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- Ph.D. (Finance), Florida International
University, U.S.A., 2538

- M.S. (Finance), Florida International
University, U.S.A., 2534
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5101799043xxx

813159 AS.

ANNAY UEIUN
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Statistics) Hitotsubashi University, Japan,
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Charles Stotz

- D.M.S. (Management Science and
Engineering), University of Science and
Technology of China Hefei, China, 2559

- M.B.A. (Finance), California State University,
Long Beach, US.A. 2534

- B.Sc. (Business Administration- Finance),
California State University, Long Beach, U.S.A.
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- Post-Doc (Fellow Programs at HKS),
Harvard University, USA, 2548

- Ph.D. (Dr. rer. cec.), University of Bern,
Switzerland, 2547

- Diploma in Business Studies, London
School of Economics, UK. 2542

- M.Sc. (Management), University of
Lausanne - Hautes Etudes Commerciales,
Switzerland, 2541

- B.Sc. (Management), University of
Lausanne - Hautes Etudes Commerciales,

Switzerland, 2538
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MK412  Marketing Management Capstone
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np.321  MInaIadmsuUsEnaunis 3 (3-0-6)
MK321  Entrepreneurial Marketing
AR322  NISUSININISAUEN 3 (3-0-6)
MK322  Retail Management
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MK323  Sales Management
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nR325  MIAaIAgININWILay UL 3 (3-0-6)
MK325  Sports & Entertainment Marketing
N9.326  NISRAINTENINUTEINA 3 (3-0-6)
MK326  International Marketing
NM.327  NISAAIANITHNYAS 3 (3-0-6)
MK327  Agricultural Marketing
N6.395  WTailABYINITRAIN 1 3 (3-0-6)
MK395  Special Topics in Marketing 1
An421  MsUImMstesnansinsmieuuudonles 3 (3-0-6)
MK421  Omni-Channel Management
nM.422 mﬁ%’amqmsmmm%uqq 3 (3-0-6)
MK422  Advanced Marketing Research
nR.423  NAgNSNITHAIA 3 (3-0-6)
MK423  Marketing Strategy
NRN.A95  FUINAYNINNITAAIA 2 3 (3-0-6)
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MK499  Independent Study in Marketing
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B433 Ethical Issues in Business
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ES266  Environment and Sustainable Development
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3.1.6 ANB5UNYSIYIVI

1. 3vdnwnaly
doufl 1

§5.100  walllesiunisasileuntym 3 (3-0-6)
TU100  Civic Engagement

Ugnilsdndriin unum waswihiinnusuiiaveusesnsiduandniidvesdenslugiuznaidios
Tan HUNTTUINNMIVIAINTAIETE U N15USsE1e MseAusensalfnwirie gau udu lnetdndnw
wdpsdavinlasanssased wielmAnnsiug vieinnsiuasundas luusedudiavle

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness

or bring about change in an area of their interest.

15.101  lan 9118w wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfiddgyveslan edeuuaring lufidmenaides iswgie dsaiamsss
Tngldnsounwifn nouf wazselouiTomedinumans H1un1seiuTenasendIeg 901U T0iv3e
yarafildsunnuala ileliAmpuesionumnumsuazndlonnududouiiduiusiuiilan &
Indnilnanna (GLOBAL MINDSET) ansnsavimenseumnuibeiiuwazdalanvieilmiliniswndy

Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through
approaches, theories and principles of social science research via discussion and raising examples
of situations or people of interest. The purpose of this is to create a perspective of diversity, to
understand the complexity of global interrelationships, to build a global mindset and to be able

to challenge old paradigms and open up a new, broader worldview.

15.102  vinwedinnedany 3 (3-0-6)
TU102  Social Life Skills

MIALAAIATHALIBILUUBIATI Tavnadusnanie o1sund deeu uardedgaia dady
vinwgdfiiagdslivssauanudiFaualidinludsauegadugy Menmsfauaruamselunis
AUAAUAIWYNINE M3daniseaefen nmsaianusiuamisersual madlanueauaznisususi
dewdryifutlaymaiudale e1sual wazdsan madilannusnevesauydomans n1slasu
Usvaunsaluageueuisluanuduiusssvinedats fuayed Tunauseg iaieudat auss

Aavznisuans wazaniUnenssu
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Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,
which is considered. Important skills for success in leading a happy life in society. Students learn
to develop their ability in physical health care to manage stress, build emotional security,
understand themselves and adapt to psychological, emotional and social problems. Students
also learn to understand the meaning of aesthetics, experiencing and appreciating the
relationship between art and humanity in different fields, namely visual arts, music, performing

arts and architecture.

15103 Finduanudsbu 3 (3-0-6)
TU103  Life and Sustainability

nmsfiudinesnaiviufunsdsuulamedan dlanruduiusseninmainvesssund
uywd uarasInds aAwnedeuaszaine malindnu isugia deulunnudauduasnnsuUaieu
PADAIUBIAMNNFNTINEIan3 Awanden Thirlugnisusuasiatingauddy

This course provides an introduction to the importance of life- cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind and
the environment in the context of energy and resource use, consumption and development, and
environmental constraints. Furthermore, an examination of social conflict and change from the
life- cycle perspective will be used to develop an understanding of potential solution pathways

for sustainable lifestyle modifications.

15.050  NMISHAILYINYENWDINGY 3 (3-0-6)
TUO50  English Skill Development laidunmiein
Rnvinwenwdinguluszauilosiu laun n1sils Msya n15814 N5l 1WIYsUINTs e
2 & o o 1y Y
Juitugiulunisimuniinyenwndinguseiusaly
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.104  N15AR 81U LaIWBUDL1NEIA T 3 (3-0-6)
TU104  Critical Thinking, Reading, and Writing
ﬂ’wmﬂ’ﬂwmiﬁmasmﬁimsmmﬁmwwuﬂ13§ﬂﬁﬁaﬂm ATIATIZY NITEUATIZA Larns
Usgiiuen Waminwenssnuieduanszdifey Wilagasjanune siauad aunfigiu ndngruaivayu
nslfgraiihlugteaivesnudeu Wanvinuznadoulaninnuniiues 1slivanatagnisideou
B35 Finanevenniudn wazidenlesteyainduyuuesvesmuies nfsannsadnedming u

wazdeyaunldlunmsaiassdnulisulaegadiussdnsam

Page | 35



unNo.2

Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. ~ Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the objectives,
perspectives, assumptions, bias and supporting evidence, as well as logic or strategies leading to
the author’ s conclusion. The purpose is to apply these methods to students’ own persuasive
writing based on information researched from various sources, using effective presentation

techniques.

15.105  vinwennsieansfientwdangy 3 (3-0-6)
TU105 Communication Skills in English

Wamnsinwensils wa 910 wazileuniwidngulaeyaduniiuaiuisalumsaunuiiiie
wanasunrudauiv waznise devhenudilademinnislumanssieg Miedesiuininues
unAnw

Development of English listening, speaking, reading and writing skills, focusing on the

ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.

15.106  AMUANAINETIALAYN1ADEANS 3 (3-0-6)
TU106  Creativity and Communication

nsEUIUNISANBE1aseassA TnefinsAnddnndiluesdusenevdide wavnisdeans
anuAafananliAnnadunvdogamngay auuiundsen Yausssu anmundou ﬁgﬂuizﬁuqma
99ANT LazdIAN

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

daufl 2:
9.211  m3ils-un 3 (3-0-6)
EG211 Listening-Speaking

Fwdadunew: aauls 1s.105 3elasueniiu 15.105 w3slasuniseudAvInaIvIN

v o v = Aa o v & s &

nsilsiagnan wsengudmsunisiearsludinuszdriunsluaniunisalndunienisuag
Liiunienis leassadrshinsalluaiwine nsesndes ndnmsdudedduseduauasyseloaiiie
WAUINITYA NITHIUNAUNUIRATUNNANAINUAILUTELAN AIUUANANN AL IRIUSTTUN B AR

AUATEALNLAZ AN TOFDENTHNTIRIUGITY
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Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

English listening and speaking skills for everyday communication at both formal and
informal situations; grammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types of
speeches; development of cultural awareness and critical thinking to promote communication

across cultures.

9.221  NIOUTINING 3 (3-0-6)
EG221 Critical Reading

Fwdadunew: aeuld 1s.105 Wialasusniiu 15.105 wielasunseusiRainau v

N13AABAINING 11NYEN1581U ANAINTIlUNTIATIELALdUATIEIUaYAINLMALNN
NAIBIUNITINLATEFNVBI LT

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

Critical thinking and advanced reading skills, ability to analyze and synthesize information
from various sources, strategies for structuring basic academic texts, and ability to write general

academic texts that reflect their needs and relate to academic reading and writing tasks.

2. AWAN

2.1 3V NUIIUUIAY
w201 vdnnguaneieafunisseneugsia 3 (3-0-6)
BA201 Business Law
Fdadunon : - dnAnwemzmdeemaniuaznsdyd gusiula 2
- Un@nwuenauzndlvemansiazn1sUT desaaulaivn wu.291
Anwinguuneiisadunisinesdnsgsfaldunguuuvesdnsgsianunguunelnednuaus
ﬂ{]‘l/mqEJLLﬁSﬂ’]iﬁ’]izﬂJ@%ﬂgﬁuﬂEJLﬁ‘lEJ’JﬁJ‘LJmi‘Uizﬂ’e]‘Uﬁﬁ]ﬂiilﬁ/ﬂﬂﬁqiﬁ‘ﬂLﬁu%ﬁﬂﬂg%um%@‘mﬂfﬁﬂ/ﬁw&j
wieddus sy ussnidiiuat satdnuifsrfunmammaineiuimnamusasn i
Prerequisite : - Thammasat Business School and second-year student status
- Non - Thammasat Business School have earmned credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right

and bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)
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BA202 Taxation

v
o U

Atiaduneu : - dndnwanzwdvemaniuaznstd gruzdula 2
- dnAnwiuenauzmdvemansiazn s Assdeulainn wu.291

AnwmdninaeinaziinsdniiundassmandaniBraninsuazaieinsniulszanadegns
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Prerequisite : - Thammasat Business School and second-year student status

- Non - Thammasat Business School have earned credits of AC 291

An overview of excise taxes and custom taxes, the tax treatment of individuals,

partnerships and corporations.  Topics include value- added taxes, specific purpose taxes,

property taxes, and other related taxes collected by government agencies.

WU.204  @0RgsNe 3 (3-0-6)
BA204  Business Statistics
nsnusndeyasgnlussuumaiAresiiegauwaza1 1 TneUeIUszsnsvguiaiy
thazfiu (mquiiud) fuusdeguuazaiaalinisuanuasnnuinasidunmaaevaunigiunis
Anneianduiuduaznsannsevdnmsiinneiuas massgndlinadnsildanlusunsunenfiames
Systematic data collection, sampling statistics, population parameters, probability
theory and Bayes’ theorem, random variables, probability distributions, hypothesis testing,
analysis of variance, correlation, linear regression, and analyzing and applying the results of

statistical program

NU.301 MIRNNUGIND 3 @nau 45-200 FalasseniAnisin)
BA301 Business Internship
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Prerequisite: ~ Thammasat Business School and third-year student status
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Apply the knowledge acquired in accounting and business management to the real-world
work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon by both parties. The length of internship must be at least 200

working hours per semester.

WU.401  MITUSMNSTINAENS 3 (3-0-6)

BA401  Strategic Management

o
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Ataduneu : thnwnuzyndivemaniuaznstyd gruedudn 4
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Prerequisite : Thammasat Business School and fourth-year student status

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
strategy formulation, implementation and techniques of evaluating strategies will be thoroughly

discussed through case studies.

vr.201  mstaTdudy 3 (3-0-6)
AC201  Fundamental Accounting
ndnnsidosdy LL‘u’JﬁfﬂLLazﬂSBU’JumSL‘ﬁai’JUi’mLLaSﬁuﬁﬂﬁﬁ@u‘Ja%’Nﬂﬁﬁ}QJ’% AFINVLAY
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AT AUV
The basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and

disclosure for assets, liabilities, and owners’ equity.
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w202 msdadiiensdanis 3 (3-0-3)
AC202  Management Accounting
AsAuneu @eulaie uv.201
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Prerequisite : Have earned credits of AC 201

Concepts of product costing and tools for planning and decision-making. Topics include
basic product costing and cost allocations, budgeting, flexible budgeting and sales variance
analysis, responsibility accounting, cost-volume- profit analysis, differential cost analysis and

pricing decision.

n4.201  ASLEUGINT 3 (3-0-6)
FN201 Business Finance
FuTeruneu: @aulaivn Uv.201 Bse U%.291

VANAITUTMINIRUNLIANININTRUABSURAYeU WnnnenisasayaAniiuvefianig

u
=

ANTNLINADUAN 9] 1119NT15HU LATDIHAN 9 TUNITUTININITRY NMTIATIZRNNITEU NTILATIZA
NIZUARUAN N1TINUNUNNNITRY N1TIATIRTDIFUTDIANEYY DRTINANDULVULAZLUUAITIAT

v 6

NINGFU A1Y8R UMY Ul UIBIRUNUHUAEY WWI1EAINU NITIAFIUNANNNITTY N15TAM

a

Ruyusrerdunarsveren aufafunuuoaiunu
Prerequisite: Have earned credits of AC 201 or AC 291
The basic principles of financial management for business; the responsibilities of
financial managers; maximization of enterprise value; financial analysis, cash flow analysis,
financial planning, fundamental analysis on risk, return, and asset pricing models, time value of

money, working capital policies, capital budgeting, financing mix, short-term and long-term

financing, and the costs of capital

nn.201 “ANNISHANA 3 (3-0-6)
MK201 Principle of Marketing
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The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning, optimal
marketing mix for businesses of various sizes and consumers with distinct levels of technology

accessibility, introductory marketing management, and ethics of marketers.

54201 wialuladAdviaiiiossia 3 (3-0-6)
15201 Digital Technology for Business

wsamdnduineliAnnsdsuulasgsfa waluladAdiaviaregsAaididunuuuuid
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The key forces for change in business, how digital technology disrupts traditional
business, digital business transformation, rethinking and redesigning of digital business, the new
technology, applications, data and information platforms of digital business, managing digital
business IT/IS infrastructure, Cyber security awareness and technology, and understanding how

to use software for planning and decision making support of digital business operations in the

agile environment.

VU201 MSUIMSUWazNsUsENaunsaell 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

WNAAMIINTUITUAENTUSENOUMS Amumsnguinsuims wifikassinugguims
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\nsesilomansuimsgaianea

Management and entrepreneurship concepts, evolution of management, roles and
skills of managers, types and characteristics of entrepreneurs, planning, organizing, human
resource management, leading, controlling, managerial decision making, ethics, and use of various

management tools in the digital era
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ud.201 MSUIMSNSUZUANT 3 (3-0-6)
OMZ201 Operations Management
M3fnwuAn weda uazaissdioluniseanuuu Sinsen warUSuUTIANLENTaNANNNG
U dfn1s wagnsiluldleeniagsfivgeainnssuvainalvann lneaseungunagnsnisuifnig
HAANIN N1TOONWUUAUALAZUTNIT NT9DALUUNTEZUIUNT NTUIMNITAAN NNTUIMTAUAIAIAGT
N15UIMSIATING NsUIMslgauniunsiananisuifauesdng uagmsUfTRnsionusBu
Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain  management, operational

performance measurement and operations for sustainability.

IVIAULIATYFANENS
f213  \Asugenansanialesy 3 (3-0-6)
EC213  Introductory Microeconomics
(@wsunfAnwuenanziATYgAIans)
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(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic
problems, price mechanisms, the supply and demand of goods and services, basic theories of
consumer behavior, production and costs, and price determination in perfect and imperfect
competitive markets. Comparing market performances in resource allocation, basic theories of

factor markets and market failures.

f214  \esugenansunaALloy 3 (3-0-6)
EC214  Introductory Macroeconomics
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(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators;
goals and problems in the context of Macroeconomics; determination of national income; money
markets, supply of and demand for money; Macroeconomic problems including unemployment,
inflation, and deflation, fiscal and monetary policies used for economic stabilization; the balance
of payments; foreign exchange market and exchange rate determination; application of economic

indicators to analyze economic situations.

Jyvesaniuntmn
q9.221 111N WTIFIND 1 3 (3-0-6)
EL221 Communicative Business English 1
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Prerequisite: Have earned credits of EL172 or TU105

This course aims to develop students’ business related communication skills in order
to prepare them to use English in international business context. This course focuses on improving
students’ fluency and accuracy in four skills; listening, speaking, reading and writing. Business
related vocabulary is incorporated in the practice of the four skills. Students are required to work
individually and in groups. This course also requires the students to critically apply current

knowledge and theory in business as well as information from trustworthy sources of media in

completing both individual and group assignments.

#9.321 AWI9INWTITINT 2 3 (3-0-6)

EL321 Communicative Business English 2
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Prerequisite: Have earned credits of EL221

This course aims to develop students’ advanced business related communication skills
in order to prepare them to use English in participating and leading international business. This
course focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking,
reading and writing. The course also raises the students’ confidence in English communication
in international business context. Advanced business related vocabulary is incorporated in the
practice of the four skills. Students are required to work individually and in groups. This course
also requires the students to critically apply current knowledge and theory in business as well
as information from trustworthy sources of media in completing both individual and group

assignments.

2.2 %N

2.2.1 33 N8NN1TRY
1) v nantsAu
N9211  pdaAERsLazanAn1 TR 3 (3-0-6)
FN211  Financial Mathematics and Statistics
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Essentials of statistics and mathematics for financial applications; basic statistics, the
concept of risk and return, probability, regression analyses, basic calculus (e.g. introduction to

derivatives, integration, and integral), optimization, and basic matrices

311 MSUImsNIsHu 3 (3-0-6)
FN311  Financial Management
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Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the
management of asset structure and financial mix; the application of financial models and
instruments on managing the assets, liabilities and equities, valuation, the costs of capital,
capital structure, capital budgeting under risk, leasing, the concepts of agency problems and

corporate governance

N4312  Nsaeyu 3 (3-0-6)
FN312  Investments

Fwdsduneu: @aoulaivn n9.201 was n9.211
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Prerequisite: Have earned credits of FN201 and FN211

Valuation methods for fixed income instruments, equity instruments, options, and

futures contracts; risk and return measurement of individual securities and portfolios, the

determinants of risk and return

14313 NISRUSERINNUTENA 3 (3-0-6)
FN313 International Finance
FurTeruneu : @aulaivn (1) N9.201 waz (2) N9.211 kay (3) A.212 wsa #.214
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Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of
payment, the foreign exchange market; the application of financial instruments and derivatives
in the international financial risk management, the roles of international financial institutions,

such as the International Monetary Fund (IMF), the World Bank, and international financial

corporations
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NL411  NTIATIwRORIUS 3 (3-0-6)

FN411  Derivatives Analysis
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Prerequisite: Have earned credits of FN 312

Fundamental principles of derivatives, including futures, forward contracts, options,

warrants, swaps, and real options, derivatives pricing models, strategies for speculating or

hedging

2) 3y eniaen

n4241  mMsunIeudssdonaznisuseiude 3 (3-0-6)
FN241 Risk Management and Insurance

FdeAuneu: ﬁﬂﬁﬂmgmz%ﬁﬁ 2
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Prerequisite: Second-year student status

Different types of risks and financial losses faced by individuals and organizations,
types of damages, factors affecting risk management, principles of insurances, basic
understanding of various kinds of insurance, basic insurance business management and control,
discussion of the dynamics of legal, social, technological and economic environments and

business activities of insurance companies, the impacts of changes in the global commercial

and financial systems on the insurance business

n9.251 AANANISHU 3 (3-0-6)
FN251  Financial Markets
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Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial
markets; monetary policies, interest rates, regulations and controls of financial institutions,
money markets, capital markets and international financial markets, roles and functions of

financial institutions in Thailand

n4.281  ASUTMTNTRUYAAR 3 (3-0-6)
FN281  Personal Finance
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(No credits earned from this course if FN282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control,
savings and efficient investments, appropriate credit usage, personal tax planning, and income
tax payment, benefits of saving and individual’s quality of life: health care, leisure, free-time

productivity, financial planning after retirement

N4.282  MISUIMsAINTaAT 3 (3-0-6)
FN282  Wealth Management
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(No credits earned from this course if FN281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing,
measurement of risk of and return on financial assets, portfolio theory, portfolio optimization,
investment policy statements, investments in real estate investment trusts, performance
evaluation of mutual funds, retirement planning, wealth transfers, heritage, donations, new

issues in wealth management
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N4.331  MsUIMsaRUUNIsRY 3 (3-0-6)
FN331  Financial Institutions Management

JuaAunew: @oulaivn ne.251 waz N9.312
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Prerequisite: Have earned credits of FN251, and FN 312

Various aspects in financial institutions management especially commercial banks;
risk management, capital and liquidity management, asset and liabilities management, profit
and cost analysis, stability and investment strategies analysis, recovery plan of financial

intuitions

ne332  nsudmsAude 3 (3-0-6)
FN332  Credit Management

Fadunow: deulaivn na.311
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Prerequisite: Have earned credits of FN311

The importance and types of credit; loan decision processes of both corporate and
financial intermediaries; techniques for analyzing and evaluating credits, the determination of
credit lines and optimal interest rates, methods of evaluating loan proposals, debt restructuring

and debt management, computerized database systems in credit analysis

n9.341  MsuIsnsUseiudunaiy 3 (3-0-6)
FN341  Non-Life Insurance Management

sduneu: @oulainn ne.241
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Prerequisite: Have earned credits of FN241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.
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n9342  MsUImMsMsUseiudiniazaunin 3 (3-0-6)
FN342  Life and Health Insurance Management

wdsduneu: @oulaivn ne.241
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Prerequisite: Have earned credits of FN241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.

A4.351  ANFIATIEIATIANTNN 3 (3-0-6)
FN351  Fixed-Income Securities Analysis
FurTeruneu: @aulaivn ne.312
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Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, pricing, risk behavior, the security design, debt instruments

with complex structures, investment strategies and risk management of debt portfolios

N9.395  WTefiAy N19n13EUY 1 3 (3-0-6)
FN395 Special Topics in Finance 1
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Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.
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N4.399  NSENUAUNITRY 3 Anaueeedes 200 Hiludluniangiou)
FN399 Internship in Finance

FUsduneu : deuldivn n4.311 uay N4.312 way B1NTINdoUDLLR

MsRrANLiANAINT LAY UsTaUMSEin T afleweusiiignnduiuszney
FTnnssnunsiuiiiiussavsnmlueunan TaesunszuiunsiSeus fndu susy uasUfdRausss
ﬁ’wmmmﬁgaLaﬂﬁuuLLas%'jLuma%ﬁwmiﬁuﬁﬂfﬂﬁﬂmau’la gAY LuYey EnusNdIuI
Fush 200 Fala9)

Prerequisite: Third-year student status and have earned credits of FN311 and FN312

and approved by the instructor

A student internship of at least 200 hours in a pre-approved organization

N9.421  AITIATIZNTIBIIUNAITRY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis
F1sAunew: @oulaivn ne.311
(aidumheAnlammntin@nwAne1ie) Ur.413 $189UNTRULAENTIATIZAUNITRY A9Y)
\esilasing 9 dnfumsiianzimiansiu wWelflunsussiiunnudifavesnagsesdns
Fatalaganuanmsalunsidils WewSeufieuiuseduarudssiifetes waviienanisainanis
AL LLazﬂﬁzLLaL‘Euamluauﬂﬂms‘?faLﬂuﬁugmﬁﬁﬁmﬁm%’umiﬂﬁzLﬁugaﬂ'w LagmTaTgiaude
Prerequisite: Have earned credits of FN311
(No credits are eamned if a student takes AC413 Financial Reporting and Statement Analysis)
Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis

ned22  msanwanudulilimanistu 3 (3-0-6)
FN422  Financial Viability Study

dsAuneu : @eulainn ne.311 uag Ne.312

insesileuazimaiiaineg fezliidunagnslunmsnwanuidulllfueamadulamensiiu

wanuarIsUfURlunsdnviunugsia nsUssidiuenudululivedasinisludnvaesneg vy

v
a

lasanistudl nsvensfants maideuwnuduninglinyudeuy anua1tivedasinisiasnisdugn
1A39M15 RaenauAnuienseukAnvesiauleionaanlululaase (Real Options) Tunsuszifiunanu
2 P ] P a wa o ° A o aAa o &
Jululdvedasinisamuszazenaaingg nsinujiivinlasinisinassiainnguiiiseunussgns
Prerequisite: Have earned credits of FN311, and FN312
Various tools and techniques used in financial viability study; principles of and practice

in developing business plans, feasibility studies of projects including new projects, expansions,
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non-current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study

n4.423 miﬁmimiﬁu%’uqa 3 (3-0-6)
FN423  Advanced Financial Management

Fwdaduneu : @euleivn ne311 uag Ne.312

nsassyaatiuuAianslaglinagnitasnalsmunsuimensdutugs snsdamitunu
wazIavu Luamsfnwdunisussereniouvihnsdidng

Prerequisite: Have earned credits of FN311, and FN312

Value creation using advanced financial management strategies and tactics of both

financing and investments; lectures and case studies

N9.424  NISNATEUAD 3 (3-0-6)
FN424  Investment Banking

JeRunau: doulain ne.311

nannskazmaliansNalvsuiavesssiananning vanmsasiyarmliiuianisuasiamu
31NNIAIVAINTT NM3ATEUNNINT N15USTUIASIETIRUUVRININTT NMIYINTIBNU MITAATINTIND
wazmaiauemevdnving lnefifanianguitiosendoanuinsmsiamsnmstuuasniajifan
Uszaumsainidntulussssmenagludssndlng

Prerequisite: Have earned credits of FN311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities,
debt restructuring, initial public offering, and venture capital; applications of financial

management and cases both in Thailand and abroad

Ne451  MTIATIEIRTIANTY 3 (3-0-6)
FN451  Equity Securities Analysis

FdsAunew: aoulaivn na.312

NMTATIELALUTETLYRAIN 1A LLuaﬁmmﬁmwﬁﬁﬁaﬁugm N1TIATILAATEFA
NTIATIVRAFIMNITULAZNITIATIENUTEN N15UssliusImmanninduuunIshnannssuaiuan
MTAATIZINENNINITAUToUTIBU MTIATIZRMANNINENIavALa NMTIATIZANENNSNLTIUTUU
nsUssliuNansA U uYeINguannIweg

Prerequisite: Have earned credits of FN 312

An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation,

technical analysis, quantitative securities analysis, portfolio performance evaluation
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N9.452  NTIATIINGUANTSNELaENISUTISAUNINE 3 (3-0-6)
FN452  Asset Management and Portfolio Analysis

uaRuneu : aauldivn n4.312

o uaznsUfiRvesnsianisnquuannindadelvy nsasrengundnning ms
Uspifiunamasiiunuveandgundnving maudmanguudnvingasaavil warimuinisimiluns
UIvnsauning 19y Luudias Black-Litterman N3avuLuy Factor investing Wagdu Tnegvnil
gathilindnwldlideyasiennainnstuiieairswuudassmensiulaglilusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management, portfolio construction,
portfolio performance evaluation, bond portfolio management, and new developments in asset
management, e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual

market data in Excel program

19453 MITIATIERRAZAISUITINIAIULELITINGNISRY 3 (3-0-6)
FN453  Financial Risk Analysis and Management

Fvanuneu: @oulaivn ne.311 warne.312

UizmwummmL?%wwmiﬁunﬂﬂszmw 535UMATEINUAY NITIATITRALEES
amsduiiesrinsuszau mtamudsaiiewSeuiieuiuulouiennudswesions wugihis way
wSasflevnenisiudieusmsanudedifisssuiigenndeatunlousanudes

Prerequisite: Have earned credits of FN311 and FN312

All types of enterprise financial risks and their nature; a variety of quantitative tools

in analyzing and measuring risks, approaches to manage risks in accordance with risk policies

N4.454  FAINTIUNTRU 3 (3-0-6)
FN454  Financial Engineering

AsAunew: @oulaivn n4.311 way N9.312

nsUszandldadinenansiavadifsiniunguin1ensRuNsosnkuukas A NGn e
namsRudmiunidgmniansduedadassaundamusazdszaudurunisaneidunisamnslu
FesmsszyngAnssuiBsguuesidnning naumdnningduazngueyius miseniuundnning
mMstmuasauazmsinanudssemdnnindlusannnsiulagldgasmsduinuaslngiiaay
miaaﬂLLUUﬂaqwﬁ‘Lﬁamiﬁmﬁﬂw%’wé miﬂizmamiamuuasmifimimmL?im

Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs and
developments of financial securities,randombehaviorof securities, portfolios, and derivatives;
securities designs, determinations of prices and risk of securities in financial markets using formulas

and numerical methods; strategies for investments, diversifications and risk management
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n4.461 miﬁu'ﬁzmwﬂmm%uqa 3 (3-0-6)
FNd61  Advanced International Finance

JuaRuneu : aauldivn n4.313

panMIRuIErssmeLas L TN duiiAnduluaaianisiu udsunuissia
ansosvanduliennamavdnninduasamaviaussninsseme msudmsnsluvesianis
Dud dulaun Mdeszinisamulaensinisamulungurdnnindsenitalseing n133msenay
Fovnanaidles nmsdaieudngamussninessma msuimatunumuiou

Prerequisite: Have earmned credits of FN313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations,
direct investment analysis, international portfolio investments, political risk analysis,

international capital budgeting and liquidity management

n1471  wuuiaesadfdion1sitevnanisiu 3 (3-0-6)
FN471  Statistical Models for Financial Research
FsAuneu: @ouldinn ne.211 waz Ne.311 Lag Ne.312
nsUszanuAANduiusvesiLlIINsRulpglduuuTassasugiin MsUssendig
wiswgifunlgasiawuuinasminstiu lneudsinseiuuumnnisalfing (Event Studies) lngld
fegrammmsainensiuluussmelneuszney weliin@nyiuumdumsiidemsnsiuseluls
Prerequisite: Have earned credits of FN211, and FN311, and FN312
Basic econometrics and its applications on financial research; event studies using

corporate events in Thailand; research designs

na72  nslugshasuiulasssiamaluladnieiy 3 (3-0-6)
FN472  Start-up Finance and Fintech

FtaRunow: aoulaivn ne.201

LLmﬁmmiéﬁ’qqiﬁa Startup Ms¥AIRUYY MsAwuadmInensAduNukazIRULY
wieluladiiuuszgndlugsianisiu waynswaundnsamilvsinianistu

Prerequisite: Have earned credits of FN201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products
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N491  mMafnwianziEownunisiusana 3 (3-0-6)
FNd91  Selected Topics on Corporate Finance

Fwdadunew: aeuldiv na.311 uay na.312

mseTgivsziudymmansiuiifuiagiuviezesans TasnsEeudasmduen
wmmsaifiintuaie vieldnsdifnuiduetesdielitnfnuinsei uasuaniBounnudniuganiy
Tneflonansdiaeudugiulnlitoasuiiaumyauna uasileugniedudeinnis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class

discussions, and business presentations

N9.492 NISANYIUANIZITDIATUNITAIU 3 (3-0-6)
FN492 Selected Topics on Investments

AtsAunau: aaulainn ne.311 wag N1.312

a ¢ I3 1 P o A A a o a

nmyiaeiussinutdymenumsamuiludagtunseseuaniy Imﬂmiﬁﬂugawwm

cda X a4 N § v e &, a4 oA Yo = a ¢ = a & 1 o
WANSNARTLATE wseldnsalAnwiduinsestiolindnumn e e wazuaniUasunnuAniiusuiu
Inefionnsdaeuduivihlnlideaguiiaumnauns waedrnugniosludaivinig

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies,

guided class discussions, and business presentations

1493  msAnwiamzEesuantunisiu 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
FwdsRuneu: @eulaivn ne.251 uay N3.312
mAnneisdulymiunsamuiidutiegiuviedesans TaensBouiazmduen
wan1saifiAntuas videldnsdnuilueiesdelitnAnulinsedt uaswandsuamuRndiiusn
Tneflonasdiaeudugiulnlitoasuiianmmauna uasimnugniedudeinnis
Prerequisite : Have earned credits of FN251 and FN312
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

19.495  MTORLAY NINTRU 2 3 (3-0-6)
FN495  Special Topics in Finance 2

Fdaduneu : geulaiv ne.201

USoyn wwada ndnns wsesdlonme uinnssy wunltufidfyuasiannnsinifiunaulad

LAPITBINIINNTRY W aNRUINTTUIMIAIkazLES uANNAn L uTnAnwn lun1svinaulusuien
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Prerequisite : Have earned credits of FN202
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

N19.499  NSANBPATENINNTRY 3 (0-0-9)
FN499  Independent Study in Finance

FsAunew: @oulaivn n9.311 way N9.312

Fuahdenansuiithadls wdevdeiiannsansivaeuls (Testable Hypothesis) fe
ues Bouimsan wagiieszidam Wensumauegiuduszuu Tnserdedeuannunasingg ns
Hnyinwenssuse ity

Prerequisite: Have earned credits of FN311 and FN312

Conducting a financial research with a testable hypothesis under the supervision of

an advisor; techniques used in data collections, data analysis, and writing research paper
2.2.2 3¥BNNITAAINA

1) Fvnandefu

np.311 neAnsUEUsLaA 3 (3-0-6)
MK311 Consumer Behavior

FwdsRunieu : aeulednn Nr.201

AnvnAnuasnguiiingg Wefisvhenudlanginssuguilon Inedeniinazasouagy
FauuAILUUALRAY FautiunguimalsiveuasngAnssumans lumsieseingAnssuguilam iR
Tademadninen wu n135u3 vinuad 1s939le wartadenedinuuas Tausss Wiy yuuemsdenuves
Hadouszrnsemans ngusnads iusu uasunsmauiimadentnd Fujwianudilaguslon andid
Madanuuas InusssulaensinguinisdnainguasyweInguUssendldlunis@nwingAnssy
nsuilon Tnstamzegrsdslusnuauduiusseninadnndnuaivesifuslaafunsuilnadedayydnual
ot uaﬂmﬂﬁﬂ‘mLLuaﬁmLLazmwﬁﬁménLLéJaﬁ?u gfumAeTgimauauuUamomeingsy

¥

fuslaa nsianzedredsludsnuidsa

Prerequisite : Have earned credits of MK201

A study of concepts and theories being employed to understand consumer behavior.
Topics include both traditional thinking, which emphasizes psycholosgical and behavioral
theories such as perceptions, attitudes or social groups, as well as alternative theories from
sociology and anthropology, which emphasizes understanding consumer from social and

cultural dimensions such as a theory of symbolic consumption. This course also covers an

analysis of changes in consumer behavior, particularly in a dynamic digital society.
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ne.312  NITIANITAIIAUA 3 (3-0-6)
MK312 Brand Management

Jutaduneu : gauldivn nn.311

Anvnthiuazanusuiinveuvesianisasaud Buduinisiauwaroondudll
nseenuuunTALA s lAldfnuLaZA U we M T ALAN PUHULAETIVUANAENSNITAIAYBINT)
audn wlelinsaumannsosedivguisiunazegliegiedsiu sudsnmsnsaaeuguainuesnsdud
wieliinaudeglunanaldesnadadu

Prerequisite : Have earned credits of MK311

The course will introduce students overall responsibility and tasks of a brand manager.
Topics include new product development and launching, brand design and architecture, brand

positioning, brand strategy and marketing programs, growing and sustaining brand equity, brand

audit, and brand health check.

9313 MeiTensmsnaaiiion1sindula 3 (3-0-6)
MK313 Marketing Research for Decision Making

FwdeRuneu : aeuldiun n.311 uag Wu.204

M UMIIANNNYLNBRITNNIIAIN TnAnwvglaiteusisnislideyaiuusenise
Wleai1edolauenside warliiZoudiBnsussiugunmussnuddoinunsianudlateianain
Ussameing 1 vesnuideiioradietuld meduniaseuaquludsnsienudilanseeniuuamiide

@

Uspaneing 4 uagdumeunaviidenamananaiomn Tnesjadilufinsdedonnideifinunmuas
nsaUsuidiu TaidnAnweglinsuienudfyueinisisenmsnaie wazliousinuendniu
dnsuindindiAsfesiunmsidomensnan  idevnvesneininseuanuitidemenisnann sl
BN mMkazdUsina SwAaTITeuuuNay waelalFeuimsuanudeyaide Tnerunsaale U iR
HuuuiRswaruuUnaudnshliindnwidlaeiesdiedfodng q hannsdelssiuilymmienis
naalaeesls

Prerequisite : Have earned credits of MK312 and BA204

The course views marketing research from a marketer’s perspective. Students will learn
how to provide a research brief to research agencies. They will learn how to judge the quality
of marketing research by understanding different types of potential research errors. The course
covers the types of research designs and the process of conducting marketing research with
special attention given to how to craft a eood and relevant marketing research question.
Moreover, students will be aware of the importance of marketing research and learn necessary
skills needed for marketing research career. The content covers various research methods,
including qualitative, quantitative, and mixed methods as well as the data interpretation of the
research methods. Through a wide-range of hands-on individual and group assignments, students will

have an opportunity to understand different research tools and their linkages to marketing problems.
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N9.314 NISUSMSHARSUALAZUINNS 3 (3-0-6)
MK314 Product & Service Management
JydsAunau : @auleiv ne.311

(Y] 4

AnwflanudAny UM WagnagnsNNeINUNSUITINSNARI/USN15v04537A Tnelsuduy
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Prerequisite : Have earned credits of MK311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique
differences between product & service that require distinctive marketing strategies. Business’s
relevant environment (e.g., customer behavior, government policy, and advanced technology) is
also examined to gain an in-depth understanding of opportunities and challenges for creating
business model, developing product & service, establishing creative marketing strategies and
activities, as well as sustaining product & service excellence. The course provides broad issues
in product & service value creation in businesses. Also essential is the course to study key tools
and elements (e.g., business canvas and service blueprint) for product & service quality
improvement that leads to customer's satisfied experience, loyalty, and value. Topics focus on

product & service theory, strategy, practical implementation, control, and ethics.

n§.315 m‘su’%misﬂmLLagmm%’wwaﬁﬂzmamsmmm 3 (3-0-6)
MK315 Pricing & Marketing Profitability

Fuerunau : @aauldivn Nm.201 wag Uv.202
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Prerequisite : Have earned credits of MK201 and AC202

The course introduces students to theories, strategies, and methodologies in price
setting for profitability in accordance to market situations and product categories. These
methodologies include cost-based, competitor-based, and customer value-based pricing. The
course will mainly focus on value to customer, price elasticity of demand, breakeven analysis,

price segmentation, pricing interrelated products, pricing product assortments, and dynamic pricing.

N9.316 NITUIMTYRININITININUNY 3 (3-0-6)
MK316 Distribution Channel Management

dsAuneu : g@aulaivn nn.201

unum uasdesninvessruntemmmsdnsimineauuusuinezuuaTslval uaznnsvh
anudilamsysanmstesmsmsisdinedunagnimanan mleszitiademimsaneideutas
LaYNNTODNUUUTBININSTRsImnefiiuseansnmuasUseansualunmsuimsnietiensdns e
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wisturesdeminstas e suvathunumanndnluresmeairuad wezanudauddlugemis
nsasausegela wasnisuszanuanuduius lunsaiafusiing Msdan1ssa lnglaniznsiianin
aulalumsiaun mua wasdssdunalutomemsinsmheimainduilnauasaaagsia

Prerequisite : Have earned credits of MK201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of
dynamic market factors, design and distribution of channels for effective and efficient
management distribution networks, and strategic deployment of multi-channel marketing
decisions to gain competitive advantages. Focus is on the roles, attitudes, and behavior of
channel members, dimensions of channel power, management of channel conflict, channel
incentive programs, coordination of channel relationships, and management of indirect
channels. Particular attention is paid to the development, control, and evaluation of a

distribution channel in both consumer and business markets.

NA.317 ANSABANTNTAAIARUUYIINTT 3 (3-0-6)

MK317 Integrated Marketing Communications
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yrderuney : @aulaivn Nn.312
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Prerequisite : Have earned credits of MK312

With an increasingly diverse consumer lifestyle and advanced communication
technology, this course is designed to develop concepts, principles, and approach of integrated
marketing communications in order to answer the marketing challenge. The content covers
integrated marketing communications plan in terms of message and contact point (digital and
physical) integration, and evaluation, based on the understanding of consumer and brand,

especially brand positioning.

N$.318 ﬂ’]iaLﬂ'ﬁ’]%ﬁ%’]\iﬂ’]'ﬁﬁ]a’lﬂLﬁ@ﬂ’]'ﬁﬁﬂﬁﬂiﬁ] 3 (3-0-6)
MK318 Marketing Analytics for Decision Making

AtaRuneu : aaulaivn nR.312 waz ne.313

nsAudu e wagnsdawdsudeyaineluuasnieusnasding Sasnesiufedeyauun
Tvgflulanidsia tilethundinsigsiounsuisdeyaiiednmenisnann nouthuuszgndlilumsdnula
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Prerequisites : Have earned credits of MK312 and MK313

The course introduces students to various data search, data collection, and data
preparation techniques. These data include both internal and external data as well as big data
online. Subsequently, students will learn how to analyze these data to uncover marketing

insights before deriving data-driven marketing decisions in the areas such as positioning, pricing,

distribution, and integrated marketing communication.

N9.319 NAgNSNMINAINGINEA 3 (3-0-6)
MK319 Digital Marketing Strategy
Fwdadunau : aeuleivn nn.312
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Prerequisite : Have earned credits of MK312

Digital marketing strategy course is to educate students to understand how to applying
digital technologies to craft marketing strategy in responding consumer and business market in
digital era. The content of this course contains four parts that are issue and challenges of digital
technologies in marketing competitive landscape, leveraging digital technologies to gain

competitive advantage, digital marketing strategy formulation, and designing metrics to measure

the success of digital marketing strategy.
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nn411 MsmaailenudsBy 3 (3-0-6)
MK411 Sustainability Marketing

Fwderuneu : dnfinwgiusd 4 wazaeulaivn ne.312
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Prerequisite : Forth -year student status and have earned credits of MK312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning
of the world's fourth industrial revolution. To ameliorate the situation, corporate social
responsibility (CSR) and sustainable development are employed as a foundation and goal to
develop competitive marketing strategies based on CSR to lower the negative impact while
creating higher value to the environment and stakeholders. Also important is the development
of the means to enhance sustainable consumption, including de-marketing. This course also

includes the applications of marketing for not-for-profit organizations and social enterprises.

AR.A12 NTUINTNeNI TRt 3 (3-0-6)
MK412 Marketing Management Capstone

dsAuneu: Undnwgiuel 4 Jvennisnain ez @auldiy ne.312
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Prerequisite : 1. Marketing major and forth-year student status
2. Have earned credits of MK312

This capstone marketing course takes a holistic view of marketing strategy. It provides
students with the understanding of the inter-connectedness nature of all marketing elements.
Students are expected to link different marketing concepts and theories and combine them
into one coherent unified marketing strategy for a firm Through the use of a comprehensive
consumer journey framework as the core analysis tool, students should be able to develop
meaningful marketing strategies throughout the whole consumer journey to deliver superior

offerings to the market while capture a sustainable value for the firm.

2) v uden
n9.321 MIsaadmIugusenaunis 3 (3-0-6)
MK321 Entrepreneurial Marketing
FwdsRuneu : aeuldiun nn.312
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Prerequisite : Have earned credits of MK312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements
of entrepreneurial marketing. The main emphasis of this course is on how to proactively
identify, evaluate, and exploit market opportunities in order to acquire and retain profitable
customers. The course also puts emphasize on the concept of effectual perspective of
entrepreneurship. Through a series of hands-on case studies, students will learn how to
formulate entrepreneurial marketing strategies using innovative approaches to risk management,

resource leveraging, and value creation.
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N6.322 N13UIMINI3AUEN 3 (3-0-6)
MK322 Retail Management

dsAuneu : @eulaivn nn.311

ndnnsUIMINISAUAN Anudlademginssuddeunsnisutediy weruuanagnsnisdn
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Prerequisite : Have earned credits of MK311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection,
organization and human resources management, supply chain for retail management,

merchandise planning, purchasing system, retail pricing, and promotion program, as well as

store management, store design, store layout and product display.

N91.323 N1SUINITNUEY 3 (3-0-6)
MK323 Sales Management

wtaduneu : @aulaivn nn.201

AnvunAsvesnsuimsnuneiiviuatefilddeyanelunaraeusnuntiglumsiieses
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Prerequisite : Have earned credits of MK201

A study of the modern concept of the sales management that requires internal and
external information for situation analysis and also using both qualitative and quantitative data
in order to plan and determine the sales strategies to satisfy target customers and purchase
decision. This course also studies how to build an effective sales teams and ethical sales

management under the proper use of technology.

nR.324 NIAAINTINT 3 (3-0-6)
MK324 Business — to — Business Marketing

J1dsAuneu : geulaiann ne.201
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dum wqaﬂsimm;ﬁﬂummmqiﬁa ;:is'?iuaﬁm’jwﬁwmumﬂ%’g LoN1an19aNInaIn NAYNSNISNAIN
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NsUsElUNaANUNEIEIIMINIIAaA N1saseanuilanelalignd wagdderimivesnisnaingsia

Prerequisite : Have earned credits of MK201

A study of concepts and practices in business-to-business (B2B) marketing and how it is
related business-to-consumer (B2C) marketing. Topics include B2B market environments,
procurement, business purchasing behavior, government buyers, marketing opportunities,
marketing strategy, product development and management, business marketing channels,
customer relationship management, marketing communications, digital marketing for B2B

business, sales management, selling techniques, pricing and negotiation, marketing evaluation,

customer satisfaction, and vision in business-to business marketing.

NM.325 NSRAINGININWIRALTULT 3 (3-0-6)
MK325 Sports & Entertainment Marketing

Aytaduneou : aauldivn nn.201

WAn 18NS nagnsMIRaavesgIAafwIkaz T saulufgsiadunildssiafiviuay
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Prerequisite : Have earned credits of MK201

Concepts, principles, and marketing strategies for sports and entertainment business as
well as other businesses using sports and entertainment as a marketing tool. Major topics
include marketing analysis, target customer identification, strategy formulation, and marketing

program evaluation.

nA.326 NMIAANATENINNUTEINA 3 (3-0-6)
MK326 International Marketing

Fdaduneu : aeulaivn np.201
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Prerequisite : Have earned credits of MK201

A study of concepts and ways in doing international marketing including exporting,
importing, foreign direct investment, globalization and factors affecting international marketing.
The course covers how to gain consumer insights across international markets and translate
them into appropriate marketing programs. By acting as an international marketing manasgers,
students should be able to understand the linkages of the dynamic international environments,
international opportunities, and international marketing strategies through assignments, case

studies, and group projects.

AM.327 NTAAIANITINEAT 3 (3-0-6)
MK327 Agricultural Marketing

wtduneu : @aulaivn nn.201

Anwgnamnssuuazlasaienainduiinisinensnasniunisudadulusaiauasansgnuan
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Prerequisite : Have earned credits of MK201

A study of industries and agricultural market structures as well as competitive in the
market and impact of socio-economic system, government policies, technology for agricultural
products, including other business factors that affect to design business model and determine
marketing strategy for agricultural products. This course emphasizes marketing value creation
and ethical brand building in order to respond needs and satisfy the target market and create
competitive advantages for agricultural products as well as develop their agribusiness potential

in the worldwide market under the proper use of technology.

AM.395  IVENLAY N19NISAAIA 1 3 (3-0-6)
MK395 Special Topics in Marketing 1

dsduneu : dnAinwigiuel 3 Iy nennisnann ¥ 9193 KdeURUNR
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Prerequisite : Marketing major, third-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.
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nR.421 Msu3mstemensdndmineuuudenles 3 (3-0-6)
MK 421 Omni-Channel Management

Fdsduneu : gauldivn nn.311 wag nR.316
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Prerequisites : Have earned credits of MK311 and MK316

A study of Omni-channel systems, their role and how to make the transition from the
Multi-Channel systems to the Omni-Channel systems. Focus is on the differences between the
systems of Multi-Channel and Omni-Channel distributions, as well as designing and managing
the Omni-Channel to respond with the lifestyle and demand of customers throughout the
customer journey. Specific attention is also paid to the development, control, and evaluation
of Omni-Channel distribution in both consumer and business markets, including the key
challenges for the firm to set up Omni-Channel distribution such as the investment in logistic

and systems.

nn.422 mﬁaﬁ’smamimmm%ugq 3 (3-0-6)
MK422 Advanced Marketing Research

F1sAuneu : aaulainn nn.313
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Prerequisite : Have earned credits of MK313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such
as social media data, actual and past consumer behaviors, survey data, observation, etc. The
course emphasizes on hands-on experience of the full marketing research process. Students are
expected to conduct a high-quality marketing research project and to be able to understand

and critically evaluate the work of others.
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N9.423 NAgNsNISAATN 3 (3-0-6)
MK 423 Marketing Strategy

Fwdsruneu : dnfnwgugd 4 I nenniseatn uasaauladvn nr.312
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Prerequisite : Marketing major and forth-year student status and Have earned credits of
MK312

An intensive capstone course, using marketing simulation to provide experience in
strategic decision making. It addresses marketing decision process at a strategic level including
marketing goals and objectives, segmentation, targeting and positioning, new product

development and market entry, as well as management of the marketing budget.

AM.495  PTBNLAY N1INISAAIA 2 3 (3-0-6)
MK495 Special Topics in Marketing 2
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Prerequisite : Marketing major, forth-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

NR.A99 NIANYIDATENNNITAAIN 3(0-0-9)
MK499 Independent Study in Marketing
Fdaduneu : dnAnwgiuel 4 yennisnana vive 9191385 aeuoUlR
nmidedgmvserideniaunanmeaalagindnwiaivinniseanniglinisaiunueus
warlyimuuziheenssiuinuinlusuasseussanazusHing1Wivanmanismatn
Prerequisite : Marketing major, forth-year student status and approved by the instructor
A study of marketing research on an individual basis. During the course, a student
conducts research on a particular problem or topic in marketing under the supervision of an

advisor with focus on ethical, professional norm in marketing.
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3.1 JyuannsUyd
UY.311 ﬂﬂiﬁm%‘%ﬂﬂmﬂ 1 3 (3-0-6)
AC311  Intermediate Accounting 1
FrtaRuneu : aaulaivn uv.201
NTBULINARAMTUNITENUNIINTRY ¥dNN1S FBURTRMaTyBRefuduning wijan
svezdu warUsvanamIniay M3suunUsTan N35U3318M1T N15dAYaAT N13ATIAT N1SUERS
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Prerequisite :Have earned credits of AC201
Conceptual framework for financial reporting; Principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, measurement, valuation,

presentation and disclosure of assets and the above liabilities in accordance with Thai Financial

Reporting Standards.

w312 mstyddunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2
wtduneu : @auleivn uv.201
mdnnsIEmIUTRmatyfiieatuniiaussesem mssuunUssan nisiuiaems
mﬁmgaﬂ'ﬂmil,l,amiwmmazﬂﬁﬁmLNEJE(’JJanUaLﬁ'mﬁuwﬁﬁuw%Emmummg’mmﬁwmu
M9N5RU ManN1S TBNsURURMaTFdmS Uy mstuiintyduaznishiauesenisietu
druvestieviulusunisiu mlsderu nsdtawesumBuuasnsiUamedayasig 9 Tuaunstu
mMsdavhsunseuaiuan Wleuienmstyd mavdsudamadyiuaznisudloderianaiandnnsiug
378 LAINULINTFIUNTTIEIIUNNTRY
Prerequisite: Have earned credits of AC201
Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting
the stockholder’s equity transactions in financial statements; Earnings per share; Financial
statement presentation and disclosure; the preparation of statement of cash flows; Accounting
policies, changes in accounting policies, and error corrections; Revenue recognition in

accordance with Thai Financial Reporting Standards.
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VU317 MIUimsanuidssesdnsuagnisaununigly 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control
Fwdsduneu ; aeuleinn U201
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Prerequisite : Have earned credits of AC201
Basic concept and components of COSO internal control; Evaluation of internal
control; Basic concepts of internal audit; Enterprise Risk Management (ERM); system
arrangement related to Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and
risk management function to audit committee and risk management committee; and

Components of good corporate governance.

w331 st Tilernusuinveusedindeunas 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility
Tedunew: deulaivn uv.202
nspULnANMTTANegdidy mnufuRnveutesnagIRaTiiiedundeuuazdeny
NaﬂiswuL%ﬂa‘usua\‘imiﬂizﬂauqiﬁ%ﬁﬁﬁiam%ﬂmﬂiﬁiiaﬂﬂaLLazénLLamﬁam NSPUIUMITANISAInd Y
M3TuT Tuiin warilnneideyaelduasiuuiiieadestudunadeunsdaiinenunsdams
Awandeu TaTnsdarhsenumsiaunileruddu
Prerequisite: Have earned credits of AC202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources;
environmental management process; identification, collection, and analysis of environment-
related costs and earnings information; environmental reporting, and sustainability reporting.
Uv.341  nsUgTtaIven 3 (3-0-6)
AC341  Forensic Accounting
FrtaRuneou : aeuldiv) uv.316
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Prerequisite: Have earned credits of AC316

Concepts and Methodology of Forensic Accounting. Fraud definition and schemes.
Psychology of Fraud. The detection and prevention of financial fraud and white-collar crime
activities. Money Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and

potential suspects. Writing investigative report.

v9.351  wialuladiialuddmsuivdndyd 3 (0-0-6)
AC351  Emerging Technology in Accounting Professions (accounting major elective)
sAuneu : aaulalnn Uv.201 wag 58.201
wealuladansaumaildounstayddegtusasamnuimimamaluladiifnlu sensiuas
memsdndaiuayunumstad ndesdeuazimaiiansiesziteyaivszyndldiunstad
(accounting major elective)
Prerequisite: Have earned credits of AC201 and 1S201
Emerging and current information technology in accounting, software packages
supporting accounting tasks, data analytic tools and techniques specific to accounting
UB.411  MstnyBtuge 1 3 (3-0-6)
AC411  Advanced Accounting 1
Ftadunow: @oulaivn uv.311 wag Uv.312
Nty dmsunssingsna nstddmiutuamuluuieniiufinssinauwasusengoy
mstyddmsvanlddelufanissunisny msdeihuaznistiaussunisiiusn mssyiietu
SmsuaniUdsunaznistesiuanudesdviunemsiiduiuassiUssma n1sulasnaunisiiu
madawedeyaiieiuynnaniefanisiiisatesiu uazdrnnudiiua
Prerequisite: Have earned credits of AC311 and AC312
Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions and hedging of foreign currency
transactions; Translation of foreign currency financial statements; Disclosure of related party
transactions; and operating segments.
vr.412 nsviyTdugs 2 3 (3-0-6)
AC412 Advanced Accounting 2
A1sAuneu : @eulaivn U.311 way Uv.312
winns3uInelinisinyarelaniuunnsgIunsenumanstiy kv §ualunis
#9130n153U3ele nann1s BsujiRmedyiReatusalsslemindnaundnnisiyddmsu

1 a a v A

HANYATITHUATUUINIFIUNTITINEIIUNINNTTNY ﬂWiUElQJJ‘ULﬁE’J’JﬁJULﬂ%@ﬂﬁ@%?ﬂﬂ’ﬁﬁu N1TIAUTLLAN NS

9

Page | 69



unNo.2

LARISIENTVBIAUNTHENNSRY NIRBEATBEUNSNEMIINISRL ANLWANATB L ALNIN1TRY
wazms1ansu Mstydiferfusaseyiusuaz st dtestunindes

Prerequisite: Have earned credits of AC311 and AC312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting
treatments for employee benefits; Principles for fair value accounting in accordance with Thai
Financial Reporting Standards; Accounting treatments for financial instruments; Classification,
presentation of financial assets; Impairment of financial assets; Distinguishing financial liabilities

from equity instruments; Accounting treatments for derivatives; and Hedge Accounting.

3.2 JWNBNTLUUETAUWANDNNTIANNS
58319 g3nadianvseiind 3 (3-0-6)
1S319 Electronic Business

Fradunow: aoulaivn 58.201

AuddLazANAITRIINaddnnIeling Ussinvuazlunavesgsnadidnnsetind ﬁyugm
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Fuladifion1svindvdaidnnsedind nisiana fnnu uardiaseiussansuauazyseansninves
Aulsdnduddidnnseing

Prerequisite: Have earned credits of 15201

The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system
and related laws. E-business strategic planning. Measuring, monitoring and analyzing

effectiveness and efficiency of e-commerce websites.

3.3 3YANNTTUTNITOIANIT N15UTTNBUNIT WaNIWeInTUYLe
U315 AITUTMITAINBULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards
Fdsauneu : geulaiun nu.211
WRARUNUIMNTINAYNSVDITTUUNMTUTMTAMOUNY NITIATIENY MIUTEEUAIY
nsdmadimeuwny Msimvilasaiedufeu nMsmvua1919gdla MsUTISATARNNS ngYVINNg
Aenfuneuwny
Prerequisite : Have earned credits of HR211
Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage
and salary survey, pay structure, incentive and benefits programs, remuneration law and other

relevant contemporary issues on managing compensation and rewards
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3.4 3y uenUINIINISUHUANS
w311 Msdeeidiiensindulansgsia | 3 (3-0-6)
OM311 Business Analytics |

nsAnwINsidteya walulagasauna maladnsunsIATIEIBaUSIIMMAE AL UUNS

adlnenans viefuuulusunsudfagy Wetelunsindulamegsiavesiiuimsidodisgniesuay
usugn Lﬁamﬂiauﬂqumﬂﬂmﬂim%uﬁu AILUUNTVUE ARV MIAATIERINSAY AUy
WanAIAas NMFIATIEn1sAnduls wagnsdnassaniunisel

Study of using data, information technology, quantitative methods, and mathematical
or computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming
models, transportation models, network models, Markov analysis, inventory models, decision

analysis, and simulation.

U313 msUiudsuasUsunsyuILNTNIeEIne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

Fwdadunewaeulaivn uu.201

MsANYAlATIZY U3UUTH LaganuUUNTEUIUNTNIeGTAY WinfAn wazinaln 5ililunis
Aiaght senuuukazUTUUIsTULY A laidunannm Ussansnm uazUsyansuanes

¥
A

SPUUNU AnuaUanande mmﬁflzgmLﬁa‘U%"uU':;qmsmumﬂuszumm msldmusdiiietn
Uszavsnimau wasmadalunsiiasgsinszuiumsuuiminisujsussiaiiierirgeaiineauas
gRavngsL 4.0 M3Anwaldnsussens unena msuandsuanudaiu Anvigauluaniunisel
31 uarmsdmilassnmsuivussondluGesidn@nmale

Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business
processes, concepts of productivity, effectiveness and efficiency of work systems, waste,
systematic problem solving, performance indicators of work processes, process analysis
techniques, and business transformation for Industry 4.0 and digital age. Delivery of the course:

lectures, assigned readings, group discussions, site visits, and term project.

U316 NISNEINTRINIEGIND 3 (3-0-6)
OM316 Business Forecasting

wdadunewaaulaivn wu.204

AnwINTInTenteyan1eginaanedndalagtuuasUssendldnu nallanisneinsallay
Wsunsudusaguiiienisneinsalounandiindeds Widefiieunseunguis nsnumundnadnn
NEIDe ANUEIAYTBINITHEINTUABAINTTUNIWINNINGIND NTUIUNTNEINTA INATANIS

¢ i [ a & v ' A = A a R < ~ )

WenTelLUUAalaund wedalewu Aadewndauiaadeainnminuuudnivuudsadiuuuanaes

sguieuazanneguUUNAN alauenesruszneumeilavesienuaziauiu uasimatiasiumanensal
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Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the
forecasting process, the studies of several forecasting techniques such as naive, moving
averages, exponential smoothing, simple and multiple linear regression, time series

decomposition, Box-Jenkin, and combining techniques.

w414 nsUsmslasanig 3 (3-0-6)
OM414  Project Management
Antadiunouaeuldin VU316 uasinfnwgiuzdudi 4
msfinwingrakazanudndulunisuimsiaginis 1esTinvedasins MyNwNLLae
muAulaTINsTINdanalalunTNaNUELIa MIdaieulssana msldnineins msussdunig

[

fugySHakaTNanIENUVedlATINIg NMIIALlATIETINRIANT N1sAMEaNYARS N1sUsTBITuAIUEES 113
o ¥ a & a ' A 1 a
MAUARAINLAZ UTEAUUIATING AaDAIUUTELAURLABANGY Iﬂﬂlsﬁﬂiqmimuagf\]iﬂumigimmﬁ
a ¥
bIYUUS
Y

Prerequisite : Have earned credits of OM316 & Fourth - year student status

Study of rationale and necessity in managing project including project life cycle,
project planning and control in several dimensions. Techniques such as activity and time
scheduling, budget estimation, resource allocation, outcomes and impact evaluation,
organization structure, project staff selection, risks assessment, project monitoring and

coordinating, and other special issues will be focused. A real world project will be assigned to

integrate knowledge for class work.

421 MSIRRINNEIAY 3 (3-0-6)
OM421 Business Simulation

F1sAuneu : aeulaivn wu.204

Anwnmsuddagmnmsssianigldealsiuiveuseiuuunsiiassaaiunisal fdediFou
ATOUARNTN WINARNITIARIEN LTl wadageufailandnnisnissiaesaniunisaiuuuiiliifendes
funauaziieatesiunauuilineiies suneunisiaosaniunisal mafudoyauasiinesidona
NIATIVAOUAIULNULAZLUIAMUNNEUDINAANS

Prerequisite: Have earned credits of BA204

Study of solving business problems under uncertainty by using simulation models.
Topics cover simulation modeling concept, Monte Carlo technique, static and discrete-event

simulation, steps in simulation modeling, data collection and analysis, model validation, and

interpretation of simulation results.
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3.5 Ay enuinsgsnasendnaszma ladafnduaznisvuds

§3.311 ANNLIARBUYBITINATENINUTEINA 3 (3-0-6)
IB311 Global Environment of International Business

anmwndeniiddnyresnsUseneugsioseninsUseme 1wy nszuunslanidng
NSTIUNFUMNAATEFAIFUUUUAN qan1niInaoumaden Jausssu n1siles nansenuves
anmuandon demsusznaUgsRvTEinsUssmA ianmsNdduesgiaseuialssina Tannnms
aqﬁmié’ﬂLLazmiamuisijﬂizmaLLawqwﬁﬁLﬁm%’m UNUIMLALHANTENUIINANTAM UYBIUTEN
YUY

The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment.Key theories in

international business. Roles and impacts of multinational enterprises.

51.312 s2108U5998 3 (3-0-6)
IB312 Research Methodology

F10sAUneU : aaulaivn wu.204 v3e (d.211 wag @.212) 3o (8.216 Wag @.217) w3
(#.218 way @.319)

UNUINKAEANEIAYTBINITITEAONITANIINANITOBNKUUNITIRY NT51IBLUNTIRY
insesilefldlunsise mslinavesnidesiogsiia BussuvesinTn

Prerequisites : Have earned credits of BA204 or (ST211 and ST212) or (ST216 and ST217)
or (§T218 and ST319)

Roles and relevance of management research, Researchdesign. Researchmethods,

Researchinstruments, Implications of research in business.Business ethics.

95211 nsvudssywinsssmabesy 3 (3-0-6)
T211 Introduction to International Transport

U5z Iin19iiuiTelATaasauagdnwalzgRaINTSUNSIAUTE MIVUAEUAMIMZIA UNUW
Y9IUTENBUAINTT FIWNUIUAEUAIUTHANANNT UNUMYRIsEregnavnTsuMAuS LAY NTYUEd
Aufmmza nalntuiiuguiarlasaisesinsvesuitnide vinuariinsufthnuresuidnde
N1353n9LENANTTERNAITYET MITNNITHAWSD NBNITABNINT TLUUNITVUENY NTINTEINEUA
vide wargUnsaiildlumsvumeduieasnau msvudmaieguuuy

The structures and characteristics of the shipping industry, organizational structures of

a shipping company, role of the intermediate persons or freight forwarders in the shipping
business, the role of government as a policy maker, the multimodal transport concept, the
elements in the shipping business ports, marine insurance, and logistics. Transport document,

preparation of sailing schedule cargo-handling system.
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13.361  MsUsEiufenamzauaznIsudmsanudes 3 (3-0-6)
IT361  Marine Insurance and Risk Management
AsAuneu : aeulainn ¥5.211
BURUR nunasilaeiia q U veangursnensuseiudy nsussaivsziusonmeiaatu
Talves Lloyds, Institute Clause dwiushaufuaziide nqnasiduiuiifniunluszosndadouly
MsAuATeY AaanauN1sUsElluwazMIvaldandomeseninsadayan wazdlandnnisudmsanuides
Prerequisites : Have earned credits of [T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure

of indemnity between the counterparts. Understanding the principle of risk management.

3.6 Y LBNFINVDFMITUNTNE
50.211 gataedwniamindidesdu 3 (3-0-6)
RB211 Introduction to Real Estate Business

Wé/ﬂﬂ’]iﬁ’]ﬁﬁﬁﬁ]ﬁ]ﬁdﬂﬁﬂﬂ%ﬂ&hﬁmﬁu AATIPALATINU NITAANAULRTUINITUTUITNIT

UsaidlugAn ME ngvEng Nsaeu waznsiunsindulanaenunsiauwardnassiiny nns
prdeuiituenansiviuarannuandousineg fiedostugsivedimTuning

Basic principles, project analysis, brokerage, management, valuation, tax, law,
investment and finance. Related to the real estate industry as well as subdivision development,

surveying land, legal documents and environments

50.212  msUssiummedinmindidodu 3(3-0-6)
RB212  Introduction to Real Estate Valuation

ndndesiuieiuyar Tguszasd nsruaumandnnisayiinisussdusa
pdwnumingfiasounqunsusziiuiiovannuans Tngusyasd L gaﬁmmmﬁamﬁama %39
wdnviwgrUseiu yaridune yadnufu viefionqguisasifiawiug  sadsdnuinisgdnuue
firulaun evensamuiisuiangranouastadedug Adeatos WieunUszidiuyaedamiaming

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed,
construction, law and regulations or any other related factors analysis to real estate value are

also included in the subject.
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§9.313  N13RU MBI kAENAYNEIINTRAMTUNTNE 3 (3-0-6)
RB313  Real Estate Finance, Investment and Business Strategy

Jurtaduneu : @auleivn n9.201 WeieuLin

nssaiivne Wusha wagdsmslunisasyu W%@Nﬁgﬂmimmaqwﬁ‘ﬁmG]ﬁﬂiamqmmmm
mensiiiugsiemeiusdmniuning Wuitdu fiegends ermsdinau qudnnsdi Tsausu mam 7
YNAUVBINITVINGIND LU NITINFNUINNNITHAIN N5 UHUAIAS NS NYAAU LagNaens
Buq szdesduiusiunsiaTeiniin1siy uavanuzvesUSviensins

Prerequisite : Have earned credits of FN201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.

50.414 N1SUTMINTNEFY 3 (3-0-6)
RB414 Property Management

FyraRunou : aauldiv) 19.201 WsoieuLin

ANWAULUAZNITINLUNY NMTUSIINSNIRUBEAAN 9 11U 91Asdineuaeuladition
oSy uazflegende drugnavinsniienesiherdvemingau fums wavfion dnwarnsia
NINIAUNTITIWRTINSTIAUDTIBNUAREATUNTIAT I INAUSElevlgegalunisuTmsninddu

Prerequisite : Have earned credits of FN201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds. Analyze
aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation skills and

the conduct of reports in order to achieve highest and best use of the property.

50.415 msiwzianudululigsivedmsuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

FndsRuneu : aeuldin ne.201 viseisuwin uavsewivilunguedwnsamsndulivesnii 1 3

anudulUldlugsivedmniuning seuamangnssuiunisfnwanudulldnansznuaiiy
Hululgludusing quagiafeigdeninnfimsannsenasiugUasdiayguvmuinasinisindulans
AINASLUTIBFUTIBTNY Snsmanauwy waznsUssiliuasulasiniseng q Bsannandulule

Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate
subjects no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of

return and their evaluation analysis are also included.
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3.7 IINANVBIAULN YL AERTUaTN1TUYT
wu.291  gInalewiuy 3 (3-0-6)
BA291  Introduction to Business

dnuwazveIgInIannwIndoLar JULUUANLLTWE1UDIINe NMsUmsgsAafanssumg

vy
a v a & v a A

FINWNUNTHAANNTNAANTRUNTTYINTUTMTATAUNA UagNITUTINITNINEINTUYBENILNeY

9
1%

MUFIUKLIAMUANYBINITUITNITIND wagliAnAIUARTILEARIUNTIATITUAUTIAT

2 a o  w o a ¢ 4 s = a i @ a
WG LUUITIENIVUNANYIUDNAME WYY INUTZAIAALLIBUTIFIVIAN 9| NSV L 1Y

= a ! a A4 A egva & = a ! a ¢

AITITLIBUITY WU.291 ﬂEJu’JGU’]E]uLWE]I‘UL'lJ‘LlW‘lJi’]‘lJI‘Uﬂ’]iL’iEJU’HﬂG]Nﬂ‘U@ﬂﬂm%W’]mGZJEJ“’I

The course aims to provide a comprehensive introduction to the key operations of
business, namely finance, accounting, marketing, human resource and production management,
and management information system, placed within organizational, forms of businesses,
environmental, legal and managerial context. Underlying business concepts will be discovered

through the study of real-world examples and fundamental business plans.

nu.321  nislvmyinwimegsialaglinsaldng 3 (3-0-6)

BA321 Consulting Practices using Case Study

v
[

Anriadunion : Unfnwianemndvemaniuagnistyd grueduli 3

UszgndlinsouniAnnegsia Muuunegsna Jukuunsaseselainiegsia nsiamun
TassadnslumsliAiUsnen Consulting framework MsuAlanddgminsdifine n1siAszi
Aulaseuludnsudety Mmyliesgianumsaiuazaniznsudsdy nsseylymmegsia
AuvimgluenAnvaegsia MsYsiIN1TeIRAN3luaunIsRY Aun1IRan MmMudyd
AIUNIFUSINTIANIINTZUIUNS MUMIUIMNTINNIINTNensyana tWudu nsdamsauduuzii
ULUUNITNINITRU ﬁﬂ‘lﬂzm*mLﬂuﬁaaﬁwm\iqiﬁﬁﬂﬁm MMITUNAUBNAY ViNwEluNITUIIT
Janisaan vinwelunsieunduiiy inveannududun Jusu

An application of business concept. Business Model and Revenue Model. Consulting

framework development. Case cracking. Competitive advantage analysis. Situational analysis
and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,
Organization Management, Human Resource Management, etc. Formulation of
recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.
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Wu.331 Iamamaqaﬁﬂuﬂwmmﬁﬁu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anufausssndedinunazidegsnia ssaufleumigsia aamunsalinlumsgsie waglena
yagsinlulssmadiu sauiinsgouuisnduiludiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulsemeiu 3 (2-2-5)
BA332 Business Opportunities in China

Anuiausssndedinunazidegsnia ssaufleumigsia aanunsalinlumsgsie waglena
yagshvlulsematu sautansgauuienduiiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lenamegsnatulseinadenlys 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuiausssndedinunazidegania ssaufleumigsia aaunsalinlunsgsie waglena
yagsRnlulssmedenlus muiimagnuuisndudlueelys

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.

wu.334 Tomaniegsialugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuiaussnndedinunandegsna ssaudeumagsia aounisaiialunisgsie waglena
yagshvlulszmaniinia CLMV (Fuwen a12 wain wazdoauns) sauianagauuidvduilugiag
CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.

wu.335 Tenavsgsialulsamalne @wsuindnvuanudsunnsssmaiibu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anwninnssaddinunazidssia sssudonmnigsia anumsaiiilunsgsia uaslena
megsnatulszmelneg imﬁgqmi@qmu%ﬁw%uﬁﬂuiw8

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.
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WU.336 T,amamqqsﬁﬂuﬂizmﬁﬁﬁmum 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anufausssndedinunazidegaia sssudeumagsia anunsalinlumsgsfe waglena
megsRvlulsTmaTiimue 1 muﬂy’ami@mw%ﬁ'm%uﬁﬂuﬁfﬁ’mum 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

wu.337 Temavnagsielulsemedidmun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |l

Anurinussnndedinunasdegana ssaufleumigsia aaunisalinlunegsie uaglena
msgsialuusemeadiimun 2 smﬁy’am‘a@muu%@’m%uﬁﬂuﬁﬁmuﬂ 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

WU.338 N15IANTTINAUUTUANS 3 (2-2-5)
BA338 Luxury Brand Management
ﬁﬂmmﬁﬂizﬂauﬁug’mmﬂm’ammmmﬁuﬁﬂLLazu%mﬁLLmuﬁwgﬁﬁUizawﬁma ANYUTUDY
MsuUsEumaIAYBImANALUTUAYS tedasdlouarvinueidudulumsiannnagndmamsnaadmsy
AUALATUINITWUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

3.8 3V IUBNAUTNINVIAENITUASNITUYT
A3l VU ATYEAEATIANIA 4 (4-0-8)
EC311  Microeconomics Theory

Fwdaduneu : aeuld f.211 (W30 7.213) uar A.216 (V38 A.211)

AnwuarliasigvingAnssuguilaa lnswdunguianumelaviaiu msuslaadiuia nns
Uilanfumeldmnmides nquinsudnuazdununisudn msssuigamnmsiiauislagldsuy
ansaume Mynszsinaaudedulianysallsu aangnann nannfautsiuienuin wazmanegue
fovss nquiinubesiu nafimaTlunaiR masmuanatlusaiadadonmsuananelilasads

PAIAUITZNNA 9 AaenTRlUkAsIATEgAEnsalain1g AnudLmaITaImaInkasN LAY
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Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,
monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.

A312  NUATYEAARTINAIA 4 (4-0-8)
EC312  Macroeconomics Theory
FwdeRuneu : aeuld (n) A211 uag /212 w3 (3) A.213 uay A.214
WUUT1A8RAsNNILTUAIARY AAIANAKER wWazAAIARUATIANUTEWA (WUUT1AB4 1S -
LM - BP) ﬂﬂiLUﬁSULLUadﬂﬁazﬂaﬂﬂﬂw AANANANEALAZAAIALIINY LUUTIRIQUAIANIATIULAY
gumuinanuluszuuAsegiawuule waskuuln eRuie n15i9nu wasulouigdnyiatesnin
masugia nquinsasydulamaasugiamsesueiasugmaniumniadeiiuguasugmans
9amA 1wy nouiindnsgsiafiuriede nquiiiranadn wenguivesdiaudideu aaonaunsussgnd
V9B LATEFANANTUNNIANTIATIF AN TUNITALATEEAR
Prerequisites: a) EC211 and EC212 or b) EC213 and EC214
The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical model,

and new Keynesian model; applications of Macroeconomic theory to analyze economic situations.

320 pdlmAsugmansidesdu 3 (3-0-6)
EC320  Introductory Mathematical Economics

Fdaduneu : aeuld (n) M.211, M.212 uar A.216 (V38 A.211) vide (V) F1.213, A.214
uay A.216 (38 A.211)

(agldfumieRald mnaeuldin #.421 unewrzenasfinyivfing 13ee)

o a 1

UWNAALAE VU ANAAIEAS 1389 TATY AUNITLAZIATNS N1IANBYRUSUTELANENG 9

Ao o w

Tunsaififidulsdasenilsiuasuated nsiwaide (Optimization) lunsditlififesiauazidesin
ufinaidowiu ineduneunauAauasnnuiniaasgmanigameauazannia Welidla
anuduiusresiuTing 4 maasusmand lnoufsmuduiusseniniladdusiy fiduiade ua
flerduduiislunguiinsugmans Tinzsieianudangu nasnmaain navesnsiua® ua

LUUINRBIUITENISHAR AL NANANLUBIAU
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Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,
and basic integral to understand the relationship between different economic variables and
explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.

f325  aswgdidesdu 3 (3-0-6)
EC325  Introductory Econometrics

F10sAUNeY : @ould f.211(W30 #1.213) F.212(130 7.214) A.216(130 A.211) Laz @.216
(viso @.211)

(RgldfunmieAnly mnaeuldin f.425 uneursenasfnyivIding 138t

BnhanuinEiilarguiiasygmansinlilunsliiesgiveyaniaasugialagasng
wuudaesnnnesififulsdaseiifenagnane duUsdassindnvasndmmnm Anniyviuay
Audlatlymilunuusassannesitesiy WWun Jymiudsdassdmuduiud daduifuasiu
(Multicollinearity) Haymasuniufiauuususiilined (Heteroskedasticity) dayvsasunaudl
anduusiu (Autocorrelation) Yayymn1sseysuuinaesiinnan (Specification Error) Aaenauainse
WenuuudnasaAsTegiAuUssgnaldlunuifemansegemansinegiaminzan tnagadunisly
Wsunsudnsagumaesugia

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or

ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to
choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.
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7.375 Lﬂwgmam‘ﬂizqﬂsﬁé’huw%’wmmﬁsimwaLLaz?ﬁLmﬁau 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment

Apisduneu : aeuld @.210 viFe m.211 vde A.213 (ReldtumineRaly mnasuldilais
sy 400 vesmnadesiiindeu vierdadnuindinaier)

ANUFUNUTTENTNAMLATYAULANINATEFAY N1FIRATIVNSNEINTTTIUD ARz Ty
Aaundon ﬁmfﬂLLmﬁmLﬁaw’fuvmLﬂwgmamﬂumﬁmeﬁLLa3ﬂﬁiﬂizqﬂmﬁlﬁﬂumﬁmmiﬂiy'mmi
THnsnenssssurRuasduindey AnYIUNUMYBIYLYY N1ATINT N1AST wazn1AUssvdany Tung
muauuazLidammslinineinssssunAuagdunnden frelusziuesiu seduussng ua sz
Tan Anvwwndenisiauegieddudedy wteanudusssuiudunndon wee wndndou
fumsUsEiugammaATYgMansUamneInsssIITALAT Aswandey

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community,
and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept
of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

Aa415 ey 3 (3-0-6)
EC415 Game Theory

F1sAuneu : aeula @311 uag A.320 (W39 #.421)

wnfn wedesie waznsUszgndlinguiinunigldaninnsaifieansaumasuysaiuazlsl
auysel 0717 LNUNAENS ARBANUUUULY ARBANLUUNALVSHAN InuTiin1ssevens (Extensive game)
AR MILUUANYSAlNINNEes g wazinuidinsdevenenigldaninnsaifansaumelsasysal
wardedu q ﬁ;jaamﬁuammi

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame
perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.
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20.266  AwIndeunaznIRmuASEy 3 (3-0-6)
ES266  Environment and Sustainable Development

AuduTuSsEAndeniun1siaL uniSeuaneiin JymuasaansenuannIaL
Alfonunmdsnaden MsnaumumMIiudsndeniioannistaudssninamsianniuniseying
Aawnden finsAnwgnuuenaaud

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

18.301 ﬂamm8LLaza'%aﬁiiu?iaa”ﬁmaﬁnu 3 (3-0-6)
JC301  Law and Ethics of Mass Communication

avsuaziasnmlunisuansrnuAniiuvesyed Uiy ngvuney NN T
Uszann msazdlevhlsiBuidedeides ngnnedeasuiavu ngmneuasdedsduduiiieades
AAOAIUAIL TURNTOUVDIABIATUNINTS ST

The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

w305 ngvneAuATEIRUIInA 3 (3-0-6)
LA305 Consumer Protection Law

w&NN3 Wma uazuaAndviliiRne s uirfesingmnedunsesuilag smsms
#14  manguaneildiiionisdunsesiuilaa Bmsteiilingmne wnesmsiliiedeisunguilan

Falasumnudemey annuiusnglunguangimensfuaseaiusing nguangdimeanusuiinse

ad a a

AudemeiiinTuaindumilivaonde nruNeI19BNISVIEATY NYMUINETIANIETTAINTNAR

1 Y

AUSINA LavnQruneduiiieddes TIunaentan1sInAtesRnsAuasesustna munidayaitilu

Y

e

99833 UYLY
This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability
Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.
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443 NYMIIEIINIENITRUITUNIANTTAY 3 (3-0-6)
LA443  Competition Law
Srdfaureu: Wulndnusundud 3 Suly

wnARLALANIdAYeIN MBI EMIW TN wamslumseuaurEefiAugua
waAnssuiinsgvunsifousemsutsiilaeaiadedadusssy  msnedosniuldlifsdunninginssuun
dnwnsy uvumesigiunalinisld saesnulinpmiduiudiRedestumsiuaymsamussineysme

Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

3309 vu 9509 Aun1sidled 3 (3-0-6)
PO309 Capital, Business and Politics

F1dsAuneu : @aulain 5.211

Anwmnuduiusseninamu §3na dunisdies aseuaguludsziiuunuimvessglunisimun
LLawmm‘mLLazSmﬁwaﬁuaqﬂdunuLLasﬂWﬂqiﬁﬁ]ﬁu’mwaiuLLasﬁﬁ'wuﬂjﬂaﬁﬁﬁiaﬂizmumimqnmﬁaa GH
WleueassneveEnIiun1silotlazeinnvedsy W n3san15idled 55a01 S5Una wasseuusvns

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

a.246  anualUieiunsUseiuge 3 (3-0-6)
ST246  General Principles of Insurance
naniugIuveInIsUseiudy Ussnnuainisuseiude dnvasvesdygyiuasiouluves
nsUsSTHUSEAUNY N15TIRNISANULEgaSELarnsUsEAUNY NsUsERIwIAssLarn1sUsEAUTInLUY
' Y o W v & Y A o a s o
A19°) NTUTZNUABAD NITUTZNURSIAL ANUFLUBIAULABINUABIAMIEATUTZAUNY
Basic principles of insurance ; types of insurance ; insurance policy contracts and

provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.
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4247  pa1ansRukagnsauluanning 3 (3-0-6)
ST247  Financial Market and Portfolio Investment

SEUUNIRU TAssasemannnisiuy AANNNINETYY AENARTIENSY MANAMSRLTEIUsTneA
NARBULYIY AMLEEY Jnansdeyatiiensindula mslinsizsivanning nsusmisngumdnming s
MNUNITAIY ATIENTYUY ASIENTIL NOINUITI %ﬂ?aa\‘ﬁq‘u mﬂmiauﬁuﬁ‘mwmmyﬁuﬁ‘

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

346 vuijnenide 3 (3-0-6)
ST346  Theory of Interest

ﬁugmmawqwﬁmamﬁa ‘ﬁugmmamqwﬁmmmm BNTIHANDULNUVDINITAMU 3N5T5e
Audud nsuszgninguiinenids whdedu fivaula

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment;

Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4347  aderaniuseiudiie 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1

FtaRuneu : aauld @.246 way d.346

ndnfiugiuvesadinmanisy fuse NSUANUINITOYTOAVBITIN UATATIIITN
nsUsERuEin Amennnanmssdn Welssiulingsiiendafsmasienennuesnmslseiudin
wuusneg Wedsedun Budsesssiufinsruudsyseiuardasiinassvuuideuss funuudaudas
93TV TTUWANIV TN NAdInAENTUTE AUde

Prerequisite : Passed ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life insurance:
life annuities, net single premium and net level premium for life insurance and life annuity
contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.
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4349  AdemansUsziuiunedy 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

JurtaAuneu : aeuld @.211 e d.216 w30 4.218

nsadedarudeuseiusonugn MsimundnIMsiAssfesyana MsuunysEam
nsidveds msdsesnugande 95se1usaIitTIndnadamaniUssiude

Prerequisite : Passed ST211 or ST216 or ST218

Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

4.447  aginenansussiuTin 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2
Fdaduneu : aeuls 4.347
lafFuvane®in fuvudmiuiiadediinsiuaeaniunmidesanuaisais wasns
Ussensnguiinsauananunimiiesnuasanivg fuvulsfusenudildig
Prerequisite : Passed ST347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.

dn.213 mmﬂﬁamwmmqﬁ’mLLaz{]@ymé’mu 3 (3-0-6)
SW213  Social Change and Social Problems

wAn aud MaUAsuwUamada uazlymdsen unuimuesantunmsdsausionis
WasuuaamnsdseuuaskansznuannisiUdsuulas nainnisdsuuamnsdseudidiwansenuse
szuuamdiusynadinuuazTinanauuey gaunsainsdsay Jyvden mesunsadudunds
yodan InmInsTadsiunandagniiosiilugnisaunaBeuuasiionsiaudee

Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life; social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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4. asAUsznaUREafuUsTaUNSalnIAsuIYN (M5FineTu Wieaniafnen)

PNANUABINTVRE [FTMTnAsanslTudndUssaunsalludndnneudignisiauats
fafu ndngnsuimsgsiatadin Sudimedvnstineulfindnuamefouou iteliindnléd
AnusazUszaunsalludvidnneudngnisvina visenisAinwidessaudsyaiin fe

U301 N5ENUEIAR 3 @nau 45-200 Flusseniansiing)

BA301 Business Internship

N4.399 ASHNIIUAIUNITRY 3 (3-0-6)

FN 399 Internship in Finance

a wva £4

Snwurnsiineu Ao nsasdeUfuRnuduuimsgsialuesdnstiniaisuazionyu wio
wiunelunminetds vioesdnsisamiedunminerds (MOU) meldmnuiiureuainnie/
avivuay/Mi01aseiuinwfidnAnwdatnivien HedyuduliAnmaseusainninianeg
wazvinwedldAnwuelddmiunsihanulugsfenss deudiazdusanmsAnwidnglannisshau vie
nsAnwIRsluszAuUIYyn

4.1 1NTFIURaNITTEUivaUTEauNITalaAEwIN

1. Iinwelunisufuiauananiulsenaunisnaonduiinnudilalunguluasnannis
mé’mu’%miﬁqiﬁﬁ]mnéﬁu
2. amnsoysanmImusiGsunieluuitymmagsieldegnamnza
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3. Huyweduiusuazanunsainnusuiugaules
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4. fszifouitunsanaluazitnlainusssuvetesAnsnasnauansausus b Avanu
Usznaunsla
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4.2 %3980
aeggSeuveslinsinund 3
4.3 NS ATANI9EDU

T:]Jﬂlﬁiilf.]a’] 1 MANTANEN

5. YanuUANEINUNISTINIATINUNIBIUIY (1)

5.1 A1asu1elngea

N9.499  NISANYDETENIINTRU 3(0-0-9)
An313  msisennseaiafienisindula 3 (3-0-6)
nn.422 mﬁ%’amamsmam%uqa 3 (3-0-6)
n9.499  NNSANYIBATENINNIIAAA 3 (3-0-6)

v [

lassnunienidedeaduideniieitesiun1sdnn1seuuimsgsia awnsatinug
WAEN BN NGINANLASEUNNDIATILINMNUUTUUTIRas RIS VUM SATEILILYRIRIAN /a0
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5.2 1ATFIUHANTITEUS
1. annsaUssyndlivannisuasngudmensuimsla
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5. 1N SOEARUYINNTIANANUEITY
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