autocorrelation) Yaymn1sseysuuinaesiinnan (Specification Error) Aaenauaninse
WenuuudnasaAsugifuUssgnaldlunuidennaasugeansliegiaunzan lnagatunisly
TWsunsudnsagumaesugia

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to

choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.

375 LAswgmaniUssgnadiuninenssssueasAundon 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment

Fndafuneu : aould @210 vide A.211 nie #.213 (aglitfumednls mnaeuliilaim
nd13edU 400 vesvInAgestiiniou ierddnyiivdindeg)

ANUAUNUSTENINAMLATYRULANIATYER N15IRaTININeInsessusAwas Jaym
Asuandon Anwuudndesiunmaasvsmanslunsiesesivazmsuszandldlunisinnistgmnns
TiminenssssunAuasiunndon Anviunumvesguwu nagsia Masy waznauszdenu luns
muauuaziidgnsliminenssssufuaraunadon weluseRuviosiu seduusena uay sedy
Tan AnwumAemsianegsdidudosiu uwdseudusssududunndey uway uwndndesiu

AUNTUTELTLYAAMAATYEAANSYRINTNYINTTTTUM AL AU IN 0L
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Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community,
and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept
of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

A.381  LASYIAIANTNITUUA 3 (3-0-6)
EC381 Economics of Transportation

10sAUneu : @ould #1.210 w30 A.211 ¥ivo @.213

UNUIMVDINFVUALUTEUULATEENINETULAL 5EMINUTENA ANUANNUTTEUININ TV
madeniisavesmienanuazgsiamsd udninuasmepanRsanamudduduasugaans
FunuensuLasuudeuiiiedesiunmsvuds arudiusvesnmsvuddluiosfumsvenedives
e Yymwazulovisiiedosiumsamuiunssuddundos

Prerequisites : EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How
transportation affects the location of businesses and production sites. Criteria and economic
reasons for transportation pricing. Private and social costs related to transportation. How urban
transportation is affected by expansion. Problems and policies related to investment in urban

transportation.

A415 ey 3 (3-0-6)
EC415 Game Theory

Fwdaduneu : aaulsl /311 wag 7.320 (W30 F.421)

wndn edesile waznsUszgndlivgujinuneldannnsailansaumeaauysaiuaglyl
auysal 019 LNUNAEMS ARBANUUUULY ARBANLUUNALMEHAY InuTiin1srevens (Extensive game)
RN MILUUANYTAlNINNgeY 1naug waginuiidnsdeveneneldaninmsaiiansaumalsianysal
wazvtiodu o Afaeuiiuauans

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame

perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.
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20.266  AwIndeunaznIRmuASEy 3 (3-0-6)
ES266  Environment and Sustainable Development

AuduTuSsEAndeniun1siaL uniSeuaneiin JymuasaansenuannIaL
Alfonunmdsnaden MsnaumumMIiudsndeniioannistaudssninamsianniuniseying
Aawnden finsAnwgnuuenaaud

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

28200  eudiesiunenisioans 3 (3-0-6)
JC200  Introduction to communication

AIUYINE BIAUTENBU NTZTUIUNNT SNUALLASUNUITNTIveInSaeans Ussinvuazsesu
GUENfﬂigﬁ)fﬂi mwﬂumiﬁams 3’?Gummwaamz%mﬁué’mu f’?ﬂiudauﬁuaﬁaﬁy’uﬁmLLax?iaiwzj
saavEnauFunsasmans vimsnisieans Inguaglnavied msdeansesdng nislaan
ANEUASLAZNINENY

Meanings, components, processes, characteristics, and role and responsibility of
communication; type and level of communication; language for communication; and evolution

of communication in the society, in terms of both original media and novel media.

18.301 ﬂg]‘wmaLLazﬂ%aﬁﬁmﬁ@mima%u 3 (3-0-6)
JC301  Law and Ethics of Mass Communication

ﬁ‘m%uazLagmwiumil,l,ammmﬁmLﬁu%aﬂmwwﬁ S Ny ﬂ{]%uﬂﬂ’j’]ﬁ’mﬂﬁﬁﬁlu
Uszann msasdlevhliifdudedeides ngmnedeasuavu ngyaneuazdedsduduiiieades
AREATUANINSURNTOUTDIRDLIATUNNITS 5T TY

The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

w305 ngvneAuATRIEUIIA 3 (3-0-6)
LA305 Consumer Protection Law

WanNMs wina uarwnAnivihlifnenudndunasseaingineduasesuilon wasnis
] g v oA v [YPN ax Y- B Y LY A
#19 q Manguaneildivenisauasesuslan Bnmstaduldngmne wnsmsnldiedeteunguilan
Falasumnudemey anuiusnglunguuneinmensfuaseaiusing nguunednmeausuiinee
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This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability
Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.

348 NQUINENINYEUTI 3 (3-0-6)
LA348  Maritime Law

IdeAuneY : WAEANEIIY W.231 39 1.209 %38 WU.201

wdnnQyneINdveu? WU ngrneieiuEeiiunsia msdiuesSouarsuavimmeLa
AURAKAZNITINANANUTURATIUTDUIIVBAUTO NMSTNTOLAUNZLA NITTUTUVBINNNZLE AIURADY
Wnnselaunu ﬂ’]i‘U"JEJL‘Via’e]fjﬁ’EJWNVlzLa ﬂWiLQSEJﬂ’J’]MLEEJW]EJﬂL’JIU Larn13UTEAUAYNIINELE

Prerequisite: Have taken LA231 Specific Contracts 2 or LA209 Civil and Commercial
Law or BA201 Law Related to Business Operation

This course is dedicated to exploring principles in maritime law e.g. the law on sea
liners, the law related to mortgage of vessels and maritime preferential rights, liability and
limitation of liability of shipowners, charterparties, carriage of goods by sea, liability for vessel

collision, sea salvage, general average and marine insurance.

w443 AQMINEIINIENITHIITUNIINITAN 3 (3-0-6)
LA443 Competition Law
Jdadunou: Wuln@nwseustudi 3 uly

wnAnuazmdnMsidRUeIngmneIfemswsdumansi wamslunmsemueuvieriiugua
woAnssuiinsenunssifioudonisudsiulaeiadesnadusss  msnedosnuldlididuunnginssuuns
dnwae unummessgiunalamsly saemuligniidmiusinendestumsiuasnsasyussrinessme

Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.
5309 9u g3 Aun1siles 3 (3-0-6)

PO309 Capital, Business and Politics

F1TeRuneu : @aulaivn 5.211
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Anwianuduiiusseninau g5ie Aunisdles aseuaquluuszinuunumvessglunisimu

LLas‘UWUWILLaaﬁwﬁwamaﬂﬂzjuVJULLaSﬂﬂﬂﬁqiﬁﬁ]ﬁgﬂﬂﬂEJTULLaﬁmmaﬁﬁﬁiaﬂizmumimdmﬂﬁm ey

WleU8AN515UEYRIENTUNILITDILAYBIANTYRIST WU NITANTSWIRY $3an1 SFU1A UavsyuuTIvNs
Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

3.200  Fnevialy 3 (3-0-6)
PY200 General Psychology
wRasne 4 medeineldlunsianudilangfnssusged Wi fugmumediine) ns
$u nsiSeus N133fn Wauinisvesnyed 91TunuAzusle yainamdsauuarAURAUNAN1Tn
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality,

society, and psychological disorders

9.380  ININYIQAAWINTIULALDIANIT 3 (3-0-6)
PY380  Industrial and Organizational Psychology

FyrdaRuneu : aauld 9.200

wdnn3 noularanAfenisdnine wWeluwssgndrungAnssuayedluaniuivhau Tu
dasng 9 laun nsdadenyaaing n1suszdiunan1sufiRe nsiineus wsegdlavesninau
anufiawelalunuuazmnugnfusionsdnig a1 msdeanslussdnig

Prerequisite: have earned credits of PY200

Psychological principles, theories and research on human behavior in work settings
relevant to the following topics: employee selection, performance appraisal, training, employee

motivation, employee satisfaction and commitment, leadership, organizational communication

1337 APuINgIuIey 3 (3-0-6)
SO337  Sociology of Labor
Fdaduneu : aeuld #1.201 vielageudRNEuITENE

USunauazananuazvasidussnulussuuiasvgiatadevesnisindayaainsidng
AAALsIU Fadnmsinuresdsznnsisinungusnge lngnmemuineuazeny Anwanune
GUENMEYWWLLiN’mLLaBLLUULLB\IumiQﬂ%’UQﬂﬂaL“Zng’la"qjima'mLLiN’IuLﬁ/ia'Wﬁl’ui’mﬁg\‘iﬁﬂ‘H’lIﬂidﬁ%’NE]’]‘?jW‘Uaﬂ
M usanuiagiouiannuunnssesszulasgia

Prerequisite: Have earned credits of SO201 or permission of an instructor
Socioeconomic and demographic aspects of the labor force, including its occupational

and industrial distribution, employment and organization.
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8206 mnuFnluiRnfumsUssiude 3 (3-0-6)

ST246  General Principles of Insurance

'
o =

mﬁﬂﬁugmmaamiﬂizﬁ’uﬁa Usgnmaesnsuseiudy dnvauzvesdya ez Houlvves
nsussseiude msdansanadestouagnisuseiude nsUssiiuatouasnsusefudinuuy
sne7 navsziusose maUseiudien mnufidestuiituadnmaniuseiuse
Basic principles of insurance ; types of insurance ; insurance policy contracts and
provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.

a.247  sa1ansiulaznsaulundnnine 3 (3-0-6)
ST247  Financial Market and Portfolio Investment

FPUUMIRU 1AS9as199a1AN1SEY AANARTIEN YU PANARSIENTE PANAMIRUTEIU sEm
NARBULYIY AMLEBS Fnansdeyaritensindula mslinsigivdnning nsudmsngumdnning ms
TNUNUNITAINY ATIAITYU P91ENTT NOIWUTI VUILAIU  ATIENTOYNUSIAZAAINDUIUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

4346 vauheenley 3 (3-0-6)
ST346  Theory of Interest

WugUvemgunenly WUFILYRINUIA1IIEIIN TNTIHANDULNIUYBINITAMU I5NTT5E
A Ay % = s o v o
AURUY MsUszandngueenile Wdedus Nuraula

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment;

Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4.347  edemansUseiudin 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1

Andsfuneu : aeuld a.246 uag a.346

VANHUFIUYDIAEAMERSUSEAUAY N1TUINLIINITOLTOAVBITIN LaTAITIITN

v Aaa U a dﬂl v Aa a ol gj a U v aa
NsUsEAUdIn Asgnamunmssdn LWeuseiuilngrsingasusigiuazdngsnenaveansuseiutin
R VI . e s o e

wuus1e9 WWedseiusin Rudsesseiuiinszuuleusziuaniauasseuuileyseiuluudaulag
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Prerequisite : Passed ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life insurance:
life annuities, net single premium and net level premium for life insurance and life annuity
contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.

4349  adaansUsyAuAuNASY 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

F10sAUneU : deauls @.211 wse d.216 Wi d.218

nsadedarudevssiusoiugn MstmundnsMsidssfeTeyana MUz
nsidveds msdsesnugande 95se1usaitTIndnadamaniUssiude

Prerequisite : Passed ST211 or ST216 or ST218

Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

4.447  pdnmansUsziutin 2 3 (3-0-6)
ST447  Mathematics of Life Insurance 2
rdsAuneu : aeuld 4.347
laffuvane®in Muuudmiuindeddnsiugeanunmitesanuaisais wagns
Ussendnnuiinmsauananiunimiesanuansaning fuuulssiuderuailiieg
Prerequisite : Passed ST347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.

an213  nsiAsuslasmnadenuuastymdan 3 (3-0-6)
SW213  Social Change and Social Problems

wAn aud MavAsuwUamnadau uaslymdsay unuimuesantunsdsausionts
WasuwUamadiauiaskansznuannnsivdsuulas watansasuulamisdinuiidanansenuse
szuuamduiuSynadanuuasinanaluey gaunsainsdsan Jymdsen msunsadudiunds
yodan InnInsTadsiunandagninsiilugnisaunmaBeuuasiionsiaudee

Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life; social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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BA301 Business Internship

N4.399 ASHNIIUAIUNITRY 3 (3-0-6)

FN 399 Internship in Finance

a wva £4
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