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Weme 1. saRTILaz I3 NIn W neazn1wsinge fesligiuinou waz

N inenaznwsinguaedldlidonndoaiu

(% '
[y

2. dnwsde Fududnusgevesanvivideslidiiuaiviivnd

4.3.2.2 5783 uasdaruAveIaNgns
1) 3dnwiialy 30 %d2enn
fnAnwiazdosdnuiseivlundngasivnAnvinill sauudaldvesnin
30 wihein mulassairuazesduszneuvemdngnindnyialy Tnedndnwideaieulingy
W1 5 e 1wy 10 91 Taeudady i
1.1 3@nwimalvaivndvneniudandner/tenuinnssunazaarudy

b4
a 1 o

HUsznaumsluaynininguiile/iann1sinnisn1sviaaiie/4ann153an1sms weansmiedeny

q

TUUSITULALLBNNITYIUINSLNEANNSEY

JyrAnenaly MUY 30 hUwAN
nuInAUITIUlanLaZdIA 12 wu2ein

- AUsAY U 9 RIwAn

- AdiAuden U 3 weAn

FU9AU 374U 3 97 9 wiuenA
115.101 lan, 0@y wazlny 3 (3-0-6)
TU101 Thailand, ASEAN, and the World

@110 nMINgnuUdeAy 3 (3-0-6)

CIS 110 Law and Society

Yan.111 wWIRAIMEALEEY 3 (3-0-6)

CIS 111 Concepts and Theories on Suitability

FyrdeAuiaen 3w 1 39 3 Midefin
NFRIVIRIsD UL
1EN.101 NUYNTUAUNTUNTLAULATHFNILALHIAL 3 (3-0-6)

CIS 101 Community Capital for Economic and Social Upgrading

181102 daulveTulanadelsl 3 (3-0-6)
CIS102 Contemporary Thai Society in the Modern World

2am.103 LowTung fusendamaite: Ju giu 1 uazldniu 3 (3-0-6)

CIS103 Contemporary East Asia: China, Japan, Korea, and Taiwan
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7a.105 Ugnileanufnuagyinuessenaunis

CIS 105 Cultivating Entrepreneurial mindset and skills

781,106 AMgHuAzNAIlEIT1

CIS106 Leadership and Influence
MUINFUVSIZUAZINYEN15HDE3

- Av109FuU U 6 NEAn

- AUIAULEN 9IUIU 3 Wedn
FvUsAU I 2 T
Fondnvnwlaawnisanamendeli
AIDINE

1891112 NWBINGUAIMITUSIANAIENS
CIS 112 English for Social Sciences
2a.113 nMwdanguilonisusznevendn
CIS 113 English for Careers

VED)

287,114 MEIIUTLAUAUAINSUNISANYILI@NINGINIT
CIS 114 Elementary Chinese for Interdisciplinary Studies
@1.115 AMEIIUTLAUNANANNSUNSANYUII@NINGINIS

CIS 115 Intermediate Chinese for Interdisciplinary Studies

AYIUIAULADN 31U 1 A9
N8IV IRa Ul
115.106 ANUANASIIATIALALNISADATS

TU106 Creativity and Communication

a Y a

5.116 uywdiuAaUy Naufald auss uasfalznisuans
TU116 Man and Arts : Visual Art, Music and Performing Arts

1611.109 1181n30IN 115N BULUULTH

CIS 109 Intensive English Grammar
NUINANAANEAT INBIA1ERT Lasmalulad
FUIAULEEDN U 1 A
Mol

15.103 FInfuAudadiu

TU 103 Life and Sustainability

3 (3-0-6)

3 (3-0-6)

9 BUYNA

6 BUWNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 RUYNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 BUYNA

3 BUYNA

3 (3-0-6)
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15.143 wyududunndon

TU 143 Man and Environment

115,153 peufnedidefudmsudenummans

TU 153 Introduction to Computer for Social Science

2am.104 maTeulusunsuiledinseideya

CIS 104 Programming for Data Analytics

1a.107 uinnssudeyauasiUsznounis

CIS 107 Innovation and Entrepreneurship

NUINFUATIZUALNNYLUNIDUIAR

Fv1U3AUEDN U 1 3

nnsedndsellil

5.201 AUININSRUSmTUYAAa

TU 201 Financial Literacy for Individuals

5.209 A5 19UNUTININTAUITUYY

TU 209 How to Write a Successful Business Plan

5.234 s miuilolu

TU 234 Investing for Beginners

811.108 NMsinudayanazn1slisusenuinnsmednumans

CIS 108 Data Collection and Research Report Writing on Social
Sciences

NUINNITUINITEIANLAZAISITEUFRINNITUUR

y1UeAULEDN U 1 Y

Mnedveelui

15.100 walasnunisasilownteyn

TU100 Civic Engagement

15.200 wallsaiunisasilieuntgmnlageanuuunisiseusien

TU200 Self Design Civic Engagement

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 K2enn

3 BUBNA

3 (3-0-6)

3 (3-0-6)

1 (1-0- 6)

3 (3-0-6)

3 AUYNA

3 RUYNA

3 (3-0-6)

3 (3-0-6)
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1.2 3vfnealua1u1391en 29Nk UURNNgAEIMNTTULAZLENBNLUY

UINNTIUFIAY

Fyrdneialy
nuIMAMUIUlanLaZEIAL

- Av1UsAuLaen U 6 UUBAR
AUAULADN U 2 A1
Mnsedvselud

15.101 Tan, 219U wazlne

TU 101 Thailand, ASEAN, and the Wold

181,101 UINTUAUNTENTEAULATYFA AL FIAY

CIS 101 Community Capital for Economic and Social Upgrading

181.102 daulveTulanadell
CIS102 Contemporary Thai Society in the Modern World

7am1.103 wilengTusansiuadie: Ju QUu invd uagldniy

CIS103 Contemporary East Asia: China, Japan, Korea, and Taiwan

7am.105 Ugnileanufnuagyinuessenaunis

CIS 105 Cultivating Entrepreneurial mindset and skills
7a1.106 AMgHwazNAIl LT

CIS106 Leadership and Influence

1110 nMnenUdIA

CIS 110 Law and Society

@111 wRadeauddy

CIS 111 Concepts and Theories on Suitability
‘vm'mqum‘%azLLazﬁnwzmiﬁ'ams

- Av109RU U 12 miIehn

-JdeRuaen 91U 3 wiene

Y1UIAU MU 4 T

901.201 wuIRnLazluUAnwAaUnTIUAZ TUAN

ICF 201 Concept and Styles in Western Arts

201.202 wulfnlazluUanwaAaUnITURE TURNLAZLOLTE

ICF 202 Concept and Styles in Eastern and Asian Arts

AU 30 UUIENH

6 BUWNA

6 h2enn

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

15 wU8NA

12 BUBAA

3 (3-0-6)

3 (3-0-6)
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209.301 guvisemansuazUSyafals

ICF 301 Aesthetics and Philosophy of Art
2611.109 1He1nTaln 118N UULTY

CIS 109 Intensive English Grammmar
FvdsAutaan 31U 1 391
Mnnedndeieluid

15.106 AUARESNETIALAZNNTADES
TU106 Creativity and Communication
5.116 WywdiuAavs vimudal aues uazfalznisuans
TU116 Man and Arts : Visual Art, Music and Performing Arts
Al.167 N1FODNLUVLAZUINNTI

AP167 Design and Innovation

an.168 naiduguszneunisiliveeniuy
AP168 Design Entrepreneurship
RUINANAAIEAT INEAEnS wazmalulag
FvdsAuLaan 31U 1 391
NnEITIReelull

15.103 FAnfuarudsdu

TU 103 Life and Sustainability

15.143 uywdivaandon

TU 143 Man and Environment

115.153 poumosiiesiudmiudnurmans
TU 153 Introduction to Computer for Social Science
2m.104 msiTeulusunsuitediaevideya
CIS 104 Programming for Data Analytics
1a.107 winnssudeyauazyUsenaunis

CIS 107 Innovation and Entrepreneurship
NUINGVN1ITUALINYLUTIBUIARN
FvdsAuL@aan 31U 1 391
Mnedndesieluid

5.201 AuININsRudmTuyana

TU 201 Financial Literacy for Individuals

3 (3-0-6)

3 (3-0-6)

3 BUYNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 BUYNA

3 BUYNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 BUYNA

3 BUYNA

3 (3-0-6)
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45.209 A5 19UNUTININVAUNITUYY

TU 209 How to Write a Successful Business Plan

5.234 M3amudEmsuLielny

TU 234 Investing for Beginners

28%.108 NsLiudoyanaznIsdeuseaiynIsndnueans

CIS 108 Data Collection and Research Report Writing on Social
Sciences

NUINNITUINITEIANLAZAISITEUFINNITUGUR

v1UsAULEDN 31U 1 3

Mnedveeluil

115.100 walllosnunisastiaunteym

TU100 Civic Engagement

15.200 wallsaunisasilieuntgmnlageanuuunsiseusies

TU 200 Self Design Civic Engagement

2) v nan U
2.1) ¥NU 17U
FWNU
an.200 Inemaniteyadmiuiinuseiniy
Cl 200 Data Science for Everyday Life
an.202 ui’mﬂiiuLﬁaé’muLLazQ’UizﬂaumiLﬁaﬁmm
Cl 202 Social Innovation and Social Entrepreneurship
an.204 MIUsMsEINALileanineIns
Cl 204 Business Administration for Interdisciplinary Studies
U5.240 LAsugnaniisgaanslan
TU240 World Geopolitical Economy
15.243 TinvzRaneaiiioounn
TU243 Digital Skills for the Future
15.242 WinnTsun1suAtymAunIsAngIeenLUY
TU242 Design Thinking and Innovative Problem Solving
&n.208 N50DNWUUULIUIAISITUE
Cl 208 The Design of Public Policy

3 (3-0-6)

1(1-0- 6)

3 (3-0-6)

3 BUYNA

3 K2enn

3 (3-0-6)

3 (3-0-6)

69 wUWAR

24 KU287R

AU 24 KUBNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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@n.209 ATIYNIFIANAERNS 3 (3-0-6)
Cl 209 Social Science Research
2.2) 3¥Len W 45 wdaena
2.2.1 Ju-lanfAnw
2.2.2 winnssuuazarududussnaumslusugfiniaguiinlas
2.2.3 M3samsnisvisaiien
2.2.4 NSIANITNINYININIEIANTAUUSTTY
2.2.5 m‘sgimﬂmslﬁaﬂfnué’aﬁu
2.2.6 9NUUUUINNTIUAIAN
2.2.7 9RNLUURNAFINNTIY
- ¥ BNUIAY 1Y 51 28N
- F¥eNLaDN U 9 %UWAA
2.2.1 Ju-lanfnw
FoulvnsSeuen

L1

UnANWIARIERUNINAYY 281.114 uaz 2am.115 vi3e Ananisaauinszaunlug

HsKseau3 Wuduly

FynenvsAu

da.211 g3naan1snan

SI 211 Startup Business

aa.212 waluladuazuinnssulunisuseneussia

SI 212 Technology and Innovation for Business

ad.213 MuuluTdInusedniu

SI 213 Chinese for Everyday Use

(@ mSutinfnuiisauriu 289.114 uas 2an.115 wie Snanisaausa
32AUAMNS HSK s26iu3 Wuduly)

4a.311 MYIIUFINA

Sl 311 Business Chinese

(@ mFuiindnuiisauriu 289.114 uas 2an.115 wie Snanisaouia

32AUATUS HSK s26iu3 Wuduly)

AUIU 30 UUBNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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aa.312 Julwasugialan

Sl 312 China in the Global Economy

da.313 gnsranskasuleuigdausemeRulussuuseninssine

SI 313 Strategy and Foreign Policy of P.R. China in the Global System
aa.314 Yotsdunangranemsgaialuoynineaduiiluuas iy

SI 314 Business regulation and laws in GMS and China

aa.315 nwIudienisdeanslussdng

SI 315 Chinese for Organizational Communication
(dwsutinfnenfidouniu 2av.114 uaz 2an.115 wia Jnansaauda
38AUAMNS HSK s26u3 Wuduly)

dd.316 iesugnanisillosdusiuady

SI316 Economy and Governance Contemporary China

aa.317 lasenuuinnssugusenaunsdu-landne

SI 317 Entrepreneur Innovation Project in Global China study
Fyuaniaan 31U 5 U

Mnsedveseluil

#e.321 N5IANIITINIAINE

SI 321 Digital Business Management

aa.322 lomanisussdumaasugialusyniniaguiilo

Sl 322 Economic Competency in GMS

aa.411 nsdnnnsladainduagviasldguniuludusazeyniaeguinlos
SI411 Logistic and Supply Chain in China and GMS

qd.412 mwﬁmﬁaqaﬁamaﬁauﬁm

Sl 412 Chinese for Tourism

(FwSutinAnendisauriu 2161.114 waz 261115 w38 finanisaauda
32AUAMUG HSK s26u3 Wuduly)

aa.413 nrwdudmsudanumean

SI 413 Chinese for Tour Guide

(FmSutinAnendisouniu 2161.114 waz 261115 ¥38 finan1saauda

32AUAMUS HSK s26iu3 Wuduly)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

AU 15 nuene

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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A4d.414 NMYIFUNBNITEBUINTEAU HSK S¥AUNaIS

SI 414 Chinese for HSK Proficiency Examination Level

(FsuUnAnuINaDUNIY 281.114 LAz 281.115 199 ANANISEaUIA

32AUAMUS HSK s26iu3 Wuduly)

#a.415 LAnuazuulfne Tunsanwdu-landne

SI 415 Concepts and Approaches in Global-China Studies
a4d.416 nswdeuinedunfvesiiu

Sl 416 Chinese Transnational Mobility

a4d.017 Uszifiunedenuuazdsndanluiu

SI 417 Social and Environmental Issues in China

2.2.2 uinnssuuazanududusznaunisluaygliniaguuiles

bl

Jynandenu

da.211 §3NEN1SNN

SI 211 Startup Business

aa.212 waluladuwazuinnssulun1susenaugsnia

Sl 212 Technology and Innovation in Business

da.221 nMsiwukaruinnIsunsdnLLasiATegnalueyginig

g a
GRGVRIRNIGER)

SI 221 Socio-Economic Development and Innovation in GMS and

China

dd.321 N5IANISTINIAING

SI 321 Digital Business Management

aa.322 lomanisussdumaasugialusyniniaguiilog
SI 322 Economic competency in GMS

aa.323 iswghdiderlunsimunluougdimagunilag
SI 323 Green Economy for GMS Development

aa.314 Fovsdunagngranemsgsialuoyniaeduiiluuaydu
SI 314 Business Regulation and Laws in GMS

aa.324 anwdsBumadenuluoygimaguiilug

Sl 324 Social Sustainability in GMS

#2.325 NMTIATILIATING

SI 325 Project Analysis

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

37U 30 NUENe

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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aa.326 lasanuuimnssuUsznaunsluaugiiniaguiilas

SI 326 Entrepreneur Innovation Project in GMS

Jynaniaen 31U 5 39

Mnseindedeluil

aa.411 msdnnisladaindunzvindldguniuluiusazeuniniaguiilos
SI'411 Logistic and Supply Chain in China and GMS

aa.421 nmafuazmsammulusuninaguilos

SI421 Trade and Investment in GMS

[
' o

da.422 wadnsmaasugianavnisiledlusugiiniaguinlug
SI 422 The Dynamic of Politics and Economic in GMS
da.423 wnduanuleidens Tuaaniels

SI 423 Great Powers and Southeast Asia

#e.424 é’muLLazi’@uuﬁiimiamaﬁsﬂlua%ﬁmmjmﬁﬂm

SI 424 Society and Culture of Contemporary in GMS
aa.425 auvynevesdymaanedelusyniaaguiilug
Sl 425 Environmental Challenges in GMS

4a.426 NMIUTMINTNLINTUYYE

SI 426 Human Resource Management

2.2.3 Lﬁ)ﬂﬂﬂi%’ﬂﬂ’]’iﬂ’]ii’iaﬁtﬁﬂﬁ
FynanUeay
#dd.231 Q(ﬂﬁ']‘ﬁﬂiillﬂ’]iViEJﬂLﬁEJ’JLLﬁ%U%ﬂ’]i
SI 231 Introduction to Tourism and Hospitality Industries
a8.232 giimansuagninensnsviondien
SI 232 Geography and Tourism Resources
7,233 uinnssumsviendieagandiia
SI 233 Digital Tourism Innovation
aa.331 ganaamindnlugmanmnssunsvieadien
SI 331 Startup Business in Tourism Industry

dd.332 Wleu1ey NVINELALITESITUN TV EIdeEy

SI 332 Sustainable Tourism Policies, Laws and Ethics

3 (3-0-6)

71U 15 wena

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

71U 30 WUENe

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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a.333 mavieaiilergunuulvgl
SI'333 New Tourism

aa.334 iideyeyvisaduivensiauILInNTIUNTYIBTED

SI 334 Local Wisdom for Tourism Innovation Development

Y

ae.335 msdnnisgsiamsviesilendda
SI 335 Digital Tourism Business Management

a.336 fUsznounsviesilen

SI 336 Tourism Entrepreneurship

a.337 Tssnuuinnssuiusznounssumsviondien

SI 337 Entrepreneurial Innovations in Tourism Projects
Fyuaniaan 31U 5 3

Mnnedvdeielud

aa.431nwdanguiilegiiaviondien

SI 431 English for Tourism Business

ad.432 nantiununsidiienisvieadien

SI 432 Principles of Recreation for Tourism

d4d.433 N15USNIINSTRTien

SI 433 Tourism Service

ad.434 ladafndiiensdnnisnisvieaiien

SI 434 Logistics for Tourism Management

A4d.435 WUIARNNSYIBNNYI8819898UNBNTSN9ULEUNENTSYIDUTEN

SI1435 Sustainable Tourism Concept for Tourism Policy
4d.436 NsINISuazN TN lug

SI 436 Management and Development of MICE

aa.437 nsdnnisunasvisaieegnedai

SI 437 Tourist Attraction Management

Aa.438 fmSauL‘Vlﬁgﬁﬁﬁam%LﬁamiﬁmﬁﬂmimiﬂmLﬁﬂﬁ

SI 438 Geographic Information System for Tourism

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

71U 15 waena

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2.2.4 N1FAANIINTNYINTN A IAUINUTTTU
FvanUAu
#e.241 NunadenuIausIy
SI 241 Socio-Cultural Capital
@242 MINULATYFNIATIATIA
SI 242 Creative Economy Development

ad.243 MIVIMITNUBIANTUALTINYERUTZNOUNTT

SI 243 Organizational Management and Entrepreneurial Skills

ad.341 ARYUINYINUNITIANITNINYIN TN TAIUSTTU

SI 341 Folklore and Cultural Resources Management
da.342 NaueAnIAUNM IR IAULAL TALETTY

SI 342 Group and Socio and Cultural Development
d.343 N1FIANITNINEININNEIALTAIUSITY

Sl 343 Socio — Cultural Resources Management
#e1.344 TAUSTINIINATE LA ONA NN TTU IMUSTTU

SI 344 Contemporary Culture and Cultural Industry
da.345 wialulagiunsdanig

SI 345 Technology Management

dd.346 NILUIUNTOYSNYRAL AT INATIAUTANN I INUSTIH
SI 346 Cultural Heritage Conservation and Creation

A4a.347 dUUUINITINNITNSNYINTNINEIAL TUUSTTU

SI 347 Seminar on Socio — Cultural Resources Management

Fveniaan U 5 391

Mnnedndeieluid

ad.441 nsdeasiiien1sdnnis

Sl 441 Communication for Management

#a.442 SUUNFENY

SI 442 Lanna Studies

ae.443 gl ansssuuasAuIndeuassAaig

SI 443 Cultural Landscapes and Built Environment
da.444 uyed FauuarinusuluissunssuiasnIneuns

Sl 444 Man, Society and Culture in Literature and Film

71U 30 WUENe

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

71U 15 wena

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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da.445 YIRNUTUANITHRIU

SI 445 Ethnicity and Development

dd.446 szusuasiulanIAing

Sl 446 Food Regimes and Globalization

aa.447 MdnnsAeans TN TALS T

SI 447 Principles of Intercultural Communication

a.448 ndsyuvukazuinnssunsdsnsiiionnudsdu

SI 448 Power of Local Communities and Social Innovation for

Sustainability

2.2.5 nﬂsuusm']mil,ﬁaﬂ'nué"eﬁu
v nenvsAu
da.243 miiﬁ‘miﬁmaaﬁﬂiuazﬁﬂwwgﬂﬁmaumi
SI 243 Organizational Management and Entrepreneurial Skills
da.251 mmﬁuﬂwaﬂmywﬁ
SI 251 Human Security
&d.252 LATugNaETeD
SI 252 Green Economy
@d.351 syuulnFuINg
SI 351 Ecosystem Services
ad.352 myhnszidleunedmsuanudaiy
SI 352 Policy Analysis for Sustainability
ad.353 N53nAuLAsLazSefoR
SI 353 Risk and Disaster Management
ad.354 uinnssunadenuiiionnudsby
SI 354 Social Innovation for Sustainability
a.355 MyiATgiteyadmiunmddy
SI 355 Data Analysis for Sustainability
#6.356 DUIANYDINY WYY
SI 356 Future of Humanity
aa.357 JgymiiLeiy

SI 357 Special Problem

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

71U 30 WUENe

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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v nenidan U 5 31
nnedvseellil

dd.451 LATHFANARSNINGINTTITUYA

Sl 451 Natural Resource Economics

@d.452 N1IANIINTNYINTTITUYIA

Sl 452 Natural Resource Management

4d.453 InuRsnsudBuuaznIsnane s

SI 453 Sustainable Agriculture and Food Production
4d.454 @1 UULaZALTINIBATUN T

SI 454 Development Cooperation and Institutes
@a.455 ufmﬂisugﬁmiaulMﬂLﬁlammﬁ?@u

SI 455 Geomatics Innovation for Sustainability
ad.456 mylangsuazAnemulululsvedasinis
Sl 456 Project Feasibility and Analysis

aa.457 Uszinunsimunlutagiu

SI 457 Current Development Issues

2.2.6 99NKUUVUINNITUFIAN
FvuanUeAu
aun.141 Maduiieniseeniuy
DSF141 Drawing for Design
AUN.121 nanesausznoudad
DSF121 Principle of Composition
DUN.143 NANNITODNLUVAINLR
DSF143 Three Dimensional Design
BUL.110 UnNgn15eenkUUNInNTSUAsAY
DIN110 Introduction to Design for Social Innovation
auw.210 Mmseenuuulnednuyudidugudnans
DIN210 Human-Centered Design
puL.211 fuguniseenuuuetelidiusay

DIN211 Fundamentals of Participatory Design

AU 15 ndene

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

A7UU 30 W27

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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DUU.212 N1F9RNLUUUIRNTIUAIAY 1

DIN212 Design for Social Innovation 1
DUU.310 N1F9DNLUVUINNTTURIAL 2

DIN310 Design for Social Innovation 2
aa.354 winnssumsdsuiiiennudd

SI 354 Social Innovation for Sustainability
aa.324 audsBumadenuluougdmaguiilug
SI 324 Social Sustainability in GMS

v eniaan

NFUIVIBBNUUY 31U 3 391
Mnnedndeielui

DUU.320 N1TDDNLUUAULNA

DIN320 Information Design

UU.321 m'u?aammmﬁaé’muqﬁa

DIN321 Design for Ageing Society

UU.322 ﬂ’]iﬁmmiaamwmﬁafmmw

DIN322 Health Design Thinking

U323 miaammmﬁaﬂ’m‘%uﬁ

DIN323 Design for Learning

U324 N50ONLUVUITAUNITAL

DIN324 Experience Design
NGUIYPIENINGINTTAIANAIEAT  T1UIY 2 3V
Mnsedvdmelud

da.211 §3nEN1SNN

SI 211 Startup Business

aa.212 waluladuazuinnssunsusznaugsng
SI' 212 Technology and Innovation for Business

a

#2.321 N15IANITTINIA

Y]

a

3
SI 321 Digital Business Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

71U 15 ndene

9 BUYNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

6 BUWNA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



da.221 MsiwukaruInnssunediRLLaziasugialueynd

wardu

[
o

AAaNLLUg 3 (3-0-6)

SI 221 Socio-Economic Development and Innovation in GMS and

China

aa.322 Tonanisudsdumaaseialusugiiniaguuilos

Sl 322 Economic Competency in GMS

da.243 NMIUTMITNUBIANTIALTINYERUTENBUNS

SI 243 Organizational Management and Entrepreneurial Skills
#6344 TAUSTINTINAT LA NA NN TTU IWUSTIY

SI 344 Contemporary Culture and Cultural Industry

aa.334 Qﬁﬂmm1ﬁ945uLﬁamiﬁwmui’mﬂiiumiﬁmLﬁm

SI 334 Local Wisdom for Tourism Innovation Development
#e.424 é’muLLazi’@uuﬁiimiamaﬁsﬂlua%ﬁmmjmﬁﬂm

SI 424 Society and Culture of Contemporary in GMS

da.425 Anumevesdymasinaeslusuginiaguuilug

SI 425 Environment Challenges in GMS

2.2.7 99NUUUNADGAFHINNTTY

- Ay NBnUIAY

- Ay antdan
v anUAu
DUN.140 HugIUPLEY
DSF140 Fundamental Drawing
aUN.141 Madufieniseenuuy
DSF141 Drawing for Design
DUN.143 NANNITODNLUUEINLR
DSF 143 Three Dimensional Design
AUN.121 nanesAusznou@al
DSF121 Principle of Composition
DUN.220 LUAALAZNIZUIUITNITODNLUY
DSF 220 Design Concept & Method

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

U 60 wi28nn

71U 51 wUlgnn

MUY 9 %UIAR

71U 51 wuene

3 (2-2-5)

(lalfumiaenia)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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aov.111 WJeunuuiiionsnds

ICF 111 Technical Drawing for Manufacturing
pa.142 falsUfUun

ICF 142 Studio Practices

209.302 FRUIN15R8NLUUAUIAY

ICF 302 Evolution of Design and Society
pav.341 aiUayyudeinsdaunssu

ICF 341 Local Thai Artistic Wisdom

a01.231 watladanldluanuesnuuundndue
ICF 231 Wood Materials Techniques in Product Design
a09.232 wallndaglavelunueanuuunindoe
ICF 231 Metallurgical Materials Techniques in Product Design
pa.221 PBALUURNRAAINNTTU 1

ICF 221 Industrial Crafts Design 1

pa.321 PBNLUUNANYAAINNTTH 2

ICF 321 Industrial Crafts Design 2

9a.322 PBNLUUNANYAAIMNTTH 3

ICF 322 Industrial Crafts Design 3

pan.360 InUszaun1sallignan

ICF 360 Professional Practice

2aN.460 LH38UDNLUUTNUG

ICF 460 Design Thesis Preparation

pav.461 panuuUUlnus

ICF 461 Design Thesis

v enidan

NHUIYIDBNUUUANLAS

20¥.310 eonuUULAT0uToU

ICF 310 Furniture Design

g0vl.311 NIsRENLUTLARAzdRd I uAS RGO
ICF 311 Size and Proportion for Furniture Design
o09l.312 senuuuanusangludosdu

ICF 312 Interior Design Preliminary

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

1 aenn

3 (2-2-5)

8 (0-8-16)

UIU 9 UUIWNA

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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p01.410 niseenuuulagltlusunsy 3 4

ICF 410 3D Programs for Furniture Design
20W.411 N1TDDNUUULTIANLAY

ICF 411 Decorative Design
nguAYIANLUUNAANMNIAENITNHNa519855A
a0v.313 nnUszneuLion150enwUURAN Sl

ICF 313 Illustration for Product Design

a0¥.314 peufinmesadisassdifienseanuy

ICF 314 Computer Design

g0v.315 anuuundndaeiadiassdanTamsssuiosiu
ICF 315 Creative Designs from Local Culture
001412 masiogeauinnssudandudifiogusy
ICF 412 Extension of Community Innovation for Commerce
201.413 mimmmLﬁ@ﬁ'qLa%umml,ﬁu@jﬂssﬂaums
ICF 413 Marketing for Entrepreneurship
n§uIYIRAUTILATIBNUUULYSIAN

00w.316 Mstuguseie

ICF 316 Hand Forming

onu.317 mss?gjuugﬂl,l,ﬂumgu

ICF 317 Wheel Throwing

00W.318 LeAunazindeu

ICF 318 Clay & Glaze

pan.414 AMSVRNNEMSTUUY N

ICF 414 Mold Making

20N.415 99NLUUYIIAN

ICF 415 Ceramic Design

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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3) A ln/Avnalia/AneAuaiinigaues

U 15 wdenn

3.1) arvrdrnendu-lanfner/enudnnssuuazanududusznaunis

Tuayniiniaguulee/ann153ANI15N1YIBaNEgd/1aNN1TIANT TN TNEINTNINTIANTUUSTTU IAL

Lanm'syjimn'mﬁammé’aﬁu
ﬁfﬂﬁﬂmLﬁaﬂgmwﬂﬂgmwwﬁ«m 3 gULLUUﬁﬁ
3.1.1 3w
3.1.1.1 Wilundngns
3.1.1.2 nuenany
3.1.1.3 Inief
3.1.2 I Un

3.1.2.1 @annafne

3.1.3 ANWIAUAIIAILAULDY

3.1.3.1 NMSANYIDaTY

sUuun 1 3l

v

HnAnwaunsadenTeuInIlag AuanYUEnila Al

3.1.1 nlundngns

un@nwideniviuaninininladvmildundngasineden

U 5 397 NIveeae LUl
3.1.1.1 Wa1v13vendu-lanAnen
ad.213 Mw1IuludInuszaniv

SI 213 Chinese for Everyday Use

(@ WsudnAnuINaaUNIY 281.114 Lag 281.115 199 ANANISEaUIA

32AUAMUS HSK s26iu3 Wuduly)
aa.311 MYIIUFINA
SI'311 Business Chinese

(FNSUUNANWINFDUNIU 28%.114 wag 28n.115 %38 ANaN1ISEaUIn

32AUAMUS HSK s26iu3 Wuduly)
aa.312 Julumsugialan
SI 312 China in the Global Economy

AU 15 BUWAA

15 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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da.313 gnsransuazuleuiesinausemeulussuuseninasene 3 (3-0-6)
SI 313 Strategy and Foreign Policy of P.R. China in the Global System
ad.314 Fotsdunagnganemsssialuoyniaaduiiluuaydu 3 (3-0-6)
SI 314 Business regulation and laws in GMS and China
aa.315 mMw1duilonisieansluesdng 3 (3-0-6)
SI 315 Chinese for Organizational Communication
(@ wFutinfnunildouru 269.114 uag 2am.115 u3e Snan1sseuin
32AUAMUS HSK s26iu3 Wuduly)
dd.316 iesugnanisillosusiuady 3 (3-0-6)
SI316 Economy and Governance Contemporary China
dd.412 mwﬁul,ﬁaﬁjﬁaﬂﬁviauﬁm 3 (3-0-6)
SI'412 Chinese for Tourism
(FwfuiinAnuildeuniu 289.114 uaz 2am.115 3o finansaeuda
32AUAMUS HSK s26iu3 Wuduly)
aa.416 mIiedeunedumiveswnIu 3 (3-0-6)
Sl 416 Chinese Transnational Mobility
aa.417 Ussifiumsdsnuuardsnadenluiu 3 (3-0-6)
SI417 Social and Environmental Issues in China

3.1.1.2 nanvdvnenuianssunazanududusznaunisluaygfinaguninlos
da.211 g3naan1snan 3 (3-0-6)
SI 211 Startup Business
aa.322 lomanisudsdumnaasugialusyniniaguiilog 3 (3-0-6)
SI 322 Economic competency in GMS
aa.323 iswghodiderlunsmunluouglimaguniilag 3 (3-0-6)
SI 323 Green economy for GMS development
aa.324 anwdsBumadennluoygimaguiiilug 3 (3-0-6)
Sl 324 Social sustainability in GMS
aa.411 nsdnnisladainduagvidldgunuluiusazeuninaguiilos 3 (3-0-6)
SI411 Logistic and supply chain in China and GMS
aa.421 nafuazmsammulusuninaguiilos 3 (3-0-6)

Sl 421 Trade and Investment in GMS
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aa.422 watnsmnaasvgauarniaidedusuniniaguiiles
Sl 422 The Dynamic of Politics and Economic in GMS
da.423 umsunanuleWenz Jueanidedla
SI 423 Great Powers and Southeast Asia
de.424 ﬁmuLLazi’@uuﬁiﬁmifsuaﬁaiuamﬁmﬂajmfﬂm
SI 424 Society and Culture of Contemporary in GMS
#e.425 mmﬁwmamaaﬂ@m%aLL’mé’aﬂuaﬂgQﬁmmjwfﬂw
SI425 Environmental challenges in GMS

3.1.1.3 Tmawﬁ?nLanms{fﬂmsmsviaaLﬁafa
dd.231 Qmammsmmi‘vﬁmLﬁ&JJLLaSU%mi
SI 231 Introduction to Tourism and Hospitality Industries
a8.232 giimansuazvinensnsviondien
SI 232 Geography and Tourism Resources
78,233 uinnssumsviendivagandiia
SI 233 Digital Tourism Innovation
aa.332 Ul nQMNELazIEsIINN TR eadsdy
SI 332 Sustainable Tourism Policies, Laws and Ethics
7,333 msvieaiflerguuuulvg
SI 333 New Tourism
ad.334 gﬁﬂaujzywﬁaﬁuLﬁamiﬁwmui’mmiumiﬁaqLﬁaa
SI 334 Local Wisdom for Tourism Innovation Development
dd.431 mm&aqmﬁaqsﬁ%ﬁamﬁm
SI 431 English for Tourism Business
ad.433 NU3NsNNsvieadien

SI 433 Tourism Service

A4d.435 WUIARNISYIDWNEID819898 ULNDNISIULEUNENNSYIDALAE

SI 435 Sustainable Tourism Concept for Tourism Policy
d4a.037 MsIansuvasieaiieneeededy

SI 437 Tourist attraction Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

34



3.1.1.4 IWa@19139148NN15IANITNINYINTNINFIANIAUSTTU
de1.241 YUNTIALIAUSTTY
SI 241 Socio-Cultural Capital
@242 MINWULATYFNIATIATIA
SI 242 Creative Economy Development
da.243 ﬂ’]i‘U%‘Vi’]iﬂ?ﬂ@ﬂﬁﬂiLLﬁ%ﬁﬂH%@ﬂiSﬂaUmi
SI 243 Organizational Management and Entrepreneurial Skills
ad.341 ARYUINYINUNITIANITNINEINTNINTAUTTTY
SI 341 Folklore and Cultural Resources Management
da.302 NaueIAnIAuNSRAILA LA Taus Ty
SI 342 Group and Socio and Cultural Development
@d.343 N1FAANITNINYININIFIALTAUTITY
Sl 343 Socio — Cultural Resources Management
#e1.344 TAUSTINIINATE LA ONANNTTU IMUSTTY
SI 344 Contemporary Culture and Cultural Industry
da.3046 NTPUIUNTOUSNBIALATINATIAUIANYINIIAIUETTY
Sl 346 Cultural heritage conservation and creation
aa.441 n1sdeansifien1sdnnis
Sl 441 Communication for Management
ae.443 givimiiansssunasAunadeuassdaing
Sl 443 Cultural Landscapes and Built Environment
3.1.1.5 I‘wm‘uﬁ?ﬂLanﬂ'ﬁuu'im'm'mﬁaﬂ'a'mél’\iﬁu
ad.243 MIVIMINUBIANTHALTINYEUTENOUNTT
SI 243 Organizational Management and Entrepreneurial Skills
ad.251 mmﬁuﬂwamywﬁ
SI 251 Human Security
#a1.252 LATUgNaaTYd
Sl 252 Green Economy
@d.351 syUUlnFAUINg

SI 351 Ecosystem Services

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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dd.352 My lnTiulguedniunudebu

Sl 352 Policy Analysis for Sustainability

dd.353 N3dneudsuazfoRva

SI 353 Risk and Disaster Management

ad.35¢ winnssunadsnuionnud iy

SI 354 Social Innovation for Sustainability

da.451 LATYEAERSSNEINTEITUYA

SI 451 Natural Resource Economics

ad.452 N15IANIINTNYINTSITUVA

Sl 452 Natural Resource Management

46453 INUAINTIUTIEULAZNINERDINS

SI 453 Sustainable Agriculture and Food Production
3.1.1.6 WNd19139118N2NUUUUINNTTUFIAL

BUL.110 UnNgn15eenkUUNIANTSHAIAY

DIN110 Introduction to Design for Social Innovation

auw.210 mysenuuulneBauywdilugudnans

DIN210 Human-Centered Design

U211 Hugtumseeniuveeiidius

DIN211 Fundamentals of Participatory Design

U212 NIT9DNLUVUINNTIUFIAY 1

DIN212 Design for Social Innovation 1

U.310 NIT9DNLUVUINNTIUFIAY 2

DIN310 Design for Social Innovation 2

U.320 NITODNLUVAUNA

DIN320 Information Design

U321 miaamwmﬁaé’muqﬁa

DIN321 Design for Ageing Society

U322 miﬁmmsaamwmﬁaqﬁumw

DIN322 Health Design Thinking

DUU.323 miaamwmﬁamiﬁaui

DIN323 Design for Learning

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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DUU.324 NMT0ONLUVUITAUNITAL 3 (3-0-6)
DIN324 Experience Design

3.1.1.7 W&1v13%1LaN 8N UUNRHAHINNTTY
aUN.141 Madusiien1sesnuiuy 3 (2-2-5)
DSF141 Drawing for Design
DUN.143 YANN1TEDNLUUAINLRA 3 (2-2-5)
DSF 143 Three Dimensional Design
UN.121 wanesAUsznouAal 3 (2-2-5)
DSF121 Principle of Composition
paw.142 falsUfUun 3 (2-2-5)
ICF 142 Studio Practices
209,302 TTWUINTDDNLUUAUFIAY 3 (3-0-6)
ICF 302 Evolution of Design and Society
pav.341 iUy darnsdaunssu 3 (2-2-5)
ICF 341 Local Thai Artistic Wisdom
gavl.313 nnUseneuLion150enwuUNAnN sl 3 (2-2-5)
ICF 313 Illustration for Product Design
g0vl.314 peyfinmesadeassdiioniseanuy 3 (2-2-5)
ICF 314 Computer Design
oaw.316 N15BugUMeile 3 (2-2-5)
ICF 316 Hand Forming
00W.413 mimm@LﬁadqLa%umwmﬁwg’fﬂszﬂaumi 3 (2-2-5)
ICF 413 Marketing for Entrepreneurship
3.1.2 Inusname

IndAnwianursadenivluauzduqluunminedesssuaians
mwé’mﬂmsﬁﬁwé’ﬂqmﬁmum
3.1.3 I3

Fgreneq Milaasululasinisunivesuniine desssumans
oL ndnwinly Adswagedu usynin

VED)
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sUkUUN 2 AU UR

AU 15 BUWAA

da.501 NsiwIANENNsaauNsULTRNUlueIAnIs 3 (3-0-6)

SI'501 Competency Development of Organizational Operations

48502 NSANYIRIU

SI 502  Field Visits

4e.503 duuINSAnYIAY
SI'503 Seminar in Field Visits
4d.500 @ufafne

SI 500 Cooperative Education

sUnuUil 3 Annduaidaeauies
4d.504 n1sfnwdasy 1

SI 504 Individual Study 1
@d.505 NANYDATY 2

SI'505 Individual Study 2

3 (3-0-6)

3 (3-0-6)

6 (6-0-12)

AU 15 BUWAA

9 (6-0-12)

6 (6-0-12)

3.2) d1U1399NANBUUUIANTTUFIAY

tnAnwidenguuulaguuuuniann 2 suuuusal

P a awva a
FURUUY 1 3 ImAUUALAULIAN

U430 NISHNITUANUDDNLUU
DIN 430 Design Internship

U431 1ATINNTBRNWUULATUALAL

DIN 431 Capstone Design Project

U432 T189TUNTODNUUULAZNNTULEUD

DIN 431 Design Report and Presentation

sUnuuh 2 Jln

(%

AU 15 WUWNA

4 (0-4-8)

9 (0-9-18)

2 (0-2-4)

AU 15 WA

[

HnAnwraansadenisewivile g audnvazuils Al 15 (3-0-6)

3.2.1 Wnlundngns

3.2.1.1 Inavnivandu-lanfne

ad.213 MwIuludInuszaniu

SI 213 Chinese for Everyday Use

3 (3-0-6)
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(FwSutinAnendiseuriu 2161.114 wag 281115 w38 finanisaauda
38AUAMUS HSK 326u3 Wuduly)

da.311 N1w1AUFINA

Sl 311 Business Chinese

@ wutinAnendfisauniy 2161.114 waz 2a.115 w3e fnanisaauda
32AUAMNS HSK s26iu3 Wuduly)

aa.312 Julwasugialan

Sl 312 China in the Global Economy

da.313 gnsransuasuleuigsinausemeulussuuseninssine

SI 313 Strategy and Foreign Policy of P.R. China in the Global System
aa.314 Fotsdunagngunemsssialuoyniaeguuiluuazdu

Sl 314 Business Regulation and Laws in GMS and China

ad.315 nMunIuiienisaeanslussing

SI 315 Chinese for Organizational Communication

(@ mSutinfnuiisauriu 289.114 uas 2an.115 wie Snanisaausa
38AUAMNS HSK s26u3 Wuduly)

dd.316 LATYgNINTsHlasuTIvady

SI316 Economy and Governance Contemporary China

qd.412 ﬂ?ﬁﬁﬁmﬁaﬁqiﬁﬁ]ﬂﬁﬁ@%ﬁﬂﬁ

SI 412 Chinese for Tourism

(Fwmdutindnuiisauriu 289.114 uas 2a.115 wie Snan1sdouia
38AUAMNS HSK s26u3 Wuduly)

d4d.416 nswadeuinedufvesniiu

SI 416 Chinese Transnational Mobility

a4d.017 Uszifiunsdenuuazdsundanluiu

SI 417 Social and Environmental Issues in China

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3.2.1.2 nanvndvenudnnssuuazanuludusznaunislusuglinnaguunles

d4a.211 35NN 1SNAN

SI 211 Startup Business

v
{ o

aa.322 lanan1sudsduniaasegnalusyniiniaguiilaa

q

SI 322 Economic Competency in GMS

3 (3-0-6)

3 (3-0-6)
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aa.323 iaswgRdiderlunsiauluoygdaaduiilag
SI 323 Green Economy for GMS Development
aa.324 anudsBumadenuluoygimaguiilug

SI 324 Social Sustainability in GMS

da.411 n13dnn1stadanduazrialgaunuluiunazeunininguuils

q

SI'411 Logistic and Supply Chain in China and GMS
aa.421 nmafuazmsammulusuninaguilos
SI 421 Trade and Investment in GMS
aa.422 watnsmnaasvgauarnisidediusuniniaguiiles
SI 422 The Dynamic of Politics and Economic in GMS
4d.423 wsunanuledienyiusenidesls
Sl 423 Great Powers and Southeast Asia
#e.424 é’muLLazi’@umiimiamaﬂsﬂlua%ﬁmmjmﬁﬂm
SI 424 Society and Culture of Contemporary in GMS
aa.425 auvynevesdymaanedelusyniaaguiilug
Sl 425 Environmental Challenges in GMS

3.2.1.3 nanvivennisinnisnisiisadien
aa.231 Qmm‘wnﬁmmi‘viamﬁmuazﬁmi
SI'231 Introduction to Tourism and Hospitality Industries
ad.232 Qﬁmam%mw%’wmﬂsmiﬁaqL'1'7im
Sl 232 Geography and Tourism Resources
a8.233 uinnssumsviendisagandiia
SI 233 Digital Tourism Innovation
aa.332 ulune nQMNELazaEsIINN TR eadady
SI 332 Sustainable Tourism Policies, Laws and Ethics
78,333 msvieaiflergunuulvg
SI 333 New Tourism
ad.334 Qﬁ{]aujfgwﬁaqaluLﬁamiﬂ’wmui’mniiuﬂ'ﬁﬁaqLﬁm
SI'334 Local Wisdom for Tourism Innovation Development
aa.431mmé’aﬂqmﬁaqiﬁﬂﬁauﬁm

SI 431 English for Tourism Business

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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#6.433 N1SUINITNNTYIBATEN

SI 433 Tourism Service

Ad.435 LUIARNNSYIBNEI8819898 U NBNT15I19ULEUNENISYID LN

SI 435 Sustainable Tourism Concept for Tourism Policy
aa.437 Msdan1sundsvieniiedeenedsdy

SI 437 Tourist Attraction Management

3.2.1.4 W&a1v13%8NN15IANISNSNYINTNIFIAUIMUS TTU

de1.241 YUNTIALIAIUSTTY

SI 241 Socio-Cultural Capital

da.242 NSRAILLATYENAS1ETIA

SI 242 Creative Economy Development

ad.243 MIUIMTNULIANTUALTINYERUTZNOUNTT

SI 243 Organizational Management and Entrepreneurial Skills

ad.341 ARYUINYINUNITIANITNINYINTNITAIUS T

SI 341 Folklore and Cultural Resources Management

da.342 naueIAnIAuNsRRUALLaL TausTY

SI 342 Group and Socio and Cultural Development

ad.343 N1FIANIINITNININNEIALTAIUSTTY

SI 343 Socio — Cultural Resources Management

#6344 TAUSTINTINAT LA NA NI TN IWUSTTY

SI 344 Contemporary Culture and Cultural Industry

dd.346 NITUIUNTOYSNYUAL AT NATIAUIANNIITUUETTY

SI 346 Cultural Heritage Conservation and Creation

ad.441 nsdeasifien1sdnnis

Sl 441 Communication for Management

ae.443 il ansssuuasAuIadenassfaing

SI443 Cultural Landscapes and Built Environment
3.1.1.5 Iwa'mn’imLann'l'iuuszu']mﬂﬁaﬂmué’aﬁu

da.243 ma‘u%miqmaaﬁmuazﬁﬂm@ﬂszﬂaumi

SI 243 Organizational Management and Entrepreneurial Skills

a.251 AUIUAIYDIYYY

SI 251 Human Security

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



dd.252 LATugNadiTe)

Sl 252 Green Economy

ad.351 sruuiinauInig

SI 351 Ecosystem Services

ad.352 Myhnszidleunedmsuanudaiy

SI 352 Policy Analysis for Sustainability

d4d.353 N59nALLAE Az EROR

SI 353 Risk and Disaster Management

ad.354 winnssunadsnuiionud iy

SI 354 Social Innovation for Sustainability

da.451 LATHFANARSNINGINITTITUA

SI 451 Natural Resource Economics

@d.452 N1TIANIININYINTSTTUVA

Sl 452 Natural Resource Management

46453 IN¥AINTIUTIEULAZNINERDINS

SI 453 Sustainable Agriculture and Food Production
3.2.1.6 IN&19131199NUUUUINNTTUFIAY

BUL.110 UnNgn15eenkUUNIANTSHAIAY

DIN110 Introduction to Design for Social Innovation

auw.210 nMseenuuulneBauywdilugudnans

DIN210 Human-Centered Design

U211 Hugrumsesnuuveghaildius

DIN211 Fundamentals of Participatory Design

U212 NTDDNLUVUINNTTUFIAN 1

DIN212 Design for Social Innovation 1

U310 N1T9DNLUVUTANTIUAIAY 2

DIN310 Design for Social Innovation 2

U320 NT9DNLUVAULNA

DIN320 Information Design

U321 msaammmﬁaﬁmuqﬁa

DIN321 Design for Ageing Society

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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U322 MIAANTIBNUUULHDEYA M
DIN322 Health Design Thinking
U323 miaammmﬁamsﬁauf
DIN323 Design for Learning

DU.324 N1se0nkUUUTEaUNITA

DIN324 Experience Design

3.2.1.7 Wnd1913%118nanuuuinnangmvn sl

aUN. 141 Madusiion1seenuuy

DSF141 Drawing for Design

DUN.143 BANN1TEDNLUUAINLR

DSF 143 Three Dimensional design
DUN.121 wanesAUsznouAal

DSF121 Principle of Composition

paw.142 falsUfUun

ICF 142 Studio Practices

209,302 TTWUINTDONLUUAUFIAY

ICF 302 Evolution of Design and Society
pav.341 iUy darnsdaunssu

ICF 341 Local Thai Artistic Wisdom

a0v.313 nnUszneuLion150enwUUNAN oA
ICF 313 Illustration for Product Design
a0v.314 peufinnesadeassdiioniseanuy
ICF 314 Computer Design

oam.316 Mstugudneile

ICF 316 Hand Forming

2an.413 mimm@Lﬁaa'qLa‘%mm’mﬁ]uﬁﬂigﬂaumi

ICF 413 Marketing for Entrepreneurship

3.2.2 InuanAue

UnAnwraiuisadenivnlurazdugluuniine1qesssuaIans

AUENN U NVENEATAYILA
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3 (3-0-6)

3 (3-0-6)

3 (2-2-5)
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3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
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aa.361 lusaafifienisadeassé

Sl 361 Archaeology for Creativity

aa.362 Usaeylunineuns

SI' 362 Philosophy in Films

d4d.363 JufuUszLiuausTung

SI 363 China and Security Issues

aa.364 \ATugnakarnsilesseninaduiugiiniadula-wuadiin

Sl 364 Economics and Politics Between China and Indo-Pacific

86,365 NMEIUN TSN WANIZIZ

SI 365 Selected Reading

aa.366 walulagadylmifudnudagiu

Sl 366 Modern Technology and Current Society
ad.367 UssandsrunazUszyndulneiosdu

SI 367 Civil Society and Local Democracy
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SI 368 Arts and Management

d.369 NIWAIUITUUNI VALY
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SI 371 Current Issues in International Relations
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Sl 372 Gender and Sexuality Studies

AU 6 WUWNA
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3 (3-0-6)
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3 (3-0-6)
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4d.373 alannisdanufngd

SI 373 Social Welfare Studies

da.374 msiwuvinwensiaueteyan1adiaumans

SI 374 Skill Development in Presenting Information of Social

Sciences

4a.375 QIAENTIU: QHNAITRUSTTHLAEN VIRV

SI' 375 Mountain and Plain: Cultural Landscape and Tourism

&d.376 @WINYINITAIAUAANT

SI 376 Integrated Social Sciences
209,426 ONLUUTNTIANITUASINLEN

ICF 426 Display and Exhibition Design
009146 nmiuifug Iy

ICF 146 Basic Print Making

20%.216 9ONLUUAIBAINLAZNITIANITAIN
ICF 216 Photographic Design and Digital Imaging
paw.319 wiatiannuasluugssing

ICF 319 Decorating Techniques in Ceramics
pan.346 UsziRmansigsiing

ICF 346 History of Ceramics

9aN.347 LUURENAAUNTTUAIUUN

ICF 347 Lanna Art

001,348 Aauznesiuiuw By

ICF 348 Pottery Art

20W.349 UseRuINTIULYIILN

ICF 349 Ceramic Sculpture

paw.356 vioRaduazNisinyAals
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90¥.327 PONLUUAIRUA

ICF 327 Publication Design

90¥.427 PonuuUuNan eI

ICF 427 Leather Product Design
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4.3.2.4 AN95UN8518%
AyrAnwINnaly

UUINAMUNNULAN AT HIAN
15.101 1an adeu waglne 3 (3-0-6)

TU101 Thailand, ASEAN, and the World

[y

Anwusingmsainddyvedian e1duunazing luliinianisidies iasugia denuimusssy

o

lagldnsounuifn guf) wazssilouiTenidinua1ans iun1seiusiowasenfiing 19an1unI5al

Al

videyaraillisumiuala ieliAnyuueseammainuatsuazidlanudud suiduiusfu
elani3mdriinaina (GLOBAL MINDSET) anunsafinimienseuainndeidunazidalantieilng
Tntswadu

Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and
raising examples of situations or people of interest. The purpose of this is to create a
perspective of diversity, to understand the complexity of global interrelationships, to build a
global mindset and to be able to challenge old paradigms and open up a new, broader

worldview.

26,101 VUYNBUNUNITINTEAULATEFNILALTIAN 3 (3-0-6)
CIS101 Community Capital for Economic and Social Upgrading

ANILLIAAT e UYL TN TN AL RS TIULAE NI NEINTOTTUVR ANy
WuIAR 35079 ﬂﬁzmumﬂumﬁﬂmi‘l/gusqm%mﬁaﬂﬂ‘izﬁuLﬁii&@ﬁmmzﬁ\‘iﬂu wEouvaausa
ponuUULIIARluM TR IATYsRaLardnLLieandgmAueInau waznswagsdulusedu
YUYY

To study the concept of community capital, both social and cultural resources and
natural resources. Study the concepts, methods and processes of community capital
management for economic and social upgrading. The students, being able to design
concepts for economic and social development to reduce poverty and sustainable

development at the community level.
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281.102 daaulnelulanadis v 3 (3-0-6)

CIS102 Contemporary Thai Society in the Modern World

a

mMsasulasvasdanulnenielansewalanATnuwarn15UasuwlaaniaAsygnanig

<9

14 o

Woslne UszLﬁuwNﬁmmﬁLﬁlmsuaﬂﬂuﬂiymmmmﬂﬁm AIUMALEN LLazmmasﬁﬁqm
Umngnisaiatemsdsauuasioiistuisluiufifosassuun anuduiusssrhadowuazsuuy
AseUARNMTABLLaRMssTnarsULuunslETin msuslne Finusziriuludesadtell
wazguunlugARIYa

Social transformations of Thai society undergoing the process of globalization, and
Thailand’s political and economic transformation. Current social issues relating to poverty,
inequality, and well-being. Contemporary social phenomena occurring in rural and urban

areas, rural-urban linkages, including changes in livelihoods and pattern of living,

consumption, everyday life in modern cities and rural areas in digital age.

a

28%.103 LoLisnziuaansaualie: Ju Uy tnmd wazldniu 3 (3-0-6)

CIS103 Contemporary East Asia: China, Japan, Korea, and Taiwan

a [

ivdanilseiRaanslaeduvuvetedens Tusenadelnl Wauinisuazady
WaguuUasswadevesdu guu inwdmile 1nmald wazldvniuduue a.a. 1945 auvisUszinu
dfgaenolonyiusenluadananissed 21 laun n1sTutfuunisiuiavesiu duininuu

ATUANNSINIME UarANUUREUMUAIMINUTEYINT LATYENT Lagdany

A concise historical background of modern East Asia; contemporary developments
and changes of China, Japan, North Korea, South Korea, and Taiwan since 1945 critical
issues in twentieth-first century East Asia consisting of the rise of China, peace on the

Korean Peninsula, and demographic, economic, and social changes.

281.105 Ugnilsanufauasiineedusenaums 3 (3-0-6)
CIS105 Cultivating Entrepreneurial mindset and skills

Anudugussneunistuniisnuniasguazionsuy nMsldaufawuugusenaunisiie

wenalonanazasennAikAnULeY i kazasAns vinvedmsun1saunugInalu
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Entrepreneurship in public and private sector organization. Using entrepreneurial
mindset to search opportunities and create value in both yourself, your team, and your

organization. Practical skills for new venture planning.

981106 A13zguuaznaslduig 3 (3-0-6)

CIS106 Leadership and Influence

o w v

afranmgdirdmiunisiigunuandifny Aauwiaiiuaiisalunisdiuazliugig

<

HIUNSYINUTINAY nsad1eiusiing waensfadenagns wWitanisunlunieifianudauds

Create leadership for major change. Develop abilities to lead and influence

through collaboration, coalition building, thinking strategically and conflict.

EN.110 AYUUENUFIAN 3 (3-0-6)
CIS 110 Law and Society

anmdsanlvenazdenulanlulagiu nszuanazUsziiunisdinulnouazdaulan
Tutlagdu Anuaenndovesngraneiunsekadinulnewasnszwadenulan wuiAnngraneiuday
a5 1@Tnmn LLazmmLa:uamﬂsuamﬂﬂamuﬂgwmamﬂaLLazﬂg]‘wmlemJ ﬁugmmm%’uﬁﬂiumﬂ
LL‘W'&LLaﬂumﬂmigwamﬂﬂaMﬂ{]‘VimaWﬂ ﬂizuauﬂﬁiqaﬁiw%mlﬂﬂﬁlLﬁ&’ﬁ@ﬂﬁUﬂﬁﬁﬁﬁam
wardany nqnaefiisafestuauszuaaratafinisniedsay nguaneieaduivaniuas
nindaunstyan ﬂg%mﬁaLﬁaaﬁuﬁﬂLLamé’am ﬂg]mnaLﬁImﬁ’UﬂﬁﬁumaﬂSﬁagamuqﬂﬂa NHUUNY
9u 1 Naenadostuuiunlanuazdsnulneluilagiu

Thai society and world society at present Current trends and issues in Thai and
global society Consistency of the law with Thai social trends and world social trends
Concept of law and society, rights, liberties and equality of persons under international law
and Thai law. Fundamentals of Civil and Criminal Liability of Persons in Thai Law .
Thai justice process related to livelihood and society Laws relating to vulnerable people
and social welfare Copyright and Intellectual Property Laws environmental law Laws on
personal data protection and other laws that are consistent with the current global context

and Thai society.
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2En.111 uuaRaddeaNudEy 3 (3-0-6)
CIS 111 Concepts and Theories on Suitability

ANUVNNY MANNTT USHRYY WWIAR vgud) 9Aun1Tal LagnIudenYeINISAUIAIN

v a [ s

diinAamedinumanising q sfinnsantennuduiusiferdesseninsadonsnenm wesugha
dapn Fausssy madlesiTnadonsiaun gnsmansnsiann waznansznuaIn Msimu

The meaning, principles, philosophy, ideology and choices of development from
the various schools of thought in social studies. The course considers the relationship
between economic, social, cultural, political, physical factors that affect development;

Development strategies and the impacts of development.

VuINgUVIETLATinYzN1H0ENS
15.106 ANUANES19ETIALAZNNSHOENS 3 (3-0-6)
TU106 Creativity and Communication

N58UIUNTARDEEE19a55A TnefinsAndaimndidussdusenouddy waznisdeans
auAnfanaliAnnadugrdesnamanganauuIundiay Yaussau anmuinden sialuseiu
UAAA BIANT LazdIny

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

a L% a L

¥5.116 uywdiuAavs: viaufal auns uazRausnisudans 3 (3-0-6)
TU 116 Man and Arts : Visual Art, Music and Performing Arts

Aavy UnumLazANduRusvesAals Auiauinisvosywd dnunazdunnden
TnefnwanwanuAaunssusuiinudal aued uazAavznsuansdaduduansdsiamussauuay
wnsUyayvesuywenid fissuazlnlseinvluaud1vesfavemeuszaunisaivenu laninnses
wazeuiisluguytesa MnuanuAaUnsTuusasUssan dWelmAnsaten aruduey wasaudiin
TunmAvesanuaUnssy Tnslamzededs IHGouiidninavesiasemiouuaznisisdin
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This course is a study of art in relation to its function and the development of
people, society and environment by focusing on various creative works, such as visual arts,
music and performing arts, depicting the culture and perception of mankind. The course
also aims to instill learners with real awareness of art values through personal experience,
and also the appreciation of the aesthetic values of creative works. An emphasis is placed

upon the influence of art on Thai values and the Thai way of life.

26%.109 lagnsalnnendengeuuuLdy 3(3-0-6)
CIS109 Intensive English Grammar

hensalnwsenguluseaua 18 uazuselen Tuuiunenee) wWeldlunsimuninegnis

WEU aEN1TB1UNDANUDN L AUNBIUA T USIALFERNS

English grammar at the word, phrase, and sentence levels in variety of contexts for

writing skills development and reading comprehension of texts related to social sciences

WN.112 ATHIDINYEAMNSUFIANAEAS 3(3-0-6)
CIS 112 English for Social Sciences

nad5n1991uNINTUdIMTUN1591UTIIVINITNINEIALAIEAS N1SHNTINYEN15I e UN

dAry wavnsedunelagldveyaaindsnien

Reading strategies required for academic reading in social sciences; practice of

essential writing skills and oral discussion using information from the texts.

26%.113  AN19INENEN1SUTZNDUDITN 3 (3-0-6)
CIS 113  English for Careers
laseasne dnsl druunwdinguitenisdeansluditdnaunasnisindegsia

The structure, vocabulary and language functions used for communication in

office and business transactions.
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2EN.114  A1YIFUTSAUAUFINSUNITANYILBIENINGINTS 3 (3-0-6)
CIS 114 Elementary Chinese for Interdisciplinary Studies

mmﬁﬁyugmmmmﬁﬁamiﬁaamwﬁuﬂaw FYUURUBULALNITRRNLEY WW1ATEIY
AYIUNA 158UTAIUUTENOUVRIRNIBNBIIU HNHUNITTEURISNwITUUTZANM 300 67 91079
AdmiLazunaumiily fndunssumuglufunisiinaunun aaeasuihesndqlalulasiaing
hnsafszduiugn

Fundamental communication knowledge in Mandarin Chinese. Pinyin system and
standard Chinese pronunciation. To learn the components of Chinese Characters. To
practice in writing apporoximately 300 chinese characters from vocabularies and general
dialogue. To practice in reading along with conversation. As well as to understand in the

fundamental and grammatical structures.

281.115 N1W1UTSAUNANEIMNSUNISANYNTIENINGINIS 3 (3-0-6)

CIS 115 Intermediate Chinese for Interdisciplinary Studies

= L

AnwAIdnwIIUUTEUI 400 /7 Wnsluiinwen1sila A15ym N1381ULaEN1TWEUIY
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Usgleandudoudu  Anwilassadishiinsalssiunaraididy 9 argldsddnndsnseunqu

AanTINae o Meludinyuszdriu “a

To study approximately 400 Chinese Characters. To practice in listening, speaking,
reading and writing skills in more complex sentences. To study the grammatical structures in

the intermediate level from the vocabularies covering daily life activities, etc.

2an.201 LL‘LA’JﬁﬂLLﬁZLLUUﬁﬂUﬂjﬁﬁﬂﬂi’iNﬂzﬁﬁéﬂﬂ 3 (3-0-6)
ICF 201 Concept and Styles in Western Arts

wadauazuuudnuailusufaunssungfunndudgadeulss fRmansauisiuars
Tnedlidiunnuduiuiuazdninaiiienidesiuredalzfuusunsdig 9 HfanusruIsAalziu
antuuazouludng q vesdanu Wy naiiles iesusha dan maun mwUnsail sTUUAMATLAL
weluladuesdsaulugaadfoduludsanatodu Wiladuwidauasnszuiunsiammnizuuvesis
#aunssu (Style of Art) anatsdadl (School of Art) AiAszsinasuAaUnssuItuTidsHaseszUUAR

viIensasassAnauosuiwanuiaunssuTwadelusedugiinauazseauana
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Concepts and styles in Western art from prehistoric to contemporary. By pointing
out the relationship and the related influence of art and various contexts. There was a
connection between art and institutions and conditions of society such as politics,
economy, society, religion, mythology, value systems and technology of society at that
time. Understand the concept and process of practicing the Style of Art, School of Art,
analyze outstanding works of art that affect the system of thinking or creativity that are

continual to contemporary works of art at the regional and international levels.

201.202 wulAAKATLUUANWAIRaUNTSURLIUBBNWAZIELY 3 (3-0-6)
ICF 202 Concept and Styles in Eastern and Asian Arts

wIAnkazkuudnwalluufaunssungIusanuasiele 819 wauelsesTsuguLatIdus
| 3 a1 ' 3 % ' ] ! a = LY S0 v oa v v 6
duualduesd quusiinles lugaadesiig 9 dwdusnisuaudadagtu lngdlinuanuduiusuay
dnSwanisaiusznine@aunssudvanitu nsilles wisugna deau maul walulad ssuueley
wazUSuunefvesdsnslugaadiouy nszurunsuimzkuueg19@aunssu (Style of Art) anagia

6 'Y ¢ a A1 a a ! o A o Y ¢
Aau (School of Art) LUURNYAUNINAGUNTTUNEIBNTNANDNITVUARDUTIANLATNAIIUATNETIAN

AULilDd IATLIBUIAA ATAISNITES19ETTALUNAIUAAUNSSUNTARLAL

Concepts and styles in Eastern and Asian arts such as the Indus Valley Civilization
Yangtze River Valley, Mekong River basins. in different eras from the beginning to the
present By pointing out the relationship and influence between the arts and institutions,
politics, economy, society, religion, technology, value systems and social myths. The
process of practicing the Style of Art, School of art, an artistic style that influences social
movements and continual creative works. conceptual analysis techniques and methods of

creativity in outstanding works of art.

20W.301  gunsamansuazUvyfals 3 (3-0-6)
ICF 301 Aesthetics and Philosophy of Art

vanguvsEmansuiiaunTsy S fats wwifn nun15euincesesueInIiny
29AUTENBUYDIANMUTFUNTUAN AMATLMIAUNTEAIN USUNNIAaUNTTN Sallen nau)Aads
n1satenennuanienudlanaznisiusluauniesa dwdesnauisdagdu n1slesea

Uszihuvasgquvssnniunanufaunssusiuady msaswszaunsalaunieslunaufaunssy
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Aesthetic principles of fine arts, philosophy of art, the development of the concept of
beauty, the components of aesthetics and their value and background, the relevant
theories and the effort to convey the complete appreciation and understanding of the
range of skills employed from past to present. The analysis of relevant topics of aesthetics

and contemporary arts are also included.

AN.167 NI5DNBUUKASUINNTSY 3 (3-0-6)

AP167 Design and Innovation

AnuansaugulunszuIunsAndeenwuunltdmsunsuidyniegisaineassa

WunnsseuiunsasiieyjiRgnisasieuinnssy

Fundamental capabilities in design thinking process used for creative problem-

solving, emphasizing on the executing experiment to enable innovation

§N.168 msﬁlupﬁﬂsznavmsl,%aaamw‘u 3 (3-0-6)
AP168 Design Entrepreneurship

AMN50v8IN1 . TUUTTNOUNISTI08NKULY WIIAAKATAMENBALAY 9 2091540
D = ¢ a o o e v & 1 a o
AUsEnounis nqufuszendidenisesnuuunardedegldauiluaudnans usundeauvenis
U58naunis N15iAs1eiwazyseiliulanianiegsia n1sinsiennisiivlaedgsnaniunagnsuas
ninensiunsdAnwIiukuUNIegIia Anududinuaziondnualvesfusznaun1sidaeeniuud

° | U A a a < v
Wldanudsdudagsiavesmisiugusenaunislusuian

Design  entrepreneurship  provides overview of design entrepreneurship,
entrepreneurial motivation and characteristics, human centric design adaptation in business,
contexts of entrepreneurial activities, opportunity recognition and evaluation. Various case
studies of business model offer insight points of entrepreneurial growth, strategies and
acquiring resources. Design entrepreneur identities and leadership lead to the next step of

future sustainable entrepreneurship.
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15.103 FInfuanudstu 3 (3-0-6)
TU103 Life and Sustainability

v 6 1 [

nsfnfudinegrasiviudunisdsuwtasedan Wnlamuduiudseninmain ves
5IUUIA WYY WaraTING FaAanndeuassass msldndsny wiswgna derdlunnudandaay
MsuUsaBy masnIuBIdmNLiMInImanidunaden fthlugnisuuiasuiddingain
febu

This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and
resource use, consumption and development, and environmental constraints.Furthermore,
an examination of social conflict and change from the life-cycle perspective will be used to

develop an understanding of potential solution pathways for sustainable lifestyle

modifications.

15.143 wywdiudaundou 3(3-0-6)
TU143 Man and Environment
fugususzuuinassauiuazayudaindu Yginstassdind Uidutusseninadaam

uyuduardunndonveslan udsansenuvesinemaniuazmeluladfifloyszainsainue seuy
UNATIINYIA AUNAINRAIYNWNTININ Uafy ﬂﬂiLUﬁsuLLﬂaﬂamWQﬁmmﬁ VUTYANOY SNGI
JUNIY bazHuNUR

Fundamentals of natural and man-made ecosystem, biogeochemical cycles,
interaction between human society and global environment. Topics include the impacts of
science and technology on human population, natural ecosystems, biodiversity, pollution,

climate change, solid and hazardous waste and disaster
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u5.153 poufiamesilosdudmiudsaurans 3 (3-0-6)
TU153 Introduction to Computer for Social Science

p3AUszNRURd Ay vesssuuALTinnes a1auaf wendunf Teyauaznisuszanana
flugnunisdeanstoya srutiafetne Suwesidn udnmsuidamieneuiames mausegndld
geNdwIsdITagU anudasnds asseusTRILAEng Vs sTiAnTesiunsldunsuiamefuay
TEUUANTAULNA

To study the essential components of computer systems including hardware,
software, data and its processing; basic data communication, network and the Internet,
principles of problem-solving using computers and software packages, security, ethics and

laws related to computer usage and information systems.

261104 MsWulUsunsuaIAsIvidaya 3 (3-0-6)
CIS104  Programming for Data Analytics
= Ao & o 9 a ¢ v ] ] o v

nsWigulusunsy Python uaznsldlugandndudmsumsliasesideyadusinising
v = 1 v Y ] v on v Ve =~ a & = a
Joyaduiinisiinlateyauardstoyadelvigld lneddnwinkwindaisianuaiisalunislsy
Tsunsuiugiu lassaiedeya fugiunisaivaudunsuldussinana n1saiuazldonuluga ns
dndteyaaininduazgiudeya nmslwsgideyaiugiu Msinnisdeya asdusenaunTasg
wWHUNH wazn1sadstoyasalily

Python programming and essential modules for data analytics from data loading
to knowledge extraction and understanding. Students are able to use programming

languages and understand data structure, algorithms for data ingression, data analytics, data

manipulation and visualization

281107 udnnssudayauaziusznauns 3 (3-0-6)
CIS107 Innovation and Entrepreneurship

AuTOUEMIINIMansuazuinnTINtoya NagNsNITasNaNIIaUENITINg1Aan Ay
winnssudoya guassalunisimuineimaniuazuinnssudeya Anundoundinemansiay

winnssudoya N1sUImsnIsasuLlamInNansenuveIneImanikazuinnssudeya laseasne
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wwsesilenldlunsusziiulonia uariaiunesdnslval uazuuiniamsiduwidnilunisussenddu
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Data Science and Innovation Capability. Strategy for building innovation capacity.
Barriers to innovation. Innovation Readiness. Manage Organization Change resulting from
Innovation. Organization structure, cultures, and leadership for innovation. Sustaining
Innovation. Fundamental concepts and analytical tools that help assess opportunities and
develop entrepreneurial ventures, and how these concepts and tools may be applied to
real world business situations and opportunities. Develop, define and clearly communicate

a new business concept or initiative in an efficient, effective and compelling manner.

NUINGUNITUALTIN WUV UIAN
¥5.201  A2uEMeNsRudmiuyaAa 3 (3-0-6)
TU201 Financial Literacy for Individuals

Bouditugiu vénns arudidyuasiuImianasunduietuuedinnsld

LAFD9LYINITRY FIUNUNATAGIE UT2naUusie waATANITAUIAULEY WATANITITSLNUNITHY
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Famsnil wadaniadfiuGueen adalunisnunudszvdanGuldyanasssun aaonau
wdnnisuazauddgvesUuguasesianeiissedeaulng iedeutuuszgndldlunis
AT

To learn the foundations, principles, importance and guidelines of financial planning
for life goals, the uses of financial instruments, together with self-discovery techniques,
financial planning techniques including how to earn, collect, use and invest money, savings
allocation and DCA investment techniques, debt management techniques, savings increase
techniques, personal income tax saving planning techniques as well as the principles and
importance of the Sufficiency Economy Philosophy in Thai society in order to be applied in

living.

¥5.209 AF19UAUTIAINTAUNAIIUNY 3(3-0-6)
TU209 How to Write a Successful Business Plan
g’lummﬁuazﬁﬂwﬂumia%’mLLNuqﬁﬁ% nsladinunegsiavesnues NTEUIUNITAN
NTIATIBAANINLINRBULALITNITTHUMNUTIND NTIATIANTAAN YA wazUszaunIsalngs
vl o & A o o o a A a a
f\]’m&‘Jle‘UisﬁUﬂmiJmLiﬁ]L‘WE)E‘ﬁ?\‘iFn’13JW§EJ§J1°LJﬂ’]iVI’]ﬁqiﬂﬁ]E)EJN?J‘UiSﬁVIﬁﬂWW
Business Planning fundamental and creation skill. Understanding and realising

business goals and impacts, thinking processes, business environmental analytics, and, how
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to write business plan by exploring various case studies and getting direct experiences from

successful professionals and entrepreneurs.

%5.234 nsasudmsuiialvy 1 (1-0- 6)

TU234 Investing for Beginners

Wednasufanssulifiugfidesnisiseusisesamu liaudu msamuluiunsensmu
531 wiounsuszyndldinseslieasulawivelviamuliegisivsednsnin uasdsduasulmdilanis

USmsn1sRuduyanaliimingauiunueaiieussaidmuneludin

Introduce students to basics of how money grows through saving and investing in
Stock Market, Mutual Funds, and Financial Literacy concepts. Learning about money
management includes knowing where to put savings and how to use online investment

tools for new investor.

761,108 Msiutayauan1sleusIeuIVINTNISEIALAIENS 3(3-0-6)
CIS108 Data Collection and Research Report Writing on Social Sciences
wannsAuawaziiudeyanisderueans nisivuaiade Tnguszad uasvauiumly
MSANEY NNSMUNIUISTEUNTSY N581989 naBRIuTuRDY Uy LaETIN¥ENISWIUIIBIUIBINTG
MFIANAERS
Principles of research and data collection, determination of topics; objectives;
literature reviews; referencing, procedures; formats; and research report writing skills on

social sciences.

NUIANITUINITEIANLAZNISITEUFAINNTUHUR
¥5.100 wawiasiun1sasliawitsym 3(3-0-6)
TU100 Civic Engagement
Ugniladndriln unum uagmihiinnusuiinveuvesnisiluaundniiivesdsanlugius
waladlandIuUNIZUIUNITUAINUAIETT LU N15UTIENY N1seAUTENTAIANIA19Y geuludu
Tnetindnunazdesdnlassnssused WeliiAnnssuy vieansiasuudas luussduiiaule
Instillation of social conscience and awareness of one’s role and duties as a good

global citizen. This is done through a variety of methods such as lectures, discussion of

73



various case studies and field study outings. Students are required to organise a campaign

to raise awareness or bring about change in an area of their interest.

€5.200 wallasiunisaseuidynilageanuuunisiseusias 3 (3-0-6)
TU200 Self Design Civic Engagement

Prerequisite: 14l

ﬂ?iﬁ@uﬂﬂﬁﬂﬂﬂaﬂiﬂmﬂuwaLﬁ@ﬂiu%U@UUi%%ﬁUimEJﬁﬁﬂW’mmax‘i&[,umiLLfyﬂGZJ{jEyM’]GU’eN
e Boudinsasdleudtiamsne fiietuludinudenisasiorh Tasoenuuunssuiuningous
LaEMTInNasIiue1Tdaeu
Prerequisite: None

The development of citizenship attitudes in a self-reliant democracy in solving
social problems; Learn how to take self action to solve problems in society by designing the

learning process and evaluation in collaboration with instructor.

RLAIIRE
vunu
§n.200 InerransdayadmiviIausedntu 3 (3-0-6)
Cl 200 Data Science for Everyday Life
arusidossuiRsafuinermanidoyannuddguasiiunvosinermanideya wanszmy
yosimermanstoyatuiinyszdiu amsinveanisysannisaug nsideuleswesmanseing o
amafudsnueansuazmalulafarsaumadifetu nszuaunmslunisssgndnig Woulae
livdnveringrmansdoya Usenaumiey n1sdndeya N1smseudaya n15ATIsidoya wag
NsuARININYeYA
Introduction to data science, importance and history of data science, the overview
of knowledge integration over social science and technology and how they are related. How

data science is affected us in everyday life. Steps in applying data science in real works

including: Data acquisition, data preparation, data analysis and visualization.

74



#n.202 winnssuLtadsnuuazgussnauntsiiodeny 3 (3-0-6)
Cl 202 Social Innovation and Social Entrepreneurship

nnAnuaznagnsvesuinnssudsauiiionsulandmnudeanisvesdsay wundnmelulad
foundu wnAnuaznquiuszneunsiiedsan msthmaluladluldudlaymdsen anuenay
LAZENILAUANAMAIN

Concepts and strategies of social innovation in order to solve social needs;
concepts of reverse innovation; concepts and theories of social entrepreneurship; case
studies on the use of simple technologies in solving social issues, poverty and raising the

quality of life

§n.204 N1TUINIIFINANDEUINGINTS 3 (3-0-6)
Cl 204 Business Administration for Interdisciplinary Studies
ANTUNRUY ANBUE JULUU 2895519 swﬁwé’ﬂmiﬁugwmamiu%ﬁnﬁqiﬁ%

FeUTENoUMY N15IANTT NIAAIA N15RU karNsURT wenanduazAnwidadenismuasygia

12
a v

nslesnisunases deu Jausssu Wudu %qdqma&iamiﬂizﬂauqim faiielfduuuamisly
nsAnuIvnBug seld

The meaning, characteristics and structure of business including the basic principles
of administration which consist of management, marketing, finance and accounts. Aside
from these topics, the course focuses on the study of economic, political, social, and
cultural factors, which affect businesses and can be applied to the study of other
disciplines.

a a

¥5.240 LATEgNANTFAraaslan 3 (3-0-6)
TU240 World Geopolitical Economy

Anw1AuduuSIENianiseeans wsugia AnuduiussenitaUsemalugiinia
isugialan Jymgiisgenans umdrunamaasugia anudaudssnialsena wazulouienia
iAsugianarnsidewemmeuaiiiisnsnadeussmaniig 9 wu nsldulovieveniniiies
wlovignisadlnenieden [udu

A Study of the Relationship between Geopolitics, Economy, Relations between
Countries in the Region, World Economy, Geopolitical Problems. Economic Superpower,
International Conflict and the Economic and Political Policies of the Great Powers that

Influence Countries such as using Soft Power Policy, Social Sanction and etc.
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15.242 winnssumswideyminunishndieeaniuu 3 (3-0-6)
TU242 Design Thinking and Innovative Problem Solving
nsUszgndlindnnisiiugiuresnisandseenuuulumsuidgmedisaiiaassd whata
mudlakussaziuneuvesnssuIumMsasesesiiolun A fadinsesnuuundeunsiifne
The Application of Fundamental Principles of Design Thinking for Creative problem-
Solving ,Emphasizing on the Understanding of Process as well as Cases Study and

Experiment with Expert Coaching.

15.243 vinwrRIneaioaunn 3 (3-0-6)
TU243 Digital Skills for the Future

Y] 1

Seudinuensldmaluladidia n1ssuazldde (Media literacy) vinweglunisldinalulad

Y

d' a 1 41' dl' ] | [ . . . £
WWBNISANAD @819 LWaN1TN191UIINANY (Communications and collaboration) NN g

a o [y )

AMNNANTAtUNTTIERRTR wESududnwidtau dan1squadndnualauludinululanluues

Y]

(Career & Identity management) vinwznslainaluladfdvia (Digital literacy) [Wrlawmalulad

17
v A aa o

Advfaitugu Tdgunsalnesuadials inwensldadiiaiionisisoud (Learning skills) finwennsld
Yoyav1iarsiiieuszlovididsivanis (Digital scholarship) uazsinweaislddeyatiians
(Information literacy)

Learn Digital Technology Skills, Media Literacy, Skills in using Technology for
Communication for Collaboration (Communications and collaboration), Digital Skills to
Support their Career (Career and Identity Management), Digital Literacy, Understand Basic
Digital Technology, able to use Digital Devices, Digital Skills for Academic and Information

Literacy.

£n.208 N1359RNKUVUTIUNEENSITUY 3 (3-0-6)
Cl 208 The design of public policy

WuIAA Vli]i;-hij‘l?llL?]IEJ’J?SJJEJ\‘iﬁUﬂ’]iEJEJﬂLL‘U‘UL!IEJU’]Uﬁﬂﬁﬂimzﬁgﬂiuuawﬁ\‘iﬂizL‘I/lﬁ wazUUunnIg
Tuniseenuuuuleuieatsisuzveiodu dles Usenea onfiwy wlsuienianisiine weuienia
iAsuga danuuaznisiles ulsuisdannden wleuislunisdanisfefith wleuisaisisage
ULIUIUNITIANITNSNYINTN NFIALTAUGTTU 187

The concepts and theories related to the design of public policy both Thai
government policy and international. and practice in the design for local government and

central government policies such as educational policies, economic policy, society and
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politics environmental policy, disaster management policy, public health policy, social-

cultural resource management policies, etc.

§n.209 NSNS IANAIERNT 3 (3-0-6)
Cl 209 Social Science Research

U agnann1sd Al UeIn1saI9eIAANUININEIRLAENT ARAIUIALIVIUIEVBINT
FFumnedany SIANBRes T Ui SUmULLINIeINTTITUaN 2 LuIMne Ae MTITELEY

Y |

USHU WANNTIBLTAUNIN ATEUAGUATLANTTAMUATsYM 9RaFNnIan1siTe nseeniuUN
We nynaurulunsiusuudeya warwinislunisingzideya

Philosophy and main principles of social science knowledge building as well as the
aims of social research as well as to study the research methodology according to the two
main research guidelines, namely quantitative research; and qualitative research covering

from problem determination research question research design Planning for data collection

and guidelines for data analysis.

lonIu-lanAnen
v nanUAu
f8.211 g3nEnIsnaw 3 (3-0-6)
Sl 211 Startup Business

Snwazninfuaniindn Jadedvinlianisnsndusandeduman Ineduimdauain
nszvumsAndeenuuy matsduledeidesiu mavssduloeuvutinamu Boudnsdansy
Swislusesudsene 2ilnA dnanalan

Characteristics of startup and key success factors by using design thinking process,
evaluation initial and investment idea, studying startup cases in countries, regions and

global levels.
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a6.212 walulaguazudnnssulunisusenaugsia 3 (3-0-6)
SI 212 Technology and Innovation for Business

anuivisumelulauazuinnssufifinisiamnegwrnilutlagtu uasluedosde
fanansathundssgndlilunisiaunaud uvinsuagnisianisgsialulaneunanld Téun fien
voamalulad Al, Blockchain, Data Science, Metaverse iusiu uenannilasnuilassadiefiugn
wazaunFonvasUszimaly GMS uazdu Irdnslduazdnnundeusonissessuanudsuulas
pumaluladluszdvle

Illustrate the advance technology and innovation that can apply to the product and
service development. The course will concentrate on how to apply new technology for
business agenda such as Al, Blockchain, Data Science, Metaverse. In the meantime, the
course will unveil the potential and infrastructure of countries in GMS and China in order to

clarify the development scheme.

d6.213 nuAuludindszandu 3 (3-0-6)
SI 213 Chinese for Everyday Use
(Fmiuinfnwinaausiiu 261.114 uag 2Em.115 %38 UNAN1SAUIATEAUAIINT HSK 52AU3
Juduly)

o o & o a = va A aa o v 6 1

AANT drurunedulazunaunuiieldfanedoanslutinuszdriuainaniunisalaig ¢
ATBUARUNITNITAT NITUINIT NITRU NITTUIAIT NMITHAUNINITVIBATEIa Tally wduilneu
Y A A o v o 1 [ a v [y 4
vinwgmsils nMsaununiedeansivgduliegalusssumfuasgnassmnumanlieinsal

Chinese vocabularies and idioms in daily life under various situations, Including

commerce, service, finance, banking and travelling; Emphasis on listening and conversation

practice to communicate with others naturally and correctly in terms of grammar.

§6.311 NYIAUTIND 3 (3-0-6)
SI 311 Business Chinese
(@ wSutin@nuniiseurtu 2an.114 uaz 2an.115 %3 dnanisaeuinsziuadug HSK seiu3
Juduly)

Adnyt duaunwidunasunaunuiilellunisindedeansluisnisgsianisi aseunqu
mslideyaiieafundnsut mstauesia lwsresessal mtews madndedud n1sthsedu

18
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Chinese vocabularies , idioms and conversation practice to communicate in trading
business , Including product description providing, quotation, price negotiation, sale and

purchase, logistic and payment.

d6.312 Juluiasugnalan 3 (3-0-6)
SI1 312 China in the Global Economy

STULATURTURILA £.A.1949 Unummaesegiavesiuluniilan naenaumuduius
MaATEgNITENINNauiulng

Chinese economic system since 1949; economic roles of China on the world stage;

Sino-Thai economic relation.

d9.313 gnsAransuazuleuneinslssmaduluszuuszninalsena 3 (3-0-6)
SI 313 Strategy and Foreign Policy of P.R. China in the Global System
yaun1snwensaanswavuleuigdissemaresansisusgussnsuiulussuulan

Y v

WOl NA NI 1AM UFUNUSVDIFUA VUMD 1AL UTEMARITINA UL ADE19ENT I SIUNI

YV a

WelvkiSsuansaesutetaziasziit iy Jady wardgmilunisaduuleuiesisuszinaves

Y

(%
Y |

Fuisudasesuududunn Andandudunswiouwasnssduauaulavedidouliamse
FarumafeiuresdutuuuUssmanelfinfissuincssmeldedsnseunauisiu

Study of the strategy and foreign policy of the People's Republic of China in the
global system in order to provide a comprehensive understanding of its position both
among the major powers and developing countries, and to explain and analyze the goals,
factors, and problems of its policy since the Cold War era. This course induces the interest

of students to extensively interpret China’s engagement in the international context.

a8.314 Fatiduuazngumnenisgsialuaygfinaguinlvsuasiu 3 (3-0-6)
SI 314 Business Regulation and Laws in GMS and China
npmnswagseifsutetifunssitlumiuduiusmaasvgianadiunsduaznisamu
sgwhaUszina sudsnsdiiuuleuemaassgiarlunsouniniAas A
Business Regulations and Laws in economic relations both international trade and
investment including the implementation of economic policies in both bilateral and

multilateral frameworks.
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84.315 aMenduiienisaeanslussdng 3 (3-0-6)
SI 315 Chinese for Organizational Communication
(EwuiinAnwitaeurity 2a8v.114 uaz 2am.115 v3e dinanisaeuinsziuanug HSK sziu3
Juduly)
vinwennsilauaznisaunuinuIudfienisindedeaisszninsyanalussdnsuazszning
8IANT ATBUARUNITHANLNY NSUTEYY nMedmdes Msduntvainuainanunisaisiaes Tas
naesaunsTouananelimeudy 9
Emphasis on listening and converstion practice to communicate with others within
the organization and between organizations,including appointment, meeting, banquet

Jinterview simulations and short correspondence writing skill.

§6.316 LATEFNINITILBRUT ALY 3 (3-0-6)
SI 316 Economy and Governance Contemporary China

JEUUNTLIBY NSUNATEY WaslATWNadu é}guwimiﬂg‘ji’aé’mm e a.a. 1949 Wleugns
Ufsuuazmailalseme dssuuiasugiamainwuudsauilon Tu a.a. 1978 audiadaqgiu

Political system, governance, and the Chinese economy Since the social revolution

in 1949, the policy of reform and opening up the country into a socialist market economy in

1978 to the present.

f8.317 laseuudnnssugusenaunisiu-lanAnen 3 (3-0-6)
SI 317 Entrepreneur Innovation Project in Global China Study

nsvlassuanusenudymnaulaiedmundndusinddnenmlunaialuiu-landnw

Developing a project to propose potential product(s) in Global China study market.

Ay anLaaN
§6.321 N133AN133INAAING 3 (3-0-6)

SI 321 Digital Business Management

[V
a v a

LuIAnAduURUsENaUNIS MIBATIZRlENENINEINY 1aNN1SINNITINITILEIIHE
Alswagganaiediay n1sUselivaninwindon N19LENa319gINMATUUTUA NISTHULKUTINY

NAENSNI9NITNAA Aaendurinwensidmalulagineg nilussrulsena uazginaguilug
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Entrepreneurship concepts, SWOT Analysis, Business model, Social Enterprise,
Environmental Scanning, Digital Business branding, Business planning, Marketing strategies

and technology skill in Thailand and GMS.

a.322 Temamaudsiumaasugialuaygfiniaguinlag 3 (3-0-6)
SI 322 Economic Competency in GMS
waAauaziasesileflflumsiesginlenianiissia nudueiesfloadeln Wy szuu
asaumanimaniuazuuaauazinueididulunsldFinuaznisien wu finyevnanisiu
The concepts and tools used to analyze business opportunities, which including
modern tools such as geographic information systems, and concepts and skills needed to

live and work, such as financial literacy.

#6.411 madannsladafnduazsinslaguniuluiunazeygfiniaguninlus 3 (3-0-6)
SI 411 Logistic and Supply Chain in China and GMS

ALY 1AT98519 dnvis MaonlIuANAIAYLazn1TIAnITIEUUladafnduazriele
U adilensuimsdansluduninadeudne Tuadeu uazarudesleswesduduazuinis
naenudoyatIansingg sewinsanudiiteliiiusyavsamdnuduyuuazianlunsmeuaussse
ANFDINITUAZNITHAILNANEA NN AT TUUITY

The meaning, structure, characteristics, as well as the importance and management
of logistics and supply chain, for managing the circulation and transfer of g¢oods and
services. Including various information between institutes that provides time and cost

efficiency in response to the competitive advantage.

dd.412 mwﬁmﬁaqiﬁamsviauﬁm 3 (3-0-6)
SI 412 Chinese for Tourism
(@ wSutindnuniiseurtuy 2an.114 uaz 2an.115 %3 Hnanisaeuinsziuadug HSK seiu3
Huduly)
vinwemsilawarnsaununnwduienisszneuandnlugsianisieadisawaznislssusy
maamummiﬁaaé\’uLﬁa’m%’wmmmsﬁmLﬁaﬂuﬂizmﬁ%u
Emphasis on listening, conversation practice in the career of tourism and hotel

business , as well as basic knowledge of tourism resources in China.
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d8.413 anwrIudmsudinaunan 3 (3-0-6)
SI 413 Chinese for Tour Guide

(EwuiinAnuiitaeurity 2a8v.114 uaz 2am.115 v3e finanisaeuinszduaug HSK seiu3
WHuduly)

Boud unum wihiluazaadnyuzveasiagmead A duduatwIusazannuifiduiu
dmivanudaamed 1iun wmada wazdsnisinies deyaundmisniiomissssuyAuazunas
voadien meUseTRmansuarlunand seludsemdlvewazsisUsznea

Study the roles, duties and characteristics of a tour guide. Chinese vocabularies,
idioms and knowledge needed for being a tour guide, such as tour techniques and
guidances. Information of natural attractions, history and archeology attractions both in

Thailand and abroad.

d6.414 neIuian1sAaUTATERU HSK s2dunans 3 (3-0-6)
Sl 414 Chinese for HSK Proficiency Examination Level
(@ wSutin@nuniiseurty 2an.114 uaz 2an.115 %3e Jnanisaeuinsziiuadug HSK seiu3
Wuduly)
Ansgideany Anduvinugmsile Mgty madeu saiaimssiassmsaeuiaszduaug
HSK sedunans ieidSuvinwenisideasy uazasauumeiaunsvideaeulilddugvsua
Practice the analytical skills in listening, reading, writing as well as the simulation of
examination in order to build understanding and to reinforce effectiveness of examination

answering skills.

f8.415 wulRauazuudny TunmsAnerdu-lanAnen 3 (3-0-6)
SI 415 Concepts and Approaches in Global-China Studies

Jatfunsfnwiunfn wuafiney uagvguiiferdesiun1s@nw Global-China Studies
TnenszuiumsuagnainidsanseyulunnuiyuvosUssiiuszdulanuaznsiwasuulamesiues
gnnanmdsluidesneg etagliiniGouannsaesuiensounuirdnmadenludeivnisdiaun
Finuraninenmauariningunisfinm Global-China Studieslfognsnsaunaudsiu

Instructs in the area of Global Studies' core concepts, approaches, and theories. The
processes and dynamics impacting upon all aspects of global issues and China’s

transformation will be discussed through various topics. It enables students to alternative
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explanations and academic repertoires that develop their inter-disciplinary and professional

skills in Global-China Studies.

dd.416 n1sARUS9TINTRVEINITY 3 (3-0-6)
Sl 416 Chinese Transnational Mobility

[ 1

anuduitusinurAveswnIuiddeussmadivieg liiasdunisnsgiwessy wu fi
uagnthenuesigiinetes iduiu uasinanitlyss wu aunaznguau sulduiuddndua
Ungsna we Uiy wazdndne (Jusu

Chinese’s transnational interactions that affect to target states, such as the actions
of state : leader, governmental departments and officials and non-state actors : individual

and group, as multinational corporation, entrepreneur, trader and student.

f6.417 Useiiuniedenuuazdsuandasluiy 3 (3-0-6)
SI 417 Social and Environmental Issues in China

Jaym nsitmun ulsvsnazgnsmans maluladuavuinnssuiiAsitestuuszifums
Fipuuazdawindonluiu

Problem, development, policy and strategy, technology and innovation that related

to social and environmental issues in China.

Lanuﬁ'ﬁmssuLLazm'mLﬂuﬁﬂsznaumﬂuaqgﬁmﬂ&juﬁﬂm
FvnantsAu
d8.211 g3naEnIsnaw 3 (3-0-6)
Sl 211 Startup Business

Snwaznisiluaniindn Jadeiivilianisnsndnsanioduman lnedundousin
nszvIuMsAndeenuuy Matsuduladeidesiu massdulefeuuutinamu Fousnsdaniv
swisluseauUszine 2ilnA gnanalan

Characteristics of startup and key success factors by using design thinking process,
evaluation initial and investment idea, studying startup cases in countries, regions and

global levels.
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a6.212 walulaguazudnnssulunisusenaugsia 3 (3-0-6)
SI 212 Technology and Innovation for Business

anuivisumelulauazuinnssufifinisiamnegwrnilutlagtu uasluedosde
fanansathundsggndldlunisiaunaud vinsuaznisdanisgsalulaneunanld Téun fiem
voanalulad Al, Blockchain, Data Science, Metaverse 1usu uenanniasfnuilassadrefiugn
uazaunFonvesUszmaly GMS wazdu Irdnslduazdanuniousonissesiuanuudsunyas
pumaluladluszdvle

Illustrate the advance technology and innovation that can apply to the product and
service development. The course will concentrate on how to apply new technology for
business agenda such as Al, Blockchain, Data Science, Metaverse. In the meantime, the
course will unveil the potential and infrastructure of countries in GMS and China in order to

clarify the development scheme.

de.221 nswauuazuianssumsdsnuuasasugialuaygfiinaguinluauasiy 3 (3-0-6)
SI 221 Socio-Economic Development and Innovation in GMS and China

miWWUWINE%ﬂaJLLaSLﬂi‘Uﬁﬁﬂuaﬂéﬂ”ﬁﬂﬁmjmLL%J"JWISUQLLﬂ%%‘uI@EJﬁﬂHWEhHLLNUWGMUWM%@
Wlgu1801AST UNUIMTDINIALBNTY NTNYINTTTTUYIRRALNITINTINGIUAITUNTLAUNITIAY
sudefnvuuiliimnedsnuassgivlunduUssmammariifioaisuinnssumsdsauliaonadosy
nswasunlasesamaiweunalulad maidesuasiasusialulan

The course is to examine the socio-economic development in GMS and China
through national development plans or national strategies. The role of state and private
business sector are the key actors. Furthermore, the trend in economic and social

development are to be explored in the decoupling world discipline.

§6.321 A15AANTFINIAINA 3 (3-0-6)
SI 321 Digital Business Management
wnfnaududuszneunts nmsiwszilonaniegsna ndnn1sdantsgsRaefinaaa
ﬁﬁiiLLazﬁqiﬁﬁ]Lﬁlaﬁ\‘iﬂm N15UsEuaNINKINGeN N15EBNATNTIAILATUUTUA NTUULNUTINY
nagnsventsaata saenauinuzmsliineluladine ilussdulsama unzginiaguiinlos
Entrepreneurship concepts, SWOT Analysis, Business model, Social Enterprise,
Environmental Scanning, Digital Business branding, Business planning, Marketing strategies

and technology skill in Thailand and GMS.
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ad.322 Temamaudsiumaasegialuaygfiniaguiilag 3 (3-0-6)
SI 322 Economic Competency in GMS
mAauaziedesiieflilumslinsgivilonianiagsie saudaaiedloatela Wy szuy
asauwmanimansuazuuaauazinueidudulunsldFinuaznsien Wy finveynanisiu
The concepts and tools used to analyze business opportunities, which including
modern tools such as geographic information systems, and concepts and skills needed to

live and work, such as financial literacy.

86323 \swgnafiBealumswaunlusyglinnaguiinlas 3 (3-0-6)
Sl 323 Green Economy for GMS Development

WAWINTATEINAATYY a5 UIEUANUMTDULAL LANANAUY DL UIARLATYFN A
Weaueswgnangwigu (circular economy) LaglAsygnatINm (bio-economy) $IuRINSALIY
ulgu1efInaLazUaIin

The development of a green economy, the similarities and differences of the green
economy concept with the circular economy and the bio-economy, including implementing

such policies and restrictions.

#9314 dovsRunaznguanenisgsivlusyniinaguinlvsuasiu 3 (3-0-6)
SI 314 Business Regulation and Laws in GMS
npmnswagszifsutetifunssitlumiuduiusmaasvgianadiunsduaznisamu
sgwisUssna saidsnsiiiuleuemaassgiarlunsourinifas
Business Regulations and Laws in economic relations both international trade and
investment including the implementation of economic policies in both bilateral and

multilateral frameworks.

8.324 AnudsBumsdenslusygliniaguiinlas 3 (3-0-6)
SI 324 Social Sustainability in GMS

wwadaATuAmIsdIauaunsey SDGs Tuftufioynfiniaguiileg fanienisiamn
n3wensuyudludunsing msildusn msdanstymenmeinausudadgmildenleiv
Pammadeny wssgiawazmadiodugiinie wiousisAnulonialumstauuinnssumadaenls

LRNISWRILINTIEUINNNTUAN N UTNAUBUU
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Social security concept based on SDGs in GMS, Direction of human resource
development in education, Participation, Management on poverty and other problems
related to socio-politico-economic condition in GMS, and Opportunity for developing social

innovation.

d6.325 N193LAILRIATINT 3 (3-0-6)
SI 325 Project Analysis

Whlakavanunsaminszaluan dnsiAnan yar1dagdu yarowian dnsnanaulny fn
Housien Funuuaznausglovi waglditmsiunzauioussiuaundululfvedasenis anu
AuAnvadlasants ufsansasFouidieulasins dedenlassmsiuanganiuinguszasdls

Understand and be able to find cash flow, discount rate, present value, future value,
rate of return, depreciation, cost and benefit to be able to choose appropriate methods to
assess the feasibility of the project and compare projects to select a project that is suitable

for the objectives.

#8.326 laseauudnnssugusznaunislusygiiniaguunlug 3 (3-0-6)
SI 326 Entrepreneur Innovation Project in GMS
o 3 =i ) a o caa o a !
nmsvilassnuandssiiulgmnaulaveiauindadunnddnenmlunatalueuginiagy
Wl

Developing a project to propose potential product(s) in GMS market.

v entdan
d8.411 nsdansladsfnduasialdgumuluSunazaygfiniaguiilug 3 (3-0-6)
SI 411 Logistic and Supply Chain in China and GMS

ANNNRLIY TATIES1Y dnwly AaRRIUALEIAYLAZN1TINNITITUUTadaRnduasiisly
gUnu adfiemsuimsdanisludunisiadeudne Tuadeu uazarundesleswesduduazuins
naenudoyat Iy snirsanuiiiieliiussansamiudunuuaznalunisneuaussde
ATUABINITLAZNITHAILIANYAINNIINITUY ST

The meaning, structure, characteristics, as well as the importance and management
of logistics and supply chain, for managing the circulation and transfer of goods and
services. Including various information between institutes that provides time and cost

efficiency in response to the competitive advantage.
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§8.421 n1aduaznisasnulusugfiniaguiinlag 3 (3-0-6)
SI 421 Trade and Investment in GMS

miwgﬁ%awizmm‘luauqﬁmmjuLuhfﬂm ANUTINTIMAUATEFAITENI U SEmAlUNE Y
ﬂizmmqgﬁmﬂdmﬁﬂm ‘U‘VI‘Ustuaqﬂist,iflﬂmwﬁé’]uwvnﬁLm‘wgﬁﬁ]LLazadﬁﬂﬂﬁwd’NUismﬂﬁﬁ
m'aﬂfjuﬂizmmaqgﬁmﬂdufﬂm ﬁu’qmqé’mmwﬁa N13A7 NITAIYU UAZN1TUIANT savielana
LAZENI9NIIAT LLazmiamumaﬂmaiuauqﬁmmjmuhfﬂm

The economy of the Greater Mekong Subregion; international economic cooperation
in the Greater Mekong Subregion; the roles of the superpower and international organization
in the Greater Mekong Subregion in terms of economy, trade, investment and service, as

well as trade opportunities. And Thailand's investment in the Greater Mekong Subregion.

ae.422 wadnamaasughauaznmafiosluoygfiniaguinlug 3 (3-0-6)
SI 422 The Dynamic of Politics and Economic in GMS

fimunmasagnsisuuaminisdies anuduiuslunisnindeddungugliniaguusicn
Tos saudsenuduiusiuagnsduindoumanssgiaidusazuonniinn naunausslond lnssads
marsugia nadles ulsueniswanwazanuduiusideiuslufiuiidenaniiinadenisiam
Uszimalunmaasugiawaznisdies

The course aims to illustrate the dynamic of politics and economic in GMS. The
subject explains the relationship between internal and external regional relations, including

interest groups. The impact of the relationships are to be explored.

d6.423 widunanuaLienziuaandela 3 (3-0-6)
Sl 423 Great Powers and Southeast Asia

unuIuazdnuuzresnniiowmsnatungulssnaedens fueanidedld faain
Usgihuausiudonazmnudnunds iwﬁu’ﬂmmaauﬂﬂ’%’aﬁhm fifidnnasenstmuaulouieuas
gmsmanivasUszmamnsunatungulssmameifony fusondedividlussduiguazginianield
ASEAN uazsefuayiinindus 1Wu GMS ieamnsneduisuariinsesisuuuuanuduiusnng
Wasuwas waranuriime sewiamnsnnatuiedeny fusenideddluanissud 21

Roles and characteristics of superpower politics in Southeast Asian countries. both
from cooperation and conflict issues including checking various factors influencing policy
and strategy formulation of superpowers with Southeast Asian countries, both at the state

and regional levels under ASEAN and at other sub-regional levels such as the GMS, to be
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able to explain and analyze the relationship patterns change and challenges Between

Superpowers and Southeast Asia in the 21st Century

a.424 Sepunaznussusauadislusypinaguninlos 3 (3-0-6)
Sl 424 Society and Culture of Contemporary in GMS

Uizi’amamﬁmﬁmuﬁiiuLLazmmé{’uﬁuﬁ‘maaQﬂﬂwHqﬁmmjmLL;J%E’]IGUQ NaIAN9FIAL
Susssuveseyniininn luuFunveslamainiuasmsidsuulamaasugiansiilewessgiinig
'US']ﬂgmiaiw'1aé’qﬂui’@uuﬁismiwaﬁﬂua%ﬁﬂ’m&juLLﬂJﬂfﬂIm 017 3oy msnaneiduidies
inALaznen Jausssulszanfioy Jausssuges Wudu

Socio-cultural histories and relations among people in the Greater Mekong Sub-
region. Socio-cultural dynamics of the GMS stimulated by globalization forces, political and
economic transformations. Contemporary socio-cultural phenomenon in the GMS e.g.

migration, urbanization, gender and sexuality, popular culture, sub-culture and so on.

d6.425 anuvmevasiymdawandesluaygiinaguinlos 3 (3-0-6)
SI 425 Environmental Challenges in GMS
mmﬁwmwwéfmﬁmmé’amLLaziz‘uUﬁLﬁﬁiuaggﬁﬂmduﬁﬁIm ANNFURUTTENTNNS
WauAsegRiuNNeINIsTTIITALATAINdDY LagAINAFLYBsAIRdRLTREN TN
The environmental and ecosystem challenges in the greater Mekong Sub-Regions;
the interaction between economic growth and natural resources and the environment, and

the effect of environmental pressure on development.

f8.426 NTUINIINTNEINTUYWE 3 (3-0-6)
Sl 426 Human Resource Management

U‘VI‘UWILLazmmﬁﬂﬁﬁwaﬂmw%mw%’wmﬂ'imgwsf NANNITHALNTEUIUN1TVDINITUINS
%%Wﬂﬂﬂillié‘w‘c’j 919 mm’mmum%’wmﬂiwwé NTATINLAZAALADN NITUTUITAINDULNULAE
a¥annns nsineusuwaziuiyraing nsusadiu Jusu Yszandldwdnnisdnanlunisudms
w%’wmmwwééfm%’uaqﬁﬂﬁﬁy’qmﬂLaﬂﬁuuLLazmﬂ%’g

Understanding the role and significance of human resource management.
Comprehensive review of key human resource management concepts, processes,
techniques, and issues including human resource planning, job analysis and design,

recruitment and selection, compensation and benefits, training and development,
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performance and evaluation etc. Critically understanding the application of human resource
management concepts and principles through contemporary human resource management

cases in both state and private sectors.

ANSIANTSNISHIBATIEN
v nendefu
dd.231 qmm‘wniiumivimLﬁa'JLLa:U'%mi 3 (3-0-6)
Sl 231 Introduction to Tourism and Hospitality Industries

UNUIM AUdIAY @Qﬁﬂi%ﬂ@ﬂ%@d@@]ﬁ’]%ﬂiiuﬂ’]i‘Vi’eNL‘ﬁEJ’JLLaz‘U%ﬂﬁ NINEBININIT
vieadlen dnwasy Ussun LLagﬂﬁ’iﬁlﬂﬂ’liﬁqiﬁﬁ]ﬂ’]iViE]ﬂLﬁEl?LLﬁ%ﬂ’]iU%ﬂﬁ AADAIUUNUINVOIDIANT
fna q MAgdedunsiauigaamnssunseafisruing sufauiufiasunisuseneunis
3319 VieuflenvesnIAensy @01un15o) Uy LLasLLu’ﬂﬁmmqmammsmmi‘viaﬂLﬁEJ’J

Role, importance and component of tourism and hospitality industries, tourism
resources, characteristics, type and management of tourism and hospitality businesses, role
of organizations involved in the development of tourism and hospitality industries,
entrepreneurship practice guideline, private sector tourism, current situation, problem, and

tourism industry trends.

d8.232 Qﬁﬂ'\amﬁuaw%'wa'msn'ﬁvimL1'7im 3 (3-0-6)
Sl 232 Geography and Tourism Resources

o

AIUNNIY AFIUAIATY WAUINTT wazANUFuRussenitgimansiaznineInsnis

v [l
) I

vioadien glimaniveamineinsnisvieniien guasdvesnisvieaiiendeiud gungiinaznis
viouiien Qﬁmam%mswﬁﬂLLazQﬁmam%msmwLﬁamiviauﬁm

Definitions, significance, development, and relationship between geography and
tourism resources, geography of tourism resources, demand for place-based tourism,
temperature and tourism, transport geography, and physical geography for tourism.
§6.233 Winnssun1sviaaiilengaRaia 3 (3-0-6)
SI 233 Digital Tourism Innovation

m’mumaﬁuaﬂm'ﬁﬂauﬁaﬂuqﬂa%ﬁa Msiauiosdinsezifiednasunisviondien ns
Fansiasugiautstiudmduiiin nsvuds ssanisviesiisteeulay waluladladadnduaznisdu

N133AN1sNULEARATIUNANIalagATTamAlLlaE e Anssudnveuiedlugaddania nagnsnis
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a$anuduiusfutnreadioamiunisaainiava nslddemaluladiniluniseadieaniuaiiyg
aulafimwiadeinnuay Tmussu

The meanings of tourism in the digital age, smart city development to promote
tourism, management of sharing economy for accommmodation, transportation, online travel
business, logistics and aviation technology. management of shows and festivals using digital
technology, tourist behavior in the digital age, relationship building strategy with tourists

using digital market, the use of new media technology for eco-tourism and cultural tourism.

56.331 gsnaan1imenlugnamnssunsviaaiiien 3 (3-0-6)
SI 331 Startup Business in Tourism Industry

dnwarnisiduaniindn Yadedviilansndndianiedumar lnen1sduindeusin
ASEUIUNNSANLEEBNLUY (Design Thinking) nsuszidiulewiieidedu nsuszdivlodouuuiin
amu Bouinsdlamindnivssfavedinegaarnlan ufsnsinieudoyagsfatiauslunuiinis
(Pitching Presentation)

Characteristics of startups, success and failure factors of startups, design thinking
process, preliminary idea evaluation, business idea evaluation, case studies of startups and
Thai business in the global market, preparation of business information, and pitching

presentation.

d6.332 ulguy n{]wmaLLazﬁ&JsiiumivimLﬁﬂ'aé’i'\iﬁu 3 (3-0-6)
Sl 332 Sustainable Tourism Policies, Laws and Ethics

ﬂ?ﬁmﬁﬁﬁmLLﬁ%ﬁ’]'ﬁ%ﬁ’]ﬁiy“US\‘iS%LﬂEJ‘ULLazﬂ{]‘mﬂ‘&JLﬁﬂ?ﬁuqmaﬂwﬂﬁﬂmﬁﬁa%ﬁlEJ’J S
W.5.U.n5Meufeuvislsemelne, W.i.u.ﬁjﬁfﬂﬁ%ﬁmLLazﬂﬂ@mﬁﬁ W.5.U. ALY W.5.U.9neu
WYASTIA W.5.U. @0T1UUTAT W.9.U.5208UUSMITTUAITIED9RNET NIETIUAIAUA AIENISIAUNG
28NUBNTIYRINITINT N.5.U. Llusuaniu Jusiudng Aadinguasiiiisdneianiu wiswid w.s.u.
duasunazsnuiqaunmdnndeunsiwii w.s.ulsusy ws.u. avaunas AuasesaunIaY
Uszanasenns wazn.s.u.Aan1ns 1usu

Importance and essence of regulations and laws related to tourism industry such as
the Tourism Authority of Thailand Act, the Tourism Business and Guide Act, the Immigration
Act, National Parks Act, Service Places Act, Administrative Act of Pattaya City, Royal Decree
on Taxes for Traveling out of the Kingdom, Act on Ancient Sites, Antiques, Objects of Art

and National Museums, Enhancement and Conservation of National Environmental Quality
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Act, Hotels Act, Employment and Job Seeker Protection Act, Revenue Code, and the

Customs Act, etc.

56,333 mMsvisailgazuuuul 3 (3-0-6)
SI 333 New Tourism
LLmﬁmLazmiﬁwmmiﬁaaLﬁmgﬂLLUUTM@J%’@&mEmeLLaz’;’wuﬁiimﬁaﬂ%’ﬂ%’w%’wmm
pgniusEAEAmuardsdu Anvianuidsunlamiaasusio dsnuuayiausssy Ndwmadenis
Usudsuguuulmivesviondien mevieaiteaguuuull Fmaviendisaidva nsviendivufiony
fana Msvienflsnuuiuinyey Lazmsvisafisasunuuduiisjaiunisainszaunisalves
tivieaien msuflutlymdunnden wnswsia dnunaznisildrusanvesusy uaznsviesiionds
GERNGRR
Concept and development of new tourism model in both physical and cultural
dimensions for efficient and sustainable use of resources, the study on economic and socio-
cultural changes leading to new travel pattern, new tourism trends: digital tourism, tourism

for all, responsible tourism and other tourism patterns that focus on experience, solutions

for environment, economy and society, local participation, and creative tourism.

#6.334 gidgyaesdutiteniswaunuianssunisvieaiien 3 (3-0-6)
Sl 334 Local Wisdom for Tourism Innovation Development

mmummamﬁ{]mjmﬁﬁmau dnvauzanzngideuvedityuoy UseiRauduun
LarANVAINTATEvesRusISIVeIdY nsduaSunIsandlel NansEnuIINNISTaniel way N3
ﬁmﬁ{]ag@wﬁaﬂﬁlumi’mf‘i’umiﬁwmui’mmsumsﬁaaL‘1'7im

Definitions of local wisdom, geo-social characteristics of local lifestyle, history, the
diversity of local culture, tourism promotion, the impacts of tourism, and development of

tourism innovation based on local wisdom.

§6.335 N133AN1TFINAINTTVIBAUNYIRING 3 (3-0-6)

SI 335 Digital Tourism Business Management

[V
a v a

wwrRnAududUsenaunis Nsisieileon1aniegsia nannsdanisgananeiueaIan
Alsuazgsfaiiadeny N1sUseluan InuIngey N15IEeNa31935NLATLUTUAULNUFIUAY
WNzaNvesnule e AN TLY T uNI9NIIAaIn NSIWEULKNUEIAY N1Taden ndnualuag

WUmianegsia N151939mMeEsha nagnsn1snimsaaia inwensldinalulaguaznisidenlddeiite
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mMsUszduiusiaznsiiauefinuniegsia nMsadeasduiiusnisgsia Feudngmaned
Aendesfiunisuszneugsislugaidsia

Entrepreneurship concept, market opportunity analysis, for-profit and non-profit
business management, environmental assessment, choosing the right business/brand for
market competition, writing a business plan, creating image and business goal, business
negotiation, marketing strategy, technology skills and media selection for advertisement,

brand identity presentation, creating business connection, and laws for entrepreneurship in

the digital age.

#8.336 HUsEnauNIsNIviaaiien 3 (3-0-6)
SI 336 Tourism Entrepreneurship
v & v oA Y- a Ql' aa o v o= o &
F’YJ’]@JELUENWULﬂEDﬂULUu%U’i%ﬂ@Uﬂ’ﬁﬁqiﬂ‘\m@QLVIEJ’JIUE!?W@?]V]@ I@SLUUQQ%N@@UWNE%&U
nsInsegInalvivesiUsenaunsvieniiey Ivinuelun1sinseilon1an1egsna N1SIUANEINT
| q' cs' Y 1 a a 1 PN A a a a a
V]’PNL‘VlEJ?L‘WE]IV@J?‘WUEJ@JIU?]Wi‘Ui%ﬂ@‘Uﬁﬁﬂ’ﬂ‘W@ﬂLV]EJ?’P]EJ'N@JR]iiEI’]U’ﬁm HANTN LazdUseananIw
Introduction of tourism entrepreneurship in the digital age, basic steps to start a
tourism business, skills in market opportunity analysis, business planning based on ethical,

quality and efficient tourism business.

58.337 lasasuuianssugussnaunisitunisvisailen 3 (3-0-6)
SI 337 Entrepreneurial Innovations in Tourism Projects
a¥sassAuinnssumanisieadisriianmnsaduiunisluguuuuvesgsia nsvesen Ll
yan1 51951018 uazadassdnisieuiedlmifiiqauain Feudnszuiunisusnniseu
(Hackathon) nM1seenuuvuinnssuegrseiiuiioatuayunsiduaniimen (Startups) Tugsia
vioadien a]uﬁqsfjgumaumiﬁ']Lauaim’mﬁﬁa(Pitching Presentation)
Creating tourism innovation for business operation, expanding, adding value,

generating income, creating new qualify tourism; learning Hackathon process, designing

urgent innovation to support startups in tourism business, and pitching presentation.
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d8.431 mmé’anqmﬁaqsﬁwia%ﬁm 3 (3-0-6)
SI 431 English for Tourism Business

Taseade frdnyt duruniwnsinguiiiileniisafuuundumsvieniien Tsusy way
fauwinwelunmslvideyaifafulsusy uasuvawiouilewng 1

Practice English skills needed in real-life situations used in tourism business.

#6.432 wdnTuNuINISENIsvinTien 3 (3-0-6)
Sl 432 Principles of Recreation for Tourism

WLIAALASVENTUNUINTG bAKA AINYNY WAILINTT USELAN Wagn15annanssutunuinig
Tuguuuusing 9 ethluvsuldlunisdansnisvieadien

Concepts and principles of recreation: definition, development, classification, and

organization of recreational activities.

#d.433 N15USN15N1SYIRaen 3 (3-0-6)
SI 433 Tourism Service
AMUSLUR9RULNEINUNITINNITUSNNISWALUINNTIY Mnuelun1AT1ZiwaTas19d55AIY

Y o

3
uinslugaddvia nsamuinuenieiuyadnamuaznisdeasedaiuszdnsaim nsanauny
\BanagndadviadmiunisdansuinnssumsuinislussiaviesfioniieliAnnsifiuyanuazes
waweladedlyuinig

Introduction of service management and innovation skills in analyzing and creating
services in the digital age, developing effective personality and communication skills, digital
strategic planning for managing service innovation in the tourism business to increase value

and customer satisfaction.

ad.434 ladanndiiNen1sianisnisvieaiiien 3 (3-0-6)
S| 434 Logistics for Tourismm Management
miﬁquﬂﬂ’]‘iﬂ’i%ﬂ’m\‘i’lu%ﬁﬂ’j’l\‘iﬁﬁ]ﬂﬁﬁwﬂl’]ﬂ'7]Lﬂlaﬁﬂﬁﬂ’]ﬂ%a%aﬂﬁﬂﬁauﬁﬂj (Physical Flow)
Nndumsguanemalagliifidefionatn silkinvieainlssunuionolagsgn
The management of coordination among activities for perfect physical flow of

tourists and the highest satisfaction.
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§6.435 uuaRAn1sHiBdisretedsBuiianisansuleutenisisadien 3 (3-0-6)
Sl 435 Sustainable Tourism Concept for Tourism Policy

mnAnmviesfisegdiduuaznsiruaulouenanisvieaisregnadadulneyssynd
LAANIHAIINTMeLTE MINULaznsiansnsvisadielusziusiieg Tagysunnisia
mefaussn Anndon miles swgia uardsay unumvesaiiites welanisiieszi
UlgU8 RANNITINUHY ﬂ'ﬁzmumﬁﬂﬁ’lLLNqulﬁmam%LLaﬂmﬂmi nsiukukerlasIN1sdng
UatRnsUsediuuazinna nsudnsulasansganudnsa Anwainnsdisiuwuy

Sustainable tourism concept and policies, applying tourism development concept,
tourism planning and management by integrating cultural, environmental, politic, economic
and social dimensions, roles of stakeholders, policy analysis and critical techniques,
principles of policy planning, procedures of strategic plans and projects, implementation of
plans and projects into action; assessment and evaluation; case studies of sustainable

tourism management and development.

d6.436 nN1sIANITHaTMIWRIUIInGlud 3 (3-0-6)
SI 436 Management and Development of MICE

ATIINY B3AUsENEU ANLdIAT AmsugIwAeafugnannssuntsuinslugsialud
MsEL Tinwens3nUTEEILILNTIRA M3Tainssans msdansveadiuiierdusisia fnw
aaﬁﬂizﬂaULLazLLiag\ﬂ% ST IUNUIMTBILRaraeAUsENeY ﬁdwa&iaﬁq‘sﬁwazﬁﬂﬂm N1IWAIUN
vinwgmamaluladifiegsianisussyuuasmsdauansdud msiauimNaansasumsiausly
uRwds (Pitching)

Meaning, composition, importance, basic knowledge of hospitality industry in MICE
business, development of international meeting skills, exhibition arrangements, reward
strategies in tourism, component, motivation, role of factors affecting business and society,
technology skill development for business meeting and exhibition, and development

presentation skills for pitching.
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d6.437n153AN1suna i Tienagnededy 3 (3-0-6)
SI 437 Tourist Attraction Management

Usedh Ussavvesundsvioniioatsssusfadntu uyudadietu uwndmeadeinis
Sausssu uwnawlondiedlud unumuasdnvauzvewrawieaiien n1sawl ofuun n1sianas
LLazmsmmmaaLma'wimLﬁaﬂuﬁamaqmmé"ﬁu

History and types of natural and artificial tourist attractions, cultural tourist
attraction, new tourist attraction, role and characteristics of tourist attractions, development,

regulations, management and marketing of tourist attraction in sustainable terms.

§6.438 snsaumAniiAansiiNonsUIIIIANIsNITiBaLTen 3 (3-0-6)
S| 438 Geographic Information System for Tourism

wnAn WéNs sruvasaumagimans (GIS) lunisvieadion szuudeyamagiimansly
gruzrenaosdelunisliunddoya nsdsn warlinssideiuiidionsdnaulalunisuinis
Jnn1smsvieaiiien

Concept and principles of Geographical Information System (GIS) for tourism,

geographical information system as a tool for providing data, exploration and spatial analysis

for making decision on tourism management.

LONNITIANITNINYINTNNFIANTAIUSTTU

A nanveAu

§6.241 NUNIFIRUTHUSTTIY 3 (3-0-6)
SI 241 Social-Cultural Capital

a

ANAUMING WUIAR WazndnnnnAdfuumsdany unsInuss LLazgu{]zyjﬁyﬂﬁmﬁu
HunImeeAnauLLINRE SunnkaruS undeaslng Tnetliifiunanuuaniawes NUNY
daan NuMaTusssy AunumuAsygia swudnis@nyinisasisaardu naln nina Tunns
iesuaaunediny Jausssu uazniidyan paonIUliuunUMYe Uiy TansTauLay
Qidayeyr dmsuihundszgnaldlunmsiaiuiwaznisianisnisdeay

Definitions, concepts and the differences between socio-cultural capital and
economic or business capital, including social and cultural capital support. Students will

also study the role of social and cultural capital for developing society at local and national

levels.
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48.242 NISWAILILATEINAASNATIA 3 (3-0-6)
SI 242 Creative Economy Development

WAIUINITHATYEAY FaRs LAz dausssugalvd Lwifinnswaul wagn1siauAsygie
GEMNGERL

Economic, social and cultural development in the new era development concept

and creative economy development

f8.243 N13UIMTNUBIANIUALIINBERUIENBUNNT 3 (3-0-6)
Sl 243 Organizational Management and Entrepreneurial Skills
LLmﬁﬂﬁugmLﬁmﬁumﬁ'mi ﬁ@uuwawqwﬁaﬂﬁmﬁﬁaLLG]'qﬂqmammamuﬁﬁqﬂmwyﬁﬂ

£Y I3

ATVIA NMTOBNWUUBIANIT NITINUNY N1FINBIANIT NMIAUAN NMIFRFULININITUITMNST LuFn

msfugfuszneunts memunguszneumssulval FBnsBugsienSetaungsia Fnvensinsie
uazUsziiulonanisgsnia uazvinuefidnduvesiiuszneumslulanasielysl

Basic concepts of organization. Development of organizational theory from the
industrial age to the digital economy. Organizational design, planning, organization,
controlling and administrative decisions - making. Entrepreneurial concept. Developing a
new generation of entrepreneurs and how to start up a business or business development

analytical skills and assess business opportunities and skills necessary for entrepreneurs in

the modernity world.

d6.341 ARYUINYINUNITIANITNINYININITAIUSITU 3 (3-0-6)
SI 341 Folklore and Cultural Resources Management

ANYNNY WRAIUINT LAZANYAEVDIARTUUIZANAN 9 §m?13qmigsmmiﬂaw‘3mmﬁ’u
mand Aald Lasn15eANIINNEININITAIUSITY AaenIuwNARTIiEIfUARTUASISETIA WA
thedvulUlfifleadrsyad i

The meaning, development, and characteristics of various types of folklore, as well
as the integration of folklore with other disciplines and cultural resources management;

concepts of creative folklore; the use of folklore to create value.
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d8.342 NHUDIANIAUNITWAILIFIALIAIUGTTH 3 (3-0-6)
Sl 342 Groups and Socio-Cultural Development

feUAMUNNIETOI NEN DIANTNNEIRY Lazlasev1enediny mudrguay anudndu
yesnguiunmINaIkarMsdnnsedsaiamsssy unAangqul] eEosmeiauingy osdns
uaztaTetien1edany nadnsngy nguuaznsasundssuanilugnszuaunmstuiadeunisdany
wswgianmaiflesiidssaliAnnisudsuuuas uagmsdnnis

The definition of groups, social organizations and social networks; the importance
and necessity of the group in the development of socio-cultural management; group
composition; concepts and theories regarding the development of groups, organizations and
social networks; group dynamics and empowerment learning groups and management; the
role of corporate groups and social networks, at the community level, national level and
international level; network creation and development cooperation parties, including the
empowerment of various organizations leading to social, economic, and political drive,

resulting in change and management.

d6.343 N13IANTTNINYINTNIHIAUINUTITU 3 (3-0-6)
SI 343 Socio - Cultural Resource Management

WAUINTUaELLIRMREITUNTT AN NEINI e anL Taus ssuTslusE R uUTEnAuaY
FEAVUIUIYIA JULUUAITIANITNTNGINTNIFIANTUUTTTYN TINTIUNUINVBINIATT 8IANT
MBNURaTANAEILELY TR eIt uNsTANIsMENeINs AL TAILSTIWAY NANTENU AINNNS
Wanazn1sdnn1sluguwuusne 9 fmuuulunisdansminginsmedenuinusssy

The development and concepts of socio-cultural resource management at national
and international levels. The course focuses on the role of government agencies,
organizations and other sectors in socio-cultural resource management; as well as the

impacts of development and management.

§6.344 TUUSTINIINETUUALANAMNTINIAIUTITY 3 (3-0-6)

Sl 344 Contemporary Culture and Cultural Industry

[ |

ANUNINBVRINUSTIH TausTINTIady anamnsTuinussy nsvhenudladausssy

a [y

Tugrundudiuntwesuasvgia Juusssulugiuzludasslmilulaqiuuuiugunyiausssy
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[y a

TausssulugiugUSuamalmiuiennusiuiloseauuseme seauninin LagseauuIuI& unuIm

97



29409AN13381I U TEMAlUNTAT AN N TAEN R TMUSTIN NTaseTIElfanTausTTLLAaY
gaavnIsIAusTsL Tansaieuiliuiaudme s

The meaning of contemporary culture and cultural industry. Understanding of
culture as part of an economic capital. Culture as a new creation based on a multicultural
basis. Cross-linking analysis between culture in relation to economic, social, political and
cultural structure as a new metropolitan area of national, regional and international
cooperation. The role of international organizations in creating cultural diversity. Creating

income from culture and industrial culture, including creating spaces for cultural products.

d6.345 walulagnun1sannis 3 (3-0-6)
SI 345 Technology Management

Y

wRawazIsNsldinalulad Jeya inweddvialunisdanisninensniedinniausssy uay

Wuguwuumsldmelulad doya vinweRdviamenuies
Concepts and methods of using technology, information, digital skills in managing
socio-cultural resources. and develop patterns of using technology, data, and digital skills by

themselves

f8.346 N3TUIUNTOYINBUALZATIETIANIANNISIAIUTITH 3 (3-0-6)
SI 346 Cultural Heritage Conservation and Creation

WUIAA AMAT UNUINKAEAUEIAYTBINTANYITIMUSITU NITYTIINITUUIAA N1TEIIU
SnwnazeydnvusanmsTausssy suazihlugnisysaunnisesdanuimaduiiisideaiionts
ausn¥uariaul wu nstusannaiausssuluudandududmisimusssy wienisildilu
FULUUYDIUAS 19EIABY 9

Concepts, values, roles and importance of the cultural heritage, also the integration,
preservation and conservation of cultural heritage. This will lead to the integration of
knowledge in all areas related in order to conserve and develop, such as transforming

cultural heritage into cultural products, or using it as a model for other creative works
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6,347 FUUUINITIANIINTNYINININAIANIAIUSTTY 3 (3-0-6)
Sl 347 Seminar on Socio - Cultural Resources Management

Useiutlymddgyrieussifufiunauladenfunsdanismineinsmedanuuas Sausssu
TngnslduwaRnnguiundunwimislunisfinudwsieiusingnisal auhlugnmsinauedseau
Uaymnlugduuuniduun sudinsuanideuanudndiusasnsanyssdiutlymens o

Critical issues or issues of interest relating to socio-cultural resource management.
The course focuses on the concepts and theories as a means to the study and research
phenomena, the main issues are then presented by the students in a seminar, including

brainstorming and discussion of various issues.

Jynaniaan
86.441 n1sHeansen1sIANS 3 (3-0-6)
SI 341 Communication for Management

AUNUIBLAZAINNANAEY 2adUsENoUNAeans ﬂﬂi%@ﬁ’liﬁ@ﬂ’li%@mﬂugﬂLL‘U‘UG}'N 9
nsdeansluannizings Winwensidou wa e 91u Tunisdeans invedustauruaziaus vinwy
nMseasitensuszandusiug vinwznsdeasiiteuweduius n1sdeanslussdng

meaning and significance communication element Communication for management
in various forms, communication in crisis situations. writing, speaking, listening, reading,
communication skills, nonverbal and verbal skills Coommunication Skills for Public Relations

Communication skills for human relations corporate communication.

#8.442 aUUIANEYN 3 (3-0-6)
Sl 442 Lanna Studies

a

nsnefuagiauINITMeiIANIRussY Aauineins gidyan svuuiAsegne n15L3184

A7) <9

n1sunasesvasguvululnniaviiaveslsewmalneuazUsemalndipssndanuduiusiu Ay
391309989550 1U13NTIUNTLNITNYAFUFASIUNVRUIEATBIUATAN 9 TUdUWT  ATNWINTINAY

[y

geunans MalUAsunlatuarnsaNaaIEveIEILL TN TANSNSNensIedsaL Taus T
doftunAayamsssuuanesinid i ensiawivmnzauaonedestuviosiu

The emergence and development of cultures and societies, arts and sciences, local
wisdoms, and economic systems of Northern communities in Thailand and neighboring

countries; the kingdoms’ prosperity, the decline of Lanna dynasties, the consolidated as a
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tributary state, as well as the socio-cultural management for restoring Lanna’s glory, and

local development.

f8.443 QANALIRAUTIIULALRINAONATIATIN 3 (3-0-6)
Sl 443 Cultural Landscapes and Built Environment
ANUFUHUTVRIANNEWINTDUN T TINYIFUAEUYWE N1IHAUUNBAIINLITYIBNNUN

a o 6

UAAYANAIAYAIUNTEUIUNTIAN Y IATTAUSITU NITYTUINTTRUSTTUATINATIALAL

A
Aundeuassdasis

Relationship between nature and human, development of the value and
significance through the process of managing cultural landscapes, integrating with creative

culture, and built environment.

d8.444 Uywd F9ANLaLIAUTIINIUITIUNTTUANEUAS 3 (3-0-6)
SI 444 Man, Society and Culture in Literature and Film
ANYALVDIAIPNLAL TR UTITUAN 9 e?fwi’mgL.’flumwLmﬂmﬁmﬂﬁmLLazmw&Jum% 1ny
WiuAnnTnuyudfduiusfuuummsdientamusss sainsunssuwasnmeunslugusaus
LAY ABNIATY MADATUNNT LAUDNT NN TNIEIALLAL S LS T ULITIUNTTURATANEUAS
Socio-cultural aspects represented in literature and film focusing on interrelationship
studies of man and his context. Presentation of socio-cultural resources through film and

literature as art and media.

d8.445 YIANUSUAZNITNAIUN 3 (3-0-6)
Sl 445 Ethnicity and Development

mnAnfgfuATUSAnv Lz TN AudiRnrfussuudinuuay Tansssuvesngy
ARugAealulssmalng wagkansgnuINNITIRLIsENAUYIRNUG

Concept on ethnicity and development studies, social and cultural structure of

various ethnic groups in Thailand and the impact on development projects.
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dd.446 szuaUIsNUlaNIATA 3 (3-0-6)
Sl 446 Food Regimes and Globalization
SULUUNMIIUTEIRANAATURITEUBUDIMITHAT AT FIANNYATNTTU N15NBTY
AMuFuTusSuazuAnlmiluszuauoms dnaineinisdies esulneemis nmsdnsziduulaninl
21MsiuUlENgAaIMNITUNITNEATLAEN15UTULATIETMNNTHER HanTENy Msasuutas
wavmsUSuvessruUe IS s ueshu sedulan
Historical patterns of food regimes and agricultural societies questions. Reshaping
relationships and news concepts in food regimes. Political ecology, Food sovereignty, New
world order. Food and agro - industrial capitalism and the reconstruction of production. The

effect of change and adaptation of food systems at both local and global levels.

§6.447 NANMIFRATTENINSIMUSTIY 3 (3-0-6)
SI 447 Principles of Intercultural Communication

ANV LA UNUMYBINSA0a15Se NI Taus sl Waunnsuagndnuuianlunis@ne
N5rUILNNTAeATTEINTaINs TN BNSnanazesfuTznounIdinNkar TRUsTIL BYENauay
gefUsENOUNINIY AnuduiusseninsnwiudadlunisdeassenineTausssy nsguiunisid
Fiaussailminaznsuiui amdnvaluasyadnnnannalunisdeansseninaiamsssy deanansn
Uszgnaldlunisdanisnineinsmedsauinusssule

Definitions and roles of intercultural communication, development and theory of
intercultural communication study, impact and components of society and cultural, impact
and components of language, relationship between language and society in intercultural
communication, the process of adjusting to a new culture, and International image and
personality in intercultural communication can be applied in the socio-cultural resources

management.
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§6.448 NAYNTULAZTUIANT IS eALLaANETEY 3 (3-0-6)
S| 448 Power of Local Communities and Social Innovation for Sustainability

LIRRkagnszuIuMsiumsadasuAnen nveagusulunsasinnssumdnaludanis
dyminnudeinisvesnueiieduilodelanuranaranisiuasunuasvugiuvesyunisdsng
Sauussn wag/v3emelulad uinnss Woussgrananthvanonsiamegaddu

Concepts and processes for promoting the capacity of local communities to create
social innovations in addressing their own needs to cope with the changing world based on
their own socio-cultural capital and/or technology and innovation to achieve the

sustainable development goals.

Lanmsgsm'\mstﬁamwé’ﬁﬁu
A enUiAY
f18.243 N15UIMTNUBIANSUALTINYEEUTENaUNS 3 (3-0-6)
Sl 243 Organizational Management and Entrepreneurial Skills
LLmﬁmﬁugmLﬁmﬁuaaﬁmi ﬁﬁumﬁuawqwﬁadﬁmﬁéﬁ%Lm'qﬂqmmmﬁmuﬁqqmm@ﬁa

o 3

f3Na N1TPDNUUUBIANIT NITIIAY NITINDIANTS N1IAIVAN M3AnaUlaNIINITUSING WA
mafugfuszneunis meaunguszneunmssulval BnsiBugsievSetmungsia nvemsiinsie
wazUszidiulonianisgsiia uasvinusfidnduvesiiuszneumslulanasilyl

Basic concepts of organization. Development of organizational theory from the
industrial age to the digital economy. Organizational design, planning, organization,
controlling and administrative decisions - making. Entrepreneurial concept. Developing a
new generation of entrepreneurs and how to start up a business or business development

analytical skills and assess business opportunities and skills necessary for entrepreneurs in

the modernity world.

dd.251 m’mﬁ’uﬂwawqwé 3 (3-0-6)
SI 251 Human Security

faunnsvesuuAnanusiunsneuiuasuuAnANddlia fyfunusiunuesly
ganusiunswesyed Anumneuazm iR vesnuiunwosmyed Hivesanuiunwosmyyd
mMsUszifiuaaiiunsvesyed mssenuuulasinswazulouis meldndnnisuazuumisvesnm

fuaaywd lnefnwiiunsafnwanuduaivesuyudluiifsng o
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Development of security concepts from the dominant state-centric to human-centric
approach to security. Meanings, significance, essential dimensions, and evaluation of human

security. Designing human security projects and policies. Case studies on human security.

§6.252 LATEgNaaden 3 (3-0-6)
SI 252 Green Economy

WAIUINITLATEENAETEY @105 USHUNBUAIIMTDULAS LANFANNAUYBILLIARLATYENAE
Weaiuirsygnanyuigu (circular economy) kaglAsygnatInm (bio-economy) $I8RINSALTY
UlgugAIna LAz taINnin

The development of a green economy, the similarities and differences of the green
economy concept with the circular economy and the bio-economy, including implementing

such policies and restrictions.

#6.351 szuuilaAu3nig 3 (3-0-6)
Sl 351 Ecosystem Services

Tassadne windl anudfey wazanudeuleswessyuuiinafianunsaliuinisusslenily
AUANN 9 16 LU A1IRER mimummalﬂLLazmiaﬁuaﬂgum’iﬁw’m%ﬁzuu MIAUUAYUTTUY
MsuUIMImMeuimusTsuLazdsay Wewuinnuduegitve syvduasnsimuguvuliiia
AudaEy

The structure, functions, importance and interconnection of ecosystems that can
serve benefits in many areas such as production, mechanism control and system support,
System support for cultural and social services, to improve human well-being and the

development of sustainable community.

84.352 nsAseiuleuiedmduaudsdy 3 (3-0-6)
Sl 352c Policy Analysis for Sustainability

auddyvesulevisasisugionudidy nseuuwlAnlunITiAIIERLaraanuUY
ulsuneiiionudsdu nsd@nwiieyssiiuaudiduveslousassarlutlagtu Jamauassa
Tumsussaulimneeudsduresuleviefing1n uaznsoenuuuulouieiiiedaadunsiuasusiiu
danuisiuvesdeny

Significance of public policy to sustainability. Principles and process of policy

analysis and design to enhance sustainability. Selected case studies to assess the
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sustainability of existing public policies, diagnose impediments to successfully deliver the

policy, and design prospective policy to support the transition toward sustainability.

§6.353 N153nAMELAsFERTR 3 (3-0-6)
SI 353 Risk and Disaster Management

sUnuUALLAILaz AofiTR wuadn funou ssAvsznaunaTanisdasiuntsusTn
NANTENU NISLATEUNTT msmauauaﬂum’azgmau LLazmiﬁuﬁg\memﬁﬂma

Risk and disaster concepts, and a basic of procedures, component. Mitigation,

preparation, emergency response and damage recovery.

86.354 uiAnsIunedenaivenuddy 3 (3-0-6)
Sl 354 Social Innovation for Sustainability
ANUIAUUTANTTUNFIAY NITYTAUINTOIAAMUINIAIUFIANAIAATA1VIA9 9 Tunis
ﬂ'&umui’mmiwwé’mmLﬁaLLf:’flsuﬁzyjmé’mmLLaza'aLa‘%mmmLﬁuagﬁﬁﬂmﬁﬂu melusyuiieshy
QAR Uagsyiumd lnensinesnensal
Knowledge of social innovation. Integrating knowledge from various fields of social
sciences to develop social innovations aimed at solving social problems and promoting

well-being of the people at local, regional and national levels, with a focus on case

studies.

f8.355 n1sAaTedayadmiuadnudedy 3 (3-0-6)

SI 355 Data Analysis for Sustainability

1%
=

n13Anw Ansendeyalagiiudeyaidausunnuastayaidaiuiinieinsoenis o o1
Tuaa N5 amaneanafiey Wudu
A study and analysis of information emphasizing quantitative and spatial data with

tools such as models, graphs, satellite images etc.
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§6.356 BUIAAVIINYWEYRA 3 (3-0-6)
SI 356 Future of Humanity

madendeyauazuvasdoya mslineiuazeAuenndoyaiiiionseniindelameny
laigsgulutlagtu ewian sivlansaaueuuzuunslunsudtymanalldaiuld msnmed
faunlturesaudifuuasanulidduiuyvenindyicluisntusazenianresyyeeilag
donliteyauazintesiolunmslinseiiinzan nstausuumenstosiusazusluymaill
Fatiu

Selecting appropriate data, data sources, and tools to analyse possible tendencies of
(un) sustainability humanity encountering nowadays and in the future. Suggesting measures
and solutions to future sustainable challenges. Selection of data and sources of data,
analyzing and discussing the available data to be aware of current and future

unsustainability problems and suggest the solutions of unsustainability problems

d6.357 UgynniiiAw 3 (3-0-6)
SI 357 Special Problem

msfua uien sz Ygmitiiaulaifeafuanudsdu Tnenniesdanug sinwzain
T UONAN 9 WTIATIN LawawuzuuInlunsuidymegiadugusssu

Researching an unsustainable issue by using various disciplines and skills to analyze

and provide tangible solutions to problems.

v enidan
A8.451 LASYAIAASNSNEINTTITUYA 3 (3-0-6)
SI 451 Natural Resource Economics
LRAAmMaATYEAaniTinelesiulssiuiiisadestunsianminensssmufnas
Andeu mIUfduiudiuseninszuuasvsiaagszuuing sudinsliuinisvesssuuina
fideirswgia uaznsimunogsdsdu
The application of economic theory to the allocation of natural resources and
environmental management. The interconnections between the economy and the
ecosystem, including the ecosystem's services to the economy and sustainable

development.
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#6.452 A1FAANITNINYINITIIUYIA 3 (3-0-6)
Sl 452 Natural Resource Management

[

anujilasuiglfunsdnnsningnssssumalaguiunsundaymindususssunasdedu

Y

[%
v aa o a

NidfAdeny esugRanazdanden Ussiiutlagiuiifsadesiuniseysnduaznisdanis
n¥mennssssuvRlusziuTiesiiu sefumAnazseaulan madauanadeaielunisdanisfimanzay
nsUTEuNNeINIsTINTIRLazNITUILUNITARAUlY

Introduction to managing natural resources with an emphasize on practical and
sustainable solutions from a social, economic, and environmental perspective; current
issues dealing with the conservation and management at local, national and global scales;
techniques and tools for appropriate management practices; assessment of natural

resources and decision-making process.

§6.453 INWATNTTNBULAENTNENDIMS 3 (3-0-6)
SI 453 Sustainable Agriculture and Food Production

MSNATLALITUUBMSIUUTUNVDIGUANYRINYYS AaIndes LazlATugha ndnnnsves
JEUURIMT (NKER NTWUTIY N133mUIe Asinde N13Uslan LaENITINNISIAYEINIT) 13
Ui%L‘iIU?YJ’IZJEQJIJQgu%@ﬂﬂ?iLﬂU@isLUig‘U‘U@']MWi LLU’JVI'NEjﬂ’]iLﬂ‘iﬂmiﬁgjlﬂauLLﬁBﬂ’]’]MﬁUﬂQﬁ’]UEﬂMWi
WA AUTNE T UEUNIARYBIDIMITUAZN TN YAT

Agriculture and food systems in the context of human health, environment and
society; principle of food systems (i.e., production, transformation, distribution, access,
consumption, and food waste management); assessment of agri-food sustainability in food
systems; pathways to sustainable agri-food systems and food security; future trends and

challenges of food and agriculture

#6.454 d01UULAZANNTINADAIUAITWAIUN 3 (3-0-6)
Sl 454 Development Cooperation and Institutes
fiwuinisvesnusmiielunisiaunduivdaesulanaied 2 asounquitadinuie
WUINUAZHATDINISHAILT UNUIMTR9En1UU 89ANTIEnINUsewna 017 swiaslan (WB) lasenis
WaluIa@nU 539195 (UNDP) 99An13Ausudaniaseghawasniswaul (OECD) 1 udu
UNUIMIRIUIEIWANMIBIUNkazasAnsiaiuensulunsiinumden U IVaILILAU SEA

v o

ANAINIUN
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Broader knowledge of development cooperation after the Second World War
covering actors, concepts, approaches, aims, patterns, and impacts of the cooperation.
Critically analysing roles played by international institutes, such as the World Bank, and the
United Nation for Development Programme, the Organisation for Economic Co-operation
and Development, the great powers and non-governmental organisations providing

development assistance to developing countries.

d8.455 uinnssuiiansaumeinanud iy 3 (3-0-6)
Sl 455 Geomatics Innovation for Sustainability
ANIIlUREITULIANTIUORATAUWA WHUN 115671599 SEuummuAfLlauLiiulan

6

sruvarsaunAgiiaans weundindu wasssuvadvayunisdndulageiiun n1sussenaldgd

]

a va o

A15aUmALUNITTANITYUYY NINEINT dauanden AIMUVAINTAIENITINW LaziURA BN
5950917 1t lugnsdeiuvesyuviluiifiniefuasughe dinu uazduwnndon Anufdanasld
IﬂiLmimzwm5auLw¢1Qﬁmam§%uﬁu§’1uLﬁamif{’]’mmiﬁﬁﬁu

Introduction to Geomatics Innovations, maps, surveys, global positioning systems.
Geographic information systems, applications and geo-spatial decision support systems.
Application of geo-informatics in  community management, resources, environment,
biodiversity and natural disasters for the sustainability of the community in economic, social
and environmental dimensions Practice in the use of basic geographic information system

programs for spatial management.

§4.456 nsaasizinazAneraudululdvesiasenis 3 (3-0-6)
Sl 456 Project Feasibility and Analysis
Whlauaganunsaninszuativan dnsianan yar1Uaadu yarewian snsHaRaULNY AN
Fousian duyuuazkausglon uagldiBnmsiuangauieUssifiuandulildvedlasing A
Audweslasinig sdsannsansuiiisulasinns iedenlassnisivsnzaniuinguszasdls
Cash flow, discount rate, present value, future value, rate of return, depreciation
cost and benefit, and an evaluation of the project's feasibility and project’s value, including

being able to compare projects to select a project that is suitable for the purpose
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d8.457 Usziauniswaunludaglu 3 (3-0-6)
SI 457 Current Development Issues

Ansziusadiulymmeianisduiuiidesarsuun oni Jymerudendn msdhis
afannis wadfiv WWudu Sieszianudenlesseninsdunmmaassgiansdentilussiulanuas
Usziwatuuseiutaymnisiauinnan ausiuguunsiunsuilatymeanan

Analysing current development challenges occurring in both rural and urban areas,
including inequality, access to social welfare, pollution etc; Linkage between politics and
economics, at national and global levels, and development issues; Suggestion for possible

solutions for today’s development challenge.

LONINUUUUINNITIUAIAN

FvuanUeAu

AUN.141 Maduiian1seanuy 3 (2-2-5)
DSF 141 Drawing for Design

(%
U N ¥

NANNITNUFIUNTIAEY JUNTIUsEIANAI9Y Adnlalulaseadne gUsae Andmtdn

e

[ a [y [

ANYUTNUND LT mmmaﬂwmmamuw'%ayjuuasa'wmmLﬁuaﬂmmé’uhaLﬂ'%laa:ﬁauaz
gunsaifivInzan ansnsathludszendlinulunsesnuuusely

principles of drawing in geometric form, natural form, forms from different materials
in order to understand structure, shape, form, weight, texture, lisht and shadow, proportion
and other specificity details in relation to visual skill; the use of materials, tools and
equipment in drawing with various techniques; subject selection and placement in all

elements under appropriate perspective views with realistic drawing technique.

aun.121 néinasAdsznaudadl 3 (2-2-5)
DSF 121 Principle of Composition
ndnesrUsgnaufaduazniseenuwuu arudrlaviauyagiu (visual elements) Tuau
AaUnssueaniuy MelnTgiaszwisdUsznoutaraunalus TR unis iaquazetun
Ju¥ng AunuInAuudaing waznsduangiruAndunuesiUszneuaiassd mamnas
UuRasiassanulnendnasnusenaufal LﬁaLﬂu‘ﬁug’mﬁﬂﬂéumﬁmwﬁaﬂzLLazmuaamLUU
The principle elements of visual art design composition. The students will be trained

to analyze the essence of each visual element and its existence in nature, as well as to

synthesize their own creativity as a ground for further visual art and design concept.

108



BUN.143 BANNITOBNUUUAINLRA 3 (2-2-5)
DSF 143 Three Dimensional Design

Arudiugiunasnsiinufofainegunsenudd n1sdnosdusnavtesgunssiitmnudsius
vosvimusy Tdu du 3Unss 11a Usuas unadne Snvagiiuia Boudnnslitag gunsal
insesiiouazimaiasingg ldadisnany aunsaaiiassAuanufaly swoonuuuluguuuuaudii
161

The foundation of three-dimensional figure design, as well as learn the related visual
elements (line, form, mass-volume, space, texture, light and shadow) and the connection to
the rule of perspective. The lessons will be based on various materials, as well as on major

works from creative three- dimensional designs.

Y NdNUIAY
3UU.110 UNgn15eanLuUUUINNTSUHIAY 3 (3-0-6)
DIN110 Introduction to Design for Social Innovation
msﬁwmmmvﬁ’ﬂﬂasmﬁ%mszuapmtﬁmﬁ’umwmmwaamsaaﬂLLUUMU'%WLLawaé’Wﬁ‘
n1edanu N3dnsfuauTmeneda Aswanden vieszuufienseuaziuIUfvRd LA
ONLUUNIIEIAN ﬂ?iﬁ@ﬂ?ﬂ'ﬂﬂL‘%hi"i]Lﬁﬁl'&ﬁl‘l_leé%ﬂﬂﬂsgﬂ’]iaaﬂLLUUV]’N&I\Tmﬂu‘l.J%UVIGUENENﬁﬂi 1IN
VIO IUYAAAUDIAN
Developing a critical understanding of the implications of design in social contexts
and outcomes, addressing social, environmental or system challenges with social design
frameworks and practices, developing an understanding of how use social design in a

corporate, professional, or personal context.

2Uu.210 msaanLLUUTﬂﬂﬁﬂuquéLfJu@uénma 3 (2-2-5)
DIN210 Human-Centered Design

ﬁugmwé’ﬂmwmmsaaﬂLLUUImﬂﬁmugwéLﬂu@uéﬂaN AL 1ANTZUIUNITVDINT
sonuuulnedauywdidugudnais: mnuduaiale (Inspiration), N13ieRIT0IAINAAYSOLUIAA
(Ideation), uaznsviTbiluna (implementation) SeuduaginufiRn1sAnwgld (User Research)
WaENISNAABUNITITU (Usability Test)

Study fundamentals of human-centered design principles. Understanding the
process of human-centered design, including inspiration, ideation, and implementation.

Learn and practice user research and usability testing.
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auu.211 ﬁ’ugwmiaanquasj'mﬁdfméfm 3 (2-2-5)
DIN211 Fundamentals of Participatory Design

ﬁmiﬁpﬁuﬁﬁ’aqmuazﬁﬂ%’aLsﬁ’ﬂﬁlﬁqa’ﬁﬁﬁauém (participation) #agn15UfUR (practice)
Lagisnsdnansesnuuulugiugnszuiunsituiedeulasu fauiusmedsaunas nnsildiusau
(social interaction and engagement) N1SWAILINTEUIUNITODNLUY wiesdle windla wagdsnisd
Fududionsidiusimeaduiilufanssunisesnuuy

How practitioners and researchers understand participation and practice, along with
approaches to design as a process driven by social interaction and engagement. Developing

the design processes, tools, techniques, and methods needed to engage fully engaged in

design activities.

BUU.212 N13DBNKUVUIANTIUFIAY 1 3 (2-2-5)
DIN212 Design for Social Innovation 1

ISUIVDULIAVBINTOBNUUULIANTINN NN HIUN1TB AT TATIZVINTHRNYINADAIY

= a wa a 1 a & a ° v = o

mir;lﬂﬂgumiﬂidmimmLLazﬂqM mseAuTelutwiou wagnsiaue Anudlalusorugdy
WOMIAUITTANANTENUATUAILIAS 0N F3A1 TWUFITU LaZN1TRULAZ1aNAVDINITODNLUY
= a Y a a a 4a Y o a vay a v
AnwazUsziiunualuy walulad HaZIULUUFINMLNYIVDINULLIUH UAATUNITODNLUUNLLUNIT
asrmansenunedsaslu@suanyslulssimanazanaussina

Learn the boundaries of social innovation design through reading and analyzing case
studies as well as individual and group project practice, classroom discussions, and
presentations. An understanding of sustainability to realize the environmental, social,
cultural, and financial impacts and opportunities of design. Study and assess trends,
technologies, and business models related to design practices that focus on positive social

impact in the country and abroad.

3UU.310 M3PRALULLIANTINFIAN 2 3 (2-2-5)
DIN310 Design for Social Innovation 2

Wauraudilaifeafundnnisesnuuu wissileniseeniuu (design tools) 33013
(methods) NagNSuazLUINIe (strategies and approaches) wagn1suszgnaldluusunes
uinnssunisdany AnuftRnnsesnuuuiiieaiauinnssumedsay Tnoifunisaieannuduiudia
dsau iy uienadasunazyhanutilassdnsiusiinsuazannuimiefiyuyuuasdeay

Inglumd@ayey WWunsinUszaunisalaseinulaseu
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Developing an understanding of design principles design tools, methods, strategies
and approaches, and their application in the context of social innovation. Social Innovation
Design Practice It focuses on building social connections, research, as well as exposure to
and understanding of partner organizations and the challenges facing communities and

society in general. Emphasis on hands-on practice through projects.

86.354 UINNTTUNEIAUNDANUD B 3 (3-0-6)
Sl 354 Social Innovation for Sustainability
m’mﬁé’mu’;’mmsumqﬁmu ﬂ’]ﬁgimﬁﬂ’ﬁaqﬁﬂ’gmimwﬁm FspnAansa1v1nig o lunns

[
[ v o

W ianssumsdsasfiondlutymdsnuuazdaaiuanuduegifivesdau vduseduviosiu
QMR Uagsyiumd lnensinysnensal

Knowledge of social innovation. Integrating knowledge from various fields of social
sciences to develop social innovations aimed at solving social problems and promoting
well-being of the people at local, regional and national levels, with a focus on case

studies.

8324 AnudsBumsdnulusynlinnaguiinlas 3 (3-0-6)
Sl 324 Social sustainability in GMS

WUIARANTUAMIEIANAINNTOU SDGS Iuﬁuﬁa%ﬁmﬂdufﬂm NANIINITWAIUN
NineNIUYBIlUAIUNITANY N1lldus mMsdnnistmanueinausaudedymidenloiu
Hamvadeny iassgiawagmadoduginig wieursAnwilenalumstauiuinnssumadael
Aemsituniidduannsainuiuiigusuy

Social security concept based on SDGs in GMS, Direction of human resource
development in education, Participation, Management on poverty and other problems

related to socio-politico-economic condition in GMS, and Opportunity for developing social

innovation.
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Fyaniden: nguIVIRaNLUY
2UU.320 N1F2BNLUVAUWNA 3 (2-2-5)
DIN320 Information Design

AnwInsruIuMIIRNULULAUINA NSANYILa L MUANGUE3U (audience) 3BMsoenuuUi
annsavinbiidnlaladng niseenuuual (word design) N1500NLUUAIN (picture design) 35n151A
USLANTHAYDIUDDNLUUAULNA

study of information design processes, user research and audience determination, a

design approach that can be easily understood, word design, picture design, and methods

for measuring the effectiveness of information design.

BUU.321 N13DNUUULNDHIANEIY 3 (2-2-5)
DIN321 Design for Ageing Society
Anudlanannisdraglundnnisesnluuiuizauiuie (age-friendly design) n1sfn

a a L4 = s Ao v & [ 1 t%
LGIN’]‘W’]ﬂULL@Sﬂ’]i‘U’iSLMUﬂi%IEﬂIULLﬁ%ﬂ’MNLﬁﬁlﬂ“ﬂ@ﬂﬂﬁElqi/lﬁﬂ'ﬁ@@ﬂLLUU“I/IISULU‘U‘IﬁaﬂIUﬂW?U’JEJIﬂ

a0ngliTinogndasuduszesnainu AnyuazinuiuAnueuieaiuisnisesniuuiiaiunse

a2y

AUUTLANTAINIUATURANN U NISEDANT WATUSNNT LNEANUALAINAUNY AUUADANY LazAINL

o—

L‘ﬁuagjﬁa (well-being)

Understanding the key principles of age-friendly design, critical thinking and
evaluating the benefits and risks of design strategies primarily used to help older adults live
independently for longer periods of time, study and develop the concept of how to design
that can optimize products, commmunications, and services for comfort, safety, and well-

being.

9UL.322 N1IANNITBBNLUULNEZUAN 3 (2-2-5)
DIN322 Health Design Thinking

wanNIAATIRENKUUAUgUAM N1sUszEndyuneinisesntuulnedauyudidugudnans
(Human-Centered Perspective) n3ldynai1umnLeas1eassa (Creative Mindset) Tun1seanuwuy
FINIUAFUNN wazaT 19 TRIUSTTULUIAUN N

Principles of health design thinking, application of a human-centered design
perspective, the use of creative mindsets in healthcare design and the creation of a healthy

culture.
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9UL.323 MIBNUUULBNSIToUS 3 (2-2-5)
DIN323 Design for Learning

NITUIUNMINULHURETTINTIUY I mumdnnsiFeudiitenseulvdiSouAnauasds
wazdoamsliifiasUszaunnuduia uasvhianssuiifsatosnisFoumsanudeauseiu Sni
fimunanusuazuideasdomesies dmaliAnmudidulunsiSeudedisaiiassd

A critical planning process based on learning principles to arouse students' curiosity
and curiosity in order to be successful, and doing activities related to teaching and learning
with determination, as well as developing knowledge and solving doubts on their own

resulting in sustainability in a creative learning.

auw.324 N13eanuUUUsEaEUNITEl 3 (2-2-5)

DIN321 Experience Design
SouinguwazisnislunisesniuunieUTulseuszaunsalAdvalas LU UNANNETY

(hybrid) ?Jﬂﬂﬁﬁ’ﬁmﬁmgﬂLLUUﬂizaumim‘TugULLuummLazmiLéﬁaa LLazL‘%auﬁﬁ%UizLﬁuLLaz

=l 1 ¥

fiamuinsldmeu (interaction) Msldimadiniidaveunaziiunywdidugudnans Fsanunsaluldiu
N1598NLUUKAZN1SUTEEIUUSTaUNTaluLAU L1080 wanfiay waznienIn s9U89 VR, AR, MR way
XR Tugnannssusngg

Learning the theories and methods for designing or improving digital and blended
experiences. Practice formatting experiences in visual and narrative forms and learn to
assess and develop interactions. The use of flexible, human-centered techniques that can

be applied to the design and evaluation of web, mobile, desktop, and physical experiences,

including VR, AR, MR, and XR, across industries.

A nanidan: NFUIBIENINGINTTHIANAIENS
d8.211 g3naEaIsnaw 3 (3-0-6)
Sl 211 Startup Business

Snwaznisiluaniindn JadeiivilianisnsndnsanIeduman lnedundousin
nszvIuMsAndeenuuy Matsuduladeidesiu massdulefeuuutinamu Fousnsdaniv
Swinsluseauuszine 2ilnA dnanalan

Characteristics of startup and key success factors by using design thinking process,
evaluation initial and investment idea, studying startup cases in countries, regions and

global levels.
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a6.212 walulaguazudnnssulunisusenaugsia 3 (3-0-6)
SI 212 Technology and Innovation for Business

anuivisumelulauazuinnssufifinisiamnegwrnilutlagtu uasluedosde
fanansathundsggndldlunisiaunaud vinsuaznisdanisgsalulaneunanld Téun fiem
voamnalulad Al, Blockchain, Data Science, Metaverse iusiu uenannilasfnuilassadtefiugn
uazaunFonvesUszmaly GMS wazdu Irdnslduazdanuniousonissesiuanuudsunyas
pumaluladluszdvle

Illustrate the advance technology and innovation that can apply to the product and
service development. The course will concentrate on how to apply new technology for
business agenda such as Al, Blockchain, Data Science, Metaverse. In the meantime, the
course will unveil the potential and infrastructure of countries in GMS and China in order to

clarify the development scheme.

d8.321 N15IANTITINAAING 3 (3-0-6)
SI 321 Digital Business Management
wuaAnAduRUsENauUN1s NMTIATIERleN1an19gIna ‘vié’ﬂmﬁmmsqiﬁaﬁgﬂﬁumqmwa
flsuazssiailiodsnn nsUsulluanimindes madenaiisgsiauaziusud Madouunugina
nagndyen1saata saenauinuzmsliineluladsine dlussdulssma uagginiaguiinlas
Entrepreneurship concepts, SWOT Analysis, Business model, Social Enterprise,
Environmental Scanning, Digital Business branding, Business planning, Marketing strategies

and technology skill in Thailand and GMS.

§8.221 nawauaruianssuedenuuaziAsugialusygfiniaguinlvauaziu 3 (3-0-6)
Sl 221 Socio-Economic Development and Innovation in GMS and China

msﬁwmmqé’muLLaszwgﬁﬂua%ﬁmﬂzﬁuLLzJ"ﬁUﬂmLLaz%‘uImsJﬁﬂmmmmuﬁwum%
Wlgu1801AST UNUIMTDINIALBNTY NTNYINTTTTUYIRLALNITINTINGIUAITENTEHUNITIAY
sudednvuuliimedsnuassghvlunduussmammariifioaisuinnssumsdsauliaonado afy
nMsasunlasesunnieanalulad madeaziasugivlulan

The course is to examine the socio-economic development in GMS and China
through national development plans or national strategies. The role of state and private
business sector are the key actors. Furthermore, the trend in economic and social

development are to be explored in the decoupling world discipline.
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a.322 Temamaudsiumaasugialuaygfiniaguiiilug 3 (3-0-6)
SI 322 Economic Competency in GMS
mnAanaziadesdieflilumsiinsgimlonangsia Taudaniesdlealielal Wy szuy
asauwmanimansuazunaauazinue s udulunslddinuasnsien Wy dinvemanisiu
The concepts and tools used to analyze business opportunities, which including
modern tools such as geographic information systems, and concepts and skills needed to

live and work, such as financial literacy.

f8.243 N13UIMTNUBIANIUALIINBERUIENBUNNT 3 (3-0-6)
SI 243 Organizational Management and Entrepreneurial Skills
LLmﬁ@ﬁugmLﬁmﬁumﬁmi ﬁmuwawqwﬁaﬂﬁmiﬁaLL@'E;ﬂqmmmimuﬁﬂqmﬁwgﬁﬁ]

£Y I3

ATVIA NMTOBNWUUBIANIT NITINUNY N1FINBIANTT NMIAUAN NMIFRFULININITUITMNST LuFn

madugusenauns maswmwguszneunisgulug Bnnsisugsnavieimungsiv inwensinsei

a

warUszdiulanianegsia wasvinwendnduvesiuszneunislulanadelvy

Basic concepts of organization. Development of organizational theory from the
industrial age to the digital economy. Organizational design, planning, organization,
controlling and administrative decisions - making. Entrepreneurial concept. Developing a
new generation of entrepreneurs and how to start up a business or business development
analytical skills and assess business opportunities and skills necessary for entrepreneurs in

the modernity world.

§6.344 IAUSTINIINALUUAZINTMNTIUIAUSTTN 3 (3-0-6)
Sl 344 Contemporary Culture and Cultural Industry

ANUNINBYVRTINUSTIN TRUsTINTINETY gRa TS inUsTIH N19ANnlainusssy
Tugrundudiuniwemuasugia Taussalugundudaidmlutogiuuuiiugumm fausssy
msiasigiegndenlsassninefausssuiduiusiulassairaasugia denn nsifles uas
TausssulugrugUSuamaliuiiniusiudesedulseina sEauniinig uazsEAuuIUIIR UNum
YBIBIANITIENINUTENALUNITATINANUNAINTAIBNITTNUSTTY 115851951810 TAIUTITULAY
gaamnssuausa Tuansadeiuilvuidudmieausssy

The meaning of contemporary culture and cultural industry. Understanding of
culture as part of an economic capital. Culture as a new creation based on a multicultural

basis. Cross-linking analysis between culture in relation to economic, social, political and
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cultural structure as a new metropolitan area of national, regional and international
cooperation. The role of international organizations in creating cultural diversity. Creating

income from culture and industrial culture, including creating spaces for cultural products.

58.334 iidygiesduriiensanuInnssun1sieii 3 (3-0-6)
Sl 334 Local Wisdom for Tourism Innovation Development

Amumneveaniitynviosiu Snvazianizvigidinuvedidyuvy Usziaauduin
LAZAMUNANNVIANETRRIUsTINToshY sduaSunsieadies nansEnuanMsieadien way ns
thafityayviesiusnsmfunmsiamuinnssumsvieiien

Definitions of local wisdom, geo-social characteristics of local lifestyle, history, the
diversity of local culture, tourism promotion, the impacts of tourism, and development of

tourism innovation based on local wisdom.

ae.424 depunazTausssusauadisluaygiinaguninlog 3 (3-0-6)
Sl 424 Society and Culture of Contemporary in GMS

UsefRmansdinuinusssuuazarudiiusvesiauluougfiniaguusitiles watamsdany
Smusssuveseygiininn luuiunveslamAiainazmsdsuulawnaasugianisidiow sagiinig
‘Uswﬂgmiai‘mNﬁmmi’wmﬁmﬁmaﬁaiumggﬁﬂ’m&juLL@J%E’]IG{N 917 Msthedu mananeiduilos
inALaznen Jausssulssanfion Jausssugey Wudu

Socio-cultural histories and relations among people in the Greater Mekong Sub-
region. Socio-cultural dynamics of the GMS stimulated by globalization forces, political and
economic transformations. Contemporary socio-cultural phenomenon in the GMS e.g.

migration, urbanization, gender and sexuality, popular culture, sub-culture and so on.

#8.425 armvimevastlygmiswandeslusugfiniaguiinles 3 (3-0-6)
SI 425 Environmental Challenges in GMS
AruTmevnaduAsnndenuarsruuindlusyniniaguiiles mnuduiusseninans
W AssgRatunneINToTTIITALAYAINGDN LagAauNAfuTesAIndeLRTdaN T AL
The environmental and ecosystem challenges in the greater Mekong Sub-Regions;
the interaction between economic growth and natural resources and the environment, and

the effect of environmental pressure on development.
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LONIBNULUUNNYAFINNTTY

v anUNAY

9UW.140 AuguAdu 3 wiaeAn (2-2-5) DSF 140 Fundamental Drawing (lsfifunisefin)
fugrunsnidulunsléidu nsmvaudulufianieeiieg nmsfufuae nisléiduieadn

sUSauaIUNTs msadanimdnvesdudeisingg anudiladouauaza nsdenenainis

Aniugnisnadu nisligunsaluazintesiielunmsnaidusingg

(neuainseu seslamszaunela (S) MiioAAzuusTAUSOBaY 60)

The basic use of lines, line control in different directions, holding a pencil. Using
lines to create shapes and forms, creating of line values by various methods, understanding
of light and shadow. Transferring from what the eye sees to the drawing. Skills in using the
tools are also required.

(To pass this subject, the students must achieve at S or A score of 60 percent)
wuUfURdmiuTeAvn aun.140 Nugtunady

Léwsu grirunisudnseu portfolio 1.1 uay 1.2

sou 2 Tmdituil SULUUT 1 Uag 2 Wagseu 3 admission JULUUT 1, 2 Wag 3

A99M1n15AdU Drawing Skill Test (DST) Ay ;Eﬁshumwfmmaau DST ka139@11158
amfausou aun. 141 Naduiioniseenuuu 18 Tuwmeunda

2 Awisufiilasunusiviaaay Drawing Skill Test fosamzdouFeuin ouw.140 Hugiunady
Tumeunils wazdlod uaunueve9518397 BUN.140 Ud1 Seanuisoameidouien oun.161
Madudienisesnwuy Tumevasasaluly

3 dmfufiiiunisiudilusou 2 Taadnfludl suuuudl 3 Afinnsaeuivenizasssieian
Ao Malduliianisesniuy AU ANuataNIeenLUURRAgAAINATIN Way TOU 3 Admission
SURUUT 4 Azuuy TPAT2.1 fieu@ad aunsnameifoudan sun.141 1adutitonisesnuuy

Tumeunilala
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BUN.141 MNAEUIINBN50NLUY 3 (2-2-5)
DSF 141 Drawing for Design

MANNITNUFIUNTIAEY JUNTIUTELANA9 Aadlalulassadne JUs1e Andntln

¥
[ A a o [

ANYUTNUND LT INN ’d\‘iLﬂ(ﬂaﬂ%m%sﬂ’f}\‘lLLUUM%@‘VjULLazﬁl’]EWIE]G]L“ﬁuﬂ’m’ﬂ(ﬂlﬁucl;ﬂﬁLﬂ%@ﬂﬁ@LLﬁ%
gunsalifungay annsmhludszgndldanlunisesnuuusiely

principles of drawing in geometric form, natural form, forms from different
materials in order to understand structure, shape, form, weight, texture, light and shadow,
proportion and other specificity details in relation to visual skill; the use of materials, tools
and equipment in drawing with various techniques; subject selection and placement in all

elements under appropriate perspective views with realistic drawing technique.

BUN.143 ®ANNITDBNWUUEINTRA 3 (2-2-5)
DSF 143 Three Dimensional Design

mmiﬁugwuazmsﬂﬂﬂﬁﬁ’aa’iwgﬂmaamﬁ@ n3¥nesAUszEnoUTeIFUNTINI]
Audutusvesvirustg a1 sUnse wa Unes uinadn dnvasiuf Bouinislitag
gUnsal nTesileuazinaiiafineg fldairmanu annsnadiassdnanuials sueenuuuly
sUUUaLEAL

The foundation of three-dimensional figure design, as well as learn the related
visual elements (line, form, mass-volume, space, texture, light and shadow) and the
connection to the rule of perspective. The lessons will be based on various materials, as

well as on major works from creative three- dimensional designs.

aun.121 wanasAusznaufad 3 (2-2-5)
DSF 121 Principle of Composition
nanasrusznaufaduazniseaniuyu Aad1laviauyagiy (visual elements) Tugiu
Aaunssueanuuy mﬁmﬁwﬁmwLLmaaﬁ‘UisﬂaUL,La3mmmﬂuﬁiimmﬁﬁy’aﬁuw%i’mqLLazaﬁuw
u¥ng AnunmINAsyudaie warnsduangsinnuAnidunuesduszneuaiieassd nvnas
UftRassassdnulnevdnesddsznoviatl iteluiiugiuiluguunfensfaUsuas useniuy
The principle elements of visual art design composition. The students will be trained

to analyze the essence of each visual element and its existence in nature, as well as to

synthesize their own creativity as a ground for further visual art and design concept.
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BUN.220 UUIAALAZNTZUIUITNITBDNLUY 3 (2-2-5)
DSF 220 Design Concept & Method

nspvIuMsLaruuaAaluniseeniuuldosfy nMsfmuIAuAnaiisasse (creative
thinking) A1835N15WNUAILATLUTAIINVBITUNTE ATHRIUIAINARLAEANYIIINTITUYIR T

o 1 [ L3

puddyRenIsduasIzinginm Jusnmuazlssiaulym guunfnsavgen (concept) AuAn
(idea) W19 (theme) uazdonumungiiielvasnadosfugauszasdlunisosniuy e
fhedmarusenuuuiiinuawisluudvesUsslvildassuazaruam (nasimsaousy dosld
Aseiulaisingt 2.0 [C)

The process and the concept of basic design. Creative thinking in interpreting shapes
and forms. The learning is based on surveying nature, and focuses on synthesizing one’s
concept, idea and theme in connection with his/her imagination and designated issues.
Moreover, the design outcome must cohere with the designated objective. The exercises
include the analysis of any selected quality design work both for its functionality and

aesthetics.

(To pass this subject, the students must achieve at least 2.0 or C grade.)

aav.111 [WeuLUULieanSHEN 3 (2-2-5)
ICF 111 Technical Drawing for Manufacturing

wdnNsTsunuUAIINAsEILaInaTitdmiunisuan nandusigaamngsa 1wy n1sld
dntnuassiinveadu wnaiansldinsediolumsdeunuy ndniaildinen mseSueundaday
Fueu §h31du MslEunmans ATMFRTI19 ANEDAUITENBY NNOTUILRATTENIRUY KavnN3
Founmilelewnin vaufsns dydnwalingilflunsdeunuuninnassugnamnssy

The practices of standard drawing skills. the topics include mass emphasizing, types
of lines, technical use of each type of drawing equipment, the rules of perspective, scaling,
tolerancing and symbols employed in industrial drawing communication. Types of drawings,

such as orthographic view, sectional view, assembly view, detail of parts, isometric view and

detail drawing. Symbols used in technical drawings according to industry standards
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aaw.142 Rauzufua 3 (2-2-5)
ICF 142 Studio Practices

n&nnns wadanslddviinceg o1 dih Foza3an wadamainsnisuaninguaguuy
A199 TianunsaatenenaInn1sueadiu [1lalasaN1saRaAI0DNINIUAUINTS LUUIATATIN
a519assAle nanvgui)a mmﬁﬂaﬁmﬁ’mmi’mq (Pigmentary Primaries) 2350450098 Avinin
YosATa" waTinaIndInine1nsusd Ussgndimdnnisuazimadinnudaunssuaesiii aieasse
nueanuwuula

The basic skill painting with water color and acrylic from objects and models in
order to convey visual; express imagination in way of creative painting. The colour theory,
colour properties, colour circles, pigmentary primaries, and values such as monochrome,

harmony, colour tone; psychological effects on colour perception; colour creation in various

designs.

2aw.302 FImuIn1seanuuiudeny 3 (3-0-6)
ICF 302 Evolution of Design and Society

A AUNIYBINITERNLULYB MY YEYIA 2neRnaudasanate uiun Bouludine fidwa
AENNTANKATFIATIZINIUDBNRUUVBINYYE 5w%wammmiﬁ@ﬁuaﬁaﬁuvﬁaﬂawmmi VLIl
gaFosiyayr msuirgeamnssuluglsy uuianuedsulnimnsdadzuaziinanssy nsnosn
JIUNFUVBIDNTIAUIAY (guilds) NERKaLaURNITlLaEIMNTINTRlnAn Unaanwuuludiay
SausssunyTunn TausssunsTuosnuasTausssulng vlusyiumuasiosiu dvunisavesey
PONUWUU NIUANYINIUBDNLUUANE FfiFvEna AnuUdsuwlamiodauinnssutundeudny

The evolution of design from the past to the present time. The context and
conditions relevant to the process of thinking and synthesizing a designed product. The
influence of various periods (Renaissance, the Age of Enlightenment and the Industrial
Revolution), major art and crafts movements and the formation of guilds. The outcome and
the discourse of thinkers and product designers in the Thai socio-cultural contexts, on both
a national and local scale, are also included, as well as the chronology of evolution and the

major influential designers.
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aaw.341 plideyeudednedaunssu 3 (2-2-5)
ICF 341 Local Thai Artistic Wisdom

wnAnuazisnanddygyilne dsfaunssudunguaznudsineiosiu saudadvgiluns
a5 9assAsTsuilonuUR nssviunsmatle Jag waginUfuRnuwuaide@alnssy

The concepts and the norms of traditional Thai court arts and local Thai artistic
wisdom. The philosophy behind the creativity, the related customs, the technical processes,

materials and the training of each artistic discipline.

a0w.231 walladag liluaueanuuunadndou 3 (2-2-5)
ICF 231 Wood Materials Techniques in Product Design

auaulfuarnsniimandnvesianld alfidesouuagliidonds nssurunmsuusuuas
walasg1adanldlunisaiimdndue wu n13da 1151978 NSIIUINLAZIABY NI1TANLAIRD
msteuialil s $inuazufvRindosdenaziedesdinsilalusmls

The subject content focuses on the features of natural wood materials, both hard,
soft and processed. In order to be able to modify wood materials for product construction,
the procedure and techniques involved, such as cutting, piercing, extending and surfacing.

Skills in using the tools and the machines are also required.

a0u.232 walladaglanzluausanuuundndoe 3 (2-2-5)
ICF 232 Metallurgical Materials Techniques in Product Design
AuauURLarnIsUIENsHARvasTagngulans Tuneunisuan nsuussulunulave waie
Fagretanlanglunisadiandndue wu nstugd n13dn NMsdien n1snae N15ueaRs Lusdu 330
Aawva A A a4 o A
wazUfUReTotlonavtAIasdnsiilelunulans
The subject content focuses on the features of metallurgical materials. The steps of
material processing, such as shaping, cutting, bending, jointing, casting and surfacing. Skills in

using the tools and the machines are also required.
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20W.221 PBALUUNIANAEINNTTH 1 3 (2-2-5)
ICF 221 Industrial Crafts Design 1

Judeduneu : aouldin ean.220 laisninsesu C

NANNITUATNILUIUNITOBNLUUNGAA MY (design process) MBI WUIAANITBONKUUFG
nsUftRnusenkuuie nsuansauAnlunisesnuuuvunszatuitanulang vielguii
AOINTTUALY UTENouae wuIAAlUN1IT90ALUY (concept) NTNTINAIUAANITENLUY (idea
sketch) A IWARIUINITOONLUU (idea development) NTNAIU (orthographic) AMWEA (section)
AnendIuysenau (explode) NndndIuuYwY (ergonomic) waznnviAlledi (perspective
rendering) s1ufnsEuINIzUIUNTITRRnLUUluLIveIlsyluvulyass (functional approach)
ﬂi%‘U’J‘lmﬁLLaz%jumauiuﬂ’]iLLmGU{]in] msﬁ@umLLﬂzU%’UU@ﬂwaﬂﬂumamﬁmsﬁ

(neusin1sapuN dasldrnsedulisinng 2.0 [C)

Prerequisite : have earned credits of ICF220 minimum C

The principles and the processes involved in industrial craft design, comprising idea
sketching, the design idea on the draft paper according to the problem. or problems that
need to be solved, consisting of concept of design, idea sketch, idea development,
orthographic, section, explode view, human proportions ergonomic) and perspective
rendering, including learning about the design process in terms of a functional approach,
processes and procedures for problem solving. Product development and improvement.

(To pass this subject, the students must achieve at least 2.00 or C grade.)

20W.321 2ONUUUTINDYAFINNTTY 2 3 (2-2-5)
ICF 321 Industrial Crafts Design 2
Jurdeduniau : deuldinn san.221 Taisninsedu C
MENNITUALUUINIDDNLUUHEA A s A9graInnIsy n15oenkuulagnITNAans
(experimental design) msﬁuﬁu%’ayﬂa%ﬁmﬁmLﬁamiaamwu N15ILATIZRLUIAAAIUNIT

a$19aT3ANOMILUININEINTORNUUUNARA M LUAIUAINY (aesthetic approach) NSUUR

'
a

1A59N1T0RNHUUTINgAAIMNTIN IINNSANYINERAUTNUAY NEnANTNEREIYNTIN NN

a o a

WeduaTwaziutoyadvinvendndusiiuguyy 9nTngau Jausssu Aavziudu Tnseilagm
VYBIHAAT I N1TNLUINIUTUUTIRRIULEERDNWUUKEA T UTIinagaaInnITy WL iuAMAILaE
war lngAflefatadesinagend Uselewdldasy auan n1sea1n wginssuguslnalaguTunng

Tuusssy Wusu nuginsasuriu daelsaiszaulasingi 2.0 [C))
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Prerequisite : have earned credits of ICF 221 minimum C

The principles and the ways of practicing semi-industrial crafts designs. experimental
design, information tracing for design, concept analysis, creative thinking development for
product design, and the use of materials local to the area, for industrial craft product
design. The class will be conducted using a project assignment. In-depth information
research and documentation on a community, product issue analysis and the approach to
sourcing for product design development. Such focus helps to increase the values and the
advantages of successfully producing products in relation to various concerns, including
function, aesthetics, marketing, consumer behavior and cultural context. The class will be
conducted using a project assignment.

(To pass this subject, the students must achieve at least 2.00 or C grade.)

20.322 29ALUUTINNAEIMNTTH 3 3 (2-2-5)
ICF 322 Industrial Crafts Design 3

Jwdedunou : aeuldin oan.321 laisninsedu C

PONUUUNAA S UTIinagnaInnIsuasaasIAaInnsregen)ilann NMsuszendldnunia
Tusssy AuantRlazanyuzenIzveITan luuinaNIsTuLaLenaIMns sy Inedn1snaunaIu
wealuladvsedmdnuinnssuundmdn msldsafeuiidefieniseenuuulunszuiunisesnuiuy
pgradussuu LLazmiﬁﬂLﬂiwﬁﬂamﬁﬂa%ﬂqa‘ssﬁﬁﬂmaaﬂLLU‘UNamﬁmsﬁﬁmaqmmm‘mﬁmmm
nanlease Maseunsasudsnuusdulasenu

(neuain1sapuN Fasldrnsedulisinng 2.0 [C)

Prerequisite : have earned credits of ICF 321 minimum C

Industrial crafts designs including the combination of the technology and/or
innovation involved. application of cultural capital. Properties and characteristics of
materials in handicrafts and industries. How to apply research methods for systematic
design data documentation combined with their own industrial craft products which can be
manufactured. The class will be conducted using a project assisnment.

(To pass this subject, the students must achieve at least 2.00 or C grade.)
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aan.360 AnUszaun1salivIdn 1 wiqein
ICF 360 Professional Practice

Judedunieu : seuldiv san.321 lidndisziu C

AnuftAnuaidluaniuuszneunisvesniaenvuy Iamiguruniovtisauvesiy A
dnwauzniaiuiiieadestuaisenuuuinagaamnssulaefiszeznatlunisfinlidesnin 60
$u w30 360 Hlus Tnefinanisusadudu s wde U

Prerequisite : have earned credits of ICF 321 minimum C

The students will do their own professional practice at an actual site of a private
corporation a community enterprise unit or a governmental agency relating to industrial
crafts design activities. The students’ practice must be not less than 60 days or 360 hours,

conducted during an interval between the semesters. Assessment is either S or U.

2an.460 w3suaanwuUINuS 3 (2-2-5)
ICF 460 Design Thesis Preparation

Fwdeduneu : aeuldinn onw.322 laisninsedu C

fﬁ’mumimqmiﬁﬂmahuqﬂﬂaLﬁaﬁﬂlﬂzjmuaammuﬁwué ATl miiagn1s I
NINITAUATINAADY NITRBNWUULATATINATIA N1ITIVTINTRYAMNGY WaTzRUsTIAULAY
Fuamgiitonnundu WidlunmsufdReenuuuinug (nawinsaeusiu desldarszdulainingd
2.0 [C)

Prerequisite : have earned credits of ICF322 minimum C

The students must prepare a structure of their own individual study as the pilot for
their design thesis project. They will be trained to study the problems that might occur, to
lay out the experimental strategies in creative design, to collect related data to be analyzed
and to be synthesized for the possible practice in their thesis project. (To pass this subject,

the students must achieve at least 2.0 or C grade.)
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2aW.461 2ONLUUANUS 8 (0-8-16)
ICF 461 Design Thesis
Jyrdsdudeu : aauléien ean.a60 lifniisziu C
Aunirneldnislimusnwniiondnnauadeassaaiuniseonwuundndusiinn

(% L3

9RANMNTIUVTONTEBNLUUNARFnel TnN15ysan1smssilddnwnLagnsiuaLiisids
ielvinsounqululseifusingg AdvEnaden s uazeenuuundndust Iiun Ussiiumadny
uarfaussy Useiumanaluladfannisudavdeussiumansnaauariug sauvssfonaue
HANUAT WATIATITINITAOEN51T0Y LAZN1TL38USENNALDNAITENYS
(nusinsapuru Fesldalisingy 2.0 (] Feagld¥ueiiRlsinueiond)

Prerequisite : have earned credits of ICF460 minimum C

The students will do their own research under supervision, to produce a creative
product design, industrial craft design, or an industrial design project. They must assimilate
the knowledge gained from preceding subjects into that of additional research, in order to
fully cover all aspects influencing the process of product development and manufacturing.
These aspects are social, cultural, technological as well as manufacturing and marketing
components. To complete this subject, the public presentation of an academic-style
creative project and a minimum C grade achievement are compulsory. (To pass this subject,

the students must achieve at least 2.00 or C grade.)

Fyaniaen NFUIVIVINUUUANLAS

201.310 2BNLUULATDNIDY 3 (2-2-5)
ICF 310 Furniture Design
AMUNLTE UTeTRAMuduLIazAIRIAAANNYRINITODNLUULATDNSOU NENNITIDNLUY
ASWAIUIBLUIANNITAS9ATITA WaLlATIASI9UBUATONTOU N1TODNLUULATDNIDUNIUDNDIAS
4' a . . a Yo ‘:4' ° ) 44' a
LAZLATOTOUANSITME (public fumniture) NMsidentdianlvunvaudmsuniseankuuAs T OU

| [

LLazmi‘mmaaaaaﬂLLUUa%ﬁaaiif-ﬁl,t,az%unumam (Scale Model) wosin3aaiFou @n1sAnuiuen
annuil)

Background and definition of furniture design; principles of design; the development
of creative concept, structure, size and standardized dimension of furniture. Outdoor
furniture design and public furniture, selection of suitable materials for furniture design, and
experimenting with creative design and making a scale model of furniture. (A field trip is

included.)

125



aav.311 n1seaNUUUTLIALATdRdIuATawS Y 3 (2-2-5)
ICF 311 Size and Proportion for Furniture Design

yuALardndusnnIgIuTeaiasiou ndnmsidenldianlunisndn nseenuuulassaina
wdnmsiduuuuieiesieu Wy Weaueu Bed) §ifioih (Wardrobe) Lidtisvhenu (Study Chai)
Ifzvi91u (Study Table) uasynsudseniuemis (Dining set) 1Uusu Tnevdudenisanunieatu
1A dndau (Standard Size) figniosnuinmsgruvenaioudou Inssmunisosiiliednuus
MEANYBILY WS (Human Factors) $2u89n13a$1evudianiuagnsad i uLuy (prototype) 7
annsotanldauldass Tneddadanadaiiegililuanulsd sugaamnssuieieausou Jagh
wingaulunsaianaznITan

Standard sizes and proportions of furniture. Principles of material selection in
production structural design. Principles of furniture design such as bed, wardrobe, study
chair, study table and dining set, etc.,, emphasizing the study of size and proportion,
according to the standard of furniture. All of this takes into account the human factors,
including the creation of models and prototypes that can be used in real life. taking into

account the various techniques used in woodworking furniture industry suitable materials to

build and manufacture.

90w.312 senuuuanussnieludosdu 3 (2-2-5)
ICF 312 Interior Design Preliminary

nsWeuriatenin 1 90 uag 2 90 Seuinsdnaueriatdenin Tangluriaaiieg suwuu
wagn15dnnswlauedeadeunieluies (Fumiture Plan) nsanussnigluliiAnaiiuaisay ns
Gonldiadesdeufivnzaudniunisanuds wasn1sadaussenanislusiesdwaliiesdiaiy
aula 019 vesSunun Tissueu viesSuUsEINUe NS Waziearinay Wudu

Principle of 1-point and 2-point perspective view. Atmospheric perspective view,
dimensions in different rooms. The furniture layout for the interior design. The creation and
testing of an interior. Tricks for arranging furniture in every room such as living room,

bedroom, dining room and office.
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2au.410 n1seanuwuulagldlusunsy 3 4 3 (2-2-5)
ICF 410 3D Programs for Furniture Design

n1slElUsunsuABNANADS 3D Max Studio dwsumisadauasimuizusne sunsaluns
ponuuuinTesFeutiinine AnwinidenldTanuaznimaaesTandmiumsliiuilulusunsy 3
1A n1sa¥enmaiionsds (Render) uagniseenuuuinyataiosdoudmiuniseaniuunnus
Aelulufnnuaeay

Using application software: 3D Max Studio for creating and developing forms. various
types of furniture. The material selection and experimentation for surface finishing in 3D

program, rendering and designing furniture sets for interior design in a beautiful way

20W.411 N159DNLUULAINNLGT 3 (2-2-5)
ICF 411 Decorative Design

N199DNALUUTAINNATNTOU LagNARAUNG IS UNITANLAIR19° LaelraiudiAgyse

(3 ! = a 1 (% =
penUsznavlunisanumsniely N1ANEIFULUULUIAAAINY (Style) Tun159m219 NsAnway
AnLianIULUULIATNS U HARAuanNLAe d1m5un15UUR Mood Board for Decorative Design
AelutunsoNufNoan19 1wy viesueou vossuuen Wudu lnserdendnnisvesdndiunay
a a AN Yo Y] & A A Y] |

mmgmmiaﬂLiau‘vﬂmumiaaﬂLLUU@Jﬂﬁlmwiuwuwmaiumagmﬁaamdmmzau

Furniture layout design and various decorative products by giving importance to the
elements in the interior. The various conceptual styles in placement, study and selection of
furniture styles. The practice of Mood Board for decorative design in homes or areas such as

bedrooms, living rooms, etc., based on the principles of proportion and furniture standards

that are designed to be properly arranged in the interior of the residence.

Jynenidan NFUIVIVNLUUNEASMIIRIBNIINNAT19ETIA

90W.313 nMwUsEnautilan1saanuuuNaniud 3 (2-2-5)
ICF 313 Illustration for Product Design

mMsafsassanInUszneu ethawusznevluldausunsesnuuusiniisnisesnuuy
AMUsENBUUUUTTANU Character Design nMseanuuua mlsenauiileldlunisesnuuunansias
Tudandiyd Ineanunsauszandnimiszneululdlunusenwuuninineiasasss Wiinauey

warUseleviltansle
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The ability to apply illustrations for the purpose of visual communications, including
packaging illustration design, character design, Illustration design for use in commercial

product design. be applied to creative product designs. to create beauty and usability.

aav.314 paufiamesadsassdianisaanuuu 3 (2-2-5)
ICF 314 Computer Design

afiassrnusenuuulagldnouiiomes Uszendldlusunsusunsfiniierasaueenuuy
TanusaeonuuunsfiniiieduaSunuosnuuudedsfiun n13an1snm msdaesdusznauly
suesnwuuiiothvlderuludmidudls

Practice design work with computer aid, be trained for skills and knowledge on
programs for a graphic design program and realize the issues and the differences of the

available systems. The actual practice of computer-aided designing for commercial products

a09.315 9anLUUNAASMaS9asIANTAIusTSuTRedY 3 (2-2-5)
ICF 315 Creative Designs from Local Culture

AauTausssuviesduiithaulalufifnieiausssy Ussnd anude mawn fidievendiunu
Aauimanssu anudued 38830 udnhurfAndesenadedssAlagdunszuIuNITIATIZANIS
sonuuUliAnkauNEnSueiadsassdinusuae

Local arts and culture that are interesting in cultural approach, traditions, beliefs,
and religions are conveyed through arts and crafts, living and way of life, and then bring

them to creative thinking through the process of design analysis to create contemporary

creative products.

90W.412 nnsriszanuianssandveiioyuvy 3 (2-2-5)
ICF 412 Extension of Community Innovation for Commerce

ufnnssufiannsathluldlunisdaaiy devenndndmusiyusuld ufnnssulufuing
geamnsTd winnssulunsudssududmeanisinens winnssunisussadue lngfnwiiassesen
Tannsalulflunisesnuuudandivdle Tnsnnsdugauideiiieades ude mandsneg 14
mnzaufuNrLusasuislneiuuniinfieyuy

Innovations that can be used to promote, can expand community products.
Innovation in handicraft industry, innovation in agricultural product, packaging innovation by

studying and extending it to be able to use in commercial design. By matching related
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research or various sciences to suit each community, Focusing on graphics for the

community.

2aw.413 msﬂmﬂLﬁaa'qLa%uﬂfnmﬂuﬁﬁﬂisnaumi 3 (2-2-5)
ICF 413 Marketing for Entrepreneurship
nAEMSYNSNSMAALAE TUBBALUUA MU UsENouNs nsldnueenuuunsiiiniiledaaa
wnansfusilinaulanazaiiennuuande nseenuuudeifiodasunisue nsdauaniudnsiuel
M3AnIUUsEINA NMsdanmsninenslunisamuuas M NUKLLEBNLUUaN siad e
Marketing strategy and design for entrepreneurs. Using graphic design to promote
attractive products and differentiate them. Design of promotional materials, product display,

budgeting Investment, resource management and design planning for distribution

Iy anLaeN NNIVIRAULLAZIINLUULYIIAN
20w.316 Mstugudaeiie 3 (2-2-5)
ICF 316 Hand Forming

AuanURvesRumiiyd N1sAIUANAY Lwﬂﬁﬂmsa%ﬁagﬂmaLﬂéaqﬁuﬁmmﬁamﬂﬁﬂmisﬁu
sueile Tdun n1sua 3ty Mstugufewiu Mstusudasy aunsnaivasduasnIuANUNS
1 Tneidonlfiadosflefimnzaniumeaiafitugy

Properties of clay, clay control, pottery shaping techniques or hand forming
techniques such as coiling, pinching, slabbing, free forming. Able to create and control forms

by choosing the right tool with the forming technique

20w.317 mstuguutiuvy 3 (2-2-5)
ICF 317 Wheel Throwing

QmauﬁammLﬁaﬁuﬁuﬁ'mmzamﬁmmwf]uwgu mimmﬁﬂugmmwhm NNSATUANAUULU
LLﬁuquu mﬁuqué ﬂﬂisﬁugﬂ%"umwmﬂ ﬂ’liﬁmLLﬁQgU%iQLﬂ%@Q%uauLmﬁwLwﬂﬁﬂLLﬂuquu N9
Fonldiedesile gunsaifldanuegamnya

Properties of clay that are suitable for throwing work. Kneading the clay in different
ways, Controlling the clay on wheel throwing, centering, forming steps. Decorating the forms

of pottery. the wheel throwing technique. selection of tool and devices to use properly
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201.318 LiloAunaziadou 3 (2-2-5)
ICF 318 Clay & Glaze

a ' d‘

AantRvesingAumieg Minanldwssuaunaziadoun1sAuIngasiu n1sUsulTgns

q

ANANURR19Y V09IRAY WU ANUTU AUWEY NIVART N1TAATNEY MsNaNAulualganIde

wa I

dunanfivnzauvesiuLazindey annsanaaeunuaLTRviddyld Bnswisuduaziadouild
nuatsutunouignies uaslfiedestio gunsaifivanzan madenldiefunanndouiivanzay
funauiadassa

The types of clays and glazes used in ceramics, as well as their physical and
chemical features. The practice calculating the mixing formula and modifying it. The

features of clay materials: humidity, stickiness, shrinkage and absorption. types of glazing

chemicals, their scientific features and the methods in mixing, handling and correcting them.

2an.414 NSYITNNNAMSUIUIENE 3 (2-2-5)
ICF 414 Mold Making

Aaudinaivazniennvesyunatawesdmsuldlunsadauuiiun yiavesiuriiuy
#1199 LATALAETIENITAIIN N1TATAULUY (prototype) NURYU WUURNREIMTUNTTaRNaIS 113
dodu wuuuilunugramnssueniind Anmsnasuagndofothiudu (slip) Fofaniduife)
fuwnanedu ﬁmﬁgﬂmqaaiz ASODAUY MIADTUNL ANLATUNUILENSY

The content covers the chemical and physical features of plaster cement used for
mold making, types of ceramic molds, and their methods and techniques of construction,
including those of a prototype, waste mold, drain casting, solid casting and industrial mold.
the procedures of the casting process: clay body mixing, slip -casting technique, casting with

various types of molds (single, multiple and free form), de -molding, joining and furnishing.

209.415 9anLkuUULYIIEN 3 (2-2-5)
ICF 415 Ceramic Design
mzmumiﬁﬂy’umumm TUN195a39ET S NANUEENLUUYIEN AILANSUILLINIG 113319
WUU N15NARBIMFUNTIANUER MsiauguLuy msfnwmaiafiviinyay n15aseasIAnay
aunszUNswsfindemaiafivingay mameaeuldnumuminiivesdnsausifioonwuy
Creative design in ceramic works. Search for the proper innovative form of a
ceramic piece and integrate additional industrial craft techniques to achieve the ceramic

output as designed. the design development, solving the problems that may arise during
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the designing and manufacturing processes, and presenting ceramic works with an

intermingling of contemporary concepts and changing technology.

AU UR
1) @13y neniu-landnw/ wwnuinnssuuazanudugusznaunisluayg inaguin
T99/18nN133AN1IN157IBAN/1aNNTTIANITNINEIN TN IANTAUTTTULALLINNITYTUING

WWBANEEUY

&6.500 A%NAANYA 6 (0-12-0)
SI 500 Cooperative Education
UjtRnulumineau ssdnsvIeaniutsznounsiléuunsgiu lagujifnuiailon
wifneu litfosndn 16 dUavi egraseiiles uazldsunisqua AruAulage1ansd AUSaw uay
wineuiilaes
Students are required to work in a standard organization as a temporary member of
staff for at least 16 consecutive weeks under supervision of an academic advisor and a job

supervisor.

f8.501 M INALIAMNAINTaRIUNTURURMUTUEANTS 3 (3-0-6)
SI 501 Competency Development of Organizational Operations

nsiisziuaziiaudila ssuuiinanisluesdng seudesdnsseduaina esfinis
JEAUYIR waresRnsseauyuvy Tuyn 9 35 lowa Yaiia Waminis Iaseasne audausssy n1sin
daudnse msvssgndldialuladuazarsaumasiuadelunisWuuiesdng nswawiwaznis
UImaninensuywd msdoasnielussdng amdnvaiwazmsuszaduiusesdns uasiiau o
dehardlaluifding q ifauanuausauaginvgiul foRaulussdnsdely

Focus on analyzing and comprehending international organizations, national
organizations and community organizations in all dimensions, including history, evaluation,
structure, culture, key success, technology and organization development, human resource

development, organizational communication, brand and image, and other dimensions.
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§8.502 N5ANEINIY 3 (3-0-6)
Sl 502 Field Visits

nsadeszaunisalnisiseuiiagnisnsentnluanudidgyuetetineie 9 diun1sinwg
91 Tngvhanadnladeus Wleune Msusmsdanis fusha Sausssuonis unummwing ssuy
TUIMNTBIANITUATYANA NTHDANTBIANIT AMENYEIYBIBIANIT WLIMNINTHAIIBIANITUAL
WA uMsTRIuInINeInsyana naendufnuilynikazaninuindenlunisuinnuly
036n13 Invagiimsfinugauiinseunquittesdnisniady esdmaniaontu asdmstmuLenTy
99ANTANNG BIFN1TONANASTATUALENSITUNAR DIANTYNTLLATDIANTIULULIL 9 auadaulae
VOITNANY

Focus on establishing learning experience and recognizing the importance of careers
through field visiting, by comprehending policies, management, mission, organizational
culture, roles, organizational and human operations system, organizational communications,
brand images, organization development and human resources development guidelines, as
well as studying the problems and operating environments in the organization. Private
organizations, NGOs, international organizations, volunteer organizations, community

organizations and other organizations based on student’s interests.

§8.503 fuuuIN1TANYINIU 3 (3-0-6)
SI 503 Seminar in Field Visits
(Ualiameidswanizdnfnwivangasaninginisdenseans)
(Only for Students majoring in SI)
NTIATIERkazdunszilsraunisainsiseuinlaannsfinygaulaedl Luidn gl
. aa 66 1 = a a gj L4 1 aa
naNA15 35n13 WUszendldegraliusedniaim saunsaian1saldymiauassasiie quagisnig
Y A o = Y a v a wva I3 1Y) @ ° I3
whdgyin WiestinAnwazdeandgyluvazdi U jiinulussins sasnsuinurinyenisianui
funaziinvzanuAnassassamunsinaueUszaunisalvesdndnwegsfioondnialuseynna
Tt RIIGH
Focus on analysis and synthesis of learning experiences derived from studying
concepts, theories, principles, as well as anticipating problems and solutions while working

in the organization. Develop teamwork and creative skills for professional presentations.
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d6.504 N13ANYdasY 1 9 (0-18-0)
SI 504 Independent Study 1
AnwseinaanssiiuithadlaluvdngnsveswminerdelussUssmaliasuaud o
viheRnfiimun

Explore a topic or an area of interest according to the curriculum of the university

abroad.

4.505 NSANYDETT 2 6 (0-12-0)
SI 505 Independent Study 2
Anunseinaassiiuithaulaluvdngnsveswvinerdelussussmaliasuaud o
wheinfifmun 15 'E'JmJizaumiaﬂuaqﬁmﬁué’ﬂqmmmwﬁwmé’aiwmﬂiwmﬁﬁ’mum
Explore a topic or an area of interest according to the curriculum of the university

abroad, or work as an intern in an organization related to the curriculum of the university

abroad.

2) @113V BNLBNDBNRUVUIANTIUFIAY
BUU.430 NSRNIIUATUNITDINLUY 4 (0-4-8)
DIN430 Design Internship
AnUszaunsaiivinaaufiRmunmseenuuuiumhsnmdessdnsfawnuaiusiuile
funming1ds $afeanulszneunisalnnafsuazienyudug Mineades
Professional design practice with an agency or organization that has signed a

partnership with the university as well as other public and private enterprises related.

auu.431 Tassmseanuuunalalau 9 (0-9-18)
DIN431 Capstone Design Project

nsUszgnduazldesdmnuiuasiinueild Suainnseuduasiinufoluiviensenuuy
winnssudinuiioadanuniseenuuukasiaunelilasinsesnwuuiisidunissiufuniie
W3epfnsiasuIuAuTNiiefuunInende ﬁ'mﬁﬂamuﬂizﬂaumiaimﬂ%’gl,l,amaﬂszjuﬁlu*?]
fAetos fimsmfuguasiuszuuivinm

Applying the knowledge and skills gained from learning and practicing in the
Design for Social Innovation major to create designs and develop projects under

cooperative design projects that are jointly undertaken with agencies or organizations that
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have signed cooperation with the university. including other related government and private

enterprises which are supervised through the advisory system

BUU.432 F789TUNITDDNLUULAZNITULEUD 2 (0-2-4)
DIN432 Design Report and Presentation

nafisussussaenaIsUsznaulassniseonuuukalalau Tudiuresiulfnn1ansine
LATEBNLUU N5 UIETUABUNSEUIUNITTBINISANYILAEWAUINAIUDBNLUULIANTSLS AN
AADAFUNITUNAUBNAIIUDDNLUUIMNIATINTOBNRUULAYALAUARAT TUEIUFURUUANY TN13
ffuguarusEULTUI W

Writing and editing reports for Capstone Design Projects In terms of educational
concepts and designs, explaining the process of studying and developing social innovation
designs, as well as publicly presenting designs from Capstone Design Projects in various

formats. There is supervision through the advisory system.
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N15USIUNANIS IS I URAZINAININ1SESINITANYD

7.1 N15USLNUNANISISUVDIUNANYI
nsUsziunantsis e dulumudeTafuunnine1desssuamans 19eni1saneseeu

USeyay w3 w.A. 2561 U9 35

STAU A B+ B C+ C D+ D F

ANTEAU 4.00 3.50 3.00 2.50 2.00 1.50 1.00 0.00

7.2 \nUAINSENTINITANIAURANGAT
7.2.1 asunukazlasuniefnazausieivasuaulassainmanans lneivuleinazay
T3isnd 120 whefn
7.2.2 Igarsziuedeazauliiingi 2.00 R1053UU 4 SeuAzLLL)

7.2.3 siosUfiURnueuleduy inuziazuninedusssueansniiug
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