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Eondnw 1 3v ans1eden fedl

18.490 Hnauniguen 3 (0-6-3)

JC490 Internship 39

14.091 Fnwanzises 3 (0-6-3)
JC491 Individual Studies

iUnanwdesaeulaaisesulisingt C Tudvseluil 18.200 24.300 14,301 war 2d.490 %30 74.
491

2.1.2 U9AULADN 42 wdhenn tUnfAnwidasdanfnurdvinesalull

a U

2.1.2.1 2Y109AUNRUIN 15 NU280H

Jndnwrdandandnyinulinivilanuinidvinis lddesndn 15 nuqeia

fasazdunfa Ul

eIV Fodwn wiena
(UssENE-UHUR-AnwnieniuLe)
2.1.2.1.1 nua3vINnsasaansuaznisuande UJournalism and Media
Production)
1) J959dU 1 391 3 wiseRa nTedudeluil
24.204 Fouaznsianiostude 3 (3-0-6)
JC204 Media and Storytelling Across Media
2) 3 den 4 3¥1 12 wiaeda Mnednderslui
1d.205 IUiLmimamﬁama%ﬁugwmﬁamimﬁmﬁa 3 (2-2-5)
JC205 Basic Computer Programs for Media Production
28.207 wialan1sinaueiiienude 3 (3-0-6)
JC207 Presentation Techniques for Media Work
24.208 M3dansmsdeansiBenagns 3 (3-0-6)

JC208 Strategic Communication Management

78.210 MFATANENSIINAL 3 (3-0-6)

JC210 Contemporary Journalism
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28,220 HENNISUEINNTARENs 3 (3-0-6)
JC220 Fundamentals of Communication Administration

18.230 viannInguayingvie 3 (3-0-6)
JC230 Fundamentals of Broadcasting

8,250 wdnn1sAeaseeAns 3 (3-0-6)
JC250 Corporate Communication Principles

18,260 NANNITLABAN 3 (3-0-6)
JC260 Advertising Principles

18.270 NMNBURILAZAINEEUTNTIAU 3 (3-0-6)
JC270 Film and Photographic Studies

28,304 Uszaumsaiileaieassdiionsuande 3 (3-0-6)
JC304 Creative Eperiences for Media Production

24,305 UsEneumInsaoansuazgsRaan e 3 (3-0-6)

JC305 Communication Entrepreneurship and Startup Business

2.1.2.1.2 vuandvinisaessiianagns (Strategic Communication)
1) Fv1UeAU 3 1 9 aenn
18.208 mﬁmmimsﬁamﬂ%aﬂaqmé 3 (3-0-6)
JC208 Strategic Communication Management
24,305 UsEneumInsaoansuazgsnaan e 3 (3-0-6)

JC305 Communication Entrepreneurship and Startup Business

SREIY Foiwn wiqefin
(Us3EN8-UHUR-AnwnieniLe)

78.306 NFIATIANGANTTULTUANS 3 (3-0-6)
JC306 Analysis of Audience Behavior

2) Sy den 2 3v1 6 wieRn MnsEIvRAelUil
28.204 Howavnsiandesinude 3 (3-0-6)
JC204 Media and Storytelling Across Media
1d.205 IU'ﬁLLﬂimauﬁama%ﬁugmLﬁamimamﬁa 3 (2-2-5)
JC205 Basic Computer Programs for Media Production
1d.206 1Aadansisy 3 (3-0-6)
JC206 Public Rhetoric
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1d.210 MIAIANERITTINANE

JC210 Contemporary Journalism

28,220 MENNSUIMINNTADENS

JC220 Fundamentals of Communication Administration
18.230 nanNMEInguagingvia

JC230 Fundamentals of Broadcasting
28,250 wdnnsAeansesAng

JC250 Corporate Communication Principle
18.260 UANNITIAW

JC260 Advertising Principles

18.270 NMNBURILAZANENEUTNTIAL

JC270 Film and Photographic Studies

2.1.2.1.2 JydsauTunguiven 3auau 27 wiaehn

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

o = v & = i a I a = & o a I a
Uﬂﬁﬂﬂq"\]gmaﬂL'ﬁ@ﬂﬁﬂ‘l}ﬂﬂ@]m’]sﬁrﬂ,@ﬂqu"]s{ﬂﬁuqLUUQ’]U’J‘U 9 918731 27 BUIWNG

fasazdunfa Ul

1. nguIYNTEIAENT
HruAvUedu 28.210 dlisnda C
n. 3¥1U%AU 5 391 15 wudaehn
28.211 NM53eT N
JC211 News Reporting
18.212 MN3AIAansidatoya
JC212 Data Journalism
1d.311 RANNITUITUIBNT
JC311 Principles of Editing
24.312 wialuladnmsiuriuazniseanuuudamindsiunaaa

JC312 Printing Technology and Digital Publication Design

SREIU I2AIYN

18.410 Hnaunilsdeiuneaulail
JC410 Online Journalism Practice

9. 39109AULEaN 4 91 12 wU2eia 3nsrevInenalull

3 (3-0-6)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
niqein

(UssEne-UUR-Anwisienuied)
3 (1-4-4)
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1d.213 NSANBANINTANTANENS

JC213 Photojournalism

28.217 Msanseansfiunisiasunlaesdany

JC217 Journalism and Social Change

1d.310 NMSWYUUNIUTTUIBNITUAZUNAIM

JC310 Editorial and Article Writing

24313 Hoyuwu

JC313 Community Media

1d.314 NMSUTIANENIAURTUN AU TENATUIIUINTENSANERS
JC314 Editing Translated Content for Journalistic Work
18.315 Anufuinisnanmviisderay
JC315 Book Production

1d.318 NI VYUAIIAR

JC318 Feature Writing

714.319 MIweaniunsaiiagiu
JC319 Analysis of Current Affairs
18.411 A1TTIYIUTNIFVAIUADUAIU
JC411 Investigative Reporting

18.416 NMIUSMTAeAiuiuazdedainiAiva

JC416 Printed Media and Digital Publication Management
18.417 HnUfuinisuaniineans

JC417 Magazine Production

1d.418 MIAIANENTAUNU

JC 418 Seminar in Journalism

28.419 15AIMEAnSTioshu

JC419 Local Journalism

2. nguAYIUIIMIN5HRENS
HIuAwTeAU 26.220 1dlaidngn C
n. 31U9AU 6 U1 18 wilenn
18.221 ysmwﬂ'rsﬂfﬁu'%msmu?iaaﬁmaﬁuu
JC221 Integrated Mass Communication Administration
28.222 msdanisdeln

JC222 New Media Management

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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SREAIY Foiwn wiqefin
(UssENE-UHUR-AnwnienuLe)

14.321 ﬂasmﬁ’mw%mimi?iami (3-0-6)
JC321 Communication Administration Strategy
1d.322 NMFIANITTUTIA (3-0-6)
JC322 Campaign Managemen
24421 mMsdansdelasnisizeudainanimilaym 3 (3-0-6)
JC421 Media management in problem-based learning
8.422 FuNuIn1sUSISNIsaeans 3 (3-0-6)
JC422 Seminar in Communication Administration
9. JU9AULABN 3 31 9 WUwNA
24.223 MsdoasszninsyaraLaznsaeanioliutnla 3 (3-0-6)
JC223 Interpersonal Communication and Persuasive Communication
28,224 M3USsNsAeansiudinuAdva 3 (3-0-6)
JC224 Communication Administration and Digital Society
18.225 NMITANSNITARELaYANSISAUR 3 (3-0-6)
JC225 Communication Management and Public Opinion
28,323 M3dnsdeanssznineTamsssunasmsieansseninssyime 3 (3-0-6)
JC323 Intercultural and International Communication Management
28.324 N5A0aN50IANIS 3 (3-0-6)
JC324 Organizational Communication
28.325 Msdeansvnensiiies 3 (3-0-6)
JC325 Political Communication
28.326 M3TANsIMsdeansiiienisusuldeudenunay

M3Aeuulateinis 3 (3-0-6)
JC326 Communication management for social transformation

and changing in organization
28327 msdansludedinunasnisndeulmdsny 3 (3-0-6)
JC327 Management in social media and social movements
28.423 nadeunasiniauadauimsnisieas 3 (3-0-6)
JC423 Writing and Presenting for Commmunication Administration
28.424 amggihAumsuimsnisdeans 3 (3-0-6)

JC424 Leadership and Communication Administration
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18.425 S3UUADANTIATWUSBUWIEY
JC425 Comparative Mass Communication Systems
1d.426 NFIANITNNNITADATT

JC426 Communication Management

SEIU I2AIY"

18.427 NNSARAISHNBNNSIANIS

JC427 Management Communication

3. NgNAYINYuazInsiiAy

HIuAwTeR 28230 ldlddnngn C
n. WIVIAU 4 Fv1 12 wuenn
18.231 MIasassdwaznisleuuvludedisia
JC231 Creativity and Script Writing in Digital Media
28.232 wiellansndasenisiiienisdennuming
JC232 Broadcasting Technology Transfer Meaning
18.334 NNFINNTEMTUNITNAANTIENIT
JC334 Production Management for Broadcasting
14.335 NMTAATINIIONTINgUazingvial

JC335 Analysis of Radio and Television Programs

a v o = a ) a a e 1 &I
4. AUsAULEean 5 291 15 wuein 3ns18vnenelul

NAUIYILUIAA

1d.336 InsviAuAne

JC336 Television Studies

74.338 Inguazlnsviatuuyi

JC338 International Broadcasting

81.430 dunuInglnsiamiiudeny

JC430 Seminar in Radio, Television and Society
18.431 A1SUSMISNANITNIEAeLdesLazian1singyiel
JC431 Broadcasting Administration

ngu3vINEAN2lY

78.233 NNSANRDAINLAZLABS

JC233 Video and Audio Editing

3 (3-0-6)
3 (3-0-6)
80

(UssENE-UHUR-AnwnienuLe)
3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)
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1d.238 niskaideslusiuning

JC238 Voice Acting

19.239 MsUsEnALazMIALTuTIeNIaIngLaingviad
JC239 Announcing and Presentation for Broadcasting
18330 NSNANTIEANTINE

JC330 Radio Production

14.331 Wansensinsvimiluagale

JC331 TV Studio Production

2,332 nAnsenssiEuenan Ui

JC332 TV On-field Production

SHEIY I2IY"

78333 NsuanY I IngLayinsviml
JC333 Broadcast News Production

NHUITINAALRNIZNEGY

22.236 Ao 1d09 uazaun’

JC236 Sound, Music and Media

24.433 Fofuaufins

JC433 Media and Disabilities

24,438 Aplanzngy

JC438 Media for Specific Target Audience

nguIYIMINGIN

78.439 MsfinvianzlseuInguazinsvie

JC439 Selected Topic in Radio and Television

4. nguAvndeansasdns
HuAvTed 26.250 1lsisndn C
n. UIAU 6 U1 18 wiawnn Ao
28.251 msdeudeasosnns: LLU’JﬁﬂLLazm’iU’izqmﬂ%}
JC251 Writing for Corporate Communication
28.351 ﬂaqwéﬁaLﬁaﬂﬂiﬁaaﬁiadﬁﬂi
JC351 Media Strategies for Corporate Communication

14.352 My Teilduladiude

3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)

AVe Rl
(UssENE-UUR-Anwsienueg)
3 (2-2-5)

3 (2-2-5)
3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)
3 (3-0-6)

3 (3-0-6)
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JC352 Stakeholder Analysis

2@.353 mim\‘iLLmuﬂaqwéLﬁaﬂﬂiﬁaaﬁiaﬂﬁﬂi

JC353 Strategic Planning and Corporate Communication
28.453 MUSMsLAeansedns

JC453 Corporate Communication Management

36.456 ﬁuumms?iamimﬁm

JC456 Corporate Communication Seminar

2. JvrdsRuiden 3 S 9 wiaein MnseivIRsoluil
2a.354 Aelmiluaudoansesdns

JC354 New Media in Corporate Communication
78.355 MsUsmsAnuduiusiugidiuladiude

JC355 Stakeholder Relations Management

28,357 Aefuidin

JC357 Media and Children
SHEIYN Fodun

1d.358 NTUSHITIANITAINENBILALTDIAEIVDIDIANT

JC358 Image and Reputation Management

18.455 NSARAITOIANIVINUNAIINISLUASULUAILAZAUTALE

JC455 Communicating Changes and Conflicts

1a.457 anuymelrdluAsIndednsesnns

JC457 New Challenges in Corporate Communication Career

14.458 NNSANYIANIZLIDINIUNITERANTDIANT

JC458 Selected Topic in Corporate Communication

5. ngudvlayan

HIUAYTeAU 26260 Tdlaidnngn C
n. 21U9AU 6 V1 18 nlehia AD
16.262 NAYNSNITATNETIA
JC262 Creative Strategy
8,361 MIuNLEDl YA

JC361 Advertising Media Planning

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
8NN
(UssENE-UHUR-AnwnieniuLe)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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28,364 wdnN15AeaIN1IRA0 3 (3-0-6)
JC364 Principle of Marketing Communication

18.461 NTITelawan 3 (3-0-6)
JC461 Advertising Research

1d.462 NMFIANTTULAEAN 3 (3-0-6)
JC462 Advertising Management

1d.463 maammmmamﬁmwmLLazms?iamimsmmm 3 (3-0-6)
JC463 Advertising and Marketing Communication Campaign Planning

2. Jprdeduidon 3 30 9 wiein ansedvdeseluil

18.360 WAllAN153suTon A Ea 3 (3-0-6)
JC360 Copywriting Techniques

18.363 laaniudsn 3 (3-0-6)
JC363 Advertising and Society

28.365 WAdANTILALEIUNNTAEA1IN1SAATN 3 (3-0-6)
JC365 Presentation Techniques for Marketing Communication

18.366 N150RNLUUIABAN 3 (2-2-5)
JC366 Advertising Design

24,368 MsdoasnAuBanagns 3 (3-0-6)

JC368 Strategic Brand Communication

IRAIY Fodw wuwNA
(Us3EN8-UHUR-AnwsieniLe)

1d.369 winnssulunislavan 3 (3-0-6)

JC369 Innovation in Advertising

18.460 N1FINNINTTUNLAY 3 (3-0-6)

JC460 Special Event

24.464 nagndislaivan 3 (3-0-6)

JC464 Advertising Media Strategy

1d.465 nseenuwuunsnlusulava 3 (2-2-5)

JC465 Computer Graphic for Advertising

18.467 nIaiAnwluUlawan 3 (3-0-6)

JC467 Case Studies in Advertising

14.468 NagnsnIsluwRIva 3 (2-2-5)



JC468 Digital Advertising Strategy
3d.469 ﬂ’]ﬂ%l‘l?%ﬁld’]ﬁ%ﬁ/i’j%‘iﬂizlﬁ/lﬂ

JC469 International Advertising

6. NFNIYINNBUATUAZNINETY
Hudundiadu 26.270 dlddnta C

n. WIVIAU 6 Y1 31U 13 WUwAR

18.271 MIANETIATNIURTLAZAINEY

JC271 Cinematography and Photography

74.370 9RANMNTIUNNEUATUAZAINENE

JC370 Film and Photographic Industry

18.371 NN INYUATLAZNITINTN

JC371 Film Theory and Criticism

78.372 UYISEAINLATAIINY

JC372 Art and Aesthetic

1d.378 MSENMUAMSUNINEURSLaZAINANY

JC378 Internship for Film and Photography

18,489 AUNUAITUNUS AINEUATLASNINEY

JC489 Seminar in Film and Photography Project

23

3 (3-0-6)

3 (2-5-2)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

0 (0-5-0)

Taduniaenia

1 (1-0-2)

a v o = o 1) a a e 1 l:’"
9. AUIAULEAEN MUY 14 BU2wAa nT18vRRalUll

V8.272 MSUUNANEURSITBIRU
JC272 Basic Screenwriting
18.281 NN59DNWUUBALNANINUNNHDNEL

JC281 Multimedia Production

S GREE I2IUN

18.373 NNIMAULAENISLEASE RS UNNEURNS
JC373 Directing and Acting for Film

18.374 nNgURIlanINElY

JC374 Contemporary World Cinema
18.376 ATNYURTNITTUENAN

JC376 Mainstream Cinema

3 (2-2-5)
2 (1-2-3)
nienn
(Us388-UHUR-ANwAenuLed)
3 (2-3-4)

3 (3-0-6)

3 (2-5-2)
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1d.377 nMseenuuuAaunTTudmSUNINEURS 2 (2-4-0)
JC377 Production Design for Film
24,380 mMsdauaaiionisanenmiluagile 3 (1-4-4)
JC380 Advanced Lighting for Studio Photography
18.381 NITANLEININAILATNA 2 (1-2-3)
JC381 Retouching for Digital Photography
22,382 ndls nMadeulvn wasdedadfiieifionislavan 3 (1-4-4)
JC382 Digital Media Production for Commercial
18.470 MIHANNINEUATAITAR 2 (2-4-0)
JC470 Documentary Film Production
28.471 maﬁwﬁmwwaum%ﬁy’uqdﬁw%’urzgﬁﬁumw 3 (2-5-2)
JC471 Advance Cinematography
14,472 MsRnron N URSIugY 3 (2-5-2)
JCA472 Advanced Post-Production
V4.473 mn%uwmwaum%ﬁi‘?uqq 3 (2-5-2)
JC473 Advanced Feature Film Screenwriting
14.480 M neunshaznmaslugusnualy 2 (1-2-3)
JC480 Film and Photography as Art
14.483 mizhamwLLW%uLLazquﬂﬂa 3 (1-4-4)
JC483 Fashion and Portrait Photography
9484 mia"mm‘wL%qmia’ﬁmam%%’juqq 3 (1-4-4)
JC484 Advanced Photojournalism

2.1.3 SyUsdunenanz shuau 12 wiaein TnegldinAnwidendnundvidng q feoluil
VaanEn 1den 2 3¥1 $1uU 6 wiaeRn anduaeluil
d9.202 N1Y9INaEEIMTUNITINIY 3 (3-0-6)
EL202 English for Work
aw.271 Mwdangudmiunseasuiaty 1 3 (3-0-6)

EL271 English for Mass Communication 1



SHEIU IBIY"

49,371 NWISINQUANTUNITHAITUIATY 2

EL371 English for Mass Communication 2

.241 Aavzms@euniwing
TH241 The Arts of Thai Writing
MW.171 MU 1

CH171 Chinese 1

ULT2 AU 2

CH171 Chinese 2

.171 mmzﬁﬁuﬁm%’u@?uﬁu 1
JP171 Japanese For Beginner 1
.172 mmzﬂﬂuﬁm%’u;ﬁﬁuﬁu 2

JP172 Japanese For Beginner 2

25
AP Bl
(Us38NE-UH UR-ANwnIenuLes)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

PUINEIAUANENS LB 2 U1 6 NUwAA NIV EalUY

7.210 sugmansidesdu
EC210 Introductory Economics
15.201 mssningndesdi
PH201 Introduction to Logic
U3.211 USvgmziunn 1
PH211 Western Philosophy 1
19.221 930eans

PH 221 Ethics

U3.271 YSugwziueen
PH271 Eastern Philosophy
9.200 Is3ne1vialy

PY200 Gerneral Psychology
3.270 I9IneUseens

PY270 Applied Psychology

1.265 UseiRmansialdenyiueanaedla

H265 History of Southeast Asia

1.365 UseIRransiadenyiuaaniledldsivaty

HS365 Contemporary History of Southeast Asia

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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N1.201 RANNITUINT 3 (3-0-6)
HR201 Principles of Management
N9.201 MANNITAAN 3 (3-0-6)
MK201 PRINCIPLE OF MARKETING

SWHIY Fad niaein
(U3388-UHUR-ANwAenuLed)

5.211 eidesiumedgmans 3 (3-0-6)

PO211 Introduction to Political Science

9%.125 mmifﬁ"ﬂﬂlﬁ'mﬁ’ua%%u 3 (3-0-6)

AS125 Introduction to ASEAN

18.200 Aradilosiuiiesuunlneuarsuuvluendou 3 (3-0-6)

GV200 Introduction to Thai Rural Society and Rural Societies

2.2 Jyinusodvaen 15 widenn

tnfinwaniynsansman fuardoansinasuenawdendnuain/nasiuladvmiles
TunazuenansduilnmideTnidents fad

2.2.1 Avindwiuiinfnwanzasasmaniuazioasutasy (uennguiviien)
379U 15 wiaehin

thnwauznsansmansuazdomsmnaruiiauladnuivluans (Lenngsivien)
Huinn Wdenfnuinlunguivledvivilsidaaeuluvdngnsvio

2.2.2 3 lnusnane 31U 15 wilenn

1. dnfnweradendnunivideaeuluuminerdosssumansiiuiuin lagfnw
pudetmuanaritouluvemdngasiviinaiiividu q waemniisiuumiefnvedulnmdestindny,
szdeadendnuivisns g Aleaeuluunminerdusssumanslinsusiuumiena fitvualidsu

2. lunsdifdn@nwdendnumdngnsivilnawidnguiioondnyesanitun 1w
UnAnw1a11159U1 397 89.202 AM¥19INqudIMTUNITNNNU d9.271 A1w1dangudansy n1g
Foansuiary 1 wae aw.371 Mwidinqudviunsaeasuiavy 2 %"’aLgﬂuimﬁ’aﬁuuaﬂﬂmmawé’ﬂgm 1
fusaniuivinwdingudu 4 vesanduniwliasusiuiuinmadesmusvemdngnsivaly
awsinguiiteanTuld Tnglidugisednldliniu 2 i wiasfuniedalfifesndaien fedu
thinwazdesinuinlundngnsivienvdoininawsinguilond waumilviasunalassadiediu

wiginsinvemangnsnaueiudainiiualy
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2.2.3 3yuaan 15 wulena
PnAnwianadendneivnvesarvnivledlenaasuluurinedusssuaianssiu

wad by 4 v dvdudvidenlidesndt 15 viiena

3) Y ndanEds 6 wuenn

v = A

Pn@Enwanuisadendnwimladlendeasuluuniinerdusssurans Wudvasnas

Taitpnin 6 nuheda 9l Trunesuddm@dnw iy muInnIwIaNaUsEIMARIE

Y

= o a = U @ a I~ avy v v
Uf]ﬁﬂ‘lﬁ’]ﬁ]%‘hﬂ’lsﬁ’]L‘Viaﬂuil’]u‘ULU‘lJ’JGU’}LaE]ﬂLﬁﬁ‘llllﬂ

[
v

INUF NN IEERS kazAdnA1En SYNIY (Suranldlaninualdluiyn

—_

Anwialy @i 2)
2. Anlundngnsivi@nwnaly Medui 1 wazdiuil 2 Nldsiage “us.” s¥du 100
Ao 15.100- 15.156

3. 391 N.162 NMSYUTIBNUTRBINTG WAL N.163 NSULUNDNNTHADETIUDIANT

4) MsAnwIvInsasaanfuazdeansutaruduiviin Litesndn 15 miseha
nfAnwiuenamnTasaanilarisasnaruiivsrasdas@nuiaiunivnigas
mansuardoasinavuiiuiviv desdnurneiniamegiuresawivnsamsmans lidosndn 15
wihedn Inefnwsedvsng 9 wasaudeulufwollil
1. 3udadu 2 ¥ S1uru 6 mieAn lnedesasuldrssiuudazsiednn s
n31 C Ag
24200 ATwdiloaunienisioans
221,300 nquinnsdeans
2. 3vdu q Admualilundngasnsansmands lidosnin S1uau 9 miedn
Tnelidondnmannnguivladymildlunngnsasmaniuaydeasinasu il
- ngAvIIINNSARans
- NFUIINTANTANANT
- N INgwansvie
- nauivdoasesdns
- NgEiv e
e

NALATININYUANT AT NINEY
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5) msAnwuiedusyUIyalusmuirnsasimaniuasdeaisulavy
thdanwilald@nmseiveig q amundngsluavinnsasmansuazdomanavuldmiein
avaulitfesndt 108 mhein mudeuladwioluiiavslisueyUiyn
1. WAsefuindsaganlaifing1 2.00
2. ¥dumadeudutinfnwuudlitosndwnaanisinuung
3. WdnuinAnwhluvesminerdoasunundngassin 30 wihofn
4. le@Anwnivdedu lidesndn 63 mihefin Usenausie
Avtsduluaue lidesndt 33 wiefn
Aydeiuuenaue 18 nulene
Audsfulunguivieing q luane 12 mihefs
5. nAnwdyndenas ludesndt 15 wiefn
ol dosaeuldmseiuutazmeinidiing ¢ luseinddeluil
1. 2&.200 1d.300 14.301
2. Andugulunguindendnuiduivien fll nduivuimsnisieans (1a.220) wie ndu
Amsansmians (2a.210) wio nguiviinguazingviel (3a.230) wie nguividea1sosdns
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Ynmsanedi 1

mMaseud 1 nienn
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Maeud 2 wuein
Al 4 S 12
78.200 mmﬁﬁaaé’umqmsﬁaaﬁ 3
78.201 mmiﬁmé’umﬁﬂwﬂﬁﬂm 3
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Un1sAne 2

maseud 1 wiaenin
18.202 NSWEUTINTASAERS 3
14.203 Rauziilonsdeans 3
A 1UIAURANIN 3 3% 9
FvUsAvuenAME 1 311 3
324 18
maeud 2
24,300 i sdeds 3
24302 Arwiidowumeitonisdonns 3
A 1UIAUKNIN 1 991 3
wlungidvien 2 3 6
I nnTeIvaen 1 3 3
524 18
Yns@nundi 3
mMaseud 1 nuIYne
aa.?)o1ﬂg‘wmaLLazﬁaﬁiimﬁamimaﬁuu 3
2d.303 Aownavuiudny 3
FUIRURNIA 139 3
lunguivien 2 3 6
ANUTIVIEEN 1 3 3
574 18
Madeud 2 VeRRI
dsdulungudzen 2 3w 6
BN RRGERIE 2 31 6
NIV UGN 2 391 6
574 18
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YnsAnudi 4
aMadeud 1 N8R
v lungaiven 339 9
Ilvvsoivden 1390 3
LG R RIE 139 3
I udenLEd 2 391 6
394 21
AASeudi 2 WA
14,490 Anaunieuen w3e 14.491 Anvianziies 3
599 3
AN93U18518731
A195 U858 1N LN
wé’nqm%mﬁnmﬁ"ﬂﬂ
nUINFIANAEAS (Social Science)
15.100 wallosnunisastiannteyn 3 (3-0-6)

TU100 Civic Engagement

Ugniladmdniln unum wasmihiausuRaveuveansiluaudnifvesderulugiusnaiiodlan
NUNTEUIUNTREINUA18T liun nsussens nseAusiensdfinesnee geududu nedndnyiazdes
v o s A v a v Y A a a & A
Jarilasan1ssusen Welrinn1siui viseiiansiudeundas Tudssiaunauls

Study of principles of democracy and government by rule of law. Students will gain
understanding of the concept of “citizenship” in a democratic rule and will have opportunity for
self-development to become a citizen in a democratic society and to take responsibility in

addressing issues in their society through real-life practices.

5.101 lan 918U uazlng 3 (3-0-6)
TU101 Thailand, ASEAN, and the World

Anwusngnisaliidrdnuedan edouuarine luiiivanisdles iswgia dennfausss ngld
nTeULLIAR Nqud warssdeuidendinumans liun1seAueuazendieganunisaivioyn Aad
$5uauanla weldAnyumewonunanuasuagzidlamududeuiiduiusiuilanidnddnana

(GLOBAL MINDSET) @1115071918n5aumnudawmdwazilntanvieilydlinineyinadu
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Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising eamples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the
compleity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

NUIAUYBEAENT

115.102 VINWeIIAN19GIAY 3 (3-0-6)
TU102 Social Life Skills
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Holistic health care, addressing the physical, emotional, social, and spiritual needs, which
is considered. Important skills for success in leading a happy life in society. Students learn to
develop their ability in physical health care to manage stress, build emotional security, understand
themselves and adapt to psychological, emotional and social problems. Students also learn to

understand the meaning of aesthetics, eperiencing and appreciating the relationship between art

and humanity in different fields, namely visual arts, music, performing arts and architecture.

NUNINYIAEASNUANAIENS

115.103 YINNUAIUEITUY 3 (3-0-6)
TU103 Life and Sustainability
A15ANLTUTINDE I NNTUNUNSUABULUAIUBILAN L1 IANUFURUSTEMININATH VDISITULH
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This course provides an introduction to the importance of life-cycle systems perspectives
in understanding major challenges and solutions to achieving more sustainable societies in this
changing world. Students will learn about the relationship between mankind and the environment
in the contet of energy and resource use, consumption and development, and environmental

constraints. Furthermore, an eamination of social conflict and change from the life-cycle
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perspective will be used to develop an understanding of potential solution pathways for

sustainable lifestyle modifications.

NUINN1E
15.050 NMSHAIUWNYEN1YIBINGY 3 (3-0-6)
TUO050 English Skill Development litunmigie

Anvinvzmwdinguluszaudesiu lwn nsils n1swe n1381u MsBeu Weysannis wiewdu
fuglunsiaurinyenwsinguszaunsly
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.104 N19AM DI LAZLUBUDLINLIITUY U 3 (3-0-6)
TU104 Critical Thinking, Reading, and Writing

WanvinwensAneg1eiiiasagasnumIRImny MIIATIEE MIduAsed warnsussduen
W inwgnsouioduasvddny ilagesianune viruad aunigiu wdngruaduayu msldivguad
U ldtoasuvesnudeu Wauvinvensideulaninnuanived1slmanatasn1sdeudaignis 590
fhevenaAn uazideslsteyaiinfuspmesesmulos Tuisanunsasnsdamdngiuuasdoyauldluns
adaTsfnuleulangeliusya@nsnm

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in
the tet, but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s
conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

15.105 Vinwen1580a1308n1¥189Nq Y 3 (3-0-6)
TU105 Communication Skills in English

Walw1nwen1sila wa 811 wavllguniwidengulagydaduaituaiuisalunisaunuiive
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UnAn®E

Development of English listening, speaking, reading and writing skills, focusing on the
ability to hold a conversation in echanging opinions, as well as reading comprehension of

academic tets from various disciplines related to students’ field of study.
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15.106 ANUARASINETIALAZNNTA0AS 3 (3-0-6)
TU106 Creativity and Communication

nszUIUNIAReEad19assH tnefinnsAndainndduesdusenouddy wavn1sdeansainuin
FananaliAnuadugregnamnzaumuuIundsay fausssu anmuwindeu weluseduyana 3Fns uaz
GG

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contets, at personal, organisational and social levels

15.111 YszalnglulifinsUss iiemansdinunas Tuusssu 3 (3-0-6)
TU111 Thailand in Historical, Social and Cultural Perspective
piindsesdiny Sausssn wazgidynilve dudofin asruUssing aufasewalne gady
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To eplore Thai social, cultural and intellectual backgrounds from the old days (known as
the Kingdom of Siam) until today. To emphasize the formation of the Thai identity as well as

directions towards the development of Thai culture and society in the globalization contet. (Field

trips are obligatory)

5.113 ANUSNUFIUMUTVR IAEAEUN 3 (3-0-6)

TU113 Fundamentals of Philosophy and Religions
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To equip learners with the vital philosophical and religious concepts, which have
influenced attitudes, morality, and ways of life. To train learners to think analytically and critically
towards certain phenomena in order that they can apply their knowledge and understanding to

their own social situations.
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5.117 Wansvedlanadielvy 3 (3-0-6)
TU117 Development of the Mosern World

fannisvesdseslan doust a.a.1500 Wudunaudsiagtu Taswdueiudutusmeduasugia
nsdles Msunases dean Sausssu Inrmansuazimelulad suuiiuguwinsdsuulamwesdanidd
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dadlelv
To study the development of world societies from 1500 A.D. to the present. An emphasis
is placed upon the relationship of economy, political system, administration, society, culture,

science and technology, leading to modern world changes.

5.121 uywdiudny 3 (3-0-6)
TU121 Man and Society

é’ﬂwmzﬂbﬂﬂ%aﬂﬁﬂﬂmuwé aafUszneaUlATIES1MAENTEUILNIININE AL MTURuLUaY was
aunsvesderududunaainnisudsuslamisdauandoy welulad wardadudrdadu o Jinse
Fiauuuusing o ieliffupnuduiusseninsesdusenousne 4 angluden wazauduiudseninadsay
fudanden Euaseaiesssu Indiln uavmuiuRnveusednuTdlusEiumd wavseRuana

To study general characteristics of human societies, elements of social structures and
procedures, social changes and evolution resulting from such factors as environment, and
technology, etc. To analyze various kinds of societies to find out the relationship among elements

within each society, and the relationship between society and environment. To strengthen ethics

and awareness on social responsibilities both in national and international levels.

15.122 ngmaneludiauseiniu 3 (3-0-6)
TU122 Law in Everyday Life

ﬁﬂwmzﬁl"ﬂﬂmaaﬂgwma IugmzﬁﬂuuwLLmummﬂizwqamaquuw&ﬂuﬁmm Mé’ﬂmsﬁugmmaq
/%5 (rule of law) AauAvosnguinglugusiidenlosiundnamsssuvosservu arwiiugludos
npmnelenvukaEngrsssuinailiodussuoussrBUlnemsdaaiidluduesans uarlufuves
wihil nssefulefinmuaznszsuiunisyisssuveding wdnnsldans nannslduaznisinunguune
Tnaiumsinsannsdisegeiifntuaidudinusysiu

To study general aspects of law as correct patterns of human conduct in society. To
equip learners with basic principles of public law (rules of law), and its values which are associated
with citizens’ moral core. To provide basic knowledge in public law and private law, involving the
issues of rights and duties, dispute settlement, Thai Justice procedures, the usage and

interpretation of law principles, with an emphasis on case studies in our daily lives.
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15.124 depunuLAsygnag 3 (3-0-6)
TU124 Society and Economy

LUINNNISANYINAZNITIATIERE AL kaziasugRalugiueidudidunisAnwinisdiy
Haumans wiithdmslieneiiiannmesdinuasnassghafifniulunmnivesdanuazvesUssime
e Tnehliiuddvinavesinusisuazaniuiidessuudinuasvgia

To provide guidelines for the study and analysis of society and economy. To analyze
social and economic evolution in Thailand and worldwide. To emphasize the influence of culture

and institutions on the social and economic system.

1.201 NMINAILIFUTINNINAIITEU 3 (3-0-6)
TH201 Writing Proficiency Development

waNN1sWEuTIeUIYING aunsafuaitoyawarddaldegindussuy nasnaufliniinuenis
WeUIIEUIBINIT

Management concepts, evolution of management, roles and skills of managers, planning,

organizing, leading, controlling, managerial decision making and ethics

AUIVIAUAUE
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18,200 muidosiumenisioms 3 (3-0-6)
JC200 Introduction to Communication

AVUNNNY IAUSENDU NTTUIUNTT SnvazLasuNUMnTinfvesnsdeats Useanuagsefuves
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Meanings, components, processes, characteristics, and role and responsibility of
communication; type and level of communication; language for communication; and evolution of

communication in the society, in terms of both original media and novel media.
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1a.201 Aelualfnw 3 (3-0-6)
JC201 New Media Studies
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Concept, format, component, and basic characteristic of new media, as well as
understanding in development of new media; advantage and disadvantage of new media as a
message sender and message receiver, and analyzing of influences from new media to people,

daily living, economy and society.

18,202 MIATUTITANTAERNST 3 (3-0-6)
JC202 Journalistic Writing

winilosiulunmsuamandedionss msifadeusuiiu nmsdduauin nsldneludensans
mans Tneliinnuddgsonsiinrnuzuannaiianisdeuuuiiuguvessesssunsasman;

Meaning, components of news, properties of news, basic principle for fact finding,
contemplating of issue, arranging of concept, language usage in journalism, emphasizing on
practicing of writing skills and techniques, based on foundation of journalism ethics for reporting,

and other formats of journalistic writing.

14.203 Aavsiiionsdeans 3 (3-0-6)
JC203 Visual Communication Arts

saAUsENRUN I Aalslagng e Fuhlugnisiinnuningiarauidnnisensusiinindu

U

[y

ﬂﬁﬂm'izu’eNLﬁumaﬂmuwés\hummﬁwﬁﬂiﬂﬂgﬂﬂuﬁaﬁﬂa€] WuAuduTUSIzisesRlsznau ne@alziu
ansifeenisde weliAnaudilananszduliamnsailuusegndldldogrumunzaunaundudy
maL‘VlmLLaﬁ@uuﬁiimﬁuu’méjamﬂizmumiﬁamiﬁm

Artistic components and perception theory that lead to interpretation of emotional
meaning and feeling which is a result of human’s visual perception and epressed through various
media; emphasize on relationship between artistic components and intended matters for
communication, in order to create understanding and stimulation for the student to apply and
implement this knowledge appropriately with the time, place, and surrounding culture of such

communication process.
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24,300 Nuinsdeans 3 (3-0-6)
JC300 Communication Theory
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Prerequisite(s): have earned credits of JC 200 Introduction to Communication

Philosophical concept, or epistemology, paradigm, and process for searching of knowledge
that affect education, creation of knowledge, viewpoint; and communication theory, including,
theories and viewpoints of positivism and social science; guideline for interpretation and criticizing
of culture, and study about creation of news and influential thinking systems, as well as
interpersonal communication, organization’ s communication, mass communication, and
intercultural

communication.

18.301 ﬂg‘wmaLLazﬁaﬁiiuﬁaaﬁmaw 3 (3-0-6)
JC301 Laws and Ethics of Mass Communication
anduaziasnmlunisuansmiufniiuresyed Usteyn nguune ﬂgwwdwé’mmwﬁuﬂﬁzmm
nsazfiaviligdudededes nguunsdoansuiavu ngvunsuazdedsfuduiiieides nasnauaiy
SURATOUVDIABNIATUNNITIUSTIY

The right and freedom of human in free speech; philosophy, rule, and law on contempt

and defamation, laws on mass communication and other related laws, as well as ethical

responsibility of mass media.

18.302 AusiUesiumaidenisdeans 3 (3-0-6)

JC302 Introduction to Communication Research
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Concept and principle of various research methodologies in social science that can be

applied in communication of this subject, while focusing on allowing students to understand the
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research process and methodology and to implement such knowledge in his/ her mass

communication career.

28,303 Aeffudany 3 (3-0-6)
JC303 Media and Society

LnARLAzLLIMIMIANW ANLdITUSsEidefudemiluldyuing 4 Aaonuiunse LAY
Fulseifunmadsausauateiivraulainude

Concept and guideline for study the relationship between media and society from various
viewpoints, with emphasize on reading and reading for main idea about interesting contemporary

society through media.

4.490 Anaunieuen 3 (0-6-3)
JC490 Internship
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In the final semester, student, who has obtained all the required credits and has only 15
credits remaining, is required to attend an internship of his/her choice with eternal institution or
company, in accordance with his/her interest and major. Student’s internship will be governed
and evaluated by both the faculty and such eternal institution or company. Also, the course of
such internship must be longer than 135 hours, or not less than 9 weeks. After completing such
internship, student must submit a report, either to the branch’s committee or his/her responsible
lecturer.

Alternatively, student may enroll in JC 491 Special Project, instead of attending the

internship.

18.091 AN IRANLISDS 3 (0-6-3)
JC491 Individual Studies
FwdeRuneu : lesuesudRnngaeu
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Prerequisite(s): with lecturer’s approval
Students conduct an individual project, or attend workshop in special project of his/her

interest.

MaAIINTEAERS AT THERTD
Fy1U9AY
24.204 Fouarmsidnisesdiude 3 (3-0-6)
JC204 Media and Storytelling Across Media
nMawdsunagiauasiionsadosiunszuiunsivuainguszasduagngudmung ng
ﬁmaaﬂ%%a maafﬂf\]uﬂ’lﬂsi’fﬂa’mﬁm%’mai’iﬁl,t,a8m5€1®ﬂLL‘U“Uﬂ?iL‘ﬁa‘dizqﬂ@‘lﬁiﬂumiwﬁmmﬁ’mmimi
mans nsdoasesdns lawan Ing nsviemd nmdsuazaneuns
Study, preparation, selection of data and content, in order to create message, through
objective specifying process; specifying of targeted group of message receiver, arranging of
conceptual system, and consideration of limitation and possibility in implementing such designed

message in various media.

FuUsAuLaan
74.205 1UsunsunauiawasugIuLienIsuande 3 (1-4-4)
JC205 Basic Computer Programs for Media Production
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UfuRaseassArnaunuanuelusunsunly
Hands-on class of computer graphic applications such as graphic design, video editing and

etc. Focusing on fundamental knowledge and creating artwork.

218.207 wialan1siaueifienude 3 (3-0-6)
JC207 Presentation Techniques for Media Work
nswssumULEueulaTINIsegiiaa B nuignAtuaAnsUselaneg o Inglniinwens
MNURBUNSYLEUDIY MSRseuEen mstadduidom nsunaussgsadassAuazasUsyifiu
nsl¥n1wvimne mslddadenisue nslddndes nmsusanie mﬂ%’ﬁaﬂizﬂaumiﬁ%auaiﬁﬁa@mh 19
Fuusslunsilsuagmsmeudniy wagmsaisussemanafugilsliussqumneiongd
Preparation for presenting projects professionally to customers in different organizations

by training skills of planning before presentation, preparing contents, and ordering contents. It
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includes creative and direct presentation, gesture use, speech art use, voice and tone use,
clothing, visuals use to draw attention of audiences, capturing the point in listening and answering

questions as well as creating good atmosphere to audiences to achieve the specified target.

14.208 mﬁmmims?iamil,%maqwﬁ 3 (3-0-6)
JC208 Strategic Communication Management
LUIRALAZNAEE NTEUIUNT MIILRLNTADMTIBINagNS Nt mungfuans nislddeiie
ussa maneegeliuseansnmuasUsyansua
Concept and theory, process, strategic planning, message receiver specification and media

use to achieve the target effectively and efficiently

18.210 MTA1SFNERSTIALT 3 (3-0-6)
JC210 Contemporary Journalism
ANUNUNY VBULYH LUIAR ITAIUINITINTENSAIENT Snuwaeyby LL@%EULL‘UUSUm?mﬁmﬁﬁq%qﬁuﬁ
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Definition, history, and evolution of journalism;  functions and responsibilities of
newspapers; general characteristics of newspapers and print media; role and internal organization

of newspapers; newspaper content and format as well as concepts of journalism career ethics.

28,220 HaNNISUESNNSADENS 3 (3-0-6)
JC220 Fundamentals of Communication Administration
MENLAZIATANITUITMNTLAY AT ANISuNITAeas SruuNsaoans seuutnaEns Suaseinsdl
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Principles and tactics for communication administration, news systems and analysis of

administration case studies, looking closely at investment, operations and evaluation

78.230 viannInguayingviad 3 (3-0-6)
JC230 Fundamentals of Broadcasting
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The basics of the radio and television industry and broadcast production, emphasizing its
development, nature, roles and ethics, with on opportunity to visit a radio or television

workstation.

24.250 #dnN15A0a50IANS 3 (3-0-6)
JC250 Corporate Communication Principles
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Definitions, evolution, forms and process of corporate communication, its relationship with
other related communication disciplines such as marketing communication, advertising, corporate
social responsibility, internal and eternal stakeholder communication. Also to be eamined in the
course are factors related to corporate communication process including management policy,

ethical consideration, and current issues in the society.

28.260 NaNN1T MW 3 (3-0-6)
JC260 Advertising Principles
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WaYNITINUED

Roles, functions and development of Advertising. Study of the social, economic and
regulatory aspects of advertising environment. This course will focus on advertising planning

process including analysis of marketing situations, advertising creativity and media planning

18.270 AneuRsharnagUInssaY 3 (3-0-6)
JC270 Film and Photographic Studies

Anwitugiununmeunsuazninee sludsuresunuinwing Usgifeans gstanisdanig
warfaUy ilelifAnwidlanisudsuutantionuarsuuuuameudazninds AT Tmunsmiuanm
dsmnasugha nailes uagiilelviannsalinswianauminoifals Tausssy nasnauisnisdeaisves
ATNYUATLAZNINEBUUIAE 19

Theory and fundamental studies of film and photography including history, business and

genre. Film screening and photographic analyzing activities will be organized on a weekly basis.
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Students will learn to interpret the visual language of still and moving images. Students will be

able to communicate by using photographic medium

28,304 Uszaumsalifeaisassaiionisuande 3 (3-0-6)

JC304 Creative Eperiences for Media Production
Fpadunew: aeuld 1a.204 Feuarnmsiasesiude
wénmsuaznszUInMsBeuimsdmilasenudaiisassalunsnandeuuuysanns
Pre-requisite course: Pass JC204 : Media and Storytelling through Media
Principle and integration of learning about creative project arrangement in integrated

media production.

24305 fUszneunsnsdeasuazssnaansnm 3 (3-0-6)
JC305 Communication Entrepreneurship and Startup Business
F1sAuneu : aouls 1a.200 m’miﬁaﬁumamiﬁami
LLu’mwmﬁ]’m&g@L.LazaaﬂLL‘U‘Uﬁﬁ]mimmmaNLLazmuﬂmdamiuqiﬁaﬁaaﬂi ndnmsuimaidesdu
WU NITUTMITRIANT NTMIMEMU N13RY N15UYT YAaINs N15eann savtsnslfmelulaBansaume
wazdelul ilonsiiulnegiaininsylaanisgsna
Pre-requisite course : Pass JC200 : Basic communication knowledge
Guidelines for establishing and designing small and medium enterprises in communication
business, basic administration principle such as organization administration, fund raising, finance,
accounting, personnel, marketing as well as information technology and new media

implementation for drastic growth in business.

vuandvIn1saeasBanagns
Fy1U9AY
18.208 mﬁmmimiﬁaam%aﬂaqmé 3 (3-0-6)
JC208 Strategic Communication Management
WUIAALAZNOYE NTBUIUNIT ﬂ’]'i’J'NLLNUﬂ’]iﬁIE}?{’l'EL%JﬂaEﬁIé N1INNUALSUENT nsldfdeLiie
ussa U maneegeliuseansnmuasUseansua
Concept and theory, process, strategic planning, message receiver specification and media

use to achieve the target effectively and efficiently
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24,305 Uszneunsnsdeansuazssnaansngm 3 (3-0-6)
JC305 Communication Entrepreneurship and Startup Business
Fyiadurieu : aould 23,200 Arwdidosiunsmsdeans
LLu’Wﬂx‘iﬂ’ﬁ{fﬂgﬂLLaz’aE]ﬂLLUUﬁﬁ]mi"U‘u’]ﬂﬂa’NLLﬁ%ﬂJUWﬂﬁjﬂmiuqiﬁﬁ]éaﬁ’]i ndnN1sUSINTL D eady
WU NMSUTITEsNT MIumAIU M3y 13T yaans msnana utanisldnelulafansaune
wazdelmi lilemaidulnegisimnszlaamiegsia
Pre-requisite course : Pass JC200 : Basic communication knowledge
Guidelines for establishing and designing small and medium enterprises in communication
business, basic administration principle such as organization administration, fund raising, finance,
accounting, personnel, marketing as well as information technology and new media

implementation for drastic growth in business.

78.306 NFIATIANGANTTURSUATT 3 (3-0-6)
JC306 Analysis of Audience Behavior

F10sAuneu : aeuls 1a.200 m’miﬁaﬁumamiﬁami

UadenngludigSuans fe Anudeinisuseqsla yaanan n15sug nsisens naenauvinuARves
suansuarladeniguennisinungudiny aseuaia saveTansssufidnanssnusonszuIunTdeniuans
waznIEUIUNSAnaUlaveISUaNS

Prerequisite(s): have earned credits of JC200 Introduction to Communication

Internal factors of audiences such as their needs, motivations, personalities, perceptions,
learning processes and attitudes. The course also focuses on eternal factors such as social factors,
family and culture which are influential to their message selection and decision, especially their

decision to purchase products and services.

vtsAuLaan
28.204 Howavnsandesdiude 3 (3-0-6)
JC204 Media and Storytelling Across Media
mim%'smLLazﬂ’@ummﬁLﬁamﬂmﬁaqmuﬂﬁzmumsﬁmumi’mqUizaqﬁLLazﬂdmLﬂwmmwa N3
dnidendeya masnunislimnudnaiiassduaznisesnuuuasiiieyszandldlunsudnauduinsais
mans nsdoasesdns Tawan Ing Tnsvied nmdauaznneuns
Message preparation and developing for storytelling through the processes of defining

objectives, selecting targeted audience, seeking information, along with using creativity and
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message design to create final output for journalism, corporate communication, advertising,

broadcasting, photography and film

1d.205 T,Uil,msmam‘ﬂ’;ma%ﬁugmlﬁamiwémﬁa 3 (1-4-4)
JC205 Basic Computer Programs for Media Production

Annslilusunsuitenisnande Wud Tusunsumnussnn dase wazn1svnsiiin sanmils
uazamiedeuln Whuanudiladsfugiunmsliuaznmshaudelusunsuiidiue aaenaufindunaaes
UjtRasassdnanumudnuuslusunsuild

Hands on class of computer graphic applications such as graphic design, video editing and

etc. Focusing on fundamental knowledge and creating artwork.

18.206 MmAadansisae 3 (3-0-6)
JC206 Public Rhetoric
WA vanwazUSvg1ndunumdAysessdnuin1uImMIngl AseUAgUAIERTNITYA LU

o

41515z UTELANAY 9 lauA mimmﬁaiﬁmmi miwjmﬁaiﬁuﬁn% N150AU519 Larn15LA9
a3dUsENaUANY 9 TilunumseUssavsuanazaatining Huend

Concept, principle, and philosophy that has an important role toward rhetoric knowledge,
including various sciences of public speaking, such as educative speaking, persuasive speaking,

discussion, and debate; components that affect effectiveness, and rhetoric criticize, and etc.

18.210 15a15FANSIINAL 3 (3-0-6)

JC210 Contemporary Journalism

v
€ U a

ANVILY VBULYA BUIARA TIWUINITINTANTANEAT anuenIly ke Uluuvesdsiunviadanum

[%
[

faRuwazeaulatl Wuwing unumkarauuRaYeuTeINITANTAERS i'smﬁgma’lml,azqm’mmiu
Aefiant naenuuIANAeIfUTSEs TSI ININTASAanS

Definition, history, and evolution of journalism;  functions and responsibilities of
newspapers; general characteristics of newspapers and print media; role and internal organization

of newspapers; newspaper content and format as well as concepts of journalism career ethics.

14.220 USNATUSISANTaRENS 3 (3-0-6)
JC220 Fundamentals of Commmunication Administration

PANWALMATANITUSUITHALAITIANITANUNISEDANT STUUNITEBANS SYUUINIENT ATIEVNTH

Jagviamzifgiiumsuimisuagnsdanistukinsasmu nMsanliunisuagnsusziliuag



a5

Principles and tactics for communication administration, news systems and analysis of

administration case studies, looking closely at investment, operations and evaluation

14.230 nanMaInguaglngvieanl 3 (3-0-6)
JC230 Fundamentals of Broadcasting

nanmainguazlngsiey Anwvaiauinig unum Jademnsnisdeansiiinasodeinguay
Tnsvien] nanszvuvesderedanu lassadrsianmsimuinguasingviml nmsffugua sULUULaziendnya]
199919013 wazAmiiuguAIunHanTen1Tinguarinsial saufaesssunisiauvestn
dommnaruiuinguaginsimindounsdinuluaaunsaitagdu

The basics of the radio and television industry and broadcast production, emphasizing its

development, nature, roles and ethics, with case study in current situation.

24.250 #dnN15A0aNTRIANS 3 (3-0-6)
JC250 Corporate Communication Principles

AUTLNE TAUINTS JULUY nsvUIUNMITRsUdeasesrng Tauseudenlestunsaeansly
sUuuudu 9 1A msdeansnismain mslawan msdeasiiieruiuiiaveusodenu nsdeansiunguil
dulddudenaneslunasneuensing sauvadesng q Mieidesiunudeasesdns taun weune
Y8I8IANT ANUBEULINRS5TIN darunsainnedany [Wudu

Definitions, evolution, forms and process of corporate communication, its relationship with
other related communication disciplines such as marketing communication, advertising, corporate
social responsibility, internal and eternal stakeholder communication. Also to be eamined in the
course are factors related to corporate communication process including management policy,

ethical consideration, and current issues in the society.

1d.260 KANNT LAY 3 (3-0-6)
JC260 Advertising Principles

'
a

unum wihAaziauinisveanislavan yusesfudny insygauagnisnuaumig 9 7
Lﬁﬁ]?%ﬁ]ﬂﬁUﬂ?ﬁIﬂJEm'} ﬁmﬁ}’]ﬂ']’iﬁ]'lx‘iLLNUQ’]UISZJUE]J'IELUL%‘IENﬂ’]iaLﬂﬁ?%ﬁﬁﬂ?ﬂﬂ?ﬁﬂj%’]ﬂﬂ']imaﬂﬂ ﬂ?ﬁ?{%’]ﬂaiiﬁ
LLazmi’mLquﬁa

Roles, functions and development of Advertising. Study of the social, economic and
regulatory aspects of advertising environment. This course will focus on advertising planning

process including analysis of marketing situations, advertising creativity and media planning
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18.270 NNEUATHALAINEEUINTIAY 3 (3-0-6)
JC270 Film and Photographic Studies

Anwitugiununmeunsuazninge sluiduvesunumuiig Uszifeans sstanisdanig
wazfaUy ilelifAnwidlanisudsuutantomuarsuuuuameudiazninds AT Tmunsmiuanm
Fpuiasusia Madles uaziilelianunsodnseiarumiedeialy Yauss naenauisnisdeatsues
AINYUATLAZNINEYUUIAIL9) Ta

Theory and fundamental studies of film and photography including history, business and
genre. Film screening and photographic analyzing activities will be organized on a weekly basis.

Students will learn to interpret the visual language of still and moving images. Students will be

able to communicate by using photographic medium

NGNIYINTENTANENS
u1UsAY
28.211 M3dev 3 (3-0-6)
JC211 News Reporting

F1sAuneu : aould 18.202 MSWsUTNITENTAENS

naNNsUTEEUANAINT Wunsenulnfiinanseuiediny nefianssiunuderiassain
uwndstnmnUszian madansdedn Tiud nsduniwal nsdannfinauainuiedeulmusangnisaias
anuNT9al MaeAILN BT ENEVAIL Tdsfeny 9nandidniniseUsena vidlupiinirendeu
wagszaulan Y1IMNMFUTEYUEUNUT Y1INHANUTIE 8% TINEINTANYIUNUMN Wi AnusuRaYeU
LLazfﬁEJﬁiiMJm;:ﬁasd’n ﬂ’]ii’]ﬂﬂ’]uﬂ’]’;%u%ﬁ

Principle for evaluating the news’ worthiness, with emphasis on reporting news that
affects society; news gathering techniques from every source; news reporting techniques, such as
interviewing, observing situation and incident, as well as investigative reporting, interpretative
reporting, news from foreign news agencies, both in Asian and international agencies; news from
seminar, research project and etc, and reporter’s roles, duties, responsibilities, and ethics including

advanced news reporting.
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18.212 MN3asAansidadoua 3 (2-2-5)
JC212 Data Journalism
F1dsAuneu : @oula 1@.202 NMTBUTNMNTATAENS
AUNINGUANANNITVONTANTANEASITUBLA NANNITAUNT ATTIUTIN NITIANITUALAIT
Anneideyaiidulsslonflumsnenudoisasmans nuidnufdinmsldauluunsuneuiiunes
iensthiausuazesudoya 019 wwuam dulwns1iin msiaueteyarunin (data visualization)
Meanings and principles of Data Journalism. Principle for searching, gcathering, and
analyzing useful information in journalists’ reporting, as well as practice using computer program

for data presentation and reporting, such as pictogram, info-graphic, and data visualization.

1d.311 MANNITUTIUIBNT 3 (2-2-5)
JC311 Principles of Editing

AsAuneu: @ould 2d.202 MIlButansasenans

nihfwagauduiuslunssussaninisuiladefiunifunainisndn nswden n1sAnden uae
asrufiuatudodounasanifioasfin WunnsnsdeumIugnee weealnaasandn a3esssulunis
thiaue msldnwnuiinismaign msuiussdedes medvuadaiant saudansldreufiunesly
NILUIUNITUTIUNDAT

Prerequisite(s): have earned credits of JC 202 Journalistic Writing

Duty and relationship of the newspaper’ editorial department and production
department; preparation, selection, and editing of original manuscript and photo for printing,
especially factual accuracy and ethical importance of the presentation; language usage, including
writing of headline, improving of title, selecting typography, and using computer in editing process.
74,312 waluladnsiuiuazniseenuuudanthdsiunindna 3 (2-2-5)
JC312 Printing Technology and Digital Publication Design

sruunsiasinazimalulagnsiiuiynuseinn welanunsaienldseuunisiunivunvauiu

AsfiuniAdia
Every printing system and technology, in order to select the most suitable printing system
for each type of print media production; the arts of designing and theories for page layout; practice

the design of page layout for print media and digital media.



a8

14.410 Anufjuinisdoiiniosulay 3 (2-2-5)

JC410 Online Journalism Practice

D

LY 1

FTiRuneu: @auld 18.311 KaNN1TUTIANGNT Haz 1d.312 waluladnsiuiuagnseoniuy

'
Y a a faa o

IANUIAINUNATID

AnUfuRnsMekuLaginUi TR unannisdeiuiooulall

Prerequisite(s): have earned credits of JC 311 Principles of Editing, and of JC 312 Printing
Technology and Digital Publication Design

Practice the planning and operation of online journalism.

y1UsAULEDN
18.213 AIENYNININTAIANERS 3 (2-2-5)
JC213 Photojournalism

nauiuazrujiAiRertumaiaveinisaienin nsUssfiunuawe I nILazaITAR n1sde
ANRLIIABAINAE LUUAUEIAYVOINTWTIV? niluwiresilomaniazasesssunseen kg
NAnATSARNNEMSUA LAz A RuAITE

Theory and practice of photography techniques; evaluation the worthiness of photos for
using in news and feature stories; using photos to convey meanings while emphasizing news

related photos, whether in terms of the photos’ content and ethical aspect of taking the picture

and producing pictorial features for print media and digital media.

18.217 15a15FansnuN1sUABULUAIU9FIAL 3 (3-0-6)
JC217 Journalism and Social Change
Y] a a ¢ a & 2 v a ~ =
YIUINSTINYENITANTATIEN Wagdnnyuseiauniuisansmansluusuniiuasuudadiuves

(%) v

Famu ielusziutieiy 201 waglan Iﬁm’mﬁ’lﬁﬁgﬁiaﬂ’mﬂﬁlEJ‘LJLL‘tJa\‘iaﬂ’lwLLmé/E]aJGUElﬁwuﬁﬁN?iaiu
uunpsdanu Taustsy Tnslanizogdenisuiulasadne sunuuuasionfiedgyaatowiedsay
NANNEU

Integrated skills of critical thinking and critiquing that focus on the subject of journalism in
the ever-changing contet of the society, whether locally, regionally, and globally; which
emphasizes on changes in the environmental of media culture from perspective of society and

culture, especially changes of the structure, format, and content, in order to cope with the era of

convergence society.
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1d.310 NMIWYUUNUTTUIZNITUAZUNAIY 3 (3-0-6)
JC310 Editorial and Article Writing

nénMsuagIsMadeuunarmdszanding 4 Aldiuegludesnavutiagiu Tasiamzniisdodan
wazfinpans wWunsrusndoys nsUszinaiden n1sBsuidsauarnisdienanaiiudn aeldngou
P35IV FRIATY

Duty and relationship of the newspaper’ editorial department and production
department; preparation, selection, and editing of original manuscript and photo for printing,
especially factual accuracy and ethical importance of the presentation; language usage, including

writing of headline, improving of title, selecting typography, and using computer in editing process.

74.313 Heyuvu 3 (3-0-6)
JC313 Community Media
Basginnuievesderuy Jndunalndrdgueinsiisiegveaguunng g Nslulsznelny

1A B uLarsUTENg Anwiunum niilardnuess 9 Y9sdeyuy UnAnwazysanisaug

e
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osdeyuruuazaIwiluSosyury et luldlunsdnuuazsruienislifesusu arunsanevaussse
AdpsnsvesymrlUogsliuszAVS A uazegneldvdnaTesssudivmnzan

Analyzing the meaning of Community Media, which is an important mechanism for the
eistence of various communities, whether in Thailand, Asia, or other regions. Studying of the role,
duty, and characteristics of the community media. Students must integrate knowledge on
community media and knowledge on the community itself, in order to study and facilitate the use
of community media that can efficiently answer community’s demands, while maintaining oneself

under the scope of appropriate ethics.

74314 n1susTandnssuatunwsiUsemealununsanseans 3 (3-0-6)
JC314 Editing Translated Content for Journalistic Work

Fvdadunew: aeuld 18.202 NMSTEWTINTANTANENS

amudifosilunsinenen aseaey uhly wandsudeadenludamnasanudiviuulasn
fuatunwdsnguliiduniwilneiignies fademuazarumngaunisiausssuazaossa ey
$17 AL wazansad dadu “ans” waniauenisdedeiudinlvg steluudveslassadraliennsal
LaAURANAIIMIITRILEITILAN W SaulUBenaIBuasnszuIun1sUTuunuUaliidniuusunuasngy

HoTuAuaNAfuelinN sdeansniusednsam
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Prerequisite(s): have earned credits of JC 202 Journalistic Writing

Basic knowledge in conveying, verifying, editing, and arranging content of news and
information, that have been translated from English to Thai, correctly and appropriately, in terms
of culture and ethics; emphasizing on news, article, and feature story, which are main ‘message’
presented through majority of print media, both in terms of grammar structure and difference of
culture and language; and the method and process for adjusting the translated message to

different contet and reader, in order to ensure efficient communication.

1a.315 Hnufjuinisndaviladaay 3 (2-2-5)
JC315 Book Production
A0sRuneu: a@ould 18.202 MIWBUTMTAIAERS
Tassafrsmsdndugsiadidnfiund dauamsnuniddeldy nihuaganuiuiinyeu nszuiums
naaviisde duatunavdvavdude ndnnisesnuuukaznsdafuivildenisuimsnisnain nsiinue
MY waznsiadminedeliuazanamnssunisndnviisde nisdeuasnansvusodsnuuas TamsTIy
suvimdnasessaulumslszneugsia
Prerequisite(s): have earned credits of JC202 Journalistic Writing
Business structure of a printing press, focusing on book production business, duties and
responsibilities in book production; original manuscript or copyright of a book; principle for book
designing and book printing; market management, setting the price and distributing new media, and
book production industry; book and its influences toward society and culture, as well as morals for

business

1d.318 NSLWHUAIIAR 3 (3-0-6)
JC318 Feature Writing

JrdsAuneu: @auld 18.202 MSIWBUTINTasAEns

naNN1S JULUY LardunsunsleuasaRdmSudoUszianen 4 n3TIUTINLARISE UG
To1719933 N13a1enenteyasgetniau Wig1u wunsiniinwenisiloueg1asnassdludaniuiuay
mAn SauTtadnasessalunsanudey

Prerequisite(s): have earned credits of JC202 Journalistic Writing

Principle, format, and process for writing of feature stories for various types of media; fact
gathering and arranging, clearly dissemination of data that is also enjoyable to read; emphasize on

practicing of creative writing, in terms of knowledge and idea, as well as ethics for writing.
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78.319 Mylaeianunsailagiu 3 (3-0-6)
JC319 Analysis of Current Affairs

FsRuneu: @ouls 18.202 NMSUBULTNITANIAENS

#dnNn13 JULUL wardimstiaseianiumsnitiagtunielusaznisuenysuina idlussdugini
owdsunazsziulan dedeiidnansenudeaniunisal Iiun n1sidles wsusia ey Jausssu naenau
domuazuuiliuiifnanssnuredsaslng sauoudyum1eTSosssusing 4

Prerequisite(s): have earned credits of JC202 Journalistic Writing

Principle, format, and method for interpretation of current affairs, of both domestic and
international affairs, of both regional and global affairs; factors that influence such affairs, such as
politics, economy, society, and culture, as well as problem and trend that affect Thai society, and

moral perspective thereof.

1d.411 NFFVNUTNFUAIUADUEIU 3 (3-0-6)
JC411 Investigative Reporting
Igdaduniou: aeuld 1a.211 nsdern
MENNNTLAZLUIANNNS I NUT A LAY SnnsalanwaiuUs smelneuazinsUssme
ielmdlatiads arundes uasdosinsing o savinisiinufoRnsvhsenusnduaugeuay
Prerequisite(s): have earned credits of JC211 News Reporting
Principle and concept of investigative reporting, from case studies from Thailand and
foreign countries, in order to understand factors, risks, and limitations thereof; as well as practice
the investigative reporting.
28.416 M3dan1sdedsiuriuazdodRuniAdvg 3 (3-0-6)
JC416 Printed Media and Digital Publication Management
A0sAuneu: @ould 1d.210 MTaseansTINaily
AnsdedsfinsiuardedsumindvialugiusMiduantumedinuuas/m3ogsRatensuy nsivue
ULHUIBLAZ LNUIUY mﬁmg‘daﬂﬁm'iu'%mﬁﬂawﬁmﬁmi UFMINITHEN NITUIVIINITNAIA
Prerequisite(s): have earned credits of JC210 Contemporary Journalism
Printed media and digital publication business as an institution of the society, and/ or
private business; specifying of policy and plan, organizing of the editorial department, production

management department, and market management department.
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18.417 Hnufumnisuaniingans 3 (2-2-5)
JC417 Magazine Production
dsAuneu: @uld 1@.202 N TsUTNNTANTAENT
Fauns Snvaz Ussan warunuinuesdneans n3zuiumsuaztuneunssai msiaden
fodunarnn MIdamsonwaznsasLifuaty naensunsdentdiidnes Wisowmarssuun1snan
Prerequisite(s): have earned credits of JC202 Journalistic Writing
Evolution, characteristic, type, and role of magazine; process and procedure for magazine

production, selecting of article and photo, preparation and editing of original manuscript, as well as

selection and utilization of typography, titles, and production system.

18,418 MIANTAANTAUNU 3 (3-0-6)
JC418 Seminar in Journalism

Fwdadunew: aeauld 18.202 MsTewTansaTans wie lasueudRnngaou

Anwn AUATY BAUTIBLATENNUIUNUIMULAZAUSURATOUTDITNINTATAIEASADN TEIAN Y
Useifiusnan fnansenuludany

Prerequisite(s): have earned credits of JC202 Journalistic Writing or approved by the
instructor.

Research and seminar on journalism issues that affect society, history, ethics, and
responsibility of journalist, both in Thailand and foreign countries, including in Asian region and

international region.

28.419 Msanseansiesdu 3 (3-0-6)
JC419 Local Journalism

dsAuneu: @ould 1@.202 NMUBUTNNTATAENT

Anwdeinarunardeassnluguiuuienfiffunumlussdudmiauasgione Tasfnuvily
\Beunuiymtndl MIUimsgsie nsseauny MIiayAansiudswazauTelunsusuingyade
Tmluiinuduiugserinsderoduiudodiunans

Prerequisite(s): have earned credits of JC202 Journalistic Writing

Characteristics, duty, and role of local newspaper to the community; studying of the
local’s components and environment, both factors that promote the growth of, and obstacle to
operation of local newspaper; comparison of format and content of local newspaper and central

newspaper.
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nguivIUIMIsAeans
Jy1U3AY
18.221 1.UJm’m’m%mimuﬁamimamu 3 (3-0-6)
JC221 Integrated Mass Communication Administration
mi‘uuimﬁmsmﬁmmw%mﬁmms selund Ay By waznsnansisuiietrlldoar sy
UNARNOTUAN
Integrated administration in terms of people, budget, and production of report, for

communication through various platforms.

28222 msdanisdelu 3 (3-0-6)
JC222 New Media Management

[

nmsdanisdelniiaseunquidessulatl dedan iuled wazdeolmidu q eneuauswiolsu
a1sluyadenavia
Management of new media, including, online media, social media, website and other new

media, in order to respond to the message receiver in the era of digital media.

24321 NagmsnsuTMIn1sdeans 3 (3-0-6)
JC321 Communication Administration Strategy

ndnn1s ngud Tunisuinsuagdanisesdnindanagndlugaddva Weliussailmueuas
NTEUIUNITATUTINTIANITVBIDIANI T8 19U TEANE A NuazUseanswna

Principle and theory for administration and for organization strategic management in
digital era, in order to achieve the organization’s goal and administration process efficiently and

effectively.

16.322 N13IANTITINIIA 3 (3-0-6)
JC322 Campaign Management

M319MEUN AN MsTzaunslddestamungan ﬁﬁﬂszﬁw%mwLLazUszﬁw%waiuﬂwsusiq
Wnunees0IAng

Communication planning; Appropriate communication campaign which is efficient and

effective for achieving organization’s goal.
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28.421 msdansdelasnsizeudananimiym 3 (3-0-6)

JC421 Media management in problem-based learning
ns¥ansvedeiisuduananmilamsidunsaearsaeluasmevenesdnisiagly dndnw

Anslumsuitiymannnsdinwiiionmiseenlsifuesdnmatiesdnisieasinas esdnsniaduargsna
Management of media starting from problems in communication inside and outside the

organization. Students will practice solving problems from case studies to find solution for mass

communication organizations, government sector and business.

14.422 é’ummmau’%mimsﬁami 3 (3-0-6)
JC422 Seminar in Communication Administration

Fwdaduneuaauls : @ 220 MENNNSUIMISNNSERANS U3aKaeuaUR

sfuTBuazAnwAunhllymiunsuImsmsdeansuaznsianisdomnan Ussanuagguuuy
s 9 Tneszgndfuannumsniniduaiatslumasguiauasionyu

Prerequisite)s :(have earned credits of JC220 Fundamentals of Communication
Administration or approved by the instructor.

Discussion and research to answer problem of communication and mass media
administration of various types and categories, by implementing with actual situation in both

government and private sector.

FuUsAuLaan
24,223 MsdoasszninsyaraLaznsaeansiol il 3 (3-0-6)
JC223 Interpersonal Communication and Persuasive Communication
nuindnmeiuisineinisdearsuaznisituinlafifiuasensufiifeafunisdearssening
yaaa laudeseduansisue lnessliindnuiinuiinvenisdearsaumngegsiiuszdniaw e
Uselopdlunsiauynaauazdeny
A theoretical study about social and cultural factors influencing interpersonal
communication. The subject also focuses on the reaction and the pattern of interpersonal
communication at various levels, at small-scale level and large-scale levels. The topics cover
meaning within interpersonal communication, aiming to improve students’ communication skills

for their own personal and social development.
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24.224 M3U3vNINTAeansiiudinuAiva 3 (3-0-6)
JC224 Communication Administration and Digital Society
nszvrunsuimnsdanisludelmivuituiauena Ainaednd iin Seldddnuasinlsddinues
Hduswludianausina
New media administration process on computer’s space that influences conscious mind,

subconscious mind, and unconscious mind of participant of computer society.

28.225 MITANIINTA0ATILAL AT 3 (3-0-6)
JC225 Communication Management and Public Opinion
wRndesduieiunsdansnsdeasuazansisan unumvesn1sianismsieansiiiisionts
ﬂIE](;]I’JLLﬁ%LU?ﬁIHULLUﬁQﬂWﬁ’]imMa 3’311‘1/1351ﬂ?iﬁ’]ﬂ’]ﬁ’ﬁﬂiﬂﬁiﬂiﬂﬂﬂ?i%ﬂﬂ?iﬂ?i%@ﬂ?iﬁﬁiﬂﬂwﬂqiLfl’eNLLﬁ%
g3f9 naemaulfRnnsinasiileaiisansisui
Basic concept of communication management and public opinion; role of communication
management toward creation and change of public opinion; application of public opinion in
communication management, in both politics and business; and informative operation to create

public opinion.

18.323 Msdnnsieassenineimnusssuuaynsdoansseninasemne 3 (3-0-6)
JC323 Intercultural and International Communication Management
LLU’JﬁﬂVI’NﬂTﬁﬁ@ﬁ’]SLLaBiJGMUﬁﬁ‘iiJﬁ“ﬁ’]ﬂJﬂ’]a%LLazL‘V]ﬂ% Iﬂaﬁwﬁqﬁqaw%wa%mﬁwﬁﬂﬂnLLazaaf-ﬁ'mi
3 9 fidanansznunenisdsunlatvesdiny Suillewainnisdeasseninaiausssuuaznisdoans
58U
The concept of communication and culture that covers time and occasion, with
emphasizing on influence of news agency or other organization that affect the changes of society,

as a result of intercultural communication and international communication.

28.324 N5AENT0IANIT 3 (3-0-6)
JC324 Oraganizational Communication
anﬂiiuﬂﬂigaﬁﬂiﬁgﬂﬂﬂEJIULLaSﬂ’WEJuaﬂENﬁﬂ’ﬁ ﬁQﬁL%Uﬂ’liﬁ@ﬁ"ﬁQFﬂﬂa ﬂﬂi?i@ﬁﬁiﬂ&jmsiaa Ay
MyAaITENs T IﬂEJLﬁuﬂﬂiﬁaﬁﬂi‘ﬁagiiuiﬂiﬂﬁ%”lxﬁ/ﬂﬂﬂ’]iﬂ%%’ﬁ TINSADEANTUUIRILALUUISTUIU N5
doansludnuasiifuiaunwuarefauniv
Organization’ s internal and eternal communication behavior, whether interpersonal

communication, group communication, and public communication; with an emphasis on
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communication in the contet of administration, such as vertical and horizontal communication in

both verbal and non-verbal commmunication.

28,325 M3Aeasvnemsiiios 3 (3-0-6)
JC325 Political Communication
Tugrugiidussuu Favdsundadumuanmndounaninies lasliesgitennuduiuses

LLmm’mﬁmsuaqmi%amiﬁL?imeﬁaqﬁ’umiLﬁaqﬁu’ﬂugmzﬁmsﬁamﬂﬂummmaamiLU?isJuLnJaﬂuizw
nsules wnAavEntEes ﬁgﬂiuszﬁugammmzuwmﬂ

Organization” s internal and eternal communication behavior, whether interpersonal
communication, group communication, and public communication; with an emphasis on
communication in the contet of administration, such as vertical and horizontal communication in

both verbal and non-verbal commmunication.

28.326 M3dAN1IveMsAeasiiensUTulasudsruuarmsisuulasesdnng 3 (3-0-6)
JC326 Communication Management for Social Transformation and Changing in Organization
MsdansInsieansiiionsusuilasudaunarnsasunUatedns L'%Sui'mﬁmmi
nansdeasiielfiluiniesdolunisufudsudinunazesdnisieesdnisdouazlildosdnisde
iielsiesdmsuazdanuegsmiunaznslugiimnevesdanuuavulounsvessy
Organization’ s internal and eternal communication behavior, whether interpersonal
communication, group communication, and public communication; with an emphasis on
communication in the contet of administration, such as vertical and horizontal communication in

both verbal and non-verbal commmunication.

18.327 NSIANISIuAdIALLaENSIAdRUlMdIAL 3 (3-0-6)

JC327 Management in social media and social movements

[
Y

msinsannshulglununansisasndluiuiausnawaslunundinl M9ienfun1sannng

'
a o ¥

Wi 1l wezundgmnslulanfdvandudeslilauaglulandsnundudale
Implementation of management in public space both in computer and in social space.
Nevertheless, it is to rely on management to access, understand and solve problems in both

intangible digital world and tangible social world.
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28423 Madeuuaziniaualdauimsnsieans 3 (3-0-6)
JC423 Writing and Presenting for Communication Administration

mMadeuiiensdeanshudegsia madeuiiofndenislussdnisuazseninee sinms nsudadu
Uszyasu NTUNAUDTBLAUDLATINIT TIBITUNE LAZAINTIUVDIDIANT

Writing for communication in business, writing for organization’s internal communication
and inter-organization” communication; job bidding, presentation of project proposal, reporting,
and organization’s overview.
98424 AR fumsuimsnsaeans 3 (3-0-6)
JC424 Leadership and Communication Administration

wnAnLazngufeIuAEih dnuazuazunumvesth msumnsdansaueaiioldlunis
Uvnsmsaeansiugany Tunisdnnisidenagnd nsdanisfuamnsaidsuntas mnudauda voanns
NG

Concept and theory of leadership; characteristics and role of the leader; self
administration for management of communication with follower; strategic management;

management of change, conflict, or crisis.

28425 syuvdsansnaruSeudiou 3 (3-0-6)
JC425 Comparative Mass Commmunication Systems
\Wisuifleuszuvdearsuavuluunanresiununed Tnedessiunumlasadiweusayssuy
fiflanuduiusrossuudea wswsha wazmadesossumetu 9
Comparison of mass communication systems on international platform, by analyzing the
role and structure of each system’s relationship with society, economy, and politics of such

country.

24,426 M3dansmensieans 3 (3-0-6)
JC426 Communication Management
Jdaunouasuld : 2a. 220 ndnnsumsnisieans vive daoueysii
aseuAguMsIaszlsumsdeansnislussdnisnieldussnaduainnisuen Tnglanzainnaidles
\AsugAa Lagnsnann ssandudesordenisidiusiumsnsdemsiodniunaluladasaumnanaznis
doans Bedifiugruvesesdnisuandnsiududusssnieialy grsamaninisdans wadesesiuleuiens

IANIT NINTSUNITEDAT NANTLNUIINNITIANITHAZWUULNUIDIIDNISAAGDFDENT
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Prerequisite( s) : have earned credits of JC220 Fundamentals of Communication
Administration or approved by the instructor.

This subject covers organizing of organization’ s internal communication under eternal
pressure, especially from politics, economy, and marketing. It is, therefore, necessary to have
participation in communication, in order to access information and communication technology,
where each organization has different basic foundation from general atmosphere, management
strategy, analysis guideline, management policy, communication activity, effect of management

and pattern of communication method.

28.427 M3feasiiiensdanis 3 (3-0-6)
JC427 Management Communication

Adafunouasuls : 1a. 220 nénmsuImsnsaeans wse faeueyl

?’QWJ‘U‘WWLLﬁSﬁ’JUi’J&J(gf’JLLﬂiM%@ﬂJIu‘ﬁﬂﬁ‘ﬁLﬁ'EJ’J‘i’l}@\‘iﬁjUﬁﬂﬂiiiﬂﬂ’]i?dil@ﬁWiLLagU%‘UVWﬁQﬂ’]igﬁﬂ’]i
avuduiusseninafanssudeansiuusunvesnisdearsianiglunasasuenituiifilueoianonves
msdnw naenauamduialunsdoasuaznsUszgndldfanssunisdeasduliesnainauuAnmng
sywaituiithiAenssumsdeansluly

Prerequisite( s) : have eamed credits of JC220 Fundamentals of Communication
Administration or approved by the instructor.

Searching and gathering of variable concepts that are related with communication activity
and communication contet. Relationship between communication activity and communication
contet of both inside and outside of the scope of this study, as well as success in communication
and application of communication activity, as a result of the difference in the area of

implementation of communication activity.

nguIYINguazInsia
FyUeAy
24.231 Myafsassduarmadouuvludondsa 3 (3-0-6)
JC231 Creativity and Script Writing in Digital Media
Fwdedunew: aauld 1a.230 ndnvainguaginsiial
dnunzuazgULUUIeINUNMLAzIAssTioene N Amnsiedng Insimiuazde oeulay n1sian
Festwide mnuAnaisassdlunudeuun msdomiumnenuiioey YeanarakazeTaif e v Teu
AN UarA1wIded Nskamazdanisteya N15119lATITNUN AaEAIUNITITEULATITINTIENITLAL

IS !
nMa@guunluguLuuneg
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Prerequisite(s): have earned credits of JC230 Fundamentals of Broadcasting

Style and form of audio and visual tasks broadcasting on radio and television and online
media. The cross-media storytelling.  Creativity in script writing. Reasonable and emotional
communication with tet, audiovisual language. Data searching and manipulating. Script and

proposal layout including script writing in the various forms.

28.232 waluladnswdasenisiion1sdeatsaanumuie 3 (3-0-6)
JC232 Broadcasting Technology Transfer Meaning

FwdeRuneu: a@auls 1d.230 wanninguagivsiie

MANNNT ANy karguuuuiansly vieslumnis gunsaline q Tunssuiunswdnuaznis
aseanusnglunIsinsnmuaznszaeLds

Prerequisite(s): have earned credits of JC230 Fundamentals of Broadcasting

Principles, features and styles of broadcasting equipment to the production process and

the definition of broadcasting.

14.334 N1IAN1TAMTUNITHENTIUNT 3 (2-2-5)
JC334 Production Management for Broadcasting
Fwdadunew: asuld 1a.230 ndnvndinguayinsvial
mmﬁﬁﬁiyuwm‘vmﬁﬁﬁ LLazmﬂﬁﬂmiﬁﬂmwaapﬁmugumiwammmi TneluRnYinwens
SonsluduneunisiBumeruin mawleunurounsnan nsasiiondn ndin1san waznsUszduna
Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting
Roles and responsibilities of production producers. The emphasis is on the management
in 5 processes of production; the initiation idea. pre-production, production, post-production and

evaluation.

14.335 NTIATIERENTINgwasInsvial 3 (3-0-6)
JC335 Analysis of Radio and Television Programs
wndeRuneu: a@eula 7a.230 ndnmeIngwazln i
ANIMmNELazANEIRYI8INTIATIERAD LARNTIiAT g TIneuas Tngvimd leua
T/ inen MaaiFes WANUTEIANIIBNS fABnILNTUsEY AdlAnolAT T IBNTIngLagIngvim

UTELANFINGe 9198717 @19A0 ez UuLisaa
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Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting
Definition, principles and methods of radio and television analysis. Various approaches to
radio and television, such as semiology, genre analysis, representation, etc. Students will analyze

radio and television programs in everyday life by way of these approaches.

Fy1UsAuLEan
18.233 NMIANFDNINLAZLFLS 3 (2-2-5)
JC233 Audio and Video Editing
Fdaduniow: aould 14.205 Tsunsuneuimesiuguiileniswande
Anmsldlusunsudadenimuasdedununiiguasingiad wieuFeudndnnsuas wadadowi
TunAnRBIILNITAN 9 TeUsEanTen1YT a152A1U3 wazduliie
Prerequisite(s) : have eamed credits of JC205 Basic Computer Program for Media
Production
Teaching and practicing the basic of audio and video editing tecniques with Premiere Pro
for the beginner. Introducing how to edit video clips, sounds, graphics and create the complete

projects.

14.236 0 Fos wavaus3 3 (2-2-5)
JC236 Sound Music and Media

ndeRuneu: aeuls 1a.230 vianniTinguavingviny uag

24.232 wialulagnisudnsionisifienisdeansnaiumng

wwrRAREIRUEYS AURS wavgAY mmiﬁmé’uLﬁmﬁ’mum‘il,amﬁmﬂizﬂau Anwwazin
UFTRnsl i desnazausiludoussiamingg

Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting andJC2 3 2
Broadcasting technology for meaning production

Eploring sound, music and media and developing understanding of sound design.

74.238 nsldidssluauning 3 (2-2-5)
JC238 Voice Acting
Fwdadunew: aauld 1a.239 MadseniAwasmMIaLlunenvnainguayinsiag
nslfideaiieuansensualannuidn msnwiun malngiiazas mIwieudneunsning
wazNSENTINYENTaRdedansad lawmn WeaussenenIn MInnddeenisou azasyadnanlseme wag

ANEUAT
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Prerequisite( s): have earned credits of JC239 Announcing and and presentation for
Broadcasting
The study and practice of voice acting in a variety of contets, e.¢. radio drama,

commercial spot, film, animation.

4.239 N1sUTENIALaEMIAEUTIENIIINgLaginsviad 3 (2-2-5)
JC239 Announcing and TV Host for Broadcasting

FwdeRuneu: aauld 1a. 230 nanmaInguwazlnsvial

nannsUsznIanIaing nsvimyd uazdedu nsesnidesntuningliignieanis wisufinou
90NINA NSENTNYEN1sUsENIA NMsdunwal nMsadusienisuaznis WuRsnsiimnzauiumens
Usztanengs) 1aun 911 a19af s1en1sdunival

Prerequisite(s): have earned credits of JC230 Fundamentals of Broadcasting

The study of principles and techniques in radio and television announcing and hosting,

and also eploring its related skills, for eample, news reading, conducting an interview, etc.

78.330 NMSHANTI8N1TING 3 (2-2-5)
JC330 Radio Production

Fgndadunew: aould 1a.231 nsadeassduaznisideuunludeddvh uas

a.232 welulaBnsndssenisifientsdeansanumane

LLmﬁ@LﬁaaﬁuLﬁ'mﬁ’UﬂﬁmﬁmﬂEJmS":mEgmﬂ%’lﬁmﬂum%uamﬁmﬂizﬂa‘ULﬁaﬁamm Anwiay
Anedigils AnvinwenisianFes msldlusunsudaseidos uazadnsionsiendnon nsusseean ansan
UAgENTN1981NA AEATINE

Prerequisite(s) : have eamned credits of JC231 Creativity and script writing for audio and
visual media and JC232 Broadcasting technology for meaning production

This course is designed to cover the fundamental of radio production and sound
understanding, including the use of music and sound effect to communicate in radio production. It
includes the concept of audience analysis, story telling and the basic of digital audio editing
software. Moreover, there are also subjects on vo-pop, commentary, documentary, magazine on

radio and radio drama production.
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18.331 Hansrgn1sinsvimiluanale 3 (2-2-5)
JC331 TV Studio Production
Sdaunew: aould 1a.231 nsadieassduaznisdeuunludedivh uas
28.232 waluladmsndasenisiiensdoauming

[
v A Y

23AUTZNOULAZNIZUIUNITIUNITNEATIBAITINTVIFI 3 %umauﬁﬁmzyﬁa TURBUNDUNITNER
518713 TumELUNIHARTIBNT TumeuVAINIHART BT uaskinvinug nsuansIensnsvialuagale

Prerequisite(s) : have earned credits of JC231 Creativity and script writing for audio and
visual media and JC232 Broadcasting technology for meaning production

An introduction to the study of basic concepts and production procedures; in the
professional television studio, i.e. pre-production, production and post-production, television

production strategies, principles, roles and influential factors and development of technical skills

involved in television production.

28.332 WAnsIEnsviaiuenanIud 3 (2-2-5)
JC332 TV On-field Production

Frsuniou: deuld 7d.231 Mmsasassduaznisidouuvludendva way

14.232 weluladnswansiensiiiensdornumaneg

wdnnsuarineglunisudnsensinsviaiuenaniud SEUSNILUIUNITHER Fausnnsadaasse
18015 MTWLUUN NISKSENNTT NTONYILAZNITAAMD

Prerequisite(s) : have eamned credits of JC231 Creativity and script writing for audio and
visual media and JC232 Broadcasting technology for meaning production

Principle and Skills in TV On-field production. Learning the process of the production:

creativity, script writing, planning, producing and editins.

14.333 MINARY N kA IngVied 3 (2-2-5)
JC333 Broadcast News Production
wndeRuneu: aeuls 14.230 vianniTinguayinsvie
ADULHATUITUNYITIEN15VIINgRagingyimiluUsemalneg nssuiunsnds 1en15UINgLay
Tnsviend FausnnsimuaUsediurn nsdadidun nsduniwal unasn nsdourn mstuiinnmuay
@ee N1seafanarn1satdun1sn1ensIinney eanenIe "LiJ%uﬁﬁ’umaumiaaﬂmmﬂamwmiszhﬁ‘vlq

waglnsviFdnalukazuananIud
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Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting

Status and contet of radio and television news programs in Thailand. The process of radio
and television news program production from news issue setting; news sequence alignment,
journalist interviewing, script writing; shooting; editing and graphics manipulating post-production;

to the process of broadcasting on radio and television both in studio and outdoor.

4.336 Insvieifnwm 3 (3-0-6)
JC336 Television Studies

FwdeRuneu: a@auls 1d.230 wanninguagivsiie

AuMIIBkarTALINITYedinviaiAnw dausganguidsnumaniuasunyemans quilsga
dlinfmusssudnu nasnaunisuszanduAninsiimidnuuild sz elnssiml Finuszdriu uay
dapusinady

Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting

Definition and development of television studies form social scientist and humanist
approaches to a cultural studies approach. An application of television studies theories to an

analysis of television, everyday life and contemporary society.

74338 Inglnsvimiuiunei 3 (3-0-6)
JC338 International Broadcasting

ndeRuneu: aeuls 18.230 vianniTinguayinsvied

wnAnnguilaniAfatiunsdears Tassaiisdeveslan InsviminingsAauazainansisns
aUsema szuunsiduguade Audmatausssuludelnssind uaz esdnsdeutuind  ielidisou
anunsadlaaniwnisal Ussiiutgmididy nanszny Hauduanuazay wazUIINNN1TalA1ee SUFY
iflornnslddeluseduunnei

Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting

A comparison of domestic broadcasting workstations and international broadcasting
workstations. Regulations in broadcasting, roles and uses of broadcasting in various countries.
Significant problematic case studies due to broadcasting uses, as well as changes in broadcasting

technology affecting international telecommunication
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18,430 dununinglnsvirdiudsay 3 (3-0-6)
JC430 Seminar in Radio, Television and Society

Fwdadunew: @euld 1a.230 wannsInguazingvie

Auduiussenindeinguayinsimifuifsingg nedsau ieswgia nisidles Yausssy uas
walulad unumnthinazdninavesdedudiay Jademsdinufifnasenisvhauvesde wasanuduiug
yosderiumsauanmneLaraiuaTimedeny TnsuiunsdununanuiseninsiudeUssidiusiuaste
vosdoTnguaylnsiian

Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting

Eamining the economic, political, cultural and technological dimensions of radio and
television. Media functions and the relationship between broadcasting industry and social aspects,

both at the micro and macro level. Critical analysis of current radio and television in

contemporary society.

1d.431 MsUIMINaNITNsEeLdsslazAansinsyinau 3 (3-0-6)
JC431 Broadcasting Administration
Atadunew: aeuld 2@.208 msdanmsnsdeasidanagms
WIARLATUENNNTUSINTIANSAaN1sNsEedeanazAan1sinsvimiludeaulouie Tnouvadunis
UsznauRanisiileusnsansises ﬂ’liﬂizﬂEJUﬁR]ﬂ’]iLﬁEJU%ﬂ’]i‘Q%J%u waEN13UTENBUAINITNINGINA S99
Glﬁmmifl,ﬁ'mf"fumﬁu'%msmuamﬁ M3dnsens warAnwdadefidmansenudennuldsunamonis
USN13NANINTELELaE AN INSTie
Prerequisite(s) : have earned credits of JC208 Strategic Communication Management
Concepts and principles of broadcasting policy comprising of public service sectors,

community service sectors and business sectors. Providing knowledge on station management,

programming, and factors affecting changes on landscape of broadcasting.

24433 Hoffuauiinig 3 (2-2-5)
JC433 Media and Disabilities
wdadunew: aeuld 1a.331 winsremsinsvimiluagile wie/uas
74332 wARTIBNsINSTiminenan1ui
wnAnLazAddYTesAeLazdBieauRinng uazAuRdmudesnng ity satiunisaina
anuilaizesdeansizesauiinsuazmsiavinuinsaeionufing leuA nssdndssussenenimiiieaun

ven MsHaRAIUsIEIEniieAuruIn Wudy sudnnsfnviSeuiisunsdnisndndeiieaufinislu
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Beiamnuazairsanudila Tundsnsluuiunvesineuazsiasema fiSsuaansasenuvudeiiiony
fins Snvilasanu uazndndels

Prerequisite(s) : have earned credits of JC331 TV Studio production or JC332 TV On-
field production

The course focuses on issues related to media and disabilities. The course will eamine
media coverages on disabilities, especially on the topic of Media Accessibility. Through the course
readings and activities, students will eperience how to produce the media for disabilities such as
Television Access Services for the blind and hard of hearing people : Audio Description, Closed

Caption and Sign Language.

24.438 Aplanzngy 3 (2-2-5)
JC438 Media for Specific Target Audience

Fwdadunew: aeuld 1a.331 ndnsiemslnsvimiluagile wie
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Prerequisite(s) : have earned credits of JC331 TV Studio production or JC332 TV On-field

production
A comparison of domestic broadcasting workstations and international broadcasting
workstations. Regulations in broadcasting, roles and uses of broadcasting in various countries.

Significant problematic case studies due to broadcasting uses, as well as changes in broadcasting

technology affecting international telecommunication.

1,439 MIAnwIlewzFesuANguasingviat 3 (2-2-5)
JC439 Selected Topic in Radio and Television
wndeRuneu: aeuls 14.230 vianniTinguayinsvie
WgdnUspiiusuaiofeiunsdemsiunmuasides Suswis iSessnvesdeinguasingvia
TngAndonauANEUlaLaZNITINAITILAUTEIIN ;jjmimaLLazﬁﬁaﬂumﬂmiﬁﬂwﬁu
Prerequisite(s) : have earned credits of JC230 Fundamentals of Broadcasting

Studies in current issues about audio and visual communication including radio and

television media according to students’ interests in each semester.
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24.251 Madlsudeansesdns: wnAnuazmsUszndld 3 (3-0-6)
JC251 Writing for Corporate Communication: Concepts and Applications

FudsAunau: @aule 28.250 NaNN1SERaNSIANS
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Prerequisite: have earned credits of JC250 Corporate Communication Principles

Various types of writing principles and techniques for traditional and new corporate
communication media and tools, such as backgrounders, news releases, interview pieces, articles,

feature stories, speeches and addresses, as well as special events.

24.351 nagnddeiiion1sdoaseddns 3 (3-0-6)
JC351 Media Strategies for Corporate Communication

Fadunew: aeuld 1a.250 ndnnsdeansesdng

AndnwridduesdonnUssian loun Aedefant dodidnnseiind devraden Aefanssuiiay
doyana (Personal Branding) uavdelvl Lilefmuanagms (Strategies) Lagn13a3aassd (Creativity) N3
FonldfouazmaiinisnisadvassAde suniinuiiRnisandeussnnsee ensdeansesdins

Prerequisite: have earned credits of JC250 Corporate Communication Principles

Properties of various corporate communication media and tools including print, electronic,
alternative media, special events, personal branding media, and new media. Strategies and
creativity used in media choices and production practices are also to be reviewed and analyzed in

the course

78.352 MyInTwgidulaaiude 3 (3-0-6)
JC352 Stakeholder Analysis
Jyadureu: aould 2a.302 anufidesiumaifonisdons uas
28.250 nénnsdoansesng
MANNITIATIENNNTNTING WeAnTsH JUBUUNTALTUAEIR (lifestyle) Taiusssu vandy i
dldduds warudunnadeniiisites mvszendmadaimansideunlflumsiieset giduls

dady weihluldlunisnenagnsnisdeansesdns
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Prerequisite: have earned credits of JC302 Introduction to Communication Research and
JC250 Corporate Communication Principles

Analysis of psychological, behavioral, and cultural profiles as well as lifestyle of
stakeholders. The course also covers investigation of social contet that affects stakeholder opinion
and behavior. Application of research methods and data collection techniques to analyze

stakeholders for strategic planning in corporate communication.

18.353 NITVNHHULTINALNSLNONTTAOETOIANT 3 (3-0-6)
JC353 Strategic Planning for Corporate Communication

a LYY 1 1% s P M L3
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Prerequisite: have earned credits of JC351 Media Strategies and Production for Corporate
Communication

Strategic planning principles for all types of oreanizations in normal and crisis
communication contet. Use of traditional and new channels of communications such as online
media. Environment analysis using SWOT techniques on stakeholder insights, as well as message

design strategies, action planning, budgeting and evaluation.

28.453 NMUSsLAeanseddns 3 (3-0-6)
JC453 Corporate Communication Management

Fdadunew: aould 1a.250 ndnnisdeatsesdns
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Prerequisite: have earned credits of JC250 Corporate Communication Principles

Corporate  communication management in various types of organizations including
government, large industrial corporations, small business, non-profit organization, non -

government organizations. Organizational structure and corporate communication management

principles under diverse organizational conditions and cultures.
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28.456 FUAN1TA0A1TOIANST 3 (3-0-6)
JC456 Corporate Communication Seminar
Adiafuniou: aeuld 28,353 MIsonuuUNAgNSIieILNLNTADANTBIANS
MIBATIERkazduaTIzinsdl Ainwmdeusafiuniinisdeansesinsanunasing liun 91nns
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Prerequisite : have earned credits of JC 353 Design for Strategic Planning and Corporate
Communication
Analysis of corporate communication cases derived from different sources such as student
internship and current issues and social contet. Application of corporate communication theories

and concepts to address case issues using new, creative and relevant approaches.

AYIUIAULAAN
1a.354 deluilusudeansosdng 3 (3-0-6)
JC354 New Media in Corporate Communication
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Prerequisite: have earned credits of JC250 Corporate Communication Principles

Types, properties, roles, advantages and limitations of new technology media. Effective
use of new media in corporate communication through sound planning of stakeholders,
organizational goals, and targets. This includes development of various new media ideas such as
use of websites, search engine, social listening tool, social media, and new media strategies and
tactics for special events.
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78.355 M3dnnsanuduiusyiduladiude 3 (3-0-6)
JC355 Stakeholder Relations Management
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Prerequisite: have earned credits of JC250 Corporate Communication Principles
Definitions, roles and importance of stakeholders in current organizational contet. In-
depth investigation of stakeholders and communication strategy designed to build positive,

sustainable engagement and relationship between stakeholders and the organizations.

2d.357 Foffuldin 3 (3-0-6)
JC357 Media and Children
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Prerequisite: have earned credits of JC250 Corporate Communication Principles
Understanding children’s rights, laws and regulations regarding children’s rights in various
forms of media and other kinds of communication tools, such as print and broadcast media,
advertising and public relations campaigns. This course also eamines media effects on children’s

attitudes and behavior. Application of theoretical to children’s right projects. Finally, students can

apply all knowledge offered into practice in their own fields.

1d.358 mi%’@mﬁmwé’ﬂwaiuaz%aLﬁawaamﬁﬂi 3 (3-0-6)
JC358 Image and Reputation Management
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Prerequisite: have earned credits of JC250 Corporate Communication Principles

Study meaning, role and importance of organizational stakeholders in today’s contet. This
course also enables students to analyze stakeholders’ related issues or information that may
affect routine operations, image and reputation of organizations. At the end, students can apply
both proactive and reactive communication strategies in order to build mutual engagement and

good relationship for both organizations and stakeholders in a long run.
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28.455 NMsdeansesnsiunanensUAsuulaas AL Tawes 3 (3-0-6)
JC455 Communicating Changes and Conflicts
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Prerequisite : have earned credits of JC250 Corporate Communication Principles

Analysis of factors and contet that cause changes in organizations. This includes such
internal factor as managem  ent policy, as well as eternal forces including economic, social,

cultural, and technological challenges.

14.457 Auelnlludvdndeansesdng 3 (3-0-6)

JC457 New Challenges in Corporate Communication Career
Fsduneu: @euld 1d.250 wanmsdeansesdns
MIBATITRNTEUINNTADaT09ANITITUTZL AUV dInY wasTaiusssuseY fiflenuaziBendou
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nsoenlusduuulviiiaiieassd uazuanseandanuiuiinveusedinnvedasdns (Good Corporate
Citizenship)

Prerequisite: have earned credits of JC250 Corporate Communication Principles

Analysis of social and cultural aspects of corporate communication activities and process
that require ethical consideration regarding welfare and protection of stakeholder rights and
health of organization. Application of communication theories and ethics to minimize risks and

generate new ideas in practicing corporate communication. Also reviewed in the course is the

concept of good corporate citizenship.

8,458 NSANYIANILIE09FIUNNTAETOIRNS 3 (3-0-6)
JC458 Selected Topic in Corporate Communication
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Prerequisite : have earned credits of JC250 Corporate Communication Principles
In-depth analysis of select topic in corporate communication theories and practices. The
study topic relevant to current issues and trend of the profession is to be chosen for each term by

the Corporate Communication Department, the Faculty of Journalism and Mass Communication

ngudvnlawan
FvUsAu
18,262 NaYNSNITATNETIA 3 (3-0-6)
JC262 Creative Strategy
sAuneu: aauld 1@.260 wdnnslawan
AsTUIUMsEdsassAUlavaNs LA NsTRILN AR5 9ET5H N13MNUANRENSNTATIETIA
NUlaYUN LazNTNAIUILLIAR LA
Prerequisite(s): have earned credits of JC260 Introduction to Advertising
Creative advertising procedures; how to generate ideas, creative strategies, and creative

concepts.

22.361 NM3euEudoleivan 3 (3-0-6)
JC361 Advertising Media Planning
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Prerequisite(s): have earned credits of JC260 Advertising Principles

Comprehensive study of media in terms of its strengths and weaknesses. Students will
learn to purchase media using certain criteria and be able to estimate its effectiveness, as well as
be able to do breakdown planning for media purchasing and choose appropriate choices

of traditional and new media.
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24.364 ndnN15A0aIN1THAN 3 (3-0-6)
JC364 Principle of Marketing Communication

Ftaduneu : @auld 1d.260 nann1slavan
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fun1sdieansnisnain naenuAnviaiesdentsdeansnisnatnyseameng 9

Prerequisite(s): have earned credits of JC260 Advertising Principles

Principles and planning procedures of marketing communication, as well as analysis of the
relationship between marketing and communication. The course also covers various types of

marketing communication tools.

18.461 N1TI98lawa 3 (3-0-6)
JC461 Advertising Research
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Prerequisite(s):have earned credits of JC260 Advertising Principles and JC302 Introduction
to Communication Research

Types of advertising research, emphasizing market research, consumer research, product
research, media research and advertising effectiveness research. Students shall also, accordingly,
be able to apply both quantitative and qualitative research methods with effective advertising

planning.

V8.062 N15IANTIAWN 3 (3-0-6)
JC462 Advertising Management

Auvsrunau: @aula 1d.260 “annISialwan
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Prerequisite(s):have earned credits of JC260 Advertising Principles

Study the advertising management process, types of advertising agencies and other
marketing communication agencies, types of advertisers or clients of the agency, cooperation
of advertisers, agency’ departments, and agency suppliers. Understand account management’s
roles and responsibilities by focusing on market information analysis, objective setting, target
audience determination, budget setting, compensation ,advertising cost estimation, and advertising

evaluation.

8,463 NMIVIUNUSUTIAA¥IRALNTH0a1515AAN 3 (3-0-6)
JC463 Advertising and Marketing Communication Campaign Planning
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Prerequisite(s): have earned credits of JC262 Creative Strategies and JC302 Introduction to
Communication Research and JC 361 Adverting Media Planning
Procedures in advertising campaign planning, including marketing/ situation analysis, advertising
objective determination, creative strategies formulation and media planning as well as advertising

campaign evaluation.

AUsAuLdan
4.360 wAllAn1sdgudaaulaban 3 (3-0-6)
JC360 Copywriting Techniques
ndeRuneu: aauls 18,260 MaNNTIAYAN WAE 18.262 NAYNSNITATINETIA
nanuaginallan1sasisassAtenulavanludedsiun dodve delnsvial defivia uazde
Usziandue) lngiseuiasdusznauuazsuluunsideudennulavaiiionenennufnas 9@ sAoani
[ v 4 !
Judemnulsiwanvesdousasuseiny

Prerequisite(s): have earned credits of JC Advertising Principles and JC 262 Creative

Strategies
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Principles and techniques of advertising copy writing in print media, broadcasting media,
digital media, and other media. This subject focuses on the elements and formats of advertising

copywriting for creative advertisements.

14.363 lawauniudeny 3 (3-0-6)
JC363 Advertising and Society

FwdsRuneu: aauls 1a.260 wannslawan
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Prerequisite(s): have earned credits of JC260 Advertising Principles

The relationships between advertising and economic system, political system and socio-

cultural system. Study of ethics, laws and regulations related to advertising, including the effects of

other forms and tools of marketing commmunication on the society.

28.365 WwallAnsilaueNunNIsieaInIsnan 3 (3-0-6)
JC365 Presentation Techniques for Marketing Communication
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Prerequisite(s): have earned credits of JC260 Advertising Principles

Principles, concepts and theories involved in marketing communications presentation. The
subject emphasizes speech communication, selling techniques, personality improvement and how

to use presentation equipment for persuasive and successful presentation.

1d.366 N1T98ALUULAIYAN 3 (2-2-5)
JC366 Advertising Design

F1dsAuneu : @aula 1d.260 wannislawun
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Prerequisite(s): have earned credits of JC260 Advertising Principles
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Advertising design process, principles of design, providing students practical skills in
advertising design. This course will focus on applying design theories and how to create effective

advertising designs.

24,368 M3doasnaudBanagns 3 (3-0-6)
JC368 Strategic Brand Communication
Fwdadunew: aauls 18.260 nann1slawan
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Prerequisite(s): have earned credits of JC260 Advertising Principles
Definitions, components and categories of brand. The course emphasizes brand

management and strategic brand communication for new brands and eisting brands in the

marketplaces.

14.369 uinnssulunislawan 3 (3-0-6)
JC369 Innovation in Advertising
10sRUneU : @oula 18.260 anNNIIABAN
uinnssuildlunslenaniiiedeans avuayu sieudlutlamliiuesdng nsndud Aud waruinig
Prerequisite(s): have earned credits of JC260 Advertising Principles
Innovations used in advertising to communicate, support, or solve problems for

organizations, brands, products, and services.

18.460 N1FINNINTTUNLAY 3 (3-0-6)
JC460 Special Event
Fgdaduniou: aauld 1a.260 wdnnnslawan wie 1a.250 dnnnsdeasesing
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Prerequisite(s): have earmned credits of JC260 Advertising Principles or JC250 Corporate
Communication Principles
Concepts and importance of special events as one of the tools for integrated marketing

communications. The course focuses on the types and components of special event planning, the

course also emphasizes effective media selection to communicate special events.
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2a.464 nagndaslaivan 3 (3-0-6)
JC464 Advertising Media Strategy
dadunou: aauld 1a.260 ndnnslavan waz 7a.361 N5uNLAelaN
mMsMauRuimunUszasd nagns waznaislunmaidenliuazidentedelavanussiandiey
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Prerequisite(s): have earned credits of JC260 Advertising Principles and JC361 Adverting
Media Planning
Advertising media strategies focusing on purchasing proper advertising media such as radio,

television, print, cinema, out-of home media, direct media digital media and other kinds of current

media, in order to gain optimum benefit in advertising and marketing.

1d.465 nN139nLUUNTIANTuLlavN 3 (2-2-5)
JC465 Computer Graphic for Advertising
FdsAuneu: aauld 1d.260 nannslava waz 18.366 N15eenLUUlaYAN
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inwzlunsAnassassAlaznsoontuulawan
Prerequisite(s): have earned credits of JC260 Advertising Principles and JC366 Advertising
Design
Understanding and practical skills in advertising design with computer graphics technology,

as well as developing creative thinking and advertising design skills.

18.467 naAnEluUlawan 3 (3-0-6)

JC467 Case Studies in Advertising
ITIRunau: @auld 1@.260 wdnNISlaw
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Prerequisite(s): have earned credits of JC260 Advertising Principles

Situations, issues, topics, case studies, innovation relevant to advertising industry.
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18.468 NagnsNITLuYAIva 3 (2-2-5)
JC468 Digital Advertising Strategy
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Prerequisite(s):  have earned credits of JC205 Basic Computer Programs for Media
Production and JC260 Advertising Principles

Data analysis and management, planning and creative process, digital media planning for

brand communication. The course also includes analytic tools and how to optimize.

18,469 NM3laYaNIEnINUIEme 3 (3-0-6)
JC469 International Advertising

Ftadunew: @ouls 18.260 wannslayan
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Prerequisite(s): have earned credits of JC260 Advertising Principles

Advertising in the contets of different countries. Analysis of factors which influence

marketing commmunication process and also the ability to analyze foreign advertising.

NGUAIYINNEUATUAZAINEY

Fy1U9AY

18.271 NMIERYININEURTUAZAINAE 3 (2-5-2)

JC271 Cinematography and Photography
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From theory to practice class for filmmaker and photographer, student will learn the

process of filmmaking and photography project and how to use the camera to communication the

visual language.
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78,370 QRAMNTIUN N UATUALAINEE 3 (3-0-6)

JC370 Film and Photographic Industry
Anwmihiazeusuinveuesisruisnsaismeunsuazaamnssunnas lnsasouagy
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The structure and management of film organizations, and the factors affecting the film

industry and photo distribution.

14.371 QUM NEUASTHATNITINT0 3 (3-0-6)
JC371 Film Theory and Criticism
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Prerequisite: have earned credits of JC270 Film and Photographic Studies

Definition and boundaries, fundamentals of filming aesthetics and various theorists’
principles; stylish development of the film, to be able to understand how the film communicates
its ideas in the plot. Successful students will be skilled in critical thinking and systematic analysis
of film, as well as have an understanding in the development of the character, philosophy, the

political idea and other issues in film, for eample, minority groups and mass communication.

V8.372 AUNTUNINKATAIINIY 3 (3-0-6)
JC372  Arts and Aesthetic
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Prerequisite: have earned credits of JC203 Visual Communication Arts
Studies of Eastern and Western art history including definition of aesthetic and ethic in
different contet and era. Student will learn how to appreciate the art by visiting art museums and

field studies.

78378 NMSANUEMTUNMEUATLaEAINENY 0 (0-5-0)
JC378 Internship for Film and Photography laitumiein
Antsduiteliin@nwingaivinmeuniuazamaneiussaunmsaflinnuiumissnumeuenlag
Foslddnnumnnnitenintu 60 Hiludlutidianiamsinuggiou
A required course for film and photo student to get more eperience. Student needs to

earn > 60 hours as an intern during summer break.

1d.489 FULUENTINUSA NI UATUAZAINANY 1(1-0-2)
JC489 Seminar in Film and Photography Project
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Preparation for the thesis. Students start developing projects for specific study or

internships by working with faculty members and attending follow-up seminars. Four times per

semester.

Fy1UsAuLaan
24.272 M3dsuunameunditou 3 (2-2-5)
JC272 Basic Screenwriting
Ftaduneu : aauld 748.270 neuRsLaTAINEBUINIIA
AruiuguiAsafunisdeuunnmeuns lnensusssrowagnmsiinufoanluduidousazuen
vioadou TnesjaiulifSouannsaduazanenenizessmlfedsinaila naonsunsvhaudilanetu
mwildlunsiBeuun duneunisien Tassadreunameunsidosdiu wazgUwuulunsieuunnmeuns
AIULUULINTFIUEAAINNTTY
Prerequisite: have earned credits of JC270 Film and Photographic Studies
Overview of creative writing: film scriptwriting, methods and the art of scriptwriting, for

theatrical film. To be able to write a screenplay according to basic structure widely use in the

industrial.
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28,281 NN3PONLUULALNARIIUA DAY 2 (1-2-3)
JC281 Multimedia Production
Fvdsdunau: @auld 1a.205 IﬂiLLﬂimauﬂuLm@%ﬁugﬂmﬁamimamﬁa
AnwInsruIuniseenuUuLAzaiaTIANaudenausuinuAadsuuuunig 4 Anwinasld
TWsunsuuasmaiafigonadesiunsesnuuuiunuiionsiaananuamitonsdoas walsunsunnus
o Tsunsudiaseuaglusunsurdnnainamiadeulm
Prerequisite: have earned credits of JC205 Basic Computer Program for Production
Practical skills and knowledge in visual design with an emphasis on multimedia. Students
will learn how to create artwork including 2-D graphic design, interactive design, info graphic design

and video editing.

18,373 AIANULAZNITUANIAINTUN WU 3 (2-3-4)
JC373 Directing and Acting for Film

JdsAuneu: @uld 1@.270 AMneuasiaznmasUInssel

wifwazanuiuiinreuvesfifunneunsuasdnvvdnnguinisuansasfelvsiiielhidlad
Shwaizvesnisuansiia Ann1suanstesiuiieliidladnisine s1ne e wardslaunldlunisuans
ogaiidauy Tnssjadiuanuaislunmsuans naesaudlatiyminisnisuansainuszaunsainseildzudae
puies TatinsuAtymnisuans mnudlaifesyundostunisuans Vel dWetanululdutinuansdu
q luewian Nsimaiiodiaun uiuauAevendes MazAsuarAIUFDINITVBIRIAZAT AADATLNTT
whlatlymussinuansdioldlunisfuinuansdmsunineuns

Prerequisite: have earned credits of JC270 Film and Photographic Studies

The acting class with the study as the role of the film director, focusing on creativity in

directing, acting, script interpretation and film production tactics.

18.374 amgunslansivaly 3 (3-0-6)
JC374 Contemporary World Cinema
MsfnwIAImaInanevedendnuallazuIunLadounmeunsangitfuinilan s
Wun1sveanmeunssaisluuunneding 1asugia Aauzuas Taiusssy
Movie screening from around the world eclude from mainstream cinema. Student will

learn, analyze and appreciate the film from different cultures.
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18,376 NNHUATNIZUANSN 3 (2-5-2)
JC376 Mainstream Cinema
FrsRuneu: @ould 1d.271 nsanevinmeunsiaz ey
nsnAnnmeuninszuandnifieanutuiiduussandng 4 dnAnvutnguasioufofdu
FumeunsBeuunnmeunsd tevi fase wazthiauenmeunidudmsunulareniansing
Prerequisite: have earned credits of JC271 Cinematography and Photography
Hands-on class of filmmaking both studio and on location shooting. Student will learn

how to carry on the film production from development to production focusing on entertaining

movie genre.

18.377 MsoRnuLuUAaUNITUAMSUNINEURS 2 (2-4-0)
JC377 Production Design for Film
ﬁﬂwmﬁwﬁ@aaﬂmema%ﬂumumwaum% ANUEIAYVDIUTELANAIN ATTUASUTILUUA
nsdenldided wisusine w3eslseau ienuauade ssrunazldersuainsafuuuamanininaue
VRINNBUNS RaenuAnwIN1sas1analiafiay (Special Effect) lunweuns (storyboard)
Study and hands-on class for production designer and art director. Student will learn and

design a movie set including wardrobe, special effect, special makeup and etc.

14380 msdauaaitenisanennidluanile 3 (1-4-4)

JC380 Advanced Lighting and Studio Photography
Fwdsduneu: @ould 18.271 Msaevin neuRsazn NGy
Anwsinuznisdauaniionisaenmilsluagilorunisiiouddas 47 nquijuas uazmaianis

(%

T¥gunsal Wumnuddnuesniseenuuuuaiaznsiny fiRioiduaudiugnlunsairsassdnany
AIUNIN

Prerequisite: have earned credits of JC271 Cinematography and Photography

Studio lighting for photography class. Student will learn lighting technic with professional

equipment and practice lighting styles.

7d.381 ANSANLLAIATNDILAIVIA 2 (1-2-3)

JC381 Retouching for Digital Photography

¥ '
A =)

dsduneu: aauld 98.203 Aauziiean13deans wae 1a.205 lUsunsumauiiamesiiugIuiions
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[
Y [

ANYILUINILAZINATANITUTULAIN NG AT Uaﬁf?uq\‘i FU919N159AA15INa NN L‘WEﬂmems
AugIwg wariinuelunsaisassdesnwuunanumeefideasidedaiiausuasmanyauiudeild
lunsuaniaan

Prerequisite: have earned credits of JC203 Visual Communication Arts and JC205 Basic
Computer Program for Media Production

Hands-on class focusing on digital photography retouching. The class offers various topics
about still photography in post-production including image storage, digital image processing, photo

editing and etc.

74382 A nedeulmn wasdedafiifieienislavaniionislavan 3 (1-4-4)
JC382 Digital Media Production for Commercial

JdeAunau: @auls 1d.271 N1EN8YNANEUASULATAINEY LAY

14.281 N159ONUUUNAZNARUN WA DHEY

wdnnsuazinaiafiieadestunisassassananuainis amedeul wasdeafiieodionts
Tawa anunsaderumungldogfiuszaninm suaieuasinunadaasse wuanuduiusves
N32UIUNITATIATIANBNUNIUNITUTAITIIMTINTANYIUTZANNIT UNAUDURININBUASLUBAN N3
wissuAunsanlun1siANg mmLsé’fﬂa]Lﬁaa%’Nﬂmaumﬂmwmﬁmmm%wmEJ WEOUHBUNT RN
dendnuarnisdossulal nsdesudszana mevieuduiiy Tnedandnasesssuvesividnnislavan
feulfufTRvensruIumsaisassauAnaznantuny udddinnisiiaueaudslunsueay
FogaNA1eIY

Prerequisite: have earned credits of JC271 Cinematography and Photography and JC281
Visual Based Multimedia Design

A project based practical class of advertising includes multimedia. As a team project
student will design the use of photo ads, video clip and online media platform for advertising

campaign as well as how to deal with advertising agency and product client.

18.470 MINARNNYUATEITAR 2 (2-4-0)
JC470 Documenatary Film Production
JdeAunau: g@auls 1d.271 NN1SENEYNANEUASLASAINEE 5D
18.213 NMSAUANINTANTANERS
Anwinsdulssiuitiaulauasdilufdwsaniuguey Wendnnmeunsasad lnsunsne of
mmilﬁlmﬁ’umﬁwémmwsmm%miﬂﬁgmwwmf]Lﬁam‘fJuu,m1/1wﬂuﬂﬁﬁuwui%mﬁﬁnmsuaaéhﬁfﬂﬁﬂmLaq

TngBeusaanseseunuioudeyin Msasiuiidherin MssasdeuaztiiauesanuUalsnIANIAnY
Y
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Prerequisite: have earned credits of JC271 Cinematography and Photography or JC213
Photojournalism

Field study eplore interesting issues and get involved with the community to produce a
documentary. Learn how to prepare before filming, shooting area, editing and presentation at the

end of the semester.

(%
[ o

98471 NI MNEUATTUGEMSUE A UN 3(2-5-2)
JC471 Advanced Cinematography

FrsAuneu: @ould 1d.376 N NURSAITILENAN

ANUAIAYVBINITATIMALRDNKUUNIN AaanIUNguuasinallAlun1saeyinn neunsiaeL
dleveadanuidmiugifunmlneiants nsinuiaseuaguluisnisdeydiendesdidnea aanu
azidongs Anwinisyhaufulidau (RAW) Anwinsvihnuiugunsaiindeundesing q ldud noad 1asy
LarAn®1n15yuTImEn1suda (Post-Production) ludiuilifeadosfugnanin nasnaunisaiei
aneuRsdudmsuaueUaen1AMsAnY

Prerequisite: have earned credits of JC376 Mainstream Cinema

Advanced course for Director of Photography (DoP). Study the importance of creating and

designing images as well as theory and techniques in filmmaking. The study covered shooting with
a digital camera working with raw files (RAW), lighting, camera support gears as Dolly, Crane and
study the post-production workflow in relation to the cinematographer. Each student will shoot
one short film for presentation at the end of semester.
V8.472 mié’miamwaum%sﬁzuqq 3 (2-5-2)
JC472 Advanced Post-Production

gdadunou: aeuld 1a.281 NseBNKULAZKARIUANEDHAN W3D

18.233 NMIFARaNINLAZLEES

vannswazn1sUFTRRetuMiasenineuns welanmsiadon muagnisuaudes souiianig
(Surround Sound) 531719n15U5ENOUAN (Composite) N15uAd (Color Grading) naenIuUN1SHARLIET
anunsnunglulssnneunsssuungIY

Prerequisite: have earned credits of JC281 Visual Based Multimedia Design or JC233 Video
and Audio Editing

Principles and practices in film editing, color grading, CGI and surround sound miing as well

as the production of files that can be imported into standard movie theaters.
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18,473 Madeuunamountugs 3 (2-5-2)
JC473 Advanced Feature Film Screenwriting

Ardfauniou: deuld 1a.272 madsuunameunsidodu

nsEnUiRdsunasimuunameunitudauasniifidomiaunsodhieeugnidldeds
ihaulafanuwarliusslomiungon fEsuaginduinunisfinufdimeiuntviinisenu msdeu uas
msna suiluiaimaimnuidilanisaizesesnmeunilasnsiinszsian lasaaunnmeuns waze
ELARGIE R

Prerequisite: have earned credits of JC272 Basic Screenwriting

Practice writing and developing feature length movie script. Student will practice through

language training, reading, writing and speaking as well as understanding the story of the film by

analyzing the scene, movie script structure and creating deep character.

14.480 nmeuashaznmaslugIusuRaly 2 (1-2-3)
JC480 Film and Photography as Art

FdsAuneu: @auld 18.271 MIaneyiinIneuAsLazAINaNY LAz

18.372 AalzhazguyIenin

ANWILUIAA WATA LLawﬁﬁ‘ﬁ'mmwamumwaumimzmwmaiugmmmﬁaﬂz NNUUIAA FULUY
nsfavs vimuAad AnuAnaieaTen waznsnaunaIuisnsdeansedwiliqunivs sandamsiasen
5UAAUZAUANIUASTLAZTAINEY  1ATNANYINARNANUAINIUATHIDNNE1ETULTILUIAILAR
(Conceptual based) dmsuiausialsnianisAny

Prerequisite: have earned credits of JC271 Cinematography and Photography and JC372
Arts and Aesthetic

Study the concepts, techniques and functions of film and photographic work as the work
of art. Student will produce film or photography project for presentation at the end of the

semester.

14.483 mimamwLLV\I%’uLLazquﬂﬂa 3 (1-4-4)
JC483 Fashion and Portrait Photography
JdsAunau: gaula 1a.380 mﬁmLLaaLﬁamidwmwﬁﬂua@jﬁia wag
18.381 NITANLAIAINENYRTS
ﬁﬂmmmmﬁauLLawiwuaqLmeqmsdwquﬂﬁaLLazmme%’u WaduwLIAn mada

N5EUIUN1T MIMAuIme luni 210 WagnsAIuANBIAUTENEUNINATUNIN SIUTINTLUIUNTANUAY
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amee WunsinfoRrluarusnagalefioatsmanuliiaenadesfuuuidauaznisléniude
GERNGRRTY

Prerequisite: have earned credits of JC380 Advanced Lighting and Studio Photography and
JC381 Retouching for digital photography

Study the similarities and differences of approaches for portrait and fashion photography
including concept, technique, process, direction, facial epression, scene and all elements in the
image. Focus on practice both inside and outside the studio to create works consistent with the

concept and use of creativity.

1%
1Y

78.484 MIAIUNINLTINTANTANENTIUES 3 (1-4-4)
JC484 Advanced Photojournalism

FsAuneu: @ould 1d.271 n1sangyinmeunslaznINEe wse

18.213 NSANBNININTANTANENS

Anwnsndnyaninaieiinisaismans a1sed WumsauaeauNLaEIHER Ui
Wnudaaganlulseiudiaus Fne1AunaInaIgYwuINIInISUILEUD N1SHANNEIUITNNS
$1199) wazharnaiuwimenisiiauaiiieadsassraudululdnuamaiedaisaisaans ans
AR NABAIUNITVINIUNIAFUINLTIEAN

Prerequisite: have earned credits of JC271 Cinematography and Photography or JC213
Photojournalism

Field work study the production of photobooks and documentaries focusing on the depth
of issues, present a variety of approaches, combinations of methods, and seek strategies for

presenting ideas depth field work.

FvdsAvuenAue
d9.202 N1YI99INa¥EIMTUNITYINUY 3 (3-0-6)
EL202 English for Work
FsAunew: @ouls aw. 172
wIsuaunFounarfndudnAnyuileitngnisvinau Hnldinuenisile wa erunazideu
TuvFunnsineu
Prerequisite: have earned credits of EL172
Preparing and training students for careers; using business English reading, writing,

speaking and listening in the work-related contets.
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aw.271 Mdangudmiunseaisuiavy 1 3 (3-0-6)
EL271  English for Mass Communication 1

dsduneu: asuld aw.172

Aninwenmantwlududoarsinaru Tnewuinwgnisils ya 61w @eunsnduluanudunns
wiadefiu Inglnsvied nmeuns uwazlawan

Prerequisite: have earned credits of EL172

Practicing language skills used in the field of mass communication; emphasizing listening,

speaking, reading and writing skills necessary for journalism, radio and television broadcast, films

and advertising.

aw.371 Mudaingudmunsieasuiatu 2 3 (3-0-6)
EL371 English for Mass Communication 2

Anvinwgmanwiiieldlududeansinary madeuinilensrmmainguay
SiAYd NM5EULALTIUUNUIIAIENT ANUNBY1T @15AF UNAMULARSANUAALAY UNAIININANS
dumwal mflsinandeinguasingvied wagmsdudssiiud Ay

Prerequisite: have earned credits of EL271

Practicing language skills used in mass communication: broadcast news writing and
reporting; reading and writing editorials, newsletters, documentaries, opinion articles and interview
articles; listening for main ideas and details from broadcast news, interviews and documentaries,

etc.

.241 Aauznsgeuntwing 3 (3-0-6)
TH241 The Arts of Thai Writing
VANNIIHALNATBLUNNTATINUTEURE 1T AaUYy NM13a19UTEUTURUUANN 9
Principles and strategies in the art of writing, practice of writing and ideation in creation of

writing for specific purposes.

U171 AW 1 3 (2-3-4)
CH171 Chinese 1

Qe

L = ¥

Anwilassadeiiugiundidguenimunimesunisesnideanaznisinuliginsal Seuiisnis

>

'
fal a v v a

WHURDNWITIU UTEUIRY 250 $1 HADAIUNANNTILNAINNGIDNYIIUMAINY (UTTE18LazElney 6 971968

FUnnan)
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To study the basic structure of Chinese including the phonetics and grammar and to learn
to write 250 Chinese characters and to study vocabulary using these characters. (Lecture and

practice 6 hours per week)

U172 N1 2 3 (2-3-4)
CH172 Chinese 2
Fwdaduneu : @oulsl U.171 viTeruNIAARU vise LasuaulAIINUIIENY
Anvisonnn 9u.171 Soulsuusrlonafidudoutu uandoudisnusiudfiutu Ussann 300 ¢

(Ussenenaziliniy 6 Faluasadun)

Prerequisite: students should pass CH 171, pass the test, or approval from the lecturer.
Further the studies done in CH 171 by studying more comple sentences, and by learning

300 more Chinese characters. (Lecture and practice 6 hours per week)

0171 PrendudmsugBudy 1 3 (2-3-4)

JP171 Japanese For Beginners 1

]
IS A

Anwsvuudeauassig 3 wia Mdlunwndu fe Bnoug ey wagfid Anwdwinmedild
TudinUsedntu uarlassadrsusloaduiiugiu Anduiinueits 4 de ils ya 81w Jou dWeliaunsodoans
Fown TuTAnuszar il Fouddwivszana 600 &1 uazdnusdudfugussan 80 & (Ussensuay
fnklu 6 FlsedUavi)

1. To understand phonology and the 3 different kinds of Japanese writing system:
hiragana, katakana and kaniji.

2. To study greeting epressions used in everyday life and to develop the four basic skills
listening, speaking, reading, and writing.

3. To be able to understand 600 words and 80 basic kanji letters.

(Lecture and practice 6 hours per week)

.172 mmﬁujﬁuﬁm%;ﬁﬁuﬁu 2 3 (2-3-4)
JP172 Japanese For Beginners 2
Fwdaduneu : @ould gy, 171 eNIUNIVAGRY W3BlASUaUIAIINEUTTENY
Anwlassadadssloatuiugiudonn g.171 Andusinueits 4 fo ils ya 81u waznTeou ol

a11150d0a156509573 IR TUle SeudmdniUTEan 700 AuavdnusAuIUTTII 220 M B9
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£%
v a

seautitin@nwnasdadnyiuseann 1,300 A1 wardnuysAuTUTENI 300 i1 (USTEN8ULaERNEY 6 Fluao
dUnnh)

Pre-requisite: passed JP 171 or pass the test or approval from the lecturer

This advanced course aims to further develop the four basic skills listening, speaking,
reading, and writing to communicate in Japanese everyday life. To know 700 words and 220 kaniji
letters. Students are epected to be able to know approimately 1,300 words and 300 kanji letters.

(Lecture and practice 6 hours per week)

U5.201  mssninentosiu 3 (3-0-6)
PH201 Introduction to Logic

n1soamaNakUUTdazuuuaUly Auaumnaunalun1seIupa Jolanantun1sens
WIRHA N15IATIEYINTEme R luInUse 13y

Basic forms of reasoning by means of deduction and induction. Emphasis on major topics

such as fallacies and argumentation in natural language.

U3.211 YSwgsziuen 1 3 (3-0-6)
PH211 Western Philosophy 1
MngIUIARLAE TS e e Tunn sausadbreulansfiaaudcuSvnyiaiauiaio
TniiAsnsAnuazuunAnvenalalazenialafaldunan
The history of Western thought from the Pre-socratics to the philosophers of the
Hellenistic period. The course will focus on the philosophies of Heraclitus, Parmenides, Socrates,

Plato, Aristotle and the Stoics.

U3.221 938803 3 (3-0-6)
PH221  Ethics

Jomiugrumaniemans damuieatuaui ANNYRATTTN ANG LN NATAUSURAYBY
anuduiusszninyanadiuding 1nssuLReIUTENgR Lagnquinnaismaniiiddny lnefiansan
LmemﬁmaqﬁﬂﬁmLLﬁxﬁﬁﬁﬂU%’%ﬁgwﬁy’qmzi’umﬂLLazmi’uaaﬂ

Fundamental problems in ethics, including the problems of the good, justice, happiness,

freedom and responsibility, the relationship between the individual and society as well as moral

judgments about human conduct.
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U3.271 YSugwziueen 3 (3-0-6)
PH271 Eastern Philosophy

o w o/ a

LLmm’mﬁmﬁmﬂcgsuaw%'myﬂ%ulﬁmmzﬂawwu ImEJLﬁuﬂzgmLﬁ'mﬁ’uﬁmummnﬂsﬁ AADAIU
Payydsan nsidles uwazdvinavesuSvgng TusendifdeTausssudue

Important concepts in Eastern philosophy with an emphasis on Indian and Chinese
philosophy. Topics include different aspects regarding self, suffering, liberation, social and political

issues as well as their influences upon other cultures.

A210  iAsugAansiionu 3 (3-0-6)
EC210 Introductory Economics
GanizdnfnuviuonamueiasygAIansviiuy wazdgludundiuiald ninaeuld 391 a. 211 w3

f. 212 38 . 213 %199 A. 214 NOUNIINAY UIBNMAIANEIITIMALBE)

Y

'
YK

‘waﬂmlﬂ%aﬂLﬂ'ﬁ‘wgmam%qamﬂLLaw‘wmﬂ ludiuvaaasugaanigania AnwideguatdAnay
gUMUYBIFUAT NANTTUFUTINA NINER UagaAuU WoRNTTHYRMUIENER LATIas1uasngRANTTUNTS
wistuvemihendnlunanfiinisudadusgianysal nataynvin wazmaiadlianysal wuiAnaIw
AULUAIVDINATIN LATUNUINYDINIASTTIUNITUNINUEINATN TUAIUTDUATYIANEATUNAIA ANWIDY
Wanune wastgmluniaasegiaunain Anudilafselaussy1vid s5uun1sRukasN1I5UIAT3
ulsuemsdunagmsadslunsinuviadesnmmaasugin sauiimshfsddaasusiaunanalulily
N19ATILRANUNITUNINATEEAD TUN1ARIIUTEINARNYITIAINEIAYUDINITA TLATNITRUTENIN
Uszna wazdolaugeseninan1saes wazn1suntamann
(For non-economics major only; credits will not be awarded to students who are taking or have
completed EE211 or EE212 or EE213 or EE214)

The general principles of microeconomics and macroeconomics. In the microeconomics
section, topics covered include the demand for and supply of goods, consumer behavior,
production and costs, structure and output of production units under perfect and imperfect
competitive markets, the concept of market failures, and the role of government intervention. In
the macroeconomics section, topics covered include objectives and problems in macroeconomics,
the determination of national income, money and the banking system, introduction to fiscal and
monetary policies used for economic stabilization, and the application of economic indices to
analyze the economic situation. In the international economics section, topics covered include the
importance of international trade and finance, as well as the conflict between free trade and

market protection.
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2.200 Awingwily 3 (3-0-6)
PY200 General Psychology

sz RuarBnamnednine Mugnumnedainen wofnssu Waninisvesyud usagda n133ud n1s
Seu3 il 913ual YAgnamLasngRnssunIsdinuveIyanaLay gy

Human behavior by scientific methods. The course will cover the biological background of
human behavior, growth and development, learning and thinking motivation, emotion, perception,

intelligence, personality and social behavior.

3.270 39 IneUseyns 3 (3-0-6)
PY270 Applied Psychology

Ftaduneu : @ould 2. 211

NANLAENGUHN19INTINYT Mviailangiinssuuyed MsUszynandnInineilunisingu
anmwndey yuvu fuilaa waznisne iensuTuinaznisairenuay uazdunineinsuyudi
depuiiaUssaun

Prerequisite : PY211

Principles of psychology in order to understand human behavior, including self and
other’s behavior. Application of principle to the workplace, the environment, consumption,
education etc., Emphasis is placed upon adaptation, healthy living and valuable human resources

of society

1.265 UseiRmansioens iuoanielasiuade 3 (3-0-6)
HS265 History of Southeast Asia

WUIN15209556199 TueldensJuoanidesld 8nSnavesnieusn ansdnsissaten waznis
Wasuwamismaides iesugha wagdany

History of the West from Greco-Roman times through Renaissance.

U.365 UsgiRmansolivng tusanideslasiuats 3 (3-0-6)
HS365 Contemporary History of Southeast Asia

UsgTRmandiofeny fusenidedlindsasasulanadsfiaes Tuudwamnnsmnaniandes isugia
Fipu wazauduiusiunisdsunlaswedanaiauen

The idea of European integration; the development of the European Economic

Community and the European Union
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N3.201 MANNTUTYNT 3 (3-0-6)
HR201 Principles of Management

WNAAMINsUIMS auimmguiimsuins wihikaginueduimsesdns msnaunu ns
Jaoednis n1sludin uaznsaiuan N13RRARlaN1NITUINIT WaYasEsTIUNITUIINS

Management concepts, cvolution of management, roles and skills of managers, planning,

organizing, leading, controlling, managerial decision making ang ethics.

NM.201 NANN1TAAIN 3 (3-0-6)
MK201 PRINCIPLE OF MARKETING

(@ wsutnfneuonanzwitivg«)

wnAa kIl jURkazszvuniseatnadendlunisiiauedun/usnis n1simunsial n159n
1MUY LLa8ﬂ’1i?il’ejﬁﬂiLL‘U‘U‘UﬁﬂMﬂ’]iLﬁ@m@Uﬁu%Nﬂ’NﬂJéf@\‘iﬂ'ﬁsU@ﬂﬂﬂ;iJL‘lg]’Will’]EJ Uuﬁugmmmwﬁﬂﬂu
dnwaiz wagngAnssuvesgnAnasnauNansENUTrodinL Lazdauandon

(For non-Thammasat Business School student.)

A study of marketing system, concepts and practices in the modern era. Emphasis is on
how products and services are offered, priced, promoted and distributed, based on an
understanding of customer characteristics and behaviors as well as implications of marketing on

society and environment.

5.211 anudidosunsdgmans 3 (3-0-6)
PO211 Introduction to Political Science
535UMALAEITNTVRssgMmans Anuduiussenineigmaniiumaninisdeandug veulun
NM3ANYIAEATEUAUAINO YA N1e3gArans uagndnninfgatusiuia nasldduna anuduiug
Je9sgivuAne a01duNsiies MIUNATEY NEWNINSITRY NTeUIUNMSHlBILAsU ¥ IIAR
Students will be introduced to the study of the nature and principals in political science
as a discipline and its relationship to other social sciences. The course will also eplore important

theories, principal of power and how it relates to the relationship between state and individual,

political institutions, sovernment, political power, political processes and international community.

9%.125 anudnluieaiuendey 3 (3-0-6)
AS125 Introduction to ASEAN
UseIRU09N15n0MY kagtUN1NUNgY090 T IUNADAIUAINTINATUTIAY N15KDY NSUNATBS

\wWsegha Tusssy AnuAaLasaudeilesuresUsznang iluaunTnondeu
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An Introduction the history and the aims of the establishment of ASEAN community. It
includes the overview of ASEAN countries in social, political, economic, cultural and ideological

aspects.

18.200 Ardilosuidesuuvineusrsuuvlus oy 3 (3-0-9)
GV200 Introduction to Thai Rural Society and Rural Societies in ASEAN

nalnnediaNguUnineangan1simuIgaNTivaty auieaAnIThatvIn T luwg
maden melAunAaiamusssuyuwy inswgianeifisaazdug lnsAnwiuisuiisuiuamdsuudag
suuniistululsemasnauUssratudne Sons Tusendedld sifwansnureinisdndUssyay
PUTusoTUUNINY L*‘ﬂumiﬁﬂmmﬂmimaL.Lazﬁmﬁﬂmamﬂwﬁuﬁmuﬂuﬂ'ﬁzmﬂlmw‘% aUszely
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The course aims to eamine dynamics of Thai rural society from the era of

development approach based on the notion of modernization to the search of alternative
development which is represented through concepts of community culture and sufficiency
economy etc. Furthermore, the course eplores changing in rural societies of ASEAN, and the impact
of the establishment of ASEAN on Thai rural society. Students will have class and field visit of rural

society in Thailand or ASEAN.
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