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n5.212 msldteyansmstaduazmsfuiionisindula 3 (3-0-6)
Bl 212 Accounting and Financial Information for Decision Making
n5.213 NMyiesendagiwaznisdnaulaniegsna 3 (3-0-6)
Bl 213 Business Problem Analysis and Decision Making
n5.214 s8luuidugsng 6 (3-9-6)
Bl 214 Business Research Methodology
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N5.311 NISINUNUTSAY 6 (3-9-6)
Bl 311 Business Planning

n5.312 533ENAUIakaEn1dAn1sAILAe 3 (3-0-6)
Bl 312 Good Governance and Risk Management

N5.313 JAUSTIULALSITUTHENNIGEINT 3 (3-0-6)
Bl 313 Business Culture and Etiquette

(%

(2) UnAnERaIANBINLINNUIENA 910U 12 Bihefn Al
1. denfAnuinividialsemaidaasulasaniiuniuy vienmsAalaians
UNINYISUTITNATENT LIER 1 A8 990U 4 91 12 wihedin wse
2. ONANYITIEIV NN mﬂmjmiﬁmﬂ’ﬁﬁamiwwqiﬁa Fenwesssneselull 1 NANIv
nguil 1
n5.151 mi?%amsmqqiﬁaﬁwmwﬁu 1 3 (3-0-6)
Bl 151 Business Communication in Chinesel
n5.152 ma%mamwaﬁaﬁasmwﬁu 2 3 (3-0-6)
Bl 152 Business Communication in Chinese 2
N5.251 M3ARANIN9GIAWNBNWTY 3 3 (3-0-6)
Bl 251 Business Communication in Chinese 3
n5.252 mi?%amsmqqiﬁaﬁwmwﬁu 4 3 (3-0-6)
Bl 252 Business Communication in Chinese 4
nguil 2
N5.161 Msdeansmegsnasnenguu 1 3 (3-0-6)
Bl 161 Business Communication in Japanese 1
N5.162 M3ARANTNINGIAWNENWIY 2 3 (3-0-6)
Bl 162 Business Communication in Japanese 2
n8.261 miﬁamimqqiﬁw’hstm{fjﬁu 3 3 (3-0-6)
Bl 261 Business Communication in Japanese 3
N5.262 MsdeansmsgsRasnenwgUu 4 3 (3-0-6)

Bl 262 Business Communication in Japanese 4

15



najuﬁ 3
n5.171
Bl 171
n8.172
BI 172
n8.271
Bl 271
n5.272
Bl 272

nguil 4
n5.181
BI 181
15.182
Bl 182
n5.281
BI 281
15.282
Bl 282

miﬁamimqqiﬁﬁ]é’aammwasﬁu 1
Business Communication in German 1
miﬁamimaﬁﬁﬁaéﬁaJmmwaiﬁu 2
Business Communication in German 2
miﬁamimaﬁﬁﬁaéﬁaJmmwaiﬁu 3
Business Communication in German 3
miﬁamimqqiﬁaﬁuammwaiﬁu 4

Business Communication in German 4

ﬂﬂié@ﬁﬁ%?dﬁﬁﬁﬁléﬁEJﬂ”lH’]Gi’N‘lJizwlﬂ 1
Business Commmunication in a Foreign Language 1
miﬁamimﬂﬁjﬁﬁ]éj’gEJmiznGiN‘UizL‘vm 2
Business Communication in a Foreign Language 2
ﬂﬂi%@ﬁ’]i%’]ﬁﬁq’iﬁﬁ]ﬁ%EJﬂ’]U’]GiN‘Ui%LV]FI 3
Business Communication in a Foreign Language 3
ﬂﬂié@ﬁﬁ%?dﬁﬁﬁﬁléﬁEJﬂ”lH’]Gi’N‘lJizwlﬂ 4

Business Communication in a Foreign Language 4

2.3 MUIATVIYTUINIINALNSUAZNITIANITIIAY 30 Waefn

n5.321
Bl 321
N§.322
Bl 322
N8.323
Bl 323
n§.324

nagns uazn1saniiugsnaluginiaiede

Business and Strategy in Asia

nagns uazn1saiiugsiasedulan

Global Business and Strategy
msdamsiflenamsiiiuanunazaiisyanliants
Performance Management and Value Creation

N13918UENTURIANTTINA

Bl 324 Corporate Reporting

n5.421 dunuuleuny uaenaynsssna

Bl 421

Seminar in Business Policy and Strategy

n5.422 dununisianisginaadelv

Bl 422

Seminar in Contemporary Business Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

uA.2
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n5.429 1A5an5uinNssun1egsne 6 (0-18-12)
Bl 429 Innovative Business Project
n5.439 g3nanAUduR @naw) 6 AnUfoRAnmszeznaindngnsy fvun)

Bl 439 Business in Practice: Internship

3. v ndands 6 wuwnA

1. WnAnwannsadendneivlefldnidaaeulunngmdvemanswarnsvad Tnedendnu
FIWIVIUBNEIVNIVION I

2. dnfnwianuisadendnwiviledldidaaeuluuminedesssueandidudvidonias
Lidounin 6 nredin sied Inuneswddnanwinly mnanvsisUssne laun a1vndu g
NVE Mgy nwneNs nwmei awianed awidsaus nwian nMwiduladids n1wn
dSaea nendade nwieesiiu uwasa ey w‘%a‘iﬂmﬁL?J@Uiimaimwé’ﬂgmﬂ T nAnY
FonaAnvndudvndonas il

n5.221 wiswgnanisllediveuazlan 3 (3-0-6)

Bl 221 Thai and Global Political Economy

n5.331 MIuTnsgugnAiieainsyadiianis 3 (3-0-6)

Bl 331 Customer Base Management for Value Creation

n5.337 shdefiewnegina 1: evhde 1.5 (1.5-0-3)

Bl 337 Special Topic in Business 1: Topic Name

n5.338 hiefiwnsgsia 2: Jothie 1.5 (1.5-0-3)

Bl 338 Special Topic in Business 2: Topic Name

n5.339 shdofieunegiia 3: evhde 3 (3-0-6)

Bl 339 Special Topic in Business 3: Topic Name

wu.321 MsliFuinemnegsnalegldnsalfinw 3 (3-0-6)

BA 321 Consulting Practices using Case Study

wu.331 Temansgsialuuszimadiu 3 (2-2-5)

BA 331 Business Opportunities in Japan

Wu.332 lananagsnalulsewmedu 3 (2-2-5)

BA 332 Business Opportunities in China

nu.333 lanannagsnalulseinadenlus 3 (2-2-5)

BA 333 Business Opportunities in Singapore

17
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wu.334 lenangsnalugiinin CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV

nu.335 lonaniegsnalulsemelneg 3 (2-2-5)
BA 335 Business Opportunities in Thailand

wu.336 lonmanagsialulszimadiimun 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |

WU.337 IamamqqiﬁﬁﬂwizLwﬂﬁﬁmuﬂ 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country I

NU.338 NMIIANITTINIUUTUAN] 3 (2-2-5)
BA 338 Luxury Brand Management

=Y o a =1 LY & a = M v Y
N uﬂﬁﬂiﬁ'm%u’]')“lﬂL‘Vi’d’]‘u&l']u‘uLUu’J’U’]LﬁE]ﬂL’d’thlﬂ

1. JfiugIumanemansuazadinenans (Sauidslilainualilududnwiiludiu 2)
Y a a 3 a 1 0y = v @A A M v
gy I mvIninermansuazadinenans sva 2x dulvannsaduduivifenasie
2. A lundngnsivAnwmaluiadin 1 uagdiun 2 ldsiage “us.” s¥du 100 fie

115.100 849 15.156 Wtutdidvaenasiile

3.1.3.3 NsAnwIiNeIUayUSYIMANEATAIUUINITTINATAIN 1913YINTIANITTINIUUUYIUING
UnfnwmdnansaiuuImsgsiatadin a1u3yn1sInnisgsiakuuysanns Wansadnwlad

[
[ 1Y

mumuﬁlaulﬁuLLaﬂﬂﬁqa%fwuawaﬂqmmuﬂ%zyﬁym% UnAnwianunsavesuaylsagilamnAnw 51639
sine Iepsumuiteulasarelull fio
1. Anwsedveinge landisinazaulidesnin 96 wulwhin
2. lpSumszaumavazanldsnit 2.00
3. lggunsSouduinanwunudilitesniviaiansinwun
4. leFnwseivlumneimdneilusn 30 wiheie
5. loAnwsedvangliddosnin 63 Wi

6. ANy LEBNES MUesnI1 3 UUqein

v = Yo

UnfAnwigdnsanisfinyvdnansniuuimsgsiatadia awivinisdanisgsiowuuysannis
wazdidnszduiadvazanlisnindt 3.00 awtsadnwideszfuuyyiln lundngnsaivinermans
wyUnudin @19713nsUTLaNTUIMIIINITRY nIanangnsAIUInemansuvntuNn @113¥1013
Usn1sniseanale Inglisaariunssuiunisasudnidon

lunsdlnArssiueduazansinid 3.00 wasUszasfazAnuisaseauUIyiln 92ApINIUN1s

ADUAALADNINANYIAUNUNT AL ANUA
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3.1.4 LAALNUNISANEI

uA.2

Un1senwd 1

aAGeui 1 nuwnn
15.101 lan, 2Ly wazlne 3 (3-0-6)
15.102 VinweTInn1edan 3 (3-0-6)
15.104 N15AR B1ULAZLTEUDENNTRITUIY I 3 (3-0-6)
5.105 ﬁﬂwsmi?iamiﬁwmmé’mqw 3 (3-0-6)
n5.201 “ANANTIANITTIND 3 (3-0-6)
Adnwialudnd 2 3 (3-0-6)
37 18
Ao 2 NUEAN
15.103 FAnfuarudadu 3 (3-0-6)
15.106 AUARASINETIALAZNNTAOES 3 (3-0-6)
n5.202 ASIANITOIANIT 3 (3-0-6)
n5.203 NOMUETINT Uazseiloun1sAn N1saemu 3 (3-0-6)
n5.212 mslideyamsmsdauasmsiuiienisdnduls 3 (3-0-6)
JnU BN 1 3 (3-0-6)
37 18
Ynsfnendi 2
ASeud 1 nwhn
n5.204 A1IN1BRINT 3 (3-0-6)
N5.211 MTAATIBROAAINNTINWALNITLUITY 3 (3-0-6)
n5.214 52.08u3385309 6 (3-9-6)
FV1nWINIUTEINA 2 3 (3-0-6)
I naNLEs 1 3 (3-0-6)
37 18
nAGeui 2 whefn
n5.213 mananendymuaznisindulaniegsia 3 (3-0-6)
N5.301 §3NANUAIAN WATYMYY 3 (3-0-6)
N8.311 NITINUNUGIND 6 (3-9-6)
9.211 nsils - N1ue 3 (3-0-6)
N1 TEINA 3 3 (3-0-6)
37 18
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Un1sAnw 3

aaeud 1 i
n8.321 nagns uazn1saiugsialugiiniaeidy 3 (3-0-6)
n5.323 madamsiflenanissiiunuuazaiayasilians 3 (3-0-6)
N5.324 N331891UdMSUBIANITINA 3 (3-0-6)
n5.421 dunwuleuny wagnagnsyana 3 (3-0-6)
wanelsine 4 3 (3-0-6)
v nhoNLEs 2 3 (3-0-6)
59U 18
Ay 2 mdein

15.312 §55UNAUNABAZNNTIANITAIULEES
n5.313 JAusTTULaEsITUHENNI9GIAa

N5.322 NAgns waznsaiugsnaseaulan

N5.422 duuInNsianisgsnvadelvg 3-0-6
9.221 MIBIUTAININY 3-0-6
15.100 wardlasiunisastonndeyim 3-0-6
59 18
UnsAnunil 4
aABeuil 1 mhene
n5.429 1A5IN15UIANTIUNGIND 6 (0-18-12)
n5.439 gsianAUfun @Hna) 6
594 12
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3.1.5 AND5UYS182%1

1. AAnwialy
15.100  wawlasiunsasdiouAtym 3 (3-0-6)
TU 100 Civic Engagment

Ugniladndniin unum wagnihfinusuRnvevvesnisiuandnifvesdmslugiuzaiiies
lan f1unseuIunsuaInmaneds 1w Msussens nsedusiensdiinuaneg geuiludu lnetdnfnw
azdpadaninlasenssnssd WeliAnmssud vieianmsivdsuudas Tulssifiuiiauls

Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of various
case studies and field study outings. Students are required to organise a campaign to raise

awareness or bring about change in an area of their interest.

15.101  lan oduu wazlne 3 (3-0-6)
TU 101 Thailand, Asean, and the Word

Anwusngmsaliiddauedan edeuuarine Tuliivenisdes isvgia deumusseu
Ingldnsauninfn ngul wasssdsuITendianeans H1un1seAUewaseniIogNanIUNITINTe
yarafildsueuaula WeliAnyuuowonumarnvansuasidnlapududouiiduiusiuian
fi3ndilnanna (GLOBAL MINDSET) anusaviimenseumniediuwasdalantiedlnaliniaundy

Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through
approaches, theories and principles of social science research via discussion and raising
examples of situations or people of interest. The purpose of this is to create a perspective of
diversity, to understand the complexity of global interrelationships, to build a global mindset

and to be able to challenge old paradigms and open up a new, broader worldview.

15.102  VINweIIAN1989AL 3 (3-0-6)
TU 102 Social Life Skills
NIYLAGUNINAULDILUUBIATIN TIINNAIUTINY D1500] AN UasIndeyayin Fadurinue

[

A ivzheliszauanudiiauazlidinludsanodiadugy fonsiamianuaunsalunisgua
guAMMIINIENIsIanisanIATen nMsaiisamiuamisensual nadilanuesaznsuiudade
wdgyiulgynmienuidsla ensual wazdeny msidlaanurnevesguvseaans nslasulssaunisal
uazAueutsluauduiuSserinsdaUsfuuyud Tuuauwine aiaudat aued Aasnisuans uas
anntnenssy
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Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,
which is considered. Important skills for success in leading a happy life in society. Students learn
to develop their ability in physical health care to manage stress, build emotional security,
understand themselves and adapt to psychological, emotional and social problems. Students
also learn to understand the meaning of aesthetics, experiencing and appreciating the
relationship between art and humanity in different fields, namely visual arts, music, performing

arts and architecture.

15.103  Fafuanudsdy 3 (3-0-6)
TU 103 Life and Sustainability

mssfiuinegaiiuiunsdsuwlamedan Wilapnuduiusseninmainvessssuwi
UYwe uazasTnds sednadouassadne nslindany wiswgia deslumnudauduaznsudsiaoy
pRDRIUBIARNLMAIMMansasinden Tirlugnsusuasuiitingaiudedy

This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and resource use, consumption and
development, and environmental constraints.Furthermore, an examination of social conflict

and change from the life-cycle perspective will be used to develop an understanding of

potential solution pathways for sustainable lifestyle modifications.

15.104  A19AA 97U LaZEURENIRTUYIA 3 (3-0-6)
TU 104 Critical Thinking, Reading, and Writing

fauTinuen1sAned1iiinsaugarumIRman MylesEt MIEueTeY was
MsUsziiudn faunvinuzniseuiieduansvandny Wnlegassvinne vieuad aufigiu néngruatduayu
nslmpmaihilugieasuresudou Wauinvensdoulansanudniiusgalivgnanaznisideu
BT Sindnenennudn wazidenlseyarinfuyumesvesnuies saufsanunsndnadmdngu

wazdayauildlunisaivassdnudeuliegadiussdnsam
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Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the
objectives, perspectives, assumptions, bias and supporting evidence, as well as logic or
strategies leading to the author’s conclusion. The purpose is to apply these methods to
students’ own persuasive writing based on information researched from various sources, using

effective presentation techniques.

15.050  NISHAUIINYEAIL1DING Y 3 (3-0-6)
TU 050 English Skill Development laitunulefin
AnvinwenwdinguluseduiUedu laun n1sila n1sua 115810 MITeY BYINT L
[ & [y Y] [y [y |
Junugulunsiauniinueniwsinguseausialy
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.105  VinweN13d0a1IMeNI¥ISINgY 3 (3-0-6)
TU 105 Communication Skills in English

Wauvinwen1sile wa 81 waslsunndingulagyatuanuaansalunsaunuiiie

Ql' a ' A o Y & a s A Y v oa

uaniaguauAALil Lazgn1591u teviaudlailenignnisluaiansanige Aneatesiuivdn
YBITNANEA

Development of English listening, speaking, reading and writing skills, focusing on the
ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.

15.106  AUARASNATIALAZNITFDES 3 (3-0-6)
TU 106 Creativity and Communication
a | 1% ¢ =~ a aa ¢ & s o w =

NIZUIUNTITANBENES19aT3A Lnadin1sAamaininsilussrusenaudiAg wagn15d@0aIs
ANUARFINAIIARNAENg TR 1 MLNEANANUSUNS AN TRIUETTN anmuIndeu lusEAuuAAg
D9ANT LAZHIAY

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and environmental

contexts, at personal, organisational and social levels.
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8.211  nsils - n1suA 3 (3-0-6)
EG 211 Listening-Speaking

AwdeRuneuaauls 15.105 viselasuaniiu us.105 wielasunisoudfainauin

nsilauarnnnIwdingwdmiunisdoarsludinuseariufisluaounisaififunanisuas
Lidunianis lassafrdlonsalluntwiwe nseenides nannsdudsdduseduduazdssloniile
W1 TNaIATUSEANTA N N1STIUNAUNUILAZUNNANAINNAIBUTEAN  AIULANANNIAIY
JasssufineliAnanunseinuarauanansadeasineiaussuiiiuseansam

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

English listening and speaking skills for everyday communication at both formal and
informal situations; grammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types of

speeches; development of cultural awareness and critical thinking to promote successful

communication across cultures.

9.221 MISMFTNING 3 (3-0-6)
EG 221 Critical Reading
dadunou: aeuld us.105 viselasueniiu 1s.105 viselasuniseiiatnav v

N13AATINING INWEN19811 ANAINNTIIUNITIATIETLAEHUATIENUaLAINUNA1IY

(%
v A

Na3511N1927191A59E 19901 UTEUTIVINITTEAUNUFIU $aZANAINITAIUNITTEUNUTEULT
Fmsinluiiagioumudesnmsvesiioutazduiusivionssunseuazmadoudunnssngy
Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department
Critical thinking and advanced reading skills, ability to analyze and synthesize
information from various sources, strategies for structuring basic academic texts, and ability to

write general academic texts that reflect their needs and relate to academic reading and writing

tasks.
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2. JWNANE

(%
1

2.1 MAIYIAMUFNUFIUNGIAY

N5.201 MEANANTIANITTIND 3 (3-0-6)
Bl 201 Principles of Business Management

AIdIAT UNUW wazarwiduRiaveUYesgsRanTHen TR LATYEAY wardeny SULUY
n3dada wagmsAdugsia nsrUIUNINIEEIAa TINfsesdnuilunthlnundngmegsie g
Msnatn MsHan Msdnnis M3y mstyd welulafuagszuudeya dWelidladnwazamiluus
azdnu lnslawizedsddludiuvesnisidenlossznitaminfiaudsgiielinsdiiugsiavssay
Anudsandmuneg

In this course students will learn about the importance, impact and responsibilities of
business on and towards economic and social development, business organization models,
operations and processes as well as bodies of knowledge in the various main business career
fields i.e. marketing, production, management, finance, accountancy and technology and data
systems. This is in order to understand the characteristics of each work area, especially the
interconnectedness between the different fields, for the purposes of successful business

dealings.

n5.202 N1FIANITOIANTT 3 (3-0-6)
Bl 202 Organizational Management

LLU’Jﬁ@ﬁug’mLﬁlmﬁquaﬂiim@Jﬁmi mﬁmaaﬁmﬂugmwwm 9 AADAIUNTEUIUNT e
33n15eansfiazyilhiianisldninensiiddyaetosdnisnalugiu ay dwes {u wazdayasiale
98198UTANEA N warUszandua Mudmannislunisusuivesosnnislidensuivaninwindenly
msfifiugshafiuasuulamasaiia

In this course students will learn about the fundamental concepts related to
organizational behaviour and structuring according to different models, as well as the processes
and methods of managing an organization’s primary resources i.e. manpower, goods, money
and data for maximum efficiency and benefit (resource optimization). This course will also
study the principles by which organizations can adapt to an ever changing business

environment.
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N5.203 NYVANETIND warsidgunsm NMsamnu 3 (3-0-6)
Bl 203 Business Laws and Trading and Investment Regulations

nguaneddy g iieafunisdade niseliugsia uagnisudstu Tasangludiuiifeados
lagnsatunszuIUNITNNEIAY N152ANNTURAYEU Wagdomur1ag Taudeng nin uavseileu ves
Sgftdamansznuiclumain uazvsaudednonwlumsudsdy waganuanansalunisviiilsvesgsia

This course is about major laws related to starting a business, business dealings and
competition, focusing especially on laws that relate directly to business processes. The course
will also examine the different responsibilities and prohibitive restrictions placed on businesses,

as well as laws, rules and regulations imposed by the state that impact both positively and

negatively on the competitive potential and profitability of businesses.

N5.204 NSANFRINT 3 (3-0-6)
Bl 204 Taxation
9 wagausuiinveulunsdun18reiyana waresAn13gINa LneATBUARUTENLNNIN Loy

a d

aa v & ~ 1 o = = o N v
’Jﬁﬂ?iﬁ]@LﬂUﬂ’]H‘Ui%LﬂﬂG}Nﬂ MNNIYHATINGEUR mwgamm LLaBﬂ’1198’1?15(5]'1111]383J’Jﬁiﬁﬂs;]’lﬂiﬂisliaQIU
Uagdufie mBRulayanasssun M8Rulddiuana a1dyarLiia Megsnaamsuazensuanud 18
a Y o A = aa s a | Y a & vo & v = a A o Y A
N‘Lliﬂ‘ﬁﬂ W 1978 FIUNNTYVBIANTITUINNT muwammﬂwﬁmﬂ‘u lﬂLLﬂ ﬂ']HINLiE)‘L! MYUITPINDIN
wazn18the Hudu

This course examines the duties and responsibilities involving the payment of taxes by
individuals and companies, encompassing the criteria and procedures of different types of
taxation. These different types are income tax, excise duty and tax collected as revenue, which
divides into income tax for individuals, income tax for legal entities (corporation tax), value
added tax and stamp duty withholding tax, as well as taxes levied by local administrative

organizations such as building, local maintenance and signage taxes.

N5.301 §INANUHIAY Uazysvy 3 (3-0-6)
Bl 301 Business, Society and Communities

wdeRuneu: aeulaivn 15.201 1aNN1TIANITTINA

il wagauiuiinveuvesgsialugusiiluaudnmhenisvosdnn uasmuoy Saduiids
1939378 LHoMmATeUAqULLIAN uazndnn1sdansTiagviou nisleuddytusiesslunisdiiu

'
a = =)

shandilgudiieaioUsslovuvetonumiiiy mnuasindauselevivedeny Yuou FwInaeu uaz

(@)}

ISP 1 !

fduldidengusingg lnggaiulianudidgluzesdendnuseaiu wasaeaunsneglunisesnwuy

q

EDITI

NAYNS ULagNTLUIUNITNNGING AABAIUAINTIUANY AUTINYUATERNENEITUTY
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Prerequisites: have earned credits of Bl 201 (Principles of Business Management)

This course studies the duties and responsibilities of businesses as members of society
and as part of the community, which are the foundation of business. The course content
covers the concepts and management principles that reflect the importance laid on business
ethics. This is because business should not act not purely for the benefit of its shareholders,
but also for the benefit of society, the community, the environment and various stakeholders.
Businesses may do this by placing importance on the aforementioned items and link them into

design, strategy and business processes as well as various activities visible by the public.

2.2 AN YEN§INT

N8.211 MIAATIZVRAMNTTULAENTUUTY 3 (3-0-6)
Bl 211 Industry and Competition Analysis

Fwdadunew: aeulaivn n5.201 MENN1SINNTTTIAA

LIARLATYEAANS9anIA NTaLYeINalngIa guasLargUNuYesAUM LaziaTasiled
UszanUszanuuunAnueaasugmaninisdnns nmsmata uazmsdnnisidenagnd weldlunisiese
Imqa%”mmaamuafiﬁumﬂ’]iLLazamWLLmﬁaWi’m6]ﬁﬁﬂmaﬂiw}‘uGwiamimﬁ'EJULLanaﬁqmaWﬂiiu ey
nsutadu sedlaegaiauniisninudanumdle uagineenisieseifiduiugiuddydmsy
mstmuanagnsneldanmuadenlunsiifiugsiandmiududeu wazasliuueuluseiugs

Prerequisites: have earned credits of Bl 201 (Principles of Business Management).

This course looks at the thinking the concept of Microeconomics , The price mechanism.
demandand supply of goods. The concepts of management economics, marketing and strategic
management in order to analyse the structure, development and different environmental
conditions that impact on changes in industry and competition. Will also are discussed This is
to be achieved by focusing on developing knowledge and understanding and analytical skills,
which are the fundamentals of determining strategy within a complex and highly uncertain

business environment.
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n5.212 mslddeyavnamstiyTuaznmsduiionisinduls 3 (3-0-6)
Bl 212 Accounting and Financial Information for Decision Making
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This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course emphasizes
on applying accounting and financial information to reflect strategic activities. This course

focuses on an interpretation of accounting and financial information for business planning and

decision making.

n5.213 Mywnseidym wasnsdindulaniegsne 3 (3-0-6)
Bl 213 Business Problem Analysis and Decision Making
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In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively to solve

problems.

n5.214 suleuidegsia 6 (3- 9- 6)
Bl 214 Business Research Methodology
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In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts behind the
consideration of the problem and different types of research methodology design, in order to
search for answers. The course will also examine different ways of obtaining results from data,
data analysis and interpretation and evaluation of the logic and probability of data before
making business decisions based on it. Both quantitative and qualitative research methods on

both off-line and on-line arenas will be covered in the course.

N5.311 NTINUNUTINY 6 (3-9-6)
Bl 311 Business Planning
FUsduneu: aaulein ns.211 MINATIRENTNIIULATNTHYITY wag N5, 214 sudeuidegsia
a [ s [ a < 1% a
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Prerequisites: have earned credits of Bl 211 (Industry and Competition Analysis) and
Bl 214 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully operational
enterprises. The content covers enterprise modelling, the different components comprising the
various elements of business planning, forming a vision, (13), goals, analyzing the situation,
business strategy, marketing plans, production/operations planning, management planning,
financial planning and contingency planning. The design of all these elements relies on both
off-line and on-line landscapes. The focus will be on development of skills in integration of

knowledge of duties in different business work areas in order to carry out business in a

recognizable form.
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15.312 SITWIAVIE LAZNITINNITAIULELS 3 (3-0-6)
Bl 312 Good Governance and Risk Management
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Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy

This course looks at the duties, effects and responsibilities of committees and managers
towards and on the aims of wealth creation and protecting organizational stakeholder interests.
The course covers design of appraisal systems and management of different types of risks that
may affect the above aims, based on development of internal organizational management systems

that are both transparent and accountable.

N5.313 JAUsTIULALSTTUITENNI9GINI 3 (3-0-6)

Bl 313 Business Culture and Etiquette
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Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy
This course examines the foundations and general knowledge that is important and
essential for communication, contact and appropriate behaviour in business circles, focusing on

personality development, taking meeting minutes, project presentations, business negotiations,

socializing and giving opinions in public.

N5.151 NISHOANTNNGINANIENTYITU 1 3 (3-0-6)
BI 151 Business Communication in Chinese 1
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Students will learn about Chinese tonal sounds and pronunciation and the origins and
structure of Chinese characters as well as fundamental grammar in order to be able to
construct basic sentences independently using trade and office related vocabulary comprising

250 words.

n8.152 ﬂ’]iﬁamimqqiﬁaé’wmwﬁu 2 3 (3-0-6)
Bl 152 Business Communication in Chinese 2

Adafunou: aeuldinn n5.151 Msdeansmsgsiadisnwiu 1 vieldsueysiRangussens
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Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1), or
students must have been approved to study the course by the instructor.

As a continuation of the prerequisite course, students on this course will learn about
complex Chinese sentence structures frequently in working life, especially another 350 words of
economic, work and business-related vocabulary. Students will also practice analyzing Chinese

characters and study the basics of the Chinese dictionary and typing in Chinese on the

computer.

N5.251 MSABANTNINGIAWNBNWITU 3 3 (3-0-6)
Bl 251 Business Communication in Chinese 3

Adafuniou: aeuldivn n5.152 msdeanmsgsRasnenwIu 2 videldiueyiiandussens
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Prerequisite: have earned credits of Bl 152 (Business Communication in Chinese 2), or
students must have been approved to study the course by the instructor.

In this course students will practice pronunciation and conversation by studying short
dialogues related to contact and social interaction in business situations and by practising

forming independent conversations in Chinese.
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n85.252 ﬂ’]iﬁamimqqiﬁaé’wmwﬁu 4 3 (3-0-6)
Bl 252 Business Communication in Chinese 4
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Prerequisite: have earned credits of Bl 251 (Business Communication in Chinese 3), or
students must have been approved to study the course by the instructor.

In this course students will practice reading and understanding meaning of Chinese

characters from short written passages with business related vocabulary in the form of letters,

news reports, announcements, legal notices etc.

n5.161 N1sdeaIagINamen gl 1 3 (3-0-6)

Bl 161 Business Communication in Japanese 1
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In this course students will practice and study pronunciation, reading and writing
Japanese characters i.e. Hirangana and Katakana characters and kanjis in order to lay the
foundations for those with no prior knowledge of Japanese to build the four skills: listening,
speaking, reading and writing Japanese in everyday situations such as introducing oneself, asking

for the time, the calendar, verb conjugation and ability to communicate in Japanese in basic

business situations. Students will learn a vocabulary of 380 words and 41 kanjis.

N5.162 N15de@E1IVNgINAMEN WU 2 3 (3-0-6)
Bl 162 Business Communication in Japanese 2
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Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1), or
students must have been approved to study the course by the instructor.

This course studies grammar structure leading on from Business Communication in
Japanese 1 and there will be further practice of listening, speaking, reading and writing via
complex sentences frequently used in everyday life, work and business, such as telling the
time, the weather, stating intentions and reasons, requesting and asking for supporting evidence,
oral presentations, the present continuous and use of verbs. Students will learn an additional

395 words and 102 kanjis.

n5.261 Msdoasmagsnafenwdiu 3 3 (3-0-6)
Bl 261 Business Communication in Japanese 3

Jdafunou: aeuldinn n5.162 msFeansmsgsRiasenundiu 2 vieldSueyiRnndusses
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Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2) or
students must have been approved to study the course by the instructor.

This course involves further grammar study following on from Business Communication
in Japanese 2 and practice in listening, speaking, reading and writing. Students should be able
to ask and answer questions and hold business related conversations at a more advanced level,
to use transitive and intransitive verbs, state purpose, do an oral presentation, state wishes,
needs, likes and dislikes, compare, ask permission and express that something is forbidden.
Students will learn an additional 366 words and 134 kanjis. After completing this course,

students will be eligible to enter for the Level 4 proficiency examination.
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15.262 ms?iamsmqqiﬁﬁ]éhsjmmijﬁu 4 3 (3-0-6)
Bl 262 Business Communication in Japanese 4
Jdadurou: aouldinn n5.261 msdeansmagsiasenwdlu 3 wisldiueysiRangussens
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Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3) or
students must have been approved to study the course by the instructor.

This course covers further grammar study leading on from Business Communication in
Japanese 3 and practice in listening, speaking, reading and writing. Students should be able to
have advanced level conversations, use spoken Japanese and polite expressions for business
contact and communication. Students should also be able to state cause and effect, give
reasons for conflict, give predictions, give and receive appropriately and understand and use
active and passive and conditional sentences. Students will learn an additional 352 words and

106 kanjis. After completing this course, students will be eligible to enter for the Level 3

proficiency examination.

N5.171 msdoasmagsnafeniwieessiu 1 3 (3-0-6)
Bl 171 Business Communication in German 1
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Prerequisites: This course is for those with no prior knowledge of German.

Students will learn the different sounds and pronunciation of German and also the main
structures of the language by studying basic grammar. There will also be practice of listening,

speaking, reading and writing skills and study of everyday and basic business related vocabulary.
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n5.172 miﬁamﬁmqiﬁﬂé’wmmLﬂaiﬁu 2 3 (3-0-6)
Bl 172 Business Communication in German 2

Adafuniou: aeuldivn n5.171 madeansgsiasenivieesiu 1 vieldueyliRangusses
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Prerequisites: have earned credits of Bl 171 (Business Communication in German 1), or
students must have been approved to study the course by the instructor.

This course involves further study of German grammar and business communication
following on from Business Communication in German 1, as well as basic reading and writing
and building economics and business related vocabulary by means of printed matter and the

internet. This should allow students to understand daily lifestyles and viewpoints of Germans

to a reasonable extent.

n8.271 miﬁamimqqiﬁﬁ]ﬁ’;EJmMLEJaiﬁu 3 3 (3-0-6)
Bl 271 Business Communication in German 3
Adafunou: aeuldivn n5.172 msdeanmsgsiasenvieesiu 2 vieldiueysiRaingussens
Anlddnst druruanienisgsia Anwiuazidlalassadimiagsie Anvinazeulenansi
\Redestugsialuseaudurudeadiolyl
Prerequisites: have earned credits of Bl 172 (Business Communication in German 2), or
students must have been approved to study the course by the instructor.
In this course students will learn and practice using vocabulary and business-specific

idioms, in addition to studying and understanding business structures and study through reading

business related documents via new media.

N5.272 msdoasmagsiafeniyigesiiu 4 3 (3-0-6)
BI 272 Business Communication in German 4
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Prerequisites: have earned credits of Bl 271 (Business Communication in German 3), or
students must have been approved to study the course by the instructor.

This course will have the same instruction methods as Business Communication in
German 3, with practice in writing business documents, conversation using business related

vocabulary and studying and understanding the cultural context of business contact.

n5.181 ms?%amimqqiﬁaé”sammmqﬂismm 1 3 (3-0-6)
Bl 181 Business Communication in a Foreign Language 1
msdeasluviunmisgsialaglinuisieUssmeainaz fmun Tnesjaduiidn waglasiaing
Useloaituguily Tnsluszauilindnumsannsadearslameysslenetishe
In this course students will learn how to communicate in business contexts in a foreign
language determined by the faculty, focusing on vocabulary and basic general sentence

structure. At this level, students should be able to communicate using simple sentences.

N5.182 M3ARENTNNIgIAIMBATIANIUTEINA 2 3 (3-0-6)
Bl 182 Business Communication in a Foreign Language 2
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Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.
In this course students will learn how to communicate in business contexts in a foreign
language determined by the faculty, following on from Bl 181. The focus will be on expanding

vocabulary and using more complex sentences. At this level, students should be able to read

and write simple business letters.

N5.281 MSARENTNNIGIAINIBATIANIUTENA 3 3 (3-0-6)
Bl 281 Business Communication in a Foreign Language 3
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Prerequisites: have earned credits of Bl 182 (Business Communication in a Foreign
Language 2), or students must have been approved to study the course by the instructor.

In this course students will learn vocabulary, sentences and expressions frequently used
in business communication in the foreign language determined by the faculty. Students will
practice listening, speaking, reading and writing for communicating information and opinions
correctly. At this level, students should be able to deliver a short oral presentation on a

business related topic.

N5.282 MsdoansnsgsiassnwIseUszme d 3 (3-0-6)
Bl 282 Business Communication in a Foreign Language 4
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Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.

As with Business Communication in a Foreign Language 3, this course will further study
vocabulary, sentences and expressions used in business communication in the foreign language
specified by the faculty. Students will practice listening, speaking, reading and writing for
communicating information and opinions correctly. At this level, students should be able to

produce a short written report on a business related topic.

2.3 YIIAIRIYININIINAYNTUALNITIANIIFIAT

n8.321 nagns wazn1saniiugsivluginiaieide 3 (3-0-6)
Bl 321 Business and Strategy in Asia
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Prerequisites: have earned credits of Bl 211 (Industry and Competition Analysis)

This course studies the dynamics of the environment and characteristics of risks involved
in undertaking business in Asia, particularly in cultural and lifestyle aspects. The course also
covers the concept and principles of macroeconomics, economic and investment policies of
countries and international organizations at the Asian regional level that directly affect the
structure and opportunity for success of business. The focus will be on comparison of
resources, competitive advantage and contingencies affecting the success of business
operations in this region, including case studies of significant business successes and failures in

Asia.

N5.322 NAENS wazN13ALugsAasyaulan 3 (3-0-6)
Bl 322 Global Business and Strategy
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Prerequisites: have earned credits of Bl 211 (Industrial and Competition Analysis)

In this course students will learn about the dynamics of the business environment, risks
and factors affecting the ability to compete internationally of countries, industries and
companies. Also studied are the ways by which businesses in the major international markets

adapt to state policy and international measures, as well as important trade agreements and

case studies of successes and failures in global business.

n5.323 msdamaiiternansiifiunuiazaiayadlifians 3 (3-0-6)
Bl 323 Performance Management and Value Creation
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Prerequisites: have earned credits of Bl 212 (Accounting and Financial Information for
Decision Making)

This course examines the principles and concepts used to develop performance
management in business by analyzing the relationship between strategy and performance
management in determining ways of creating value for businesses both in the short and long
term. Students will also compare the appropriateness and effects of applying various models

of thought presented in the course to different size enterprises or different industries.

N8.324 NSTYNUAMIUBIANTTINA 3 (3-0-6)
Bl 324 Corporate Reporting
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Prerequisites: have earned credits of Bl 212 (Accounting and Financial Information for
Decision Making)

A comprehensive study of financial accounting reporting for assets, current and long-term
liabilities, revenue recognition, consolidated financial statements, statement of cash flow. Designing

information system and reports for internal management.

n5.621 dunuuleune wagnagnsgsng 3 (3-0-6)
Bl 421 Seminar in Business Policy and Strategy
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Prerequisites: have earned credits of Bl 311 (Business Planning)
This course studies the principles and processes involved in developing, determining and
altering business policies and strategies by integrating abilities in different business roles in order
to build competitive advantage. The focus will be on learning through exchange of opinions,

case studies and practice via an enterprise modeling programme.
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n5.422 duuuInsInnisgsnvadelg 3 (3-0-6)
Bl 422 Seminar in Contemporary Business Management

Fvdadunow: aaulaivd N5.311 NITIUNUGINA
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A wiesssulondfialusiinuazindesiionisiinszviniagsiaifionsuimsiiiussansam
MADAIULLIARLAZNALNTYDITINT Start up

Prerequisites: have earned credits of Bl 311 (Business Planning)

This course examines new developments and problems in business management both
nationally and internationally by concentrating on learning through exchange of opinions based
on current data, along with development of thinking, independent research. The seminar also
explores how to determine problem solving approaches that are independent of convention or

past traditions. The seminars also cover different business performance tools and strategies of

start-up business.

N5.429 1ASINITUIANTIUNNGINT 6 (0-18-12)
Bl 429 Innovative Business Project
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Prerequisites: Available only to fourth year students of the Faculty of Commerce and
Accountancy

In this course students learn to apply creative thinking or new ways of thinking or
principles from business management and other fields to develop into a proposal for concrete
change, the goal being to create innovations in management of models of technology,
products, processes, ways of thinking or working, problem solving, presentations or other

models, resulting in increasing organizational competitive advantage or productivity.
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n5.439 gsnanauun @Enew) 6 EnuftRnuszaznanfivdngnse fvum)
Bl 439 Business in Practice: Internship 6 (Full-time for the period set by program committee)

Andafunou: thdnwauzyndvemaniiaznistyd 51l 4
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fidpiau vt negaduliAnnmsGeudinnsimng weneedldfnmundelddmsumaia
Tugsiaats Aeufiazdifanmsdnwidiglannsvihau wiensAnudelusedudsaaTnaundngns

Prerequisites: Available only to fourth year students of the Faculty of Commerce and
Accountancy

Students will learn about and carry out business related work in an organization
approved by the faculty, under the supervision of the advisory board. There will be clear
stipulation of the internship duties and responsibilities, duration and appraisal criteria. The
focus will be on learning via application of knowledge and skills gained during the programme
to a real business situation in preparation for entry into the world of work after study

completion, or for entry into further study.

3. AY[NLEs

n5.221 asugnanmsiliesinauazlan 3 (3-0-6)
Bl 221 Thai and Global Political Economy

nseszdaaiunsal Ussnulan wazulouisiuirsygiauazmsidloswesUssmdalveuas
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svuu Tneldsudouiimedsaumand lnslannzegedansvgmanilasiasugemaninisiies

This course analyses the situation, problems and issues and policies of political
economy both in Thailand and globally by selecting important issues of current interest for
in-depth systematic analysis. This will be done using social science methodolosgy, in particular

that of economics and political economy.
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ng5.331 miu%migfmgﬂﬁ’]Lﬁaa%fmgamﬁami 3 (3-0-6)
Bl 331 Customer Base Management for Value Creation

v [y 1%
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Usglewudmiunisimuanagns nseeniuu nasnaunsuseiiuaufuavesianssulunsianis
anudiiudgnénifteatiayaa-lituianisidlussssdunasavesem

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are assets, in
line with the concept of market based assets. This is done by the integral development of
marketing, finance and management for the purpose of measuring and evaluating customer
base value, as well as calculating important indexes beneficial for determining strategy, design

and evaluation of the extent to which customer relationship management activities for creating

value are worthwhile to business in the short and long term.

n5.337 vhiefilawmagsna 1: Jehde 1.5 (1.5-0-3)
Bl 337 Special Topic in Business 1: Topic Name

wunAavieisnislul q Fuduimuinisesdanuinsgsianuiissyluderdeiifidoniiiome
sensAnunlunsuszgndliludunnmau 1.5 wiefn Wedsslovilunsuszneuondn nasmnauy
nsiiugsialiiiauvivady waswiviudeaniunisal madsuulasiiistuldnasniian

In this course students will learn about new concepts or methods that develop business
knowledge as stated in the topic. The topic is worth 1.5 credits and the content is applicable
to working life or contemporary business operations, is up to date and able to keep up with

constantly changing circumstances.

N5.338 UofiAuN19gsna 2: Yevite 1.5 (1.5-0-3)
Bl 338 Special Topic in Business 2: Topic Name
a A aa I =TI, I3 v a - 4 o v da &
wuAa n3e35Msind q Fadudmuinisesdainuiniegsianunseyludeniate nililenn
Weanesan1sny) NMsUssndldlulSuiaeu 1.5 mihefn weuselevdlunisusznauein naenau

nsadugshvlrdianuviuade wazwinviusdoanunisainiswisuwdasiiintulanaaniian
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In this course students will learn about new concepts or methods that develop
business knowledge as stated in the topic. The topic is worth 1.5 credits and the content is
applicable to working life or contemporary business operations, is up to date and able to keep

up with the constantly changing circumstances.

n5.339 Thieimvnagsia 3: Jeviate 3 (3-0-6)
Bl 339 Special Topic in Business 3: Topic Name

wwadn viedsnslval q Fuduimuinisesdanuinissiamuiiszyludesde Afidon
WisswesionsAnwinsUszndltluuiianu 3 miefn iedsloviflunmsuszneuendn naenaunis
sidugshaliiinnuiiuadie uaswhviudeaniunisainaudsuulasiiiniuldnaeanan

In this course students will learn about new ways of thinking or methods that develop
business knowledge as stated in the topic. The topic is worth 3 credits and the content is
applicable to working life or contemporary business operations, is up to date and able to keep

up with the constantly changing.

wu.321 nslemUsnymegsnalagldnsadnw 3 (3-0-6)

BA 321 Consulting Practices using Case Study
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Prerequisite : Thammasat Business School and third - year student status

An application of business concept. Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis. Situational
analysis and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,
Organization Management, Human Resource Management, etc. Formulation of
recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.
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wu.331 Temansgsialulsemadiu 3 (2-2-5)
BA 331 Business Opportunities in Japan

Anwrinmssandedinuuazidassia ssaudeunisgsia anumsaiilumagsia uazlena
messRviulsemady iamﬁ”’qmsamuu%@’w%uﬁﬂuzﬁﬂu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lananagsialuusemedu 3 (2-2-5)
BA 332 Business Opportunities in China

Anwfausssudednunazidagsna sssuilouniessfa anunisalmluniegsia uazlonia
ynsgsRTlulssinadu sauisntsgeuusnduiiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanagsnalulssmadenlus 3 (2-2-5)
BA 333 Business Opportunities in Singapore

AnwfmusssuiBsdsnuunaridagsnia sssullounessia anunisalinlunisgsie uazlonia
ysgaRTlulssmadsalus muinsgouuisnduiiludenlus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company visits in Singapore are incorporated in the course.

wu.334 lemaniagsnaluginie CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV

AnwfausssuiBsdanunaridagsia sssuflouniegsia antunisalinlunsgsia uazlomanisgsia
Iuﬂizmmﬁmﬂ CLMV (flugyn @13 el wagtigauny) iaa\lﬂgamsamuu’%ﬁw%uﬁﬂuqﬁmﬂ CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.
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wu.335 lananagsialulsemelne 3 (2-2-5)
(@mSuihfnwwanasuannsadsememinu)
BA 335 Business Opportunities in Thailand
(Only exchange students are permitted.)
AnwfausssuiBsdanunazidagsna sssullouniessia anunisalnlunisgsia uazlonia
yagsialutssmelng sinisguuienduiilulng
(Only exchange students are permitted.)
Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 TemasgsAalulszimedidmun 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |
AnwfaussuBedanunazidagsna sssuilouniessfa anunisalmluniegsia uazlenia
ynagsialussmaiifimun 1 iamﬁgﬂmi@mw?ﬁm%uﬁﬂuﬁﬁmum 1
Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in Selected Country | are

incorporated in the course.

wu.337 Temamsgsialudsemediiimun 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country I

AnufausssuBsdnunazidagsia sssuilouniessfa anunisaliluniegsia uazlonia
ynagsinlussimaiiiivue 2 iamﬁgqmi@muu%ﬁm%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in Selected Country Il are

incorporated in the course.

NU.338 mﬁmmiﬁqiﬁf\nwiuﬁwg 3 (2-2-5)
BA 338 Luxury Brand Management
ﬁmsmaﬂﬁU33ﬂauﬁugmmamﬁmmmaﬂﬁuﬁﬁLLaz‘U'%m’:ﬁLLUiuﬁMgﬁﬁUizﬁm%Na ANYULVD
MsulsdunaIAveIRARUTUSTS ndeseuasinuzisudulunsiannnagnénisnismaindiniy
AUAUAZUSNNTWUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.
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