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DX466 | Digital Branding and Engagement
an.a67 | mauimsteideslugaidnia 3(3-0-6)
DX467 | Digital Reputation Management
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an.a76 | waluladidraifienisadisassddel 3(3-0-6)
DX476 | Digital Technology for New Media Creation
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UIUAULAN
SWERY Fas1eim (Us5818 - UUR - Anw
PILAULDY)

an.a77 | vuiinaitenudeadasse 3(3-0-6)
DX477 | Gamification for Creative Media
an.a78 | meideiienudeasnassd 3(3-0-6)
DX478 | Research for Creative Media
an.a79 | tnsaeudnudeasnaasse 3(0-0-9)
DX479 | Creative Media Capstone Project

3) AN 6 WA

§ & a A

o = = = a @& va a a )
Uﬂﬁﬂwqﬂ’]ll’ﬁﬂLa@ﬂﬁﬂwqﬁsﬂqiﬂﬂ‘l@wLﬂ@ﬂ@lﬂu&lﬁqj‘ﬂﬁnaﬂﬁﬁiﬂﬁqamiLUU'ﬁﬂﬁLaaﬂ

A A = a a a ° R ! " a o A9 v = a =
5P VﬁaLa@ﬂﬁﬂ@’]ﬁ]’]ﬂﬁﬂﬁﬂﬂmgLﬂﬂaauf\]’]ujuvbiuaﬁm']’] 6 NUIYNH quﬁwﬂqﬁlﬁﬁﬂﬂﬂﬂﬂﬂﬁﬂwq

TUNLIAN AU TN AR

a v

eINAvangnsilngeu deail

IUURUIAA
SWERY Ya518391 (Us5818 - UUR - Anw
PBAULDA)

An.395 | winnssuuarUsEnouns 3(3-0-6)
DX395 | Innovation and Entrepreneurship
AN.396 | LAISYFANAASHALNITIATIEVANIIENNGINT 3(3-0-6)
DX396 | Economics and Business Condition Analysis
AN.397 | nunggInIazinalulagansaumne 3(3-0-6)
DX397 | Business and Information Technology Laws
AN.398 | N13UIMITLATINIG 3(3-0-6)
DX398 | Project Management
AN.399 | N1sRuLazUyd 3(3-0-6)
DX399 | Accounting and Finance

o indnwiliannsadduilundngasivAnwluiidusia sefu 100 Tuduivudeniad

Tavaolrden #IeIgln
o indnwiliannsaihaeividenisiivdngastaaeuluiduividenls
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4.3.2.3 WAABEUNITANEI

UmsAnendl 1 | AAeun 1

¥5.109 | winnssuiunssuiufagusznaunis .
3 e

TU109 | Innovation and Entrepreneurial Mindset
15.103 | FAnfuanudedy 3 RUBAR
TU103 | Life and Sustainability
15.107 | inwgAanianunsuAtym 3 dene
TU107 | Digital Skill and Problem Solving
AN.100 | WINNITUAINA 3 NU8NA
DX100 | Digital Innovation
aw.105 | finuensieansnentundingy 3 nenn
EL105 | English Communication Skills

39U | 15 wuagna

Yn1sAnend 1 | madeudi 2
15.100 | warllasiunsasdiountym 3 efe
TU100 | Civic Engagement
25101 | manauwumsiuiienrasiuadlunisissdn .
3 waein

DE101 | Financial planning for economic stability in life
15.106 | ANuARasaTIALazNITA0aS 3 efe
TU106 | Creativity and Communication
15.155 | admiugIy 3 naena
TU155 | Elementary Statistics
u5.156 | nsdeulusunsudainenmaniidedu 3 efe
TU156 | Introduction to Scientific Programming

391 | 15 wuagna
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YnsAnendi 2 | mmadeudi 1
An.210 | wannseulusunsy 3 RUBAR
DX210 | Principle of Programming
aNn.211 | peuIwasTendLITuazn1TUsTENd 3 yd3ein
DX211 | Computer Software and Applications
AN.212 miL%auTUiLLﬂsmuuqﬂﬂsaiLﬂﬁauﬁ 3 e
DX212 | Mobile Programming
AN.213 | AnennspeniamesveInIsanaula 3 waein
DX213 | Computer Science of Human Decisions
AN.214 | A3IANITRIANIARNA 3 e
DX214 | Managing Digital Firm
I udentas #1 3 efe
Free Elective #1
39U | 18 wuawna
Yn1sAnedl 2 | maseuil 2
AN.220 | N3ENTIMALNITATEUVBYA 3 wiaein
DX220 | Data Exploration and Preprocessing
an.221 | dane3fiuvesinemaniveya 3 e
DX221 | Data Science Algorithms
AN.222 | SYUUTINIDIRILY 3 mhenn
DX222 | Business Intelligence
AN.223 | Aeinssudeya 3 ya8iin
DX223 | Data Engineering
an.224 | lassnuiunsiaseideyad niugsna 3 mein
DX224 | Business Analytics Capstone Project
59U | 15 wdaena
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UnsAne@l 3 | AABeun 1

AN.330 | KANANTAMLYBBALUU 3 UUIBAA

DX330 | Principles of Design Thinking

AN.331 | N1SINNITUIRATTY 3 BUIBAR

DX331 | Innovation Management

n1.332 n1FeBNLUY UX/UI 3 wwin
DX332 | UX/UI Design

AN.333 | N159RNITAISRUEIUSUNINNTTY 3 %UIBAR

DX333 | Financial Management for Innovation

AN.334 | TASINUMNUUIANTSY 3 YgAn

DX334 | Innovation Capstone Project

A nFONET #2 3 UM

Free Elective #2

594 18 WU2BNA

UnmsAnwfl 3 | nASeun 2

AN.340 | Wuguanulasadensleues 3 nenn

DX340 | Cyber Security Fundamental

Y

AN.341 | NIATIANEIUNYIUMENIUNFINR 3 nena

DX341 | Digital Forensic

AN.342 | NMTUIMNIANNABLTBININGSAR 3 mhenn

DX342 | Business Continuity Management

AN.343 | Anulasnfsraadniisn 3 UUIBAR

DX343 | Network Security

[y

an.344 | lassaiediugiudifgy 3 mefin

o

DX344 | Critical Infrastructure

594 15 wU8NA

UmsAnenil 3 | nngaou

AN.380 | NsENUURNUAUGIRARaTIa 3 wihein

DX380 | Internships for Digital Business (135 hrs.)

593 3 BUBNA
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UnsAnefl 4 | maBeun 1

an.450 | welulaggURlniwasuuudnassgsnamava 3 vt
DX450 | Emerging Technologies and Digital Business Model
AN.451 | nagnsN1TwUIIUNeFaVEA 3 yidienin
DX451 | Digital Transformation Strategy
an.a52 | woinssuesdnslugaRdviauaznmzihruAeuas 3 Migin
DX452 | Digital Organizational Behavior and Transformational Leadership
an.a53 | Meduuuieluladidvadugs 3 yhefin
DX453 | Advanced Digital Technology Seminar
An.454 | 1As8uaUNISWUIIUNeAITEa 3 eAn
DXd54 | Digital Transformation Capstone Project
39 | 15 wdawna
Yn1sAnend 4 | madeudi 2
I den #1 3 RUBAR
Elective Course #1
I UEIN #2 3 NN
Elective Course #2
I EIN #3 3 RUBAR
Elective Course #3
I FeN #4 3 e
Elective Course #4
I UERN #5 3 e
Elective Course #5
374 | 15 w9
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4.3.2.4 A195U18518973%
Ayfnenaty

UUNAMUNNULAN WAL HIA

45.101 lan 91981 wazlng 3(3-0-6)
TU101 Thailand, ASEAN, and the World

Anwrusingmsaliiddnueslan endeuuaging luifnisninies inswgia deay
Tusssy Wneldnsaunuifn noud wasseileuiden1sdaueans naunisedusienasy
gnfeg1anIunsainieyanad lasuanuaula W eliifayuuesrennumainvaisuas

v 6 Sa

drlanududeuiiduiussuiilan f3ndilnana awnsavimenseuanuidediuuazlalan
stendlmlliin ety

Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and
raising examples of situations or people of interest. The purpose of this is to create a

perspective of diversity, to understand the complexity of global interrelationships, to build

a global mindset and to be able to challenge old paradigms and open up a new, broader

worldview.
5.109 winnssuiunszuIuAngUsENoUNIS 3(3-0-6)
TU109 Innovation and Entrepreneurial Mindset

msUszidiumnudssuaznisaidlenalal nsAauaznnsnnunuuuugUsznounis
n1sdndulauasnisiauigsia miﬁamiﬁaﬁjﬁﬂLLazmsa%ﬁqngﬂaasmﬁﬂizﬁm%mw n1g
af a1 Tiodiny

Risk assessment and creating new opportunities. Thinking and planning as an
entrepreneur. Decision making and entrepreneurial venture development. Business
communication for delivering concept or initiative in an efficient, effective and compelling

manner. Social shared value creation.
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15.124 HANAULATYFND 3(3-0-6)
TU124 Society and Economy

WWINSAnELarAITIATIsRdIAY wazirsegnalugusmvdilunisfnuinisinu

' v
a a a =

depnaaniualgnisiiasgiiinuinisvesdinuuaziasegiamiindulunmninsvedanuag
yosUszmalng lnswiuliiuidvinavesiaussauuaraniuifde sy uudnuasugia

To provide guidelines for the study and analysis of society and economy. To
analyze social and economic evolution in Thailand and worldwide. To emphasize the

influence of culture and institutions on the social and economic system.
NUINFUNITUALINYLAITHRENT

18.106 AVIUARAS AT RAY N FRENS 3(3-0-6)
TU106 Creativity and Communication

NTUIUNITANDENE519855A lnefinsAndsinndidussalsenovdfey waznis
deansmnudndnanliinnadugnsesnamraunuuiundany Taussy anmuindey alu
JEAUYAAD BIANT Lazdiny

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational andsocial levels.

#9.105 Tinwgnsdeansdenmdngy 3(3-0-6)
EL105 English Communication Skills
WaLNsinwen158 0a15M19 s anquanunsils wa 81y wazdou Annisldaie
AN wazdruwuluusunmdrinisnisiazdaay
Development of English communication skills, including listening, speaking,

reading and writing. Practice of language, vocabulary and expressions used in academic

and social contexts.
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NUINANAAIEANS INeAEAS nazmalulad

Y]

A1.100 YINNITUAINA 3(3-0-6)

DX100 Digital Innovation

1 o Y

waluladfdviaswade useiundeulugaddva gsiauardnuddvia guilnngafdvia

1 a o

FITUNANINE HaNTENUVDIUTANTTURIAsDTINNardIny

9

State of the Arts Digital Technoloy. Digital Driving Forces. Digital Business and

Society. Digital Consumers. Digital Economy. Impacts of Digital Innovation on Business and

Society.
15.103 Finupud iy 3(3-0-6)
TU103 Life and Sustainability

AMsAMRUTINDE1NYIITTUAUNSUAsULUaadlan W laANUAUNUSSENININA TRV

Y

555UR 1y wazasnds veaanndonassadne msldndinn wsughe dauluaudauds
uazMIUUTIUABY RaenIueIfnLiMIInemansdaindey Mhlugnsuiuasuiiding
Audady

This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more
sustainable societies in this changing world. Students will learn about the relationship
between mankind and the environment in the context of energy and resource use,
consumption and development, and environmental constraints. Furthermore, an
examination of social conflict and change from the life-cycle perspective will be used to

develop an understanding of potential solution pathways for sustainable lifestyle

modifications.

115.107 inwrAIianun1suA ey 3(3-0-6)

TU107 Digital Skill and Problem Solving
Minwen1sAndsaaLnen1sundymsaznisvauilenaldaudiauiasiasugio

ALALNTalUAUNILaENSN T TauWAldeg 19l UsEANS AW n1TUSEIRUAMNLUL TN oURY

ansauwme n1snaunseskardnnsarsaunAsgraduszuu mslduazassorussaunuadavia ns

44' ¢ 1A =

doarsooulatonsiionndn

Basic computational thinking skill for solving problems and developing new social

and economic opportunities. Efficient access and search for information. Information
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reliability evaluation. Filtering and managing information systematically. Ethical digital
usage and professional online communication.
15.155 aaaﬁugm 3(3-0-6)
TU155 Elementary Statistics

anvazdymnieadd numuaifidanssawianuiazly fuUsguuasnIsantas
VoA uUsg Ul UUnI UL Uaee wagUnd inAlANISENAI9E19LATAITHLANLIIVDIAIED A
M3UsEINuALAT MINAFUALNAFIUABITUANRABUSE TN I NGUIA AT ADINGN MTIATIEA
AMUWUTUTIUTWUNTIAURED N15IATIZENITONNBERATANANRUSITIEUTUREY N1snagaula
QMGAGRN

The nature of statistical problems, review of descriptive statistics, probability,
random variables and some probability distributions (binomial, poison and normal),
elementary sampling and sampling distributions, estimation and hypotheses testing for
one and two populations, one-way analysis of variance, simple linear regression and

correlation, chi-square test.

15.156 AL ULUTWATUTINANEATUDIAU 3(3-0-6)
TU156 Introduction to Scientific Programming

wanNsiugINYBIsTUUABLTIINES ndnnsUszanadeyadidnnselind wenduas

'3 & 3 gj ad o 4 aa %3

TPUU UagganiulTuszend Juneuldneny nsunudeya I5n1snsesnwuuiaziniunlusunsy
nsundeymmen1wlusunsuseauad

Basic concepts of computer systems, electronic data processing concepts, system
and application software, algorithms, flowcharts, data representation, program design and

development methodology, problem solving using high-level language programming.

‘VISJ’Jﬂ?jﬂlﬂ’]’J%LLﬁ%ﬁﬂU%LLﬁﬂau’]ﬂﬂ

a a o

15.240 iAsugnaniisgmansian 3(3-0-6)

TU240 World Geopolitical Economy

Anwianuduiusseninagifgmand iasugia Anuduiussenitwsenalugiinig
wswgnalan Jeymgisgenans umg1unannaesegna anudaudeseninelsena wasuloung

Y

a aa

MAATYININATNITLE 09I T1UIAN AT NS nadaUsenane q 1w nslduleuegens

s [ I v
WMo Wleurenisasinenisdenn Wuauy
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A Study of the Relationship between Geopolitics, Economy, Relations between
Countries in the Region, World Economy, Geopolitical Problems. Economic Superpower,
International Conflict and the Economic and Political Policies of the Great Powers that

Influence Countries such as using Soft Power Policy, Social Sanction and etc.

15.243 VinvrRdnealfieaunan 3(3-0-6)
TU243 Digital Skills for the Future

FouinuznnsldinaluladAdne nsfuazlide (Media literacy) Wnwelunisly
welulad Won1sfnse dea13 1an15v191usaufy (Communications and collaboration)

Winweanuaisalunsldfdnaasuivendnuisnu dansguadndnvalarududiaululan

loiuas (Career & Identity management) vinwenislaginalulagfasia (Digital literacy) 11la

1%
v A Y

waluladAdviatiugiu MWaunsalnshuadiiald vinwensldfdaiiontsidous (Leaming skills)
ﬁﬂwzmﬂ%ﬁagaﬂmmﬂﬁaﬂiﬂmﬁlﬁﬁmmi (Digital scholarship) waginwen1slddaya
917817 (Information literacy)

Learn Digital Technology Skills, Media Literacy, Skills in using Technology for
Communication forCollaboration (Communications and collaboration), Digital Skills to
Support their Career (Career and Identity Management), Digital Literacy, Understand Basic

Digital Technology, able to use Digital Devices, Digital Skills for Academic and Information

Literacy.
15.101 ﬂ’Tﬁ’J’NLLN‘Uﬂ’]iL‘?‘i‘uLﬁ@ﬂ’)ﬂﬂﬁﬂﬂﬂuﬂﬁiﬁﬂﬁﬂﬁw 3(3-0-6)
DE101 Financial planning for ecomomic stability in life

nssathvnenienisiu mBuldyeeasssuni nesudisondsdn udnn1snauny
Fansitudiuyaraiieairesnnusisds sulseneulusenisaireseld nmseey nisldanglums
ANSITN UagNTamU INTINTHUsNFUNSNINITamUUTEANAIN 9 wioundnnisiiasieiiie
U lUUHUR3

How to set financial goal, Personal Income Tax, Provident fund, Principles of
personal financial planning for wealth including revenue generating, saving, living expense,
and investment, Introduction of various investment assets with analytical principles for

practice
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MUINNITUINITHIANLAZNISITEUFAINNTUHUR

115.100 walllosiunisastlonnteyn 3(3-0-6)
TU100 Civic Engagement

Ugnilsdndriln unum wagnihfinuiuRaveuveansiuandnifvesdanslugiuz
wailadlan H1UNTEUIUNITNAINTANLTT LYW N1TUTIENY N15AUTIENTAANYIA1e 9 Rau
sy TneinAnuiazdesdaritlassnssused eliiAnnssuy nieiinnisivasuutas Tu
Uszifufiaula

Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of
various case studies and field study outings. Students are required to organize a campaign

to raise awareness or bring about change in an area of their interest.

45.200 walesiunisasilenilaylageanuunisseusies 3(3-0-6)
TU200 Self Design Civic Engagement
nswauviruadeudunadedussueuuszsulneinanauedunsudlatiom
Youd AN 1TeugIsnsalani Jeyninng q finduludiudionisasiien Ingeenuuy
NIEUIUNTREUTUAEMTIANATINAUD1 TN HOU
The development of citizenship attitudes in a self-reliant democracy in solving
social problems; Learn how to take self action to solve problems in society by designing

the learning process and evaluation in collaboration with instructor.

FyUeAu
nuIAN1IWAUEYNILT9E519699A Creative Problem Solving
AN.210 nanNSWeUlUILNTY 3(3-0-6)
DX210 Principle of Programmming

maBoulusunsy Tassadredoya Augrunismunuduneudsussunana n1sadouasld
uluga mMsdndteyaaintiduargiuteya n133nn1steya eAUTENOUNTATUAUAT Wag
nnsdatouadolyigly

Programming. Data structure. Control structure. Module creation and usage. Data
input from files and database. Data management. Graph creation. Presentation of data to

users.
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AN.211  AeuImesTeNAwIsHAN1SUTEYNA 3(3-0-6)
DX211 Computer Software and Applications

MsuugiAeN AR ITa AL SYUUURURNT InTesilondnnnuagnsussynaile
Madeu Mlesey uazmstiausveya dunesiin iniesdledeUszay uaznsUszynaliie
nsdeans uazMIde insesilensndinmansuaznisUszgnaiiionsunUam

Introduction to computer software and operating systems. Productivity tools and
their applications for writing, analyzing and presenting information. Internet, multimedia
tools and their applications for communications and research. Mathematical tools and

their applications for problem solving.

AN.212 NseuluseNINULgUNIalAGOUN 3(3-0-6)
DX212 Mobile Programming
¢ a Y a o ¢ A = Ao A o 1Y)
AnwwulAanIsiauILenndiaduuuaUnsaltad oun aluladiiiedidesiunis
Uszananauugunsalindeuiiuaznisdearsuuuliane nseunisiauwenndnduuugunsal
indeunLazU s ugly

Study mobile application development. Mobile computing technologies and

wireless communication. Mobile application development framework and user

interaction.
AN.213 MeINsAeNImesYaIn1sAnaula 3(3-0-6)
DX213 Computer Science of Human Decisions

AnwidaneIiunisinginisaeniiunesiannsatundszgndldiunisdadulaly
TinUsed1Tu Useneulusme Optimal Stopping. Explore/Exploit. Sorting. Caching. Scheduling.
Bayes’s Rule. Overfitting. Relaxation. Randomness. Networking. Game Theory.

Study computer science algorithms that can be applied to decision making
problems: Optimal Stopping. Explore/Exploit. Sorting. Caching. Scheduling. Bayes’s Rule.
Overfitting. Relaxation. Randomness. Networking. Game Theory
aN.214  N13INNITOIANIAIVA 3(3-0-6)
DX214 Managing Digital Firm

sruvansaunealugsnaseaulan gsnandvialuseaulan ssuvaITauma aaAnsLag

nagns Usstaunisdenuuazalesssutienduszuvarsauna lasanisiugiuniunalulad

v
oA

ansauwekazmalulageuflug ugugsivdases Insauwiay Sumesillawazmaluladlsas
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AMNUADANYVDITEUUANTAUNA GUaWG?LL’J'i‘ﬂizqﬂm TMTUBIANT NITNIUYIAIND N1FIANT
asRAukar Uy 1Usedvg nsasieseuuasaume

Information Systems in Global Business. Global Digital Business. Information
Systems, Organizations, and Strategy. Ethical and Social Issues in Information Systems. IT
Infrastructure and Emerging Technologies. Foundations of Business Intelligence.
Telecommunications, the Internet, and Wireless Technology. Securing Information

Systems. Enterprise Applications. Digital Commerce. Managing Knowledge and Artificial

Intelligence. Decision Making. Building Information Systems.

MUIANTITIATITINIIGIND Business Analytics
AN.220 N3dTIMANITNTENTRYA 3(3-0-6)
DX220 Data Exploration and Preprocessing

msdsateya nsmseaeunuantRivesdoyauaznsuanateya mswsudeyaile
MTATIEY lawn nMsvienuazeintaya n1saindeya wasmaidendinys

Data Exploration Investigation the properties of data and Visualizing data pre-

proposing the data that include data cleaning feature extraction and feature selection

AN.221  danaifiuvesine mansioya 3(3-0-6)
DX221 Data Science Algorithms

dane3findililunisdauondoya aunisannes msutangudeya nsisizviaing
d0RARDY LATNITIATIZVVOYALTIERY

Algorithms for classification, regression, clustering, association analysis and

sequential data analysis.

AN.222  SYUUTINIDIRILY 3(3-0-6)
DX222 Business Intelligsence

nsrUILNTIMEYIINMITeyaInuailayarie q mIsenuuuiitiaduaussaninyes
5572 Msana \WasuwUas LLazmiﬂ’uﬁﬂsﬁayja miLLamma%’a;ﬂa LAZNITODNLUULATUDIA

Data Integration from various sources. Key Performance Indicator Design. Data

Extraction, Transformation, and Loading. Data Visualization and Dashboard Design.
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AN.223  AFNTINteya 3(3-0-6)
DX223 Data Engineering

WIAAAIUFIUTRYE ARITEYA NTEUIUNIT ETL AnInwestaya §1uveya NoSQL
Doy

Database Concepts. Data Warehousing. ETL Process. Data Quality. Introduction to
NoSQL Databases.

v o o a

AN.224 TASIUAIUNITIATIZATDUAFINSUTIND 3(0-9-0)

Y 9

DX224 Business Analytics Capstone Project

n1suszendmaluladsiuadeninediugsiaganioy nsmleudeya wagn1svinmiles

U =

aya dmTuNIdANYINIEIAT 1TUAINNITIATIENANABINITNINGIAD NTANTUNITAY

e

[
[

TunaUrId o lumsiiasgideyaiioainauianuvasdeya wazn1suauenan1saiuem

'
=

uAgAReITes

Apply state of the art business intelligence, data preparation and data mining
techniques to a specific case study and dataset. Starting with a business objective and
data, work through all stages of an appropriate methodology to extract knowledge from
the data in accordance with the business objectives, and present the results to

stakeholders

NUINFIND WINNTTULALNITANLTIBBNLWUY Business, Innovation, and Design Thinking
A.330 NANNIIAALTIDDNUUY 3(3-0-6)
DX330 Principles of Design Thinking

Aanssufiugufifendesiunsianisesnuuy nsenlalddievhanudlafuigm
nsad1smnuAn dananaudn wagnsdeans msadsfuluuLaznITaae UELY

Foundational activities related to design thinking. Empathizing to understand the

problem. Ideation, Iteration, and Communication. Prototyping and user testing.

AN331  NSIANSUIANTTY 3(3-0-6)

DX331 Innovation Management
nszUINNITIuEInnssukarIsn1slun1siansuinnssuluesans wWilanseuiunis

Tunswandadueiivd 59089 115338Aa719 N153519WUUTINBITIND KaENTEUIUNITIUANT

gausuInnssulul
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Innovation process and how to manage innovation in organization. Understanding
product development process including market research, business model, and market

adoption process.

AN.332  N1spanlkuu UX/UI 3(3-0-6)
DX332 UX/UI Design

dnlanmsesnuuuleglidléidugudnans n1seenuuunsmilpuuminge nallan1sdtaed
anumsaiuazmsadaluslalnd Bnsmaaeunislieu waluladffuiudwiadefugly
govlduasitelumsaibisimsuuazluslalng

Understanding of user- centered design. Graphic design on screens. Simulation and

prototyping techniques. Usability testing methods. Interface technologies. Wireframing and

Prototyping software.

AN.333  N15IANSNSRUEWMSUNIRNT Y 3(3-0-6)
DX333 Financial Management for Innovation

M&NMIYINTTANINSEL TINTS AADS HamBULMY FuUNINsEY MTATIEH
Audululininsdu waznsussliugadngsna madensns q Tunsdaunasduyudmsu
3319

Principles of Financial Management including risks, returns, cost of capital, financial

feasibility analysis, business valuation. Various options in financing business.

AnN.334  lATIIUAIULIRNT Y 3(0-9-0)
DX334 Innovation Capstone Project

msUszgndldnszurunislumsaireuinnssy msdniBeesnuuy iethluuidgymmie
PoNLUUNARATsoUTNTINUluan U T0IaT

Apply the innovation creation process and design thinking methods in order to

solve real world business and industry problems and present the results to stakeholders

'vm'sﬂﬂ'amﬁuﬂamalsnma%mzqnﬁ Applied Cybersecurity
340 fugruenuasadomslmives 3(3-0-6)
DX340 Cyber Security Fundamental

walulagdumesinuarsruuaiedng nMsinwienuUaenseseuumnalulagdansaumne
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mslowed nsdisia insssmanivesnnusiuasUaeadenslawes ulsuigsumsnumeny
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uuMsAuNAERTR nsdifinwisunnusiuasasafonsleues

Internet and Network Technology. Information System Security. Cyber Threats from
Malware Cyber Crime Hacktivist and Cyber War. Privacy and Cyber Surveillance. Cyber
Protection Technology. Encryption. Cybersecurity Economy. National and International
Cybersecurity Policy. Critical Infrastructure Protection and Disaster Recovery Planning. Case
Studies on Cybersecurity
AN.341  NIIATIANGIUNLUNENIUNATIIE 3(3-0-6)
DX341 Digital Forensic
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LAEMTIATIEN SEUUIANUTRLANgIUNaNgIUN1ATYIA
Various different types of digital crime and investigations, role of an investigator.
methodology for performing a digital forensics investigation. open source and commercial

tools used for imaging and analysis; low level file system forensics.

342 msuimseuserlomnagsia 3(3-0-6)
DX342 Business Continuity Management
NFIATIINANTENUNNTIND NAeNSNINAY mMsWanagnsnIsollegiananng
ffjﬁu N1599NLUULAZANTANTUAITANLAY BC ﬂ’]iL@‘%EJlIW%EJlILL@%ﬂWi@UiNL@%UQJﬂ%WNW%@M
Business Impact Analysis. Recovery Strategy. Developing Business Continuity (BC)
and Disaster Recovery Strategy. Design and Implementation of BC Plan. Preparing and

Conducting Preparedness and training Programmes.

Av1.343 ANnulaenfuvasinisn 3(3-0-6)
DX343 Network Security

TWslnmeanisdeansniauniedns N158eNkUUITZULLAS T8 SYUUATIvdeULar eIy
nsglay n3fada Firewall 195gUANNUaeRNY

Networking communication protocols. Network design. Intrusion Detection and

Prevention Systems. Firewall Implementation. Security Standard
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an3ad  lassaisiiugiuddty 3(3-0-6)
DX344 Critical Infrastructure

miizuLLaz’jLﬂiﬂzﬁiwuimﬂa%ﬁﬂﬁugmﬁ’ﬁ@ n1sUsElusEAUAINUaDANBLLaY
Foanenu maanszdufoaneaiieUnteslassasaiugiuddey

Identification and analysis of critical infrastructure systems. Security and threat

assessments. Mitigation of threats to protect critical infrastructures.

nsnUg iRy

AN.380  sEnUfURMUMUGIResdva 3 @nanu 135 $9lu9)

DX380 Internships for Digital Business

' '
LY =) a
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naRdIvamunnsaulanaranuanneldmuuginveteansdiuinu msianautieanidu 2
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Practicum in digital organizations in order to enhance students’ knowledge and
skills for innovation and digita transformation based on learners’ interest and skill advised
by advisor. Assessment for internships is graded into 2 grades: S (Satisfactory) and U

(Unsatisfactory).

nuAN1suUT3URIA Digital Transformation
an.a50  welulagaUaliiaziuudnaeegsnanidva 3(3-0-6)
DX450 Emerging technologies and Digital Business Model
wialulaggUalmifiilnAsnisiudeunuasnssdfgyniinasenisniiugsna wuudiaes
a aaw a 3 d‘ a v & s o o 3
530NN FINUNAANDIN NITIUaBUAUANLTULNAANDIN NITATUINNTIUINUNAANDIU
! o s 3 % % Q{' a U a r-:ll LY a a
N1sRsIMeTRsETuLNanrasaASNEW N1sUTuasugsia Msdedulanediunisde n1siu
ATULUINAINVDIAIDY LAZNITUTITY
Emerging technologies that are breakthrough and disruptive technologies in
business operation. Digital Business Model. Platform Business. Products to platforms

conversion. Generating platform innovation. Platform startup. Existing businesses

conversion. Decisions on issues of openness, cannibalization, and competition.
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AN451  nagnsn1suUIIUN1NAIYEA 3(3-0-6)
DX451 Digital Transformation Strategy
ANNANNTANIAING dUTTaULAENITINAUATR NMsUTulUReuUsEaunsalgnAie
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waluladfdsa msufuuganszuvaunsnielu waznisuiudsulunanisgsia n1sdanis
nsAsLuauATTa NsddiusauduAdTa nsaseinueneiaa unanrlosimnaRda

Digital Capability. Digital Leadership Capability. Digital-Enhanced User Experience.
Internal  Process Improvement. Business Model Transformation. Digital Change
Management. Digital Engagement. Digital Skill Creation. Digital Platform.

aa o

AN.452  weRnsIuesAnslugARaviauaEN1ILE

o

LGPOHRICEIRIER 3(3-0-6)
DXa452 Digital Organizational Behavior and Transformational
Leadership
NFIURUNTNEINTUY B NITaTImILazAndanyAaIng NsUseLliuassauen1sineu
N138519945N¥IYAAINT NAENSN1ITANITHTNIUANTIAULEY U1nTTRvean1IEg 1Ay
Waguulas mmasiniuazaufisnelavesgamugihfiadannaasuuas anuviyneves
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Human Resources Planning. Staff recruitment and selection. Performance
Evaluation. Staff retention. Talent management strategy. The Measurement of
Transformational leadership. Loyalty and satisfaction of followers of transformational
leadership. Challenge of Transformational leadership Transformational Organization
Cultures. Development of Transformation Leadership.
anas53  msdnuvaluladAinatugs 3(3-0-6)
DX453 Advanced Digital Technology Seminar

ns@inwinmslimeluladsamatoifionisulssuadsia lnogatuiimaluladifiedaass

Uszaumsalfld waluladiftoadrsuszavsamlunmsdidiuem uaziilensiudsuulassiuuy
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AR lugnamnssusing 9

Case studies for the State of the Art Digital Technology for Transformation that
focus on enhancing user experience, improving internal process, and modifying business

model. How digital forces are reshaping five key domains of strategy: customers,

competition, data, innovation, and value in various industries.
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an.a54  1AssnumMUNSWUIIUNeAITEa 3(3-0-6)
DXa54 Digital Transformation Capstone Project

nsUsEENALLIANNITHWUTIUNNIRITIaLawaz ludn1sasawifnwarnsiUdsunUa

Tl 9 fieeeAng wagnsULauaHANSALILULARNEITeY
Apply digital transformation concepts and coming up with idea to transform

business and present the results to stakeholders

v aen
NUINNIINAIAAING Digital Marketing
An.g65  weRnssuEUILaAlugAsava 3(3-0-6)
DX465 Digital Consumers Behavior

wuptmginssugde nisdnaulavesfuilna wofinssunstouu E-Commerce Mssus
waraUAnKUULISE Mateus Anumsedn wagiuiavesdun usagslanaznsildiusau ns
ahauaznsiasunlanin s3esssuiuilaa

Introduction to buyer behavior. Consumer decision making. E-commerce buying
behavior. Perception and unconscious thought. Learning, memory and product positioning.
Motivation and involvement. Attitude formation and change. Consumer ethics and

misbehavior.

AN.466  NNTESINLUTUALAZNTHEIUTIM 3(3-0-6)
DX466 Digital Branding and Engagement
aumelumsusmsuususlulaniava arudfgyreniomuaznisnszaeienly
Yoamsddviadensaiauusud fuslnagandvia manalagliidomn deftviniowuazdeiilaun
Challenges of managing a digital brand. Effects of content and digital distribution,
are integral to brand engagement. The Digital Consumer. Content Marketing. Owned Media

Assets. Earned Media.

ANA67  MIUTMSYeLduslugAmavia 3(3-0-6)

DX467 Digital Reputation Management
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FoldeseeAnslugnfivia voldeuwayinusssunsidiugin nansenuvedlanoaulatse
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Corporate reputation in the digital age. Reputation and participatory culture. How
online has changed the media cycle. Managing reputation online. Protecting a Reputation.

Towards best practice reputation management.

AN.468 NAYNSNIINAINAIYA 3(3-0-6)
DX468 Digital Marketing Strategy
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Introduction to digital marketing. Segmentation, targeting, differentiation and
positioning strategies. Digital marketing management. Digital marketing tools. Strategic
digital marketing and performance metrics. Online consumer behaviour and psychology.
Planning and developing website and content. Social Media Marketing. Digital Analytics.
AN.G69  MTUTMITHUTUALTINALNS 3(3-0-6)
DX469 Strategic Brand Management

vhteuaznagnifiietesiunisaine msdn wazmsuimsuusud myialagnsuarlag
douvesnuAYBILUTU TnssaisesanuiAnafiuuusus madenvesesdusyneuvoslUTUA
m'iﬁwuﬂiliLmiﬁ,wmmimmmLﬁamWaﬁfuaﬂguLLa3miU§mSLLUiu®ﬂluiwsma

Topics and various strategies related to building, measuring, and managing a brand.
Direct and indirect measures of brand equity. Structures of desired brand knowledge.

Choice of brand elements. Development of supporting marketing programs and

management of brands over time.

MaIAAa519859A Creative Media
amars  dugrunsdeulusunsufieadiassd 3(3-0-6)
DXa475 Fundamental of Creative Media Programming

wdnn1suaznisuiladagn nslusunsud eadeassduuulassasne leansaluas
ANUVINEYRINWILUTLNTY Yllatoya MsAuAN Tty n1slgwin NsNA@EULAEATIAN
UYOHANAIN

Principles and problem solving, creative media structure programming, syntax and
definition of programming language, type of variable, condition, function, recursive, testing

and debugging.
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amare  weluladadvialensadassndolysl 3(3-0-6)

DX476 Digital Technology for New Media Creation
AnvmdnnsuazmelulaBRdvarsuudaiuazadtell evaysannisldadsassd

dolual Taegf 15 vuanusanmunlang eruadsassdd uunlue wiedudgmaiainaia
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Study principles and digital technology both traditional and modern style for
integration new media creation. Student can define problem by themself or order actual

problem from industry under coach suggestion.

ANATT  vguinuiienudeaiieassd 3(3-0-6)
DXar7 Gamification for Creative Media

AUNLIELAZUTEIANTINGUIINY NT¥UIUNITUAYEIUUTENULA B ULNA
n399la Nsepnwuy Tod1in Useiu wavnisasertinainnistdinuiiiiadu

Definition and type of gamification, game process and component, motivation

design, limitation, issue and awareness with gamification.

ana78  mMeufienudeadnassd 3(3-0-6)
DX478 Research for Creative Media

Anwinannisuassedouisniside mstmualynl Tngussasd Ussvinsuagnay
F108719 NMSMUMMWITIAUNSSUTIABIT99 nseenwuuisadumnuise nsadaniediodmyy
NUITY MheTeitenaiionuivy MadousierularnsiaueNanIsIae n3UsTEne by
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Principles of research methodology; problem defining; research objectives
population and sample literature review; research methodology design; research tool
development; data analytic for research; research report and presentation; application of

research for creative media.

and79  lpsanududeainsassa 3(0-9-0)

DX479 Creative Media Capstone Project
ulassmaiieadsnuiuieadsassduazildludondyd Wneldtdaymazannaia
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Applying state of the art creative media in order to solve real world business and

industry problems and present the results to stakeholders.

Jyudanied
an.395  udnnssuuaziUIEnouNs 3(3-0-6)
DX395 Innovation and Entrepreneurship

AUITOUENIUTANTIY NAYNSNITATNAUTTOULNIUTANTTY guassAluNITWAIUI
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Innovation Capability. Strategy for building innovation capacity. Barriers to
innovation. Innovation Readiness. Manage Organization Change resulting from Innovation.
Organization structure, cultures, and leadership for innovation. Sustaining Innovation.
Fundamental concepts and analytical tools that help assess opportunities and develop
entrepreneurial ventures, and how these concepts and tools may be applied to real world

business situations and opportunities. Develop, define and clearly communicate a new

business concept or initiative in an efficient, effective and compelling manner.

AN.396  LASHEANEASKATNITIATISNANIENNGIND 3(3-0-6)
DX396 Economics and Business Condition Analysis
ninnndesmuierfuimsusmaninguiuaznisssgnalelunsiieseianiogmg
5509 i’mammﬁ%ﬂLﬁi@gﬁﬂummmaﬁﬂiww mwgmamfgamﬂﬁ%Lmquqaﬂsimmau‘%‘lm
Wargsng Saszunatanazniadenulouieiiiesn e LLﬁ%Lﬂi‘Hﬁﬂ?ﬁMiM%ﬂﬂﬂﬁLﬁl‘mLﬂjaﬂﬁu
ANNENTUNUATEFNITEAUUTENA iimﬁgﬂﬂﬁmﬂmﬁmwaﬂi%ﬂumaiﬂiﬂﬁiﬂﬂﬁqiﬁﬂLLazaﬂﬂﬂﬁ
Principles of economics; concepts and its application for business condition
analysis. Functioning of the modern market economy; microeconomics that analyzing the
behavior of consumers and firms; analyzing markets and policy choices that affect these
markets and macroeconomics that concern the national economic conditions which also

encapsulate the impact to business conditions and organization
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AN.397  AQUNNEgIhakazmAlulagansaume 3(3-0-6)
DX397 Business and Information Technology Laws

wdnmsfiddyvesnguineiiefugsiauazimaluladasaunea Wy nguanginfe
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Fundamental of Laws on Business and Information Technology such as Laws on
Electronic Transaction, Computer-Related Crime Bills. Impact of Information technology
on Intellectual Property. Problems on Enforcing Current Laws in Digital Society. Capital

System. Raising Capital though Securities.

A1.398 NSUIMTIATINTG 3(3-0-6)
DX398 Prooject Management
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Project definition and significance of project management; project planning, project
network and role of network’s members. Project resources management. Project cost
estimation. Project Planning and Scheduling. Project analysis and evaluation for decision

making and monitoring Environment. Environment Analysis. Business Strategy. Monitoring

and Evaluation.

AN.399  AIRuuazUayd 3(3-0-6)
DX399 Accounting and Finance

NaNNITAAYURITTNITHEY N1TIATIZRTIZNUNNNITRY nsUszIduUsEloviinng
N13Ru NMsdedulaamu nsSeumeun1samuredlaAsanis

Key principles of financial accounting. Analysis of financial statement. Evaluation

of financial benefits. Investment decision. Comparison of capital investment project.
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