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1.1 sWauazdondngns

sWavangns  : 25520051102714

Jondngns

Alng L MNGATUSMSIINIVIR

119199y Bachelor of Business Administration Program
1.2 FoUyuazanvnin

Alng Foifin U3MsgsAetidi

Yoo  us.U.
AYIBINOY Fousfu Bachelor of Business Administration
Jode BBA.
1.3 3y uen
1.3.1. 3vL0nM15KU / Finance
1.3.2. 3u8NN139AM / Marketing
1.3.3. '36111LaﬂizwmsammLﬁ'ami%ﬂmi / Management Information Systems
1.3.4. I 10NN15UTMITOANT N15UTENOUMT Uagninensuyed / Organization,
Entrepreneurship, and Human Resource Management
1.3.5. 3@NUIMINSUHUANNS / Operations Management
1.3.6. Iy wonuImIgsnaseninalseina ladafnduaznisuuds / International Business,
Logistics and Transport
1.3.7. W nengsnaedemnsuning / Real Estate Business
1.4 ULUUYDINANEAST

1.4.1 guuuu

O  wdnanssedudSuaes (dailes)
M wénanssedudSynies 4
O wdnanssesudSaaes 5 U
O  wénamssedudSaaes 6 3

1.4.2 Uszanvaviangns
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1.4.3 ANy
[ = <3
O  dans@nwiduniwilne
O  damsfnwndunwndsnge
M damsfnuviensilvewazniedangy
[ = I 1
O AANIIANYUTUN BN NUTENA TEY.oovene

1.4.4 anusuilanuaariudu
M Huvdngesvesanriulneiamis

O Ikd3ayayannndn 1 awnden (wu miviaga) wieduliyansiussninsaantugaudng)

1.4.6 @0UNNVDMANGATHATNITRIITUBYIR/IuYaUVANENS
NANgRSUTUUTE WA, 2566 UTUUTINUANGATUIMNTTINIUMAN N.F.2561
fvuailaaouluniansdnwil 1 Unisfinwn 2566
Ifnnsanndunseslasrngnssunisuleuisisms lunisUssguedadt 2/2566

dleTuil 25 \Weungunia A, 2566
I¢Suauifi/Afiureundngnsananiumiinetds Tumsdszaundadl 8/2566
Sotuil 25 Weunsngiau w.e. 2566
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1.5 913wiausausznauldndsdsanisAnen
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FdsanisfnwaunsaUsenevendninuims Undwinis UnIde waziheluesdnatiniads
wazionauiifertedluduselud

1.5.1. AMUNISRUAIENITUTMSNITRY WU WinLYedadAng 1dusuIng §UsmInistiy uae
Frshiiuimsenuides aenisamu wu Tusnined WvihilasuiletaTvosudsn Wmihfiuugi
wAn SNty dniesgivdnning Wmihiluiheuimsarundswenemu fUinvmissiu
uavanpanItunsiu Wy Wmihilessidude  Wvihiludeuisanudeaazaninadoses
a010uN15RY IMNIN1INSEIL UnITenstiu dnAntduasinsdssme Wusu

152 funseain Wy Msiesgikegidovnanmatn msdanisgni msdansnivie

a

NSHAILIRANA T3 055N A NN1FIANITNNTVIYUAEATAIULDINIINISIANUIY (Trade Marketing)

9
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1.5.3 AIUSTUUANSAUNALNDNITINNNG WU TNILATIZILALBDNLUUIEUU UNILATIZTLATINRILN
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g3nadiannsednd dnsivaeumsuiiawes NUSnwInUAUSEUUETAUNA §LR1WIRInTsuunegsha 9
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FPUU fuaazdnnisiasetisneuiinmes gimuilusunsy Wusu

1.5.4. fMUNTUTMTOIANTT NTUTBNBUNIT WAENTNEINTULLE LU

NALAYINTUIMIININeINTIYEE (Human Resource Management)

£y (% 6

UNNUNUNTNEINTUYEE (HR Analytics)

dniaumineInsuywd (HR Development)

UNIIATIENALAEUTUITAIMOULNY (Reward Management)
ﬁﬂ%"ﬂmﬁmmiﬁmiw%’wmﬂiwwé (HR Consulting)

CPO: Chief People Officer §3An15 / #81738M15E18 / WHUANTNEINTULLE

CLO: Chief Learning Officer #3AN135 / §81W38N15818 / WNUNIUHLLASTAIUIBIANS
UnJwgiuleunsuaznagns (Planning and Strategy)

UnWAUI99ANT (Organization Development)

TUNUINITUIANIT (Management Trainee)

ngudvn1siudusgnaunisuayn1susms (Entrepreneurship and Management)
191U8353NAVBIMULD4 (Entrepreneur)
MY MFINIATOUAT?
= | 9 a s & o a ¢
NUINYINNAIUITINIVDIDIANTUUUY/ FUIATTNIUTY

a = v
Vlﬂiﬂ‘tt’]ﬂ’llm’liﬂ’izﬂa‘l_lﬂ’ﬁ

WYY UN15a319§379 (Start-up)

a

Wenngrinunsiauesdnslviegseauasiiula (Survival & Growth Strategist)

e eX¢

UnAAsIEinagns SMEs
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UIMININER WWTIUTMsana 1Wmndnee 1mthiusmsAssdu WITiuImsauaanag
v v o Y o o & v Y ala ¢ P Y o a | @ v
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) v Y 1
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54

FonAUAUAT MU891579015 WDusu
1.5.7. sugsneedeansuning wu dniwuedwnsuning dnasuedmniuning {uims
NINGAY  UNUSLIUIIADEIITUNSNG  UNNITHANDAINISUNSTNEG AN ULASUIINUNDFINISTUNTNE

Wudu
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M qudsan
O viwwseduns
O gudimen
O qudee
1.7 enldanennaavangns
Usztnnlasenig
M 1assnsun
O Tasanisivey

O Tassnsunfinazlassnisivay

AldTenaeanangns
M sindnwilng 113,600 UM
M sndnwisnsend 190,000 U
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3) WlonantdinidanuAnaisassiuasanudndainnssuifioaansaiuussgndliannug
funsuimsssnalianusatiauenunslunsihgsialalg Adulsslowidessha deau was
Aaundon
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AanuddglusssinAvia Tunsuimssshaniianudstiy

3.4 HadWSN5ISEUTVaWENgAS (PLOS)
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K3 fianuduazenudilulaluaszdfaRstunssuiunsuimsgsie ludunisnausy
N59nlAeas19eAnIg NsUHURNS
Auvinee (Skills)
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AMUa385554 (Ethics)

E1dmnutedndaasn deanzliionsaondssugau danusuiaveudenias dau way

GNTRTELH
E2 i3t wnsnuazUfuRniung sedeu wasdatadusne 9 vedasnnshazdeny

E3 fmnuianudilalunanasesssy ausssundanudidgn1agsia anunsadanistymimig

ARISITY ATUFTTU UALATILIUTIANIVANNINGIAA
AuaNwMZYAAE (Character)
C1 #pnuanansalunisusum anistananiunisel

C2 yiulan Muday wihviunsiUasuulaswedangsng

3.5 nagwsn1siEeuinaanisiiedutnisfne (YLOs)

A3 vinwe MiruaR wIeduq NtnAnwazldsuilie

uil .
SeuauusazIul

1 f3eusinnudlafuguientuuimsgsialudiusig q
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a a 6 a
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4.1 STUUNITINNITANEIBALISYLLIAINITANE
4.1.1 S2UU
[~3 [} < v = a = = 1 I~
Jundngasuuuiiunan Mssuumsanwiuuuninig lag 1 Un1sfnwiwusesnduy 2 a1a
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M A 16.....aensEnwUng

4.2 Msanliunsvangas
4.2.1 Mu-antunisaiiunisissunisaou

M 5u - narswnsund
O wendu - nanswms
4.2.2 S2UUMTANEN (1GoAles 1 SxUL)
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O #uq 2w

4.3 \as9a31amangns $183v1 waznleiin
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N3 Us2nNaunis kasnineans
uywe
4.1 ngu HR 33 3
4.2 ngy ER 30 6
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6. U33g3naserinalsemea 135 30 45 18 6
ladafnduazn1svuds
6.1 mj:u International Business 18 18
6.2 Ngy Logistics 30 6
6.3 N§4 International 18 18
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* yeivinviedyiden wntnAnwvidendnwiivivladvvisauasulaseadiivin dnfnwaglidnlnlundngnsiug viemn
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6.2 NQY Logistics 30 6
6.3 NQYl International 18 18
Transport
7. g3nvedsunsng 150-159 30 45 36 - 6

4.3.2 3w lunangns

4.3.2.1 SR&2Y

MeIlunANgasUTENBUMIY SnyIEte 2 130 3 M UAzlAYTia 3 61 agllauvune

1. snwsdermthdiavlunangasuimsssiatudia daumvingdsil

NU./BA
UY./AC
N4/FN
ne./MK
36./1S
74./HR

[d a Ao
Wusedundngeulag
[d a Ao
Wusedvndnaoulag
[ a Ao
Wusedvndnaeulag
[ a Ao
Wusedvndnaeulag
[d a Ao
Wusedvndnaoulag

& a Ao
Wusedvndnaoulag

AMZNTIAARS LAz NTUYT

AAIVINTUYT

ANAMIVINITEY

ANAMIVINITHANG

AATYITTUVENTEUNALNDNITIANTS

F1UINTUIMNTBIANTT N15UTENBUNT WasnSneInTuy el

NAUUITININTNEINTUYBE

[

£l

Page | 10




nw/ER iuneiniideaeulas @1v1nnsuIMsesdnig MIUsEnouns wasninensuye
NAUFUIZNUNTUAZNITUIINT

ul/oM  iunednidaaeulas awdmsmsufoing

55/B  Wuneiniideaeulas  anvuinsgsieszuinalsena ladafnduagnisvuds
NGNgINATENINIUTEINA

a9/L0  WWusednddaaeulas  @1v1uImsgsnaseninaseve ladafnduaznisuuds

a s

nauladasind
vs/T  Wusnednddedeulay @1v1usmsgsieseninassne ladafnduaznisuuda

NENANTYUES

1

5a/RB  umednidageulas  avigsivedmnzuving

(%
=

2. skav 3 suvislusednmangnsuimsgsiadadia daumvaneail
WAy MR ANSLSNEAUIN

U A =< Ia v v I A ! LY
LYnandu NUYA ﬂfjllﬁ]‘?ﬁL@ﬂU\'iﬂ‘U/LE]ﬂLﬁ@ﬂ/Lﬁ@ﬂ/’?%’]LLﬂUi’JN‘UQﬂU

(%
1Y

v v = A =
LAYnanNIaY NS YUUNAITANE

4.3.2.2 5783% ez darMuAvIaNgns
dafvunvaIvangns
4.3.2.2.1 N15ANWIIBBN

UnAnwnuszasAagfnuiivnenlaivnenuilddundnansusnisgsnaludin vesnmy

LY

witlvemansiazNsUadrdesdnuselnienauteulurus ndveransiarn1sUyt Amuualined

o

1. v nendsru Azdasaaulalaniazsiedvlusinin C

2. ANsERURAraTaLIT e NUIRULAZITIeNERNWALTINNURRkIA1NT 2.00

'
v A =

AsyaunRzun A ssiuRisazadlunguiventedu dmsuivintndny
Y = ) 1% & v I v aad O
RosfnwgIvTeAnwIMawIuAINTe 1 waz/vse Ue 2 a¥ldriszAunananyinty
4.3.2.2.2 M3AN1I¥Neng (Double Majors)
UnAnwinuznItveransuazn1sUT @auisaldenfnwiain1ivinig g Aninualily

MaNgnsUITMSiatadin wazvangasUnyddadin winlasn 1 avivien wasnisfinuivendassies

aa

I3 Y o « A o a ° 19 aa Y v a a d' a &

Wulusudennue/teulanvsaosisneniinuall Tunsandisgrdulmseuiviauluivieniy
nawnu Neil axszyviendmidendnulilulunenuranis@ny (Transcript) lnetdnAnwiagaesdn
s lug1vIvend 2 iasuniulassadiivienvesarviivneniu 9 wagliilnulsingiu

laitlaenin 150 wuena

a A 13 a

nsslnAnwinuenndvermansuaznsUnd NUszasrasSouiviend winusasdiaaniu

o
[ 1 [

Ysygyrlinssiunangasvida wasilunmsiseuengdrunangnsniideamsnisaeudiuanainiu

Y

Page | 11



szsalimzuuuliosninazuuudeudivaainAnwainuaanie vesaedeuiazsulsyn warssaly

AZLUUAIULIN I UAeERUREINY wazUiReniu

4.3.2.2.3 N1SANWIAVIIN %38 I aan

I =

JnAnwNdanfnwarvivienlafiiinualidneisnnnseisden UnAnwIalkaen

v
v

Anwnguuuilaguuuumilasd
1) F¥ln Litfeundn 5 31 15 miein
thinwiuszasdazAnuivln dnnwannsadendnuldnutoulaiiudazaviin
srunduiviln Inedosfnwinudorimuanasdoulvvemdngnsavisnindun fivus fadl win
Tormuandngnsinnidndnvdendnuidmvualidnenuiuni 15 wiefn dnAnwazdesdne au

AsURINTefuakaIeulunvangn v niduimue lunnduiumnimheinveduilnimdesy

CY

JnAnw1azAaudandnwIvIanuuIn I nndndneasnld ¥SanuInIvIasnauNaIvIIvITINULD g

[ Y]

INAANUAL TRATUAIUINIUIUNUISAAN AN AUAT 199U
= o a = a/ gj L a = o LY g v
wndinsimuadvnaganulilunmdngasivienuaziviln arunsatruntdugila
1 C% ] a Y g =l LY 1% = a L a Y g
uiazdunileinldiiesnsafel uwazinAnwazdasfnunivlundngasivienniadv ntunauny

Tiasumulassaienangasinuald Tneliddesniiu

a 4

N15ANYIIYNNEIVIIBIAN 9 VBIAUEWIAYEAIERTWaSN1TUYT Unfnuinusvasnd

= a a ) a s U & & a a = Y =
f\]gﬂﬂﬂqﬁqﬂ’]ﬁ?ﬁimﬁsﬁ']VUQsﬂa\iﬂmgwqmﬂjﬁlﬂ’]ﬁmiLLﬁgﬂ']iUiUUSULUU']sU'ﬂW ?ﬁlﬂﬁﬂLa@ﬂﬁﬂ@qiﬂmqﬂwaiﬂfﬂ

famelull

1) dwmIutnAneruznidiveransuazn1sUy

v =2 a 4 v A A = a 1 A o

UnAnwiruzndvemaniuazn1sUyd awisadondnwivilnens g Anuualilu
nangnsvaAnynIdireranfkarn1sUd tnlneagaesfineisneduidie o auteuleiiudagivin
muuald wazassasulalalusiedrindsduudazsnedvildsiniy C uaglaaszdumasazauivily

Panualisinin 2.00

U |

2) dMMSUUNANYIUBNAMSNINBLAEASLAZNISUYT

[

'
P

UnAnwruenausndlseAEnsLazn1sUYT NUsEasRvzAnwa1vnivnlaivinied

Amualiundnansuimsssnatndin augmndivemansuaznsUnd Widwiv agsesdinusedaeng o

o

o A

muReulaiuiaraviviivuall lnsdesaeulalalusedndiduilileinunusiudefuremangns
Usmsgshatadinudazsnedalidinit C uasladssruneasanivinimualisingy 2.00

A Infsuzir liunAnyaanfinyd el

1. 3 inluamzswidiverranswazn1sUyd tawn 331vnnstad vlnniskdu 33l

ANSAANN AV NTLUVANTAUNANDNITIANIT ATNNITUIUITBIANTS N15UTENBUNIT WATNSNEINT

Page | 12



wyud 3MUTIINUHURNS v lnuimsgsnasendneUsema ladasndu azn1sauds wazivin

a o

gstedwniumindlasindnwagdesdnwmudeuluasdetmunvemdnansiuiniiug

2. 3y innwsangusiioanInvesaantunie thinwazdesdnwinuidoulunay
Formuavomdngasininaudnguiioodwdimualy

3, Ay lnnersengevasnnzAadaians tnAnwazdesdnmaudeulvuazdorivun
vomdngnsininnnssnguiimuely

4. v nasuganansinAnuviazdesdnvimudouluwazdeimunvemdngnsiviln

\ugAansnvuall

)

o
®

A v

Ya9n NIANUNANwlUUsSEaIRANYIIv N YnAnw1azhesdne1Ivaanniy

N
[e))

)
YarmnuaianvIvenidndneasndnwiiuuald
P98 MNUNANwILENANBIAIUNINERNIBIN wadeAnulaliasunu@aulydunin

Y

= ° A a  av vee v & v & I a A v v A a A 1%
UnAnwaiunsaiimhefaverivinladnwuiwaiuy nduilumbeinmelitdideulvveivudenls
il fosfnuivilnuwdilitesndi 3 5183w 9 wileie
FInanansnIdseAIdnswazn1sUyd NindAnwiruswidveaiansiaznisUnyd

aunsadenAnwduivdeniiuAnainiviNaviviivus sesiedsseluil

wu.321  msliAUSnemnsgsialaeldnsdlfinm 3 (3-0-6)
WU.322  MISRNUEIND 3 @nsndlaifosndn 135 Hlusdeniamsany)
wu331  lemanisgsaluussimadiu 3 (2-2-5)
Wu.332  lananiegsnalulssinalu 3 (2-2-5)
Wu.333  lenaniegsnalulsewmedenlus 3 (2-2-5)
wu.334  leniannagsnaluginie CLMV 3 (2-2-5)

Wu.335  lemannegsnaludsewmelng (@wsulindnwiwaniudeuainsaussmaningu) 3 (2-2-5)

wu.336  lemavnagsialuyssmaiifinvun 1 3 (2-2-5)
wu.337  Temavagsnaluussmeaiiinun 2 3 (2-2-5)
WU.338  MIIANIITINUUTUAN] 3 (2-2-5)
WU.339 vty NaUTn1seIne 1 3 (3-0-6)
WU.340  vvaRlAY NAUTVNTESAA 2 3 (3-0-6)
WU.341 ey MaUIMNSEINa 3 1.5 (1.5-0-3)
WU.342  videiiiay MaUTnseIna 4 1.5 (1.5-0-3)
Wu.343  videiiiAy NauTMsEIie 5¢ 1.5 (1.5-0-3)
Wu.344 ey MUIMISTINa 6 1.5 (1.5-0-3)
NU.345  MSUUduNegsiaseaAuFi* 3 (0-3-6)

Page | 13



NU.346  MSLUITUNINEINATEAVUIWNYIA* 6 (0-6-12)
WU.347  annsnew 1* 3 (0-3-6)
WU.348  @n1SMaw 2% 6 (0-6-12)
*s1e3sananliduiinuanisfinenlusedvn w3e nquaeivinlasu msesudiiiieuleuy
2/ ! a & L % 1 a = °o = =2 1% M 19 ¥ o o =
Ausuazmeinludnus ACC Inelumheinmednsansfnuls wildlihuidAuinezwuundey

o & g 3 = Yo wa = i % 1 a
GELERIN Lﬂuiﬂmmﬂmemmimwiau LLﬁ%lﬂiU’f]‘léll{51‘mﬂﬁm%ﬂiiuﬂ’]iLVlEJUIE]Uﬂ’J’mzLLaSﬂ’]{m%‘l\l’]EJﬂG]

4.3.2.2.4 3y ndends  lidesnin 6 wiein

1. dnfnwansadendnuivilafldiideaeulunaendvemanswaynsdad
Tngdanfny15183¥UBNEIVIIVILEN Y38

2. dn@nwrannsaidenfnedvilasldndaaeulunmInedesssumansiiuia

(%
Y

denw’ il Jvlundngesivdnwinluiidusiaseiv 100 lanansetuiduividenasla

4.3.2.2.5 M35UaYUIYYIMANEATUINN ST INAUMIN
hnwnazndvemansuaznstyinanwndngnsuimsssiadadin avinladn
vile uliamsafnuildasunulassairswasfoulyding q Admuelflundngas dnAnuiiavsveiy
aqﬂ%zyiyﬂé’muL'E"aulsuﬁwialﬂﬁﬁa
1. lemhefnazaulidesndt 105 nieghn
Iesudnsziuipdnazalisngy 2.00
Ie@nwnednTumnaindnwiily s 30 miedn

2

3

4. laAnwnivwnusintsau ldeenia 42 wilehe

5. ladnwiyendrulay/Misieniden itesnin 30 wilein
6

la@ny v aentads esnin 3 vl

Page | 14



1) JyAnwsialy 30 U8R

MvualiinAnwinnauainsadenseulaynaeiviluwiaznuin lnedesdenseuliasuii
5 e uiazruanazisaufdn il liun 1) nueenuminiulanuazdeey 2) muneguisusuaziinue
N1388a13 3) nuInAdlar1ans Ingrmans uazgmalulad 4) vuinguanziazinyeurisoulan

[V 7 (%
Y

5) MIAN1TUINSHIANLAENITTEUIINNSULUR Tuiusunedu 30 vihein lngddeivuasail

SHEIY Fodun wilenn
(UssENE-UHUR-AnwnieniLe)

RUINAMUIITIULaNLaTEIAY Tauiden 1397 3 whefn 910 2 Jused

15.101 lan, owdeu uaglne 3 (3-0-6)

TU101 Thailand, ASEAN, and the World

5.109 wINNTIUAUNTEUINANKUTENOUNTT 3 (3-0-6)
TU109 Innovation Entrepreneurial Mindset
wneguvIezuazinusmsdoans U 4 3w 12 mheAn fail

45.102 PInfUguUnIenIN 3 (3-0-6)
TU102 Life & Aesthetics

15.106 AMUANAS9ETIAUAENITRRANS 3 (3-0-6)
TU106 Creativity and Communication

AF.101 N15AA 9IULAZLTIUDE NI T 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing

aw.105 Wnwensieansnenundngy 3 (3-0-6)
EL105 English Communication Skills

wnangdinenand Aneranaas uazmalulad Teduden 1 3% 3 wheRn 9 2 Jvdsil
15.103 TAnfuanudady 3 (3-0-6)

TU103 Life and Sustainability

15.107 vinwehdvianunsuAteyn 3 (3-0-6)
TU107 Digital Skill and Problem Solving

NUINGVNITUALIINYLUYIBUIAR Safu 2 3971 6 nhedn il

aw.125 Mwndanguindedan 3 (3-0-6)

EL125 English through Social Media
1295 NN UTIINIThAsTInYefnw 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

[

NUINNITUINTHIRNUAZNITREUIINMTURUR Tedu 1 391 3 mihefn el

Page | 15



15.100 waLilpsfun1sasiionnUaym 3 (3-0-6)
TU100 Civic Enagement

Vil dndnwidendendnwisiedilundngnsividnerialy wuieladlddndiuau 1 390

3 UUIYAR

Page | 16



2) YN

2.1

De
=D

NWu.201
BA201
NWU.202
BA202
nWu.204
BA204
nWu.401
BA401
U%.201
AC201
U%.202
AC202
19.201
FN201
N61.201
MK201
38.201
15201
14.201
HR201
1y1.201
OM201
#.213
EC213
A.214
EC214
#9.221
EL221
ay.321
EL321

AYIWNUTINVIAU a5

£% =2

:,)Q

vannnyanelRunIsUsEneugiia
Business Law

N19N180N3

Taxation

AnRAgINg

Business Statistics
NSUSMSTINAELNS

Strategic Management

s dusy

Fundamental Accounting
msUaiitensdanis

Management Accounting
NNIRUTINT

Business Finance

NANN1INAI

Principles of Marketing
weluladAdviailogsia

Digital Technology for Business
nsUsMIaznsUsEnaunsateln
Modern Management and Entrepreneurship
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n4.455
FN455
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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(¥) LAONUBNEIVINITAAIN UnAnwraru1satdenanwdvilanlemdaasulu
winingrdesssumaniiduividon lneuusdlilunguinfiiianuenug duddunsusznevindnluowan
yiasedmntndnwauls el aeaduluaunasivesuiinedy Tunmsiuivdudidvden

Aag1uugin1sIanguIYLGan

14 aa v 4" aa o

nguIvIEuRIa ielduaiisanuiessseusulumenugsiafiiedesiuadiia uenainin
N9.319 NAYNSNMINAINATYIA NR.327 NTLAYNATNA Wag N9.321 NMINAIAKUTENBUNTT Wad UnAnwIaNLTH
FonSouneinifedoiiuniy wu
n.472  Mstugsiudulnguazgsiamalulagnisitu 3 (3-0-6)
FN472  Start-up Finance and Fintech
58311 eudidesiufenfumadeulysunsudeniwilnseu 3 (3-0-6)
1S311 Introduction to Programming with Python
58312 1INT0INNGIND 3 (3-0-6)
1S312 Business Intelligence and Analytics
36.313 ﬂﬂiﬁ@ﬁ’]i‘ﬁ}@yja%ﬁﬁqiﬁﬂvuLﬂ‘%’e)“lhﬂLLaSﬂﬁUixﬂJ’JaNaLLU‘Uﬂm’Jﬁ 3 (3-0-6)

1S313 Business Data Communications on Cloud Computing and Networking

58319 ganedidnviselind 3 (3-0-6)
1S319 Electronic Business
54281  \edesdiemsiannduasuiumesdmiudly 3 (3-0-6)

IS281  Tools for End-Users Computing and Development

58.282  n1seenuwuukarUsEiludiudeUsrauiugly 3 (3-0-6)
15282 User Interface Design and Evaluation

5a.361  UnyayUsehivg 3 (3-0-6)
IS361  Artificial Intelligence

5a.381 sesdedmiuiauivwenndindulazuenniinduuulnsdnidlete 3 (3-0-6)
IS381  Web and Mobile Development Tool

w211 naduduszneuniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship

N3l MsiaAuLuugsiasazmaeszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

NW.312  NTASINETIANARATIUIRATIN 3 (3-0-6)
ER312 Creation of Product Innovation

NILALL AISYTUINITNNNITUTENBUNIT 3 (3-0-6)
ER411  Entrepreneurship Capstone

nNA22  nsUSmIsmalulad 3 (3-0-6)

ER422  Technology Management
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w311 mnngiilemsiadulanisgsia | 3 (3-0-6)
OM311 Business Analytics |
ul.313  msuTudsamarysunsyuiunsmessne 3 (3-0-6)
OM313  Business Process Improvement and Transformation
vl314  mavimafiennnmuazanududamefoing 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
Ul315  MINgINTNegIia 3 (3-0-6)
OM315  Business Forecasting
vU.316  NISUIMTNAINITUING 3 (3-0-6)
OM316  Service Operations Management
w321 msiengiitonsindulaniegsia 2 3 (3-0-6)
OM321  Business Analytics |l
vU.324  nsdanisaluladuazuinnssy 3 (3-0-6)
OM324  Technology and Innovation Management
w413 NsIamkagnagnsnIsuImsigeuniu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy
U414 NISUSINSIATINTG 3 (3-0-6)
OM414  Project Management

nguivduanudsdy elaiuadseuiesnasousluamenugsiafisanudsdu uenanin
n9.411 MsnaasiiennudBunds WnAnwannsadenSeudnvariniierdosiiudunnanesig q lu
UANINYIFY YU

a v o

- ngudvIsuANudEulunuy

v o oA

w331 nstyidlennuiuiinveuseduindouuardany 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
K313 msUszneunsiiledsny 3 (3-0-6)
ER313  Social Entrepreneurship
59.433  Uszihumsasessaulunisailiugsia 3 (3-0-6)
1B433 Ethical Issues in Business

- nguAvdunnudsduusnany
U348 NYMUNEANATOIEUILAA 3 (3-0-6)
LA348 Consumer Protection Law
w443 NYVINENITUIITUNITA 3 (3-0-6)
LA443 Competition Law
3309 U §309 funIsLiles 3 (3-0-6)
PO309 Capital, Business and Politics
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A.375 mwﬁmam%mg84ﬂﬁ?ﬁ’mm%stnﬂiﬁsiumaLLaxﬁaLLaﬂﬁau 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

an.213 Mswasunlamedinuuas nsiaudan 3 (3-0-6)
SW213 Social Change and Social Development

28.201 AvBLainIw A3usTINLazngVIIede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

28.237 AwndouuaymswaunAddy 3 (3-0-6)

ES237 Environment and Sustainable Development

ngudrdunsideuazimssideya ewiuaiismiuiedisseuiulumenussiafiysnunside
LazNFIATIZYiTeya 130 Data-driven Marketing UoNaIMIY AM.313 MFITenensaanmiitensindulaudn
uar 318 Mndeyadmisdndule dnfnwannsadendeudnvasiniifsndeafiufuanmeindielli
w311 memniiiemsdadulanisgsia | 3 (3-0-6)
OM311 Business Analytics |
U315 MINEINTAINIGIAA 3 (3-0-6)
OM315 Business Forecasting
w321 mengiiiensiadulaniegia 2 3 (3-0-6)
OM321 Business Analytics I
w421 FBnsienendeyavunnlvgnnegsng 3 (3-0-6)
OM421  Big Data and Business Analytics
U425  mswensalnesIiatuge 3 (3-0-6)
OM425  Advanced Business Forecasting
58.312  ¥1INT0INNGINY 3 (3-0-6)
1S312 Business Intelligence and Analytics
58061 wUidRdugdumslinneitoyagsia 3 (3-0-6)

IS461  Advanced Practice in Business Data Analytics

3. N1SANYIIVIINNITNAIN
3.1 dmSuiinAnwausnidiveransuaznisUay 15 ATRthl
tAnvauzndiveeansuazn1styd AusvadazAnuiivinnisnain aedosdinu
e q et mualiseioll wasdesaeuldllumeindiuusazsnedn lidind C warldrsesu
wivavaivintomalising 2.00
1LUsWu 2 1 6 ndweda
nM211 WeANIINEUILAA 3 (3-0-6)

MK211 Consumer Behavior
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N91.312 N15IANIATIAUANTINAENS 3 (3-0-6)
MK312 Strategic Brand Management

2. @enfinwsedmaniviennisnain (na.) Snlidesnd 9 wiiwds

3.2 dmSuiinAnwuanauzwIAYeAERSLAN1TUYT 21 wowha

fAnvuenamuendvd Auszasdas@nedvlnnisnain adednusiedsnsng
puiitmualifeelud tnedesaeuldldlumeividuildldivunuiudfunasin wu.291 vemdngns
Uimsgshatidioutazmeiviliisng C uarldmseiuivavauiuiniammnlising 2.00

LU¥WU 4 W1 12 ndeda
Wu.291 qiﬁﬂuiaﬂLme'ﬁLU?ﬁJuLLUm 3 (3-0-6)
BA291 Business in a Changing World
NM.201 UENNITHAN 3 (3-0-6)
MK201 Principles of Marketing
np.211 weAnssuguslaa 3 (3-0-6)
MK211 Consumer Behavior
N9.312 N15IANTATIFUANTNAYNS 3 (3-0-6)
MK312 Strategic Brand Management

2. BanAN®Is1EIWNIVRBNNITHAA (NA.) Bnbitaenin 9 e

2.2.3 AYWBNTTUVANSAUNALNDNITINNIST

a LY

1. AynUeA 33 8nn

o = 1% =

ndnwagfosdnuneivig § mufirazmdvemansuaznistad fivun il
sa.311  anufidesiuiinriunsdeulusunsushsamilnsou 3 (3-0-6)
1S311 Introduction to Programming with Python
58.312  ¥1INTRINNGINY 3 (3-0-6)

1S312 Business Intelligence and Analytics

54313 msdeansdeyansgsisuueietisuas nsUstnanaLUUAa1 e 3 (3-0-6)
1S313 Business Data Communications on Cloud Computing and Networking
sa.314  sruugIuteya 3 (3-0-6)

IS314  Database Systems

38315 AITIATIZRTZUU WAXNITASNLUUTIAS 3 (3-0-6)
IS315  Systems Analysis and Modeling

38.317 mmﬁumﬂaamﬁaLLaxmsmuamwumiaumﬁ 3 (3-0-6)
IS317 Information Systems Security and Control

36.318 %U‘Uﬁ’]iaumﬂé’mmsLﬁuLLazmiﬁ’iy‘?jLﬁamimmmum%’wmmaaﬁﬂi 3 (3-0-6)

IS318 Financial and Accounting Information Systems for Enterprise Resource Planning
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58319 gnadiannsednd 3 (3-0-6)
1S319 Electronic Business

58411 AL AULeUNALATY 3 (3-0-6)
15411 Internet Application Development

58.415  nseanuuukazUsuldssuuasaumea 3 (3-0-6)
IS415  Information Systems Design and Implementation

8416 NISRTIVADUTTUUATAUMNA 3 (3-0-6)

1S416 Information Systems Audit

2. Ayuanidan 9 wuenn
tndnwagdesdnuneiviendenmuiianeiviensyuuasaumaiionsdanis fvun

$1uau 9 mienn Tnefidermun il
50281  \edesilemsiannduneufime sdmsugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development
58.282  MseenuuularUszilludusdeUssauiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation
58.361  Unyusehvg 3 (3-0-6)
IS361  Artificial Intelligence
5a.381 nsesfledmsuimunivieundintuarweundeduuulnsdwidede 3 (3-0-6)
IS381  Web and Mobile Development Tool
50395  eluladiBsdniflossia 3 (3-0-6)
IS395  Deep Technologies for Business
sa.461  uwnUjiitugdunsinseitoyagsia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics
56.462 mif{'}’@ﬂ’ﬁgmﬁa;&asﬁguqq 3 (3-0-6)
IS462  Advanced Database Management
58.467  MITANSLaLIATIEgInesaulal 3 (3-0-6)
IS467  Online Business Management and Analytic
58.482  MIUsEAUAUNINTONAWIS 3 (3-0-6)
IS482  Software Quality Assurance
38.491  1ATINTNLAYAUITUUANTAUNA 3 (3-0-6)
IS491  Senior Project in Information Systems
58.493  wiAlulagialndivuinnssuniegsia 3 (3-0-6)

IS493  Emerging Technologies and Business Innovations
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NU.322 MSANIUGINT 3 @Ennuliidesndt 135 Hilussiananisdine)

BA322 Business Internship

3. Aulnvisedvden 12 wiqeha
nfnwidoninuivlnvidoividenguuutlagUuuumis feil
3.1 @onfAnwnseinlag Mdaussersnnnguiviiendonyedanvivszuaisaume
\ien3inns Wiadendnwainatvdvdulurmsndivemanswarn1stad s1uau 12 miefn vie
3.2 donfnwivienlairmisitluiaruenansfidnaeuluun e dosssumansduinin
violviiniiivdngnndunaansiilusazuenaus Inednwinudetmunuasdoulvveamdngnsivly

[ ] v

anuivitug wegvnimheRnvesivnudosy thanwasfeadoninuiivinmmneiviniidennuly
4. meAns A Inszuumsaumaiiansians
4.1 dmiuiinAnwausnidiveransuasn1sUsyd 15 wuehna

TnAnwiauzmdivermansuaznisdad fusvaazinuininssuvarsaumaiionis
fans azfesfinureinaudeuluiisinundelull Tnedesaeuldlilumeinisdulising C uaglfrszi
wivazauivlniavmslaising 2.00

1. Gadulindnwidenfnuneivainaunivienszuuasaumaiionsdanislunga
W eNUIAy 91U 9 NI

2. Tin@nwidendnwinginananiviensyuuasaumaiionsdanislungaiviien
Haduifiad uaz/vdeinidentesmunivienssuuasaumaion1sians S1um 6 wiiefn

4.2 dmIulinAnwuanAuswIYEAENSLAZN1TUYT 21 wideda

TnAnwusnanzmdveraniuaznsad fustasdarAnuininszuvansaumneiiio
M33ans axdesdnwseivmudeulaiidmusselud Taedesmeuldlilusedviasuilalsinunusuda
LayI NU.291 vesndngnsuivsgsnatudinusazseivlisngy uarldrszduidsazauin i
laishndn 2.00

1O 2 W 6 wihwein
wu291  gsnalulanuisnsiasuulas 3 (3-0-6)
BA291  Business in a Changing World
58201 waluladAdviaiiiogsia 3 (3-0-6)
IS201  Digital Technology for Business

2. Whin@nwidend@nwneinanivienssuuasaumaiionisianislungiivien
Hafuresanrirenssuuasaumaiion1sians S1uau 9 iaein

3. ThinAnwidendnwisedviainivienssuvarsaumeiionisdanislunguiziien

TIAULALLAY LAZUIDIVVADNVDIFIV NIV WDATEUUANSTAUNANDNTIANIT I1UIY 6 NUIWARA
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2.2.4 FYNBNNITUINITAANIT N15UTLNIUMT WaTNSWEINITUYEE

thdnudeadondnwinguivilaivivils 910 2 ndudnn Ao 1. nguivimsumanineinsuyud
(Human Resource Management) uag 2. ngu3gIn1silugusznaunisuasn1su3ms (Entrepreneurship and
Management) Ing@nw1lsiasuninlassadiaiudaznguividivualy wazazldFunisssynguiv
(Concentration) Wluluseaunanisdine (Transcript)

naud 1 NGNAIYINITUINIINTNEINTUYWE (Human Resource Management)

1. v uenisau 33 wuenn

thinwazdesdnnneinnuiinasndvemaniuaznsta fue fail

VU211 MSUSIINTNEINIUYYE 3 (3-0-6)
HR211  Human Resource Management
nM.211 ﬂmﬂuﬁﬂizﬂammﬁy@aﬁu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
212 fnwenisdeans msliuni uazn1siasdeses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills
31l weRnssuesnIsuazn s dugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 FTUUMTUIMISNANY 3 (3-0-6)
HR312  Performance Management System
VU313 NITIUHULAEAREONNSNEINTULLE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition
U314 MIRALIMSNEINTUYYE 3 (3-0-6)
HR314  Human Resource Development
U315 AITUTMITAINBULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards
U316 NITNUNNUALINUS 3 (3-0-6)
HR316  Employee Relations
U317 NsANeeRnswarNSUITSNsUAsuLUAY 3 (3-0-6)
HR317  Organization Development and Change Management
VU411 SEUUANTAUYALAZNITIATIRRAUNS NN TUYYE 3 (3-0-6)

HR411  Human Resource Information and Analytics (HRIA)

2. Jyueniden 3 igfin
ThinAnvidendnusgivienidon dumsuimamineinsugud Atmuaduasd vie
FAVAINEVIINTUTNTBIANT MIUTENDUNS Uaeninensuywd (5% HR vize ER) 9w 3 wiein
321 NISUIMSANNVIaINANY 3 (3-0-6)
HR321  Diversity Management
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NU.322
HR322
N3.395
HR395
nu.421
HR421
Nnu.422
HR422
nu.423
HR423

nu.424
HR424
NN.425

HR425
N4.495
HR495

NANIUAIUNITUTIINI NN TUYWE 3 @Anaulsitfesndn 135 Hilusdenianisdn)
Internship in Human Resource Management

Wdofivey N19N1TUTMINTNEINTUYYE 1 3 (3-0-6)
Special Topics in Human Resource Management 1

n33deuaglviAUInw MumMsuIIInineInsuyed 3 (3-0-6)
Research and Consulting in Human Resource Management

Vinwenslarnnegsia 3 (3-0-6)
Coaching Skills in Business

N1SUTMINTNYINTUYBETENINUTENA 3 (3-0-6)

International Human Resource Management

ViN¥eN15IANTEUIUNITSEUS 3 (3-0-6)
Learning Facilitation Skills

NsENUEIAa Ussaunmsalnipauiy 3 @Anadlaitfesndn 135 Malusdeniamsdn)
AUNITUTMTNINEINTUYLE

Business Internship Practical Experience in Human Resource Management

WtaiilAy N1aNISUTMINTNEINTUYLE 2 3 (3-0-6)

Special Topics in Human Resource Management 2

3. Ay Invsedvden 18 WUBNA
UnFnwudendnyiiviinvseiyudengluuulaguuuunis fsil

3.1 390

dananwiaivdvnladvndaislunasusnausNidaasulunninedosssuaiansiiu

Fuln lngfnwaudeivuauas Reulvvemdngnsivnaiuniviiug wagmninheinvesivlnivieey

JnAnwrazdaadanfnenIviainnuinivilndenfnyi i usenuin v s nmunIv e nN1SUSINITRIANIS

N15UENBUNIT WAENSNEINTUYEE NAUITINTUTMININEINTUYREMMUATIATUAILTIWINMIIERRTIA MU

19914

=

]

<

3.2 3y 49N

v
=1

Wdenfnwisgiviendon Aunsuimsninensuyed vie sigiynden idmuadadl

atlazdaslidngounusednilmasndnelinal siulidssnin 18 miiein

nn.211
MK211
ul.316
OM316

WoANTIUEUTLNA 3 (3-0-6)
Consumer Behavior
ANSUIUITAINITUSNIS 3 (3-0-6)

Service Operations Management
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§3.211
1B211
AN.103
CS5103
18.200
JC200
9.200
PY200
9.380
PY380
#2.344
S0344

AN.211
ER211
N4.212
HR212
Nu.311
HR311
AN.311
ER311
AN.312
ER312
NN.313
ER313
nN.314
ER314
NN.315
ER315
AN.411
ER411
NN.412
ER412

ANNKINRBNVDIFINATENINUTEINA
Global Environment of International Business
nslusunsupeninmediioiy
Introduction to Computer Programming
avufidessumansdeans

Introduction to communication
Inineily

General Psychology
ININYIYAANNTIUULALBIANT

Industrial and Organizational Psychology
FIALANYIIIAIBIULAZ LTI

Sociology of Work and Labour

]
1

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

ngudl 2 ngudvinisiuusznaumsuazmsusms (Entrepreneurship and Management)
q Y

1. 3vuendsau 30 nuwnn
fndnwagdosfnuneinmuiinaemdvemansuaznistayd fvun

nabuffusznouniaidesiu
Introduction to Entrepreneurship
Vinwen1sdeans N1 warn191959reTeq
Communication, Persuasive and Negotiation Skills
weRnTINeIAnITHAZNS I
Organizational Behavior and Leadership
mMamduuugsiakazmsmsziaadulule
Business Model Development and Feasibility Analysis
NTASNATIANANA I UTINTTY
Creation of Product Innovation
nsUszneunsHiedanu
Social Entrepreneurship
MsUIsgsiefifdudulnnagssiansounia
Managing Growing Business and Family Business
ﬂ’]ima’mLLa%:ﬂ’]i‘U’lEJLﬁaéﬂiSﬂE]Uﬂﬁ
Marketing and Sales for Entrepreneurs
NTYIUINTNNSUSENOUNNT
Entrepreneurship Capstone
Uszaumsalnisiuguszneunis

Entrepreneurial Experience

(%

N

i
3

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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2. Avueniden 6 nenn
TinAnwidendnuaeivienden funaduiissneunsuagnsuims Aifmuadiudned
M30T1871INAVTIYINTUINTBIANS N15UTENBUNITUAENSHEINTUYEE (597 HR %38 ER) 9117w 6 vihefin
nH.321  MsiaANUARaETIALagNsas LN Ty 3 (3-0-6)

ER321  Development of Creativity and Creation of Innovation

w322 nsEnauiunsiudusgnaunisuaznisuims 3
FR322  Internship in Entrepreneurship and Management #Aneuliidpenin 135 GalusmeniAn1sAne)
w395 vhdeitay Man1siluguseneuns 1 3 (3-0-6)

ER395  Special Topics in Entrepreneurship 1

w421 msitewazliAUsng Aun1sUsznaunITkaznITuIIIS 3 (3-0-6)

ER421  Research and Consulting in Entrepreneurship and Management

w422 nsuImamalulad 3 (3-0-6)

ER422  Technology Management

NW.423  MSANIUEINT Uszaunsalnnauy 3
sunsudusznaunsuaznisuims @naulsitiosndn 135 Flusieniansine)

ER423  Business Internship Practical Experience in Entrepreneurship and Management

495 vadeiiey nan1siluguszneunis 2 3 (3-0-6)

ER495  Special Topics in Entrepreneurship 2

3. 3w lunsedvaen 18 wu2wnn
ﬁfﬂﬁﬂmLﬁaﬂﬁﬂwﬁﬂjﬂw‘%a‘imLﬁaﬂgmwﬁlmgmwwﬁa el
3.1 ¥1ln
Benfnwanivlaivuisislulasusnansfidnaeuluumine dusssueansiduiv
n Inefnwaudoimunuazdoulvremndngnsivlnarnivniug wazmnimirefnvesislnndeny
TnAnwazdendendnuiivanmunisinfidendnuwly wiamnelsidenaufiiviennisuinisesdnis
M3UsENaUMs wagnsnensuyed nauinnisdudusznaunisuaznsuimsimualiasumuduaumiein
Fiuundnagy
%38
3.2 Ay Laen
Widenfnwsedvieniden sunadudussneunisuaznisuinig vse sedgden
Fisunsiedl Mibesdeslisdeutuseiviladeninuliuds sullitoonin 18 wiein
nn21l  weAnsIUEUILAA 3 (3-0-6)

MK211  Consumer Behavior
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nR.321  NsRANARUsENoUNTS 3 (3-0-6)
MK321  Entrepreneurial Marketing

w311 meleseiiensdadulavnagsia 3 (3-0-6)
OM311  Business Analytics |

vl.316  AISUIMTNINITUINNG 3 (3-0-6)
OM316  Service Operations Management

U324 msdnnsmaluladuazuinnssu 3 (3-0-6)

OM324  Technology and Innovation Management

§5.211  @NINLIAGRNYBITINITENINNUTEIWA 3 (3-0-6)
B211 Global Environment of International Business
AN.103  NSUSLNSUABLRLABSIUBIAU 3 (3-0-6)

CS103  Introduction to Computer Programmming
18.200  wdidessumansioans 3 (3-0-6)

JC200 Introduction to communication

4. MIANYIINNMITUIINTBIAMS N5UTLNBUNTT waenInensayud
tnfAnwaunsadendnuidvlnnguivilaivinids a0 2 nduivn fe 1. nduivinisuinig
n3wensuyed vie 2. nguivimadugusznounisuaznsuims Tnednwiliasumalassaiefiudazngaio
Avald warazlisunsseyngaiv (Concentration) Llulumenusamsfing (Transcript)
4.1 NFNAIYINTUIINTNEINTUY Y

1) dwmSuiinAnwausnidiveransuaznisUayd 15 wuaein

v o A

JnANYIAMNE NI YEAERSHATNSUNT NUSEaIRaLANEIIINAITUSITRIANT NS

£

6 ¥ =

UsEnoums uasninensuyes ngunIsuMInineInsuyes wdsiinunedueg q anudidvunlifedelud
wazdosaouldlalumeindifuntarsein ldsnd C uasldmsziuedvaraidvintomaladiniy 2.00
1L.Uwu 3 3w 9 WA
U211 NISUIMIINTNeINTUYwE 3 (3-0-6)
HR211 Human Resource Management
311 wginssuesAnIswazn s dugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
73.312  FEUUMTUIMITNAY 3 (3-0-6)
HR312  Performance Management System
2. 1@0NANYITI8IYIINTFUBNNITUINITOIANIT NISUTLNOUNTT LagNTNEINS

uywd NGUNMIUIININTNEInsuYd (59 ) Bnlidesndn 6 miefn
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2) dmiuiinAnuusnauzNIMTEAEASHAZNTUYY 21 wiawhn

a A

UnAnwiuenpuzndsermansuaznsUyd NUszasnazAneivlnnsuInsesdnig
M3USENOUNT LagNINeINTUYE NauNTUTIMINTnenTuyed agdosdnuisedvdng q muiidmuali
Faolutl Tnsdesaeuldlilumeividuililairunusiudadu uagien wu.291 veandngnsuinisgsia
Jadnusiarsedvldmni C uarldmszivedsavaduintomaldsn 2.00

Ldwu 5 3 15 wihein
wu.291  gshalulanusisnisiuasuuiag 3 (3-0-6)
BA291  Business in a Changing World
Vu.201  ASUIMSUaNSUSENaUNsae Tl 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
VU211 MITUSIININeNIUYYE 3 (3-0-6)
HR211 Human Resource Management
1311 woAnssuesiniswasn1sidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
NU312  SEUUMTUTMITHAIY 3 (3-0-6)
HR312  Performance Management System

2. @eNAn¥1318319INIYUINNITUIUITOIANTS N15UTZNBUNIT WaTNTNeINg
uyEd NFUNTUTIMININeNIULEd (59 nu.) Bnlaldesndn 6 wiefin

4.2 nguivimsdugusznaumsuasnisuinisg
1) dwmiuiinAnwausnidivemansuasnisUayd 15 wuehn

tndnwanzmdvemansuarnstad Auszasdagfnuivinnsudmsesdinis ns
Usznaunis wasninensuywd naunisiludusznaunisuaznisuims asfesfinwisedvising o it viun
Bsselud wazdesaeulaldluseiviefuusarseivlidini C uagldmsyiunisaraniviinimun
laishndn 2.00

LUwu 3 3 9 wena
w211 naduduszneuniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l MsiaAuLuugsiasazmaeszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.312 S NATIANERSUTIUIRNTIY 3 (3-0-6)
ER312  Creation of Product Innovation

2. 1@NAnw1518719INIVRONNITUIUITOIANTT N1TUTZNBUNTT LaznineIns

4 ! < v a Y a R ! 1 a
HYue ﬂaqllﬂ’]imuﬁ;}ﬂi%ﬂ@‘Uﬂ’]iLLﬁ%ﬁﬂ’]i‘Ui‘lﬂi (3%d NI.) aﬂiuuaamw 6 UILNA
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2) dmiuiinAnuusnauzNIMTEAEASHAZNTUYY 21 wiawhn

TnAnuuenazndvemansuaznstyd ivsvadasfinudvinnnsuimsesdinis
M3UsENBUNS Wagninensuywd ngumnduguseneunsuagnisuims swfesfinuseivsne q awd
fvualifeielud Tnsdesasuldliluseisdeduililaivunuiudeiuasinn wu.291 veandngns
Uimsgshatidioutarseinldding C uagldmssduedvavaniulntamnlising 2.00

LWy 5 31 15 whena
wu.291  gshalulanusisnisiuasuuiag 3 (3-0-6)
BA291  Business in a Changing World
M1.201  nsUIskazn1sUsEnaunsadialng 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
211 madufusznouniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l nsimwsuLuugsiawasnsieszianudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.312  NTASNATIANARA U TRNTTY 3 (3-0-6)
ER312  Creation of Product Innovation

2. 1B0NANYITIWITIAINIVONNITUINITOANTT N15UTZNBUNIT A NTNeINg

uyed naun1sluiusznounisuaznsuIms (sWa ni.) Snladeendn 6 miein

2.2.5 3 NNUIMINISUHUANTS
1. v nanUeAy 30 nuenn
Snfnwesfesdnumeinnuiinasdvemaniuarnnsa T feil
w311 meleniienmsdadulannagsia 1 3 (3-0-6)
OM311  Business Analytics |
w312 MSUSISAUTINaENS 3 (3-0-6)
OM312  Strategic Cost Management
uU.313  MsUTuUTasUsunTeuIunITnIegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation
w31a  msvimaitenuninuazasdudama iR 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
ul.315  MSNEINTAINNNGSAA 3 (3-0-6)
OM315  Business Forecasting
ul.316  ASUIMSNINITUINNG 3 (3-0-6)
OM316  Service Operations Management

w412 nsdaman1sufumaueang 3 (3-0-6)
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OoMa12
uy.413
OM4a13

ul.414
om4a14
uU.319
OM319

uu.321
OM321
1u.323
OM323
ul.324
OM324
1U.325
OM325
1U.326
OM326
uy.327
OM327
1U.328
OM328
1U.395
OM395
yy.421
OoM421
5d.461
1S461
uy.422
OoM422
3d.312
1S312

Organizational Performance Measurement
NsIAMILaENaENSNIsUTIIYaUNIu 3 (3-0-6)

Procurement and Supply Chain Management Strategy

N15UMSIATING 3 (3-0-6)
Project Management
NSANMUAUMTUTIINISUGURNTS 3 @nauliitdesndt 135 Hiluswanianisdine)

Internship in Operations Management

2. Ayuanidan 6 wuenn
Fondnuanmednsselul

mMsesgiiionsindulaniegifa 2 3 (3-0-6)
Business Analytics |l
NIINUNULAYNITAIVANNNTUNURNNT 3 (3-0-6)
Operations Planning and Control
nsiansmaluladuazuinnssy 3 (3-0-6)
Technology and Innovation Management
NSUIMTAUAIAIARILAL ASIFUAN 3 (3-0-6)
Inventory and Warehouse Management
MsudmMsNsvieudien 3 (3-0-6)
Tourism Management
N15UIMINSUHURNINIINITAND 3 (3-0-6)
Sport Operations Management
n1susmsnsuuRnistufianisusnisguan 3 (3-0-6)
Healthcare Operations Management
Witaiilay N19N15UTIMINISUHURNS 1 3 (3-0-6)

Special Topics in Operations Management 1

B/NTIATIEVTOLAVUIAIMNIGIAA 3 (3-0-6)
Big Data and Business Analytics "3
unUfiRtugdunsiemsideyagsia 3 (3-0-6)
Advanced Practice in Business Data Analytics

N1591904A0IUNTAINNNGIAT 3 (3-0-6)
Business Simulation %30

Y1INTINNGIND 3 (3-0-6)

Business Intelligence and Analytics
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w423 mslismysnyniegsia 3 (3-0-6)
OM423  Business Consulting

U424 MansedeunsiiunularMsUIIIANLIED 3 (3-0-6)
OM424  Operational Audits and Risk Management D!
U.317 mi‘u%mimmL?iaaaqﬁmuazmsmuaumaﬂu 3 (3-0-6)

AC317  Enterprise Risk Management and Internal Control
uy.425 mawmmaﬁmqqiﬁa%uqa 3 (3-0-6)
OM425  Advanced Business Forecasting
ul.495  htetikAy 11aN15UINISNITURURNIS 2 3 (3-0-6)
OM495  Special Topics in Operations Management 2
Ul.496  duNUINSUIMISMSURUANT 3 (3-0-6)
OM496  Seminar in Operations Management
ul499  MsAnwdasenauImsnisuguang 3 (3-0-9)
OM499  Independent Study in Operations Management

NENIVITLUUATAUWALINENITIANS
58.315  NITBATIBRIZUU WaNIa5 19U UUTIa09 3 (3-0-6)
IS315  Systems Analysis and Modeling

NguIYIUIMITgINATENINUszma Tadafnduaznisvuds
a2.440  msdamsanuidsdhuldguy 3 (3-0-6)

LO444  Supply Chain Risk Management

3. Jwlnviadviaen 18 wiehn
tnAnwidondnuivlmidelvidenguuuilaguuuunis il
3.1 31l
denfnwmauivileivnisidusasuonaasfidaaoulumine dusssumaniiiuis
n Inefnwiaudoimunuazideulvvemdngnivilnaivisntug uasminiiniisAnvesiviinividony
tinfnwagdondenfnuivanmnnivinidondnuliviovneividonauiivienuImsnsuidanisg
fvuslasumusaumheRedidmuatiedy
vi3a
3.2 3y uden
TdnAnwidendnwisedvlunguivienidenuimnsujifnistieiu viaidendnw
EAVORVABNMIAAA IV UBNTTUUMSAUMALTIDNITIANTT FYLonMITUTINToIFNT MIUTENBUNT LAt
NINYINTUYBE W NDNUTNTTINITENINUSEIMA Ladainduaznisvud s wardviengsnaedmnSunsng ey

[V

A Ao o N a A = a = & 1 'Y v v a a = A v =
FYVDNATNUR NIU ']?Y]V]Laaﬂﬂﬂclﬂqs[,u%m'ﬂﬁ'lsmLaE]ﬂuﬁ]zWQQINSUWGUBUﬂU'JGU{LUVﬂJ’JWQW']LaﬂLaaﬂﬂiﬂLaaﬂﬁﬂ‘Uq

¥
v

LMuduaglddrinddesdenivnieglunguivfeniu dall
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N§UIVINTANATN
np.211  WeAnsIuEUslan 3 (3-0-6)
MK211  Consumer Behavior
NR.312  N13IANIIASIAUANTINALNS 3 (3-0-6)
MK312  Strategic Brand Management
nm313  mMsiRennseaadienisinaula 3 (3-0-6)
MK313  Marketing Research for Decision Making
AN.314  A1SIANITHARAMIILAZUINNT 3 (3-0-6)
MK314  Product & Service Management
nM.315  N19IANITTIAILAEMTASNHAATLS 3 (3-0-6)
MK315  Pricing Management & Profitability
NM.316  NIFAANITUBIWNNAITINIINUNEY 3 (3-0-6)
MK316  Distribution Channel Management
AM.317 mi?iamimimmmquyﬁmmﬁ 3 (3-0-6)
MK317  Integrated Marketing Communications
NM.319  NAENSNITNAINAIVA 3 (3-0-6)
MK319  Digital Marketing Strategy
nR.321  NsRANARUIENOUNTS 3 (3-0-6)
MK321  Entrepreneurial Marketing
nM.322  ASIANITNISANUEN 3 (3-0-6)
MK322  Retail Management
NM.323  N1FAANITUDEY 3 (3-0-6
MK323  Sales Management
nn.324  N1SAAIAGIND 3 (3-0-6)
MK324  Business to Business Marketing
N9.326  NISRAINTENINUTEINA 3 (3-0-6)
MK326  International Marketing
Mmall  nsmaieuiienudiy 3 (3-0-6)
MK411  Sustainability Marketing

neju%']sw‘umiaumssu,ﬁanflsﬁ'ﬂmi
58.314  szuugIudeya 3 (3-0-6)
1S314 Database Systems
58.318 3xuumsauLvlﬂﬁwuﬂ’lsﬁul,l,azmiﬁig%l,ﬁaﬂfmfmLLmuw%’wmﬂiaﬂﬁm 3 (3-0-6)
1S318 Financial and Accounting Information Systems for Enterprise Resource Planning
58319 ganadidnvselind 3 (3-0-6)
1S319 Electronic Business

NENIVINITUINITOIANTT N1TUTENBUMTT UasnInensuyed
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nu.211
HR211
U311
HR311
NU.312
HR312
NU.313
HR313
nu.314
HR314
N3.315
HR315
U316
HR316
Nnu.317
HR317
nN.422
HR422
NnN.423

HR423
nu.424

HR424

AN.211
ER211
N.311
ER311
N.312
ER312
AN.313
ER313
AN.314
ER314
NN.321
ER321

- AFUAYINITUTIITNSNEINTUYEE (HR)
NSUTMINTNINTUY WY

Human Resource Management
anﬂﬁmaﬁm'ﬁl,l,azmilﬂuﬁﬁﬂ
Organizational Behaviour and Leadership
FEUUNTUIMTHAU

Performance Management System

N3 NUNULAZNTARERNNSNENTUYYE
Human Resource Planning and Acquisition
NIWNALINTNYINTUY LY

Human Resource Development
NISUIMITANNBULNY

Managing Compensation and Rewards
NINTNUEURUS

Employee Relations
MsWANBIANITHAZN1TUSININTUAB LAY
Organization Development and Change Management
WiNweN15lAIN19gIna

Coaching Skills in Business
MSUIMININEINTUYBdsEnineUseime

International Human Resource Management
VingeMIIANTTUIUNITREUF

Learning Facilitation Skills
- ngun1sUsenaunis (ER)

) ¥ &' 14
nsiuyUszneunisiiownu
Introduction to Entrepreneurship

v % a a L3 I ;4
nsmunAuLUUgIiakasnsiaszveudulule
Business Model Development and Feasibility Analysis
NIASNATIANARAUNUTHNT I
Creation of Product Innovation
nsUsENaUATLNDdIAL
Social Entrepreneurship
nsUIMsgInanmauiulnlazgsianseuasy
Managing Growing Business and Family Business
NINAIUIAMNANES NATIALAZNITAT U TRNTIN

Development of Creativity and Creation of Innovation

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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U411 NIFYTANNITNINNITUIENBUNIT

ER411  Entrepreneurship Capstone

nW.422  Asudmsmalulag

ER422  Technology Management
ngNIVIVIVNITINATENINUszina ladaRnduaznisvuds

a.212  msdanisledanndideci

LO212  Introduction to Logistics Management

a9.341  nsdanisladandszninauseme

LO341  International Logistics

a9.342  nTieTsilsliuadmsunisdanisladaning

LO342  Quantitative Tools for Logistics Management

89.442  MsUTMslgaunI

LO442  Supply Chain Management

89.443  msafanuuaesddguu

LO443  Supply Chain Modeling

1A a

nguAYgInvedamITunIwg

§0.211  gsnvedmnsunindiUessiu

RB211 Introduction to Real Estate Business

4. msAnw3ninuimsnisuifnig

4.1 dusutinAnauznIAYeAERIHAZN1TUYY

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

15 “u2enn

Unfnwieuenidyeaiansuaznisiyd AUszasnasfinuIvinuinisnisufuanis

¥ =

wADIANYITIIYIA 9 arunnmualifemsluil tazdesasulalalusiedvidinunaazsieian ldani C uag

ensiundsazaniviinaualisinia 2.00
1LUsu 3 F1 9 whenn
w311 meleseiienmsdadulannagsia 1
OM311  Business Analytics |
uU.313  msUiudsauaruunseuIun1snegsne
OM313  Business Process Improvement and Transformation

UU315  MINeINIanegsia

OM315  Business Forecasting

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

2. @enfAnwaelvanivienuivismsuusinis (s9a ul.) Bnlaidesndn 6 wiefie
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4.2 dusutinAneuanAuENIAYEAIERTwasNIUYT 21 wiawhn

th@nwiuenamgmdvemaniuaznisind Tusrasdaed@nuininudmsnsufoing
sdosdnusedneg 4 auiisualiselud Tnedeweuldlalusnednviuiilileivunusandediu was
391 wu.291909mdngnsuIMIgsiatusinudazseinlinings wagldAnszduiadsasaniv i
laifnd1 2.00

L0 6 33 18 nuleia
wu.291  gshvlulanuwisnsidsuuiag 3 (3-0-6)
BA291  Business in a Changing World
w202 mstdiitensdanis 3 (3-0-6)
AC202  Management Accounting
201 MSUIMSMSUZURNT 3 (3-0-6)
OM201  Operations Management
w311 mennidensindulaniegsia 1 3 (3-0-6)
OM311  Business Analysis |
ul.313  msUSulsauasUfsunTEuIunsIegsia 3 (3-0-6)
OM313  Business Process Improvement and Transformation
ul.315  NISNEINTAINIGIND 3 (3-0-6)
OM315  Business Forecasting

2. @enfnu e vanIvenuImsn1suURNTs (39 i) 8n 3 wihedn

2.2.6 I NANUITMNTFINATENINUTEINA ladaRnduaznisuuds
tndnwideudendnwinguivledvivia 91n 3 nduden fe 1. nguuimsssRaseninsUsena
(International Business) 2. ﬂij:uia%aaﬂﬁ (Logistics) wag 3. NUN15YUE (International Transport) Inadnwln

1 a

asunulassaieiudazngudvinnuall wazazlasunisseyunguiva (Concentration) Lilulusieauna

q

n13An®" (Transcript)

nguil 1 nguU3M3gsRasEnIneUszma (International Business)

1. FyuanleAy 18 nuein

Shnwardesinuseiveig q muiinagmdvemansuaznstyd fvun dd

§5.211  ANINLINGRNYBITINITENINIUTEWA 3 (3-0-6)
1B211 Global Environment of International Business
53.312  suleuinivy 3 (3-0-6)
IB312 Research Methodology
53324 msiaugshaasnsazanuluUsewmelng 3 (3-0-6)

IB324 Business and Capitalist Development in Thailand

Page | 44



59332  JRUSTIHLAENSUIMSTINATENINUTENA 3 (3-0-6)

IB332 Culture and International Business

§9.421  MSUIMNIEINTENINNUTENA 3 (3-0-6)
B421 International Business Management
§9.423  duuuNgInaTEninaUseimna 3 (3-0-6)

IB423 Seminar in International Business

2. Ay nentden 18 wuqefin

Wendnw 3 331 9 mihein INnga (N) wagiien@ny 3 331 9 wihein INnga ()

(n) onlunguulunsgafasenineUszma dnAnwdondnuisiedviieg Avualy el
Forildendnuilumnnivideniadeslisdeuiuivilumnniviendenilddendneliudadnadu s1uau

3 397 9 WIEAR P9l

93211 msvudssswinssemaidodu 3 (3-0-6)
T211 Introduction to International Transport .

59.321  msanliunseiunsisgrninelseine e 3 (3-0-6)
1B321 International Trade Operations

§9.323  MSNAINIEAAYNTTULAEANANTOINITHIITUTENINNUTEMATDITINT 3 (3-0-6)
IB323 Industrialization and Global Competitiveness of Firms

§5.391  hteiiiAy N19N15UIMNITINATENINUsena 1 3 (3-0-6)
IB391 Special Topics in International Business 1

§9.392  hUeiiiAy N19N1SUIMNIEIRATENINNUsna 2 3 (3-0-6)

1B392 Special Topics in International Business 2

§5.422  MSANYIUSEULTIBUSTUUSSIAUIUIYIR 3 (3-0-6)
1B422 Comparative Business Systems

53.424 wmﬂumau‘%aqqiﬁﬂaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business

59.433  Uszhiuneasesssulunisniliugsia 3 (3-0-6)
1B433 Ethical Issues in Business

§5.498  MSHNNMUAIUGINITENINIUTEWA 3 Enaulaitfesndn 135 Halusdenianisdnw)
1B498 Internship in International Business

(v) danlunguivisingg fedaluil UnAnwianunsaidendnwinunguivmaniauaiuaula il
v o o a Y v oa & @ oa A 4 = a < | |
soadulunuinasivasuninerds Tunstuvistudvividen lngaunsadendnuluinlenlalunaulangu

@

nilaaglidndnindeadonivinelunguivifediu 9uau 3 391 9 miwfn fal
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U9.422
AC422
N4.313
FN313
NN.461
FN461
N6.326
MK326
§9.423
RB423
Nnu.212
HR212
NnN.423
HR423

nN.314
ER314
N.321
ER321
N6.322
MK322

N6.325
MK325
96.319

1S319
n%.319

MK319
nKN.327
MK327
ul.316
OM316
yy.324
OoM324
1U.326
OM326

1. nguN13ALiiugNasENndInedsene (Global Business Operations)
N30 ATENINUTENA

International Accounting

NMIRUTEMINUTEIA

International Finance

msﬁuiwdwﬂmmﬁu’uga

Advanced International Finance
N1INANNTENINUTLNA

International Marketing
RIMTUNSNISEInaUsEIng

International Aspects of Real Estate
inwensdeans N1suting wazlesIreses
Communication, Persuasive and Negotiation Skills
NMSUIMININEINSUYBdsEnineUseime
International Human Resource Management

2. NANGINAUINTTIENIUsneA (Global Services)
nMsuUImsgsRefifduiulanazgsiansounia
Managing Growing Business and Family Business
NSNAIUIANANFS NATIALAZNITAS U IRATIN
Development of Creativity and Creation of Innovation
N159ANISATUAN

Retail Management

ANTNRINDINNT

Food Marketing
gInadiannsetind
Electronic Business
NAYNSNIINAINAINA
Digital Marketing Strategy
nslayanadva

Digital Advertising
ASUIMISAINITUINNG
Service Operations Management
nsinnIsmaluladiazuinngsy
Technology and Innovation Management
MsusmMsNsvieudien

Tourism Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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uy.327
OM327
uy.328
OM328
N4.472
FN472

U9.361
T361
V3.373
[T373
U3.374
T374
U9.375
[T375
U9.376
[T376
7.463
T463
U3.471
Tar1
U3.472
Tar2
1.388
LA388
1.387
LA387

§9.341
LO341
§9.343
L0343
99.442
L0442
ul.413

N15UIMIINITUHUANIMINI5AMN

Sport Operations Management
nsusmsnsuianistufanisusnmsguam
Healthcare Operations Management
nsRugshadulnguargsiamalulagnigtu

Start-up Financing and Fintech

3. NGUN15YUETENIeUTEINA (International Transport)

nsUseRufemamelanaznIsuSmsanudes
Marine Insurance and Risk Management
wialuladlunisouds

Transportation Technology
§3NINTVUAIFUAMNIDINA

Air Cargo Business

NMFUIMIINITYUNUTD

Ship Chartering
nMssevsLanasuduisswinsseine
International Commodity Trade
nsUIMISouazladasng

Port and Logistics Management
NTIATIERANIIZUINADUVBINITVUAITENINUTZINA
International Transportation Environment Analysis
ATIATIINITVUEINNDINA

Analysis of Air Transport

NOVLNENYEUT

Maritime Law

NOUUNYTUYUNI9BINA

Law on contract of carriage by air

4. nguladafnduazladguniu (Logistics and Supply Chain)

MsInnsladafndseninslseina
International Logistics
msdansladafnddmsuaudnfivudsmeennia
Air Cargo Logistics

NMsUIMSIgaUNIU

Supply Chain Management

N5IAMILaENaLNSNITUTIMIIYaUNIY

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 47



OoM4a13
uu.314
OM314

yu.311
OM311
ul.321
OM321

uy.421
OoM421
3d.312

1S312
96.361

15361

N.211
FN211
N4.313
FN313
N4.461
FN461
U9.361
T361

U3.376
[T376

3.464
[Td64d

yu.311
OM311
yy.421
OomMaz1
3d.319
1S319

n§.319

Procurement and Supply Chain Management Strategy
msusmsilenun nuazaududansufiinis

Managing for Quality and Operations Excellence

3 (3-0-6)

5. nguUMTIATIEEnegsiaLazdayavuialng (Business Analytics and Big Data)

msieTgiionsindulansgsfae 1
Business Analytics |
mMsieTgiionsindulanisginae 2
Business Analytics |l
TMFIeeitoyarunlngnegsna
Big Data and Business Analytics
U1INTBINNGINI

Business Intelligence and Analytics
Uyauseding

Artificial Intelligence

6. NFUN1IAAZNTIIRUTENIIeUsEINA (Global Trade and Finance)

ALAAERILAZADIANTTRU

Financial Mathematics and Statistics
NMIRUTEMINUTEIA

International Finance
miﬁuizwiwﬂizmﬁ%ugd

Advanced International Finance
mMsUsEiufanamgiawarn1sumsnnudes
Marine Insurance and Risk Management
nMsgoeuanUasuaumsninaUssme
International Commaodity Trade

7. n§u3985579 (Business Research)
1A59N15398

Research Project
mMsnneiiiensiindulanisgsia |
Business Analytics |
TFIATeitoyarunlngnegsna

Big Data and Business Analytics
ganadidnwselind

Electronic Business

NAENSNIINAIARIYIA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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MK319
§3.499
1B499

W ne@nwimudanirunkasioulureamanansivntna1vnivniue Tunsaenivn dnAneenusmsssna
Y 9q

Digital Marketing Strategy
NSANYIBATENINTINITENINUTEINA

Independent Study in International Business

3. A lnusedvaen 18 YUBNA

[

UnAnwidendnuivilnvseividenguuulaguuuunis fadl

3.1 390

3 (0-0-9)

vden@nwiaivivladvvidaidlusazuenaneMiladsuluuriinedesssumansiduian

a
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WUV EDN

v3.211
T211

§7.211
1B211

§3.312
1B312

§9.212
LO212
§9.341
LO341
§9.342
LO342
§3.441
LO441

]
1

nguil 2 nquladafnd (Logistics)

1. Ay nanUenu 30 NULAN

HnAnwiazAesfinuisedvisig o auiiaazndvemansuazn1stad Avue Al

nsuuEssEUsEnA D eedy

Introduction to International Transport
am‘wLnﬂé’amaﬂﬁﬁﬁﬁﬁzijﬂizL‘Vlﬁ

Global Environment of International Business
PR SIRhRR

Research Methodology
nsdamstadaindiosiy

Introduction to Logistics Management
nsiansladanndszninauseme
International Logistics
MaIATERTUTINadE s UnITIansladafing
Quantitative Tools for Logistics Management
dunummeiuladafnduarnsusmsigguniu

Seminar in Logistics and Supply Chain Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 49



A9.442  NsUIINsiggunIuy 3 (3-0-6)
LO442  Supply Chain Management

89.443  nsaLULIaesldUnu 3 (3-0-6)
LO443  Supply Chain Modeling

A9.498  msAnusuladafnd 3 @Anauliitosndn 135 dalussonianisdinu)

LO498  Internship in International Logistics

2. 3y waNLaaN 6 nuwNA
Fondnw 2 31 6 mihein thnwannsadenineluivileflalusedvdd

51.321  nsafiunisinunsisgrinelssimne 3 (3-0-6)
IB321 International Trade Operations
§9.332  JRUSTIULANITUIMITINATENINUSEImA 3 (3-0-6)
IB332  Culture and International Business
¥3.375  NISUIMIINITAUNUTD 3 (3-0-6)
[T375 Ship Chartering
43343 nsdanisladafnddmsvaudivudmisennia 3 (3-0-6)
LO343  Air Cargo Logistics
a2.440  msdamsanuidsduldguy 3 (3-0-6)
LO444  Supply Chain Risk Management
U423 nstadUSnunegsie 3 (3-0-6)
OM423  Business Consulting
5311 mnudidesiufetumadeulusunsudentvilnseu 3 (3-0-6)
IS311  Introduction to Programming with Python
58.312  U1INTDINNTINT 3 (3-0-6)

1S312 Business Intelligence and Analytics

3. Ay Invsedvden 18 WUBNA
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§3.321
1B321
§9.323
1B323
§3.324
1B324
§9.332
1B332
§9.421
1B421
§9.422
1B422
§3.423
1B423
§3.424
1B424
§9.431
1B431
§9.433
1B433
§9.391
LO391
§9.392
LO392
§9.499
LO499
V9.361
T361
V3371
T371
U3.372
[T372
7.381
EC381

Bondnwsedvisng q ismualiswiolui liesndn 18 wihein
NM9ALIUNITANUNTASENINUSTINA
International Trade Operations
NINAUIYAFIMNTTURALANNAINITALUNITUIITUTENTNUTEMNAVDIIAT
Industrialization and Global Competitiveness of Firms
maiaungsiakazmsazauuluUssindlng

Business and Capitalist Development in Thailand
TUUTTIUUATNTUTINTTINTEN I SUNA

Culture and International Business
MIUIMNITINTENINUTENA

International Business Management
N3ANYIUTEUIEUTEUUTIAIUIUINA

Comparative Business Systems
AunugsnasenIlsene

Seminar in International Business
wmﬂymmﬁaﬂﬁjﬁﬂaﬂ
Perspectives on Global Business
NTIANIINBTENINUTELNA
International Taxation Management
Uszihuneasesssulunisandugsia

Ethical Issues in Business

Wideniay aladafnd 1

Special Topics in Logistics 1

Wideniay naladafnd 2

Special Topics in Logistics 2
nsAnyIdasenladanng
Independent Study in Logistics
mMsUsefufemmelanaznIsuimsanudes

Marine Insurance and Risk Management
NMIRULAENTAYUYDINTUUAITENINUTEIMA
Investment and Finance for International Transportation
wsegAnansuazulouIenIsINdvewn]

Maritime Economics and Policy

WATYZANARNTNITUUEN

Economics of Transportation

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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V3373
[T373
U3.374
T 374
U3.375
[T375
U79.461
Ta61
U53.462
Ta62
U53.463
T463
v3.471
Tar1
U3.472
Tar2
U3.473
rar3
uu.315
OM315
ul.412
OM412

v3.211
T211

§9.312
1B312
V3.371
[T371
V3372
[T372
v3.461
[T461

wialulaglunisvuds

Transportation Technology
§3NVUAIFUAMIINA

Air Cargo Business

NISUTMTNITYUUNLTD

Ship Chartering

NTUIMIINTVUAITENINU TN

International Transportation Management
FULUINITUIMINTVUAITENINUSEINA

Seminar in International Transport Management
nsuImsinitenazladasingd

Port and Logistics Management
NNTIATIENENIEUINADUYBINITVUEITENINIUTENA
Shipping Transport Business Environment Analysis
NTILATIZRATVUAINIIDINA

Analysis of Air Transport
UszinuddgaunisuimsgsnassminUszinaladafndiasnsuuas
Current Issues in International Business Logistics and Transportation
miwmmiﬁmaﬁjﬁ%

Business Forecasting

nsianansuuRauesens

Organizational Performance Measurement

ngui 3 nguNMsUUES (International Transport)
1. I anUIAUY 18 e
ASVUAITEININIUTEINAUBIAU

Introduction to International Transport

521 J8UT5I98

Research Methodology
NIRULAZNTAIMNUVBINTVUAITENINUTENA
Investment and Finance for International Transportation
WATugAanshazuleuIanN TN

Maritime Economics and Policy
ATUIMIINTVUAITENINU T2 A

International Transportation Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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U5.462
T462

AUNUINITUIMINITVUNTENINUSENA 3 (3-0-6)
Seminar in International Transport Management
2. JypnLaan 18 wuenn

WenAnw 3 331 9 vhefn 91nnga (N) waziden@ny 3 331 9 vhein 91nngx ()

(n) Hanlunguuudiszninasema dnfinvifenfnusedusiig q Admuald Ml Jvdiden

Anwlunuinivaentd azdeshidrgounuivnlunuinisendeniladan@nulinai919du 31uu 3 390

9 MLenn nail

§9.212
LO212
§3.211
1B211
v9.361
T361
U9.463
[T463
9.498
[T498

mssansladaRnd oy 3 (3-0-6)
Introduction to Logistics Management

ANNKINRBUVDIFINATENINUTEINA 3 (3-0-6)
Global Environment of International Business

MsUsEiusemmzaLas MsUSmMsAILEeS 3 (3-0-6)
Marine Insurance and Risk Management

MM IseLazlalaing 3 (3-0-6)
Port and Logistics Management

MMSENMUIUIUEITZIINUSEIVA 3 Fnenulaitesndn 135 Flusenianisfing)

Internship in International Transport

(v) denlungudysineg dealuil dnfnwaunsaiend@nwinunguivmatauanuayly el

sosdulumunasiveanminetds Tunstuisntuluividen lnsansadendnuluiviledlalungulangy

niliusedvidall wagliddaddesdenimaielungudvieddiu $1uau 3 37 9 wihein Al

§9.332
1B332
Uv.422
ACA422
N4.313
FN313
NN.461
FN461
N6.326
MK326
§9.423
RB423
nu.212
HR212

¥
v A

1. ngun1sAilugsnaseninelseind (Global Business Operations)
THUSTTULAZNTUTMITINATENINU SN 3 (3-0-6)
Culture and International Business

N30Tl TEImne 3 (3-0-6)
International Accounting

N1TRUIETNINNUTEINA 3 (3-0-6)
International Finance

ﬂ’]iﬁuiz%’hﬂﬂi%mﬁ%ﬂﬁjd 3 (3-0-6)
Advanced International Finance

NINAINTENINNUIZINA 3 (3-0-6)
International Marketing

DEISUNINESEUINUTEINA 3 (3-0-6)
International Aspects of Real Estate

Fnwrn1sdeds NSl wazlasareses 3 (3-0-6)

Communication, Persuasive and Negotiation Skills
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VU423 MTUITIINTNeINTUYBETENIUTEImA 3 (3-0-6)
HR423  International Human Resource Management

2. NGUNTYUATENINUTEINA (International Transport)
935.361  MsUsEiufemmzianaznsuImseuides 3 (3-0-6)
T361 Marine Insurance and Risk Management
23373 wialulaglunisvuds 3 (3-0-6)
T373 Transportation Technology
93.374  §INANISVUACAUMNIEINA 3 (3-0-6)
[T374 Air Cargo Business
23375 NITUSMTNISITNANNLG 3 (3-0-6)
T375 Ship Chartering
95376  msterieuaniasududssninessme 3 (3-0-6)
[T376 International Commodity Trade
23.463  MIUIMTISeLazlalang 3 (3-0-6)

[T463 Port and Logistics Management

95.471  AITIHASIEVENIZLINADUVDINTVUAITEUINIUT LN 3 (3-0-6)
mar1 International Transportation Environment Analysis
95.472 MISHATIZINISVUAINI9DINA 3 (3-0-6)

Ta72 Analysis of Air Transport

a s

3. ngulavafnduaszldauniu (Logistics and Supply Chain)
89.341  NSIANISladanndseninelseind 3 (3-0-6)

LO341  International Logistics

v a v A

89.343  N15IANTSLAIARNAE NS UAUANYUEIN1981NA 3 (3-0-6)

LO343  Air Cargo Logistics

89.442  NSUIMNSIERUNIY 3 (3-0-6)
LO442  Supply Chain Management it

w413 MsdamasnagnsnIsusmsigguniu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

w314 mevimsilennnmiazaududanufoing 3 (3-0-6)

OM314  Managing for Quality and Operations Excellence

4. NUNFAATITINNGINALAzTayavua g (Business Analytics and Big Data)
w311 meenwidilenisindulaniegsio 1 3 (3-0-6)
OM311  Business Analytics |
w321 menwidenisindulaniegsia 2 3 (3-0-6)

OM321  Business Analytics |l
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uy.421
OomM4a21
9d.312
1S312
38.361
1S361

N4.211
FN211
N4.313
FN313
N9.461
FN461
U9.361
T361

U3.376
[T376

3.464
[T464
yu.311
OM311
yy.421
OomMaz1
3d.319
1IS319
N$.319
MK319
99.391
IT391
99.392
IT392
25.499
[T499

TFiezitoyarnalvgnegsna
Big Data and Business Analytics
U1INTBINNGINT

Business Intelligence and Analytics
Uyausenivg

Artificial Intelligence

5. NUN13ALAZNISIRUTENINUTEINA (Global Trade and Finance)

AAFENILAZERANITRY

Financial Mathematics and Statistics
NIIRUTENINUTEIA

International Finance
milﬁuiwﬂwﬂi%mﬁ%uqq

Advanced International Finance
mMsUsERufemmglaLarIUImMsALdes
Marine Insurance and Risk Management
nMssevsLanasuduisswinsseine
International Commodity Trade

6. N§13833M (Business Research)
1A59N15398

Research Project
mMsilsgiiionsindulaniegsia |
Business Analytics |
Tnseseiteyarunlngnegsnag

Big Data and Business Analytics
g3nadiénnselind
Electronic Business

¢ an o Win

NAYNSNIINAINAING

Digital Marketing Strategy

WTaNLAY N9N1TVUETENINNUsEnA 1
Special Topics in International Transport 1
WITONLAY NNNITVUEITENINUTZNA 2
Special Topics in International Transport 2

ANSANYIDATENNIVUAITEWINIU LN

Independent Study in International Transport

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)
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w38

3.2 3yuden endnuivimuiauls lngeradonmunguiidnlinmunguendondisiuile
duunnufiameduiardnaiunmstsznavandnluewan il seadulumuinmrivesuminedelunsty

a 5 I a =
AUUTUITILEDN

4. nsAn¥IYIMUIINIIsNasEwinesema ladafnduasnisuds

thnwanunsadendnyivinnguiviladvmds 910 3 nguin Ao 1. nguUsMIgsATEIIg
UseinA (International Business) 2. nguladand (Logistics) wag 3. NquN153UES (International Transport) Ing
Anwlinsumalassaiefiuazngaiviimuald uazagldsunisszynguin (Concentration) I3lulusiseuna
n13fAn®" (Transcript)

4.1 NFUUIN553N5ENT19UTEINA (International Business)

1) dwmiuiinAnwausnidiveansuasnisUayd 15 wuehn
th@nwinuymdveemaniuaznsind AUssasdasfnyivlnuimsgsiasening

Uszina ladafinduazn1svuds nguuImMIgsnaseninalseme (Interational Business) 3¥Aasfin®s1e3v1sng
q auditmual duelull wavdeaeulaldlumeivdiduuiazseinn lisnin C uwaglddsyiundeavay
Flytavaelasng 2.00

1. J9AU 4 31 12 #uene

55211  ANMKINRBNYDITINATENINAUTEINA 3 (3-0-6)
1B211 Global Environment of International Business

¥35.211  msvudssEwiesUssmaoi 3 (3-0-6)
m211 Introduction to International Transport 30

§9.321  msadunsmumsAseninsuseina 3 (3-0-6)

1B321 International Trade Operations
§9.332  TWUSITULAZNITUTMITINATENINUSEIMA 3 (3-0-6)
IB332  Culture and International Business

§9.421  NSUIMSEINRTENINUTEINA 3 (3-0-6)
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1B421

§9.323
1B323
§3.324
1B324
§3.422
1B422
§3.424
1B424
§9.433
1B433

International Business Management

[

2. @ondAnw 1397 3 wieds UnAnwiaiuisadendnen i lanlalusieIvsan

NSNRUIGAFIMNTTURALANNANNTAUNTUTITUTEN TN TENAVDIFIAT

Industrialization and Global Competitiveness of Firms

nsiaugsiakaznsarauululssmalny
Business and Capitalist Development in Thailand
MsANYIUTEULNEUTTUUTINAUIUIYIRA
Comparative Business Systems
vannyodFesgsAalan

Perspectives on Global Business
Uszinunansesssulunisaniugsia

Ethical Issues in Business

2) dwmsutindneuanansdiveIanswaznIsUYY

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

nu2enn

UnAnwiuenamzmdvemansuazn1sUad NUsearas@nwnIninnsuimsgsna

seninUssmeladafnduaznsuuds NguUIMIEINTEnIeUseme (International Business) 3e6afny

s1e3e9 9 muAmuualinwmelul Tnssesaeulalalusedvveruilaldivunusmdsdu wagivn wu.291

YOIMANGNTUITMNSTINITAN uiazs1e3vliinnd C wagldrmssrunisavauivinyiomualiaindi 2.00

nWu.291
BA291
§3.211
1B211
v3.211
T211
§9.321
1B321
§9.332
1B332
§9.421
1B421

§9.323
1B323

1. 09U 5 311 15 wena
ganvlulaniiinsiUdeunlas
Business in a Changing World
ANINWINROUYDITINITENINUTEINA
Global Environment of International Business
mMsvudssEminUsanad eed
Introduction to International Transport
NIAITIUAITATUNITAITENINU TENA
International Trade Operations
TAUTITUUALNITUTINTTINTEMINUSEINA
Culture and International Business
MSUIMITINATENINNUTEINA

International Business Management

2. dend@nw 2 31 6 wihedndnd@nwausadendnuildnladlaluseisisad
NINAILINAIMNITULALAINANITOLUNITHYITUTENINIUTEMAYRITIND

Industrialization and Global Competitiveness of Firms

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

v
a

3 (3-0-6)
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§3.324  mavawgInakasnsazauululszmalng 3 (3-0-6)
IB324 Business and Capitalist Development in Thailand
§5.422  MsAnwIUIEUTBUTEUUSIAAUIUIYIR 3 (3-0-6)
1B422 Comparative Business Systems
59.424 mmﬂgwaaﬁaaqiﬁﬂiaﬂ 3 (3-0-6)
IB424 Perspectives on Global Business
59.433  Uszhiuneasesssulunisdiiiugsia 3 (3-0-6)
1B433 Ethical Issues in Business

4.2 nguladafnd (Logistics)

1) dwmiuiinAnwausnidiveansuasnisUayd 15 wioeia
tinfnwnaznndvemaniuaznstiyd TussasdasAnuivinuimsssiasening

Uszina ladainduavnsvuds nquladadind (Logistics) 3eAaefnynseIvsg 9 i mualsselul was
Fosaeulaldlusmeivdifuusazseivn s C warldrmssiuindsazauivlniomualising 2.00
a.212  msdansiadaindidosdu 3 (3-0-6)
LO212  Introduction to Logistics Management
a9.341  misianisladafndszninalsziva 3 (3-0-6)
LO341  International Logistics
89.342  nReTgARslsinadusunisdanisladanng 3 (3-0-6)

LO342  Quantitative Tools for Logistics Management

89.442  MSUIMNSIgRUNIY 3 (3-0-6)
LO442  Supply Chain Management
82.443  msaswuuiaedlgguniu 3 (3-0-6)
LO443  Supply Chain Modeling
2) dwmsutinAneuanansndiveansuasnIsUyd 21 wideda
tinfnwuenangrndvemaniuaznsind Auszasdaz@nudninnisuimessia
senineUsene ladadnduaznisauds nguladafingd (Logistics) 3¢A0a@nu1518391614 9 arufifnualy
Faioludl Tnefosanulaldlumeindsduiililedvunuins sdu wagis wu.291 vemdngnsuimagsia
audin utazsedvilaising C uazldmspiundoaranininouelising 2.00
Wu.291 qiﬁaiuiaﬂLmeiLUﬁauLLUm 3 (3-0-6)
BA291  Business in a Changing World
ve.201  mstyTdud 3 (3-0-6)
AC201  Fundamental Accounting
29212 msdansladafndidesiu 3 (3-0-6)

L0212  Introduction to Logistics Management
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89.341  Asdansladafndszninsuseme 3 (3-0-6)
LO341  International Logistics
a9.342  MTATEARelsInadusun1sdanisladafing 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management
89.442  MIUIMsiggUuNIU 3 (3-0-6)
LO442  Supply Chain Management
89.443  mMsasuwuuaeddauniuy 3 (3-0-6)
LO443  Supply Chain Modeling
4.3 NUN15VUES (International Transport)
1) dwmiuiinAnwausnidiveansuasnisUayd 15 wioeia
tn@nwiauymdvemaniuaznsind TUssasdasfnuivlnuinsgsiasening

Useina ladafnduasnisuuds ngun1svuas (Intermational Transport) 9sABIAn®1T18391674 9 anuiitvunls
Farieluil uazdesaeuldlaluseiniduuazsedann lisndr C uagldrnseiundoasauianlnianun
laifind1 2.00

1. 09U 3 37 9 wuHwAn

99.211  M5vUdITENINUsEwaLUnasy 3 (3-0-6)
T211 Introduction to International Transport
a9.212  nsIanslalafndilaany 3 (3-0-6)

LO212  Introduction to Logistics Management
§5.211 AN MKINABNVDIFINATEMINUTENA 3 (3-0-6)

IB211 Global Environment of International Business

A = v

2. dan@nen 2 31 6 mieAntindnwaiuisadendnunluivlaAlalusiedvneed

v a v o

89.343  A1599NSlad@RNda1nSUAUAIAVUFIN19INE 3 (3-0-6)

LO343  Air Cargo Logistics

95.361  NsUsERUsemmglanasMIuEmsAILAss 3 (3-0-6)
T361 Marine Insurance and Risk Management

U3.372  AsugAnanskazuleuIenIsnIdiveud 3 (3-0-6)
[T372 Maritime Economics and Policy %50

A381  LATWEAIARNSNITVUA 3 (3-0-6)

EC381  Economics of Transportation

¥9.373  wialulaglunisvuds 3 (3-0-6)
[T373 Transportation Technology

U3.374  §INANTVUAIEUAIMNDINA 3 (3-0-6)

[T374 Air Cargo Business
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V9.375
[T375
U3.376
T376
79.391
[T391
09.392
[T392
5.461
Ta61
7.463
T463
1.388
LA388
1U.387
LA387
v3.471
mar1
U3.472
Tar2

NSUTMTNITUUNLTD

Ship Chartering
nMsgoreuanasududsnineUssme
International Commodity Trade

WidefilAn N19N1TTUAITENINUTEINA 1
Special Topics in International Transport 1
WidoiilAl N19N1TTUAITENINNUTEINA 2
Special Topics in International Transport 2
ATUIMITNTVUAITENINUSZINA
International Transportation Management
MsUIMsMIseuazladafingd

Port and Logistics Management
NOVLNENVEUT

Maritime Law

NOUUETUVUNDINA

Law on contract of carriage by air

NNTAATIENENILUINADUVBINTVUAITEIINUTELNA
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1) nguUINI55INATENINUsEINA (International Business)

Un1sfne® 1

madeuil 1 nuein
JAnwily $1uau 4 S 12
AV WAUIIUVIAU 2 371 6
574 18
aMaSeud 2 nuein
JdnewThlu $1uau 3 31 9
AV UAUIILTIAU 3 1 9
524 18

Un1sAnei 2

aMadeudi 1 NUAN
FaAnwvly S1uam 2 3 6
FAnwvhludd 2 (Fen 1 3w) 3
WU.202 A1INIEINT 3
f.213 \sugmaniganmeilodu 3
A udentas 1 3 3
573 18
amadeud 2 N8N
AV MNUTINTIAU 3 V1 9
A nnsoivden 2 30 6
§5.211 ANNHINABNYDITINVTENINUTENA 3
574 18
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YnsAnendi 3
madeud 1 N8N
U UNUTINTIAU 4 97 12
§9.332 N1SUIMNTTINIUNTIUSTIY 3
v neniien (ngu n) 173w 3
524 18
madeud 2 TVehl
U UNUTINTIAU 1 390 3
59.312 208Uy 3
FrenUsAU 1 31 3
wneniden (ngu n) 173w 3
wneniFen (Ngu 1) 1 3 3
lnvisedden 1 3w 3
394 18
Ynsdnendl 4
aMadeudi 1 NUAN
WU.401 NFUTMITNAYNS 3
v enUeAu 1 380 3
wneniden (ngu n.) 173w 3
v neniien (Ngu ) 13 3
lvnsoivden 1 390 3
574 15
amadeud 2 N8N
§5.423 duNgINATENIUsEIne 3
v neniien (Ngu ) 13 3
vvsoivden 1 390 3
Juaentas 1 3 3
574 9
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2) nguladafng (Logistic)

Un1seinwd 1

madeud 1 N8N
A ily S1uan 4 3 12
AVMNUTNTIAU 2 TV 6
394 18
madeud 2 N8N
FeAnwvall S1uan 3 S 9
AVNUTNTIAU 3 V1 9
394 18

Un1sAnwn 2

aMadeudi 1 NUAN
FAnwvll S1uan 3 S 9
WU.202 A1INIEINT 3
F.213  \esugenansanialesy 3
a9.212 msdanslasanndidosdy 3
574 18
madeud 2 N8N
AV IMNUTINTIAU 3 V7 9
95.211 MsvudssErnalsemedosdy 3
A lvusoivden 1 390 3
A udentas 1 3 3
574 18
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YnsAnendi 3
aMadeui 1 el
U UNUTINTIAU 3 7 9
§5.211 @NINLINARNVBIFINITENINUTEINA 3
I vnseivden 1 39 3
I neniden 1 390 3
574 18
madeud 2 N8N
AV INUTNTIAU 2 TV 6
59.312 5z10euinINY 3
89.341 NsInNsladanndsenineussina 3
89.342 MTAATIEATIUTINUE S UNTIRNsladannd 3
udentas 1 30 3
574 18
magaiau nuIAn
89.498 MsEnaAUURMUladaRnd 3
574 3
Ynsdnendl 4
amadeui 1 N8N
WU.401 NFUTMTTINALNS 3
89.442 n1sUIslgaunu 3
79.443 nsafawuunaedgaunu 3
vnsoivden 2 390 6
574 15
amadeud 2 TVehl
89.441 dunumeanuladafnduaznisuimslgauniu 3
89.444 mﬁmmimmL?iaﬂu‘l}ziqﬂmu 3
I vnseivden 1 390 3
574 9
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3) ngun1svUEs (International Transport)

Un1sfnwd 1

aadeui 1 NN
Far@Anwvall S1uan 4 3 12
AV INUTINTIAU 2 TV 6
574 18
aMadeud 2 NN
Fa@Anwvall S1uan 3 3 9
AV INUTINTIAU 3 V7 9
574 18

Un1sAnei 2

amadeud 1 N8N
FAnwvll S1uan 3 S 9
WU.202 A1INIEINT 3
f.213  \Asugenansganialowiy 3
¥5.211 nsvudsszmnalsymaesdu 3
574 18
Madeud 2 NUAN
U UAUTINTIAU 3 97 9
v neniien (Ngu n.) 3
nnseivden 1 390 3
I uaenias 1 3 3
394 18
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Yns@nwndi 3
madeud 1 N8N
AV INUTINTIAU 3 V7 9
wneniFen (Ngu n.) 23w 6
JrenUsAu 1 31 3
394 18
amadeud 2 NN
AV NUTNTIAU 2 TV 6
JrenUsAu 1 31 3
59.312 s21dpudTIdY 3
v neniien (NgY ) 2 3N 6
vnseivden 1 390 3
574 21
Yn1sAnendi 4
amadeud 1 N8N
WU.401 NSUTMITINALNS 3
V3.461 ANSUSHITNNTVUENTEUINNUTEINA 3
wneniFen (Ngu 1) 1 3 3
vnseivden 2 390 6
574 15
madeud 2 NUAN
V9.062 FUNUINTUSITNMTVUAITEINUTZINA 3
nnseivden 2 a0 6
I uaenias 1 3 3
394 12
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4.3.2.3.7 3vnengsnvedamnzuning

Un1sfnwf 1

AAGEuR 1 mhene
Anwrdvihly $1uam 6 397 18
594 18
AAGBEUN 2 mhene
Anwrdvhly $1uam 2 397 6
wu.201 véNMIAYMINELREIRUNTUTENOUSIAA 3
5a.201 wialuladfdviaiilogsia 3
UU.201 MIUIMINSUZUANT 3
v.201 msTayTdud 3
594 18
UnsRnunil 2
aAGeui 1 eldni
WU.202 N13NEOINT 3
1,202 M3daudiitentsdnnis 3
n14.201 MSREUTINY 3
nM.201 AENNITRNATN 3
V31.201 N13UIMIHarNI5UsENRUNsade v 3
50.211 gaiaedamiumindidesiu 3
594 18
AAGEUN 2 mhenn
vy $1uau 2 3 6
7.213 Lasvgmaniganaidesdu 3
NU.204 ADRATINT 3
§9.212 N 3esluutotaAun1enugsivadwmnsunsng 3
50.311 wiAlulagnisneaisonanstugsivedmnsuning 3
594 18
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Un1sAneN 3

aadeuii 1 i
f.214 asugmaniunaiesiu 3
#19.221 N8N ULTIEINT 1 3
59.312 N3UsziuTIAdImsNNSNe 3
59.313 N15RU NTAINULALNAENTTINVRAMNTUNTNE 3
Fwnvizedyiden 1 3 3
394 15
AAGeui 2 mefin
9.321 MWIBINOWTIGING 2 3
59.315 LATHFANANTIATILIEMTUNTTRILILIRY azadmnsuning 3
50.412 MITedmiugsivedmnsuning 3
I lnnsedvaen 2 3w 6
394 15
Mangiou nuIAn
59.316 nMsAnulugsfivedwsuning 3
394 3
Ymshnwnil 4
AAGeud 1 miein
WU.401 MIVISBINAYNS 3
59.411 N13UIMIINITNANALALHINULN SN TUNINE 3
50.415 Msnssianulululdssieedansumsng 3
I lnnsedvaen 2 31 6
394 15
AAGeud 2 miein
50.413 dunuaugsnvedwnIuning 3
59.414 NSUIMINTNGFY 3
WNFNET 2 T 6
39U 12
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4.3.2.4 A1B5UIETIEIV
1. AAnwwialy
15.100  walasiunsastowiteym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsauluguznaiiodan
HUNTEUIUNTNAINTMANETT 1 MIusIens nMsefusensdfinwiaig 9 gau udu lnetndneasdesdnii
Tasanssaussd LieliAnn1s3u ieiinmsiasuntas luuseifudiauls

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case studies
and field study outings. Students are required to organise a campaign to raise awareness or bring

about change in an area of their interest.

15.101  lan, awdeu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfididyveslan edeunarine lufifnisnsidles iasugha dsmiamsssy lagld
nseuLAn gl uarsulouifonsdiaumans ihunmsefuneuazendieganunmsaivieyanadilady
arwaula ieliAnyuwesterumainrasuasdlannududeuiiduiusiuidan S3ndrinanna (GLOBAL
MINDSET) ansnsavimenseunnandeiuuasilalansimfmilin ey

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the

complexity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

5.102 FINAUUNTININ 3 (3-0-6)
TU102 Life & Aesthetics

auvisnnuaresrUssnouiuguresnuialzuaranmindonassrain arweuddlunmaiuay
ALY MTIATIZIINING warnndeuleadrfuiinnuesuasuunmedany

The course investigates aesthetic and fundamental elements of art and built environment.
These include appreciation in value and meaning, analyses and criticisms, and connections to lives

and social contexts.
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15.103  AInduaudasu 3 (3-0-6)
TU103  Life and Sustainability

mMauduTinegraiviufunavasuuasedan Wilamnudiusssrinmainuesssamn wyud
WAYATINAS A eLETIAS NSl ey LASHEND Finluenudauduaznisuusivaou raenued
ANSeIneenans dawanden Minlugnsuiudeiivinganudsdu

This course provides an introduction to the importance of life-cycle systems perspectives in
understanding major challenges and solutions to achieving more sustainable societies in this changing
world. Students will learn about the relationship between mankind and the environment in the
context of energy and resource use, consumption and development, and environmental
constraints.Furthermore, an examination of social conflict and change from the life-cycle perspective
will be used to develop an understanding of potential solution pathways for sustainable lifestyle

modifications.

15.106  AVINARASSETIALANNSA0aNS 3 (3-0-6)
TU106  Creativity and Communication
NTUIUNISAREE A 9asIA InefinsAnddnndduesdusyneudify wasnsdeansaudn
fananiAsnadugySedtamnyan muuiundsa Tamusssn anmuandey MilussAuyana asing uazdeay
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and environmental

contexts, at personal, organisational and social levels

15.107 VinwgAdiadunswAdgym 3 (3-0-6)
TU107 Digital Skill and Problem Solving
vinwemsadaduniiionisuitgmuasmaimulonalidudinunagiasvgia
anuaansalufuaznsdnieasaumaldognaiussdnsam msUssdiuamnanindedoves
ansaune nIndunseazdanisasaumeesnduseuu mslduarasseussasnuiiva nsdeans
poulavedailoondn
Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability evaluation.

Filtering and managing information systematically. Ethical digital usage and professional online

communication.
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¥5.109 winnsuAuNTEUIUARKNUIENOUNTS 3 (3-0-6)
TU109 Innovation and Entrepreneurial mindset

mMsUszdiuanuidssnaznsaiidenalsl MsfnuarmINUNLLUUUSEABUNS M3
dndulauaznisianngsia msdeansidagsiauaznsainausegdlasgiadiuszavsnin msaanmuansaiie
GRGH

Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.

Decision making and entrepreneurial venture development. Business communication for delivering

concept or initiative in an efficient, effective and compelling manner. Social shared value creation.

AF.101  A5AR 91U Lazlleueg19iI T 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing
WALYINYEN1TANDENTINTUYIAUNIUNITAIAIIN NTIATIZI N1TFUATIZY wazn1TUTEIEUA

v | o a

Warninwenseuiteduansedey Whlagesjanane virued auuigiu ndngiuatuayu msldmmmadivilug
Joaguvesudeu amnvinvensdeuiannnufniuegdingrauasnadewndadnng $Sndenens
A wazidenlosdoyaiinfuspmesvesmies ufvenunsadrsdmangrunasdeyaultlunsaiisassdau
Weuldegeiusz@nsam

Development of critical thinking through questioning, analytical, synthetic and evaluation skills.
Students learn how to read without necessarily accepting all the information presented in the text,
but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s

conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

¢9.105 ﬁﬂwmiﬁamimqmmé’aﬂqw 3 (3-0-6)
EL105 English Communication Skills

Waninwemsdemanenmsingquiiumsils wa e wazidou Annsliniw mdmi uasdwly
UTUMIMAVINTTHAEFIAY

Development of English communication skills, including listening, speaking, reading and writing.

Practice of language, vocabulary and expressions used in academic and social contexts.
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aw.125 Mudanguriudeda 3(3-0-6)
EL125 English through Social Media

WainwenanmsanguuuuysannsiudedinuUseiamng q Badunisldnne fdnw way
dunudmiunisdeansmaiana

Development of integrated English skills through different types of social media. Practice of

language, vocabulary and expressions for digital communication.

819.295 NMWITINGUITIVINTUaLTInweAnw 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

miﬁﬂmﬁﬂmmmﬁqﬂquiﬁmmisﬁy’uﬂaw nsmuTinueisdudensfnwidduns nstinna
gNEN15eU nsideudernumdvinisivanuats wagniniiauenansAne

Study of academic English skills at an intermediate level. Development of skills required for
academic study. Practice of reading strategies, writing different types of academic texts, and presenting

results.

2. 3B NaNI

2.1 B MAUTIUTIAY
wu.201 vannnvanelRgaunIsUsEnougina 3 (3-0-6)
BA201 Business Law

ﬁﬂ%ﬂﬂg‘wmEJLﬁ'mﬁ’Uﬂ’lﬁﬂaﬂﬁﬂiﬁﬁﬁﬁ] Toun E‘ULLUU’aﬂﬁﬂﬁﬁﬁﬁf\]mNﬂgmﬂ81%8 SNYULNNUINYUAY

mMstsedy? ngrneifeaiunsuszneufanssumnagiia Ly Mé’ﬂﬂgvima%aﬁma g 19de Neu M
Usefu S1ues $111 daidu dyuseiuse nindaumdyan NMIANATEIRUTINA NYVINEIMENTazin
wazgInNssunIeBidnvseiing

The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; purchase, sale, hire of property, hire purchase, loan,
guarantee, mortgages, pledge, notes, insurance contract, bankruptcy, intellectual property, consumer

protection, wrongful act, and electronic based transactions.
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WU.202 1190199103 3 (3-0-6)
BA202 Taxation

Fwdsduneu: @euleivn vv.201

= ) s aa v & ~ a = = 9 g v

ANWIAANLANUNUREITAITIANUN YA TINGUA mw}amﬂ'ﬁLLazm‘wmﬂimmﬂixmawgﬂﬂiﬂ‘mq”lu
Uagdu laud ddulduarasssun mBRuladivana mByarniy messivamzwazansuanud sum

aa ¢ a ) Y a & vou & v aaa a o v a s

AENDIANITUI TEIUNDIAUTURIALNY Taun AENAULAZEIUYNATN AMUTUNATDUTDIYARALAZDIANT
gsnadedanulunsidens

Prerequisite: Have earned credits of AC201

An overview of excise taxes and custom taxes, personal income tax, corporate income tax.
Topics include value-added taxes, specific business taxes revenue stamp, land and building tax and

other related taxes collected by government agencies. Responsibility of individuals and businesses to

society in paying taxes.

NU.204 #fiRgIng 3 (3-0-6)
BA204 Business Statistics

msnusteyasrauszuy adfnssan nquianuhandu mauivd) fuusidduuasamiiaely
mauanwasanuzlu adfeuniu AadfvesdiiedituasnsuszanaammimesvesUsvying Msvagdey
AuNAgIY NMTAATIERAULUTUTIU NTIRTEanduiusLaznIsanney naNNTIATIEALaEN1SUsEENALY
nadwsldnlusunsuaeuiames

Systematic data collection. Descriptive statistics. Probability theory and Bayes’ theorem.
Random variables, expected values, and probability distributions. Inferential statistics: sampling
distribution, estimation of population parameters, and hypothesis testing.  Analysis of variance.

Correlation and linear regression. Analyzing and applying the results of statistical program.

WU.401  MITUSMNSIAINAENS 3 (3-0-6)
BA401  Strategic Management
FsAuneu . dnAnwiaazndvemansuazn1sUnd @aulainn n9.201 waz nn.201
wénnsuImMsnagnsnsgsiauaznsaienaildiusesuludusaduogisdsdu lnsazaseunay
NILUILNTIAN 9 Haus NSTUIMITNIURUNAENS Tsusznause msfvusidesimi nsfmuaiusia ns
Aesianmindeunelulazniouon masmuanagniiluseduasdnig ssdumhegsia waesedunthi
nsEUIUMSVRIMTTNAENSgNURTR wagnsruumsinauUstiiunaTufensiSeusiandodiosis q 7

Fudulunmsuimadanagns nsasienagnsidauinnssy Tnsdlinwuszneunisseu munegdunmsfinuily
win 4

Ree
=
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Prerequisite: Thammasat Business School student and have earned credits of FN201 and MK201

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with vision,
mission, and strategy at each organizational level. Analysis of critical factors pertaining to strategy
formulation, implementation and techniques of evaluating strategies. Creating an innovative strategy.
This course will be discussed through case studies. Recommend for 4" year student.
ve.201  nsdaddudu 3 (3-0-6)
AC201  Fundamental Accounting

sdnmaldowy mnAnuaznIzUINM e IUTIIMazTuTindeyamsnstad msdavhuazns
AATIFATIPUNNNTRY 219950 mﬁﬁmﬁLLazmiﬁJmeEJGﬁayjaLf“ﬁ'mﬁinmsEum%’wé WAy uavdILves
191909

Basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and disclosure

for assets, liabilities, and owners’ equity.

19.202 Mstydiiionisdanis 3 (3-0-6)
AC202 Management Accounting

FyrtaRuneu doulainn Ur.201

wnAnkaNsAARUYUHERTe inTesllenmsliasgidoyadunuilonsunuuasindula e
ﬂsaUﬂqumiﬁ’lmmﬁunumamwuﬁugm nstudiniuyy seuufuURuLUIHaT AU UTIN UUTEIN
UUSEINEANEL AUNUNINTTIY kA TIATIEYiNaAU MITBnuanuiuraveulasiailay
Anwdtusve iUy Usinaayils deyasunuiitenisindula msfvunsinane

Prerequisite: Have earned credits of AC201

Concepts of product costing and tools for planning and decision-making. Topics include basic
product costing and cost allocations, variable costing and absorption costing system budgeting,
flexible budgeting, standard costing and cost variance analysis, responsibility accounting and transfer

pricing, cost-volume-profit analysis, cost analysis for short-term decision and pricing decision.

n19.201  NSEUTIND 3 (3-0-6)
FN201 Business Finance
FTeRuneu: @oulaivn UY.201 Wie U%.291
vié’fﬂmiu'%mimiL‘EuﬁQ’é’]’mmsﬁmamsﬁuéfaa%’uﬁmau Lﬂmmaﬂ’ﬁa%”m;ﬂamLﬁmaqﬁaﬂﬁ PANNIT

NugIUMUNIRUNEaNSUAULaBYlU dANLIRaBNsIY 9 11911980 sesdlasng 9 TunsusmsnisRu ns

o«
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ATEisneunInsiu nssudiiuan Mairsrideureinnuides wardasnaneuwny AMvedum
e ulswedunurguidou meliansinmgiuiieamu madadusaminisiy Gunussssduuasvey
g1 MseRudforu Funuveaiuyu sufenudidesuinatuianinislugnamnsunisdu Wy nisiu
orudsbu dunsngada

Prerequisite: Have earned credits of AC201 or AC291

The basic principles of financial management for business, the responsibilities of financial
managers, maximization of enterprise value, axioms of finance, analysis of financial reports, cash flows,
fundamental analysis on risk and rates of returns, the time value of money, working capital policies,
capital budgeting techniques, financing mix, short-term and long-term sources of funds, distributions to
shareholders, the costs of capital, and an introduction to developments in the financial industry, such

as sustainable finance, digital assets

nM.201  MENNIIAATN 3 (3-0-6)
MK201  Principles of Marketing

AUINELAZ AN AYVBINITAAIN demseivuszneusie wnfnnsnansdelsl
mMsAsuuUaweinsmanslugafdvia unumwazkanszvuTiddyresInaateLATygRaLardny
anmwndeniinasionisiadulevnamsnain wainssuguslna AU I T ALUURRALGE LY
MIAAIARITA NIEUALMTTANISNIRENR NSTATNLNSRaLTBIRY wavaSsTIIveTNNIRAIA

The central theme of this course is the introduction of the marketing definition and its
importance as a vital business function. The content includes modern marketing concepts, the shift in
marketing in the digital era, its role, and the major influences of marketing on the economy, society,
environment, and consumer behavior. The course also covers the traditional marketing mix and the
digital one, introductory marketing management, preparation of a basic marketing plan, and ethics of

marketers.

56201 weluladAdviaiilegsia 3 (3-0-6)
15201 Digital Technology for Business

nsiasuntaswedlangsia nsvingsiaguuuulng ssuvansaumanazmaluladansaumeiiy
AUAINITAVDIVUIUNITANTYINGIAY UNUINLAEITAVDITFUUATAUMA TEUUAITAUNANINGIND 1ATIa59
fuguveaRivia esdusznouvedassadsiiugumalulafansaume wliuveaneluladasaune Futeya
Adsoya big data ¥1IN509M9TINA 938535U N1sARkULTANG TUsunsu lulasweridndwa Wsunsulsly
Andlnsioaolaidiy

Global business change, new business re-designed, IS and IT enhance business process, roles
& types of information systems, business information systems, digital technology infrastructure,

components of information technology infrastructure, trends of IT platform, database, data
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warehouse, big data, business intellicence, ethics, security, logical thinking, Microsoft Excel, Robotic

process automation

1.201  MIUSnskazn1sUsEneunsadielng 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

MNAAMIINSUINT - Aannmamquinisuims  whiluasinueduimsesdng  uihiiuaznis
AfunuNelueddng  NMSIUEN N15BNLULLAZIUMUUNIINEIANS NMsusmsnineInsuyed nsiu
A M3asiausepela weRnssueRMIkaENan SUJURIY  wagn1smIvaN  MIFnAUlaneNIsuIINg e

Y Y

Wossaumavims  msliietesdlenanmsuimigaddia  saonsumsUszneumsasielml  annazns
Usgneunslusziulanuazluussmelnelutiogiu wnAnuasvinugisndudmiuiuszneuns audnuazuas
UszLanveusenauns

Management concepts, evolution of management, roles and skills of managers,
organizational functions and operations, planning, organizing, human resource management, leading,
motivating, organizational behavior and performance, controlling, managerial decision making, ethics,
and use of various management tools in the digital era. Also, modern entrepreneurship, current state

of entrepreneurship in the global and Thailand contexts, concept and skills required for entrepreneurs,

types and characteristics of entrepreneurs.

ul.201 ASUIMIMSUHURNIT 3 (3-0-6)
OM201 Operations Management

AMsEnwILEIRn el waviadesdioluniseenwuy Jnsied wazUTUUTINNUEINITONANNI
Ufumns waznisihluldleeniagsfagnaivnssunainuaieav lnenseungunagnsn1sufumanis nannim
N1509NLUVAUAILAZUINIT NITBBAKUUNTZUIUNIT NTUSUITANAIN N1TUINISAUAIAIATT NITUTUIS
Tasans msudmsldgununmsiananisufifnuesdng uazmsufiinisilennudeiu

Study of concepts, techniques and tools to design, analyze, and improve core operational
capabilities, and their application to a broad range of industries. Topics include operations strategy,
productivity, product/ service design, process design, quality management, inventory management,
project management, supply chain management, operational performance measurement and

operations for sustainability.
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IYIVDIAULATHGANENS
f213  Aswgmaniganialoiy 3 (3-0-6)
EC213  Introductory Microeconomics

(@wsutinfnwiuenansAsAEns)

AnwununnuAamaasssmaniuaznsidilanndegsiiusiafiodlansdnduladennigld
JodninveusinalarUsznaunis Lﬁammauﬂqwé’ﬂmiﬁwm'ﬁ'amﬁ’maqqUaQﬁLLaqumumuﬂaiﬂmmm
warlasadmainussLneng 1 sausirmagnanalufmaudstuauysol sulufuwnAnaudumaies
pANALATUNUIMYBIAASFUNALBIES A A TR A

(For students who are not Economics majors)

The course provides a practical understanding of the core economic principles that explain why
consumers and companies make their decisions given scarce resources. The topics include the
interactions of supply and demand of market operations, through wide-range market structures,
ranging from monopoly to perfect competition. Moreover, the course also explains types of failures, in

which the role of government intervention policy can improve social welfare.

f214  ATvgansimna oy 3 (3-0-6)
EC214  Introductory Macroeconomics

(@miuinfnuusnanziAsygaans)

AnwuruanuAsmaassgmansunniauaznndilaansegsiiusiadieilansdndulanaln
mMsauveaassgialunwsm wag dhlanalnmshausesilsuglussduaman fnsandaiawasdami
ﬁﬂé’iﬂumdLﬂiiﬁgmam%mwmﬂiwlﬁﬂiw’lﬁma NYINIUVBITTUUNIRUAITEUIANT nsaiuuleuns
N9RU uay uleunenIIAAY Lﬁa%“ﬂmLaﬁaﬁmwmawzwmwﬁa quwﬂﬂﬁi?\iﬂizLWﬁﬁﬂH’]@amiﬁffﬁzL'3u Rkl
RupseUssng uaznisivusdamuaniuou sufamshidtiamsvsinmnaluldlunsiasei
A0TUNINNINATYFA

(For students who are not Economics majors)
The course will provide you a practical understanding of the fundamental macroeconomic theories
that explain how the economy functions and how macroeconomic policies affect it. The course will
cover key macroeconomic measurements, problems, and policy performance, as well as the
determinants of national income, employment, and price level, the role of monetary policy and the
banking system in stabilizing the economy, and the role of monetary and fiscal policies in stabilizing
the economy. The balance of payments, foreign currency market and exchange rate determination,
and the use of economic indicators to understand economic circumstances are all covered in the

international economics part.
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Fyvesaniunten
q9.221 N1W1INGWTIFIND 1 3 (3-0-6)
EL221 Communicative Business English 1

MINAUITINYENTaea TN ISINguEsNIseninwsemensiauANLAdouazANugneaadlunsly
Winwensils Mana Mg waemadeulunwdingy nsldmdninifettesiunisyiigsia nsindases
A 9 v a_ aAa =~ a o v vo
wieldanuiniegsianiley ngufniegsia lunsvhanunldduneunng

Development of international communicative business English. Improvement of fluency and

accuracy in listening, speaking, reading and writing. Use of business related vocabulary. Application of

existing business knowledge and therories in assignment completion.

#9.321 MWIBINYWTITINAT 2 3 (3-0-6)
EL321 Communicative Business English 2

wtsdunew: aould aw.221

nsitmTinuenisdeasnwdngussiaseviessmatugs nslinmsiduimdensiouas
amegnsludinlugsiaseninasama nsiauanuasemazaugnaedtunisldvinuenisita nsya n1s
811 warnadeulunmmdnguiugs msldmdmitugeiifendasiunavssi mefiminsgildanusi
viuadonaznguiniessia lumsiendildfuseumne

Prerequisite: Have earned credits of EL221

Development of advanced international business English. Practice in business participation and
leadership in international business. Improvement of fluency and accuracy in advanced listening,
speaking, reading and writing. Use of advanced business-related vocabulary. Application of current

business knowledge and theories in assignment completion.

2.2 J¥uen
2.2.1 2 UeNN15EU
1) FvuandsAu

ne21l  AdlaeansuazatAnINY 3 (3-0-6)
FN211  Financial Mathematics and Statistics

adlnraniuaradanasMiieadeaiunisiu Anwilsidundamansivssgndlilunsdu (vu
Exponential, Logarithmic) ssuuaun1sidunsakay Quadratic Lma@é’aﬁaaﬁu (W oS Ueumius
UWudidowhy) nsmerfiungauiian (Optimization) uagiwindiiugiu anminasdu nguonuediidy
ﬁugwmaq Machine learning aaﬁlﬁy@ﬂﬁmﬁaLﬂwﬁugﬁmmé’m Data analytics LLazLLuaﬁmﬂwgﬁaLﬁméfu

dmsuaunisanaesludunss n1sussgndiiensdndulanianisiu
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This class covers a broad range of topics that are critical foundations to the study of finance.
The first part of the class covers exponential, logarithmic, linear, and quadratic functions as well as
basic calculus. Calculus concepts include the principles of limits, differentiation rules, implicit
differentiation, definite and indefinite integrals. Extended applications of these concepts are provided
via modules on matrix algebra and optimization. The second part of the class focuses on probability
and statistics. The aim is to develop familiarity with tools that are necessary building blocks in
understanding algorithms behind machine learning and data analytics. The concept of prediction is
introduced through basic econometrics of linear regression modeling and applied to financial

forecasting problems.

N4.311  ANSUIMITNITHU 3 (3-0-6)
FN311  Financial Management

FsAuneu: @ouleinn n9.201 waz n9.211

mnAnuaznguinsuimsnmstiuluiddnvefiamsiifiansmeansudeasdaluaniunisaiads
MsuUIMIMIiuiesnuduning wildu uardmvendwediussqihvanevesians dnedesilenienisiiuan
T lunnsusmsauning nilau uazdrnvendives msanwluddnvesnisiiluwasing q menstuarldluns
MvuaszAukarn1sindulalunsusmsRunumulsy sudtgamu GEunsndlinyuieu) meldnneanu
wiusuwazaailiutiueu (Mandes) nmsimuslasiaimuiazduNamIMIRuivsnzan sUspii
yaALALFu UYLV wavdueadwes wasanasmsiulud 4 nsdadulalunsdamidunu nns
FaaulanFuninguuudads wunAndutlymfunusssnivareiians TUEuLIANUARTEINTSRULUY
faihu Adawansenusionsusziduyarfans

Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management and their applications to resolving
real-world financial problems that financial managers regularly encounter, management of asset
structure and financial mix, applications of financial models and instruments on managing assets,
liabilities, and equity, valuation, the cost of capital, capital structure, capital budgeting under
uncertainty, leasing, concepts of agency problems and corporate governance. Sustainable finance and

its effects on firm valuation.

N14.312 N138499)U 3 (3-0-6)
FN312 Investments

Fveruneu: @eulaivn ne.201 uag ne.211

UssLandundwduaznsansmanisiiu aanandnningduavnalnlunistewevdnning msingns
wamauLmuLLazmmL?i&Nmﬂmsamu’luwﬁﬂm%’wéﬁmLLasﬂzjmé’ﬂm%’wé msﬂssmsmiamuﬁﬁ

Usgdvnm uuudaeamsimunsiamanning auufgiueaiafidussdnsnim nsuszdiugadiasiansil
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duldssnsmanouuny msdssnmaaspluanansvll msussdugarmasmamuiieEAnannszuai
anuarniUSeuiioy audiiuguiitusmasoyius neUssdiuyadeseUdunasasnanstioreaimin
Prerequisite: Have earned credits of FN201 and FN211
Asset classes and financial instruments, securities markets and trading mechanism, risk and
return measurement of individual securities and portfolios, efficient diversification, asset pricing
models, efficient market hypothesis, bond pricing, yield curve, risks of bond investing, equity valuation:
discounted cash flow and relative valuation, foundation of derivatives, valuation of futures and

options

N4.313  N1IRUIZNINUTENA 3 (3-0-6)
FN313  International Finance

dsAuneu : @eulsinn ne311 wag A.212 e #.214

N15UMINTRUAMSUSINATENINUTENALETINININIIR AN NKINTOUNLATHFANEANTTENIN
Usena szuunsRuszninelssing gatayBifuasin aatndtuu ganstiseiu Reulvaueniasening
Usewd nalneenannu3assntiuasisnausema sauiensulamesisudiasdunsndgaavia A8n1susmsanu
Eonsnsuandeulagldiedesionenistuiivanzay unumvesesdnsmensdussninassme Wy
nowuMsRusEninasnA suianslan wazsunesifienstiseinyTseninsseme

Prerequisite: Have earned credits of FN311, and EC212 or EC214

Financial management of international and multinational businesses, international economic
environment, international monetary system, current account, capital and financial account, balance
of payment, the mechanism of foreign exchange market including cryptocurrencies and digital assets,
application of financial instruments and derivatives for foreign exchange risk management, roles of
international financial institutions, International Monetary Fund (IMF), World Bank, Bank for

International Settlement (BIS)

Ne.314  MsUIMsEnITuNITRu 3 (3-0-6)
FN314  Financial Institutions Management

Ftadunow: @aouladvn N1.201 wag na.211

MSUEMSUAENSIANISFUANY 9 vasaaunmsiulagngsuiasnged MIuimsades
Uelanene 9 20ean1dunIsiu N153N1SAURUYNULAZNITUIINTANNARSY nsUiMsAuNSNSuasuiiay
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Prerequisite: Have earned credits of FN201 and FN211

Various aspects in financial institutions management especially commercial banks, risk
management, capital and liquidity management, asset and liabilities management, profit and cost
analysis, stability and investment strategies analysis, principles of credit management, regulation and

compliance.

N9.411  ATIATIZRLAYNITUSINIAMALEENYI9N1TRY 3 (3-0-6)
FN411  Financial Risk Analysis and Management

FsAunew: @oulainn ne.311 way N9.312
AnwiAnudgmnenisiuiesrnsieundgluragdilivfansieaiiyad 30 JeseiuarusmsInnis

= 1% A~ a N aad P v = Y o Y] a4 a o o vy
AULEIAIBLATDIEON1INTRUNII5U LilelimudssdenndesiuTEAUAMUIERIsauSULazwunSUlaves
2

B9ANT

Prerequisite: Have earned credits of FN311 and FN312
The course introduces financial risks that corporates necessarily take for value creation. These risks are
measured, analyzed, and managed using financial and non-financial techniques so that risk levels

satisfy corporate risk appetite and tolerance.

n4412  nsduditerudiy 3 (3-0-6)
FN412  Finance for Sustainability

Fradunow: @aouladun ne.311 waz N3.312
wATIARATUNTUTIMIRuLas MsawuLuudidy Sadumsliaruddnlluiudanndon deu ua
nMsAuALaNaNIg sudenudesfiieados N384 URE1IANUTURATOU NMTBBNATIANTNNNTRUSN YL
T MAgfestunsfunuudity sufatessuuasuunuiiavfvesinneiu

Prerequisite: Have earned credits of FN311 and FN312
The course introduces concepts of sustainable financial management and sustainable investment,
which emphasizes roles of environment, social and governance (ESG) and their associated risk,
responsible investment, new financial instruments related to sustainable finance, ethics and best

practice for finance people.

2) 3y aniaan
19281 MSUSMSANLTIAT 3 (3-0-6)
FN281  Wealth Management
litumbeAeinidldmn@nuin wu.202 manifenns vide n.453 Maudmsgsiadseiusy vie
N4.312 NM5AIYU %130 U.315 MIUTN8eIns (M50 w.336 NQyuEn1¥eIns v3e a.me 9 Fdudvduns

Useiude) wan vise Anwndwainaninsauiuisniluninnisaneiediy)
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mi’mLLNu‘vmmiﬁuﬁhu‘uqﬂﬂar;humia%fwmmﬁ'ﬁd mMsazauauians nsuntesanulads uag
nsineleunnusisis msnasunsliieduyana srusnensiunseuaiuandiuyana sunsiudiu
ynaa mi’?meﬁwmsﬁudauqﬂﬂa nssadsnemensRuiiwazuunnsity YaARuaIALAY
insesilonansiuduiiiouimsnsiudyana Mvimsiuanuardudodiuyana N3I9UNLUANTAYUT
donAapdfulnaULasITANUAN1IENITAIINY 9 N1FNTLNLNITAINU N1TOBNKUUNGUNANNTNG N3
é’ﬂLﬁaﬂﬂﬁiamulﬁasmﬁﬂszaw%mw MIAAATY IANANTANTUNTUAZMTUTULHUNTAINY ASIENTNI
nsuilug ffudounasmaden Wy asansuil anansu oywus miseasu dudlna st
adaBaming Aunsngndva wardunsndnadondy N1auNuATE NMIMELNITUSERY MINuRLLie
NBEA UAZNITINUNLNTAN

No credits earned from this course if BA202 Taxation or FN453 Insurance Business
Management or FN312 Investments has been taken or is taken with this course in the same semester)
or LA336 or STxxx related to insurance has been taken or is taken with this course in the same
semester)

Personal financial planning via wealth creation, accumulation, protection, and distribution;
personal consumption planning, individual financial positions and cash flows, analysis of personal
financial statement, setting optimal personal financial goals and financial planning, the time value of
money, and other financial techniques for personal financial management, cash and credit
management for individuals; investment planning consistent with individual goals and circumstances,
diversification, efficient asset selection, tracking, evaluating, and revising investment plans, basic,
complexed, and alternative financial instruments, such as fixed-income securities, equity securities,
derivatives, unit trusts, commodities, real estates, digital assets, and other alternative assets; tax

planning; insurance and assurance planning; retirement planning; and estate planning

19351 MTIATIEARTIENTIE 3 (3-0-6)
FN351  Fixed Income Securities Analysis

deuneu: @oulaivn ne.312

asAnsiLarnalnnsYhueInannasuiluUssmAlneuasTiiuana laswedwensians
il gULL‘UULLaxﬂizmmaamwmwﬁ nsdnsufuanuideiie msfuunsiamginssuaIEss A3
ANUIUNIONTINANDULNU ﬂ’liLLﬁ@ﬂﬂ??NﬁNWﬂéi%Wﬁ’Ni’lﬂ?LLa&’é’Gﬁ'INaGlEJULmu ﬂ?i@ﬁ]ﬂLLUU@i’]ﬁ?iﬁﬁj na
emsnsasmulunsiansnil

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets, fixed
income instrument analyses, credit risk, pricing, risk behavior, return and investment strategies of debt

portfolios.
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N4.399  MIANAUAUNITRY 3 Enanllitesndn 135 Hilusionanising)
FN399  Internship in Finance
Fwdedunew: aeulaiv ne.311 uay na.312
MaWANEmLaInsaLarUsEaUN Al s sl aitewSeusingnnduussneuindn
yadumsiuiifszavsamluaunen TnssunszuiumsiSeus Andu eusu uazdoRnuatsiumbesuis
nsusazsgluaeindnmstuiidnnwauls uaznaisiiureu Enmusmduudusi 135 Falug)
Prerequisite: Have earned credits of FN311 and FN312
A student internship to obtain finance professional experiences of at least 135 hours in a

pre-approved state or private organization.

N9.421  MITIATIZATIENUNNNITRY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

Ftadunow: @aulaivn na311

(iduntheRndnilmnfnein ue.613 Temunsiusasmsiasgkunsiu)
\nesilering 9 dnsumsiinnzsimisnsiiu Welflunisussiiurudifavesnagnsesdns deinlag
auansatunsyiiils dewsuifisutussiuanudesiiiendes wasfieaanisainanisiiiuny wa
ﬂisLLaﬁuaﬂiuamﬂm%qLﬂuﬁugmﬁéwé’zyﬁm%’umiﬂsmﬁu;gaﬁh uazmienyiaude

Prerequisite: Have earned credits of FN311

(No credits earned from this course if AC413 Financial Reporting and Statement Analysis has
been taken)

Various financial tools used in financial analysis for performance evaluations of firm strategies
based on profitability relative to risks, applications of financial analysis for better prediction of future

cash flows for valuation and credit analysis

na.422  nsanwanudululamnenisiu 3 (3-0-6)
FN422  Financial Viability Study

FwdeRuneu : aeuldivn na.311 wag N9.312

wiesdleuazinaiai g Aldlunagnslunmsfnuanudululinmmstuuesians ndnuasis
UfoRlumsdaviunugsin msussifiuruduldldvedassmsludnuaess 4 veidulasenislyl msvens
Ay maiAsuunuundndliuieu anudidiveslasinisuasnnsiuaelasenis arenaufnufnseu
wnAsvesdeulviienvazidululdads (Real Options) lumsuszifiunnuduldlfvedlassnsamuszzen
#19 q MeiinufoAvinlassinsaeaiiomaufifiFousndssend

Prerequisite: Have earned credits of FN311 and FN312
Various tools and techniques used in financial viability study; principles of and practice in developing

business plans, feasibility studies of projects including new projects, expansions, non-current-asset
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replacements, project delays, and terminations of projects; real options and evaluations of long-term

investments, a group project on a business feasibility study

n4.423 miu'%m'imiﬁu%uqq 3 (3-0-6)
FN423  Advanced Financial Management

JeAunau: @oulaivn n9.311 way n9.312

nsadeyarifiuuifanis neldnagnsuaznaisiunmsuimsmaiudugs fensdamdunuuas
38U wwINsAnyuNsUITEENSauYhnsdAny

Prerequisite: Have earned credits of FN311 and FN312

Value creation using advanced financial management strategies and tactics of both financing

and investing activities; lectures and case studies

N9.424  0YEUNI 3 (3-0-6)
FN424  Investment Banking

aRunow: @oulain ne.311 way n4.312

MANNIHALISNIALTTINEINAYEURA JULUULAEHANTENUYD Digitalization sion santiu
gsRvesndlusuia msaeyarudiinliiuianisainnseusiufants msuulassadesdng n1susu
laseaatuny warnsuuuleneRuiunavesianis N15eenuniATILRNITamU MaNN1TUALIBNISNNT
sgaumu MslEmUInyInInstiy Msuimsdanisduninduasnsauerendnning Tasdvsmenguids
G’fmmﬁ’ﬂmmivmmi%’ﬂmimiﬁuLLazmﬂUﬁﬂﬁmﬂﬂiajﬁﬂmﬁy’ﬂuﬂizmﬂ wazAUIENA

Prerequisite: Have earned credits of FN311 and FN312
Principles of investment banking. Value creations for firms and investors by mergers and acquisitions
and business reorganizations. Digital transformation of financial institutions. Variety of investment
banking activities; restructuring, underwriting services, financial consulting services, initial public
offerings, investment research, asset management and capital raising; through case studies in Thailand

and abroad.

Ne451  MIATIEIRTIATY 3 (3-0-6)
FN451  Equity Securities Analysis

Fwdadunew: aeuldiv na.312

FAnwnmshauresinliaTeiiasnu Sell-side uaz Buy-side rhun1inseilassainmaniaves
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Prerequisite: Have earned credits of FN312

The course familiarizes students with the market microstructure of equity markets and the
work process of sell-side and buy-side analysts in the valuation and recommendation of listed equity
securities. There is emphasis on top down fundamental analysis starting with economic, industry, to
company analysis. Mainstream valuation approaches (discounted cash flows, relative valuation, and
residual income) are highlighted with hands-on approach to class delivery. Valuation of ESG and

digital initiatives are included along with applications of simulations to evaluate asset price sensitivity.

N9.452  MITIATILANGUUSNVSHEWAZNITUTIMSAUNTNE 3 (3-0-6)
FN452  Portfolio Analysis and Asset Management

Frtaduneu : aauldivn n4.312

o uaznsUfiRvesnsianisnquuanvindadelvy nsasengundnning Msmanisainainu
N5UTEHUHANIANTLUYBINAUNENNING NTUSININAUNANVSNERNTIENTNUTTULAZITIN N1TAINULUY
Factor investing nMsu3mangundnvindnsnansuil gatanasmumuuazkansinu s dndiifei
nasusi hadesmaliodu 4 Adeatunmsuimsauning lasinidaduliindnuldlitoyarieanean
msduilefinneideyauazadangumdnnindlaglilusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management. Portfolio construction. Capital market
expectations. Portfolio performance evaluation. Passive and active equity portfolio management.
Factor investing. Bond portfolio management. Mutual fund business and empirical evidence in mutual
funds. Contemporary issues in asset management. Financial modeling using actual market data in

Excel program.

n4.453  MIUINIEINUTENUNY 3 (3-0-6)
FN453  Insurance Business Management

FsAuneu: @eulainn ne.314

arudiloauvesgaiaUssiuse nandusisstuiinuasseiiuase masuuasasideussiu
P9I UszAuTinuarUseduiuade nsiansansudseiude nsusmsnisaneadulumannu n1g
AnnpiiunmIiuresssiaUssiute nmsamuuesgsiauseiude msudmsmnuidsdugsfiaseiudy s
Usziusiesie msfduguagsfiauseiude shiefiiawimaliodun fifeaiunsuimsgsiauseiuse

Prerequisite: Have earned credits of FN314

Introduction to insurance business. Life and non-life insurance products. Insurance premium
pricing. Insurance distribution channels. Underwriting process. Insurance claims management. Financial

statements analysis of insurance companies. Investments of insurance companies. Risk management in
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insurance business. Reinsurance. Regulation of insurance business. Contemporary issues in insurance

business management.

N4.454  AAINTIUNTEY 3 (3-0-6)
FN454  Financial Engineering

FwdeRuneu: @eulaivn ne.311 way n3.312

nsUszendldatinAnan sarabATINAUNg BvaNITRUNITOBNLUULAL HAIINERATMIN 19N15RY
dmuudtlammsnsiuegisainassAundamunasdseauiunu Taowubessssynginssuidsguues
vdnmind nguvdnninduaznguoyiiud mssenuuundnning mstmuamauaznsiaeandesues
vénnindlusannmisiulagligasmsduinuazlaeBiiay nmseenuuunagnsiiion1simdnning s
N3ELNTAMULATNTUTMIAT IS

Prerequisite: Have earned credits of FN311 and FN312

Applications of mathematical, statistical, and financial theories and models to resolve
financial problems of investors and fund raisers in innovative ways. Interesting topics include asset-
price behaviors, securities designs, advanced derivative pricing, and portfolio and advanced risk-

management strategies.

AL.A55  FILUUINEBLNBNITIIEIULATELNI9NISHY 3 (3-0-6)
FN455  Models for Financial Instrument Reporting
FurTeruneu: @aulaivn ne.311 way n9.312

' a

mMaUszgndldmuuudaemyuilossuyamgissuveaaiowionnanisiu Tnslawzeyiusuas
ouusUAY AauANsFesAYeIduNINgLATAR LarTinTzrinisuimImnudsdaenisds Tnonadwsld
AUUALUNIATTIUIIBIUNNSIEY

Prerequisite: Have earned credits of FN311 and FN312

The course introduces theoretical models for calculating fair values of financial instruments,
especially derivatives and embedded derivatives, estimating impairment values of credit assets, and
analyzing hedging for risk management. The results serve as inputs for financial reports under
accounting standards.
N4.456 MINATILVBYITUS 3 (3-0-6)
FN456 Derivatives Analysis

raRunou: @ouladnn ne.312
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Prerequisite: Have earned credits of FN312
Fundamental principles of derivatives, including futures and forward contracts, options,
warrants, swaps, and option embedded securities, derivatives pricing models, strategies for speculating

or hedging

n4.461 mﬁmwdwﬂizmﬁ%uqq 3 (3-0-6)
FNd61  Advanced International Finance

Aurtaduneu : aeuleivn ne.313

panAMIusETsEmAkazL TN ssImemsuiiAntulunaanstu sdesulnnefisuiuas
Aunindadvia undunuigsieannsassanEuldanaaamdnningseninaseine paAviauTEIIg
Usene uagaaIaRIvialneaL N1SUIMINITRUTEIRINIITUIR suldun n1sawseinisamulaenss N3
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NIUIMTRUN UM UIY

Prerequisite: Have earned credits of FN313

International financial markets, innovation of financial markets including cryptocurrencies and
digital assets, financing sources from international debt and stock markets and digital tokens; financial
management for multinational corporations, direct investment analysis, international portfolio
investments, political risk analysis, international capital budgeting and working capital management
NLA71  WAsuEHRAUTUNITEU 3 (3-0-6)
FN471  Econometrics for Finance

JsAuneu: @oulainn ne311 way n9.312
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Prerequisite: Have earned credits of FN311 and FN312

(No credits earned from this course if EC425 Econometrics 1 or EC426 Econometrics 2 has
been taken or is taken with this course in the same semester)

Basic econometrics including linear regression, time-series model, volatility model, event
studies, etc. is employed to estimate the relationship of financial variables, to forecast financial

variables, or to test financial theories with real data in financial markets.
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n1.472 M3RugsiaAulaguazgsiamalulagnistu 3 (3-0-6)
FN472  Start-up Finance and Fintech

FtaAunew: @eulaivn ne311

LLmﬁmmmzqqiﬁa Startup Msdamduyu nsfmuadmnenssiiumuesiuln maluladd
uUseyndlugsian1stu wagnsiauInasdueilnmnistu

Prerequisite: Have earned credits of FN311

Conceptual and practical issues in a startup business development; financing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

N491  MIRnwIlIzEesiuNsEugIAe 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

wdadunew: aeuldiv na.311 uay na.312

mnneiUssdulymmanstuiidutiagiuvdedesans Taensiseusasvdusnmnnisali
Aetuass vieldnsdfnuidueiesdoliinAnuinsey uazuanivdsuanudadiusiuiu Tnsflenasdiaeu
HufFililddeasuiianmmauns wasdnnugniedudsinms

Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations

9492 msnwiemzosnunisamu 3 (3-0-6)
FN492  Selected Topics on Investments
wdadunew: aeuldiv na.311 uay n4.312
mnneisiulymiunsamuiidulegiuvdesesans TaensieuiasvBusnmnnisali
Antuass videldnsaifnuviduedesfieliinfnyinses wasuandsunnudaiiusiudu Ineflenansdiaou
Fufthlilétoasuiianmmauna wardimugndedudisnis
Prerequisite: Have earned credits of FN311 and FN312
Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations
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19.493  MsANBILANIZITIRIUEDITUNITIRY 3 (3-0-6)
FN493  Selected Topics on Financial Institutions

Fuadunew: @oulaivn ne.312 waz ne.314
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Prerequisite: Have earned credits of FN312 and FN314

Analysis of selected or current issues in the area of financial institutions using case studies,

guided class discussions, and business presentations

N1.499  NISANEBATZNIINITRY (0-0-9)
FN499  Independent Study in Finance

FsAunew: @oulaivn na.311 way N9.312
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Prerequisite: Have earned credits of FN311 and FN312

Researching on an interesting topic. Being able to identify problems or raise questions, then

provide evidence to resolve them. A study report is required.

2.2.2 33 8NN15AAN
1) 3y endsAu
nR.211 weANTINEUILAA 3 (3-0-6)
MK211 Consumer Behavior
Fdsduneu: @aulaivn nn.201
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Prerequisite: Have earned credits of MK201
The central theme of this course is a study of concepts and theories of behavioral analysis
to understand consumers and their behaviors. The content includes traditional thinking, which

emphasizes psychological and behavioral theory for the purchasing decision-making process, and
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contemporary alternative theories from sociology and anthropology, which emphasizes understanding
consumers from social and cultural dimensions. The course also covers different perspectives on
ethical issues, including unethical business conduct and the dark side of consumer behavior. The

content also focuses on the practical applications of consumer behavior analysis in marketing.

nn.311 MTIATIEkadnnIsana 3 (3-0-6)
MK311  Customer Analytics and Management

FUsdunew: dnfnudvienmanana wavasuldin nn.211
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Prerequisite: Marketing major and have earned credits of MK211

The central theme of this course is customer-centricity and customer relationships enabled
by a customer data platform (CDP), which collects and unifies customers' data from various sources
and touchpoints. The content includes different data collection and analytics of such customer data
to inform marketing and business decisions, gain customer insight and behavioral patterns, which use
to map the customer journey, predict customers' behaviors and design customer experience. The
course also covers the customer lifetime value concept in customer relationship management
programs. Students will learn how to develop customer acquisition, expansion, and retention

strategies, which will enable them to achieve optimized customer lifetime value and delightful

customer relationships.

NR.312  NISIANIIASIAUANTINAENS 3 (3-0-6)
MK312  Strategic Brand Management

AdsAuneu: aeulsinn nm.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is to introduce students to the overall responsibilities and

tasks of a brand manager. The content includes developing and understanding different customer
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segments, the methodology to select the strategic target market(s), the design of brand positioning
and identity, brand strategy and marketing programs, growing and sustaining brand equity, brand audit,

and brand health check.

313 msiteraniseaiadientsdndula 3 (3-0-6)
MK313  Marketing Research for Decision Making

wUsduneu: @ouladvn wu.204 wag nn.312
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Prerequisite: Have earned credits of BA204 and MK312

The central theme of this course is the marketing research process from a marketer's
perspective. The content includes the importance of marketing research, research skill development
in seeking, analyzing, and synthesizing information to formulate marketing problem statements from
which research questions are derived, integrating marketing problems with the research question,
marketing research designs including qualitative, quantitative research, and mixed methods. The
course also covers the development of data collection tools, fieldwork, analyzing and reporting
research results to answer the research question, and developing a marketing strategy to solve

marketing problems.

np.314  MIINISHARAUIIWAEUINIS 3 (3-0-6)
MK314  Product and Service Management

Fwdedunaw: aaulaivn ne.21l
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Prerequisite: Have earned credits of MK211

A central theme of the course is the study of management and planning of customer-
centric product and service strategy. The content includes the definition, importance, and unique
differences between products and services, as well as internal and external factors affecting
management, market positioning, product and service decision strategies, such as customer
experience-enhanced service marketing mix (7P's), product mix, product line, product portfolio,
and product and service life cycle management. The course also covers new product and service
design and essential tools to create a positive customer experience and long-term
organizational value, which are the Business Model Canvas, Service Blueprint, Innovative
Product Development, and tools for monitoring, evaluating, and improving service quality, such

as SERVQUAL and E-SERVQUAL models.

n9.315  ASINNITIIAWAZNNSASIaNAATLS 3 (3-0-6)
MK315  Pricing Management & Profitability
FurTerunau: @aulaivn Uv.202 kay nn.201
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Prerequisite: Have earned credits of AC202 and MK201

A central theme of the course is to introduce students to price setting and pricing
strategies, which are important drivers of profitability through hands-on workshops and case studies.
The content includes applying methodologies and concepts such as cost-based pricing, competitor-
based pricing, customer value-based pricing, breakeven analysis, price elasticity, price segmentation,
pricing of interrelated products, dynamic pricing, competitive pricing strategy, and pricing psychology in

different business settings.

AM.316  ANSINNITUDINIIAITINTINUNY 3 (3-0-6)
MK316  Distribution Channel Management

Fderuneu: @eulaivn nn.201
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Prerequisite: Have earned credits of MK201

A central theme of the course is distribution channel systems for traditional and modern
trade, their roles, management constraints, and integration into the marketing strategy. The content
includes analysis of dynamic market factors, design and distribution of channels for effective and
efficient management distribution networks, and strategic deployment of multi-channel marketing and
omnichannel decisions to gain competitive advantages. The course also covers the roles, behavior of
channel members, dimensions of channel power, management of channel conflict, channel incentive
programs, coordination of channel relationships, and trade marketing, developing, controlling, and

evaluating a distribution channel in consumer and business markets.

nn.317 mi?iamimimmmLL‘UUI“Jﬁmmi 3 (3-0-6)
MK317  Integrated Marketing Communications

Fradunow: aoulain nn.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is concepts, principles, and approaches to integrated
marketing communications in response to the marketing challenge. The content includes an integrated
marketing communications plan in terms of message and seamless contact point (digital and physical)

integration and evaluation, based on the understanding of consumer and brand, especially brand

positioning.

n9.318 nTeyagnisandula 3 (3-0-6)
MK318 From Data to Decisions

Fdadunew: dnfnwivennisnain wazasulaivy ne.313
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Prerequisite: Marketing major and have earned credits of MK313

The central theme of this course is to build decision-making-related skills emphasizing the use
of data and marketing metrics to create impactful decisions in various landscapes and perspectives via
a hands-on approach with assignments, projects, and case studies. The content includes data
acquisition, analysis, visualization, obtaining various types of data used in marketing from multiple data
sources, and cleaning and storing them for easy access and interchange. Students will learn how to
conduct online data (web) scraping and import data from other primary and secondary data sources.
The course also covers various approaches to marketing data analysis and their application across
multiple marketing situations, equipping students with the art of visualizing data in a way that aids

businesses in making effective decisions.

N9.319 NAENSNITNAINAIVA 3 (3-0-6)
MK319 Digital Marketing Strategy
Fdadunew: aeulaiv ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is to educate students to understand how to apply digital
technologies to craft marketing strategies in responding to consumer and business markets in a digital
era. The content includes issues and challenges of digital technologies in the competitive marketing

landscape, leveraging digital technologies to gain competitive advantage, formulating digital marketing

strategy, and designing metrics to measure the success of digital marketing strategy.

nn.411 MInaalilonNdsdy 3 (3-0-6)
MK411 Sustainability Marketing
dsfunew: aaulaivn ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is how responsible marketing management can contribute to
sustainability and discussing the adverse impact of conventional business and marketing mindsets and
practices. The content includes changes from the organizational level by employing sustainability-
related concepts and conducts, strategic management tools, and technology to create competitive
business advantage with the responsibility to stakeholders and commitment to overall sustainability,
which later influences changes in marketing management from creating sustainable value, targeting,

branding, to other key marketing strategies. The course also covers marketing applications for not-for-

profit organizations and social enterprises.

nn.412 mﬁmmﬁmimmm%uqq 3 (3-0-6)
MK412 Marketing Management Capstone

FrdsRuneu: dndnwenimnisnan wazaeuleivn ne.318
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Prerequisite: Marketing major and have earned credits of MK318

The central theme of this course is to integrate marketing theories, concepts, and knowledge
to develop marketing strategies and plans via a learning-by-doing approach. The content includes
developing a comprehensive marketing plan, using marketing simulation, or a consultative project for a
real firm to develop skills in marketing decision-making and marketing performance analysis in a

dynamic and competitive environment.

2) 3y udan
nR321  MIRaIARUIENOUNIS 3 (3-0-6)
MK321  Entrepreneurial Marketing
IdsAuneu: @oulaivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to examine key entrepreneurial marketing theories,
concepts, and strategies that can be applied to both established and new businesses operating in fast-
changing, volatile business environments via a series of hands-on case studies and business simulation.
The content includes a discussion of the evolution of the marketing and entrepreneurship interfaces,
an exploration of the underlying elements of entrepreneurial marketing. The course also covers how
entrepreneurs can proactively identify, evaluate, and exploit market opportunities to acquire and
retain profitable customers and how to formulate entrepreneurial marketing strategies using innovative

approaches to risk management, resource leveraging, and value creation.

nM.322  ASIANISAUAN 3 (3-0-6)
MK322  Retail Management

deuneu: @eulaivn ne.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is a study of retail business management, based on
shopper behavior understanding in order to determine effective retailing strategy and retail marketing
mix so that the store can compete in the retail business, covering on-site, online, and Omni retail. The
content includes retail concept development, location selection, store design and decoration, and
category management, including determining the breadth and depth of product categories, purchasing,

store layout, product display, retail pricing, promotion, and retail human resources.

nM.323  ASIANITIUUY 3 (3-0-6)
MK323  Sales Management

Fwdedunaw: aaulaivn nk.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to study the modern concept of sales management that
requires internal and external data usage. The content includes the use of internal and external
information for situation analysis and qualitative and quantitative data to plan and determine sales
strategies to satisfy target customers and purchase decisions. This course also studies how to build

effective sales teams and ethical sales management under the proper use of technology.

nM.324  ASAAIAGINT 3 (3-0-6)
MK324  Business to Business Marketing

FrtaRuneu: @ouleivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of creating marketing strategies in the business
market. The content includes different and intertwined business marketing and consumer market,
vision in the business market, analyzing market environments in business marketing, procurement and
service design for the business market, business purchasing behavior, government purchasing behavior,
marketing opportunities, marketing strategy, product development and management, business
marketing channels, marketing communications, digital marketing for the business market, sales
management, selling techniques, pricing and negotiation, marketing evaluation, and customer

satisfaction.

AM.325  N1SHANNBINT 3 (3-0-6)
MK325  Food Marketing

JurteRuneu: @oulaivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is food product marketing and food innovation. The
content includes challenging environmental factors affecting the food industry, such as trends and
consumers' social and behavioral characteristics, which drive food consumption decisions and
behavior. The course also covers searching and understanding the food technologies enablers in
developing a competitive value proposition for food products and practicing creating food marketing

strategies.

NM.326  NISRAINTENINNUTENA 3 (3-0-6)
MK326  International Marketing

FtaRuneu: @ouleivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and ways of doing international
marketing, including importing and exporting, foreign direct investment, marketing strategy in
globalization, and factors affecting international marketing through in-class assignments, case studies,
and group projects. The content includes gaining consumer insights across international markets and
translating them into appropriate marketing programs, linkages of the dynamic international
environments, international opportunities, and international marketing strategies through an
international marketing manager.
nR.327  nslavanada 3 (3-0-6)
MK327  Digital Advertising

FurTeruneu: @aauleivn ne.319
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Prerequisite: Have earned credits of MK319

The central theme of this course is to educate students to understand the digital advertising
planning process that aligns with the digital marketing plan via a hands-on approach with assignments
and projects. The content includes digital advertising channel selection, communication strategy,

execution in different digital advertising platforms, and performance measurement.

nM.395 WITVaNLAY N19N15HAA 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
Fu1Terunau : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

N91.396 WaTLAY N119NITAAIN 2 3 (3-0-6)
MK396 Special Topics in Marketing 2
FtaRuneu : aaulaivn ne.312
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

N6.495 MTodiLAY N1INITHAN 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
FrtaRuneou : aaulaivn ne.312
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

Page | 117



nM.496 WIVBNLAY N9N1THANA 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
Fyrdasunauy : @aulaiv ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

NR.499 NIANYIDATENNNITNAIA 3 (0-0-9)
MK499 Independent Study in Marketing

AdsAuneu : dnfnwennisnas wazaeulainn ne.312

e dymmterdeiiavnenisaaalaginfnwiaiviivinisaatanielanisarvnuauauazli
ﬂ"ﬂLLuzﬁwa\‘iaﬂmiéﬁﬁﬂwﬁmﬁaamﬁaqﬁ’uaiimmimLLawssﬁﬂgmﬁm%wmamimmﬂ

Prerequisite: Marketing major and Have earned credits of MK312

The central theme of this course is an individual project basis. During the course, the
student conducts research on a particular problem or topic in marketing under the supervision of an

advisor in accordance with the ethical and professional norms in marketing.

2.2.3 Y ensTUUATEUWMAINENITTIANTS
1) FyenvsAy

5311 enudidesiufetuniadeulusunsudonvilnseu 3 (3-0-6)
IS311  Introduction to Programming with Python

fasuvdoununimAanssy nwsaunwilnseu nshndalsunsu lensaitugiu fauus &
Fufiums nsindulanarniriug ) doyaussivsng 4 Wy fiay aesnuse 19013 Y wauNTI 113
FamsTunan fladdu uega msdanmsuitudeya msdnniseuiiausnd msdeulusunsudedng Snaily
ns@eulusunsudsiayszanunsiindudly (ne) lassastoyauagdanesity

Flowchart or activity diagram, overview, setup, basic syntax, variables, operators, decision
making and loops, data types such as numbers, string, lists, tuples, dictionary, date and time

management, functions, modules, file I/O management, exception handling, object-oriented

programming, regular expression, GUI programming, data structure and algorithm
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58.312  91INTINNNGIND 3 (3-0-6)
IS312  Business Intelligence and Analytics

Fdadunew: geuldin 5a.201

AMTINYDITINATITr MITATeiideys Inenisteys uaslygusehvg sssumdvesdeya ad
wuuiaeaznsvifivalawdu nszuauns Basuazdanedtilumeiiniiestous Ussiiunazuuiufoan
Aelvslumsviivalawdu meviwmiestoyannustlon mnneinnudniu wazdia Teyauin ns
Usanauuunans waznsinigilaiadu msiinUfdRdmivunuuedn aanadiladu uagnisussanananm

Prerequisite: Have earned credits of 15201

Overview of business intellicence, analytics, data science, and artificial intelligence, The
nature of data, statistical modeling, and visualization, The data mining process, methods, and
algorithms, Emerging issues and practice of data visualization, Text mining, sentiment analysis, and

social analytics, Big data, cloud computing, and location analytics, Workshops for dashboard,

classification and image recognition

78.313 ﬂ’]iéaa’]i%@uﬂﬁﬂﬂﬂﬁqiﬁ%umﬂ%mﬁ&]LLazﬂ’l’iUizﬁJ’JaNaLLUUﬂa’]’Jﬁ 3 (3-0-6)
IS313  Business Data Communications on Cloud Computing and Networking

LLmﬁmﬁugmmﬁ?{am?ﬁaga wuuaesatetisrenfinnes muhaureueiotaeufimeitu
13 9 Bumnesiiln wn3eviearauiume’ mnuaensusiuamuaietie n1sdan1sATetns wAnvasTEUY
LUUNTENY miﬂizmamaﬂizﬁm%mwga ﬂﬁiﬁ@ﬂ’]iﬂ?i%ﬂLﬁU%@%ﬁ ANTINVDINTUTELIANAUUUARIA
WUUT1889N15UTZLIARALUUAATIA dIUUTENaUUINTISUIZUIANALUUAATIA LLuﬂﬁmLazLmewﬁﬁaﬁ
Aatulniifeaiuaanid anuUaenfeuuaaIs N1INTITHEUTTUUARNIA Uyayuseduglunisussananauuy
AaA lanialunisvinauias unumaulunisuszananauuunaa

Introduction to data communication, computer network models, Internet, computer
networks, network security, network management, Concepts of Distributed Systems, High Performance
Computing, Information Storage Management, Overview of Cloud Computing, Cloud Computing
Models, Components of Cloud Computing, Emergent Trends and Practices, Cloud Security, Cloud
Monitoring, Artificial Intelligence in Cloud Computing, Career Opportunities and Job Roles in Cloud

Computing

58.314  syuuguleya 3 (3-0-6)
IS314  Database Systems

an1Ungnssusyuugiudeya rudeyaidedunius HvadlaBeduiug nwaeunudilasaasne v
fiemdeya nmwdanisdeya ysann1sideduius mseenuuugiudeys: N3y liduussingiu ununm
anuduiusssvinaoudin Waunsuseenuuugudeys nisitundeya nmslideyanieudu arsfunses

1
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Database architecture, relational database, relational algebra, Structured Query language: data
definition, data manipulation, relational integrity, database design: normalization, Entity Relationship

diagram, case tools, data recovery, data concurrency, data security, web database, NoSQL, big data

54.315  MTIATIXATZUU LazNITaTMUUTIa0Y 3 (3-0-6)
IS315  Systems Analysis and Modeling

Fwdsduneu: aeuldiv sa.314

WUIMNEHAETINITHAIITEUU UNUIMLAETINYrYetinAsIenssuy n1svianudnlanagniviegsng
mm%ﬁmﬁ’uqiﬁf\] mimwaauamumizﬁuazmiﬁmimmmaqLﬁ'EJ’Jﬁuimqmié’huiwumiaumﬂ N7
Anszianiuzluouian ﬂaqwﬁ‘ﬂﬁwgauwaﬂLLaxmiﬁwm AMINTTUANILADINIG mia%ﬂmwuﬁﬂaaﬁmq
WUUTIABINTLUIUNNTNINGIND szidpuisuuuLealad ﬂ'izmumsvjuﬁluﬁﬁmiuﬁaﬁuﬂi:ﬁmumimaﬁjﬁa

Prerequisite: Have earned credits of 15314

System development approaches and methodologies, roles and skills of system analyst,
understanding business strategy, business knowledge, investigating situation and considering
perspectives of IS/IT projects, future state analysis, change and development strategies, requirements
engineering, object modeling, business process modeling, Agile methodology, RPA and business

process

36.317 mmﬁ’umﬂaamﬁauazmimmmzwmiamm 3 (3-0-6)
IS317  Information Systems Security and Control

FyrtaRunou: @oulaivn 54.201

mudssiionafintuiussuuasaumne ﬁy'ﬂmml,?%mﬁLﬁﬂﬁumiﬁ’lLﬁummadéﬁmsuazﬂﬁ
UjuRnsszuvansaumealugudreuiiunes lusunsuuszand grudeya vieniwu ssuuUjuRnisnietis way
JEUUATUIEADUNIADS i’mﬁnmmﬁumﬂaamﬁaLLazmimmmﬁaﬂaaﬁummL?ﬁlaaﬁmmﬁ@%uﬁ’msw
ATAUMATIA 19T ﬂ{]%iﬂf:lLLﬁBﬁ]%EJﬁﬁmﬁLﬁﬂﬁ%@dﬁu%%uuﬁﬁﬁumﬂ ?JmJﬁﬂ'ﬁmsaﬁﬁg\ﬁmsmuwiwu
asaumeadesiumunaspunsinnanuiuasaeadefienldiulaeiily waenmsiemeianuiunag
Uasnfouarnismuaussuumsaumadslusunsuinsgideyaidesduld

Prerequisite: Have earned credits of 15201

Risks associated information systems and how to mitigate these risks which comprise top
management and operation in computer center, application, data base, blockchain, network operating
system, and computer network. In addition, the course will introduce introduction of IT standard, law
and ethics. This course also introduces fundamentally practical experience on how to implement
controls in information systems based on 1SO27001 and fundamentally analyse security and control

using tableau.
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58318 SEUUANTAUMAAIUNITRULAZNTUYTLNONITINURNUNTNEINTDIANT 3 (3-0-6)
IS318  Financial and Accounting Information Systems for Enterprise Resource Planning

FdsAuneu: deulaivn 8.201

wRndesiuRsafustuunM TN neInserng mIlduuastusamealdedmiussuuns
TNUNUNTNYINTOIANT LLaSﬂizU’Jum'ﬁWNﬁjﬁﬁ]“UE]\'Mﬁ’]ﬁﬂ’]u%’]\‘i’o:iﬁﬁ] Wy 919l 518918 waznswan [Wudu
i’JﬁJax‘iﬂﬂ@JLEdilENLLEwﬂ’J’]iJﬁumUaE]G]ffEJLLas‘ﬁﬂ’]ﬁﬂ’JU@NﬂWU’JUﬂ’]‘M’NGﬁﬁQLﬁ@ﬂaﬂﬁuﬂ’ﬂmgw ?Jﬂﬂﬁﬁ’ﬁlﬁ'mﬁu
MIMIUAAINSYINUYEILYS d1MSUsEUUMINILNUTENEINTBsANsTLIANa1ila e ldeuss iUy
Dowtu uarnsiianeitoyaiidafvlussuunsnusuninensesdnsielusunsumsingideyaiiionld
fulnemaluludesduls

Prerequisite: Have earned credits of 15201

Fundamental concept of ERP system, funding information systems, business processes such
as revenue, expense and production. In addition, risks associated with business processes and security
and control related to mitigate those risks. This course also inteeduces fundamentally practical

experience on how to configure core functions of ERP systems for medium enterprise and

fundamentally analyse data on ERP usig rapidminer.

58.319  gshediannsedind 3 (3-0-6)
IS319  Electronic Business

wtdunou : aaulaivn 58.201

nsauknAnUsTIAVITRIgIABiannsednd mmﬁﬁugmlﬁmﬁuhmaﬁjﬁaalﬁﬂmaﬁﬂﬁ waunaAduy
wialulad AnuvasndauarUszinunstosiuanududiud nagvsysnadidnnseiindsiufanisnainidva
warUszifiumsdanisgsiadidnnsedind nseenuuuiuldiuaziniesdioluiauiunsledifiovlasinsgsi
diannsolindass

Prerequisite: Have earned credits of 15201

Conceptual frameworks of different types of electronic business, basic concept of electronic
business model, applications, technology, security, and privacy protection issues. Electronic business
strategy together with digital marketing and electronic business management issues, website design

and development tools (WordPress) to implement a real electronic business project.

58411 mswawiukeundinduy 3 (3-0-6)
IS411  Internet Application Development

Jveruneu: doulaivn sd.315

Fnsuazdunoumsiauszusnuuudu Instaes wnesgu indesie uaznwilusunsusa 4
wiluilslaadud uay 135ne? AlddmsuiaunssuvnuULSy MsimuEulransauudsuauems

wansnaldmuvuanihsevesgunsal BWnnsiivaauslagldnalnsng 9 1w ani waz wadu Dudu msldde
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Uszaufuldu gasouvesmadeulusunsuszuunuuudiviidssdenslandliiAnauidens uazuumg
Downlumaulugeseumaniuiieatueusuasasnselitussvunuuuiv AnufoRliamsoas
sruvnuuuivuuuldneuiudld fideusefugiudeya miedeyaildannisliuing eile (AP) Busnld
U

Prerequisite: Have earned credits of 1S315

How-to and steps for developing information system. Web protocols, standards and
programming languages for both client and server sides. How to develop a responsive website. Storing
states and other temporary data using web cookies and session. Displaying media on website. Web
application weakness; i.e., points that are vulnerable to hackers. Technique to correct and increase
security. Student will create web application that interacts with users run on desktop or mobile

devices and connects to database or retrieves data from other web services or API

58.415  n1seanwuukarUsuldsyuvasaumea 3 (3-0-6)
IS415  Information Systems Design and Implementation

FyrtaRuneu: @ouladun d.315

WAYDINITOONLUULALNTIDNWUVADIUNENTTH miaaﬂLLUUd’JuUisamﬁwﬁﬁ’fﬂﬂﬂﬁﬂLLmﬁfﬂmﬁ
gankuuLBusaUauddn (responsive) uaguwuniiisea (material JN1seonuuvdILUsEaUiUdlddmTuLoUNGLA
Hunariey 1iu Jeflowasleledl nseenwuugudeyalidriuivdiudiaewesdudszauvedld uazuoy
WAL MIRaRiuasvARBUIEUY NseenuuLTuIndsufelaw (domain driven) FAINITYIAN
nsuazAnsauUseios uRmanieay (DevOps) unanwosuABUMULES LazN133ANSIad (release) Wiay
mensanauUsznulam (ssues)

Prerequisite: Have earned credits of 1S315

Design phase and system architecture design. User interface design including responsive and
material design concept, user interface design for desktop, web, mobile and loT applications. Database
design including Ul mockup and prototyping. System deployment and testing. Domain driven design
with continuous integration and delivery. DevOps, container platform and release management with

issue tracking.

S8.416  N1IRTIVADUILUUATAULYNA 3 (3-0-6)
IS416  Information Systems Audit

FsAuneu: @eulaiv 58.317

AWMsuazmATAGI 9 ﬁm%umsmmaauLﬁaiﬁws'nmﬁamﬁﬁamé}y’aizuumsaumﬂﬁwuumuqu
pghamnzay MsldEsuaimeiansasadeuse 9 suvemsidmaluladifiotielunsasiedeu nseeou
spuumsaumaasiy AunsAlivn e uImMkarnsUfiansseuvansaumdlugudnauiiomes
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Prerequisite: Have earned credits of 1S317

The course covers various issues in IT auditing. Issues such as introduction of auditing
mechanisms which comprise top management and operation in computer center, application, data
base, blockchain, network operating system, and computer network, technical audit trails, audit
processes, working paper, and audit report will be discussed. This course also introduces
fundamentally practical experience on how to audit information systems and how use audit tools:

excel, ACL, and teammate.

2) 3y weniaan
50281  \edesilemsiamndunsufime sdmsugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

nsldwenduasinnisgrudeya wednnisdeyastrauszuy sensduasmssinsiiolinszidoya
waziaueTsuiatiuayunsUi RNy msnsuiasnsdndule sufinsldsenduiidaninundonly
msmsiawldegsmnduazie eaiaeundindumnagsiafiansadendefudoyaluwnanesudugls
woUndaduanansariniislaaingunsallnsdnwiviseruusiwes (lulaswend wiiaes wey)

Use database management systems to manage systematic data; spreadsheet software for
data analysis and report presentation for operation, planning and decision making; and using software
having a faster and easier development environment for building business applications that can
connect data from many platforms. Applications can be accessed via mobile devices or via the

browser (Microsoft Power Apps).

58.282  mseenuuularUszilluduseUssauiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation

NILUIUNITNTBBNLUUAIURRUTE AU milﬁmam’m%’aga mﬁmi’wﬁ;ﬂ%’mmmm’m anUnenssuy
ANTAUNA UATNITORNLUULTIUIAN NYLAZNANNITNITOBNIUY ﬂﬂiaaﬂLLUUﬁajﬂ;ﬁ%ﬁﬂuLﬂuwé’ﬂ N15VE7
FULUU ﬂ’ﬁ@@ﬂLLUUﬁ?Uﬁ@Ui%ﬁWUﬂi’]ﬂﬂﬁUﬁﬁ%} ﬂiﬂjﬁﬂ‘lﬂWLﬁlﬁJ’JﬁUﬂ’ﬂMﬁ@ﬂﬂ’ﬁ N159RALUULALNTTUSEHY NS
UszifludusioUszany mansaauazmsnageumsidauine msdeasuazaslddsiduny msthgednw
BONALIS

Interface design procedure, data gathering, task and user analysis, information architecture
and conceptual design, design principles and rationales, user-centered design, prototyping, graphical
user interface design, case study on requirements, design and evaluation, interface evaluation,

usability inspection and testing, communication and using findings, software maintenance
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5a.361  Uyayseing 3 (3-0-6)
IS361  Artificial Intelligence
dsAuney : geulaiun $@.201
a ) & = 9 a ¢ o a ° Y a
wwIRnuazvannsugIufetulyanUseivg madssynalddyaussAvgludmsiudeyaunugsia
NIVILUAZNITNAIA Ho NMTUTEUIDHANITYISTINYIA N15TAIPBUNUARAZNNTAT YUY N15IRWSELdaya
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LVlﬂIuIaﬁLLaxqﬂmﬂi ﬂaqwﬁ‘ﬂﬁﬂ%’uslﬁi’fﬁiyiywisawg uaamigl,l,azLLuwmmiaﬁw%mimﬂﬂﬁg@mixawi
mog1aveslyanuseiug WU NTIATIINSENENUINNT YusemnaaTegeansiulyanussivg
Prerequisite: Have earned credits of 15201
Concepts and fundamentals of Artificial Intelligence (Al). Applications of Al i.e. core business
data, sales and marketing, media, natural language, content creation and community building. Data,
technology and people preparation. Al implementation strategy, implications and as a service
approach. The example of Al i.e. churn analysis. Economical perspective of Al.
54381 in3esdledmiuiauiuieundindunazuoundinduuulnsdmitote 3 (3-0-6)
IS381  Web and Mobile Development Tool

Auderuneu: @aaulaivn sa.311

a = o

nsaweundintuuuilete Wneldisuisanfen SeudnisldiaTesilesig 4 wu lofd (IDE), Load

(Y] ¥

1A (SDK) wazdumuauneitusgandusyuunagsiuenuluiiuiam Ysuwisdmujauiusiudlduuuosy
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wayszuvduda Usuusinisdenlosaznsdanisteyaluweundindu iuanusiieundndusienmsies

a

FeAlasluidu (asynchronization) nMsideslesusundiaduiudoyaanmatsunas nsmaaey uwdaddauay
Aanueundinduuuiiete

Prerequisite: Have earned credits of 15311

Mobile applications develop using emerging frameworks. Learn how to use tools such as IDE,
SDK and version control to systematically and collaboratively work as a development team. User
interaction implementation via forms and gestures. Implement routing and state management in

mobile applications. Speed up mobile applications via asynchronization. Integrate mobile applications

with various data sources. Test, build and deploy mobile applications.

54395  elulaBiBsdniflossia 3 (3-0-6)
IS395  Deep Technologies for Business

Fwdadunau : aeuleivn 54.201

Usua uwafn nénnns edesileveamaluladidedn 1-3 wnesile fleglunszua Rendesfussiauay

o1¥nluauanvaindny msaslisufuavseldinsedie
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Prerequisite: Have earned credits of 15201
Philosophy, concepts, principles, tools of 1-3 deep technologies in trends relating to business

and future careers of students, hands-on learning

sa.461  uwnUjiitugdunsiaseitoyagsia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

FUsAuniew: aauliin sa.312

amsmeAissdledmiumnnyideya inFesdleuaznwiifintesiulinnzsigsie aAnnug
Rendudeya m3sdnnisteya mswansdeya nisadrauuudiasamsadia msfisszansnm msBouiuuulsid
HeeU NSIEUIUUUTEARY N1FASIUUUTIA0AENITNTIVEOU

Prerequisite: Have earned credits of 1S312

Overview of Tools for Data Analytics, Related Analytic Tools and Languages, Data Basics, Data
Manipulation, Data Visualization, Statistical Modeling, Optimization, Unsupervised Learning, Supervised

Learning, Modeling and Validation

36.462 mif{'}’mmigmﬁagaﬁy’uqq 3 (3-0-6)
IS462  Advanced Database Management

Tdunow: aeulaivn sa.314

nsepnuuUsUeyalsduiusiugs msTunandsdoya nisldiedestte (laswens wies Tlo)
Tunszuumsada maudas uaznstnandoyaifledaseilumateyaiiiovhionuieriunsnaunuinla
mseenuuugutoyalusziunmenm Amduasilsdidu sQL Tumsmuaugiuteya msdanisgiuteyase
szuudamsgudeyaitviuasis (Oracle Database) Msdanisgiudeyauunanid uaglumagiudoya NosQL

Prerequisite: Have earned credits of 15314

Advanced relational database design; data warehouse modeling, using Microsoft Power Bl for
extracting, transforming, and loading process (ETL process) to prepare data model for planning and
decision making reports; physical database design; SOL statements and functions for database control;
database management with modern database management system (Oracle Database); Cloud database

management; and NoSQL database model.

58.467  MITANTLaEIATIEigIiveaulal 3 (3-0-6)
IS467  Online Business Management and Analytic
Fwdadunew: aauldiv 5319
wnAn wada uazuuvnasing 4 Milidlanganssuguilanesulatiuazsiligsioooulavsay
«

ANNESY MTIRTeilunagsivesulal n1sasiatlomgsivesulal nsldmaliauasunannasusig qlums

Angivenavesssiveaulatuuiuluduardedenusaulal Wy Google Analytics, Google Search Console,

U 9
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Google Ads, Facebook Data Analytics, A/B Testing, Search Engine Optimization) UizLﬁULLuﬂﬁmaﬂﬁﬁﬁﬁ]
ooular] M3liuAdva npmneuaznszvygRduasesteyadiuyanaiiistesiumevigsiaseuled
thdnwillassnuuaziinnisléinadauazunamiesulunsinszideyavesgsiaeeulatdsng 4 wieldduusih
TunsusulpuwagiauaunususeAtunisyihgsiaseuladlnianuaiunsalunisudedule

Prerequisite: Have earned credits of 15319

Concepts, techniques, and approaches to understand online consumer behaviors and run a
successful online business. Online business model analysis, business online content creation, use of
tools and platforms to analyze online business data on the website and online social media (e.g.
Goosgle Analytics, Google Search Console, Google Ads, Facebook Pixel and Marketing Analytics, A/B
Testing, Search Engine Optimization), digital finance trend and law issues related to online business.
Students will have project work and workshops to practice various online business data analysis
techniques and platforms to propose the improvements and campaign planning suggestions to

enhance competitive advantages of online business.

58.482  MsUsEAUAMAINGONALIS 3 (3-0-6)
1S482  Software Quality Assurance

F0sRuneu: aoulain s8.415

AnudiugusunanweeniLas Tausssuamnm Formuadiuauameeiuag nsgiuLas
WUUTIADNIANTINLINAULIT 115391500 N1TATIVADULONGLIT NINAFDULAZTNIUGDU N1FIANITNITANUAA
gaAuad uloune nsruIuMsHaTTURDU N53ANE MsTansAIEEs M3sansTmaneLoeiuasdennas
wnuN15UsEAUAUAINTENALIT WINTFIUAMNNTENALIT

Prerequisite: Have earned credits of 1S415

Software Quality Fundamentals, Quality Culture, Software Quality Requirements, Software
Engineering Standards and Models, Reviews, Software Audits, Verification and Validation, Software
Configuration Management, Policies, Processes, and Procedures, Measurement, Risk Management,

Supplier Management and Agreements, Software Quality Assurance Plan, Software Quality Standard

58491 1ATINSALAYATUTZUUAN AN 3 (3-0-6)
IS491  Senior Project in Information Systems
AnUsdunew: aauldin sa.415
nsfinujuRegralussuuuasysannislumslieseiuagosnuuussuy Mamulusunsy
poufmes Malinmeiuazeanuuugutoys waresdanudiunsuImsinnms nuunAnfididydu
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Prerequisite: Have earned credits of 1S415
Systematic and integrated practice of analysis, design, programming, database, management,
and other relevant concepts to develop an information system project. Development of applications

or customization of software package for startup business / organization / community.

58.493  wiAlulagialvdduuinnssuniegsia 3 (3-0-6)
IS493  Emerging Technologies and Business Innovations
Fdsauneu: deulaivn d.319
wialulad uinnTsy Laen1TudaTuegsia N3IAN1SUIINTIN wINNTIUNINGIA (WEndma USNI3
WUUT18895379) N1IARLTIDBNKUY Fuansan wuAaLealas nMmsinkaskuilduvewnalulagiinlu
weluladiinlnduszianee 9 nsalnwimeluladifaluiiuuinnssuniegsia
Prerequisite: Have earned credits of 1S319
Technology, innovation and business competitiveness, innovation management, business
innovation (product, process, business model), design thinking, lean startup, agile concept, overview
and trends of emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations

2.2.4 3BUBNNITUIUITBIANTT MIUTLNBUNIT WaZNTWEINTUYWE
NguAYINTUTIINTNeNIUYRE (HR)
1) ¥ nandeAu
U211 NISUTIMINITNEINTUYEE 3 (3-0-6)
HR211  Human Resource Management
LWIAANITUTIMININENTUYROTRINR  NaenSNITUTMINTNGINTUYYY MINATIERIU N3
TNUNUNINEINTUYES NsasIiuazAnion nsineusulasiaul Msdsaunsuifau msliuselevd
AOULYIU AABAIUNITASINUTIEINALUAISYINU LLEﬂBﬂ’li‘U%‘W]iﬂ%WUWﬂiMHHéi%M’J"NU?BL‘VIFT
Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation and

benefits, employee relations, and international human resource management.

V212 Vinwensdeans nsluiig wazn1sieTseTes 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

MNAANSADANTNINTEIMS  AsvUIUMINSAnsedeans msAnredoansseninayana nauuas
BIANTT  LWWIAANITUSINIANUTALEUAZNNSIATINNDTOY  NALNSUALIULUUYBINITUSINIANUTALE AL

19597918599 WATANSUELD NSIUNTNY WaZlasIMBsed NstYmaluladilen1sdeans
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Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management and
negotiation concepts, strategies and models of conflict management and negotiation, and techniques

of presentation, persuasion, and negotiation, using technology in communication.

311 weRnssuesnIsuazn s dugtn 3 (3-0-6)
HR311  Organizational Behavior and Leadership

amsndygmmaihauluedms  nmafisssBnsnmmsiauluesdms wilussduiaanyaea
FEAUNGL WagseAuBIAnIs Anwianinwindausing q Tuesdnisuaznisitidignisiluesdnisadivlml wwifa
LLawqwﬁmiLﬂu;ﬁﬂﬂgﬂLL‘U‘UG\'N § anﬂﬁmmiﬁﬂ‘ﬁ'aamé’aqﬁuamumiiﬁuazmamgﬂuLL'tJaq

Concepts and underlying frameworks on work performance at all levels including individual,
group, and organization. Exploring organizational environment and managerial issues related to
organizational changes in the modern era. Depicting leadership styles, leadership traits, and leadership

behavior that are suited for the abrupt changes.

NU312  SEUUNTUIMISHAY 3 (3-0-6)
HR312  Performance Management System

WWIAANITUIMSNANSUHTRNIW/NEU MSUTsHaNSUJURNW/HANUTINAENS  nseuIuns
mMsUimsHanIsUftRcu/many  msvimsnansufiRau/manumidlng edesdeatolmidmiunisiauas
UsellunanmsuuRanu/masu

Performance management concepts, strategic performance management, performance
management process, performance management for remote work, and modern tools for performance

measurement and evaluation.

Nu.313 mm’mmuuazﬁ@Lﬁaﬂw%ﬁ/wmﬂimuwé 3 (3-0-6)
HR313  Human Resource Planning and Acquisition

LLmﬁﬂmia’NLLmuVl%’Wmﬂiamwﬁ miaﬁmLLazé’mﬁaﬂw%meﬂsuuwﬁ msmumuw%’wmmm&ﬂ
WINAENG  NITUIUNITINUNUNTNEINTUYWE  NAENSNIsATIMUazAndenineInTuy Ll i’mﬁ’maqwﬁ‘mi
aaLuswinee nszuunsuaziedestiealitlullunmsassmuazdndennineinsangd

Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource acquisition strategies and

employer branding strategies, processes and modern tools on human resource acquisition.
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N34 MSRINNEINTUYYY 3 (3-0-6)
HR314 Human Resources Development

WnANMTTRIMINEIN TS AszuaumsMTa SULUUMSSeuSilosimunninensuywd
nseenuuulassmMInsiaLmneInsyed madudunmstauminensuyed msldmaluladifonsiaun
NINYINTUY Y m'ﬁ“dizLﬁumiﬁﬁuﬁummamuLmuﬁuaﬂﬂﬁﬂ’wmm%'wmmmwwé

Human resource development concepts, developmental processes on strategic human
resource development, design of effective leamning interventions and human resources development
programs, implementation process, using technology for human resource development, assessment of

learning and return of human development programs.

N1.315  NISUTMITAINDULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards

LUIRAUNUINNNAYNSVBITEUUNTUTMSAINBULIY  MTHATIEANY MsUseidiudiny  n1s
dsnvrmouwny  msdeinlaseaiudion  msdmuediiisgle  msudmsatainig nguaneReadiu
AReuVY wazUssiiusiuatafieatunisuSmsanauwniy

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards.

U316 NIINENIUENRUS 3 (3-0-6)
HR316  Employee Relations

wnAansndnuduius  Asnaznislduiesmamaideluaniuszneunis @Rn NI
ngrineiieadosiuuss mssuiasadeses missfudedaudiluesdnis nislndindensseiutedinm
wsey  Mstanuuasnsiaveny LTRSS LUanest  wagnsadanuduiussud
sgrinugdaazanInluanulsEneunseaRava

Employee relations concepts, disciplines and disciplinary actions, labor unions, labor law,
labor relations law, collective bargaining practices, negotiation and conflict resolution procedures,
processes of lockout and strike, gig workers/platform workers, and how to create and maintain positive

relationships between employers and employees across firms in the digital era.

317 mMsasssnswarn1sussnsiUasunas 3 (3-0-6)

HR317  Organization Development and Change Management
LUIARNITAILNBIAN LY NITUSMSMTUEULUAY NMSEBNWUUBIANT NS3UIUNISIUNISUEMNSNIS

Wasuulas wiedlanisananuduniunsdeunlas nsadeanisiidusiudieuinsesins wsedlolunis

WAILIBIANTHATUSINTNNSUAB UL UAS
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Concepts on organization development and change management, organizational design,
processes of change management, techniques in minimizing resistance to change, participations in

managing organizations, tools in organization development and change management.

U411 SEUUANTAUNALAENITIATIRNAIUNTNEINTUYE 3 (3-0-6)
HR411  Human Resource Information and Analytics (HRIA)

FUsduneu : deulsivn vu.211

nsuiMsteyamsaumaALay MsTantsguyad e s ustisr Uy duuiniseeniuudeya
wagmsthinlfiflethonsindulalusunisuimminensyuduasmsuimsfanadnagnivesesdnng su
duusiudsydvBamussnsuimssnunineinsuyed lneaseunaumsldteyaiiion1sufinnig deyaiiiens
U3 wardeyaifioiiunmanusalunisudstuvedesdns

Prerequisite : Have earned credits of HR211

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics and

related business functions. Increasing usage of HR information and analytical skills of HR business

partners.

2) 3vaen
U321 NISUIMITANUAINUATEY 3 (3-0-6)
HR321  Diversity Management

ANw1ANUFIAYVOINITUIMITAIURAINTANY FUaUsTNNTBIAUVENVIELUUSIS 9 L’%‘Uuif
WMsUIMIIANITANLaINTaNelueIAn1s Usyleriveimunalnnalesondanis NAITHLazeoNsuA1L
UANGINS ANTHEIUSIN AUYINLABY mwmamammamu‘iumﬁms ﬂ’]iﬁ%’?\‘ﬁﬁﬂ‘l«lﬁiimLLﬁQﬂ’J’]ML%ﬂ@J Lﬁuamﬁu
14 wazedunassnuaInvaslueAnis

Study the importance of diversity management, sources and different types of diversity.
Learn how to manage diversity in the organization, organizational benefits of diversity, respect and
acceptance of differences, inclusion and equality in the organization, and the development of

organizational culture that centers on understanding, empathy, and diversity celebration.

VU322 MSHNAUAIUMITUIIINSNensuy el 3 @nadlaitiosnd 135 Falusdenianisinn)
HR322  Internship in Human Resource Management
FwdeRuneu : aeuldiun nu.211
ssliinAnviAaussiumalalunmshausunsudmsminensuyusldifiufeszaunsai
Rendosivanususing 4 ARgdesiumsuimaminensyuduaziilamshouduiufduluesdinigsi

MNBIUNIASY 1309ANTDU
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09AN553AY Mhenunady vioasdnsdug naenszezaiiinnu lnsdinsanasueuiun wihi eufuinveu
naBAIUTEEZIAN WagndninamlunsUssidunaiidaiau sreznahilinufdRnuiuesdng lidesndt 135
Fluwianiansfinm

Prerequisite : Have earned credits of HR211

Aim to inspire students to work in human resource management. Reap experience related to
various aspects of human resource management and understand working with others in the business
organization, government agencies or other organizations.

Thammasat Business School and executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The scope of
work, duties and responsibilities, the length of internship period and evaluation criteria will be
overseen jointly between TBS and the management of the organization. Duration of internship with

the organization is no less than 135 hours per semester.

N.395  FURTLAY NNINITUTMINTNEINTUYEE 1 3 (3-0-6)
HR395  Special Topics in Human Resource Management 1

1UsRUneu : doulaivn 211

USoyn winfn #dnn1s wdedlenng uinnssy wunliufiddguasiaunnisludfiuadlailfedes
MINMIUTMNINTNeNTUYLE wnssuwimisasetuauAnlinulndnwiunsinulusuen

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in human resource management that benefit students’ thinking and future careers.

421 MATeuarliaUine sumsusmsminensuyd 3 (3-0-6)
HR421 Research and Consulting in Human Resource Management

FdsAuneu : @euleivn nu.211

wnAnMTIATesuminensiyed  msenuuuddy  inTesilonsinideideTinauayids
AN IATIEVTRLANUITY NIEUIUMITYUIITUMUNANIYINTS

wwIRansleUSnwuninensuyed  nseuiun1snisadine vineelumsliessiuas
dnauewumausledymedradussuy

Prerequisite : Have earned credits of HR211

Concepts of research in human resource management, research design, quantitative and
qualitative research methods, data analysis, and research publication process.

Concepts of human resource management consulting, consulting processes, and skills for

case analysis and fact-based problem solving skills.
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422 VinwgnslaInnegsia 3 (3-0-6)
HR422  Coaching Skills in Business

wdnMIazAITINeYeITlaY  nslAvfieimuInansUfURNuATUsEAEANgs sy
dionnsléy vinwgnnsldy wuuuwunsldy nseunwAansléy gamdedfumsldy nskeiniudinsands
dmsumslay nshiteyaleundu nsmathmnewazmstsuaueuUATAMS wissllensldy msiinufiRly
nslAY

Principles and concept of coaching; coaching for high performance; coaching state; coaching
skills; coaching framework coaching mindset; intuition for coaching; asking a powerful question in

coaching; giving corrective feedback; creating goal and action plan; coaching tools; coaching practices.

NU.423  NSUSMIINTNeINTuYudsEniaUseme 3 (3-0-6)
HR423  International Human Resource Management

AnvinfAnuazndnnislumsuimaminensuyudseninlszing Jadesne q fidssasenisuims
NININTUYWEIVDIUTTENTWYIF (Multinational Corporation) msimuauleute nagns wazuuiujunlunis
UimnaninensuysdseviaUsang sufsssdiudu q Mfgdesiunsuimmineinsinudseninassme
91 nsUTMINInOWN®  (Expatriate)  N1SUSMININEINTUUBGIUUTUNVBINTSATUTINAINTIENING
Useine

Principles and theories of international human resource management, factors influencing
human resource management in multinational corporations, development of international human
resource management policies, strategies, and practices, and other relevant contemporary issues on
international human resource management, including managing expatriates and human resource

management in cross-border mergers and acquisitions.

424 YinggMIInTEUIUNITREU; 3 (3-0-6)
HR424  Learning Facilitation Skills

MANNTS  WIAA  AEIfUNIT00NLULLAYIANTEUILNT  MTikar A URRYEUTEINTEUINNS
unummasianslunmsdanszuaums Fwadesiuitunmsdanszuaums nsilasedusig q nisantudin
nsadsiuinisous mssungu n1seenuUUNTEUILNT MEindfiRnmsdanssuiuninous

Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking; holding

learning spaces; understanding group; learning design and facilitation practice.
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425 N1sEnaugIAY Ussaunisalnaauy 3 Enaulaitiesndn 135 Halusdenianisinw)
AUUTMTNINEINTUYYE
HR425  Business Internship Practical Experience in Human Resource Management
Uszgndldnuimnanstnd  msudmsssin  uazmsuimainennsuyed  Ailddnwanldluns
vhausuimamingnangeslussdnsgsia mhenunads vieesdnsdus
dnsumsiiliunmsagegnelinisauatiuiusenineemdsemansuasnsUnuasfuimsves
99AN353A0 MhvauAIATy M3e8aAnTBuY Rasnszuzanie Tnefinsanasseuwn wihil anwuiiavey
PReAILIEETIN WasndninasiluntsUssdiunaiidniau egrdlaegramis feil
1. vharumeldnisifuresesdnsgsia mhonunaig viessdnsduq lidesndn 135 Falusdenia
NsANYY 138

= A

2. HNaURIUTEIny wI951991U Inedinnsusziuaineransgluanzndvemanstazn1sunl %o
T Fenmneueniidmiuse vio

3. dmsihdgynivseriveainaeueniiuily WIemsUURTEN  waslinnsilassnudiauswas
GRIGIEHIUN

Apply the knowledge acquired in accounting, business management and human resource
management to work in human resource management area in business organizations, government
agencies or other organizations.

Thammasat Business School and executives of the business organization, government
agencies or other organizations will supervise the students during the practical training period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria are
specified and agreed upon one of these conditions:

1. Practical training with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts
or;

3. Completing/presenting a project that solve practical/real-world business problem

N.495  idafikAy NNNITUTIMINTHEINTUYYE 2 3 (3-0-6)
HRA495  Special Topics in Human Resource Management 2
F10sAUneu : doulaivn 211

LY [

S0 WinAa 1ann1s wh3esdalaniy uinnssy wunldundAgiaziaunsindnuiaulaiineades
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=

VINFUTMININENNSUY Y Wawnssuiiadiasiasuanudaliiuind@nulunisiaulusuies
Prerequisite : Have earned credits of HR211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments

in human resource management that benefit students’ thinking and future careers.
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nquAvimadudusznaunisuasn1suims (ER)
1) ¥ nanveAu
w211 madudUszneumatdoy 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wnAnmsdugUszneuns msussgnivquvesmaduifussnoums BBmsSugshovdeianngsialvl
MTireiiasUsediulon1an1agsna msfnwanudulily mMseenuwuunaEeidmsuUNTNLEY  nsdarh
WNUTINA UagNISHRILNGINY
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up
business or a new business development venture, analysis and evaluation of business opportunities,

feasibility study, business planning design and business plan development.

N3l nsiwAuLuugsiakasmMsleszianudullla 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Ftaduneu : @ouleiy nu.211

N135¢UlaN1an19gsng LLuaﬁmLLazLﬂ%ﬁﬂuﬂﬁaaﬂLL‘UULLazﬁmmﬁuLLuumaqiﬁﬁ] NINAFBULAY
Ussiufuuunegsia  msasilesifiunumissia nszuiumsiienedinnandululdvessugsiavie
WangsAalvl msUszdulonanisgsialvl nagnsnisiFugsiall eudesestiadvanimundenniely
WAZUBNBIANTT N1TBBNHUUNITINGINA WATINIATNITNTAIUANNINGIAY

Prerequisite : Have earned credits of ER211

Business opportunity identification, concepts and tools for business model design and
development, testing of business models, implementation and evaluation of business models, process
of feasibility analysis for new venture or business development, assessment of new business
development, new venture strategy, risks on the interplays between external and internal factors, and

business designs and control mechanisms.

NW.312  ATASINETIANARS UNUIRNTT 3 (3-0-6)
ER312 Creation of Product Innovation

WA inwe wazANuddanallalun1sainmnuAnadeEssd nsauinnTsuuazAuA Lavn1s
WAL WA A 9t lvial ﬁzﬂﬁm%’ﬂ’liLﬁuQ’ﬂib’ﬂaUmiL%dWlﬂ‘ﬁﬂ \Wieasadunuundnsasiiduianssy Wanunse
ldgnmsnausunsiaungsialudsely

Concepts, skill sets, and technical knowledges of creativity, innovation and value creation,

new product development, and technopreneurial skills for the planning of business prototypes for

new business development.
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313 msUszneunsifiodeny 3 (3-0-6)
ER313  Social Entrepreneurship

Fwdsduneu : aauldinn nw.211

LLmﬁmm’:?lﬂuﬁﬂizﬂaumilﬁaé’mu Lﬂmmwmiv‘hﬁjﬁﬁ]lﬁaﬁmm LLiqgﬂ%mﬁUixﬂaumiLﬁa
ey sUuUUTBsMIUsEneuMsLiledeny MsfsgadiiamiuansauazninensdmiunsUsznounsiitedan
IamaLLaquaiiwﬂ,umiLﬁuﬂﬂizﬂaumuﬁaé’mu AMAMIIHIANLAZNSUTEIIUNANBULIUNISH AL

Prerequisite : Have earned credits of ER211

Concepts of social entrepreneurship, goals of conducting social business, motivation of
social entrepreneurs, types of social enterprises, attracting talents and resources for social enterprise,
opportunities and challenges for social entrepreneurship, social value and social return on investment.
W31 msuImsgsianidadulauargsfionseun 3 (3-0-6)
ER314  Managing Growing Business and Family Business

LL‘LJ’Jﬁ@mi‘U%‘VﬁSﬁqiﬁfﬂmﬂLglﬂL‘T]USLMQJ:UUﬂWSWGNU”IQG]mMﬂﬁMLLUUlﬁﬂ’J@‘U@QIVIEJ NISHEAIMIANYT
yaATEgia MIasengusIie ManaurauwInnssy msliinelulad msuassnegsia saunsusmsgsna

a A b4

AIOUATI NSAUMEARINILAZIIAN SITUYYATOUATI NsRdleans nMsfiovuuuufissda-feruleity nseny
MumisuIms MswauNdUITMEuIs naonunagustitesysenainingm 1wy Ingensaimsiuerd 2540
Angeladn-19 waztilevaeriuiusnuszimaseldiuiunans

The concept of managing businesses growing from small to large dimensions in Thailand
involves catch-up industrialization, including rent seeking, conglomerate creation, innovative
combinations, tech savvy, and business transformation. Other factors are family business management,
office succession and inheritance, family constitutions, holding company establishment, pyramidal and
cross shareholding, interlocking directorates, and managerial enterprise development as well as

survival strategies during such challenges as the 1997 Asian financial crisis and Novel Coronavirus 2019

(COVID-19) pandemic, while transcending the middle-income trap.

n.315 mimamLLasmimﬁJLﬁaéﬂizﬂaumi 3 (3-0-6)
ER315  Marketing and Sales for Entrepreneurs
UNUIMLAEENNITAUNIIAIALEENISUEEUTULUTENBUNNT N1TBaNLULLaEUSEYnAlY
wdeadiodunismainuaznisue Weanudusaludmidivdvesduduazuinislunaiaiifiaufunu
wazidsuuladegenniiy wnfnuagnisssgndldnismainfdva wunAanagns nsueaddslua finuy
MIMBKaYNIASIEEnTIe MIdSskarUITsTiuvedsiitsesssunaiulanssaslaniadion
Role and principles of marketing and sales for entrepreneurs. Designing and applying

marketing and sales tool kits to commercialize products/services in the volatile and fast-changing

marketing landscapes. Concepts and applications of digital marketing. Modern concepts of sales
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strategies. Sales and increasing sales skills. Building ethical sales team and sales management in

both the real and virtual worlds.

NWA1L ANTYIUINITNNNITUTZNOUNIT 3 (3-0-6)
ER411  Entrepreneurship Capstone

Adsduneu : aouladnn au.311

NFYIAUINITANNINIAUNTUTENOUNIS ﬁy'aLLﬁimimLLasmﬁmeﬁiamamﬂﬁjﬁﬁ] N33Ry
fukuunagsiakazaugsia nsiwsizinnudululinigsia msadefinnumely uagdszanuanuiu
mhenuneueniiifeitos saeasunmssiuiiunisuszneuns uaznmsthteyadounduliulsgsia

Prerequisite : Have earned credits of ER311

An integration of entrepreneurship concepts starts from opportunity searching and
assessment, prototyping, business plan development, feasibility analysis, internal team building,
coordination with relevant external partners, and running a new venture to obtain feedback for

improvement.

12 Uszaumsainisiduguseneunis 3 (3-0-6)
ER412  Entrepreneurial Experience

AANINsavesiUsENeUNs ANMdevesUsEneuns Andriinveiusznouns ussgdlaves
fuseneums wasanasjaiuvesuseneums nsdiinuniiussauanudifauazanudumaivesnsidy
AUTENBUNTT NSISEULaEAnALNUTENOUNNS

Entrepreneurial capacity, entrepreneurial belief, entrepreneurial consciousness,
entrepreneurial motivation, and entrepreneurial determination, case study of success and failure of

entrepreneurs, shadowing with real entrepreneurs.

2) 3y aan

NW.321  NISRAILIAINANASINETIALAZ NS U IRNT T 3 (3-0-6)
ER321  Development of Creativity and Creation of Innovation

Ftaduneu : @ouleiy nw.211

wnfnAuAnasassAtlumaduiszneunts wadansiawinufnadeassd aadnuuea o
gasmadugusznounts naiduduszneunsilamalulad nalnnmsiauninnssy anuivinegsia n1san
ansiUns nsasamIeTIsuinnTsy

Prerequisite : Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development, characteristics
of entrepreneurs, technopreneurship, innovation creation mechanism, business acumen, patent

registration, innovation network building.
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w322 ansEnausumsduifussneumsuazmsuivns 3 @Enaulsiesndn 135 Halusionianising)
ER322  Internship in Entrepreneurship and Management

Fwdsduneu : aaulein nw.211

ssliinAnviAaussiumalalunsiduiusznouns Iifufessaumssinisvihanulugsivaniin
Swvdensdnsgaiadu BeudAiiiniuasdunstihdudeongnan Bnmsudmsuasnsvinnusuiugdy

dnsumsiiliunmsagegnelinisauatiuiusenineemdsemansuasnsUnuasfuimsves
BIANNTTININABATEULLIATHNY Lasdin1snNasvauLun wihdl AMuSURnTeUARERAIUTTELLIAN LAYTANINNM]
TumsUseliusaiidoiou szoznaluilnufiRnuiuesdns litdesndn 135 Falussonanising

Prerequisite : Have earned credits of ER211

Aim to inspire students to become entrepreneurs. Get an opportunities to work closely with
business startups or other business organizations. Experience first-hand what challenges young
companies are struggling with in getting their products and services to market. Practice management
and working with others as an entrepreneur.

Thammasat Business School and executives of the startups or other business organizations
will supervise the students during the internship period. The scope of work, duties and responsibilities,
the length of internship period and evaluation criteria will be overseen jointly between TBS and the
management of the organization. Duration of internship with the organization

is no less than 135 hours per semester.

w395  idedivey nenisiugusgnaunis 1 3 (3-0-6)
ER395  Special Topics in Entrepreneurship 1

F1sAuneu : aaulaivn nw.211

USoyn wada ndnns wnsesdionnz winnssy wnliufiddyuasiamunnsinifiiaulafiiedos
namsduduszneunts Mawnszuinimivaziasuanudalituindnulunisiauluewas

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments

in Entrepreneurship that benefit students’ thinking and future careers.

nRA21  ATiteuagliAUsne AuN1sUSENBUNSHAEASUSINS 3 (3-0-6)
ERA421  Research and Consulting in Entrepreneurship and Management

Fdaduneuy : geulainn nu.211

LUIAANITT AT IUNITUSENEUNISWASNISUSS  NMseenuLUUTUdse  wdesilensviideids
USunauuazidennnin Jinsendeyadnide nssuiunslisunuidemunanivinig
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Aasziiavdnauowuamaunlatgmedraduszuu
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Prerequisite : Have earned credits of ER211

Concepts of research in entrepreneurship and management, research design, quantitative and
qualitative research methods, data analysis, and research publication process.

Concepts of entrepreneurship and management consulting, consulting processes, and skills

for case analysis and fact-based problem solving skills.

nW.422  nsusmsmalulad 3 (3-0-6)
ER422  Technology Management

FsAuneu : aaulalann vin.201

wWNAANITUSIAlUlal  nsiauszuuNsUTSWAluladlazMsHan  YinwednsunNIsuTINg
waluladidlulssnuniemensnan warlugsiauims nsuimsamnn nsuimsvhalgguyu seuudin
wanelees MIAnAuLaLITo/Mammandne waruinnssunnds nslameFesantnenssugsia/wansiasi

Prerequisite : Have earned credits of HR201

Concepts of technology management, development of technology management processes,
skills for a firm’s technology and production in factories or production lines as well as service
businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

NK.423 MINNUEIAA Ussaunisalniaauiy 3 @naulsidesnin 135 Hlussonanisin)
sunaduiusenaunisuasnIsuims
ER423 Business Internship Practical Experience in Entrepreneurship and Management
Uszgndldauivnanstyd nmsudmsssta uaznsduiuszneunsild@nuanidlunisinlu
gifvanimnmiensAnsssnady
dnsumsaniiumsazegneldnmsguaiuiuseninmaendivemansiarn1sUnuazguimuas
psAnsgsRInABnszaaTaL Taslinsanasueuln winf mNsuReveUnAenIUTEEEIAN Wasndninasl
Tumsuseifiunaiidaiau egnslnoghamdadsd
1. yhaumeldnmsinduresgsfivanindnviossdnisdun laitesnin 135 Hilusienanisfing vie
2. dnanuidalszdng wieTeu lnedinisuszdiuanenansdlunusmavemansiaznsted wioli
Hidevgyneuend]
gy w3e
3. dmsihdgmvsemdennasuenuiuily wien1sUfuRdeaEn wasinsilaswuiiauauay
GRIRIEETRY)
Apply accounting, business management and entrepreneurial knowledge studied to work in

startups or other business organizations.
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Thammasat Business School and executives of the startups or other business organizations will
supervise the students during the practical training period. The scope of work, duties and
responsibilities, the length of internship period and evaluation criteria are specified and agreed upon
one of these conditions:

1. Practical training with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts or;

3. Completing/presenting a project that solve practical/real-world business problem

w495 Widefivey nenisiugusenaunis 2 3 (3-0-6)
ER495  Special Topics in Entrepreneurship 2

F1sAuneu : aaulaivn nw.211

USoyn wwada ndnns wnsesdlonniz winnssy wnliufiddyuasiamnnsinifiiaulafiiedos
namsduduszneunts Mawnszuinimivaziasuanudalituindnuilunisiauluewas

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments in

Entrepreneurship that benefit students’ thinking and future careers.

2.2.5 W UBNUINITNSUHUANTS
1) JyenveAu

vl 311 melinngiiensdadulamagsia | 3 (3-0-6)
OM311 Business Analytics |
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Study of using data, information technology, quantitative methods, and mathematical or

computer-based models to help management gain improved insight about their business operations in
order to make better, fact-based decisions. Topics include linear programming models, transportation

models, network models, Markov analysis, inventory models and simulation.

U312 NISUSMIAUNUTINagNS 3 (3-0-6)
OM312 Strategic Cost Management
nUsdunew: aeulaiyn vv.202 vise Uv.313
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Prerequisite: Have earned credits of AC202 or AC313

Study of the strategic roles and applications of cost information in planning, controlling, and
decision making involved in the business strategies. Topics include the rationales for using cost
information in business and supply chain management, concepts of cost management and
fundamental of financial analysis and investment, roles of cost in planning i.e. cost estimation, target
costing, and the analysis of capital investment. Next, roles of cost in controlling i.e. activity-based
costing, budgeting and cost analysis and profit planning. Finally, roles of cost in decision making i.e.

decision making with cost management model, and cost reduction techniques.

U313 msUudsauazysunsyuiun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

dsdunawaaulaivn vu.201
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Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business processes,
concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age.

vl.314 msudmsienunmiazarindudama fians 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

Fdadunew:  asulaivy uu.201
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Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of quality,
profitability and business sustainability. Topics include principles of quality, standard of quality
management system, design of organization and high performance work system, design for quality and
product excellence, quality and operations excellence awards, applications of statistical tools and

methods, learning organization, as well as operational best practices and business sustainability.

ul315  A1SHEINTAININGINT 3 (3-0-6)
OM315 Business Forecasting

FrtaRunowaeulaivn wu.204
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Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of relevant
statistical concepts, the important role of forecasting in business functions, the forecasting process, the
studies of several forecasting techniques such as naive, moving averages, exponential smoothing,
simple and multiple linear regression, time series decomposition, Box-Jenkin, and combining

techniques.

vU.316  MISUIMISNINITUINNG 3 (3-0-6)
OM316 Service Operations Management

dsAuneuaeulaivn ul.201
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Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts in
several types of service such as restaurants, movie theaters, hotels, hospitals, communication, and

transportation, social responsibility and service provider’s ethics will be introduced.
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OM319  Internship in Operations Management

JyUsAuneau: nheinazal 87 nulwi
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Prerequisite: Cumulative credits not lower than 87 credits

Opportunity for applying academic proficiency in real setting and adapting to
professional environment, applying and working for an internship position in an organization of choice
at least 135 hours during a semester, working with an advisor of choice to gain advice and help in
preparing the internship report, taking this course prohibits students from registering other courses in

the same period

w412 nsTaman1sufumauesdng 3 (3-0-6)
OM412  Organizational Performance Measurement

Ftadunew: aoulaivn ul.201
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Prerequisite: Have earned credits of OM201

Study of Performance measurement system as a tool to translate strategies into actions in
order to achieve the desired outcome in both for-profit and non-profit organizations. The topics
include the design and implementation of performance measurement system, concept of key
performance indicators, Balanced Scorecard, and Objectives and Key Results (OKRs) that helps

students to understand and can apply this knowledge for organization to achieve its goals
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U413 MIIavuaznagnsnIsusmsiaguniu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

Fwdsduneu: @oulaivn ul.201
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Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/process, supplier development,
contract management, conflict resolution, procurement KPIs, demand management, cost reduction,
negotiation techniques, supplier performance analysis and management, games theory in
procurement, supplier relationship management, supply chain management models such as SCOR and

GSCF, global sourcing and sustainability in procurement.

U414 nsuImslasanTs 3 (3-0-6)
OM414  Project Management

Ftadunew: aoulaivn wu.401
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Prerequisite : Have earned credits of BA401

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling, budget
estimation, resource allocation, outcomes and impact evaluation, organization structure, project staff
selection, risks assessment, project monitoring and coordinating, and other special issues will be

focused. A real world project will be assigned to integrate knowledge for class work.
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w321 meeszsiitensdndulanisgsiia 2 3 (3-0-6)
OM321  Business Analytics |l

FtaRunow: aouladnn ul.311

msAnvimadiamsinngideyaidsiina msliedesdiediinalumnneideyaiiiodislu
mssindulaliegradussuvuasivszdnsnmnisuszendldmaiinnsinsesideyaludeusunadunisuidym
195379 Midefidnueziieifesiulusunsumsadnamanssing o TnAnwrezilonalunisldnenfinmes
govliwaslunsuitymeunsdifnwmgsivmdeuszneude Tusunsudadu Tusunsudaduiidaeudy
Py Tusunsud g ngefuain1ssensy n1sUsmslasns nsiAsIinIsdnaula ngud
N3 wazlUshnIuTInaing

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.

UU.323  MINUHULAZAIUANNNTUNURNS 3 (3-0-6)
OM323  Operations Planning and Control

Ftaduneuw: aoulainn ul.201
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Prerequisite:Have earned credits of OM201

Study of concepts and in-depth techniques in planning and controlling the operations of a
production unit and/ or a service organization, operations planning, forecasting, capacity planning,
inventory management, material requirement planning, lean philosophy, and supply chain
management in both manufacturing and service context, ethics in industrial management. Delivery of

the course: lectures, assigned readings, group discussions, simulation gaming, and term project.
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vU.324 msdanismaluladuazuinngsy 3 (3-0-6)
OM324 Technology and Innovation Management

Ftaruneuasulaiv vl.201
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Prerequisite: Have earned credits of OM201

Study of basic concepts and theories in technology and innovation management to enable
the organization’s strategic destinations, covering stages from fuzzy front-end to strategy execution.
This course aims to provide students with different schools of thought, approaches, and techniques on
innovative idea generation through group discussions and workshops such as Design Thinking (Stanford

d.school), Human-Centred Innovation Workshop Design (UTokyo i.school), and Strategic Roadmapping

(Cambridge IfM).

UU.325  NISUSINITAUAIAIAGILAZAGIAUAT 3 (3-0-6)
OM325 Inventory and Warehouse Management
FtaRunow: aeulaivn ul.201
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Prerequisite: Have earned credits of OM201
Study of principles and practical procedures in inventory management and warehouse
management from the traditional approach to the revolutionary Technique and recent development
such as theory of constraints, Inventory optimization model. Furthermore, topics include the concept
of warehouse and distribution center management, the effectiveness and efficiency enhancement in
warehouse design and development. Course delivery modes can be lectures, group discussions, and

site visits.
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w326 MUIIIMSTioudien 3 (3-0-6)
OM326 Tourism Management

Furtaduneuasulaiv ul.201
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Prerequisite: Have earned credits of OM201

Study of global tourism trend, tourism policies and strategy in various countries, ASEAN and
Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation and its potential
gaps will be analysed. It is also included the study of demand and supply in tourism industry such as

transportation, accommodation, and destinations in order to manage and sustain all related resources.

U327 MsusmsnsuiRnimiensin 3 (3-0-6)
OM327 Sport Operations Management

FtaRunowaaulaiv vl.201
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Prerequisite: Have earned credits of OM201

Study of the evolution of sport industry as well as its current trends and issues affecting
organizations in both government and private sectors. Topics include operations management in sport,
service control system, performance measurement system, and human resource management in
sports organizations. Delivery of the course: lectures, group discussions, and term project in depth

areas of sport operations management.
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uy.328 mMsusmsmsudanislufianisusmsavnn 3 (3-0-6)
OM328 Healthcare Operations Management

Fwdsduneu: @euliivn ul.201
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Prerequisite: Have earned credits of OM201

Study the tools to analyze and identify strategies to improve the operational performance of
hospitals and healthcare organizations. Courses focus on key concepts in four essential areas of
operations management: process analysis, service operations, quality management, continuous
improvement, and inventory management. This course will focus on operations improvement tools
i.e., patient flows, quality management in healthcare, lean healthcare, six sigma to help health care
organizations get things done so they can provide departmental input to the organization's leadership.
Delivery of the course: lectures, group discussions, and term project in depth areas of hospital and

healthcare operations management.

U395 Thtdeiiay N9ansusMISNIsUSURNT 1 3 (3-0-6)
OM395 Special Topics in Operations Management 1
A0sAUneu : aaulaivn ul.201
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Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

U421 TBMsieseideyarunnlngniegsna 3 (3-0-6)
OM421 Big Data and Business Analytics
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Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an analytical
process that covers all activities from problem formulation to business outcomes. Topics include
conceptual framework for business and Big Data analytics, value generation from new technologies,
methods and tools for visual analytics, text analytics and predictive analytics, as well as project on the

business data set.

ul.422  N15918RENIUNNTAINNGIRA 3 (3-0-6)
OM422 Business Simulation
Ftadunow: aoulaivn wu.204
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Prerequisite: Have earned credits of BA204
Study of concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data collection.
Goodness of fit tests for input distributions. Developing simulation models using computer programs.
Model verification. Analyzing and Interpreting simulation results. Model validation. Applications
includes investment’ s decision making, product development, production and service process
improvement, project management, inventory management, supply chain management, and logistics

etc.

1423 nstAAUSneInnegsie 3 (3-0-6)
OM423 Business Consulting
wdsduneu: aeuldiy vl.201
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Prerequisite: Have earned credits of OM201
Study of practical analysis and consulting tools and frameworks through real-life business

consulting scenario and first-hand experience from professional consultant and practitioner.

U424 msrTeauMILILOULaENTUIMIANLLADS 3 (3-0-6)
OM424 Operational Audits and Risk Management
Fwdadunew:  aeuliiv vl.201
MsfnwILLIAe 13esile wazmadind niufiaundaauaunsowazgiiduiuneluvesosdnsnels
amunafuInMIsiasuuUasedaniazanilitiveunisgsia lnasouagu nsnsadeunsAiiuau
UszLamvasaandes ﬂaqmémﬂmﬁm nsUseiiueandswneufoRng msuimsanuidsmisUfiinng g
Uivnsmnuseilosweanisdiiugsia swinnuuisreunedinuLarsTRNAUATI0IANT
Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to improve competency and resilience of business
under pressure of global changes and business uncertainties. Topics include operational audit, types

of risk, risk strategy, operational riskassessment, operational risk management, business continuity

management, as well as corporate social responsibility and good governance.

01425 nMswennsaiegIiatuge 3 (3-0-6)
OM425 Advanced Business Forecasting

FrtaRuneu: @euladnn UU.316
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Prerequisite: Have earned credits of OM316

Study of forecasting models for more complicated and dynamic business time series;
especially, weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time
series. Forecasting models for probability of an event happening such as logistic regression. More
advanced forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type
forecasting models, state space models for exponential smoothing, and neural network models. R and

R-Studio programs for forecasting.
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OM495 Special Topics in Operations Management 2
AvsRuneu : geulaivn ul.201
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Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

Ul.496  dUNWINTUTMINISUNURNIS 3 (3-0-6)
OM496 Seminar in Operations Management
FtaRunew: aouleiy uU.313
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Prerequisite: Have earned credits of OM313
Study of introductory lectures on the foundations of productivity, business and operations
strategy, contemporary issues in production and operations management through lectures, seminars,
field trips, researches, and case studies, distinctive challenges and problems in operations
management, encouraging and facilitating students to do literature review, presentation notes and

reports in order to lead and actively participate in discussions

ul499  msAnwdasenisusmsnisujuanis 3 (3-0-9)
OM499  Independent Study in Operations Management

nsfnwAnidnaduliindnunduaiinuiluhdeiauladuuimsmauiinng lagldtoyad
FN15NUER o dnAnwaglalniinuenisiseuimenuietegralivssdvinaainniserunmsinmdeyass
anafidiusalunsinnduannnudaiiu sakimsandesiiieutlelymedgradussuumeld sz
91919158

Study of encouraging students to do individual in-depth study on operations management
topics of their interest, training to conduct effective self-learning under the instructor’ s supervision
through reading, fact-finding, participating in critical dialogues as well as pursuing a systematic problem

solving process.
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2.2.6 AvNUINIFINATENIUTEINA ladafnduaznisuuds
NFUUINTTINTENIUTEINA (International Business)
1) JuwanUsAu
§5.211 ANMNKINABNVBITINATENINUTENA 3 (3-0-6)
IB211 Global Environment of International Business
anmundouiddnesnsusznaugsfaseineUsema 1wy nsruunslaniAta
NSTIUNFUMNAATEFAITUUUUAN qaNNIIARENMN9EIA TAILETIN 115118 NANTEVIUVBIANTNLIAREY 5B
mMsUsEnevgsiasyninsemed TannnsfidfgvesgsfiaseninsUssma Timuinisesdnsiuaynnsasmu
izwj’mﬂi%LWﬂLLﬁ%WQHﬁﬁLﬁIS’J%@ﬂ me‘wLLazNaﬂiwumﬂmiamumaau’%@’wsﬁmﬁma
The global environments of international business, including the globalization process, regional
economic cooperation, social, cultural, and political environments. Evolutions of international
business, international trade and foreign direct investment. Key theories in international business.

Roles and impacts of multinational enterprises.

51.312 5210805998 3 (3-0-6)
IB312 Research Methodology

F1sAuneu : aeulaivn wu.204

unumuazANNdAUeIN iderensAnwigsianisesnuuunsise nniislunside indesdlefld
Tuns398 n1slinareinTieressia A3usTIUTRINITN

Prerequisites: Have earned credits of BA204

Roles and relevance of management research, Research design. Research methods, Research

instruments, Implications of research in business. Business ethics.

§3.324  MINawgsiakarnsazaunuluysemelng 3 (3-0-6)
IB324  Business and Capitalist Development in Thailand

Frtaduneu : gauldiv 59.211

Wannmsuazmsiiulnvesgsislulsemelne flauiiddy uinnssumanmsuimsves
g3nalne nalnmsdrganuduanavesuignlve unumvesssialnglugiinna

Prerequisite : Have earned credits of I1B211

Evolution and development of business in Thailand. Key players in Thai business.
Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of Thai

business in the Asian region
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59332 TWUGTIUUAZNITUSUNSTINATENINNUTEINA 3 (3-0-6)
IB332  Culture and International Business

JEUUANAIMNNEIAY BYEnavesinusssulun1suimsgsiaseniasemaALaznSUSTISNayns
aussouzIdeiansssl Msdemsfiuszansnwssninsgaumniinandsimusssy Msasarieses s
UImsyaraiiiinsmanvanemsTmussy isemvnagsie Jaussailugiurduddienn

Social values. Influence of culture on business and strategic management. Cultural
Intelligence. Effective intercultural communication. Human resource management in culturally diverse

context. Business etiquette. Culture as export.

§9.421  MSUIMNIEINTENINNUTENA 3 (3-0-6)
1B421 International Business Management

Fwdaduneu : aeuldin §3.211

TnsuTmsuagsmsanliugsiaseninaseina dnguszasduasnagnsiun1sdiiun1sgsnasening
Ussinanauselesd lenalunisamusinsseina nsiauulouewasnagnsnIsuImIvaeesnasening
Ussiavieuitninumnifiaeandesiuanmuindonvesssnasenineseine

Prerequisites : Have earned credits of 1B211

International business management. Objectives and strategies for international operations.
Analysis of foreign investment opportunities. International expansion strategy development and

implementation.

§9.423  dunugINATENINeUTEINA 3 (3-0-6)
1B423 Seminar in International Business
Fwdsdunau : aeulain §3.312 way 53.421
nguiiisadestugsfoseninssma  Ussdulymimmadnugsiassuialssimne
Prerequisites : Have earned credits of IB312 and 1B421
Theoretical concepts in international business. Academic research and articles on key issues

in international business.

2) 3 uden
§3.321 MIAEUNITIUMIAITENINNUTENA 3 (3-0-6)
IB321 International Trade Operations
waninaet wnsuJiRdmsumsdniiugsianisiseninadseng nseuiums msdnd sudeude
UFTRA 9 mafumsiserinalsema snesmswezileuiesn q Admuslaesualveuasizua

AaUsewe YaufuRainalunienisiseninslseme
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Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

§3.323  MINAILIAAIMNTTULAZAIINENNITAMINITUIITUITENINIUTEMATDITINT 3 (3-0-6)
IB323  Industrialization and Global Competitiveness of Firms

FsAuneu : aeulaivn 53.211

nansznuveslamAinuivinliAnnsasuulasesgsiisuasgnanvnssuluussmesing n9Andu
wardnuarreIIklardnasaasetiensnsnanTelusssulsemanazssiulanlaganzunumeesuson
nUsemamasmiaunluesygialan ﬂ’]iL‘UgEJ‘LJLLU@GSUENIQNE‘%%’NWNﬁﬁﬁ?\]LLﬁ%QG}ﬂ’]Mﬂ’i‘iﬁﬂJaﬂaﬂﬂzﬂL%\‘i‘ﬂqwﬁ
wagLauURNg

Prerequisite : Have earned credits of 1B211

Impact of globalization on the transformation of businesses and industries. Progress of firms,
value chains and industries from developing countries. Theoretical explanations and empirical

evidence of the structural changes in the global business and industries.

§3.391 WdefiAy N9NITUTITIINATENINesenea 1 3 (3-0-6)
IB391 Special Topics in International Business 1

UsRUneu : aeuldivn 59.211

USoyn wwada ndnns wsesdionng winnssy wnldufiddyuasiamnnisnifiaulafiiedes
NNTUTMNTTINTENINaUsEwme aunnssuiwimluasiasuanuanliiutdndnyilunsviinulusuieg

Prerequisite : Have earned credits of IB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§9.392 TRty NNNITUTINITINITEN I SEINA 2 3 (3-0-6)
IB392 Special Topics in International Business 2

J1sAuneu : aaulain 53.211

USoyn wwada ndnns wesdlonme winnssy wunldufidfyuasiannnsimifiviaulafiiesdos
MINTUIMNITINTENIIUTEmA unnsyuuirduaziaiunnuAnliiunAnwlunisvinuluewen

Prerequisite : Have earned credits of IB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.
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§5.422  MSANYIUTHUTEUTEUUTINAWILNA 3 (3-0-6)
1B422 Comparative Business Systems

Jutaduneu : aeuldivn 59.211

Wiguisuanuuanisuasszuugsialulssmavseginiaciig 9 Wussuuginalueldeseuugsia
Tuglsy spuugshaludsemmanizonini Jadesing o Alnansenusessuugsianagmsaniussia Jadema
n1sulles Yadevnalseifmans wazlade Jadenmsdeny anmnuasnanuunnd1avesssuugsiatulan

Prerequisites: Have earned credits of 1B211

Comparative study of a variety of business systems, including those in Asia, Europe, and
North America. Economic, historical, social, and institutional factors shaping business systems. Causes

of differences in business systems.

53.424 Mmﬂymmﬁiaﬂﬁqiﬁﬂaﬂ 3 (3-0-6)
IB424  Perspectives on Global Business
1sAuneu : aeulaivn 53.211

(% |

ammnﬂé’amaﬂmiﬁ%ﬁuﬁqiﬁﬂummmhwssmmﬁﬁmmﬁmzyma‘dizLwﬂiwa FEUUNYNUNY TEUY
N3l SEUUNTRU JausssukastaU U tun15aiugsna 1ennamien1snn wagn133InN1TauLINIY

Prerequisites : Have earned credits of 1B211

Business environment of different regions/countries that are potential markets for Thai
businesses. Different legal, political, financial, cultural and commercial systems and practices, including

international trade agreements, and labor arrangement in specific regions.

59.433  Usununensesssulunisdniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business
Wossalunsiniugsio madndulavesiuims Useiiumeaiosssuiennunnisdadule uu
nansUfiRneiuatessaluesdng unumvssgsialudeny nansenuvesnisauiugsne idulddnde
Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

§9.498  MSHNNUAUEIAITENINUTEINA 3 @naulaitiesndn 135 Falussioananisdn)
IB498  Internship in International Business
FwdeRuneu : aeuliin §9.211
dune Anwn Basenlymnsu UinnuasauesesfinIshasuneaugInaseniIelsemna
Prerequisites : Have earned credits of 1B211

Learning how to work in the real environmen to finten rational business.
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§5.499  MIANYIBATENINGINITENINIUTEIWA 3 (0-0-9)
IB499  Independent Study in International Business

Fwdaduneu : aeuleivn §3.312

JapiReriumaiimsgsfaserinsUssme peaANTs

Prerequisites : Have earned credits of 1B312

In-depth study of topics related to international business management.

nguladafng (Logistics)

1) JynandAu
89.212  nsdansledanndilosdu 3 (3-0-6)
LO212  Introduction to Logistics Management
fdnundn uasnguiidestuieatumsianisladafndsirufanssumdn vesssuy
Tadafnduu Msdngensudmsaddud nsdansaudandinisnseaeduin msdnnisnisuues
warAanssuladafnddug

The fundamental definition, concepts and theories of logistics management through key

activities such as purchasing, warehousing, inventory management, physical distribution, transportation

management and other logistics issues

a9.341  nsdanisladaindszninaussme 3 (3-0-6)
LO341  International Logistics

Ftaduneu : aaulaiv) 81.212

lassainevedgsna Ussinnvesuimsdmsugdeeean-dndrdud nmssiudroumuiies
ALLANANNTEUINLDNENTEUTUNITIANTaTaRNAT2MINUTZMALAZ NI SVUAIEUATENINUTENA
AudnuuzvesMsvudwallomanegUuUUTIdsHanszvudensdnnsTadandsyinaUssiva

Prerequisites : Have earned credits of L0212

Business structures, types of service offered to exporters and importers, container
consolidation, related documents difference between International Logistics Management and
International Transport Management, multimodal transport characteristics its effect on international

logistics.
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89.342  nTesidIIIadmiunisdanisladaning 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

Autaduneu : aeuldiv) a1.212

LUUT1a89 B F8Nsmadnslun1seanuu auAy UURNISWAZNISTANTSIeUUNMIULEN
uarladading mavszgndldinafiadaliinanisdaneifuuariiiaind Winneiszuulassisuaznisdnaula
wuunaeiiady TumsnsusunszuIunseng o MAeadeatu msdanisladafnduazmsvuds nsdnassgu
asf mssenuuulasaieiienszanedud NsumInsdnds mInadumakarnsdanIsnIsaIan g
Ansgiviumdsinefisnzan minuauAuiands mUssgndldrouiaumeslumslinseiszuulad
annd

Prerequisites : Have earned credits of LO212

Models, concepts solution methods in the design, control, operation and management of
transportation and logistics systems. Applications of exact algorithms, heuristics, network and multiple
criteria optimization techniques, logistics and transportation management, demand allocation, routing

and scheduling, location selection and inventory control. Excel spreadsheet with its solver tool.

89.441  duuumeeuladafnduarnisuimsigauniu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management
wdadunow: aeuls #3341 wag a3.342
ysanmsmnuimenuladafinduaznisuimsldgumumeliuiunvesiidoldeqfuniaulalu
Tagtu WaunvinwemamunsAnianesikazui Jagvmenuladainduaslggunulagldyuuaawuuesasiy
Prerequisite : Have earned credits of LO341 and LO342
Integrate logistics and supply chain knowledge within the context of current research

issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.

89.442  MsUTMslgRUNIU 3 (3-0-6)
LO442  Supply Chain Management

Fwdaduneu : aeulein av.212

AuAnsesErinensiastuuladafnduarmsuimsldguniu Tegumunasnsaiayaaiisn
gnén nseuwnAntumINMsanduulnelamzegiBsiunulunsuimadsaumsniluiansifiunuansa
Tumswisiuvedddgumusihunsiasuulamesguasduesgniuaznsianmanssuaunsmanilonouausise
ANABINITVBIGNANDEN LN T AL

Prerequisites : Have earned credits of LO212

Difference between logistics and supply chain management. Supply chain and added value

creation to consumer. A framework for cost reduction, particularly inventory management costs, as
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well as to increase supply chain competitiveness through changes of consumer demand and

production process management to optimize responses to customer demand.

A3.443  Msaiuuuaedlgaunu 3 (3-0-6)
LO443  Supply Chain Modeling
rtadunou : aeuldivn 81.212
fuvuiaesaaunsaliuuinnsallsisioes msauayunsdindulalunsianisladafnduagls
UL MIRALIAILUUTIABY NMTIATIEIRANTTINRBIEAUNTAINITAAIINLALNTATURANTIATIEY
Prerequisites : Have earned credits of LO212
Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical information and

conclusions drawn from data analysis.

89.498 nsEnusuladafnd 3 @Enaulidesnin 135 Fluwienianisinu)
LO498 Internship in International Logistics

dsAuneu : @eulaivn a1.342

ANy dunafnwiuaginsentymnisu JURuasareseeAnIsuAIUNIAIUNNT

a [

vImsnsanuladafng

Prerequisites : Have earned credits of LO342

Observe, learn, and analyze real operational problems of the organizations and work of
international logistics.

a =

2) Avaan

'
U a Y A

89.343  MsIanIsladannddusuduaiaugdimisenia 3 (3-0-6)
LO343  Air Cargo Losgistics
IdsAuneu : g@eulsiv a9.212
Anwnszuiunisiadafndfiieadedlunsindedudmeeinia wu nsiuvie nsauds n1s
Faufiu wavnisvugedudn dmsududiluuazdudiy wu Fuddunse duduideds suazviue
wardniitin Anwingzifoudetsdy Tuneunisvuds lenanstunisvuds nshnanseansdudn wagussastosl
Fumnzaudmnsuaud
Prerequisite: Have earned credits of L0212
The operation of air cargo logistics for general and special cargo such as dangerous goods,
perishable cargo, pharmaceutical products, and live animals. Also includes is the cargo acceptance

process, freight rate calculation, air waybill completion, and packaging standards.

Page | 157



89.391 hdeliay nsladannd 1 3 (3-0-6)
LO391 Special Topics in Logistics 1

defuneu : @eulainn §9.212

VS wwifia ndnns wesdioane uimnssy wunliufidfsasimunisiiiiviaulafiiedes
niladafnd WaunszuiuialuaziasunuAnlinuindnwlunisvinnulusuiam

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.392  vvedniAy neladanng 2 3 (3-0-6)
LO392 Special Topics in Logistics 2

dsAuneu : @eulsinn 89.212

USuaun wwafia ndnns wdesdielane uinnssy wunldufidfyuasimunisiviiiviaulafiiedes
msladafng Naunszuiwiriwaziasuamuaaliiutindnwlunisvinnulusuiag

Prerequisite: Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.444 mi%’mmimmLﬁaaluiqiqUWWu 3 (3-0-6)
LO4d4  Supply Chain Risk Management

F1sAuneu : aeulainn a9.342

AnwwnAniFesenandes Jadeiitinarenundes wagnisdansanuidsdulsguim
Fauszneusetunoundn ¢ Jumeuie msszwuﬁmaqmmlﬁm mMsUssiluseiuAmuides nsfvuaLL
NIMTAARANTENUANNANLEDS uarnsUsziulasRinmuRansEnUaInALEeT uenanagAnedaun
yamsuiiedlegumuvdafnuanseny evivusznaudenmsfinyiuudn vgud uasiedesdofldly
nslenesiaudsdusertunou uenaindl fEsudesdnvuuamnsdanisarudsduldguniuan
UimgUsEnouns Welidlamsdamaanudsduuiunsin q saesauiuguassanietesinfifiniulu
nszvaumsdanmsanudedluniaujoa

Prerequisites : Have earned credits of LO342

Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,
companies need to understand how their supply chains are exposed to risks and how they can lessen

the impact of the disruption. The main purpose of this course is to describe the concept of risk and
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risk management in a supply chain, and to explain the enablers that would be used to manage those
risks.
89.499  MsAnwdaTEeladanng 3 (0-0-9)
LO499 Independent Study in International Logistics
Ftaduneou : aauldiv) 59.312
Anwirhdentsuladafnduazdnnangivulasasidunsiignuiesniglinsaunuauasg1dlnaiaves
919138UTTEY
Prerequisites : Have earned credits of [T312
An individual in-depth study of logistics and supply chain issues under close supervision from

the course instructor.

mjmmi'ﬂud\‘l (International Transport)

1) ¥ nanveAu
93211 nsvudesswinsdsunadesdu 3 (3-0-6)
T211 Introduction to International Transport

DIAUTENOUTBINITATENINUTENALAENTANINLLS 1ATIAT LN YL ORAMNTTUNITVUES
dudmanela 1Asaa1eeAnsuTEnauds unuInvesUsenauianisgsianisuuds MunuruddumUssan
#1199 UNUMYRISERegnamMnTIUNSIUEs nanuagIsnsuuRnuvesuTEvuds nsdavinenatstennas
[l miGU‘LJEiWiE]LﬁENMaW&IEULLUU 130 UszAudenimeia laafnd Lonansn1svues ssuun1svuaiy
naonaugUnsallilunisvuedud
The elements of international trade and commercial shipping, the structures and

characteristics of the shipping industry, organizational structures of a transport company, role of the
intermediate persons or freight forwarders in the shipping business, the role of government as a policy
maker, principles and practices of transport companies, contract, the multimodal transport concept,

ports, marine insurance, logistics, transport document, equipment and cargo-handling system.

93.371  MIRULAZNNTAMUVBINTVUEAITEMINUTEINA 3 (3-0-6)
IT371  Investment and Finance for International Transportation
Fwdaduneu : aeuldinn v5.211 uag n9.201
Hmngvesmsuimanisiuresgsvudssnindsena madeildlumsiinmesinsiu s
UsailiulATIN 158 uAla N 19N 1T UTEUUTYTVRIUTENUUAITEnINeUsEna N13IRYIIUUTENIN TN

NI1IAIUAU ﬂ’ﬁ‘U%%?iﬁu‘V}u aZNIINYIUY
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Prerequisites : Have earned credits of IT211 and FN201
Financial management goals, financial analysis techniques, evaluation of investment projects
based on financial figures, accounting system, budgeting, planning, controlling, fund management, and

investment for international transport companies

U9.372  WisugAmansiazuleusnITateun? 3 (3-0-6)
T372 Maritime Economics and Policy

Juiadureu : geuldin (1) 95.211 uaz (2) A211 w3e A.212 W3e A.213 laisnd1 C

NIV UATIIAANTUBTUIEANINGININ TVUAIMMELS NOANTINNSINUABAT
A13¥119 Muiguasdnguiouniu warmawesde Jadeiidvunguasduazgunuveaie wissle 1
WwiswgAanslunIsAIAnNIsainga1n IeTeniuulasEsenaInveseds seUseidunie annduuasngunne
#19 qfiAeadesiumannnsrudIanzia 1wy ngtetaduresnguuszinasis q TiwuinsmsTungugiiaves

USENUUAINNNLIA LATYFAANTINAIA TATIZITIAINAATYUBITININITVUAN NNLIALAZHNAN TENUVBITINT

[
(S|

WUy ¥nani59nseRuvesUseme MIATIEINNINITRY (Financial Analysis) naenau Cost-Benefit
Analysis Tunsalgaanmnssunisvuasseninelsema

Prerequiisites : Have earmed credits of (1) IT211 and (2) EC211 or EC212 or EC213 up to C

Shipping business with economic theories, an analysis of freight pricing behavior, demand &
supply and vessel price, factors influencing vessel demand & supply. Economic tools for market
forecast, analysis of structural cost of tramp and liner markets. Organizations and rules related to sea
freight market boat club, rules and regulations of each country, evolution of marine shipping company
business aggregation. Analysis of macroeconomics to developing countries’ need to participate in
shipping business for country development effect on the nation’s balance of payments financial

analysis and cost-benefit analysis shipping industry.

Y5.461 NIFUINITNITVUAITLIINUILNA 3 (3-0-6)
IT461 International Transportation Management

F1sAuneu : aeulaivn 99.211 wag 99.372

1A9a5190azMTUIMSNUTUAUAIS 9 09U ENED NMTAUUAEUNINNITALED MSIANIEe NT
U3113N0430N15MINUAAITEINEE N1SATUANLAENISURURNIT AAUAT LAENALNSNINNTITNAIATBIUTENITE

Prerequisites : Have earned credits of [T211 and IT372

Management concepts and operation practiced in the ship liner company such as the route
planning (traffic study and scheduling), ship planning (new and second-hand tonnage), ship
management (crew, technical, insurance), container management (planning, control and operation)

and the corporate marketing strategies. Role of ship agents and their practices.
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93.462 FUUUINITUTVITNITVUAITENINUTENA 3 (3-0-6)
[T462 Seminar in International Transport Management

Ataduneu : d@ouldinn 19.461 Lag 59.312

Bnsduahilyvvesnsuins msfndulaznagnivesuiiniliunamsiunsuudiszing
Usena Jnsendnenimuesssuunsvudslulsenalvenasgiinie

Prerequisites : Have earned credits of IT461 and 1B312

Methods to identify management problems, judgment and strategies of transport service

providers and a potential analysis of national and regional transport system.

2) 3y udan
95.361  msUsziufemmeianayn1sumsnnudes 3 (3-0-6)
[T361  Marine Insurance and Risk Management
Idsfauneu : aaulaivn 99.211
BsURUR nunasilagiia q T veangursnensuseiude nsussaivsziudommeaatiulmives
Lloyds, Institute Clause @ uSUMAUALAZAILTD ﬂgmz:ubﬁl,ﬁuLaaﬁiLﬁmsﬁuuﬂuiwwﬁqﬁauimmiﬁumm
napnIuNTUsTIEULarNTYAldAEe e e ninsedayan ez landnnsuimseuides
Prerequisites : Have earned credits of 1T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure of

indemnity between the counterparts. Understanding the principle of risk management.

23373 walulaglunisvuds 3 (3-0-6)
[T373  Transportation Technology

UsAUneu : aoulaivn 99.211

wAn 1n3esile MsUssndlimeluladadislvalunisiiiugsiadunisuuds
Prerequisites : Have earned credits of IT211

Transportation technology concepts, tools, and applications adopted in transport business operations.

¥3.374 §ININTVUAIEUAINIDINA 3 (3-0-6)
[T374  Air Cargo Business

'
1 =

anmwingeulugsfivvudmenta ngseiley aydna1an NegItes Mmnunansnig
Ju unumvessglugsiavudaduaneeInia NMslaeEnisliusNsvuEmIeINIA NTNTINYBIRNEINTTY
YUAFUAMI90INA WWITLAETIAVNIYBINaIMN TN FlAUTNIsUUES FUUNITTUET N15VITENN LaENIS

ANVUATIAN
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Air transport business environments and policy, the rules and regulations, international
conventions, traffic rights, government roles in air transport business, and deregulation of air transport
service. Study also includes the overview and trend of the air cargo industry, the cost structure, air

freight pricing, and air cargo marketing.

23.375 ANTUIMITNISIUNANLTD 3 (3-0-6)
IT375 Ship Chartering

FsAuneu : aaulalnn ¥5.211

SnurTewmaInN T IINSe W siuievesdess Jadeiiruuamszandunanim
30 wiauardyaveimsidunide medauaztunoulumsiesangimnie msussduenlddelumsinude
95 warnmsfanaildlunsueedudmudyaauande

Prerequisites : Have earned credits of IT211

Ship chartering market, types of ship chartering, demand and supply, Time and Voyage Charter
Parties, Laytime calculation, Voyage cost estimation, the role of shipbrokers, and the fixture/charter

procedure.

93376 Mstevenanisududsyrineseme 3 (3-0-6)
[T376 International Commodity Trade
Fpadunou: aeuldivn v3.211 ladsindn C
osumgquinsfarislmiuazmsufURTAsfUsULUUMsAMIanAsudufinnesvidng diaues
Tan wu thifu fresssund Sty Guus warlupaiedudinnedug ssuelasasmannvesdudlunaislan
wienil 1wy guasd guvu nalndusian dRevdnuasiuevidonanandn dadedu wu mawIauiulams
wiswghia uazulounensiiifednarenisimuananansindudend sudmisldiedesdienamaiu wu
psranseyius Tunmsuftinmsderisuaniudeuaudn
Prerequisites : Have earned credit of IT211 up to C
Modern trade theories and practices relevance in the development of major bulk commodity
trading patterns in oil and gas, grain, ore and other commodity markets. World market structure of the
key commodity markets (i.e. demand, supply, price mechanisms, key buyers and sellers or key market
players in the industry. Other fundamental factors include economic growth and policy affecting trade

in world commodity markets. Use the basic financial tools such as derivatives for commodity trading.
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95.391 PhdefiAy nensuasTErIsUsewma 1 3 (3-0-6)
IT391 Special Topics in International Transport 1
daruneu : geulaivi ¥5.211

1Y o

USuayn wwada ndnns wsesdlownmz winnssy wnldufiddyuasiaunnsnifiaulafiiedos
NINSTUAIENINUTEINA  WRIwINSEUITALLasEuANAalrnutnAnw lun1syviaulueuan

Prerequisite : Have earned credits of 1T211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

959.392 WIVaNAY N9N1sVUEISEINaUsSTIA 2 3 (3-0-6)
IT392 Special Topics in International Transport 2
Frderuneu : @aulaivi v5.211

@

USoyn wwada ndnns wlesdlonme winnssy wnldufidfyuasiamnnsinifinaulafiiedes
NINTTUAIENINUTEINA  WRIUINSEUILTIALLasLE uANAnlrnutnAnw lun1syiaulueuan

Prerequisite : Have earned credits of IT211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

15.463 MIUIMIIGuazladangd 3 (3-0-6)
ITd63 Port and Logistics Management

FsAuneu : aeulaivn 99.211

N15UIMIMNIBLIUTEAUTTUIS WU UlgueiSouiannd seaunsufunnIsnIsIauNuLaE 0aNkUY
iSenarsruuladaind n1sUfiRnsvewiTatarAfeduA Ineiun1suLaTEUUABINULLES HANTENUYEY
weluladrerdonasladennd msudmsn1stunaznismasaueansusmshidouasadadud n1susms
WISUFURUS

Prerequisites : Have earned credits of IT211

Port management at the government level, National Port Policy, operational level, port and
logistics planning and design, port and warehouse operations container transport system, technological
effect on port and warehouse, financial management, pricing of port and warehouse services, labor

relation management.
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95.464  1ASINNTINY 3 (3-0-6)
[Ta64  Research Project
Aurdasunau: @aulaiv §5.312

v Y [

Fifunsitenuduneuresnisidedielfldnansinu uazdsuivinueddadu mafudoya s
THiasosion1side nsUssanana sfiusena warnmsdeunan1sidenaonaunisiiauenanisIde

Prerequisites : Have earned credit of IB312

Conduct the research and learn core research skills including data collection, research tools,

data analysis, discussion, writing the research results and presentation.

U5.471 AMTIATIAENIZLINADNVDINITVUAITENINUSZINA 3 (3-0-6)
[T4a71  International Transportation Environment Analysis

wdsduneu : @oulaiu v9.211

VWO LATEFANENTLAZILIAAN 1IN UNTUT STINNUTEENAlTluN TR T IETan ML IndoNgIRaNTT
YUAITEHIUTENA HANTENUADRMAMNTTINTUUAITENIIUTEINA AReAIuAITTUNAL NN 9 7
Retestunmainnisuuds ngdetsduveanguuseimaing 4 msudesieeunszan sada nilaaunis
AU

Prerequisites : Have earned credits of IT 211

Economic theories to analyze international transport business environment and the impacts
on the international transport industry and on institutes and rules concerning transport market, rules

and regulations of each country, emissions of greenhouse gases, and One Belt, One Road Initiative.

23.472 AMTIATIANITVUEINIDINA 3 (3-0-6)
[T472  Air Transport Analysis

F1sAuneu : aaulainn 15.374

ANUALNITUINITOINNT wazn T zideUSunalugsionissudmisenia ulaseniu msfmue
Eumnsnsdu (route planning) Msdaviaiesdiu (fleet planning) NU3MszIN9dU (capacity
management) kagn15usmsnelaliinuselevigean (yield management)

Prerequisites : Have earned credits of IT374

Study of the management and administration of airlines and the quantitative analysis of the
business e.g. route planning (routing and scheduling), fleet planning (aircraft acquisition), capacity

management (fleet/space allocation), and yield management (revenue management).
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13.473 UszinudAnyinunsuimsgsiaseninadssma ladafnduagnisuusd 3 (3-0-6)
ITd73  Current Issues in International Business Logistics and Transportation
Ussiiuddgynagiafifeseuneegnanienig UssiiuiviuasislumuiudmsgsfassninsUssme
ladafnduaynsvuds
Important issues in business that need wide discussion, issues on international business,

logistics and transportation

25.498  NSHNUAIUIUENTERINUTEINA 3 Aneuldifeandt 135 Flusdenianisdnw)
IT498  Internship in International Transport
FvaRuneu : d@eulaivn 95.211
Jumsilnaubidnd@nwmaiuseduna @nw wasdnseilymnisufifaueswesesinig
WAZIIUNIAIUATTUS TN SVUEITENINU TSN
Prerequisites : Have earned credits of IT211
Students are trained to observe, learn, and analyze real operational problems of the

organizations and work of international transport management.

93.499 N1IANYIDATENIVUAITENINU N 3 (0-0-9)
IT499 Independent Study in International Transport
sAuneu : aaulaian 59.312
Anwmamumsvuddlagasideamenuainiglinisaiuauguasgelnagnvedesdiussens
Prerequisites: Have earned credits of IB312

An individual in-depth study of any topics related to international transport under

2.2.7 3B BNTINDTIMITUNTNE
1) v wanUsAu

508.211 ﬁqiﬁ'«aaé’mﬁmﬁwéﬁmﬁu 3 (3-0-6)
RB211 Introduction to Real Estate Business

wé’ﬂmiﬁﬁﬁqiﬁaaﬁwﬁw%’wsjl,ﬁyaaéfu AATIENLATHIU NITAAINUIENUINITUTUIINITUTEUTIAY
1% NOVUIE NITAINY wazmsdunisindulanasnaunsimuiardnassiiny nsnsadeuinuonaisans
LazanImWINdeNsn o MAeadestugsiaedmzuning

Basic principles, project analysis, brokerage, management, valuation, tax, law, investment and
finance. Related to the real estate industry as well as subdivision development, surveying land, legal

documents and environments.
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50.212 ngszilyudetadumenugsiaedwniuming 3 (3-0-6)
RB212 Real Estate Business Regulations
ﬂgLLazﬁzLﬁ'smLLaz%umaum'imézymiﬁﬁﬂLﬁumiﬁmﬁuqsﬁ%aé’wﬁm%’wéﬂizLmnm'w 9 NFIATIEN
ngvaneuazszideuing  Mifedemielinansenudonsimuigsisedamniuning lnsianiznsaununs
foa¥eImsNIsAUAN LardinaTunsieaiisemsulsUssian ngvsneifeafudadles
Law & regulation as well as permit procedures in real estate business operations, Analyze law

& regulation relevant to the real estate development. Emphasis will be on construction control

regulation, prohibit areas and types of buildings and town planning law.

50.311 welulagnsneasvemslugsisedmnsuning 3 (3-0-6)
RB311 Building Construction Technology in Real Estate Business

wialulad FBnnsreaine Briseruwvuianiiden Janneaiieing q Aldlunisieains dauusznovves
prsludunuredasiaing dunuanilnenssy aaonugUnsaifldadsluoasinsamessuutinuss
szuuliit svuuiide szuudndl szuuned szuutesululvg uazsvuunoufinmesaruaueIATTILI
syuudeansiu uazN1TUTENIUTIAIAINDATINUDIDIATT

Technologies, construction methods, blue print reading, construction materials, project
structures and construction cost estimation as well as building facilities specially water pipe system,
electricity system, waste system, elevator system, air conditioner system, Fire alarm system, computer

controlling system and all communication system.

§9.312 N15USEEIUSIADFIMNSUNTNE 3 (3-0-6)
RB312 Real Estate Valuation

LY} |

1deruneu : @aulaivi §9.212

naniesiuigaiuyad TnqUssasd neuiunIsuann1skazIsn1sussliusatedmnsunsneda

ATEUARUNTUSTHWNOVAINANIngUTEadA 19U Yad1na1aiien15@euy visenannindauseiu yamn

o
7

faduune yaruau vieifieTnguszasdiiasdug samfsnuinisgdnvuriidulaus e1asanuiisius
ngvineuazadedug MAeades tievunussiiuyamedemiumsng

Prerequisite : Have earned credits of RB212

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction, law
and regulations or any other related factors analysis to real estate value are also included in the

subject.
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59.313 N15EU MIANU UagNagNsssnaedumSunine 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

Fudsduneu : gauleivn ne.201

nstaitane Wusia wag3sn1slunisamu W%@Nﬁdﬂﬁmﬂﬂﬁqméﬁhﬂ ﬂﬁﬂiaummmmmmami
fulugsevnwnuedimiuning wWuiiu fegerds ermsditinau quinisin Tsausy 1as Aynduvesns
Y1537 WU NMTFUIININITAAIN NMFLKLAALEBY N1TaS19gaLl uaznagvddu adeduiusiy
MMTIATIZANNNIITRU LAZANIULVOIUTENNTODIANT

Prerequisite : Have earned credits of FN201

Goal, Mission, process and strategies in developing a real estate business project, for instance
land, residential, office building, shopping center and hotels etc. All aspects of the business
component i.e project positioning, risk management, product differentiation and other strategies must

be consistent with the financial analysis and company/organization status.

59.315 AT¥gAIARNTIATIERAMTUNILLEDY wazodmIunsne 3 (3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development

sAuneu : refinwnv f.311 e .213

nalnvesnanaiifu waredmduning Falanuuandrsainnalnaainvesdudvindun uazuuidn
wswgaInsiieatunaie Msvaulealasnsiautedimiiuning naensuilade e q Aduadents
WasuuUansliiau uazwgAnssuguslan

Prerequisite : Have taken EC311 or EC213

Mechanism of land and real estate markets, which are different from other goods and services.
Further, urban economics issues related with cities, urban development and real estate development

shall be explored, including factors that may affect uses of land and consumer behavior.

50.316 MsHnUMuUgIRvedmIUnIng 3 @naulsitfesnin 135 Hilusonanisdin)
RB316 Internship in Real Estate Business

Fwdeduneu : deuldivn 50.313

gatiulinAnunliannamug anuaanse in Sinsesitymmeiugsivedamiaming iewden

a b4

Angnsdugussnerindmmsnugsisedmniuming Ailszavsamluouan Tneriu nsruunsiFous
el ausy wavdfuRnuvesesnvisemhenulugsisedwsuning ﬁgamﬂ%’guas wnvuluaneIundn
nAnwaula

Prerequisite : Have earned credits of RB313

Emphasize, and encourage students to develop their knowledge and analytical skills in real

estate business problems in order to achieve their career path. Means include learning , practicing

and training in real estate business organization , both of government and private sector.
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50.411 NITUTMTNITNANALASFIUNUUIBNUIDEINNTUNSNE 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management

AdaRuneu : aaulaivn ne.311 w39 59.313

WIANUAARA NG YY) nsmaAuariunLuevedsimInglnevnnsinwtuneusng e
mwamé’?ﬂLwiﬂﬁawLLmuﬁﬁmi'ﬁmammiUﬁﬁamuLl,mumu NNIAIUANLAENITUTEIUNAIUNITAAALALNE
q%émaddﬁumammma’mmﬁﬂmmmL{’Iubl,ﬂlé’ﬂ/lNé’ﬂumsmmmmaamu%ﬁﬂmiLLasﬁﬁmiimmmiL‘ﬁluﬁaLmu
wgnihlugsfvedmsuning

Prerequisite : Have earned credits of MK311 or RB313

Theories and principles on real estate marketing and brokerage management by analyzing
each marketing procedures from planning, implementing, controlling and evaluating. Study marketing

strategies in order to make feasible of real estate projects.

50.412 MTREdmugIivedwmsuning 3 (3-0-6)
RB412 Research Methodology for Real Estate Business

WUIAA NS JULUU Fumou waTNITUIUNITITE Lﬁauﬂﬂﬂszqﬂmﬂumﬁ%mﬁhuqiﬁ%
aé’am‘%w%’wéﬁﬁﬂiz%m%wau‘f@m%msamqmﬁamiéiu’qﬂizLﬁuﬂ@ymmiﬁ%auuagmLma'aﬁﬁaadaLLazmsLﬁU
TWTIW MIIRTERkazaTURan1sdLauenauluguLuusng

Principles, format and process in conducting a research in order to apply in real estate

business. This consist of how to conduct assumptions, data collection, analyzing and how to conclude

in various formats.

50.413 dunwiiugsivedanzuning 3 (3-0-6)
RB413 Real Estate Seminar

F1dsAuneu : @eulaiv 59.411

Ansedt uazeAuse Jymdussiredaniuming felundndnnsmguinaznisiluld saeaau
Poymveduassetussa anmiedeumnaassgiauardany e litnAnuldidladalgmuassansenuid
nodenululagiu

Prerequisite: Have earned credits of RB411

Analyze and discuss various problems both theoretical and practicality of real estate business
perspective as well as ethical problems , economic and social circumstances in order to achieve an in-

depth understand of those problems and impacts on the society.
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50.414 NISUTMINTNIAY 3 (3-0-6)
RB414 Property Management

Ataduneu : gauldivn 59.211

FNUUTUAZAITINUKY ATUSIINSHEdUTngng 9 1wu e1asdrtinuasulafiiion ewisnuus
uazfiogorde Saugmanmnssuiinevidhodvesmindau fuims wagditr dnvaznaigminddunsiesa
FDIDINITHAUDTILNUNABAIUNTIAT AU TElEvUgaalun1TUTIMINIndFu

Prerequisite: Have earned credits of RB211

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds. Analyze
aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation skills and

the conduct of reports in order to achieve highest and best use of the property.

50.415 mswszianudululdgsisedmniuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

F1sAuneu : aaulsin 59.212

enudululdlugsiaedwmnsuning Usznnane gnssuaunisfinwenudululdnansenuanuduly
ilususing quaztadenezdeaiunfinnsaunnismnaziuguasduazgumunusinisinaulanisanaziu
15U SnTmanauLny waznsUszfiuazulasainsang q Geenudulyld

Prerequisite: Have earned credits of RB212

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return and

their evaluation analysis are also included.

2) 3y uaen
§8.332 AM5USEEUTIANNIAGINR 3 (3-0-6)
RB332 Business Valuation
FdsAuneu : a@aulaivn ne.201

NN euarIsn1susEiiuTIAnIAgIiasn 4 nstihdeyanisnisRundegiiusnuSuysaasuatue

Y 9

a

wagaslniiieldlun1susziiusainiagsian1susediuyauuedgsia Mlasieiaunsiuluwdyueing

s '
a aa a L% I~

q MadeusenunaenIuNsUsTiiumeanudouedsmnenisiavansansusslov ansins wardu o
Prerequisite: Have earned credits of FN201
Theories and process in business valuation. Using existing financial information and applying to
the process of valuing business and stocks. Analyzing different aspects of finance and how to conduct

reports. Valuing good will and other business rights.
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50.342 msUyddmiugsivedamiuning 3 (3-0-6)
RB342 Real Estate Accounting
FudaRuneu : aeuldivn ue.201

a [

anvarn15UTuarn15INMNIIEUAABAIUNANITAELIILYIGIAIMNTUNINEG S9N 50T

v A [

Lﬁlmﬁjumiaw!u LLaa‘ﬁﬂﬁéfﬂauiﬁﬂuﬁjﬁﬁ]@ﬁﬂﬂﬁuw%j‘Wém’]miiﬂuﬂ’]‘iUm%ﬁLﬁlﬁJﬁ’JjﬁN U§INIBAIITUN ne
USZANA 9

Prerequisite : Have earned credits of AC201

How to analyze accounting and taxation problems in real estate investment and decision
making process. Revise law and regulation on accounting and taxation principles for real estate

businesses. Analyze data, plan and control any real estate accounting and taxation aspects.

§9.395 vivafivAy N9gINRdIunINg 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business 1

F1sAuneu : aeulain 50.211

USoy1 wunfn wdnns w3esdlaaniy winnssy wunlduiidduasiamnslmifiviaulafifedos
M9gINRAMNTUNING NawnszuwiriuaziasunnuAnliiuinAnwlunisvinuluewas

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments

in Real Estate Business that benefit students’ thinking and future careers.

50.422 N1SUTMTLATINTOAIMTUNTNE 3 (3-0-6)
RB422 Real Estate Project Management

wtdunou : @auldivn 59.211

NAYNS WaTNITINHRUIUNDUNBAS 19Tz NI LTUNsNeas 1WA ndIInlAsINITAoas1auda59
FMDINITUTINILATING LAZNI5LDTARDT04

Prerequisite : Have earned credits of RB211

Strategies and planning procedures on pre-construction phase, during construction phase and

complete construction phase as well as managing projects and negotiation skills.

50.423 adwsunindseninaUseine 3 (3-0-6)
RB423 International Aspects of Real Estate
Fdaduneu : aeulein 50.211
g3RaedmFunTngsEninsUsEmansiunsasUn QI ndnUse Aun1sAIuANANIAES 113
waidsuvedlangsalasidugsiredmBunindvesussmaiiouduuazssmaddyiaiy o199ednisfinw
wazaulussseina
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Prerequisite : Have earned credits of RB211
Real estate business interaction among nations on the following basis investment, regulations,

risk, assurance and global changes. International excursion is a possibility.

§9.431 dunuInsuseiiiusian 3 (3-0-6)
RB431 Seminar in Valuation

Aemedt uareAuToiReafuiygmidng 4 deluwindnnig noufueensufoRvesnisusediusan
naenIulymsuinaNITTeIUTTMAN AT eI LATEgRALAr A IinAnwn L dTlu szaunisaluay
\inladatlymiisodsnslutlagiu

Analyze and discuss various problems both theoretical and practicality of valuation
perspective as well as ethical problems, economic and social circumstances in order to achieve an in-

depth understand of those problems and impacts on the society.

50.441 dunngrneiftestussivedamiuming 3 (3-0-6)
RB441 Seminar in Real Estate Business Law

v seLdeu dedsduing g Tetidungnsensas atulmi qiifeadestugsinedamTuminglaei
Homuardengunefiiatulunisdiiugsivedmiunindlasldnsdfnu welvinfnwlduuanudeu
LATUARIABIARTIULTBLAY

Law and regulations related to real estate business. Discuss problems, laws and regulations in

real estate business by using case studies

50.402 winnssunaswaluladiilegsivodamiuming 3 (3-0-6)

RB442 Property Innovation and Technology
nslfuinnssuuazimaluladiionisdndulalugsiaedmduningsulszneufenisnnauny N3

Fufiunu uagnsmuauUssidiuna Tudunisiannlasns mawensainigsia msuimslasnisidiugig

12 ' [ =2

Ao 38119 WATVAINIIADATIE NTAU N1TIATIEVIgNAT AU ety sudsmsidlanisiasuulacy o
welulaffifinaregsiaedmniuminduagssiaiifyuies

To use innovation and technology for decision making process for real estate business in terms
of planning, analysis, development, investment and construction as well as controlling and evaluating.

Understanding of change in property technology (PROPTECH) is also included.
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50.495 vhdeiiay negsiaedunsuming 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

Ataduneu : gauldivn 59.211

USoy wundn wdnns wsesdlolanis winnssy wunlduiiadgyuasiaunslnifiviaulefiiedos
YN9gINTRAMNTUNING NawnseuwirlwaziasuanuAaiitutindnwlunismaulusuieg

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments

in Real Estate Business that benefit students’ thinking and future careers.

3. JuenuEngns

3.1 JyannsUyd

vr.311 nsvadtunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1

FyrdaRuneu doulainn Ur.201

NSOUNLIAREIMTUNTTBIININSEL wdns FUGTRMeTaRdentuaunsnd wilausserdu uay
Uszanaunavian nssuunszam nisiudsiems matagaddlesuinents myiayadmendsnisiud
5183 NsEnsuIsenis miLLamsmmiLLazmiL%LmasﬁagaLﬁ'mﬁ’uﬁuw%’wshmwﬁ?m%’wéfmwiaziwmi
AUNINTZIUNTTIETUNWNITRUY IMANITAINETMEITOUTTEELIANTIEU

Prerequisite: Have earned credits of AC201

Conceptual framework for financial reporting; Principles and accounting treatments for assets,
short-term liabilities and provisions; classification, recognition, initial measurement, subsequent
measurement, , de-recognition, presentation and disclosure of assets and the above liabilities in

accordance with Thai Financial Reporting Standards; events after reporting date.

w312 msdgydtunas 2 3 (3-0-6)
AC312 Intermediate Accounting 2

F10sAuneu aouldinn uv.201

s msuniaussezen dyane dvasiievu seld mMswasuuvamsyluaznisudly
Torana1n Mlsdenu N1sdavinaunszwaluan NMsiauesunsRukasnsUnmedoyatuaunsiu

Prerequisite: Have earned credits of AC201

Accounting for long-term liabilities, leases, shareholders’ equity, revenue, accounting changes
and error corrections, earnings per share; Preparation of statement of cash flows, financial statement

presentation and disclosure.
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UY.317 mi‘u%mimmL'?imaaﬁﬂimeimU@umﬂu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control

Fwdsduneu : aeuleinn ve.312

LLu’JﬂTma@‘Vq]L’JVLULL@%BQﬁUi%ﬂE}ULﬁﬂ?ﬁUﬂ’]iﬂ’JU@@Jﬂ’]ﬂiuﬁl’mLLu’JﬁWUEN COSO LLu’Jmmﬁmﬁugmﬁum
nsmsadeumely mIumsmnudssinedng nsruaunsUsmImdes Mﬁ’]ﬁLLaSﬂ’JWQJ’%JUﬁﬂ%E)UGUENt}E
miwaaumSIuLLazéjﬂﬁﬁamuLﬁ'mﬁjumiﬁmimmL?%EN WTiuazANLSURATEUTBIILRBIUATINERY
MeluLAEIUUIINIANIABAMLENTINNITNTIFEOU ANENITUNTUINIANUEALY WarasdUsznaunis
ffuguaiansiia

Prerequisite: Have earned credits of AC312

Basic concept and components of COSO internal control; Basic concepts of internal audit;
Enterprise Risk Management (ERM); Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and risk
management function to audit committee and risk management committee; and Components of good

corporate governance.

11,331 nMsdyliiternuiuiinveudeduindeunaydany 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility

wtadunow: aoulaivn ue.201

nseULANM RIS AmnufuRnveuTesnAgIRaTiTiedwndeuuardny nansEULTaY
SUENmTLJizﬂauqiﬁﬁlﬁﬁﬁiaw%’wmﬂiﬁiimﬂaLLazéaLL’mﬁam NSPUIUNITIANISAMIRdeN N33IUTIN Tuiin
uarliameitoyaselduasiumuiiisatesiuiundounsdarhsenunisianisiunedon saiamsdaii
enuMITRLLieaudBy

Prerequisite: Have earned credits of AC201

Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources; environmental

management process; identification, collection, and analysis of environment-related costs and earnings

information; environmental reporting, and sustainability reporting.

U411 MvnyBdugs 1 3 (3-0-6)
AC411 Advanced Accounting 1

AdsAuneu : gauleiv) Ur.311 uay Uv.312

M3UYTdmMsUNTTINGINY MITddmsuluamuluuieniinuaznssiu wasusendey n1sUnyd
dwsvdnldidslunissiuniseu msdarhuarmsiiauesunsiusiy mstyddnsunensiiidutunn

AaUseing MsuUasaeunsiu nsilawedeyaiferivdulmdslufianisdy uazdiuaudnidunu
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Prerequisite: Have earned credits of AC311 and AC312

Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial statements;
Accounting for foreign currency transactions; Translation of foreign currency financial statements;

Disclosure of interests in other entities and operating segments.

u.412 natiydtugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

1sAuneu : aaulaiv Ur.311 uay Uv.312

miﬁ’r:y%é’w%’mwiﬁmﬂé’ayiywﬁﬁﬁugﬂﬁﬂwmﬂ‘mmagﬂqusummﬁmmmsﬂﬁ nsUIdmsu
Lrﬁ'a\‘iﬁamﬂmiﬁu%ﬂs’mmﬁmﬂixLm/mEJmiLLazmii’mgaﬁhﬁuw%’w&Tvmmsﬁuuawﬁ?ﬁumﬂmiﬁu A1399
Uszinnsenisindvedunindmianisiu nmsfuisenisuaznisidniuinenisvesdunindnanistuuay
wilAunensdu makesdunindyaniaiu eyiusiarnstyitestuanudes uasaruuandeseming
wilAumsnsdusazdiuvendines matiddmiunausslovivemiingy N5 InyaMeRsITH Wagnsiainy
foyafiieates

Prerequisite: Have earned credits of AC311 and AC312

Accounting for revenue from contracts with customers in various revenue-generating forms;
Accounting for financial instruments including classification and measurement of financial assets and
liabilities, reclassification of financial assets, recognition and derecognition of financial assets and
liabilities, impairment of financial assets, derivatives and hedge accounting and distinction between
financial liability and equity; Accounting for employee benefits, fair value measurement, and related

disclosures.

U%.422 N30Tz NINUTEIme 3 (3-0-6)
AC422 International Accounting

F10sAUneU : @aulain Ur.311 uay Uv.312

mstiuisudisuserinsame anmgivdafiornudladnddunenumstussriassme
Jadufruanimuandonsng 4 memstydninaseinnsgiulasuuUfiinensdyduiassema Jgmnng
AMuuUATIAI LU UWU’W]LLa5%}65’1ﬁ@lumﬂsﬁmiauL‘VWWI’Nﬂ’liﬁiy%Lﬁlaﬂiziﬂ‘lju‘iumﬁmi’lzﬁwmiﬁuLLa&:mi
UIMIINTEMINIUTEINA UseifumainumBensiiiedes WaENNIIAULANINIS

Prerequisite: Have earned credits of AC311 and AC312

Comparison of international accounting practices, background for a profound understanding of
international financial reporting, factors affecting international accounting standards and  practices,

the problem of international transfer pricing, roles and limitations of accounting information system in
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the financial statements analysis and international business management, related tax issues and

corporate governance.

3.2 3VINANVIAUSNINVAEASTUATNITU YT
wu.321  mslismusnymegsnalagldnsdlfinwm 3 (3-0-6)
BA321 Consulting Practices using Case Study
FUsRUneY : UnAinwinnzndsermansiaznsuyd
UszendlinIouniAnegsia Muuunegsne JUkuUNsaseseliniegsia msimulasasisly
nmslimUsner Consulting framework nsuAlangdamnsdldnen nmsiesizsaulaussuludens
wUetl NFAIATIRREnIUNITAlLaYaN1IEN WUty N3ssulmniegsia anwmelueuianvesgsie
NNYITNINITBIAAMNFIUAUNITRY A1UNTSAAIR AUTRT MUNITUTINTIANITNTEUIUNT MUNITUTINS
Jan1sninensuana WWusu nsdanseuduuii Yssananismanisiu inveanuduiioannniegsia
owa msunaueranu inwelunsuimsdanisiua vinvelunsyhouduiiu invsanududin Judu
Prerequisite : Thammasat Business School
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
Competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial Model.

Business professional skills including presentation, time management, teamwork, leadership, etc.

NU.322 MIANIUGIAR 3 @naulsitfesnin 135 Hluseaanisfin)
BA322 Business Internship
AdsAuneu: dnAnwiaazwdsemansuazn1sUyd
Uszgnaldauivnanstyduasmsuimsgsiefilddnuanldlunshanilussdnsssia e
A3y WieesAnsdug dmsumsiiiunisazegmeldinsguatinfuseritsaasmdveman suasnstnyTuas
fUIMT8989ANTEIRAY MhBuNASE Yiieesinsdun aaenszoziaiingy Taell mInnaswoula wihil
ATuFURiaToU ABRAUsTEEIAT uasvdninasilumsUssiiunaiitaiou oghdlnognamils dall

1. AnUuRnuivesinsgsia mhenuniasy visessansduq lddeendt 135 Filussiananisdinm

2. HaaumaUseany 159518974 nedn15Useliuannenansdlune Nt answasnIsULT sl

o

AL TEYIYNEUBNTEINTINME YISD
a va a <

3. imshdgyrseriteainneuaniiunly W3ensUJURTEN wazlinnsilassnudiaustasasy

Ysziiiu
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Prerequisite: Thammasat Business School

Apply the knowledge acquired in accounting and business management to the real-world work
in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, government agencies
or other organizations will supervise the students during the internship period. The scope of work,
duties and responsibilities, the length of internship period and evaluation criteria are specified and
agreed upon one of these conditions:

1. Internship with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts or;

3. Completing/presenting a project that solve practical/real-world business problem.

wu.331 Temamsgsislulsemadiu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anufausssndedinunazdegania ssaufleumnigsia aamunsalinlunsgsie waglenanisgsne
Tutssmadiu satansgauusnduiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulsemeiu 3 (2-2-5)
BA332 Business Opportunities in China

Anuiausssndedinunasdegsna ssaudeumigsia aounisaiinlunegsie uaglenanisgsia
Tulssmeu safamagauuidnduiiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanegsnalulssimadaalys 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuiausssndedinunazidegania ssaufleumigsia aamunsalinlunsgsie waglenanisgsne
Tutssmadsalud sauianmsgouuisnsuiludeelus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company visits in Singapore are incorporated in the course.
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wu.334 Temaniegsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuiaussnndedinunasdegsna ssaufeumigsia aaunisalinlunsgsie waglenianisgsia
ludszmaginia CLMV (funy a1 wei uaziisnu) nm??qﬂﬂiamuu'%ﬁw%u’uﬁﬂuqﬁmﬂ CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits in CLMV

region are incorporated in the course.

nu.335 leniansgsnalulsemelng (EsuiindnuuaniUdsunnmsussimaniitu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiausssndedinunazidegania ssaufleumnigsia aanunsalinlunsgsie waglenanisgsne
Tuuszalne iamﬂy’ama@amu‘%ﬁw%’juﬂﬂuim

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Tomavnagsialulseimediimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuiaussnndedinunandegsia ssaudeumagsia aounisaiinlunisgsie waglonanisgsia
Tulssmedidanun 1 sausisnmsgeuuisnduiludidimu 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are incorporated

in the course.

wu.337 Temansgsialulsemaiiriue 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country I

Anuriausssndedinunazidegaia ssaudleumnigsia aaunsalinlunsgsie waglenanisgsie
TuUsemadidvun 2 s';m;l"jqmi@muﬂ%ﬁw%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are incorporated

in the course.
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WU.338 NIIANTTINAUUTUANG 3 (2-2-5)
BA338 Luxury Brand Management
ﬁﬂ‘maaﬁﬂisﬂauﬁugmmamimmmaqﬁuﬁhLLasu'%msLLUﬁuﬁﬁgﬁﬁﬂis?ﬁn%ma ANBUTYRINITUUY
dunanveInanLUTUAng edesdlenaginueidndulunsiannnagyémamsnaadmivauduazuing
WUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

WU.339 ety N19UITgIna 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1
Sy wadn wdnnns wdesdlemnty uinnssy wnliuiiddyuasiaunsiuifiviauls 7
Reteameiuuimsgsia Weiannnssuiwimilasiaiunudaliiuindnwlunshalusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 teiilAy N19UTIMITINg 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2

[ v

USFEY1 Wuafn 1dnn1s tsesdloniy winnssu wualdundAguazimuinsindiiauladn
NEITINAIUUIITTINA TNz uirikasiasumuAniiuinAnwlunisiauluewas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.341 MdeiivAy N19UTMsEInae 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3

[ v

U1 WUIAa 1dNN13 Lsesdiomniy winnssy wualdundAyiazimuinisivadniiaulan
NEITINAIUUIITTING LioTmunseuirikasiasumuAniiuinAnwlunisiaulueuas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.
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WU.342 ey N19UsYNTgIna 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4

[y [

Usvgy wudfn #ann1T sedlislanis winnssy wuiliundAguasiauinishminiiaulan
NEITINATUUTIITTING LoimuInszuiAlkastasuANuAa it utinAnwlunisviauluewian
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.343 detivay neuInsgsia 5 1.5 (1.5-0-3)
BA343 Special Topics in Business Administration 5

VS wwifia ndnms wlesdlowmne uimnssy wunliufidfasasimunisiviiiviaulefiiedes
MenuUIMssIia WewanssuwimilasiaunnuAslvituiin@nylunsiemdluounag

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

Wu.344  TdeiiiAy N19UITMNSIINT 6* 1.5 (1.5-0-3)
BA344 Special Topics in Business Administration 6

VS wwadia ndnns wesdlowmne uinnssy wunliufidfusasimunisiliivauleafiiedes
ManuUIMIEIna WewanszuwimilaziaiueuAnliiuindnuilunsisnluounag

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

NU.345  MSUUeduN9gInaseauIF* 3 (0-3-6)
BA345  National Business Competitions
AdsAunaU: UnAnwinnzwIdTeAansLazNsUYT

Whsunsutstuiaslasusisiaanmsudsdunigsioseaumd viall desdulumunasd waz 193y

audiinamznssunsieulouaukaznishimieAnvnu

Prerequisite: Thammasat Business School students
Participated and awarded in a business-related competition at a national level. Approval
from the committee of course accreditation is needed in accordance with the criteria set by the

committee.
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NU.346  Nsudadumegsiaseauununna* 6 (0-6-12)
BA346  International Business Competitions

FsAuneu: dnAnwaruendvemansuazn1sUyd

Wrsaunsutsiuazldfunstannnisussiussiununei sl seadulumannast wag 165y
ousifrnanenssunafisuleumnuiuasnislimiefnidy

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international level.

Approval from the committee of course accreditation is needed in accordance with the criteria set by

the committee.

NU.347 @ANSNON 1% 3 (0-3-6)
BA347 Start-up 1

a LY 1

FvsAuAeu: dnAnwiauznidsemansuayn1sUyd

3EugIAvEN IS uazaNINT0TTALNL M‘%@lé’%’mﬂﬁaﬁLLamﬁqmméhL%ﬂiumﬁﬁmqiﬁﬂﬁ?u ol
Foadulumunnast warldSuoniRinnanenssunafisuleumiudiasnislimefnidy

Prerequisite: Thammasat Business School students

Initiate and raise funds in start-up business or awarded in a start-up-related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set by

the committee.

NU.348  @RNSNOW 2% 6 (0-6-12)
BA348  Start-up2

a LY |

FdsAuAeu: dnAnwipuzndsemansuazn1suyd

1% o
o o

3EugsAean SN uazaninsnszaunu videldiunsTainansisanuduialunsiiGugsiatiu ol
sondulunuinndt warldsuoyifinnamenssunafieulouauduazmslimis Ay

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set by
the committee.

Fywhdefiamsnisumsgsia 1.5 mhedn Tiduiinnansfnuilusedn vie nquseinildu
nseysiAlieuToumnuiuasmheindusnes ACC Instfumhefnifiodiansfnule udlifliundnnn
Azuuuadyavay ol (ulumunasinadeulou werldsueutRannauenssunadieulouauiuaznisli

NUILAR
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a,

3.3 AynlagaudmsutinAnwusnansndiseransuasnistnyd

o o

U9.291  wdnd1AIoINITUYT 3 (3-0-6)
AC291  Essentials of Accounting

(@msutinAnweuenausndseansuaznTUl)

v
g v A

wann1sUR A Uewiu 295Ul Yssinnuazyselevivedeyanianisind vanistadnisiunagns

D

v 9 -:4'

UayAiuims lnegaiunisudaanuningvestayanianistayduaznisidteyatadiveihunldlunisdndulaves

AUIMS

(lddumheAnlitudnAnwivesnmznidveaansuazn iyl wasdnfnyiuenausnItveaIdns
warnsdad Afnwanaivnsdadviearviivinisiuduivin

(For non - Thammasat Business School students.)

Basic accounting principles, accounting cycle, types and benefits of financial and managerial
accounting. The course emphasizes on accounting information interpretation and uses of accounting
information for business decision making

(This course is not permitted for students of Thammasat Business School and any students

who intend to minor in Accounting or Finance.)

wu.291  gsnalulanusisnsidsuudas 3 (3-0-6)
BA291  Business in a Changing World
Anwunumeesgsislunsaisnuimegsiaiiennuduseesnadedy  nsgiauduiusiulil

dndlddude anminadedlunsiiiiugsia aufeiiuvesesdusznausine 4 Tunisiuiiugsia fadunis
¥ MU N1seann NsHaARazUURNIT NENeINsYEd N1SUSMISNagnNs N1sUsEnaunITHasasesTTl
ag3Ae vhunanmuasuwasedlantagty Tnefinsysannmsanudssiadosiuluaansig q kuns
NTILNUMUGIND
EREIT duAndmsuinAnnuenauzmdyemansuaznistdivszaasSeuneiviig 9 vesnmy
widisemaniuazmsdyfiiuininamssdeuin wu291 AevimdudielfiduiugulunisSeuiviie q
VDIAT NI AT ANENTLAZNITUYT

Study the role of business in creating business value for sustainable success. Analyze
stakeholder relationships, business environment, the collaborative elements of business including
accounting, finance, marketing, production and operation, human resources, strategic management,
entrepreneurship, and business ethics, in the changing world. Basic business concepts in different

fields are integrated together through the implementation of business project.
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3.3 3V UBNANTNIUTEAENTHATNITUYT
2.200  InAngrvild 3 (3-0-6)
PY200  General Psychology
wnAneg 9§ madninenildlunsiheudilonginssuuyed wu fugumatine nssus
MssEus N193An WuIN1svesLEd 91TunkAzsRdle updnamdsALLarANURAUNANIETR
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality, society,

and psychological disorders.

9380  ANINYIQAAIMINTIULALDIANIT 3 (3-0-6)
PY380  Industrial and Organizational Psychology
nénn3 nauiuaranAsendninenfvaiunginssumyedluaniuivham Wy msdaiden
yAans NM3UsziliunansuiRenu nsiineusy wssgelavemidney anuisnalaluanuuazanugniiuse
99An13 nvfh wazmsdeansluesdnis
Psychological principles, theories and research concerning human behavior in work contexts
such as employee selection, performance appraisal, training, employee motivation, employee

satisfaction and commitment, leadership, organizational communication.

w348  ngmneAuATEIUIInA 3 (3-0-6)
LA348 Consumer Protection Law

JrdAuneY: LABANYIIY 11.230

w&NT Iewa uaziAniviliiRna s duiasdesdingrnedueseiuilng snnsnisens q
manguanefliiiiensduasesiuslan Bastaduldngmng sasmsiliiiiedersunguslaadldsuany
Feve 1713@muﬁﬂmﬂg’iuﬂgwmadwﬁwmsﬁmsaﬂ@ﬁiﬂﬂ nuanefeeLsURade A L EBET AN TY
Nnduiilivasnds ngrnedvhensnenslaraaALUUATY NqrsneTeTERsanefiuilag way
npmneduiiieates nunaeaisnisindiesdnsduasesiuilon muiivaydRlilusgssyn

Prerequisite: Have taken LA230

This course explores principles, rationales and concepts providing room for enactment of
legislation for the protection of consumers. The study embraces legal measures for consumer
protection, enforcement of law and measures for redressing injury suffered by consumers as
embodied in the consumer protection law, product liability law, direct sale and direct marketing law,
consumer case procedure law and other relevant legislation as well as establishment of consumer

protection organizations as prescribed in the Constitution.
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U.387  NYMUNETUYUNIINTA 3 (3-0-6)
LA387 Law on contract of carriage by air

WTIRUNY: WABANYIIY W.230 150 ©.209 %38 WU.201

NANNOUUIENITFUTUALLAEANTLAZAUANINANNANAITENINUTEMA wazngunelng saudataym
Fonguunefiierdestuansuesilasaslunsifumamsennie 1wy msduasesdnsilasans Wegnufiasns
uipdos iprdudin videsnidnmsduesesilasansiinns vieflasansinnudoimseny mafuesesans
Alaganseunslayanalagans

Prerequisite: Have taken LA230 or LA209 or BA201

This course examines legal principles on carriage of persons and goods by air under
international conventions and Thai laws. It also explores legal issues in relation to air passengers’
rights including the events of denied boarding, long delay of flishts or cancellation, the rights of

passengers with special needs and the issues on advertising rules for airline tickets.

1.388  NOUUIENIAYLUT 3 (3-0-6)
LA388 Maritime Law

F1sAuneu : refnwn3vn 1.230 %39 W.209 3o Wu.201

vdnnnynemaneun Wy ngmneieiuEeiiunsia nsdiuesSonaryiuavEImeLa AR
UAZNITIANAMUTURATOUIIVO9TD NISLTUTOAUNZLA NITTUIUTDIMNIIMZLE ANURASUANIINIETDLAUAY
ﬂ?i‘li’JEJLVaafjﬁEJ‘V]’waLa mmﬁémwmﬁwwﬁﬂﬂ warn1sUsEAUABN WL

Prerequisite: Have taken LA230 or LA209 or BA201

This course is dedicated to exploring principles in maritime law e.g. the law on sea liners, the
law related to mortgage of vessels and maritime preferential rights, liability and limitation of liability of
shipowners, charterparties, carriage of goods by sea, liability for vessel collision, sea salvage, general

average and marine insurance.

WA43  NQUNNEIWNRENISLITUNNIT 3 (3-0-6)
LA443 Competition Law

dsdunau: WwefnyIvT W.350

wnAnazudnMsfidAgeIngmneiemsudadumamsin wmslunsauguvioridugua
waAnssufinsgnunsuiousensutsiilaeiadesandusssy mynsesniiulalideduuingAnssuuisdnunsy
unumvesdgiunalnmsld maemautigiiduiudifedesiunmsduagmsamussninsseme

Prerequisite: Have taken LA350

This course aims to provide an account of concepts and fundamental principles of

competition law, means used to control or regulate activities which will affect the free and fair
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competition, exceptions to specific activities, governmental role in the law enforcement and problems

pertaining to international trade and international investment.

3309 U §309 AunIsiiles 3 (3-0-6)
PO309 Capital, Business and Politics

JdsAuneu : aeuldin 5.211

AnwAnuduiugseninau g3t Aunisdies aseurquluysainuunumesiglunsimu way
‘U‘wmwLLas5%%%60@&ﬂﬁjmnuuasmﬂﬁﬁﬁﬂﬁ’ﬂmafLuLLass’ﬁmmﬁﬁﬁﬁaﬂssmumimmmﬁm wazuleuly
a157130rvesEn TuN1 oAz aIANIuDI3Y WL NIIANISLIBY 55N S5UN8 waTITUUIIUNIS

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions” activities which affect political process and public policy.

28.237 AwIndeuuaymaiauniddu 3 (3-0-6)
ES237 Environment and Sustainable Development

AuduTussEsAndeniunsiau unideuaneiin dymuasnansenuainmsiaunfidde
ANAMEIIAdDN MINHUMsTUAIadouIloann s TaLdsE e TR AUy ShYALaden 1]
nsAnwIgeULenanTuR

Relationships between development and the environment. Lessons from the past. Problems
and impact on environmental quality from development. Environmental planning to reduce conflicts

between development and environmental conservation and field trip.

2200 Anufidesiumnisdonns 3 (3-0-6)
JC200 Introduction to Communication

AMUVINY DIAUSENOU NTZUIUNNT SNUAISLAZUTUTTNTIv0In1580815 USoamuasseiuuesnis
doans mwilunisdeans eﬁwuﬂﬂ’]‘JGUENﬂ?iéaaﬂiﬁ]’]ﬂ%a%\uaméﬁdﬁﬁ Qﬁﬁﬂﬂﬁa AADAIULUIAR kU
asfUsznavuaranautiidesiuresdolmiuaredufulssianeng q svimanseny

Fundamental concepts of communication: meanings, processes, roles and characteristics,
including communication types, levels and languages; the evolution of communication from
traditional media to new media, focusing on each medium’s concept, forms, elements, basic

characteristics, and impacts; current media landscape.
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24.201 AviBiainiw a3esTuuangvinede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

wnARAVSIES AW gaunsal wasfiinveanguneiiiitesiudeasosssuaznisiiuiues A
SuilnveusodinuuaymMIfuasesdeuaziuilnade ﬁuﬁu’qam%dauqﬂﬁa

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

A3l VguATEgAanIgania 4 (4-0-8)
EC311  Microeconomic Theory
Fdsdunau : aeuld M.211 (M50 #1.213) waz A.216 (W39 A.211)
AnwuarliasigvingAnssuguilan lnswdunguianumelaniiiu msuslaadiunar msuslaadu
aneldmnudes nquinmsuanuasdununisndn msesuianivmmsiiauisvlagldduuansaume s
Ansesimanaudsduliianysallaun aangnin nanaRaudsfuiaynann uazsanaguietossie naudin
Joswiu masenaTlunsiiR mssmuanatlusmatadonsuanmeldlasedmaiatssnanee q aae
mwﬂ"ﬂﬂLLazmiwgmam%ai’aamﬁ AUAULUAIVBINAIALAZNITLAT QY
Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal consumption,
consumption and risks. Theory of production and cost, the birth of the firm using information cost,
structure and behavior of imperfect competitive markets which are monopoly, monopolistic
competition and duopoly markets. Introduction to game theory. Price setting in practice. Price
determination in factor markets, general equilibrium analysis, welfare Economics, market failures and

measures to correct.

A312  NOufATYIMARTUTAIA 4 (4-0-8)
EC312 Macroeconomic Theory
FdsAuneu : @euld (n) A.211 wa /.212 w30 (V) A.213 uay M.214
Anwsruuuaznsliulonediofnuiaiosnmuonasugialnenmrsdenguinasn il
JEUUAITYgNAUnLasiAT e AU UToANNALATIWIANNIOUYANY 9 WU Aanadn Aanadnivy iaudideu
wud@eulnl Uudu saensunisussynivguiasegamansunaauniinssidaiunisainiuasegia lu
\swgRaladnudoauufnagngAnssuvednainusesny msmanmaiaznsUiusvewmaiaussnudailgns
yhusfuresgUasdiianuargUnunanuwasdulAfladud veludadnuaswatasadedelunis
suduulonns Anwnsdadulavesmhemsugiausasmiedefiuguasugmasgameaiiiodinislara
nMsUfui maivle way Wlevieimnzay lunmaimsseme@nwinuudiassmasnmsulunaniu aanm

NANER LarmaInRUnIInIUTEina (Luuaae9 IS - LM - BP)
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Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The course discusses the economy's mechanism using a general equilibrium approach, which
proposes appropriate government policies to stabilize and boost economic growth. Classics, New
Classics, Keynesian, and New Keynesian school of thinking are all used to create appropriate policies.
The role of how the labor market perceives and responds to information in determining the character
of aggregate supply and the Phillips curve is examined for the closed economy. The static and
dynamic elements of aggregate supply and demand interactions are investigated. Furthermore, the
microeconomics foundation is utilized to investigate how agents react to one another, to policies, and
to the economy's growth. The model of joint equilibrium (IS-LM-BP) in product markets, money

markets, and foreign exchange markets for an open economy.

320 pdaiesvgmaniiiow 3 (3-0-6)
EC320  Introductory Mathematical Economics
Antsdunen : aauld (n) A.211, A.212 uag A.216 (W30 A.211) %38 (3) A.213, M.214 Uag A.216
(V50 A.211)
(AgldfumieAnly mnaeuldiv /.421 uneursemasfnyIvIRna18t)
vhunAnuaznguiadinmans Gos fleddu aunisuaziueEng mamenoyiudusziandng 9 lunsdl

Aa o Y o v a a

Afisulsdasenilsfuaznates nsmraida (Optimization) TunsdifilifidesAauazddesiin dufinta
Bowiu weSunsumaruauasnguimaasugmaniganauazamnia delmdnlaaudiiudvesiauys
19 9 maasugaand laoihifnuduiussenineiladdusu fleidueds wasilsidudnialungud
WASUgANERS TLATIZAAIAIUEAEY AABAINRAIN NaTBINITNUNE wazwuudiaasladenisudnuaznandn
o

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216 (or MA
211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices, univariate
and multivariate differential calculus, constrained and unconstrained optimization, and basic integral
to understand the relationship between different economic variables and explain concepts of
Microeconomic theory and Macroeconomic theory. An emphasis will be placed on relationships

between total, average, and marginal functions, the analyses of elasticity, market equilibrium, impacts

of taxation, and the basic input-output model.
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F.325  \Asugindowi 3 (3-0-6)
EC325 Introductory Econometrics
Fwdsruneu : aeuld f.211(w38 /.213) FA.212(M50 A.214) A.216(%50 A.211) LAy
4.216 (50 a.211)
(AgldfumheAnly mnaeuldiv /.425 uneursemasfiny v dna 38t
m'i‘ﬁhLLmﬁmm&mwgﬁaLﬁméful,wuﬂ”m 9 ATOUARY NTUTTUUALUUTIRBIFUNTANDBYLTS
usss waznsuddymidesiu dun Jymiuusdassiifianuduisfudadunss dymisunaudai
wUsUsuliaed Jagmssunufinnuduiusinutiana Jymnnstvuauuuiiaesinnain Jayminissey
wuusiaes masidymanuduiusneluseiinsussnaruuuiulsiaiedle suuuIRauUUsaeda
W Im&JLﬁum'ﬁﬂ'ﬁxqam“tﬂuwﬂﬁﬁ’ﬁLLazmia%mEmaﬁlé’mﬂﬂﬁﬂizmwmmmﬂiﬂmmmﬁﬂL?ﬁ]gﬂmqmwgﬁa
Hunan pasnILaNNIdenkuUTIasuAsYgiRuUssendldlunuitemaesygaansinegrumansay
Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Apply basic concepts in econometrics, including; linear estimation methods and problems with
remedial technique i.e. Multicollinearity, Heteroscedasticity, Autocorrelation, Specification error,
Identification, solving endogeneity problem using Instrumental Variable (IV) technique, and Logit
model. Practical applications of all topics are mainly emphasized, as well as, how to choose the
appropriate tool for an empirical study and interpretation of the estimated results obtained from

econometric software.

f375  \asugAaniUszandduninensssiunAuarasnden 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

Apisduneu : aeuld M.210 vi¥e A.211 vde #.213 (xldfuntheAels vnnasuldinlidniisedu
400 vesvsIngosianiou vIefMdsdnwIvIcana1eg)

ANUFUNUSTENINANLATYAULAN AT MsdnasineInsssINvAuastymandon
Anwuudadesiumaasvgmanslunsinreiuazmsuszandlilunisdanisdymmslininenssssumni
warAindo ANYIUNUIMVBIYNYY N1ATIAA N1ASY wazn1AUsendsay Tunseiuauwasun Uagvinisly
nSwenssIsIRLArAIndey TelussiuToshu stiulstmd uay sedulan AnwuwaRnnsRauNoEs
deudesdu uwnRnaudusssududunndon way wnAndewiuiunsussliugarmaasygeansues
N¥MeNIsTTHTRLAY AIndonuarUseiusnatfunsnenssssu ke aindon

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who are
taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and environmental
problems. Basic economic theories used for analysis and application in natural resources management

and environmental problems. The roles of government, community, and business sectors to control
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and solve problems in natural resource and environmental exploitation at local, national, and global
levels. Concept of sustainable development. Concept of environmental justice. Basic concepts and
methodologies in economic valuation of natural resources and environment. Current issues in natural

resource and environment.

381  LATWEAIERSNITVUEN 3 (3-0-6)
EC381 Economics of Transportation

Andsdunou : deuld m.210 vise @.211 vise /.213

UnuUImMTeIN1sTUddlusuuAsEgRanelulassenIeUssma AmNduRUSIEnIen1sIUEsions
Lﬁaﬂﬁ&gwawﬂwmﬁmLLazqiﬁﬁ]mié’w Mé’mﬂmsﬁuazmq}mamiéiu’aé’mwiwudﬂw,%qmwgmam% AUNULDNYY
wagsuyudeuiiiedosiunisvuds anudsiuvesnsvuddluiosiunmsugsdveilos dayuazulouny
ARstestumsamuiunsuudddunios

Prerequisites: EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How transportation
affects the location of businesses and production sites. Criteria and economic reasons for

transportation pricing. Private and social costs related to transportation. How urban transportation is

affected by expansion. Problems and policies related to investment in urban transportation.

415 Nouqny 3 (3-0-6)
EC415 Game Theory
JyrtaRuneu : aauld A.311 wag @.320 (Mo @.421)
wnAn wedesie waznsUszgndlinguiinunigldaninnsaiieansaumasuysaiuasliiauysal o
LNUNAEMS ARBATWLUULYY AABAWLUUNAYNENAN InuTiin1ssevens (Extensive game) AaBAMLUUALYSA]
sy naud wasinudifinssievensneldaninsaifiansaumdliauysal uazidedu 9 faou
\ilALATS
Prerequisites: EC311 and EC320 (or EC421)
The application of game theory with complete and incomplete information including strategic
games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame perfect equilibrium,
Bayesian games, extensive games of incomplete information, and other topics that the lecturer finds

suitable.

a.246  anuFlUfeiunsUseiude 3 (3-0-6)
ST246 General Principles of Insurance
nanugIuvaInIsUsEiudy Ussinnueanisuseiuie dnvazvesdygiwasJoulvveansusssy

Useiudey nsIanisanudeadokagnisuseiude nnsuseiwlunaduay
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MsUsEAUTInLUURe 9 MsUseiudese nsuseiudeny anuiilesuiediuadnmansuseiude
Basic principles of insurance; types of insurance; insurance policy contracts and provisions; risk
management and insurance; casualty insurance and life insurance; reinsurance; social insurance;

introduction to actuarial science.

4.247  sanansiukaznisasulundnning 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

STUUNTRU lAssasnamatnnisiiu AAIARTIAITVIY AANAATIENTNT AaNANTSEUSEIIaU ST
NARBUWYIY AMLEEY Y1nasteyatiiensdindila melnsizsivanming
m'iu'%miﬂejumé'ﬂm%vvé NTINUHUNITINU ATIETYY As1EANSU NBINUTIN NIYAINU
ATIENTOURUSILATAAINDYNUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives Market;
International financial markets; Return of an investment; Risk; Information for Decision Making; Security
Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual Fund; Unit Trust;

Derivatives.

a.306  nguijaenidy 3 (3-0-6)
ST346 Theory of Interest

(%

Huguvemgunenle NUgIUTBMUYAITIENA SATIHARDULIUYBINITAIMU T5N5T T AR
nsussyndnguiaenly Mvedus Mauls
Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment; Loan

Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4.347  AdnransUsEiude 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1

dsAuneu : @euld @.246 uax @.346

ndniugiuvesadinaaniUsyfufe MILaniaansegsenesdinuagmsadin
Amenamumnsin Welssfuansieedafioariensnaveamsssiudiawuudig q
DeUseifusa Budsesszuuiiouseiugnsasd

Prerequisite : Have earned credits of ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life annuities, net

single premium and net level premium for life insurance and life annuity contracts; gross premium;

net level premium reserves.
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4.349  AdaransUsEiuIwnAie 3 (3-0-6)
ST349 Casualty Actuarial Mathematics
Fwdaduneu : aeuld a.211 vise 4.216 %30 4.218 %30 @.219
nsasresarileuseiusonugn mMsfmundnsmsidssienoyana MsduunUszinmsidsdie
N3dT09ANNGLEl 5T UTTUUITIVTNTNAtnAansUTE Uy
Prerequisite : Have earned credits of ST211 or ST216 or ST218 or ST219
Basic rate making; individual risk rating; risk classification; loss reserving, code of

professional conduct of actuaries.

4.447  AderansUsziuiiin 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2

wTduneu : aauld @.347

Rudsesszuudevsstugruuudandas dlsifunane®in fuvuduiuiingen
fmsandauaailesnnvatsang usuthunguasfunaussleviannandon

Prerequisite : Have earned credits of ST 347

Modified net premium reserves; multiple life functions; multiple decrement models for single

life; pension plans and retirement benefits.

An.103 nislusunsuneuiamesidodu 3 (3-0-6)
CS103  Introduction to Computer Programming
nsundeymemeisnismneneuiiames n1sesnuuuarn1slusunsudalasaing yinvesdeya
lasasienisauAy Hendukasnisdadnisniives Hadudeuwin Msvaaey LagnsavaianaIa
Algorithmic problem solving, structural design and programming, programming language syntax
and semantics, data types, control structures, functions and parameter passing, recursive functions,

testing and debugging.

an.213 msiAsuLdasnadanuuaznsianndany 3 (3-0-6)
SW213 Social Change and Social Development

wannNIskaENgunsiandinAasing q ensaaninisimunlusedusedulan giine
way Useina msiAsuudamisdsay Ussiiumedinnsudunaanimuinasmsussauiuvestladoinsugia
e maliles Aawandeow Aiflmadn nsAsugUAIAL (Social Transformation) fiilugiugnanssnuainms
Wasuwlas uay UitRnsiftoatunsdsunasiiatuayunisiaunogiedsdu

Principles and development theories from various schools of thought; global, regional, and

national development strategies; social change; social Issues as a result of the development and
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convergence of dynamics economic, social, political, environmental factors ; social transformation as

consequences of changes and actions to create changes that lead to sustainable development.

82.304 FIPINYIINNLNULAZ TN 3 (3-0-6)
S0344 Sociology of Work and Labour
WdeAuneu : @3.201 vivelaweliRaNuITENY

AnudAgUesUssguAzkardnanual nsldussnuisiidumanisuarlidunmansiivielad

'
=

MmUY Nuthy wazsnuenanasiag Wuulaazveunszsisuiumsinrouveeila Avhauiudiey
0 Huflanmsnefuiiuiidudh NSHARUNITRUYNTHER 181 Anudtusssinedutuiiufivhaly
INUTTINAN 9 mAnEfUMsSauIvh Iy mswdsnufwihssrnamne nuiunsassanudunduay
AL dunng nainvasulazLIulug AR

Prerequisite : SO201 or permission of instructor

The matter of work on well-being and identity. Definitions of formal and informal labour, paid
and unpaid employment, domestic work and voluntary work. Dichotomies and boundaries between
work and leisure, house and workplace, the public and the private, production and reproduction, etc.
Co-constitution of work and home across cultures. Gendered operation of work and varieties of

gendered division of labour. Contribution of work to the construction of femininities and masculinities.

Dynamics of work and labour in the digital age.
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N133ANTEUIUNITITEUS
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HAAWSNI3I38USVaMEaNgAT (PLOS)

N133IANTTUIUNTITEUS

ASN15IAnazUssiiuna

A1uA143 (Knowledge)

K1 | denuiwazanudilaluaszdAguesmansenu Jan13138u3luFUNUL Lecture Based Learning, | 1. msaauinnan1sanuaie
UIM3gsna Problem Based Learning, Project Based WNITAN 9 WU NTEBUNAN
Learning, Active Learning w‘%amzmumsﬁaui A daudanenina EL‘L!EULL‘U‘U
u q Mfaeulunsazmansiiuinmnza gmtly Usily {Uusiu
2. myiaue/mviisgau
K2 | ferwdanudilalusszddguesmansiiioades dansiseuslugunuy Lecture Based Learning, | 1. m3aauiananisinwidie
fluumsgsnasudsaueansuazInemans Problem Based Learning, Project Based WNTAN 9 WU NTEBUNAN
Learning, Active Learning w‘%amzmumsﬁaui A daulanenia EL‘L!EULL‘U‘U
u q Mfaeulunsiazmansifiuinmnzay dmily Usily usiu
2. m3iaue/maviiegau
K3 | ferwduazenudnlulaluanssdrdyiontunszuoums | dannsiBouiluguuuu Lecture Based Leaming, | 1. msaauiananisinunde

U31133509 TuAuNITaEY M153nlaseaingesanis ms

U URANIS

Problem Based Learning, Project Based
Learning, Active Learning w‘%aﬂismumiﬁaui

au q Mfaouluusazmansiiuimanzay

WNTAN 9 WU NTABUNAN
e aeulanenia Tuguuuy
daly Usile (Jusu

2. AMTULEUD/NNSVINTI89U
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A0V

HAAWSN15I38UTVaMEaNgAT (PLOS)

N133NANTEUIUNTITEUS

ASn1sIanazUseiiung

AUNNW

(Skills)

S1

aunsaauay Useilludeyannvangunasuaziiusednsam

PenULed e lrlaasauman duyselovdlunsidanuaiy

A01UN1IAILINRONNITINT

f{‘fﬂmiﬁauﬁugmmu Lecture Based Learning,
Problem Based Learning, Project Based
Learning, Active Learning M%@ﬂixmum'iﬁﬂui

au q Iaeuluusarmansiiuinmuean

1. MyaoUiananIsANEIAIY
WNTAN 9 WU NTEBUNAN
e aeulanenia Tugduuy
daly Usile (Jusu

2. AMTULEUD/NNSVINTI89U

S2

fianufadiasziegiudussuu wazdvgua Ao

#319853A ANUNTAYIUINIIANUIIINAWIVTIN NANK

wagUszaunisalivaldlunisundaymviegsiauay

anunsaivily

ﬁ'@msﬁwiﬁlugmmu Lecture Based Learning,
Problem Based Learning, Project Based
Learning, Active Learning ‘vﬁaﬂizmumiﬁﬂui

3w faouluusazmansiiuiminzay

1. MyaoUiananIsAnNeIAIY
WNTAN 9 WU NTEBUNAN
A geuuaenia Tuguuuy
daly sty (Jusu

2. AMTULEUD/NNSVINTI89U

S3

ANUTOANAUNINEDN IATIZINNWADNLASHANTENUIN
=l 1 v al U a =
NBADNBENNTOUMUY TANuaNsalun1sanauladen

& = Y o ¢ 08 Ya Y
NUADNNEBAAFDINUADIUNTIT Vl'ﬂ‘ﬁLﬂﬂﬂ'ﬁiﬂLUiﬂU

MINTWUITUN9GIAR

f{’f@ﬂﬂﬁﬁ'ﬂuﬁugmwu Lecture Based Learning,
Problem Based Learning, Project Based
Learning, Active Learning M%@ﬂizmumiﬁﬂui

au q Mfaouluusazmansiiuimvinzay

1. M3agpuiaranIsAnweE
WNTAN 9 WU NTEBUNAN
A deuvaenia Tuguuuy
daly Usile (Jusu

2. MTULEUD/NNSVINTI89U

Sa

anusavinudunguuaziivinvelunisinuduiiv uang

AU andnveanguliegramingan waraunsausui

W TNLe
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6.3 AIUNTITRUATNITUYY

6.3.1 qURANYUINANTNIAIEAIEARTLAZNITUYT LaIARINTIUAN 9 115379
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Yauuszane (w.e.)
318019 2566 2567 2568 2569 2570
JUNY JUNY JUNY JUNY JURY
sula sula sula s1ela swla
L. 3uymaINg 5,730,481 | 6,074,310 | 6,438,769 | 6,825,095 | 7,234,601
2. 3UALHUNTY 28,652,406 | 30,371,551 | 32,193,844 | 34,125,474 | 36,173,003
3. qUaau 2,316,321 | 2,455,300 | 2,602,618 | 2,758,775 | 2,924,302
4. QUL?UQ@‘MI;&‘H 21,294,007 | 22,571,647 | 23,925,946 | 25,361,503 | 26,883,193
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FINTNANE 4 U 1,128
AlIERBRItN AN 51,412.42 54,497 57,767 61,233 64,907
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