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JC270 Film and Photographic Studies

2.1.2.1.2 JydsAuTungudven 3auau 27 wiqein
tAnundeadendnwnduiuilanguivmile saudiuan 27 mihedn fseasdenselud
1. NgUIVITENIANENS

HuAvITeAU 28.210 ndnn1ssarsAans nsalsidingn C
n. AU9AY 3UU 15 wenn
7d.211 M3der 3 (3-0-6)
JC211 News Reporting
38.212 Msansenansigadeya 3 (2-2-5)
JC212 Data Journalism
28.311 #aNN1TUITUITNST 3 (3-0-6)
JC311 Principles of Editing
18.312 NSEBNLUUEINSUNUINTANSANERNS 3 (2-2-5)
JC312 Journalism Design
18.410 drinanieoulall 3 (1-4-4)
JC410 Online News Agency
9. Syrdedudeon s1uau 12 wihefin 9nsedveeluil
18.213 N1SEN18AINNTESANERS 3 (2-2-5)

JC213 Photojournalism
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78,217 MsanseanstiunisiUasunlamedny 3 (3-0-6)
JC217 Journalism and Social Change
1d.310 NMSWHUUNUTTUITATHAZUNAIIY 3 (3-0-6)
JC310 Editorial and Article Writing
18.313 ?iaﬁqmu 3 (3-0-6)
JC313 Community Media
1d.314 N15UTTANENTAURTUNBIASUTENATUIUINTEN SRS 3 (3-0-6)
JC314 Editing Translated Content for Journalistic Work
14.315 Mswnaavilsdouaymilsdediannsedind 3 (3-0-6)
JC315 Book and E-book Production
18.316 msﬂizﬂamﬁﬁﬁﬁaﬁaaﬁmimam% 3 (3-0-6)
JC316 Journalism Entrepreneurship
1d.318 NSIWHUAIIAR 3 (3-0-6)
JC318 Feature Writing
14.319 M3laTevanunsailagiu 3 (3-0-6)
JC319 Analysis of Current Affairs
18,411 NNIIIPUTINIEVAIUADUEIU 3 (3-0-6)
JC411 Investigative Reporting
18.418 FUNUNIVITNINTAIAERS 3 (3-0-6)
JC418 Seminar in Journalism
18.419 M3asenaniTiesdu 3 (3-0-6)
JC419 Local Journalism

2. nguIYIUIMIN5ERENS

HIUAwI0eAU 296,220 ndnn1suiuismsdeans ldinsalsisnda C
n. 3¥1U9AU 97U 18 wilenn
28,221 ysanmsuimsnudeansinasy 3 (3-0-6)
JC221 Integrated Mass Communication Administration
28.224 Auaznisuimansdeanslugedivia 3 (3-0-6)
JC224 Media and Communication Administration in a Digital Era
24,321 nagnsnsudmInisdeans 3 (3-0-6)
JC321 Communication Administration Strategy
18,322 MFIANIINITAeA TSN UNARATAITTUSIA 3 (3-0-6)

JC322 Communication Management of Public Opinion and Campaign



26421 mMsdnnsdelaenisioudananmdam

JC421 Media Management in Problem-Based Learning

78.422 &uann1sUsIINsaeans

JC422 Seminar in Communication Administration

9. YUIAULEADN I 9 WUIwAR

7a.222 m3dansdeln

JC222 New Media Management

2,223 MsdeansszminyanaLazmsaeasiiteliiniiile

JC223 Interpersonal Communication and Persuasive Communication

78.226 M3dan1sdeanssenireiamsssuluuiunanna

JC226 Intercultural Communication in Global Contexts

74.323 nMsdanisnisdeasiiensiamnagnadadu

JC323 Communication Management of Sustainable Development

2a.324 wyudduiusiunisdeansnigluesdns

JC324 Human Relation and Organizational Communication

78325 Nsdeansvnenisdles

JC325 Political Communication

78.326 M3dan1svnensdeansiiensuiuisudany
uaznsiUAsuLUateIAng

JC326 Communication Management for Social Transformation and
Changing in Organization

7a.327 msdan1shudedinuuaznisindoulmday

JC327 Management in Social Media and Social Movements

18.328 mﬁmmima?ﬁlamimmﬁﬂizﬂaumi

JC328 Communication Management of Entrepreneur

8,329 Msdan1snisdeasdainnssy

JC329 Innovative Communication Management

14.423 Madeularinauadeuimanisaeas

JC423 Writing and Presenting for Commmunication Administration

28,424 amgghfunsuimsnsdoans

JC424 Leadership and Communication Administration

8.425 syuvdeansinaruSeudio

JC425 Comparative Mass Communication Systems

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. nguiv1ang nsvimd uazdofdvia
HuAT TR 18.230 ndnmsinguazinsiimiadia 1dinsalsininda C
n. 3¥1U9AY U 15 wilenn
18.231 NTASNATIATIONTS 3 (3-0-6)
JC231 Program Creation
28,232 wallanseneviuasmsasied sadu 3 (2-2-5)
JC232 Introduction to Production and Post — Production Techniques
v 233 nsdeuundenivia 3 (3-0-6)
JC233 Digital Scriptwriting
18.234 N1FIANITENMTUNTNANTIUNTT 3 (2-2-5)
JC234 Program Production Management
18,235 MTIATIZATINTTINEN LAz EE 3 (3-0-6)
JC235 Analysis of Programs in Audio-Visual Media
2. Andduiden Swau 12 wiaeRa anmedndselull (Fananii 2 nguin wianguivn
weganule)
NFUIVILUIAIUAR
1d.336 INTViAUANY 3 (3-0-6)
JC336 Television Studies
24.338 g Insvimd wagdelanAdng 3 (3-0-6)
JC338 Radio, TV and Media Globalization
2a.430 Fuanning Insvimd uazdordvafudan 3 (3-0-6)
JC430 Seminar in Broadcasting, Digital Media and Society
28.431 NsUmsRansnszaedes Aanstnsdimd wazdedda 3 (3-0-6)
JC431 Management of Broadcasting, Television and Digital
Media Businesses
nguIVIVUA
39.330 mimamwmﬁwqLLaz?iaL?wa 3 (2-2-5)
JC330 Audio Media and Radio Program Production
14.331 winsemsinsvimiluagale 3 (2-2-5)
JC331 TV Studio Production
74.332 nAnsen1ssietuenannui 3 (2-2-5)

JC332 TV Field Production



Y]

14.333 NsHanY I lugARIva 3 (2-2-5)
JC333 News Production in a Digital Era
24.334 N15UTENIALAENIIALLIUTIENTS 3 (2-2-5)
JC334 Announcing and Moderating in Radio and Television Programs
22,335 Fo 1369 uavaun3 3 (3-0-6)
JC335 Media, Music and Sound
1d.337 NSWINE 3 (2-2-5)
JC337 Dubbing
24.433 AeffuAufinng 3 (2-2-5)
JC433 Media and Person with Disabilities
4.434 n1snandetuusefiunedany 3 (2-2-5)
JC434 Media Production and Social Issues
28.435 nswAnasARLiodeRdva 3 (2-2-5)
JC435 Documentary Video Production for Digital Media

4. nguAnFeasasdns

HIuAw10eAU 26.250 ndnnsdeansasdns Iinsalidinda C
n. 3¥1U9AY MUY 18 Uilenn
2a.251 madsulunudeansesdns: LnAnuaznsUszendld 3 (3-0-6)
JC251 Writing for Corporate Communication: Concepts and Applications
24,351 nagndaeiiionsdoasesdns 3 (3-0-6)
JC351 Media Strategies for Corporate Communication
24,352 MAdedwszenduasmlnzideyaifionisdeansosdns 3 (3-0-6)
JC352 Applied Research and Data Intelligence for Corporate Communication
8.353 N5IeUNLADA1T8IANS 3 (3-0-6)
JC353 Planning for Corporate Communication
8.453 N15USMsNUAeaNsedns 3 (3-0-6)
JC453 Corporate Communication Management
74.456 Uszaunisainiaivindeansesdns 3 (3-0-6)
JC456 Professional Corporate Communication Experience
2. SydeRudon s1uau 9 wihefn ansedndalul
~a.354 HoRdvasazinaluladlunudoaisesdns 3 (3-0-6)
JC354 Digital Media and Technology for Corporate Communication

6 YA 1

7d.355 N15IANISANNFUNUSHTAUladI L Ee 3 (3-0-6)

Y



JC355 Stakeholder Relationship Management
.357 Aoffuifin 3 (3-0-6)
JC357 Media and Children
27.358 N13dnsnndnvaliazdodeveteins 3 (3-0-6)
JC358 Corporate Image and Reputation Management
.45 padnsuaztindeansnisdsuula 3 (3-0-6)
JC455 Corporate and Change Communication
@457 aavhmeduaesssalulnTndeansesdng 3 (3-0-6)
JC457 Moral Reasoning: Today’s Challenge in Corporate Communication Practice
14.458 N1sAENWIANZE0UNITReAT0IANT 3 (3-0-6)
JC458 Selected Topic in Corporate Communication
72.459 Maia3edlunudeaisesdns 3 (3-0-6)
JC459 Corporate Storytelling in Practice
5. ngudvnlavan
HuArTadu 24.260 ndnnslesan Idinsaltdinda ¢
n. UNAU 31U 15 wilehin
18,262 NAENSN15ATINETIA U UlYN 3 (3-0-6)
JC262 Creative Strategy in Advertising
28.361 NMIMURLEDIRIYN 3 (3-0-6)
JC361 Advertising Media Planning
8,364 wdnnsdeansnsnan 3 (3-0-6)
JC364 Principle of Marketing Communication
18.461 NMTITelaw 3 (3-0-6)
JC461 Advertising Research
18,463 NFIHNLTNTIARIBALAY AT HoaNSNISHaTN 3 (3-0-6)
JC463 Advertising and Marketing Communication Campaign Planning
¥, WUIAULEDN T 12 RUein
14.360 Wwallan153suTonulawan 3 (3-0-6)
JC360 Copywriting Techniques
14.363 lawaniudiny 3 (3-0-6)
JC363 Advertising and Society
8.365 WAdANSEEUeILNTABaINIIRATN 3 (3-0-6)

JC365 Presentation Techniques for Marketing Communication



18.366 N1599NLUULAYAUN 3 (3-0-6)
JC366 Advertising Design
18.367 NTIATIANGANTTUHTUANS 3 (3-0-6)
JC367 Analysis of Audience Behavior
24,368 NMsdeaInTAuATanagns 3 (3-0-6)
JC368 Strategic Brand Communication
74.369 NM3dansdeuinnssuiienislaman 3 (3-0-6)
JC369 Innovation Media Management for Advertising
8.460 Msdafanssuiionisieansnisnann 3 (3-0-6)
JC460 Event for Marketing Commmunication
18.462 N159AN1TlaEa 3 (3-0-6)
JC462 Advertising Management
18.465 NMslUAsumesnTIAnluulavan 3 (2-2-5)
JC465 Computer Graphic for Advertising
18.066 WATALAZNITUIUNTHARUL2IYUN 3 (3-0-6)
JC466 Advertising Production Process and techniques
1d.468 n1slawaneeulall 3 (3-0-6)
JC468 Online Advertising
1d.469 IAUIANI9NTIABAILEYN1TNAIATEAUAING 3 (3-0-6)
JC469 Global Perspectives on Marketing and Advertising

6. NFUIYPINNBUATUAZAINENY

HIUAY AU 98,270 mweuniuaznmaeU3nssas Winsalisinda C
n. 10IAU U 4 wileha
78.370 9RANMNTIUNNEUATILAZAINENY 3 (3-0-6)
JC370 Film and Photographic Industry
1d.489 MSHAILILATFULUIATINUSATNIURSLAZANEY 1 (0-2-5)
JC489 Development and Seminar in Film and Photography Project
9. F1UIAULADN U 23 RUWAR
@.271 msmaﬁflmwaum%lﬁaqﬁu 3 (2-2-5)
JC271 Basic Cinematography
28,272 madeuunameunsidodu 3 (1-4-4)

JC272 Basic Screenwriting



28,281 nstenniienisdeans

JC281 Photography for Communication
78,282 N3NV WAL TAILNA oWy
JC282 Multimedia Design

18.371 Ve NEURsKaN1TIATal
JC371 Film Theory and Criticism
18.372 quvisenniasAaUs

JC372 Art and Aesthetic

98,373 NMIMAULAZNITLEAIN TN UAS
JC373 Directing and Acting for Film
18,374 nMnpunIlangiueEd

JC374 Contemporary World Cinema
18.375 ANBUATAITAR

JC375 Documentary Film

d.376 mswﬁmmwaumﬁéﬂguqa

JC376 Advanced Film Production
1@.377 nMseenuuuAaunITud U NEURS
JC377 Production Design for Film
28.378 nmeunsiiienislavan

JC378 Film Production for Advertising
24,380 msdauaaitensaronmilsluagile

JC380 Lighting for Studio Photography

12.381 N1sMAURaULaZNISANLAININEIRDY

JC381 Art Direction and Digital Retouching for Photography

7d.383 NNAENIHADNLATNITHHELNS

JC383 Alternative Photography and Distribution

1d.471 miﬁhav‘i’]mwaum%%ugﬂ
JC471 Advanced Cinematography
a.472 Inadlusandudmnsunmeuns
JC472 Post-Production for Film
18.473 ASWYUUNATNIURTVUINYT

JCA73 Screenwriting for Feature Film

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (1-4-4)

3 (3-0-6)

3 (1-4-4)

3 (2-2-5)

3 (1-4-4)

3 (1-4-4)

3 (2-2-5)

3 (2-2-5)

3 (1-4-4)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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2a.480 MwilsuaznmiadoulmlugiuzaufaUs
JC480 Still and Moving image as Fine Art
1d.483 N1SANANLTIN VY

JC483 Commercial Photography

18.484 N13ANININAIIAR

JC484 Documentary Photography

3 (2-2-5)

3 (2-2-5)

3 (1-4-4)
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2.1.3 A¥1UsAvUanAnz 314U 12 wiqeia laelddnfnwidandnerdvanng 9

Fasoluil
WIANTEN $AuU 6 WiaeRn 9ndvdeluil
A9.202 N8N UEIMTUNITYINU
EL202 English for Work
aw.271 Mudangudmiunisdeasuiavy
EL271 Englosh for Mass Communication
n.241 Favzmsl@euntwing
TH241 The Arts of Thai Writing
171 AU 1
CH171 Chinese 1
A1L72 NI 2
CH172 Chinese 2
99.171 AMWUNYA 1
AS171 Korean 1
99.172 ANWUNING 2
AS172 Korean 2
WnadenuAmans S1uau 6 wiaeiin andvselull
U5.201 pssmineniody
PH201 Introduction to Losic
U3.211 YSvgnziunn 1
PH211 Western Philosophy 1
U5.221 930fans
PH221 Ethics
U3.271 Yoy wziuean

PH271 Eastern Philosophy

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2.200 3nngwialy 3 (3-0-6)
PY200 General Psychology
1.203 Meudinseidesiy 3 (3-0-6)
TH203 Basic Critical Reading
V31.201 N1sUIMIsHazn1sUszneunsads i 3 (3-0-6)
HR201 Modern Management and Entrepreneurship
a.201 damainendowiu 3 (3-0-6)
SO201 Introduction to Sociology
2.350 nsLasunlamiedanuuay Tans Ty 3 (3-0-6)
SO350 Social and Culture Change
5211 amadilosfumedgemans 3 (3-0-6)
PO211 Introduction to Political Science
7.210 wswgmansiiosiy 3 (3-0-6)
EC210 Introductory Economics
2.3 Jylnusedviaen 15 wilenn
thinweaznsansmansiazdeasiiarueisazidendnuany)/nasiviladvvils
filunazuonaasnduinlmdeividents il
2.3.1 AnindwiuinAnuangasmsmaniuazieaisutasy (Wennguiviian)
U 15 Maein
thnwauznsansmansuazdomsnavuiiauladnuiivluane (uennguiviien)
Huinln Wdendnwseinlungivlamivmilsidaaeulundngnsvie
2.3.2 3y lnuananz 31U 15 widein
1. tndnwenadendnuiniidaaeuluuvingdosssumansiuivin lnefnw
muteimusnuaziioulvremdngnsivilnarnduiy q waemndswiunhefavednlnvdoey
fnfnwezdeudenfnuividng o Mdeaeulunninerdusssuemansinsusuumiieia Afnualy
RN
2. lunsdlfidnAnuidendnuindngnsivinawsinguiiioordnvesantiunim
tinfinwianansodninn aw.202 awdingqudmiunisianu aw.271 Mwisangudmiunmsieansinay
Faduinaduuenauzvomdngnsnnsansmansdadin sdusuduinnwsngudu q vesaniu
ailinsudnuieadeivunvemdngasivinansinguiitonndnld lnelitudiseTulals
Au 2 91891 uasfumbeinldifisandaien dadu UnAnwazaesfnuivlundnansivienuiedun

Innwdsnguiveandnmaunulviasumulaseasisdiuumheinsuvemdngnsiaueaudianivu

13
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2.3.3 3yaan 15 wienn
PnAnwo1adendnwivivesawivilanlsmdageulunmineds sssueans

uud Ay 4 awdvnduivdenlitesnin 15 wiiein

3) AW LaRNLES 6 RUWAA
Pndnwannsadendnuiviledlaidageulunniinerdusssudans [Hudyuden
weslaitfornin 6 wiaefn Wil ldanunsatdvanenly Adusiasiu 100 WWiuduivndenadly
asiisuleuniiein 518391 wazn1samziiouissuduumInenay
1. Msisulouniienn 578791 warn1amzldeus sut1uNmIInenas T
Fulumudetifuuminedusssueans Tdemsanesuliaanes @uil 3) . 2564
2. vannaginsaansideus sudruumdnerds Widuluanudsenne
UANINYRLETTUAERS L‘%'amé’ﬂmmsmazﬁ'auisumif\]@mzLﬁauﬁwﬁw%ﬁmwé’ﬂqm W.A.2560 LAy
UssmMAun 3 nendesssumans 139 nsaamnziloussuseIninanIiugaufng w.e.2560
5) MsAnw1aEndIvsasanand Wudviln Lidesndn 15 vinein
UnAnwuenanzINTaIsaIans wasdeasutasuiiuszasdasfneaviivnnsans
fansiiuiv v fesfnusedvianiemuresanuivnsarsaans Wieenin 15 niiein lne@nw
s1e3ve 9 wazmuiteulussioluil
1. 3y Sauau 6 wihedn lnedesaeuldlising C de
22200 Arwsidosumensieas
9,300 nufnisdeans
2. Avdu 9 Afmualilundngasnsansmanstadio lidfeendn $1uau 9 e
An Tnglidendnwmeinannguinlamivmidundngns deil
- nguAvIIMINNSARans
- NNV ITAIANENT
- nauAuing nsviet uavdeRdvia
- nguAvIARENT0IANs
- Naxv e
- NENIWININEUATLAZN N
ol msfnweinildeglunguivudifuneintsdunouveiviideansinuilunguian

& 1 o 1 a Y @ a £ ! o @ a A a A a A a a £4
UUE a]zlmmmaaummaﬂmmummLﬂua%ﬂ‘mlm LLG]ﬁWZLI’]iOUWI‘UL‘U‘H’J“lﬂLﬁ@ﬂLﬁiﬂi@’J%?WLﬁﬂULﬂUi@
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6) msAnwuaiusy sy lusvArnsasaaniuazieasuiasuy
thdnwiglalddnmseiveing q mundngasluavivnsasmansuasdoamsnavuldmie
Anagauldtosnit 108 nulwin mmL?aulmGﬁ’malﬂﬁﬁ?m%lﬁ%’uaw%ﬁyﬁm
1. lfehseduiadearaulaisinngi 2.00
2. ¥dunzfoudutn@nwuudilitesniwiaamsinylnd
3. lddnwAnAnwinluvesminendoasunamdngassiu 30 niefn
4. lgAnw3ndadu lidesndn 63 wiiedn Ussnaume
Avdeaulumne lidesndy 33 wiiein
AyUsAuuenAuMg 18 nulene
Aptaaulunguiveing o Tueug 12 wiein
5. laAnwiydenas lideendt 15 wihefa
fiail fosdeuldmseiuusazeinldsing ¢ luseindelui
1. 26.200 1&.300 16.301
2. Jrdlugilunguiniidendnviiuivien dl nguinuimsnisdoans
(28.220) vi30 ngaAvINITANTMART (38.210) v3e nguiving InsvimiuazdeAdva (38.230) vie naw
Adeansosdns (3d.250) vi3e nguivlaiwan (3d.260) 30 ngAvIANEUATLATANENY (38.270)
3. 7@.490 38 a1, 491

4.3.2.3 WAASUAUNITANE

Un1sAnen 1

Aadeud 1 VeRRl
vl daudl 1 18
574 18
aaeud 2 nuIYne
Adnwvialy daudl 1 3

Ju@Enwialld @i 2

8.200 A3 UesuneNIsHoans

W W O

A¥1UNATUBNANE 1 390

LY 18
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UnsAnuen 2

aaeud 1 VeRRI
24.201 Avisianm a3us5a uaznginede 3
1d.202 NMSAUTINTANTANERNS 3
24,300 Nuinsieans 3
U UIAUTNIA 1 97 3
A UFONUNIN 1 7 3
I1UsAvUDNAMY 1 390 3
574 18
aaeud 2 nuIwne
18203 wialuladuazinensdoyailensduindeunuiudeuasnisieans 3
A1UIAUTNIA 1 97 3
AW UFDANUIA 2 F91 3
aaeud 2
Fwrderulungsinnsing q Tuanegs 2 3 6
JvUsAvUDNAMY 1 390 3
524 18
Ymsanedi 3
Aadeud 1 VeRRlY
14d.302 mmiﬁmé’mmﬁ%’amiﬁami 3
14304 RaUzmsianiostiude 3
Fwdsdulungadznsng o lunnie 3 39 9
JvrUsAvUDNAMY 1 390 3
574 18
aaeud 2 nuIYne
NI UGN 1 I 3
Fdsdulunguduneng o luanie 3 3 9
I uaeNET 2 397 6
524 18
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Ymsanedi 4
aadeud 1 VeRRL
dsfuAviaentunguivising 9 Tuame 3 3 9
s Ivaen 3 39 9
324 18
Aaseud 2 VeRRL
14,490 Hlnsuneuen wse 28.491 Anwaniziies 3
574 3

4.3.2.4 A183UNEIIIV
o/ a = o
nangasIviAnenaly
nuIAAIUITIULanAUFIAY
15.109  winnssuiunszuIuAnUTENOUNTS 3 (3-0-6)
TU109 Innovation and Entrepreneurial mindset

n1sUsziiuaNudsanaznisasislonialvd NSAALATNITINNUKNULUULUTENDUATS NS
ArdulanaznITINIgINY N1sdeanslegsiawazn1saiausegslangiiusednsnin nmsasenuA1T
A o
WNBEIAL

Risk assessment and creating new opportunities. Thinking and planning as an
entrepreneur.  Decision making and entrepreneurial venture development.  Business
communication for delivering concept or initiative in an efficient, effective and compelling

manner. Social shared value creation

u5.233  lamannagsnalulneg 3 (3-0-6)
TU233  Business Opportunities in Thailand

AnNwINEeNN9INY NeAnTINEUILaalugARITia TnusssunarUseiRmans nguinessia
LWINNNITUIINTTIND UagwsungsiainbndvasUsewmelng

Business landscape, consumer behavior, culture and history, business laws, business

management, and emerging business trends in Thailand.
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u5.122  nguaneludinusedni 3 (3-0-6)
TU122 Law in Everyday Life

¥
v =l

anvazialuresnguune lugnusiduivuwiuanudsengAvesyudludiay annsiiugu

Yoe1Asy (rule of law) AauAveIngunglugueNweaNlesiunanANsTINvIUTEN WY AUTIUg LY

Y 9

Seenguaneenukaznuineusunnallesluszuaulsersulnemisdesinilusuredns uwagly

v Y a

suvesthil mssziudefivamuaznszuiunmsgsssuveding ndnnsldans ndnnsliwagnisfiany
e Taehunsinvainnsdlfedneiintuaiduitnusesriu

To study general aspects of law as correct patterns of human conduct in society. To
equip learners with basic principles of public law (rules of law), and its values which are associated
with citizens’ moral core. To provide basic knowledge in public law and private law, involving the

issues of rights and duties, dispute settlement, Thai Justice procedures, the usage and

interpretation of law principles, with an emphasis on case studies in our daily lives.

15.124  depuiuLAsugng 3 (3-0-6)
TU124  Society and Economy
= a ¢ o a a 5 = 1%

WUINNNITANBILAZNTITIATILRAIAN LaziasugiatugiueIvndidunis@nyinieniu
fpumans waddignisieseiiTauinisvesdenuuasiasegianiiadulunimnitaedanuazues
Uszwrlne Tnsuiulmiuddninavesinusssuwazandunisesyuudnuasegia

To provide guidelines for the study and analysis of society and economy. To analyze
social and economic evolution in Thailand and worldwide. To emphasize the influence of culture

and institutions on the social and economic system.

99.287  Ussihuswateluendeu 3 (3-0-6)
AS287  Contemporary Issues in ASEAN

Ussifuswaliofiagviouannetagtiuvesendou wu Tamsssusavads audauds i
wisegna Ussunismsdies uasdgmnisdeny

Contemporary issues reflecting current affairs of ASEAN such as popular culture,

conflicts, economic development, political issues, and social problems.
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5.121 uywe daau wavinusssy 3 (3-0-6)
TU121 Human, Societies and Cultures

anusilesiuinsenisinyvianudnlanywdluianiedenuias inusssy anudilaiugiu

]
a IS

Aenfuiauinisuagnszuiunswdsuudamsdeauiausssy Insaweianideulostuaoduuay
FEUUAMAMNNEIAN UNUInvesdeauaansiunisyianudlalasiaiiuazin U uanedsauuas
Fansssu mvszgndldnseunluiiminisdsaumansifiewanundsefiueAunefsafulnngnisainis
AapuImusssusIvads

Introduction to the understanding of human from social and cultural perspectives. General
introduction to the development of societies and socio- cultural transformation, with special
reference to social institutions and values. Social science and its contribution to the studies of
social structures and socio-cultural practices. Application of conceptual frameworks in social

science for the analysis of contemporary social and cultural issues

ar. 164 LATHFANERSAMSUAIINGNATIAT 3 (3-0-6)
AP164 Economics of Built Environment
a & s v a a a 1% s v o
LUIAANUFIUNNLATHEAIEASNTULAG DUNTIUABULUAIE IWINE aNATIAAT 1T INI8A N

N13ANYALINULATEIAIANTIANIALAZUNAIATIATNNTBUNITANIATIEAN TN TEUIUNITAALTIDBNIUY

e

ulldiwndunntevassrasidmsunyedilanuiisguazdidu msadeanudilakasdaasul

SeuasyrininisusudiliiniunsidsundamaasygiaisluuTunvedasenis Yuyuiiled

ey

ninA uagUseind iamﬁy’ﬂﬂizLﬁumﬂlmwgﬁﬂuizﬁuiaﬂ

Basic economic concepts that physically drive the alteration of built environment. The
study on microeconomics and macroeconomic that shape analytical framework linking to design
thinking and aiming to create living quality for people. Building an insight into livable and
sustainable development. Encouraging the leaners to be adaptive to economic challenges in
various scales: such as a single project, a community, a region, a country, as well as, global

economic issues.

Un.102 dsemrandluAnissed 21 3 (3-0-6)
PD102 Social Sciences in the 21st Century

Foilwuzinenanssine ludinuaansdlunumddgludnuanissed 21 Tagy gLy
Anwmaniengg Alufiuguddny seonsusluiaiuasquifiistestumanisaiiagtululanga
Tamidntiuazuinnssy numulssduagysingnisainedny mufssufunnudiindeududy

nandnvasdaan lurusilassadimedsnuiidulunisivuanginssuveslalaniguniu
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This course introduces the social sciences which play an important role in 21st-century
society. It focuses on important and fundamental disciplines, concepts and major theories
concerning contemporary issues in an increasingly globalized and innovative world. In doing so,
the course reconsiders social phenomena and issues and the extent to which society is the
product of individual agency and the extent to which social structure determines individual

behavior.

1am.105 Ugnilemnufnuagyinuedusenaunis 3 (3-0-6)
CIS105 Cultivating Entrepreneurial mindset and skills
auduguszneumslumbenunasuasionyu nslimiuAanuuguszneunsiiieuaism
lanauazas1enuATLIALeY Y waadAnT MNwedmuNIsINUEIAA LY
Entrepreneurship in public and private sector organization. Using entrepreneurial mindset
to search opportunities and create value in both yourself, your team, and your organization.

Practical skills for new venture planning

vuIngUYsEAanSuazinuzn1siasns
AF.101  N1SAR 97U LALTYUDE IR T 3 (3-0-6)
LAS104 Critical Thinking, Reading, and Writing

WY nsAneg 1931 TR IUAITAIRIAL N1TTATIZH NNIFLATIEE Warnns
Uszidluan Wamwinwgmsenuiieduanszdidy  dilagnsjmane simued aunfigiu vdngiuaduayy
mﬂ%’mqNaﬁﬁﬂﬂf;jsﬁaaqﬂmaamm%u ﬁwmﬁﬂmm'ﬁL%EJuLLammmﬁﬂLﬁuasmﬁmqwauasmﬂ%sm
Bmns $andnenennudn uazidoulesdeyaiinfununewesaules Tudsanunsadadmingiu
wazdayauildlunisaivassdnudeuliegaliussdnsam

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in
the text, but rather consider the content in depth, taking into account the objectives,
perspectives, assumptions, bias and supporting evidence, as well as logic or strategies leading to
the author’s conclusion. The purpose is to apply these methods to students’ own persuasive
writing based on information researched from various sources, using effective presentation

techniques.
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Ar.102  Ussmalveludiinielsyifeans dsnu wazinmusssy 3 (3-0-6)
LAS102 Thailand in Historical, Social and Cultural Perspective

¥

aivdswesdeny Yausssu uazniiyanlve dusefn aeudssna ufssanalne gty

Usziunisasnsendnvallve wazfianisniswauivesderuuasiausssulne luvdunuidandtam
“finsfinwuenanud

To explore Thai social, cultural and intellectual backgrounds from the old days (known as

the Kingdom of Siam) until today. To emphasize the formation of the Thai identity as well as

directions towards the development of Thai culture and society in the globalization context.

(Field trips are obligatory)

171 AnwielSaed 1 3 (2-3-4)
FR171 French 1

v
A k4

Jpdadunew : deuriu 1.070 MudSuead sy (nsdlvesin@nwdiliduannudnim
NSaiea) visoldsuaufAanngussens

M3l N1syA N8 warmadeuluusunuaraoufifiieadestunisiean sifteuaniudeu
wazaouamdeyalnawiunsiufduiusiuddu (ussersuasiindu 6 dalussedunnn)

Prerequisite: have earned credits of FRO70 Elementary French (for students without
French background) or with approval from the lecturer.

Listening, speaking, reading and writing in contexts and settings relating to
communication for information exchange and inquiry, with a focus on interaction with others.

(Lecture and practice 6 hours per week)

{1172 awelSaed 2 3 (2-3-4)
FR172 French 2

Adafuniou : aould W.171 anwnlsama 1 vieldiueysiandusses

M3ile N15NA N1561U LarnsIaeY Lﬁa?iammaﬂLﬂﬁlau%’a%ammﬁmﬁu NSUSTYNY 915Nal
Aw3an Tnewfusssunsdeanslinouetnandeunan (Usseneuaziindu 6 Salussedun)
Prerequisite: have earned credits of FR171 French 1 or with approval from the lecturer.

Listening, speaking, reading and writing for communication and exchange of information
and ideas and describing emotions with a focus on fluency in communication and response.

(Lecture and practice 6 hours per week)
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59171 nwiade 1 3 (2-3-4)
RS171  Russian 1

Anwlassadanugiuiiddyosnniadelasodonisiindnueiis 4 1w s ya e Tou
Tuseiudulideslsaszauiu lneiuniseendsuazuuzindnlensal (Usserauagiinedy 6 47l
AedUAW)

To understand the four basic skills- - listening, speaking, reading, and writing at the
beginner’s level with an emphasis on phonetics and the introduction of fundamental grammatical

structures. (Lecture and practice 6 hours per week)

59.172  neniaLe 2 3 (2-3-4)
RS172  Russian 2

JdsAuneu : @aula sv. 171

RNvinyen1an1unITye e 81 LLazLﬂsuIUixﬁuqquTu Tuszduiddn@neazansoldnim
109 TuRause il (Usseneuasiine 6 Falusseduanti)

Pre-requisite: have earned credits of RS171

This course aims to further develop students’ skills--speaking, listening, reading, and

writing at a more advanced level. In this course, students are expected to be able to communicate

in Russian in everyday situations. (Lecture and practice 6 hours per week)

0171 mwngesiuou 1 3 (3-0-6)
GR171 Elementary German 1

Finwrnsile n1swn 138 waznadsunwueesiudowiu Thensalivesifudeiu dwi
wazdnnun e siusiufudmiugEuGey msldawieesiuluaniunsaiusyiniuiey

Basic skills in listening, speaking, reading and writing German. Basic German grammar.

Vocabulary and expressions for beginners. Simple everyday conversations.

9172 mwigesiudowiu 2 3 (3-0-6)
GR172  Elementary German 2

wdeRuneu : aauld &, 171 vierun1svagey vivelasuaylRatnaIuIn

Wnwen1sile n1sye Nsenu waznaidsunmvisosiudowiu lhensalwostudody dwi
wazdruiuntwnsesiussdududmiudiFnsouluseduiigedu msldniw wosfuluaniunisal

Uszdniudnes anudilesdiuieiuiinanuilueguasirunfvesieesiy
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Prerequisite: have earned credits of GR171 or Placement Test or approved by German
Department

Basic skills in listening, speaking, reading and writing German. Basic German grammar.
Vocabulary and expressions for beginners in the higher level. Simple everyday conversations.

Basic knowledge of lifestyles and attitude of the Germans.

8111 Mwneesiu 1 3 (3-0-6)
GR111 German 1

Fndedunew: aeuld 8. 172 vSeasurunwLesiuszAuiseulaty nislasueyliaain
#1913%7

Lensaitugiuuaslasiaianiu wesiiy Ailldludiausediiu msaunuiluiinuszsiu
nssuiunadud lidudou madeuustloauagdenthuunduiigniesaumanlaeinsal

Prerequisite: have earned credits of GR172 or a pass in German final exam from secondary
school or Permission of the Department

Fundamental grammar and structure of the German language. Vocabulary for everyday

life. Everyday conversations. Reading short and non-complex texts. Writing grammatically correct

sentences and short paragraphs.

8112 2weesiu 2 3 (3-0-6)
GR112 German 2

dsdunau: @ouls B, 111 ¥3aNIUNITNAGRU M30LATUBYIRINEIUIN

Thgnsalftugiu waglaseadrenivieesiy  Awiildludiauses1iu nsaunuiaiy
anun1salingg nssuiunueduTiduTeuTy nsdsulstloauavdevthiigndesaumdnlasinsal
wazshefniuntu

Prerequisite: have earned credits of GR111 or Placement Test or Permission of the
Department

Fundamental grammar and structure of the German language. Vocabulary for everyday
life. Conversations in different situations. Reading more complex short texts. Writing grammatically

correct sentences and paragraphs using a wider range of vocabulary.
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dd.171 awnalu 1 3 (2-3-4)
SP 171 Spanish 1

n1seueenidss wanleinsal n1sldnwausedufiugin wnwensils wa 81w Feu s
asreuszlondne q Tnaumdniduuildludinusy s iunas TausssuresUssmaildnwauul u
svudeadu

Pronunciation, basic grammatical structure, the four communication skills of listening,

speaking, reading, and writing in order to develop simple sentences. Emphasis on lexical items

and expressions used in daily life and an introduction to culture of Spanish speaking countries.

au.172 awadu 2 3 (2-3-4)
SP 172 Spanish 2

Fteduneu : gauleivn al.171 AMeau 1

wdnhensal nsldnuaussduiiugiuienn au.171 nwauu 1 inwenisils wa 91u
Feou msaslsdleeiiflasadadudouty TnenumdnidunuilldluiinsysrTuwes Tansssunes
Uszmaifldmwaulusssudesdu
Prerequisite: have earned credits of SP 171 Spanish 1

Basic grammatical structure from SP 171 Spanish I, the four communication skills of
listening, speaking, reading, and writing in order to develop more complex sentences. Emphasis
on lexical items and expressions used in daily life and an introduction to culture of Spanish

speaking countries.

29.173 awnvus 1 3 (3-0-6)
AS173  Khmer 1
anadowiu oadeinuedunisila ya 1 Jeu uarlassaiafiugiuveanis s
Introduction to elementary Khmer language to provide usage skills to listening, speaking,

reading, writing and fundamental structures of Khmer language

99.174  ANWLVUT 2 3 (3-0-6)
AS174 Khmer 2
Audsrunau : @aulaivn o, 173

A v oA P v ° aa o v Yy
A1YVUTLUDIFUMNDLUDIIINAIWILVUT 1 LW@I‘MamWiammﬂﬁuﬁn’mﬂizm’aﬂﬂ
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Pre-requisite: have earned credits of AS173

Studying elementary Khmer language in continuation from Khmer 1 to acquire basic

usage skills of the language in daily life.

99.175
AS175

Mg 1 3 (3-0-6)
Burmese 1
Mymsiesduiteaiarinueaunsile wa 81 Weu uazlassasiaiiuguvesn1wineil

Introduction to elementary Burmese language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Burmese language

99.176
AS176

AWINN 2 3 (3-0-6)
Burmese 2

Jderunay : dauleivn ow. 175

mwmahilesdusaiiomnengi 1 Welianunsahunldludindsesiule
Pre-requisite: have earned credits of AS175

Studying elementary Burmese language in continuation from Burmese 1 to acquire basic

usage skills of the language in daily life

99.177
AS1T7

ey 1 3 (3-0-6)
Malay 1
Muuagilaswuiioaineinyeaunsile wa 611 Weu uazlasaasieiiugIuresnwiuang

Introduction to elementary Malay language to provide usage skills to listening, speaking,

reading, writing and fundamental structures of Malay language

99.178
AS178

Awmang 2 3 (3-0-6)
Malay 2

JdsAuney ; deulaivn ee. 177

m‘mmmgLiﬂjyméfusial,ﬁmmﬂmwmmq 1 dielanunsarhuldludiauszsiuls
Pre-requisite: have earned credits of AS177

Studying elementary Malay language in continuation from Malay 1 to acquire basic usage

skills of the language in daily life
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99.179  NMLIUALIN 1 3 (3-0-6)
AS179  Vietnamese |

awidsaumdowiufiearefnuediunsils wa 81w 1@eu warlassadaiugiurosnie
PRI

Introduction to elementary Vietnamese language to provide usage skill listening,

speaking, reading, writing and fundamental structures of Vietnamese language

99.180 NMWLILAUIN 2 3 (3-0-6)
AS180 Vietnamese 2
ArdsAuneu : geulaian ow. 179
mwdununudostusadieminavidenuy 1 Wielfaunsadunldluddausssriuls
Pre-requisite: have earned credits of AS179
Studying elementary Vietnamese language in continuation from Vietnamese 1 to acquire

basic usage skills of the language in daily life

99.181 N1w1a11 1 3 (3-0-6)

AS181 Lao |
amnanndesiu teaieinuedunisily wa 81w Jou waslassadsiiugiurosniwan
Introduction to elementary Lao language to provide usage skill listening, speaking,

reading, writing and fundamental structures of Lao language

99.182 N1WIA 2 3 (3-0-6)
AS182 Lao 2
JdsAuneu : aeulain ev. 181
mwanidestuseiisminawan 1 Wielfannsadunldluddausssriuls
Pre-requisite: have earned credits of AS181
Studying elementary Lao language in continuation from Lao 1 to acquire basic usage

skills of the language in daily life
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99.183  n1w1dulailide 1 3 (3-0-6)
AS183  Indonesian |

awdulafiBeidowiuiioadainuedunisils wa 8w Bou uaslesaairsiiugiuresnis
dulntige

Introduction to elementary Indonesian language to provide usage skill listening, speaking,

reading, writing and fundamental structures of Indonesian language

99.184  nwdulailidey 2 3 (3-0-6)
AS184  Indonesian 2
ArdsAuneu : geulaian ow. 183
mwdulaiidadosdudaieminawdulaiide 1 Wiolvansaunldludiauszsruls
Pre-requisite: have earned credits of AS183
Studying elementary Indonesian language in continuation from Indonesian 1 to acquire

basic usage skills of the language in daily life

99.185 ATWWAUIU 1 3 (3-0-6)
AS185 Filipino 1
TnssasneiugruniwiiaUlusedudu Fnweitugiunisils g e Jeou
Fundamental structures of Filipino language; basic listening, speaking, reading, and writing

skills.

99.186 ARV 2 3 (3-0-6)
AS186 Filipino 2

J1dsAuneu : geulaiun o%.185

aTlaUulusgdUfigetuan 09,185 nw ATy 1 Anvinwznisils wa e Bou uaznis
doasnwiaTluluiauses iy

Prerequisite: have earned credits of AS185

A continuation of AS185; fundamental Filipino at a higher level with the emphasis on

four communication skills of listening, speaking, reading, and writing for daily-life commmunication.
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99.187 awilUsena 1 3 (3-0-6)
AS187 Portuguese 1

Tssassiugruniwlusminassdusiu snueitugiunsil wa 81w Beou

Fundamental structures of Portuguese language; basic listening, speaking, reading, and

writing skills.

99.188 A lUsang 2 3 (3-0-6)
AS188  Portuguese 2
Ftaduneu : aauldivn 99.187

mwﬂ‘di@Lﬂa’[,uizﬁ’uﬁqaéﬁumﬂ 99.187 Mmwilusaina 1 Invinwenisile wa 911 Weu wagnns
doasnwlusainaluindsydriu

Prerequisite: have earned credits of AS187

A continuation of AS187; fundamental Portuguese at a higher level with the emphasis
on four communication skills of listening, speaking, reading, and writing for daily- life

communication.

99.275 AN 3 3 (3-0-6)
AS275  Burmese 3

NINAkAEN1TI nseuarmsleudenthuundu lneuaaunsalluidausssTuuay
w13l tu

Listening and speaking, reading and writing short paragraphs with emphases on everyday

life situation current affairs.

99.276 AN 4 3 (3-0-6)
AS276 Burmese 4

WN®YN13a 0a15A1EINEN N158UUNAINTLInd LA nsITouiTuTAssadalhennsal
FutouLarUsTuNFinuuay Russy

Communicative skills in Burmese; reading short passages and writing with emphases on

complex grammatical structures and on social and cultural issues.
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0%.277 nwmay 3 3 (3-0-6)
AS277  Malay 3

nswALaEn1sle Msgiukagmalsudentivundy TasiduanunisalludiausesiYuuay
w13l du

Listening and speaking, reading and writing short paragraphs with emphases on everyday

life situation current affairs.

9%.278  awuagy 4 3 (3-0-6)
AS278 Malay 4

ﬁﬂwmsﬁamsmmumq AsguunanEILIRduLazn il suiidulasadilienseld
FudoularUss AU dInuLas TausT3u

Communicative skills in Malay; reading short passages and writing with emphases on

complex grammatical structures and on social and cultural issues.

9%.279  ANWIIUAUIN 3 3 (3-0-6)
AS279  Vietnamese 3

MINALAZAITHY nseuarnsdsudontwndy TnauiuaaiumsalludinuszsnTuuay
winn1saitagiu

Listening and speaking, reading and writing short paragraphs with emphases on everyday

life situation current affairs.

9%.280 NMWIILAUIN 4 3 (3-0-6)
AS280 Vietnamese 4

@ = = ! & a A v o ¢ al

NNYLNIIFAITNTIWIIYAUIN ﬂ’]iEJWUUV]ﬂ'J’IiJ“UuWWﬂULLaSﬂ'ﬁL‘UEJU‘I/ILUUI?‘WN&TNI’JEJ’]?’I?GJV]
FudoularUssnundenuLas s T3u

Communicative skills in Vietnamese; reading short passages and writing with emphases

on complex grammatical structures and on social and cultural issues.



41

99.283 nwdulaiiide 3 3 (3-0-6)
AS283  Indonesian 3

nswALarnIsle n1seuLarnadsugentnuuindy TasiduanunisalludiausesiTuuay
w13l du

Listening and speaking, reading and writing short paragraphs with emphases on everyday

life situation current affairs.

99.284 A wdulailidy 4 3 (3-0-6)
AS284  Indonesian 4

Vinwensaeansnwdulaihds mssruunanuruaduLaznsTsuiitiulassadslhennsali
FUFoULATUTTLAUNE IR TRIUET T

Communicative skills in Indonesian; reading short passages and writing with emphases

on complex grammatical structures and on social and cultural issues.

[
v

8.201 ANUFNUFIUNNNTALADURALNITUARNS 3 (3-0- 6)
THE201 Introduction to Theatre and Performance

LLmﬁﬂﬁugmLﬁmﬁ’umiamauuazmmam aa‘ﬂﬁLL@SQUVI%SQWW%@QH’WS@%ﬂ’e)‘lJLLﬁ%ﬂ’]iLLﬂﬂQ
UNUINVBINITALABULALNISLAAIADEIAL NTEUIUNITAS1IUALABULALAISIANS AN15ANYIUBN

N

A0TUN

Basic knowledge about theatre and performance. Aesthetics of theatre and performance.
The role of theatre and performance in society. The process of creating theatre and performance.

Students are required to go on field trips.

Un.103  uywermanslugALianIsiupIL 3 (3-0-6)
PD103 Humanities in the Age of Disruption

Frriuuzidiaudvisiunyseaians Kruntsmunuiauini i didymietausssy d
Whmnglidndnuiianudlaferdunyedaiagdy iumuinsdalemans auns mau USvg
wazUsyifmand Tnonduanfinnsanaunfgiuiiugiutesniseissey vesmyudiinednstulugauvs
waluladndvia

An introduction to the humanities, through a review of some of the major developments

in culture. The goal is for students to understand how contemporary human issues can be

understood through the arts, literature, music, religion, philosophy and history. In doing so, the



a2

course reconsiders the underlying assumptions of our human existence, formed in the age of

digital technology.

RUINAAAAIEAT INYIAENS hazmalulad
15.103  Fafuanudsdy 3 (3-0-6)
TU103  Life and Sustainability

nsandudinegraniudunisildsuntaseddan iWrlannuduiussenitmatn ve
599UUIA Uy UaraTINGS faAaundouassadns nsldndsa Wwiswgna deruluanudandaiasnis
Wsdsu naenIuesdmINMITIneImansdanndey Minlugnsuuaniitingaudadu

This course provides an introduction to the importance of life-cycle systems perspectives
in understanding major challenges and solutions to achieving more sustainable societies in this
changing world. Students will learn about the relationship between mankind and the environment
in the context of energy and resource use, consumption and development, and environmental
constraints. Furthermore, an examination of social conflict and change from the life- cycle

perspective will be used to develop an understanding of potential solution pathways for

sustainable lifestyle modifications.

15.107  VinwgAananunsuAtym 3 (3-0-6)
TU107 Digital Skill and Problem Solving

wnwgn1sAad e snsuddgminazniswaulonaluddudiauuaziasugia
Aansaludunsasnisdndsansaumeldeg1aiuszdni o n1susaiduaiiuyndedeves
ansaund MIndunsedardnnisansaumeegraduszuu nslduavasserussaduiana nsdeans
poulaosiliontn

Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability
evaluation. Filtering and managing information systematically. Ethical digital usage and

professional online communication.

1am.107 uinnssudeyauaziusynauns 3 (3-0-6)
CIS107 Innovation and Entrepreneurship

AUTIAULNIINGIMAATUAZUTANTIUTOYD NAYNTNITATNAUTIAULNITINYIAMENT LAY
winnssudeya guassalumsiauiingrimansuazuinnssuteya anunieuniaingimansuas

WINNFINToYA N1TUTNIINTURULURIINNANTENUVBIINGIMIANS LAz UIANTTUTRYES LATIAT
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03N TausTsy uardnueiiiiiluduinngss mashwlifeianssy wnAnfiugureaiesilefily
Tunsuszifiulenia uagimuieadnslug uazuuamenslduundndlunisussgndfulaniauas
an1unsalvesyIients WauazansadeasuuAngsialyein dedeiiusyansnm

Data Science and Innovation Capability. Strategy for building innovation capacity. Barriers
to innovation. Innovation Readiness. Manage Organization Change resulting from Innovation.
Organization structure, cultures, and leadership for innovation.  Sustaining Innovation.
Fundamental concepts and analytical tools that help assess opportunities and develop
entrepreneurial ventures, and how these concepts and tools may be applied to real world
business situations and opportunities. Develop, define and clearly communicate a new business

concept or initiative in an efficient, effective and compelling manner.

u5.131  unudiuinermansnignn 3 (3-0-6)
TU 131 Man and Physical Science

FnsmaInemansiiosvaiunsauisnsilulduamanuinie lugauiadoyatians
sudsldundgynlunsvihnuludiausesiniu Anviwunfangulwasngnamniiveidansnienin g

Y o v & | PN ° [y Y] aa v X | =

WwhanudladieymludiunanusadlvdssgndldiieUSuugnanindinvesuyud liaTuy Anw
ANuIMEndmneItesiumalulagionisdeans walulagnisunmg wazfnwinnuiniaaiiive
Wlawazidenldansindindiseuss uananuu finy) ANUFIUFIUMINgImaninIenIn Weyigli

1% ¢ aa I3 | A Y
ausatlausINgNsainesssueAnUsIng uYInudediee me

To examine scientific methods and how to seek knowledge in an age of information,
including their use in solving problems in everyday work. To understand the concepts, theories,
and rules of the physical sciences focusing on the content that can be applied to enhance the
quality of life. For example, the study of physics in relation to communication technology,
medical technology, and the study of chemistry to improve one’s understanding of the right
elements for use. In addition, a study of the basic knowledge of physical science to understand

the natural phenomenon as showed in the news media.

NUINFUAIZUALTINYEUNIDUIAR
15.108  ANTWAIUILAZIANITAULDS 3 (3-0-6)
TU108 Self Development and Management

MsdanisuazmsUudfuTinlufuminends vinunatsmunaInansLaTLEIAIN ns

WAL NTNEENIEIANLaLA218Ra1aN1987150al N15L971aAULBILAENTITINNUA UBUIARN NT1TWAIUN
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yAANAMLaTINTIMINIEIRL NMsiTeuinaenTin nsegsaNtulBusaIgULazIM TN TuLa
LLﬁ%ﬂ’]i@jLLa’stUJWWLLUU’eNﬁi’JiJ

Coping with and adaptation to university life. Development of social skill and emotional
intelligcence. Self-understanding and planning for the future. Personality and social etiquette.
Lifelong learning. Learning to live harmoniously and respectfully with others and the society.
Holistic healthcare.
U5.201  AUINNNIRUEMTUYAAA 3 (3-0-6)
TU201 Financial Literacy for Individuals

Feusitugiu wénns eudduaziuamemasunsiuiiedmneTiansldiaiesionis
19U sauanafiaceg Ussnoude wialiansfuminuies maliamsmausuntsduis $m Sty $19
LLazisustﬂaﬂma WATANSIRETTHUDBULAZNTAIMUILUY DCA AdAUSMIansTE madansiiiy
Rusey wedalunseunulsendnn18Rulayuanasssun naenaunanniskazaud1AyveIUsyn
\wswgianelfivsedsnslng letouthuuszgndldlunisdsstin

To learn the foundations, principles, importance and guidelines of financial planning for
life goals, the uses of financial instruments, together with self-discovery techniques, financial
planning techniques including how to earn, collect, use and invest money, savings allocation and
DCA investment techniques, debt management techniques, savings increase techniques, personal
income tax saving planning techniques as well as the principles and importance of the Sufficiency

Economy Philosophy in Thai society in order to be applied in living.

15.202 mmﬂ%‘aaﬁfaaamu 3 (3-0-6)
TU202 Complete Investment
Foudmadenuardunounisasmulunainnisiu fugiunsaspiluiy fusianouunu e

e n189nmsasmu aeaaunsieseivu Bmstoueu uasansvesforfuiiewioum Sourou
andulaasu ﬁauif‘ﬁugwumiamusluﬂammm mﬂﬁﬂm‘ﬁﬁaﬂﬂamusmLLazmiamuaﬁﬁLauaLL‘UU
DCA (Dollar Cost Averaging) luriulaznou N3zUIUN1TUIMsHasnaulinuziudies niey
Souidedadodrdnyiiaviliinamulivszavanuduialunisamu wazuuimmenisuiuainudn
(Mindset) tioasemnudnialumsamuluszezen

To learn the alternatives and process of investment in financial market, stock investment
foundations started from return, risk, tax on investment as well as stock analysis, trade stocks
method and the rights of shareholders in order to prepare before making investment decisions.
To learn investment foundation in mutual fund, mutual fund selection techniques and DCA

(Dollar Cost Averaging) regular investment in stocks and funds, suitable portfolio management
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process and learn the important factors that will make investors not successful in investing and

mindset guidelines in order to create long-term investment success.

nv.186 AU gf 3 (3-0-6)
BT186 Good eating, Great living

MstuileTindiflqunmd ewnsuazansovnsisududmivisneiudauss mnuasunely
wiedslafidugy Tsnanmsdiutislugaasdeln : lsadu uaide wwniu lseiilauazvassiden
wag Anuesen waznstdesiulsalungudangn

Eating for healthy life, food and nutrients needed for maintaining healthy body, inner

peace for healthy mind, lifestyle diseases in modern era: obesity, diabetes, cancer,

cardiovascular disease, and stress, and how to prevent them.

7a%.108 nsiivdeyanarn1sileusesiynsmedanuemans 3(3-0-6)
CIS108 Data collection and research report writing on social sciences

nann1sAuRiuasiiudeyan1sdenumans n1sivuaiate TngUssasd uasvounly
MSANEN NMINUIMUITIAINTTY N15871989 MABRILTUADY SULUU Uagiinuen1si0euseantivInism
dpueans

Principles of research and data collection, determination of topics; objectives; literature

reviews; referencing; procedures; formats; and research report writing skills on social sciences

NUINNITUINTEIRULAZNITIREUIINNTUUR
15.100  wallosdunisasilowntgm 3 (3-0-6)
TU100 Civic Engagement

Ugnils3ndiln unum uazmthiieusuiinvouvesmsifuaundniifvesdsmilugiugnaiiios
TanNEIUATEUIUAITVAINUANYID 19U NITUTTBNY N1TBAUTIUNTARANYIAIE @Jamlﬂuéfu JGEDRERIS
szspadarinlasnssnssd elmAnnssud vieianmsivdsundas luussidiuiaula

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organize a campaign to raise awareness

or bring about change in an area of their interest.
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15.200 wawlasiunisasaundamnlagesnuuunisiseusies 3 (3-0-6)
TU200 Self Design Civic Engagement

Prerequisite: 1aidl

mswamnruafanundunadiedussuauyssaiulnefifimuedunsuiladgymuedny
Boudisnmaasilouttymeine Afnduludinudonisasdierh lnseenuuunssuiuntsieuiuagnis
TAraTINA U TdEaau

Prerequisite: None

The development of citizenship attitudes in a self-reliant democracy in solving social
problems; Learn how to take self action to solve problems in society by designing the learning

process and evaluation in collaboration with instructor.

U5. 300 NMIYINIATIUUINTHRANLUUNANNATUAIINS 3 (3-0-6)
TU300 Multidisciplinary Service Learning Project

Prerequisite: (@nsutinanwiudit 3 Tuldamezdouson)

mevilassuuimsdsan maBouslagriunsussgndesdamnniuasinugluininanzdunio
awindumelunmziferduiieouiisosysannmsanuidmmansuazaruIolunsuidamilsi
Usenvu

Prerequisite: None (For the third year students and above to enroll)

Service Learning through the implement of knowledge and professional skills of students
from different faculties or majors; Learning the integration of knowledge in different disciplines to

solve problems for the people.

AUIAUAY
1a.200 Anufilesfunenisioans 3 (3-0-6)
JC200 Introduction to Communication

AINUTINY BIRUTENOU NTTUIUNNT ANUAISHASUNUIMNTNTIvaIn1Saeas Ussinnuazsssu

Y9IN15ARa5 Mwilun1sdears ITauin1sveinisdearsandendangdelnd givieide nasniu

(% (%
[

wIAA JULUY osfUsznauazauansisiurosdelninasAodafulssnning 4 muimanseny
Fundamental concepts of communication: meanings, processes, roles and

characteristics, including communication types, levels and languages; the evolution of

communication from traditional media to new media, focusing on each medium’s concept, forms,

elements, basic characteristics, and impacts; current media landscape.
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28.201 AviBiainm SussTuuazngvinede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

LnARANSIEI W gaunTal uavfiinvesngmnefiisidesiudeasssunagnisiifuiues
amuiufisreudedinuuaznsduasosdeuaziiuilnade siuiansdiuyana

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

18.202 NMSWIULTNITANTANENT 3 (3-0-6)
JC202 Journalistic Writing

wnAndsEnsiansuasnaniosrulunsuamdoifians NTrUIuNSANILATIER N159U
Usziiiu nsddiuanudn waznisWerlesUsziiu Wesievuaniunisaitaqiuriunisdeulsenneig

=~ @ a Y ¢ & a ¢

9 LLa%Nﬂ‘l/lﬂ‘l‘:}%ﬂ'?3L“UEI‘LJL‘WQﬂigiEJ?IUﬂWﬁﬂimgUuW‘u‘ﬁ’msU@Qﬁ]iﬁlﬁiiﬂﬁ’]'ﬁﬂ’]'ﬁﬂ’]ﬂ@i

Journalistic concepts and basic principles in fact finding, analytical thinking, key message
summarizing, thought organizing, and connecting main ideas in reporting current affairs through

different forms of writing; practices on writing skills for public benefits based on journalism ethics.

4.203 wialulaguaying N sdeyaiiion1sTulAdeuUmMUdouazn1saeas 3 (3-0-6)
JC203 Technology and Data-Driven Media and Communication
a ] & = a v ° v v A
LA nanmsiiugiuvenaluladuaginensteya nisihluldusslevilunuiuiouas
N30T NaﬂiwwmL‘VlﬂiuiaﬁLLaﬁmmm‘isﬁay‘Jaﬁaﬁﬂﬂu TUUTITY
Basic principles and concepts of technology and data science and their application in
media and communication-related work; impact of information science and technology on

society and culture.

28,300 Ngufinsdeans 3 (3-0-6)

JC300 Communication Theory

)]

LY 1

AUsduneu : aeuld 1a.200 Anusiesiunianisdeans

o 1y

US¥ey1 Wauan1s ngunisdeanslunnszdu waznsussyndlinguinisdearsanela

o

[
=

Usngmssiianduludaes
Prerequisite(s): JC200 Introduction to Communication
Philosophical, theoretical, and developmental frameworks of communication in all

levels and its applications in our current social phenomena.
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24302 aradidowumeitenisdonns 3 (3-0-6)
JC302 Introduction to Communication Research

wAa nénms sufouisidemedaumanssiatouazaiessunsideiiieuaismanug
yamsAeansuaziilulszgndldlnAnUsslomiislugusddansuasgsuas

Contemporary social science research methodologies, concepts, principles and related

research ethics in communication and its beneficial applications as both sender and receiver.

24304 AaUznsianiFesinude 3 (3-0-6)
JC304 Arts of Transmedia Storytelling

mM3Feuiuunannsldfausluiunivarnuans Anwviniseenuuuuazmsldmnudnaiisassd
WietszndlilunsiaiFesiidendossn

Conceptual frameworks on art application in different contexts; design and creative

thinking in cohesive transmedia storytelling.

14.490 Hnauniguen 3 (0-6-3)
JC490 Internship

dewnAnuld@nwvidveing q sunsundngns TneddvimndseglsiiAu 15 witedn Wnfnw
szfosoenluilnaumsusnmuanty viomheuivdning 4 Anudensunwaulauazaenndos
fuanuiviidnu Tnseglunumunuuazyssifiunavesanvinfimufnumdvaandunseniisau

v

aeuen wiidsveznansinnuliddesndy 135 alus viohidesnin 9 dUasi mendmnmsiinay
AYUDA UNANEIILABIAUDTIHIIUABNTTUATVDIANVNIVINI 091215 (ﬁ%J‘UE?WU’EJU E’Jﬁ\‘i UnANYI919
FenfAnuninn 1a.491 Anvianzides unumstinmunieuenls

Student, who has obtained required credits with no more than 15 credits remaining, is
required to attend an internship of his/her choice at any external major-related institution or
professional company. The internship will be supervised and evaluated by JC faculty and work-
site supervisor. The student must complete at least 135 hours, or no less than 9 weeks, of

internship period, and submit a report, either to his/her major committee or internship advisor,

afterward. Student may alternatively register JC 491 Special Project instead of this course.

16.491 Anwaniziies 3 (0-6-3)
JC491 Individual Studies
lunaeugarng Wednd@nwila@nu13vene 9 auasundngns taeiivianaisey iy 15

whefs dnAnwazidenfnwiwasviseufiRnululasinisiawanizauaiuaiuaula
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In the final semester, student who has obtained required credits with no more than 15
credits remaining, is required to study and/or conduct a special case study, individual project, or

workshop of his/her interest.

WUINTV1TETANEATHAZNISHARTD (Journalism and Media Production)
FyUsAy
28.205 ﬁugmmsmﬁmﬁa 3 (3-0-6)
JC205 Fundamentals of Media Production

Anvndnmsfiugiu nslégunsal Bnvinugnisudndedunin e wasdernu sadedenan
FULUUAN 9

Basic media production concepts and techniques; media tools and technology usage;

media production practices using text, graphic, audio, video and mixed media tools.

22,207 AnAdefiunisnande 3 (3-0-6)
JC207 Media Ecosystem and Media Production

mnudlafinadefumsudnde uuiAnuazuuInisnsAnyAeanyuLe1sdInNLAZUTIR
g1uvesde ympwsgRavnTTLazvaluladde nasnuLLBIEUYEsMmAnWisde Hunsdfnwinas
mMsUszgndldrnufiilenisndnde

Media ecosystem and media production; concepts and media study approaches from
different perspectives: social and media normative, media technology and industry, and media
aesthetics, through case studies and knowledge applications in media production assignments.
Fy1U3AULADN
14.206 MvAadansisay 3 (3-0-6)
JC206 Public Speaking

AIUNANIY WAIUINTT Uﬁ%Lﬂ%%@ﬂﬂWiWﬂﬂIuﬁﬂ’]ﬁﬁim% AN UNTITNG AMEMALDIIUNIY
nsRNUGURNIsHAUTZANARY W Uignan nsasiausetuniala n1suansr Ay n1sanse uaz

ANSUILEUDNAIIY 418

Definition, development and types of public speaking; speech planning both verbal and
non-verbal; speech delivery within a public setting; practices on speech delivering for different
occasions and purposes: oratorical, motivational, argumentative, demonstrative and pitch

speeches.
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14.208 mié’mmimiﬁaam%ﬂaqm‘ 3 (3-0-6)
JC208 Strategic Communication Management

LNAAKAENAYE NTTUILNNT MIMIUNLNIADANTEInagNS nMsfmungiuans fildwldda
e ffuslan assu §3uasdug uaznslidefiaenadasiuinguizsasdvetesdnisludsgsiauay
N3RA1A N1FUINIIANTIANT uaznIReanIesing egelivsransninuazyszaving

Theories, concepts, and process of strategic communication planning; audience
identification: stakeholders, consumers, public, and others; media use for organization’ s
marketing and business objectives; effective and efficient organizational management and

communication.

18.209 ANIUARATINETIALAENTUTEYNALY 3(3-0-3)
JC209 Creativity Development and Utilization

NITUIUNMIHAILIANNANAT1NETIA wazNITUNIANARET19ETTANNUTEnAlElun1soRNIUY
msdoansluguuuusieg anegldnsuimsdammineinsdoya nqudildnliduds uazuszifiusig
NG LﬁamiqLﬂmmaﬁmﬂ’ﬂéf@éﬂaﬁﬂizﬁw%mw

The development of creativity and its applications in communication design with the
underlying management of data resources, stakeholders, and social issues in order to effectively

achieve desired objectives.

1d.210 BaNNSITAITANEARS 3 (3-0-6)
JC210 Journalism Principles

AUTILY VOULYA LWIAA ANENEAY WAILINITVDIUINTANIANENS UNUMTTLaAY
Suiinrouveninisansmans nmsusufvesgaamnssunsansmanslugafdvia uazuuAniieitu
3YTITUIVTNINTENTAERS

Journalistic concepts, meaning, scopes, functions and development; roles and

responsibilities of journalists; journalism industry and its adaptive transformation in digital era; and

concepts on journalism ethics.

2d.220 NANNISUIUISNISEDES 3 (3-0-6)
JC220 Fundamentals of Communication Administration
PANLAZMALANITUSUNITHALNITIANITATUNITEDAT SEUUNISABANT TLUULIIENT ATIEN

nstidaymianizfediun1susmsiasn1sannsiukinIsasmu nsadunskagnMsUseiiung
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Administration and communication management principles and techniques;
communication and news systems; management and administration case study analyses,

specifically on investment, operation, and evaluation

74230 vanmeInguayinsvimiaavia 3 (3-0-6)
JC230 Fundamentals of Digital Broadcasting

Wamng Tnssaiiuazaadnuazvesdodngnsimiadva sUlvuLaziondnualsienns
ndnMTESETIRLazEaRTIEMII A TIMaTEe nswanUssiuiaueiiiom msusmisdanisns
WAALHoM WaEAISANNUALA npmneuaraiessanlunsdauasinauaiion wasuinifioniadiis
do

Digital radio and television broadcasting concepts, structures, characteristics; program
identities and genres; idea development for content creation; content production management
and regulation; ethical and legal aspects in content production and presentation, and access

services

22,250 dNN1A0aNTRIANT 3 (3-0-6)
JC250 Corporate Communication Principles

ALY WALNAT JULUU nsvuumsvesnudoasesdns msdeansiunguiiidiuladou
Lﬁﬂﬂx\‘]ﬂqSELULLa%ﬂWEJuEJﬂENﬁﬂi miﬁamﬂ,ﬁam’m%’uﬂmawiaé’mm 33%15]1’3?1']73JL%@§J18\75}1Jﬂ'ﬁﬁ@ﬂ’]ﬂu
sUuuudu 9 leun msdeansmsnana mslawan waymsdnnis

Definition, development, functions, and process of corporate communication.
Communication with internal and external stakeholders, and integration with related functions

including marketing, advertising, and management.

18.260 ann3lauan 3 (3-0-3)
JC260 Advertising Principles

unuIn Wi wagimuin1sreInislavnn HUNDIA1UFIAY LATYFAILALNITAIVAY
#n4 9 Fifatestunislavan Anvinismauualavanludoinisinsgdaaiunisaininisnain
M3as19EsIAkaYNNIINLED

Advertising’ s roles, functions, and development; social, economic, and regulatory
aspects on advertising; advertising planning and marketing situation analysis, advertising creativity

and media planning.
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18.270 ANWBUASLAZANEUITNTIAU 3 (3-0-3)
JC270 Film and Photographic Studies

Anwiflugununmeuniuagnmdie ssluudyuvesunumming Useimand gaianis
N5 hazAals Lﬁ@lﬁéﬁﬂmvﬁﬂamiLﬂ?{auLLﬂaﬂLﬁamLLazgﬂLLuumwEJum%LLam’]Wfiwﬁﬁ%i’mmﬂ’ﬁ
puanndaniasygia n1sidles wastiteliannsolnneinumnedifals Janusssu naenauisnig
?%aa'ﬁsummwaum%l,t,asmwmEJLLmGhm 161

Film and photographic fundamentals: roles and functions, history, business-
management, and arts; the historical and evolutional changes socially, economically and

politically of content and forms of film and photography; analysis on artistic and cultural meanings

and communication approaches in still and motion media.

vAIYINMsAeasIBanagns (Strategic Communication)
Fv1UAU
24.208 ms%’mmsﬂﬁﬁamiﬁaﬂaqwﬁ‘ 3 (3-0-6)
JC208 Strategic Communication Management

LNARKAENAEE NTEUINT NMINSUHUMTARENSIEnAgMS nsimungiuans diiduldd
e fuilan ansnsau fuasdug wazmslidefiaenndeiuinguszasdvesesdmsludessiiuay
MIRAIRN NSUIMNTTNNNTOIANT waznsHeansedns egaiussansnnuazysanina

Theories, concepts, and process of strategic communication planning; audience
identification:  stakeholders, consumers, public, and others; media use for organization’ s
marketing and business objectives; effective and efficient organizational management and

communication.

78.209 AUANAIINETIARAEN1TUTEYNALY 3 (3-0-3)
JC209 Creativity Development and Utilization
N3LUIUMTANAUIANUANETI9ETIA Uazn1siiAuAnassassAuUssyndldluniseaniuy

msdeaslugluuusne meldnisuimsdansmsneinstoya nquiiiduladiuds wazdsznusige
o A PN Yy 1 o= a a
nedaay Weussaidmuneninalildegaiussdnsnm
The development of creativity and its applications in communication design with the
underlying management of data resources, stakeholders, and social issues in order to effectively

achieve desired objectives.
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JyrUsAuLaean
28.205 ﬁugmmsmﬁmﬁa 3 (3-0-6)
JC205 Fundamentals of Media Production

Anvndnmsfiugiu misldgunsal Anvfnwenisandedunim Fos wasdoninu siufedens
SULUUANY 9

Basic media production concepts and techniques; media tools and technology usage;

media production practices using text, graphic, audio, video and mixed media tools.

18.206 NnAadansnse 3 (3-0-6)
JC206 Public Speaking

AUNLY WAIUINTT Uﬁ%Lﬂ%%@Qﬂ?iWﬂﬂIﬂﬁﬁ’]ﬁ?img AN UNTTNG AMWWALDIIUNIYY
nsAnUHURNMINAUTZLANAN9Y Wi U1gnan n1sasiaussdumala n1suansmuAaiy n15ansn waz
MFULAUBHNAIIY 18

Definition, development and types of public speaking; speech planning both verbal and
non-verbal; speech delivery within a public setting; practices on speech delivering for different
occasions and purposes: oratorical, motivational, argumentative, demonstrative and pitch

speeches.

28.207 Gnedetunsuande 3 (3-0-6)
JC207 Media Ecosystem and Media Production

anudlafinadefunmsudnde LL‘L!’JﬁﬂLLazLL‘H’J‘V]NﬂﬂiﬁﬂwﬁﬁaﬂﬂﬂgmuaﬂﬂﬂﬂﬁﬂmJLLaz‘Uiiﬁﬂ
§1uvesde agimaamqqmammi:uLLazmﬂiuIaﬁfﬁa maamugmaqquw%‘amam%um?{a HunsaiAnwILaY
nsUszgndldrudiiensnande

Media ecosystem and media production; concepts and media study approaches from
different perspectives: social and media normative, media technology and industry, and media

aesthetics, through case studies and knowledge applications in media production assignments.

16.210 ¥ENN5NTANSANARNS 3 (3-0-6)
JC210 Journalism Principles

ANNTANE YOI WLIAR AAENWALE WAIATTBsILINTANSAARS UnuvviuazaIm
Suiinrouveninsansmans msUsufvesgaamnssunsansmanslugaidvia uazuuAniieitu

3YTITUAVTININTASANERNS
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Journalistic concepts, meaning, scopes, characteristics, and development; roles and
responsibilities of journalists; journalism industry and its adaptive transformation in digital era; and

concepts on journalism ethics.

28,220 MdNN13U3MINT A0S 3 (3-0-6)
JC220 Fundamentals of Communication Administration
MENLaTWATANITUSINIHAZNITTANISAIUNNTAea1S SEUUNA0aNT SEUUTIENT TATIen
nsdiflgmianzifsrunsiimsuaznisianslulinisasu msdidunsuaznisUssidiusa
Administration and communication management principles and techniques;
communication and news systems; management and administration case study analyses,

specifically on investment, operation, and evaluation

8. 230 aNMEIngLaglnsieuRvia 3 (3-0-6)
JC230 Fundamentals of Digital Broadcasting

Wamng Inseaiiuazaadnuazvesdodngnsimiadva sUlvuLaziondnualsienis
nanNTENEsIARaTHARTIEMIRUANLazEes nsTanUssduiaueiionm nsuSmsdanisms
Namidem WaEANSAAUALA ﬂg]mnEJLLazﬁEJﬁiiﬂﬂumwamLLaSﬂWLau@LﬁaMW wavUsmsiiienisidngs
do

Digital radio and television broadcasting concepts, structures, characteristics; program
identities and genres; idea development for content creation; content production management
and regulation; ethical and legal aspects in content production and presentation, and access

services

28.250 M&nsAea1T0IANg 3 (3-0-6)
JC250 Corporate Communication Principles

AUNNY WAWINNT JULUY N2UIUNITVRIIUADANTOIANT ﬂﬁiﬁaaﬁiﬁUﬂduﬂﬁd’sﬂéjﬁﬁu
Feramelusaznieuenasing nsdeansiiiennusulaveusedny saumnnuidenlsstunisdeansly
sUuuudy 9 leun msdeansmsnana mslawan waymsdnnig

Definition, development, functions, and process of corporate communication.
Communication with internal and external stakeholders, and integration with related functions

including marketing, advertising, and management.
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18.260 BANNITIAYUN 3 (3-0-3)
JC260 Advertising Principles

UL neTikazRaunsreenslavan gmmaﬂéfmﬁﬂﬂm LATWFNAALNNT m‘uqmﬁq 9 i
Aeadestunislavan Anwinismasuanulavanludesnisinszkaaiunisainianisnain nns
a%ﬁqaﬁﬁLLazmmmmuﬁa

Advertising’ s roles, functions, and development; social, economic, and regulatory
aspects on advertising; advertising planning and marketing situation analysis, advertising creativity

and media planning.

98.270 MNYURSHATNINAEUSNITAL 3 (3-0-3)
JC270 Film and Photographic Studies

AN UFILUAINEUAS LAz NG YisluldyuvasunuImutng Useifaans §3nanis

Aaa o

NS Uaghaly Lﬁ@lﬁ@’ﬁﬂmLﬁﬁﬂﬁmmﬂ?{auwmszamt,l,azgﬂL.Luumwsum%uazmwmwﬁ IUUINTT
puanmdnsAsegia n1siiles wagtitelianinsniengiaumnedials Sausssu naenauisnig
%aaﬁsuax‘imwaum%uasmwmEJLme'Nﬂ 161

Film and photographic fundamentals: roles and functions, history, business-
management, and arts; the historical and evolutional changes— socially, economically and
politically— of content and forms of film and photography; analysis on artistic and cultural

meanings and communication approaches in still and motion media.

NENIVINTAIANENS
FyrUsAu
8.211 N53eTm 3 (3-0-6)
JC211 News Reporting

FUsRUneu : @oule 28,202 NMSWBULTNITENTAENT

wanmsmansasmandiitelinufiRnisdern loun msuszidunuAiin mssusmdoya
NUNAIUTTANAY MsFuNIEal Msdang MTIeTeideyalulenanskasiansITe N1sUTEE
U9YARI NADAIUNTTINENUYIIYTLLANAIY WU Y1IN1TUTEYN YNMFUFIWFBUAIU 181 521D
nsfnwRELTR wazaSesITIveNEer

Prerequisite(s): JC202 Journalistic Writing

Journalistic principles for news reporting practices: news value evaluation, information
gathering from sources, observations and interviews, document and research analyses, faked

information evaluation, and news reporting on; such as, conference reporting, investigative

reporting, etc., as well as journalists’ qualifications and ethics.
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18.212 MIanseansiistoya 3 (2-2-5)
JC 212 Data Journalism
0sAuneu: @auld 1d.202 NMSITYUTINTANTANERS Yse 18.210 NaNAITINTENTAERS
ALY WUIAA LATHRILINITVRNNTASANENTITIT0Ya NANNITAUNT FIUTIN wazdn
szioutoya Mylmsendeya nisunausteya (Data Visualization) wagnsinufUAussendlddeya
Wenunsasenans
Prerequisite(s): JC202 Journalistic Writing or JC210 Journalism Principles
Explore concepts, development of data journalism, building fundamental skills to gather,

organize, analyze and visualize data with practices on data usage for journalistic purposes.

1d.311 YaNNITUTIUIENS 3 (3-0-6)
JC 311 Principles of Editing

AUsRUnau: @auld 1d.202 MIBUTMTAIAERS

UNUIY MU AIUNENY WAZYBULIAYBNILUTIMNENT ANF NS YeIUTIANENNT ey
UITUNENT uagnesmIHan WeliinAnwannsafinasifanseudulunsdaiden wisy nvraud
Fuatutedey wiavtna uagduadunm Wmnzausumsinuiviludediuiuardeseulails Tag
Ailafamdnaugnassesioyatarasessdlunisiaue

Prerequisite(s): JC202 Journalistic Writing

Theoretical framework of editing processes including definition and scope of editorial
work, editor’s roles, responsibility and engagement with editorial and production staff in order to
professionally and appropriately select, prepare, and edit news stories, headlines, and photos for

print and online publication based on information accuracy and publication ethics.

16,312 N99ONUUUAIMTUNIUNTASANERS 3 (2-2-5)
JC312 Journalism Design

WUIAA WAILINTT LAZUANNITOONLUUNILTINTATAIEAAT NTZUIUNITAALTIDDNLUULNDIU

s @ s A ava v ¢ a

Nyanseans nsiwualaddniieniseenuuu wartnudRasassananunsniinuazldlusunsy
Ussgnanmundessulatl

Concept, development, and principles on creative thinking and designing for journalistic
publications; creation of graphic design stylebook; practices on graphic designing and applying

designing tools for online media.
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18.410 drindmosulall 3 (1-4-4)
JC410 Online News Agency

FwdeRuneu: dnfnwinguivinsanseaninesaeulasnednn 1d.311 nann1suIIUENT LAy
24,312 NM300NKUUEMTUNUNTANTMARS T dmduinAnuinguindunietnAnuuenanssodll
HIUTIE3T0 28,311 NANNITUTTAUNEAT Uay 28.312 N1T00NLUUAIMIUIIUTAIAENS

HnufuinisnanuiazinUfiRnudningnesulad

Prerequisite(s): JC311 Principle for Editing and JC312 Journalism Design for Journalism
Majors; interested non-majors or students from other schools could register Planning practice and

internship practice at online news agency.

FvrUsAULaaN
1d.213 MIANBNININTENTANERS 3 (2-2-5)
JC213 Photojournalism

[

nauiuasUfiAcrenmiedennumang N15UTZUANAIYBININY1ILAZENTAR AYNEATY
YBIN NIV 1;1'5&1‘1,4LL\‘i‘U@\‘iLﬁl@%’m’]WLLﬂ%ﬁI%EJﬁﬁﬁllﬂ’]iﬂl’}‘&m’]‘wLLa3ﬂ’]iﬁdaﬁ]ﬁﬂiﬂaﬂ']WﬁWM%UgﬂﬁﬂJﬁLLﬂ3
AefuniAdvia

Theoretical and practical aspects of photojournalism; evaluation of news and

documentary photos; essentials of news photos in terms of content and photographic ethics;

journalistic photo production for print and online publications.

1d.217 MNIansmansnunsiuasullasesdiay 3 (3-0-6)
JC217 Journalism and Social Change

N1sYININISnEEN1sAndATIzd Inndussiaudiaunieldnseuinsasaansuaznis

a @ a A A N o v 44'

WayULUaIUIdIAY LWIAALAZYUINDILTOIED @17 Lazn1stUasulUasvesdsny AU D9AY
wanvanguavdspuniifimnaulugiugdouaziasiuilon

Integration of analytical skills to critically reflect on social issues using journalistic and
social change frameworks;, media, message and social- change concepts and perspectives;

understanding on diversity and inclusive society as a citizen media and content creator.
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78310 NMSWIUUNUITUITNITHAZUNAIY 3 (3-0-6)
JC310 Editorial and Article Writing

vanmsmansansmanilunsidouunanudssinneingg Aldiuegludeasisas Wwumsdn
AT MsuTantona n581989 waznndeuiiessunanalusuuuuivainvats neldnseu
J3us35uved0IATY

Journalistic principles in writing various kinds of articles published in public media;
analytical thinking, information gathering, source identifying, and content editing and rewriting with

mass media ethics.

14.313 F0YUvU 3 (3-0-6)
JC313 Community Media
[y a = & o o LY = 1 P =
F’]’J’]lﬂ/ﬁﬂ&lLLﬁgaﬂngﬂJaﬂﬁ@‘qu‘UN GZNLUUﬂﬁlﬂﬁWﬂQﬂuﬂﬂi“UULﬂﬁ@u‘q@J“UUW’NG] EWBNTTNIF UL
WWINNNTIATIZYYNYY ke Tanuosuuvy LioNRUNEoYNYUTINDUALBIAINADINITYBIYNYY
Definition and characteristics of community media, which is a crucial mechanism for
community” s self- reliance; community study and community problem analysis to create

necessary community-based media that serve its purposes.

1d.314 N15UTTNENTAURTUN BRI SUTENATUIUINTENSANERS 3 (3-0-6)
JC314 Editing Translated Content for Journalistic Work

FsAuneu: @ould 1d.202 NMSIWBuTINsansAmEns

nsussanBnsfuatiunmdangulifunwilnefigndeswasmanyan fedudennfamssa
waza3usITY lAsasneliennsal MuLanAIYITTRIuEIIILaEA1Y) TauludenaisuaznszuIunsUsy
unudalidrfuuIunuasnaursuansiunnssiy

Prerequisite(s): JC202 Journalistic Writing

Editing translated text into well- written content that is culturally and ethically
appropriate for local context and specific groups of audience, by considering grammatical

structures, language and cultural differences, and editing approaches

1@.315 mMsuanvilsdeuasntidedidnnsetind 3 (3-0-6)
JC315 Book and E-book Production

gefadinfiud nszuaumandavidsdedniuunanslesusing q duatuuardvaviuiisde ns
UFIUISNIAUATY NENNITRBNKUU NITINUNUNITAIA AUYUNITIFOUATNITAINUATIAIVIEY 1150

Indenidade maluladiunisudavtsde wazasesssulunisusenaugsia
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Publishing business and book production for available platforms; copyrights, content
editing; book design; marketing plan; cost calculation and pricing strategies; distribution channels;

production technologies; and business ethical practices.

18.316 msﬂﬁzﬂaumiﬁjﬁa?iafmmﬁmam% 3 (3-0-6)
JC316 Journalism Entrepreneurship

anmmsainsUszneunsgIiadensasmans malleszvingudming wuudiasiaznis
Warngaia (Masgauny) nsdanisillenn niswdn Maiu nMapaauagnsias e

Current journalistic business and entrepreneurship: target analyses; business models and
development (fund-raising); content management; production and distribution; finance; and

marketing

1d.318 NS WBUAIAR 3 (3-0-6)
JC318 Feature Writing
dsRuneu: @euls 18.202 NMSBeudnIsalsmans ¥ie 1@.210 ¥anA5INTASANERS
“anN15 JULUY ezt uRpUNISTELENTAR NSEUIUMSTIUTINMAR S BUS Bt aLiaase nns
devendoya msliassmAatuasaudnadsassdlunisiiaue suimdnufoaeiessaulunisuan
NUTYUAITAR
Prerequisite(s): JC202 Journalistic Writing or JC210 Journalism Principles
Feature writing principles, forms, and processes: information gathering, writing and

editing, the use of creativity and literary elements in storytelling, and related ethical aspects.

78.319 Mymeaniunsaitagiu 3 (3-0-6)
JC319 Analysis of Current Affairs

a a =

wanM3 JULUU wagim il nevianunsaitiegiulussduiiesiu giinaeidens fusenides
¢ wazszdulan Yadedidnansenuseaniunisnl wu naidles iaswsia deay Aawandew wualvuid
nansenUsdanulye TN I9TIesTINeNg

Principles, formats, and approaches in current affair analyses—locally, regionally
(South-East Asia), and globally; political, economic, social, environmental impact factors and

trends affected Thai society; related ethical issues.
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18,411 NNITIRIUINIEVEINAB U 3 (3-0-6)
JC411 Investigative Reporting

dsruneu: geuld 18.202 NMsWeudensansaans

LNAANSTIBNUYMEvdILEsUaIY NsEifnwsluUsuinalneuazanssmea Jade A
Fes uazdodiia sutdlnuioinmsmenusmavauaeuaiy

Concepts on investigative news reporting and case studies, both domestical and

international; related threats and constraints; investigative reporting practices.

14.418 @UNUNIVITWINTANTAIENT 3 (3-0-6)
JC418 Seminar in Journalism

sAuneu: @ould 18.202 MSIWEUTINITENsAEns Wse 18.210 BannISINTENSAERS

Unum N wazeusuRnteuveainisansenansreUseiuiiinansenuludny a3us35y
deluvsunvesdinuiivannnanenislussduiashy QAR WAL ielwaenndastuimunenis
Waunfidsdu (SDGs) Tnewulideiiauenwsuwarnadentuniseitym

Prerequisite(s): JC202 Journalistic Writing or JC210 Journalism Principles

Journalists’ roles and responsibilities in reporting social impact issues; media ethics in
diverse society— locally, regionally, and globally; in accordance with SDGs trends with emphasis

on presenting overall issues and possible solution approaches.

18.419 115A15FANSNIDIDU 3 (3-0-6)
JC419 Local Journalism
Fuvsrunau: @ula 1d.202 NMSRYUTINTENSAERS

a vV

doanssaeiiiunuvlusedudminuaziinia UnuIMug NSUTMSEINAG MIIEANNU N3

fauynainsiude wazanuvimglunisuiuiigyaiendsa Tsmuduiusssainsderaaiuiy
dedunans

Prerequisite(s): JC202 Journalistic Writing

Influential public media in provincial and regional levels; its roles and responsibilities;
business management models; fundraising schemes; media personnel development; challenges

in adapting to digital transformation; and relations between local and national media agencies.
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nguAvIUIIMIN3ERENS
Fy1U3AY
39.221 p}iﬁmmiﬂ%msmuﬁamsmmﬁu 3 (3-0-6)
JC221 Integrated Mass Communication Administration
ﬂ’m,“Jiimﬂ'ﬁmﬂﬁmmiﬁmﬁﬂﬂﬁ ﬁ'ﬂﬁn%’wmﬂiqﬂﬂa Su warmsuaniomiiietludeans
HNULWaANDTUAIY 9
Management and administrative integration in terms of human resource, money and
organization report creation and presentation through various platforms.
28.224 Aouarnisuimsnsdeanslugedivia 3 (3-0-6)

JC224 Media and Communication Administration in a Digital Era

(%
1 (Y '

MaNNSUAENTEUINNTUTMNTINNS nsTddeuasnavesnsdeanslugaiivialuifsineg Aaus
fAynrauazAudLTus dsruuazanuidueg msuimsnsieans mnuidueg wagnisumsgsio

Communication administration principles and processes; the effects media uses and
communication in a digital era in diverse dimensions, including personal and interpersonal
relationships, social and its well- being, communication administration, social well- being and

business administration.

16.321 ﬂaqméﬂ’ﬁu‘%miﬂ’ﬁﬁaaﬁ 3 (3-0-6)
JC321 Communication Administration Strategy
naNN13 ey Tun1sUINIsHasIANIS ﬂizmumﬁmﬁﬁ‘mﬁﬂm'ﬁ@aﬂaqmﬁ%aﬂaaﬁmﬁ
Tugaadvia eliussauimneeesiiussansnmuazUssaniua
Principles and theories in communication administration and strategic organizational

management processes in the digital era to achieve organizational goals effectively and efficiently.

8,322 M33ANI3N15A0AN TS5 UL AUAZNITIUTIA 3 (3-0-6)
JC322 Communication Management of Public Opinion and Campaign

WAL eI UNTIANISNTE e THALENS ISR NNTILRLNNTABENS N1352ALNNT
THaeegnaumngan fuszdvBamuazUsedvinalunisussaidmnguesesdng

Fundamental concepts on communication management and public opinion and
campaign;, communication planning; strategic communication mobilization to effectively and

efficiently achieve organization’s goals.
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2a.421 msdansdelasnaiFoudananimiym 3 (3-0-6)
JC421 Media Management in Problem-Based Learning

AM3dan15veed o3 uduainanmtgntslunisdeansnslunasaeusnasdnistagly
indnwindunisuidymannsdifnviiionmeeenliivesdnsiiesinsdeansuary oen1s
nAsgLazienyy

Media management from organizational communication problems analysis in both
internal and external for problem-solving practices from case studies to find potential solutions

for mass communication organizations, public and private sectors.

81,422 FuANTUTININSAeans 3 (3-0-6)
JC422 Seminar in Communication Administration
Igdaduriou: aauld 1a.220 dnnsuIMInIsAeans
aAuTazAnwduai g diunisuinsnisdeansuaznisdanisdemtavulssianuay
sUnuLsne Taeuszendtuanumsaiiifusividluniadyuisuasionsu
Prerequisite(s): JC220 Fundamentals of Communication Administration
Discussions and studies on different types of problematic issues in communication
administration and mass media management for possible solutions that could be applied in real-

life situations in both public and private sectors.

Ay1UsAULaaN
14.222 Msdanisaelvl 3 (3-0-6)
JC222 New Media Management

=3

[ vy 1l = ¢ A [ 13 13 4{' 1
n153nNIsiaznsUseyndlddelniinseunquiisdeesulal dodean Liuled wazdelnidus

D
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WieNUHUNagVSNITHoaSWaERaVANRIaSUasTuyAdeRvia
New media application and management, covering online media, social media, web sites,
and other new media channels, to create strategic communication planning that responds to

relevant audiences in digital media era

16.223 NM3FRANITENINYARALAENN TR TLINENI1A 3 (3-0-6)
JC223 Interpersonal Communication and Persuasive Communication
o Y a a = R a ' = ' =
NN MENN LTI INTFRA LAz SIdNN A NliNason1sHeaT SerdnsuanalUauds
JEAUAITITNE WaWmuINwen1sdeansAuvangageliusednsamiaUsslesidluniswauiyana

RPN GE
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Psychological and persuasive theories and communication influencing interpersonal
communication to public communication to develop effective communication skills for

individuals and society.

28,226 NMsdnnsaeansseninatausssaluuiunana 3 (3-0-6)
JC226 Intercultural Communication in Global Contexts
LIAAN1INTTA pansua TausssuAidunazwazinay tnedideddninavesdringiuas
29AN1BU 9 Tidsmansenusienisudsuulamwesdiay Suiileanainnsdoasseninsiausssunasnis
deansszninalsene
Intercultural communication concepts with in cross-cultural context, especially time and
space; influences of news agencies and other organizations affecting social changes, caused by

intercultural and international communications.

74.323 M3dan1snisdeansifionsiaunegnaddu 3 (3-0-6)
JC323 Communication Management of Sustainable Development
nsdnnismanisdeanslugeddvaiieliussqudvanemsiwuegedsdu Tudifmedaau
\ATugRY warduindey
Communication management and administration in digital era to achieve sustainable
development goals in social, economic and environmental dimensions.
o <

74,324 uywdduiusiunisdeansngluesims 3 (3-0-6)

JC324 Human Relation and Organizational Communication

o
U A& =

neAnIsuNsAaIaInIsluLazN1UeNeIANTS Neiunsdeasyana Nsdeansngy
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U8 LLﬁ%ﬂ?i%@ﬁ’]iﬂ’]ﬁﬁimg IﬂEJLﬁUﬂ’]i%@ﬁﬂiﬁaEﬂuiﬂix‘]ﬁ%’NVI’Nﬂ’]iU%‘W‘li mmiaammmﬁmawm
U ﬂ?‘iﬁ@ﬁ’ﬁﬁﬂ’?’fﬂﬁﬂ’]w’]LLﬁ%@’?’*\]Uﬂ’]H’]

Internal and external communication behaviors in organizations, including interpersonal
communication, group communication and public communication, with emphasis on
organizational communication in administrative structure: both horizontal and vertical and verbal

and non-verbal communications.
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28,325 N5deansn1nIaiies 3 (3-0-6)
JC325 Political Communication
MsinsiauduiustenaMuAnveInsieasiiedestunaidedugugiinisdeans
Hudunil@addsuuladlummanimuindouynansidies LLazgmxﬁL"ﬁIummmaamiwﬁammaﬂu
38U‘Uﬂ’15Lﬁaﬂﬁ’jﬂuizﬁUﬁ;aﬂ’lﬂLLagimfﬂﬂ
Analysis relationships of communication concepts and politics as communication
changes in political environments and as a cause of change in the political system, both at

micro and macro levels.

14d.326 NM1FIAN1TNNTaRAsINeN TUSUIAsUdsPLLaz NTIUABULUAIANIT 3 (3-0-6)
JC326 Communication Management for Social Transformation and Changing in Organization
.2 dl' dl' U d' U d' 3 a ¥ [
N1TIANITNNANTADATNONITUIUUABURIANLAZ NI TUAULUAIDIANIT LTBUFNITIANT
M P v & A ) PN Y] I & I3 a 0 ¢ A4 oA v
s sdeasiieldilunissdislunsusulisudinunazoernisisesinisdouas Ll sAanisdeolineli
aainswardrNegINiukarn1siugidmunevesdiruuasulouierassy
Communication management as a tool for social transformations and organizational
changes—both media and non-media ones—so that both parties could co-exist and achieve

agreeable social objectives and government policy implementations.

28327 msdanisludedsnunaznisindeulmdsay 3 (3-0-6)
JC327 Management in Social Media and Social Movements
nsthmssansiuldluiuitansisasidufiuiiavosnavasluiiuiideny iordonisdanis
Wiodnds Whle waswdtyvitdulanaavaridusedlduaslulandsnuiidudals
Implementing management principles in public spaces, both actual/ social and

virtual/ computerized cyber ones, to access, understand, and solve problems in tangible social

world and intangible digital ones.

1d.328 mﬁmmimﬁamimaq;}’ﬂizﬂaumi 3 (3-0-6)
JC328 Communication Management of Entrepreneur

MENNIT WUIAA NTTUIUNITUTNITUALNITIANIINISA 01 SUBIEUTENBUNTT LTl 019
fuszneumsannsalimsdeansidueiesdielunsussqidmne

Principles, concepts, and processes on communication management and administration

of entrepreneurs as a tool for achieving goals.
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28.329 M3danisnsieanideuinnsau 3 (3-0-6)
JC329 Innovative Communication Management

VAT WA uaznsTUINMTIRNINIsdeansdeuinnssy Wen1sdeansesaaieasduas
Wnluuszenaldlusifisng

Principles, concepts, and processes on innovative communication management for

creative communication and application in desired dimensions.

16.423 ﬂ’]iL%EJuLLaSﬁ']LﬂuaL%ﬂ‘U%‘Wliﬂﬁ%aﬁ’li 3 (3-0-6)
JC423 Writing and Presenting for Communication Administration

miL%uLﬁami?{amﬂm%ﬁﬁﬁﬁ% mMadeuiiofnneniteluedniswazsenineednis 113
LLﬁﬂ%’uUszgaﬁm MMFUNAUDTDLAUDLATINIT TIVITUNEA LAZNINTIUVDIDIANT

Writing for business purposes, both internal and external: bidding documents, project
proposals, business reports, and organizational overviews.
78.424 A fumsuimsmsaeans 3 (3-0-6)
JC424 Leadership and Communication Administration

LLU’JﬁﬂLLﬁ%%QHaLﬁ&ﬁﬁﬂﬂ?’lzéﬁ’] 5ﬂwm3LLa3UWU1wmaﬂE§ﬁﬂ mwﬁi\lj funsuImsnIsaeans
fugralunsinnisidanagns nmsdansiunnmsaiivasuutas audauds viennzingd

Concepts and theories of leadership, leaders’ characteristics and roles; leadership and
communication administration with followers in strategic management, change management,

conflict management, and crisis management.

28.425 szuvfeansinaruSeuiiou 3 (3-0-6)
JC425 Comparative Mass Communication Systems

Wisuiiauszuud easunaruuiwnsnd tnednsisiunuinlaseadvesunagssuui i
ANUAUNUSHOTEUUAIAN LATEgNa uarmsiilosvesUszmeatiug

International mass media system comparison; analyses on roles and structures of each

country’s system and its national social, economic, and politic relations.
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nguAving Tnsiimd uazdondsia
ELRVALEY
18.231 NMFASNATIATIIAS 3 (3-0-6)
JC231 Program Creation

Fdadunew: aauld 3a.230 nanmeInguasnsvimiadvia

LWIAANITATNATIATIENTT NTEUIUNTORNRUUTIENThUTaunIssuazimatiansuaus i
aonadaafuinguirasduagnautimung feudnsuarsnanudn dAuaiifeya ndunsosaudn
finnsanesdusznevlusenis inevaussdeduurils ufninausmenmsligivihiiAsadosiansan
Ioeeneiiusza@nsan

Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Program creation concepts; program designing process in terms of technical and
aesthetical aspects in response to its objectives and target audience: initiating ideas, researching,
idea processing and considering on key elements to reach audience’s satisfaction; effective

program presentation to all involved parties.

24.232 wiadlansteruaznisdadedo 3 (2-2-5)
JC232 Introduction to Production and Post — Production Techniques
FwdeRuneu: deuld 78.230 wanNTIvguwazlniAAIa
waNNS wwAn waznmsuFtRRatumaiansdei nsdauas mstuiindes nsdases

AWLALLABY AMSUNISHANSIENS

Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Concepts, principles, and practices on production techniques: lighting, audio mixing,
visual image and sound editing, for program production and post-production.
4,233 Madeuundendva 3 (3-0-6)
JC233 Digital Scriptwriting

Fdadunew: aauls 98.230 wanmaInguazinsvieuaiva

wanNsuazUUIAR Mifl AudnYE psAUsENoY WagIULUUUNIIENITUAaLUTEAN A3
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Prerequisite(s): JC230 Fundamentals of Digital Broadcasting
Scriptwriting concepts and principles: functions, characteristics, elements, and formats of
television and radio programs; script design for different media channels; information gathering

for script development; pre-and-post-production scriptwriting processes.

18.234 N15IANTENTUNIINENTIBNNT 3 (3-0-6)
JC234 Program Production Management

Fdadunew: aauls 38.230 vanmaInguazlnsvialaivia

AUdIAY UNUIMUTT wagnseuNISUIINSTANITesFUsEnaUndn 7 lun1snansen1svey
AIUANNITNERSIBATS FausituneunIsTBumannuAn nMawieuaunounHan nisasdiondn waenis
NaR wagnsUTEUNAIY

Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Management authority, essentials, roles and responsibilities, key elements in program
production of producers, from initiation of idea, creating stage, pre-production preparations to

production, post-production, and final evaluation.

1d.235 ﬂ’ﬁ"jLﬂi’]%ﬁﬁ’]HﬂﬂiﬂﬂﬁgﬂﬂWWLLagLﬁﬂﬂ 3 (3-0-6)
JC235 Analysis of Programs in Audio-Visual Media

Fdadunew: aauls 38.230 vanmaInguazlnsvieuaiva

AUMUNELAZANUEIAYVBINITIATITRIIEONTT WUIAALASVIOBINNIENITIATIERNTYINEE
ﬂ’J’]ZLIMﬂJ’]EJGLUSWEJﬂ’]iGhQ‘] ﬁﬂﬂi%m%L%@ﬂ‘ﬂ%ﬂLLﬁ%L%@x‘iLWf\‘i ﬁa@ﬂaﬂﬂﬂﬂf}\l"]ugaﬂﬂwLLﬁ%LﬁEN‘V]’N’?‘V]EJ
Tnsvimd uagdolal

Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Meanings and importance of program analyses; theories and concepts on language and
meaning analyses for various genres, both fiction and non-fiction, that are audiovisual broadcast

via radio, television, and digital platforms.
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Fy1UsAULaaN

AVILUIAUAR

18.336 IWnsiAdAny 3 (3-0-6)
JC336 Television Studies
Fdadunew: aaula 38.230 vanmaInguazlnsiialaivia
ANMUVLNELALINAIUINTYBIMIRAINTAIAnwn N15UTEYnAuLARTNTT AR Nyl old
AnsgidelnaimiludinUsysruuasdnusuade siluifnnudugranssy fun wasd¥uans
Prerequisite(s): JC230 Fundamentals of Digital Broadcasting
Meanings and development of television studies and their application to analyze
television media in everyday life and contemporary society, in industrial, textual, and audience
dimensions.
28.338 Ang Insvimi wazdelanAin 3 (3-0-6)
JC338 Radio, TV and Media Globalization
FwdeRuneu: deuld 78.230 wanNeIvguwazlniAATa
wAanguinnsdeasiulanAing Tnssairedelan seuumsiifuguade deuavaudms
Jaussaniund ssdnsaeinglnsvimiunnuni wagmaudsuudasgivimidelanAtmilugatiagiu
Prerequisite(s): JC230 Fundamentals of Digital Broadcasting
Concepts and theories on communication and globalization; global media structures;
media regulatory systems; media and cross-cultural products; international radio and television

organizations; and changes in the current globalized media landscape.

28,430 duauning Insvim uazdordviatudsn 3 (3-0-6)
JC430 Seminar in Broadcasting, Digital Media and Society

a v

FwdeRunieu: dould 38.230 wanMEIngwazInTNALATVA

dununanuduiussenindeinguayinsimifudiny unummihiuaydvswavesde tadenis
Faufidnadonsviinuvedde wavanuduiusvesdetunisadisnnnummnenazanuduasmndany
Tnoufuussdusasioiadosivdeing nsvied uavdelvl

Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Discussion on relationship between radio and television media and society; media
functions and influences; social factors affecting media operations; relationship between media

and social construction of meanings and realities, focusing on contemporary issues regarding radio,

television, and new media.
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28.431 MIUIMsRINISNIEIedes Aansinsvia wardeRdva 3 (3-0-6)
JC431 Management of Broadcasting, Television and Digital Media Businesses
FwdeRunieu: aould 98.230 nénmInguasnsviAuRIva
WNAALAEVENN1SNITUTIMIAINIINTERedes Aannsingdiad wardeddvaludelouts uay
MsAsuLasadinuiidmasrioguuuunsUImsinnsdnuaizeng q veisznouianis
Prerequisite(s): JC230 Fundamentals of Digital Broadcasting
Management concepts and principles of broadcasting, television, and digital media
businesses in terms of policies and social changes and their effects on managing and

administrative models of broadcasting companies.

U UR
14.330 MINAATIENTIN LA FBLEES 3 (2-2-5)
JC330 Audio Media and Radio Program Production

AvsAunew: @auld 1d.231 NMIES19EIIATIENTS Lag 14.233 Msilsuunludenia

LAANEIAUNINERTIENTINgkasdoldsuiandnidoniuaziansoawunsidideann
= = a A Y 4 @ a a A4 o
Heowues uazideadus wieuiniinwelunsndnsiensinguasdedes

Prerequisite(s): JC231 Program Creation and JC233 Digital Scriptwriting

Concepts of content creation for audio media and radio program production; storytelling
using voices, music, and other sounds; practices on audio media and radio program production.
78.331 nanmenisinsviailuagile 3 (2-2-5)
JC331 TV Studio Production

FdsAuneu: aauld 1d.232 melansangyilaznsfnfolUedu tag 1d.233 nsideuuniy
‘3" aa o
donavia

29AUTENDULAENTLUIUNSIUNIINARSI8NSINGTIAY NIUADUNBUNIINARTIENTT N1INER
FIMNT WAEUAINITHANTIENTT Waginiinwen1siansen1sinsyiad luagdle ednauenisnsvia
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Prerequisite(s): JC232 Introduction to Production and Post-productionTechniques and
JC233 Digital Scriptwriting

Production elements and processes—pre-production, production, post-production—for

television programs; skill practices on program production in studio setting for television broadcast

and online streaming.
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24.332 nAnTensInsrimivenanud 3 (2-2-5)
JC332 TV Field Production

FudsRuneu: d@ouldl 18.231 N15aSNETIATIENTT LAz 21d.232 mATiaNIaneiuarn1iacae
ey

ndnn1suaginuzlunisdasionisinsmi uenaniudl 1Fouinszuiunisudn daudng
a$19a33A 518015 N1iuUn MaEseNNs N1Eeviuaznsiase et auenisinsiaduazde
ooulau

Prerequisite(s): JC231 Program Creation and JC232 Introduction to Production and Post-
productionTechniques

Principles and technical skills on field- based television production; production
processes: program creation, scriptwriting, preparation and planning, camera operation, and
editing skills and techniques, for television broadcast and online streaming.
18.333 MINanY g AR 3 (2-2-5)
JC333 News Production in a Digital Era

Fdadunew: asuls 18.230 winneInguazlnsvieuRdva

ALYy D3AUTENU LarUTHNnUesnn nsvUIuMIKARTIUUdnaTYsTINAoLazAY
JURATDUSIDEIAL &gﬂLL(ﬁiﬂ’ﬁLL?{’NM’]sﬁ@Lﬁﬂﬂ%ﬁ ﬂ’]iﬁ]i’mﬁ@u%}&ﬁ%?ﬁﬂ miaamwumsﬁ%aua%’aLﬁm%a
TugUuuusing q fiaenadosfuunanesulugedenanusan doudmsld am Fos waznsiin

Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Characteristics, elements, and types of news; news production processes based on
journalism ethics and social responsibility: information gathering, fact checking, factual
presentation design for relevant platforms in the era of media convergence, using audio, visual

and graphic elements.

18.334 M3UsznIALarNITALIUTIENIS 3 (2-2-5)
JC334 Announcing and Moderating in Radio and Television Programs

Fdadunew: aeuld 98.230 vanmaInguwaglnsviauRiva
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Prerequisite(s): JC230 Fundamentals of Digital Broadcasting
Announcing principles for radio, television, and other audiovisual media; Thai language
articulation; self-preparation before live broadcast or recording sessions; practices on announcing,

interviewing, and moderating, for various program types.

74.335 o 1d09 uazauns 3 (3-0-6)
JC335 Media, Music and Sound

Fdadunew: aaula 38.230 vanmaInguazlnsvialaiva
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Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Concepts of sound, music and relationship between sound and human; fundamentals

on different types of sound; the use of sound and music to create meanings in diverse media

genres.

1d.337 NMINING 3 (2-2-5)
JC337 Dubbing
FwdeRuneu: deuld 78.230 wanNTIvguwazlniAAIa
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Prerequisite(s): JC230 Fundamentals of Digital Broadcasting
The use of voice in describing and expressing emotions; textual studies; character

analysis; preparation before dubbing and voice acting; vocal and dubbing practices for various

program types.

18.433 @ofuAuning 3 (2-2-5)
JC433 Media and Person with Disabilities
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Prerequisite(s): JC232 Introduction to Production and Post- productionTechniques and
JC233 Digital Scriptwriting

Concepts of media and persons with disabilities (PWDs); essentials of audiovisual media
for the PWDs, with emphasis on disability and the media, accessible media services for the PWDs;

comparative studies on media production for the PWDs in Thai and foreign contexts.

78.434 M3nAndetulssifiumdsey 3 (2-2-5)
JC434 Media Production and Social Issues

Jdeuriou: deuld 18,232 wadamsaevhuasnmsdnseidoiu uay 18.233 madeuunly
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Prerequisite(s): JC232 Introduction to Production and Post- productionTechniques and
JC233 Digital Scriptwriting

Content creation and program production for radio, television or digital media; studies

on social issues using theory of media and society to create participatory media production.

18.435 M3nAnansafLiiodedva 3 (2-2-5)
JC435 Documentary Video Production for Digital Media
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Prerequisite(s): JC230 Fundamentals of Digital Broadcasting

Concepts and principles on documentary video production for digital platforms, from

pre-production process—story development research, audio, video, and image preparations—to

production process—video shooting, audio recording and interviewing.
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28.251 madsulunudeansesdns: LnAnwaznsUszendld 3 (3-0-6)
JC251 Writing for Corporate Communication: Concepts and Applications

Adafuniou: aould 18,250 ndnnsdeansesing
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Prerequisite(s): JC 250 Corporate Communication Principles

Roles of corporate communication writing; relations between journalistic principles and
corporate communication content; writing principles to communicate corporate identity and
image in online and offline media with ethics and social responsibilities including key messages,

news releases, corporate backgrounders, interviews, articles, features and speeches.

24.351 nagnsaeiiionsdoasesdns 3 (3-0-6)
JC351 Media Strategies for Corporate Communication

Fpdaduniou: auld 1a.250 dnnsdeatsesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Strategic media planning and creation for corporate communication.Key characteristics
of media, adaptation and integration of media strategies including traditional and new media.

Creative uses and adaptation of media mix in changing media contexts. Practical training of

strategic media planning and content creation.
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24,352 MATadwssgnduazm i ngideyaiionisdeansosdns 3 (3-0-6)
JC352 Applied Research and Data Intelligcence for Corporate Communication

Adaduniou: aauld 1a.250 ndnnsdeatsesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Traditional and online research methods, basic data science tools and techniques for
strategic planning, evaluation and measurements of corporate communication functions including

image and reputation management, stakeholder relationship management, marketing and brand

communication.

78.353 MTINBHUEDAITIANT 3 (3-0-6)
JC353 Planning for Corporate Communication

JdsAunou: @aula 18.250 nannsEea1e9ANns
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Prerequisite(s): JC250 Corporate Communication Principles

Corporate communication planning processes, both in normal and sensitive situations:
external factor analysis, corporate potential, stakeholder identification, strategies, issues,

messages, communication channels, budgeting, evaluating guidelines, and presentation.

18.453 N1SUSMNSIUEDANTIANT 3 (3-0-6)
JC453 Corporate Communication Management
udsPuneu: @ula 1d.250 AaNNISARE1TRIANT
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Prerequisite(s): JC250 Corporate Communication Principles

Corporate  communication management in different organizations: government
institutions, mega and medium-sized businesses. consulting firms, etc.; corporate structure and its

corporate communication scope and work position; corporate communication management

under different conditions and corporate cultures.
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8.456 UszaunisaimaivnTndeansesdns 3 (3-0-6)
JC456 Professional Corporate Communication Experience

Adaduniou: aauld 18.353 maraunudoansesdns
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Prerequisite(s): JC353 Planning for Corporate Communication

Syntheses and analyses case studies and corporate communication challenges from
several sources; application corporate communication principles to create solutions and
innovative problem-solving approaches, enabling corporate communication professionals to be

well-aligned with and responsive to current conditions.

FvUsAULAeN
4.354 Fepdvauazinaluladluaudeasesdns 3 (3-0-6)
JC354 Digital Media and Technology for Corporate Communication

Fdaunou: aeuld 18,250 ndnnsdeansesdns
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Prerequisite(s): JC250 Corporate Communication Principles

Strategies and digital media implementation in corporate communication; digital
marketing communication trends and modern technologies; search engine technologies; web-
based and social media communications; the use of big data in corporate communication; and
online crisis communication.
16355 M3InMsAuduiusHildulddudy 3 (3-0-6)
JC355 Stakeholder Relationship Management
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Prerequisite(s): JC250 Corporate Communication Principles

Meanings and roles of stakeholders in business corporates, governmental institutions and
non-profit agencies; in-depth analysis on corporate stakeholders; related factors affecting
relationship models; principles in strategizing communication processes to create engagement

and long-term relationship with stakeholders.

22,357 Fafuifin 3 (3-0-6)
JC357 Media and Children

Juriaduriou: deuldl 28,250 ndnnnseansesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Children rights, child-related laws and regulations, and guidelines related to media
reporting on and for children in all platforms; national situations of children; analyses on media

influences on children’s attitudes and behaviors; with practical assignment on children right

campaign.

24.358 M3sansnmdnuaiiasdeidesreosdng 3 (3-0-6)
JC358 Corporate Image and Reputation Management

Jpfadunew: aauld 18,250 ndnn1sdeansesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Concepts and essential roles of corporate image and reputation; analytical skills practice
to manage and communicate corporate identity with stakeholders in normal and sensitive

situations in accordance with corporate philosophy and positioning.
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8.455 pafnsuaztindeansnisudsuwla 3 (3-0-6)
JC455 Corporate and Change Communication

Andadunew: aeuld 18.250 wdnnisdeasesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Change factors and contexts that result in corporate changes; changing processes and
impact on corporate and its stakeholders; ability to analyze and effectively integrate change
communication concepts and strategies so that both internal and external stakeholders

acceptably embrace the changes.

98.457 Arvhmedussesssululnndeaisesding 3 (3-0-6)
JC457 Moral Reasoning : Today’s Challenge in Corporate Communication Practice

Igdaduniou: auld 1a.250 dnnsdeatsesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Analyses on corporate communication processes in socially, culturally, and
environmentally sensitive issues that could affect corporate’s overall relationships with its
stakeholders; analytical practices using eastern and western philosophical concepts,
communication concepts, and ethical framework of corporate communicator to minimize
communication risks and be able to handle sensitive issues with creative solutions and as a

responsible corporate citizen
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8.458 MsAnwamzEewunsieaseing 3 (3-0-6)
JC458 Selected Topic in Corporate Communication

Andadunew: aeuld 18.250 wdnnisdeasesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Analyses on corporate communication issues selected and determined by the

instructor(s) for each semester in accordance with academic and professional advances.

78.459 maa3edlunudeaisesding 3 (3-0-6)
JC459 Corporate Storytelling in Practice

Igdaduniou: auld 1a.250 ndnnsdeatsesdng
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Prerequisite(s): JC250 Corporate Communication Principles

Roles and essence of “story” and “storytelling” in current corporate communication
campaign; how to communicate selected issues as a narrative account and fine narrative
approaches that work well with situation, communication channels, and media options;
application storytelling skills to create positive connection among stakeholders with an objective

to build and maintain sustainable relationship between corporate and general public.

nguv LN
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18.262 NAENSN13ATINETIA U UlaYN 3 (3-0-6)
JC262 Creative Strategy in Advertising
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Prerequisite(s): JC260 Advertising Principles
Advertising creativity processes, creative thinking, creative strategies, and advertising

concept development.
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28.361 N139urudolawan 3 (3-0-6)
JC361 Advertising Media Planning
JrvsRuneu: aauld 1d.260 nannslayan
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Prerequisite(s): JC260 Advertising Principles
Comprehensive advertising media studies: advantages and disadvantages, key criteria
for media selecting and buying; cost-effectiveness measurements; media planning and

scheduling for traditional and new media.

78,364 ¥dnnn3A0aNsNNINAIN 3 (3-0-6)
JC364 Principle of Marketing Communication

AUsAuneu : @aule 18.260 annslawa
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Prerequisite(s): JC260 Advertising Principles

Importance, meanings and processes of marketing commmunication; relationship between
marketing and marketing communication; marketing communication tools; related marketing
strategies: customer relationship marketing, experiential marketing, entertainment marketing,

content marketing.

78.461 15398 lavan 3 (3-0-6)
JC461 Advertising Research
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Prerequisite(s): JC302 Introduction to Communication Research
Advertising research, including market research, consumer research, product research,
and media research; advertising effectiveness measurements; the use of qualitative and

guantitative research methodologies and principles to plan and implement effective advertising

campaigns.
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16.463 ﬂ?i'J’NLLNuim%ﬁﬁ%UmqLLﬁ%ﬂ’liﬁ@?ﬂiﬂ’]i(ﬂa’m 3 (3-0-6)
JC463 Advertising and Marketing Communication Campaign Planning
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Prerequisite(s): JC302 Introduction to Communication Research and JC361 Advertising
Media Planning

Advertising campaign processes; related theories and research concepts; situational
analysis; strategic planning; creative idea and execution; media planning; practices on advertising
campaign process by integrating advertising and other marketing communication tools, as well as

advertising effectiveness evaluation.

v1UsAuLaDN
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JC360 Copywriting Techniques
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Prerequisite(s): JC260 Advertising Principles and JC262 Creative Strategy in Advertising
Principles and techniques on creative copywriting for advertising in print, radio, television,

digital and other media; elements and formats of advertising copies to write creative ad copies

for each media platform.
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14.363 lavaniudiau 3 (3-0-6)
JC363 Advertising and Society
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Prerequisite(s): JC260 Advertising Principles
Advertising aspects in society; relationships and impact of advertising and economic
system, mass media system, social and cultural systems, as well as legal and regulatory

frameworks related to advertising and advertising code of ethics; impacts of other marketing

communication form and tools on society.

.365 WATANTILAUEUNNTH0A1IN15AAN 3 (3-0-6)
JC365 Presentation Techniques for Marketing Communication
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Prerequisite(s): JC260 Advertising Principles

Principles, concepts, and theories regarding marketing communication presentation;
speech communication, sales techniques, personality enhancement, tools and presentation

technology usage to successfully deliver persuasive marketing communication plan.

1d.366 N1seRnLUULaYUN 3 (3-0-6)
JC366 Advertising Design
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Prerequisite(s): JC260 Advertising Principles

Advertising design processes; design theories; application and practices for effective

creative design in different types of advertising media.
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18,367 NTIATANGANTTULTUANS 3 (3-0-6)
JC367 Analysis of Audience Behavior
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Prerequisite(s): JC260 Advertising Principles

Audience behavior analyses; internal factors— needs, motivation, personality,
perception, learning and attitude—and external factors— social group, family and culture, and

their effects on audience’s selective process and decision making processes.

28.368 MsdoaInTAUALTNagNS 3 (3-0-6)
JC368 Strategic Brand Communication
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Prerequisite(s): JC260 Advertising Principles
Brand components, attributes, types, and importance; brand management and strategic

brand communication process for both existing and new brands in the market.

7d.369 N1SINNISAIUINNTTULNONIT el W 3 (3-0-6)
JC369 Innovation Media Management for Advertising
JorTeRuneu : @aule 1d.260 nannslawan
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Prerequisite(s): JC260 Advertising Principles

Innovations used in advertising to communicate, support, or solve any problem for
organizations, brands, products and services derived from new way of thinking, working process,
and new platforms, including emerging technologies affecting current and future of advertising

and communications.
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JC460 Event for Marketing Communication
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Prerequisite(s): JC260 Advertising Principles or JC250 Corporate Communication Principles
Concepts and importance of event in brand and social campaigns; event types and

planning-pre-event, during-event, post-event; media selection for such event.

18.462 N13IANITlaYAN 3 (3-0-6)
JC462 Advertising Management

AUsRunau: aauld 18.260 nannislayan

FumouvasnsTanisaulavan UizLﬂmaw?'ﬁwﬁhLWMI%J@MWLLazﬂﬁﬁﬁaaﬂiﬂﬁimaﬁmguﬂ
Uspinnuelawanviegnan Msuszausenineglavan viigaunigluasinsusendmunulaan uay
Usenatuayunseanaulavan IanudilafeunuimiasanusuinyeuresuuImIgnAvesuIen
munulaean lagiduiansiiesigiteyanisnain MsimuaingUseasd nsssundudsuansidivuneg
nsmruasulszanad 91ele nmsussanaaltinglunislavan wagnsussdunasulawu

Prerequisite(s): JC260 Advertising Principles

Advertising management processes; types of advertising agencies and other marketing
communication agencies; types of advertisers or customers; advertisers’ collaboration; internal
functions of advertising representatives and supportive production houses; roles and
responsibilities in account management of advertising representatives, especially marketing
analysis, goal setting, target audience identifying, budgeting, ad revenues; cost estimates and

advertising evaluation.

1d.465 NMsigrauiamasnfnluaulayan 3 (2-2-5)

JC465 Computer Graphic for Advertising
JdsAuneu: d@auls 18.260 wannislawan
msﬁauiLLazUwqﬂﬂ%’ﬁauﬁaL@@%ﬂiﬁ\lﬂ’Lumsaaﬂquimwmma?{aﬂizmmw q SIS

WAILYNEEIUNSANES 19ETTALAY NITDBNLUU W
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Prerequisite(s): JC260 Advertising Principles
Study and application of computer graphics in advertising design for different types of

media platforms; skill development in creative thinking and advertising design.

18.066 WATlALaENTEUIUNITNARUL YN 3 (3-0-6)
JC466 Advertising Production Process and techniques
Fderunau: @auls JC260 nannsieweln
dielvinFnwdlafiun wunda nsruIuns westumeunsHanulawaniounan seninams

a

wAn wazndeniswanlufieUssiandng 4 vadelnsvimd vy s Tudsdessulay vanudila
unumnihivesmadulusiaees vislusieaunuaeslunisinfeuszany mumueulznuLas
srozalumandnliaenadosiugunuureanuudasiufionauingUszasduainsaieassdiumu
Tawan Foudnsdulusiwesnselusamiuaesodiloondidesdilsisaiessmlumsmiuany

Prerequisite(s): JC260 Advertising Principles

Basic backgrounds, concepts, processes of advertising campaign in pre- production,
production, and post-production stages for diverse media platforms including television, radio,
print and online media; roles and responsibilities of advertising producers or project managers in

coordinating, budgeting and scheduling, for each production project to reach advertising

objectives; roles and responsibilities of professional producers or project managers with ethics.

18.468 nMslawaneoulail 3 (3-0-6)
JC468 Online Advertising

Fwdsdunaw: @ouls 18.262 nagnsn1saseasIAtu Uy

Uszinnuaznisussendlddeyavutomieaulald n1sAnaulavanwaznisnaineaulatetn
asvassAlaznsUsziliudssdnsnaluresmiseoulay

Prerequisite(s): JC 262 Creative Strategy in Advertising

Types and application of online data; online advertising and marketing creativity; online

advertising effectiveness evaluation.
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18,469 VIALIANIINITALUILAZNITNAINTLAVEINS 3 (3-0-6)
JC469 Global Perspectives on Marketing and Advertising

Adadunou: aauld 1a.364 ndnnnsdearsnisaain

waNNT WAnLaz LRI IAIAKazNsTavan AglFuTunlanuazyieadui uansneiu 01
densuayTausssn naAnssunsuilaauazinalulad Ainsizsimnuunniisvestladefiflivswanenagns
N19RAALAZNITIAUIVDINTIAUAITINYA

Prerequisite(s): JC364 Principle of Marketing Communication

Principles, concepts, and perspectives of advertising and marketing in different local and
global contexts: society and culture, consumption behavior and technologies; analyses on factors

influencing advertising and marketing strategies of multinational brands.

NENIVININEUATUATAINENY
AUeAY
18,370 QRAVNTIUNNYUATHATAINENY 3 (3-0-6)
JC370 Film and Photographic Industry

FwdeRuien 18.270 AMmeunsiaznaeUInTIeAY

Anwmininazanuiuiavevvedlsineasnmeunsuaznmdis Tnsaseungaiieninig
Waulasanig nagnsnsdaaiudenmatsuaznmeunsliidugnamnssuaiisassd (Creative
Industry) @nwsiaminisiidsmansenuionsiauigaaiunssy nalnn1snaiauagnisuimsdanis
sULuvasAnsfiiABtes naonauritandilanguuneiifisadestunisinaulugnaivnssuviaaes
Uszian

Prerequisite(s): JC270 Film and Photography Studies

Roles and responsibilities of film and photography producers; project development;
strategies to make film and photography parts of creative industry; study related developments
influencing the industry; marketing and management mechanism; related business and

organizational models; laws and legal acts regarding work in both film and photography industries.

14.489 M3 IwazduNwIasInuSA MeURTLazAENY 1 (0-2-5)

JC489 Development and Seminar in Film and Photography Project
mMsseuiTinuenviesssumuanuauladiuyans Ineniseenwuuiite Ussnunarisnisae

PuLBIHTUNSTINTUTTon1sasi Ll il evUsraunsaluarauunanuasinus fneunSuay

Awene laenshnunuiuaansdlunguivinmeunsiaznimeiy dmsuindnyinguaineunsiay

Anaetulannieg



86

Independent out-of-class project of personal interest. Student is to design his/her own
topic ideas, content and approaches, then acquire knowledge from internship, apprentice, on-site
or field work to develop his/her final film and photography thesis with film and photography

advisors. Restricted to fourth year film and photography majors.

AyrUsAuLaan
24.271 nsghevhnmeunsilosdu 3 (2-2-5)
JC 271 Basic Cinematography
Fwtedunew: @auls 18.270 AMneusskaznaeUINTIAY
AnantRvesndauargUnialdievinmeuns udnuaznssuaunsaieinmeunsidesdy
AauvmstenenuardenImNEf e NELRT FUREUNSATENNY N1SEETATHEURSEL
Prerequisite(s): JC270 Film and Photography Studies
Technical features of camera and production equipment; principles and processes of
basic cinematography; artistic communication of messages in cinema, preparation processes and

production of short film.

28,272 m3deuunameuniiediu 3 (1-4-4)
JC272 Basic Screenwriting

sAuneu: aauld 2d8.270 nweuRsuaza naeUINTIALl

Arwiuguistumadouunameund Anwidauslasaine dunsunisiaun wagguuy
unnmeuns Inesjaiiunsdeuunnmeunsuuady

Prerequisite(s): JC 270 Film and Photography Studies

Fundamentals of screenwriting: script structure, developing stages, and screenplay

formats; with practice on screenwriting for short film.

18281 Msenenmiiensdeans 3 (2-2-5)
JC281 Photography for Communication
AvsAuneu: a@auld 2d8.270 neuRsuara naeUINTIAL
ANYINITONLUUNISABANSHIUAINENE NSODNLULBIRUIZNBUATN NITVIUNINVLARA99)
Prerequisite(s): JC270 Film and Photography Studies or with Instructor Consent
Photographic communication design; photo composition design; photographic works and

assignments.
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71,282 NNSPONLULIULAZ AW HoNEY 3 (2-2-5)
JC282 Multimedia Design

AnwwaziauIinueuoeNLUUE onay ﬁhumiwauNmumﬂﬁtﬁﬂmﬂimﬁmﬁagﬂLLU‘U@'Nﬂ
Lﬁamamwamumwmﬁauim%mau

Study and develop multimedia design skills; multimedia project production using

combined media creating software and tools

16.371 NQUNNEUASTHATNITINTN 3 (3-0-6)
JC371 Film Theory and Criticism

FurvsRuneu: a@auld 2@.270 nmeunsuaznmaieUingseal

nsfnwnmeunsulfvemaud Usyimansuaznisies salutsnisinanudilads
U%’myﬂﬁugmﬁmqw%amam% AnuAdeulnsAaly nquiminsaivesdnindns q sadeeuiun
LAzAIVINEYEINTIATERITsai e LR S enwazuTunLIndey %’jumaumﬂ%’ﬁﬂgmwuuaz
wdasdionsaudniiielifiouainsoiiensiuandidsaninozvesnineunsldodsdndadussuy
usAnuduius ez meunsiuanituing 4 madeu mathiauenisUssgndauluiade
A9 9 919 AaUulunmeuns Ussgrlunweuns nsilleslunweuns [Hudu

Prerequisite(s): JC270 Film and Photography Studies

Theoretical, historical, and political dimensions of film studies; basic philosophy on
aesthetics, art movement, critical theories of diverse schools of thought; scopes and meanings of
film criticism, both content and context; use of thinking models and tools to enable students to
deeply and systematically analyze and understand the essence of film; relationship between film
and social institutions; student presentations on topics such as film artists, film philosophy, politics

in film, etc.

16.372 quvsenniaAaUs 3 (3-0-6)
JC372 Art and Aesthetic

AnwUseifmansAalsnziueonuaznziunn SIUNNITIATIZRAIIINAAIILYOIANLNIN 3
mansuazguvissnmlunsazudunuazgnadio tninwnitausyssiiuanudeuloswesnuiinufaduas
Ui’mgm'ﬁaimﬂéfaﬂu paoAIuRALITNYENsEoasiunminednisvhAanssunirauiukasAnyuen
aou

Eastern and western art histories; analysis on definitions of beauties, ethics and aesthetics
in different contexts and eras. Class presentation social phenomena relating to visual art; and

develop visual communication skills with field studies and out-of-class activities.
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18,373 NIMAULAZNITUAANININEUAS 3 (1-4-4)
JC373 Directing and Acting for Film
Sradunou: deuld 28,271 msdevhameundidesd
ﬁmgmLLazﬂﬁfJ’amiﬁﬂﬁ’uLLasmmmmmweum‘ﬁaaé{u mMAeTEiLazAnaunImeunsiite
ASMAUTINLEAILETNINYUNT
Prerequisite(s): JC271 Basic Cinematography
Study and practices on basic directing and acting, screenplay analyses and interpret for

directing actors and narrating in film.

18374 Ameunslansanaily 3 (3-0-6)
JC374 Contemporary World Cinema
ﬂ’]iﬁﬂ‘bﬂﬂ’m&l‘waﬁﬂ‘lﬁﬁ’]&JSUENLE]ﬂﬁﬂwﬂjLLazU%UﬂLLQ@ﬁ@Nﬂ’]WEIUGI%R]’]ﬂD;I:ﬁWﬁUﬁQIaﬂ LD
WauNsvasn neunssadsluusunnediny wWiswge AausuasInusssy
Study on variety of film identities and contexts from international directors; development

of contemporary films in social, economic, cultural, and art contexts

18.375 ATNYUATAIAR 3 (1-4-4)
JC375 Documentary Film
Stauriew: @euld 28.271 nsenevinmeundidedu
UsdRenans ITmuinis UL INEUATaIsAR UNuUImMYeIn neunsansaalunisas
AL ALAE TALIFIAY wagnTaslonann neunsansan
Prerequisite(s) : JC271 Basic Cinematography
History, evolution, and formats of documentary film; its roles in social development and
reconciliation; hand-on experience in documentary film production
9376 msw%mmwaum‘éﬂy’uqa 3 (2-2-5)
JC376 Advanced Film Production
Stauriew: @euld 28.271 nsanevnmeunsidedu
AnufuRuazifiuvinugiunsieiniweussluuuieandn Tndunsiemaduiudeaun
TAsanisuaznannmeunsdulaes ussurnisideuun n13Anw1auUnIaln1saneyin N8Nk UUIY

AaUNIsU N15N8YIN LAZANTAINUNIN
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Prerequisite(s): JC271 Basic Cinematography
Skill enhancement practicum in professional filmmaking. Working as a group to develop
short film production from screenwriting, equipment workshop, production design, team shooting,

and film editing.

18.377 n1seanuuuRaUnssudmSunmeuns 3 (1-4-4)

JC377 Production Design for Film
FefuGeuniouiu 3v1 14,376 nsnAnnNBUATuas
FAnwlassadavesunundatnssulunesdiernmeuns Anwfiugiuresniseanuuy ifte

thluldlunmeuns msmdeya nsideuaneivedn senuuuanuazmadiafiamynanisaneh
Compulsory study with JC376 Advanced Film Production

Structure of art department in filmmaking;, fundamental design for film production;

researching; storyboarding; set designing and special effect.

74,378 ameunsiiionislavan 3 (1-4-4)
JC378 Film Production for Advertising
Sgrdadunou: deuld 18,271 msdherhameundiesd
Anwnszurumskanuaztuneunsitauenanulavaniud snmeuns aeiavial wie
amieAsulmuundusieg TasidunsBousiiunsufoanuats
Prerequisite(s): JC271 Basic Cinematography

Processes in advertising production and presentation in film, video or other short motion

formats, focusing on real-work experiences.

14380 M3dauaaionisanenmilsluagile 3 (2-2-5)
JC380 Lighting for Studio Photography

Adaduniou: auld 1a.281 mssenmiienisieans

Anwivinernisdauasiionisdienmilluagile wadanisldgunsal dumeunsvinnu wuns
AnufURuarnTeanLuLLaLioaivasIAnanunmenglidearsTuuusineg Idmudesnts Insuugii
WiameidowSsuniuaiuiv 1a.381 nmsmivAaduaznisanudaninaiefdvia

Prerequisite(s): JC281 Photography for Communication

Lighting skill practices for studio photography; equipment operating techniques; related
work process; lighting design to create desired effects for different photographic genres. It is
recommended to register JC 381 Art Direction and Digital Retouching for Photography as

corequisite.
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1d.381 MsmnuAalilazN1InnLAININE18RYA 3 (2-2-5)
JC 381 Art Direction and digital retouching for photography

Fndadunew: deuld 18,282 nseenuuUNULAZ AN FNEY

Anwiisnsasauundelunuiifuial mefiansuiusiaasuseneunmiioadesinuelunis
ponuUUHANUN N Tidoanslsogaiifauy TnouugihliamadouSsunugivin 1a.380 msdnua
iensaeamluagile

Prerequisite(s): JC282 Multimedia Design

Conceptual study on art direction; digital retouching and visual compositing techniques;

creative skills to design and produce artistic photographs for assigned media channels. It is

recommended to register JC380 Lighting for Studio Photography as corequisite.

18.383 NNV NULADALATAITINULNS 3 (1-4-4)
JC383 Alternative Photography and Distribution

JyrTeRunau: @auls 1a.281 nMsanen wiNen1saeans

'
LY ) a

ANYINTLUIUNITHEANINEBNLERN ﬁ’jamﬂ%i’a@ UNIA! LAZNTEUIUNITNNAING LilonEn
angemunaluladfiudsuntas Anvinsdauanuasimeunsnanunmeenadondyduasialy
maamumiﬁmsmﬁamiLﬂﬁlﬂmmawaamﬂiu‘la'ﬁLLazﬁa‘vm@’Tmé’ﬁﬂw%ﬁaﬂzﬁdﬁwaﬁiamﬁmLLam
LOZLNELNINASY

Prerequisite(s): JC281 Photography for Communication

Production processes for alternative photography; equipment uses and digital processes
to create photography with changing technologies. Photography exhibition and distribution in
commercial/ artistic levels; changing and emerging technologies; social and artistic dimensions

affecting photography exhibition and distribution.

[
Y

18,471 NFENEYINANEUATTUES 3 (2-2-5)
JC471 Advanced Cinematography
Agradunou: deuld 18,271 msdherhameundibesd
wadanstevisegunsaiiflilugramnssunimeuns Tnswiuilonueg s fiRiAes
Fugiiunm
Prerequisite(s): JC271 Basic Cinematography

Filmmaking techniques with professional equipment used in film industry, focusing on

roles and functions of director of photography.
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78.472 Tnadlusendudmsunimeuns 3 (2-2-5)
JC472 Post-Production for Film

Sradunou: deuld 28,271 msdevhameundidesd

vanuazfiRnsdadonmeuns nsdomnumnedenisdade walauazdnuugnisdade
NALLEDS uazlnIAEN NEUAS

Prerequisite(s): JC271 Basic Cinematography

Film editing principles and practices; constructing a story through editing; types and

techniques of editing, sound mixing, and color grading for film.

18.473 NMSRHUUNAMNYUASTUIALT 3 (2-2-5)
JC473 Screenwriting for Feature Film
Agradunou: deuld 18.272 madeuunameussidosdu
AnwnadeusaziauunaneunsIne saudsnsvhenudilanisanSewesnineuns
1PgN1TILATIERlATIESNUNLAZAIAZ AT
Prerequisite(s): JC272 Basic Screenwriting
Screenwriting and screenplay development for feature film; analyses on script structure

and characters to understand cinematic storytelling.

1§.480 m‘wﬁaLLazmwm?iaulmiugmmmﬁaﬂg 3 (2-2-5)
JC480 Still and Moving image as Fine Art
FwdeRunieu: geuls 18.372 guvseninuafaly
Anwiuifa atla LLawﬁTﬁ'%aﬂNaammwmﬁlauvlmLLa3m‘wdwlugmmmﬁaﬂzﬁmaﬁa
TnetnAnWINaANAIIUTIWIAINAR (Conceptual based) d@usuilausUalgn1ian1sAne
Prerequisite(s): JC372 Art and Aesthetic
Conceptual studies, techniques and functions of still and moving image as contemporary

artforms. Student presents conceptual based project for final presentation.

18.483 N3N INLTINYE) 3 (2-2-5)
JC483 Commercial Photography
Fodaduneu: aeuld 1a.380 Msdauaaiionsienmidluagile
AnvuInie welawaznszuiunislunsaenmdansvdsuiuunigeg Tdeansuuifnuay

dappaeaiuderiainvateniun1sasloUun
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Prerequisite(s): JC380 Lighting for Studio Photography
Techniques, approaches, processes in different photography techniques and styles for
commercial purposes; hand-on practices include photographic assignments in accordance with

commercial purposes.

14.484 N15ANNINAIIAR 3 (1-4-4)
JC484 Documentary Photography

Fdaduniou: aould 18,281 mstenmiienisieans

Anwunada uuifa n1slé@avy wazaSesssuveanisaienindionsd epnnuvaneluds
AINENLANTAT AU ANSIBULAZF AN

Prerequisite(s): JC281 Photography for Communication

Study techniques, concepts, art, and ethics of photography to convey meanings through

documentary photography, news photos, reportage and mixed media.

v 1U9AUUBINAME
. 202 NMWDINGEEMITUNITINNUY 3 (3-0-6)
EL 202 English for Work
Msfmuinvensyakaznndounmdinguiaduamiunsadasau msiadunsly
A Adnet wagduudildluuIunenaeg Mifetesiunisinny msAnusuiuuiaziuuununisly
Mg wlun1sleuanvanegsng Juiinteay 115ensUseyy kags1eaunsUsyyy
Development of English speaking and writing skills essential for job application. Practice
of language, vocabulary and expressions used in different work-related contexts. Study of the
format and the English language conventions of business correspondence, memorandums,

agendas and minutes.

aw. 271 Mw1dangudmsunisdoansinary 3 (3-0-6)
EL 271 English for Mass Communication

nsEnMIINe e Moy uazasilsmwsangy susna Tudesiary nsAnwInm
LareIrUsznauunAILY nswanuarnsiauedelavan wasmsldmdniedianiiswinefiieades
AUNSHANNINEURS NSARTIATIZRHILNNTANTBAUTIY BAaENSITUUALTDUANLARUTLAUAUASESITY
Tunilsdofiuninasdouavy

Practice English speaking, reading, writing, and listening in various areas of mass media.
Study of the language and organization of news articles, formulation and presentation of a media

campaign, and extensive use of vocabulary related to film production. Critical thinking through

discussion and reflection of ethical issues in journalism and mass media.
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.241 Aavzmal@euniwineg 3 (3-0-6)
TH241 The Arts of Thai Writing

VANNITHAENATISLUNTATUTEUeE1lAaUE MIasIueusuluusg 9

Principles and strategies in the art of writing, practice of writing and ideation in creation

of writing for specific purposes.

AUITT AwIU 1 3 (2-3-4)
CH171 Chinese 1

(% a

AnwlaseaianugIund1AgYen 1IN IMIIAIUNIsoaNLdemasn1enulIeInsal Seus

o

'
fal a U

FBmsdeuidnusiu Ussuna 250 f naonausinifiinanndsnustumaniiu (Usseowaziindu 6
FilussodUanh)

To study the basic structure of Chinese including the phonetics and grammar and to
learn to write 250 Chinese characters and to study vocabulary using these characters. (Lecture

and practice 6 hours per week)

MW.172 AW 2 3 (2-3-4)
CH172 Chinese 2

FUsAUneU : @ould AU.171 EHIUNITVIAEDUY
Anwsioann Au.171 Saui’gﬂﬂiﬂmﬁ%’u%wﬁu LLaSL‘%Su%}ﬁ’JﬁﬂHﬁULﬁwﬁu Uszanas 300 @ (U538
wazilnily 6 Sluaseduanii)

Prerequisite: students should pass CH 171, pass the test

Further the studies done in CH 171 by studying more comple sentences, and by learning

300 more Chinese characters. (Lecture and practice 6 hours per week)

99.171 NWUNNE 1 3 (3-0-6)
AS171 Korean 1
a & v oA Y o 1Y) ! = v & =
N UNTAUIRULNDATIYINYEAIUNTIHY WA 91U LYY LLaﬂﬂiﬂai’qugmmmmmLm‘wa
Introduction to elementary Korean language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Korean language
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99.172 AW WNYA 2 3 (3-0-6)
AS172 Korean 2
AUsAuneu : @eulaivn oe. 171 w30 na.171
mwnnmadesuseiiomnmuinma 1 deldauseinldluiinuses uls
Pre-requisite: have earned credits of AS171 or KO171
Studying elementary Korean language in continuation from Korean 1 to acquire basic

usage skills of the language in daily life.

15.201 nssnine e 3 (3-0-6)
PH201 Introduction to Logic

nsosvRrakuUlsiokasuugUly AnuaumnaunalunIseamaNg TaRanaInliunisens
WRNE NFIATIEINTERRaluTInUsEI1Tu

Basic forms of reasoning by means of deduction and induction. Emphasis on major topics

such as fallacies and argumentation in natural languasge.

U3.211 YSugwziuen 1 3 (3-0-6)
PH211 Western Philosophy 1

FINFIUNNAIUAALALTIAUINTVOIUS VYL TUAN é’?ﬂLwia:ﬁﬂdau‘[aﬂiﬁmuﬁw%’%mLaLau
fafn InawuisnsAnuazuuiAnvesnalauaveisalaiaiduman
The history of Western thought from the Pre-socratics to the philosophers of the Hellenistic
period. The course will focus on the philosophies of Heraclitus, Parmenides, Socrates, Plato,

Aristotle and the Stoics.

U7.221 9381803 3 (3-0-6)
PH221 Ethics

ﬁmwwﬁugmmw%amam‘ ﬂqgmﬁmﬁummﬁ ANYATITU AINAY LATAINUAZAINY
Suiiaveu A mduRLSIEWINNyARARUAIAL 1RTFIULAIANNUTENGR Lagnguimassomansiidifty
ImﬁﬁmmLmemﬁmﬁumﬁfﬂﬁmLLazﬁﬂﬁﬂU%’myjﬁgmzi’umﬂLLawsi’uaaﬂ

Fundamental problems in ethics, including the problems of the good, justice, happiness,
freedom and responsibility, the relationship between the individual and society as well as moral

judgments about human conduct.
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U3.271 YSsgwziusen 3 (3-0-6)
PH271 Estern Philosophy

LuANART ddesUsvgnduidsuarusugriu lasnudguiisaduiinuanunnd
naenautlymdeny n1sidies wazdninavesuSvene Suseniife Tausssuduy

Important concepts in Eastern philosophy with an emphasis on Indian and Chinese
philosophy. Topics include different aspects regarding self, suffering, liberation, social and political

issues as well as their influences upon other cultures.

9.200 InFnevily 3(306)
PY200 General Psychology

v

wuAneneg madnineildlumsmenudlanginssuaysd Wy fugiunisdainen n1sius
NsiSeR3 M193An Maun1svesywd ansualiasusegdla yadnnmdsny uazauRauniniedn

Psychological concepts for understanding human behavior such as biological
foundations, perception, learning, cognition, human development, emotions and motivation,

personality, society, and psychological disorders.

1.203 M3sudaselded 3 (3-0-6)
TH203 Basic Critical Reading
mmﬁlﬁmﬁ’uﬂﬂi’e}'ml,%ﬁmeﬁLLaz‘imiiﬁ MsEAnYENTOUTIATIZELAE 150
Knowledge relating to analytical and critical reading, practice of analytical and critical

reading skills.

N1.201 MSUTITHazNsUTENoUATateny 3 (3-0-6)
HR201 Modern Management and Entrepreneurship

% Y a (3

LNAAMMINTUIINS TTmunnsnguinsuims wihiuaginueduimsesdns wihiluaznis
AUUNEIUBIANNT NMTINUHY NITEBNKUULAZFULUUNTINBIANIS NISUTIINTNENTUYLE N3
Judih nsadawsegdla wgAnssuesAnisuaznan1sufuRenu waznsmuan msdndulaniinsuims
LaraiusTIINsUIMT msliieiesdlonisnsuimsyaidva naenaunsUszneunsasislnl annenns
Uszneunislusedulanuazludssimalngludagdu uuidAnuaziinued sududmiugUssnaunns
AAANYELAUTELANVRIUTENBUNTS

Management concepts, evolution of management, roles and skill of managers,

organizationl functions and operations, planning, organizing, human resource management,

leading, moticating, organizational behavior and performance, controlling, managerial dicision



96

making, ethics, and use of various management tool in the digital era. Also, modern
entrepreneurship, current state of entrepreneurship in the global and Thailand contexts, concept

and skills required for entrepreneurs, types and charecteristics of entrepreneurs.

1.201 dansineianu 3 (3-0-6)
S0201 Introductio to Sociology
noANsIUMFALLazANUdTusnedn g lisanuluviend wuingu)) waesadeuisivy

1
v A 1

N AYVIFInLING NN YULTDIMNEN T IAUTEAUNUFIN WU ANUdUTUSLasnsz UM URsuwUa

1w Y a

vosmieyedansvani deimunviruailunsuestsingnisaimedendluddiinsent Jansel

Social behavior and social relationships. Overview of major concepts, theoretical
perspectives, and methods in sociology; characteristics of basic social units e.g. social relations,
groups, organizations, institutions, society; their patterns of interrelations and processes of change;,

develop an analytical and critical attitude toward social phenomena.

a1.350 nsiUAsunlamadeuuay Jaus ey 3 (3-0-6)
SO350 Social and Culture Change

Juraduriou : @ouls &1.201 dminenodu

NauiMsdenLazuIAnABIFUNMTUA suLUasdIANLa TAIUSTTI ANYAE LUUWKY
aLne) warnansEnuveIn1sisuuamisdany wu nsnanefudles NSHMUIAAMNTTU N15LNg
yaafelvinazvdsaielnl nguinsdinuingrindomaedoulmmadiay Ussandsny Ussifus
afouazgussnweamandeulmmedsauiiiodsuniadussiuviosiu seiuUssma uasseiuana

Prerequisite: SO201 Introductio to Sociology

Social theories and concepts of social and culture change; nature, patterns, causes, and
effects of change, for example, urbanisation, industrialization, modernization, and
postmodernisation; sociological theories of social movements, civil society; contemporary issues

and concrete examples of social movements for changes in local, national, and global levels.

5211 avufilosumsdgmans 3 (3-0-6)
PO211 Introduction to Political Science
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Students will be introduced to the study of the nature and principals in political science
as a discipline and its relationship to other social sciences. The course will also eplore important
theories, principal of power and how it relates to the relationship between state and individual,
political institutions, government, political power, political processes and international

community.
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EC210 Introductory Economics
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(For non-Economics majors only; credits will not be awarded to students who are taking
or have completed EC211 or EC212 or EC 213 or EC 214)

This course introduces the economic method of thinking to better understand real-world
decision-making and improve analytical skills to better understand business and policy concerns.
The fundamentals of modern economics, the general principles of microeconomics and
macroeconomics, are introduced. Microeconomics covers how to apply the fundamental
economic principles that explain why individuals and businesses make decisions with limited
resources. The interactions of supply and demand in market operations are covered, as well as a
variety of market structures ranging from monopoly to perfect competition. Furthermore, the
course explores different sorts of failures and how government intervention policies might
increase social welfare. Microeconomics covers how to apply the fundamental economic
principles that explain why individuals and businesses make decisions with limited resources. The

interactions of supply and demand in market operations are covered, as well as a variety of
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market structures ranging from monopoly to perfect competition. Furthermore, the course
explores different sorts of failures and how government intervention policies might increase social

welfare.
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