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a A v

gsnalow

2. BUNANL

PnANYIADIANEISIEI TUNLIAIV AW TIUNUA 84 NUBAR  LENATUNNINIVIFT

84 “nuwnn

[

2.1 NINIYIANUNUFIUNGIAY 15 e

1§.201
Bl 201
15.202
Bl 202
15.203
Bl 203
15.204
Bl 204
N3.301
Bl 301

NANNIIANITTIND 3 (3-0-6)
Principles of Business Management

NNSIANITBIANT 3 (3-0-6)
Organizational Management

noVInegIna warseleunsAn n1sasyu 3 (3-0-6)

Business Laws and Trading and Investment Regulations

n13n18eIng 3 (3-0-6)
Taxation
gIfanuInY LagyLYu 3 (3-0-6)

Business, Society and Communities

2.3 MUINIYIMNYENNTING 39 WIERA

n3.211
Bl 211
1§.212
Bl 212
N5.213
Bl 213

(1) dnfinwdesfnuininuen1egsta 7 31 53 27 viheiin 9InT1eiviasieluil

N1FIATIENDAAINTTULALNTLYITY 3 (3-0-6)
Industry and Competition Analysis
mﬂﬁaqﬂawNmiﬁiﬁuazﬂﬂiL'Emﬁamﬁéfmﬁuh 3 (3-0-6)
Accounting and Financial Information for Decision Making

Ny Tendymiarnisindulanegsie 3 (3-0-6)

Business Problem Analysis and Decision Making
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n§.214
Bl 214
n8.311
Bl 311
n8.312
Bl 312
15.313
Bl 313

v

eCRVTe R ek

Business Research Methodology
NTINUNUTIND

Business Planning

5951 AUIARAYNNTIANIIAMUAYY

Good Governance and Risk Management
’?@N‘UﬁiiuLLﬂBﬁiiuLﬁmmNﬁﬁﬁﬁ]

Business Culture and Etiquette

(2) UNANYIADIANBINIBIRNNUTENA 71U 12 WUIRR P91

1A9.2

6 (3-9-6)

6 (3-9-6)

3 (3-0-6)

3 (3-0-6)

1. @and@nwinuensuseinanilageuluaniduniw vssrusRalamans

UMINYIFYFITUAIANT LNES 1 N1 91U 4 I 12 Mddein ¥isa

2. 1FNANYITILINIATET IINNGUIVINTAONITNNGIND MEMwIreUsena

folull 1 ngavn

nguil 1
n§.151
Bl 151
n5.152
Bl 152
n5.251
Bl 251
n8.252
Bl 252

nguil 2
n5.161
Bl 161
n5.162
Bl 162
n5.261
Bl 261
N5.262
Bl 262

N15H0A1SNNGINANIENTYIAY 1
Business Communication in Chinesel
N13H0ANITNNGININIENTYITY 2
Business Communication in Chinese 2
N15HRANITNNGINANENTYITU 3
Business Communication in Chinese 3
= a v =
N3ERENINNGININLNIWIAY 4

Business Communication in Chinese 4

M a v A
NIA0E1TNNGININILA YUY 1
Business Communication in Japanese 1
N3deaNMgINAMEN YUY 2
Business Communication in Japanese 2

= a v a
NTA0A1TNNGINNILAIWIYYY 3
Business Communication in Japanese 3

= a v a
N1Id0E1TNTININWA YU 4

Business Communication in Japanese 4

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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najm’?i 3
n5.171
BI 171
ns.172
BI 172
n8.271
Bl 271
n8.272
Bl 272

nguil 4
n5.181
BI 181
n5.182
Bl 182
n5.281
BI 281
15.282
Bl 282

miﬁamimqqiﬁaﬁuammwaiﬁu 1
Business Communication in German 1
miﬁamimaﬁﬁﬁaéﬁaJmmwaiﬁu 2
Business Communication in German 2
miﬁamimaﬁﬁﬁaéﬁaJmmwaiﬁu 3
Business Communication in German 3
miﬁamimqqiﬁaﬁuammwaiﬁu 4

Business Communication in German 4

ﬂﬂié@ﬁﬁ%?dﬁﬁﬁﬁléﬁEJﬂ”lH’]Gi’N‘lJizwlﬂ 1
Business Commmunication in a Foreign Language 1
ﬂﬂi%@ﬁ’]i%’]ﬁﬁq’iﬁﬁ]ﬁ%EJﬂ’]U’]GiN‘Ui%LV]FI 2
Business Communication in a Foreign Language 2
ﬂﬂi%@ﬁ’]i%’]ﬁﬁq’iﬁﬁ]ﬁ%EJﬂ’]U’]GiN‘Ui%LV]FI 3
Business Communication in a Foreign Language 3
ﬂﬂié@ﬁﬁ%?dﬁﬁﬁﬁléﬁEJﬂ”lH’]Gi’N‘lJizwlﬂ 4

Business Communication in a Foreign Language 4

v A

2.3 ‘VISJ’Jﬂ%‘?ﬂUﬁﬂJ’]ﬂﬁ%‘lﬂ%WUiU‘U 30 wenn

U211
Al 211
U311
Al 311
U312
Al 312
U313
Al 313
U314
Al 314
U315
Al 315

nsdayinsdutud

Fundamental Financial Accounting
nsvTnsiudunans 1
Intermediate Financial Accounting 1
miﬁ’aﬁmi@u%uﬂmﬂ 2
Intermediate Financial Accounting 2
QRERGTRE IV

Cost Accounting
msaeutaTuazuinslianudesiu
Auditing and Assurance Services
ﬁzuumiaul,wmwmiﬁig%t,l,azmiﬂ’mﬂmmﬂiu

Accounting Information Systems and Internal Control

1A9.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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U411 miﬂ’ig%mﬁﬁu%u’ugjq 3 (3-0-6)

Al 411  Advanced Financial Accounting

U439 MsdyBnaufin Enaw) 6 EnUftRnuszozgnaindngnse fmun)
Al 439  Accounting Internship

ng. 421 dunuuleueunaznagnsssng 3 (3-0-6)

Bl 421  Seminar in Business Policy and Strategy

3. AP ANLET 6 wu2wnA

1. WnAnwansadendnuivlefldfideaeulunugrndivemansuaznstad Taeiden
AN19187VIUDNAIVIVILON WIB

2. dn@nwanunsadendnuivlafléidaaeulunnine desssueansiduivdeniad
Tiitfeandn 6 wiaedn el Wnesuddndneily nuanawssssna s cendu o
NWE AU MEIRLs AWl ANwINad AwBeaun anwiand aMwiduladive
awiaaa awdads awiwesu uazmwiay vidednilavssenslaendngnsy MUel
Shinwidendnuniuividenad fil

n5.221 wiswghanisllediveuazlan 3 (3-0-6)

Bl 221 Thai and Global Political Economy

n5.331 MsUIMsgIugnAiioadayarAanis 3 (3-0-6)

Bl 331 Customer Base Management for Value Creation

wu.321 M3biauinwnigsialegldnsdifnw 3 (3-0-6)

BA 321 Consulting Practices using Case Study

wu.331 Tomansgsialuuszimadiu 3 (2-2-5)

BA 331 Business Opportunities in Japan

Wu.332 lananagsnalulsewmedu 3 (2-2-5)
BA 332 Business Opportunities in China

nv.333 lanannagsnalulseinedenlus 3 (2-2-5)
BA 333 Business Opportunities in Singapore

wu.334 Ton1anagsnalugiinig CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV

nu.335 lonianiagsnalulsemelney 3 (2-2-5)

BA 335 Business Opportunities in Thailand
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wu.336 Temanagsnalulszimadiimun 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |
WU.337 Iamamqqiﬁﬂu‘dwLwﬂﬁﬁmuﬂ 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country I
NU.338 NMIIANTTINIUUTUAN] 3 (2-2-5)

BA 338 Luxury Brand Management

pA
% o

t:’l’ = o a 1 .:’.’ LY < a = =) v v
9194 UnAnwazi1Ivmatdunuuldulviantaslaile

¥

1. Anitugiumainemansiazatamans (i lilaimunliluindnwily
LA Y a a < a ¢ o & o & a a v v
gl 2) eniiu Imnainemansuazadamans sia 2x Jullansatuiduivideniasle
2. nlundngasIvnAnwmiluniadiun 1 uagdiun 2 Mldsiiage “us.” s¥u 100 Ao

115.100 89 15.156 wiududvnaenaslale

3.1.3.3 nsfAnwuieTuayUsygmangnsaiudyidugn a1v13vinisdydssiauuuysanns

!
= a =

tnfinwndngnsaiulndtudin awivinmstadssnasuuysanms fldaunsofnule
mumuﬁ'aulsuLLazImﬂa%’]wamé’ﬂqm%uﬂ%ﬁyzyﬂm% tnfnwanunsavesvenUSayalsvndnw
eweeg Wasumuieuladsdeluilie

1. Anwnseidvenee) lewheinavaulitdesnin 96 wieia

2. [¥§urnseduiadsaraslisnnit 2.00

3. Istunsdendutn@neuudlifosnivhmanisdneuni

a. lF@Enuseivlumnadn@nwidll s 30 mieda

5. leAnwsedviangldtesnin 63 nulwin

6. ladnwnigdenas litesnin 3 wieds

Y

UnfAnwigdnsanisfinymangnsaiudaydvudia awivnisdydssiakuuysanns wae

' [ ‘:l'

finszduedvazanlininii 3.00 aunsafnyiseseduligyailn lundngasaivinermans
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wdnedin @191 ST TLaENITUTININTRY B3aUANgRIAIUINEIAMERTUMITNGR @113
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3.1.4  WEAASNUNISANED

1A9.2

Un1s@ne 1

A 1 nuwAn
15.101 lan, oudeu wazlne 3 (3-0-6)
16.102 Vinweinn1edsny 3 (3-0-6)
15.104 N15AR 9IULAZITLUDENTITUIY I 3 (3-0-6)
18.105 ﬁﬂmﬂ’ﬁﬁamié’wmmﬁmqw 3 (3-0-6)
N5.201 MANNNSIANTTIND 3 (3-0-6)
Adnevialudand 2 3 (3-0-6)
394 18
aadeud 2 TeRRL
15.103 Finfuanudady 3 (3-0-6)
U5.106 ANUARASNATIARAZNISADENS 3 (3-0-6)
15.202 NMSIANITOIANTT 3 (3-0-6)
N5.203 NYUNILTIND Wazseideun1sa NMsadmnu 3 (3-0-6)
n8.212 Mslddeyaniansdiyd warnsduiienisindule 3 (3-0-6)
INNRNUTENA 1 3 (3-0-6)
394 18
MAnaTou
udenias 1 3
394 3
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UnsAnuen 2

aAGeud 1 wihefn
va211 mstyBnsitudud 3 (3-0-6)
N5.204 N19N18OINT 3 (3-0-6)
N5.211 MIIATILVRAFIMNTTY havNITLUety 3 (3-0-6)
n5.214 seleu3dugina 6 (3-9-6)
INNRNUTENA 2 3 (3-0-6)
393 18
AASoud 2 i
vae311msdydnsidudunans 1 3 (3-0-6)
Umalzmiﬁzﬁmsﬁu%ﬁuﬂaw 2 3 (3-0-6)
n5.213 MyBAsendym wasmsdnaulaniagsia 3 (3-0-6)
N5.311 NIINUKNUTIND 6 (3-9-6)
WWIRUTENA 3 3 (3-0-6)
393 18
MAnaou
I UFDNLET 2 3
393 3
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Un1sAnen 3

aAGeud 1 wihefn
Ued.313n150ayTRuNu 3 (3-0-6)
Um.S14maaauﬁwj%azu’%mﬂﬁmmL%aﬁu 3 (3-0-6)
Uad.31555uuansaumnan1ansUnd wagnsmuaunigly 3 (3-0-6)
n5.301 gsfanudInm uasyuvu 3 (3-0-6)
n5.421 Funwulegueuaznagnsgsna 3 (3-0-6)
9.211 n15ils - MIuA 3 (3-0-6)
WU TENA 4 3 (3-0-6)
374 21
Ao 2 NG
Ued.439n150YTNAURUR Fnaw) 6
15.100 Wallasnunsastlonntaym 3 (3-0-6)
374 9
Yn1sAnwenil 4
aABeud 1 WG
Uzu.ﬂfllmsﬁ’aﬁms!%%’jugﬂ 3 (3-0-6)
n5.312 s55U1AUTALaEN1TTANNSAILLEES 3 (3-0-6)
N5.313 TWUSTTULALEITULEUNIIGINT 3 (3-0-6)
9.221 MIFPIUTNININY 3 (3-0-6)
374 12
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3.1.5  AN95U151899%1
1. Fy1fnwnaly

15.100  wallesiunisasiionnteym 3 (3-0-6)

TU 100 Civic Engagment

v

Ugniladndriin unum uagniniinnuiuiaveuvesnisiduaundnidvesdnulugiuy
waillodlan HIuNTEUIUNITUAINTAIETT 10U N15UTTEE MIeiuTensdifinwrieg gauludy
Taethdnwazsosdnilasenssased ieliiAnnsius vielinnsudsuutas Tussiiudiauls
Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of

various case studies and field study outings. Students are required to organise a campaign to

raise awareness or bring about change in an area of their interest.

15.101  lan odwu wazlne 3 (3-0-6)
TU 101 Thailand, Asean, and the Word

Anwusngmsaliiddnuedan endeuuasive luiiivnaninilos iswgia daam
Tusssu lngldnsounuifn ngud wagseilouidenadenuaans H1un1seiusIslazenfiinegng
anumsalvideyaradildumnuaula eliAnyuuesdenumainnansuazidlannusudoud
Fuustuiilan $3naniinanna (GLOBAL MINDSET) anwnsavimenseumuidewiunazdelantieid
Tl ety

Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and
raising examples of situations or people of interest. The purpose of this is to create a
perspective of diversity, to understand the complexity of global interrelationships, to build a
global mindset and to be able to challenge old paradigms and open up a new, broader

worldview.
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15.102  VinweInn1ediau 3 (3-0-6)
TU 102 Social Life Skills

N1IQUAFUNINAULDIUUDIATIN faneiusnenie o1sual dau waededyam dady
yinugddyfazdelilszaunnuadaasliinludinuediaiugy fmensiauianuamisely
ﬂ’]i@uLLaz«jGUmwvmﬂ’mmﬁmmimmm%m nsadanuiuamiensunl nsdlanueaynis
Usuidlemdayiutlammsudale o1sual wazdann madlennumnevesquvieaans
nsldsuszaunsainazanueuddlunnuduiudsenisdadzfuayed lukouwine deiaudad
AURS Aauzn1uans wazanUnunssuy

Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,
which is considered. Important skills for success in leading a happy life in society. Students
learn to develop their ability in physical health care to manage stress, build emotional
security, understand themselves and adapt to psychological, emotional and social problems.
Students also learn to understand the meaning of aesthetics, experiencing and appreciating
the relationship between art and humanity in different fields, namely visual arts, music,

performing arts and architecture.

15.103  FAnduanudaiy 3 (3-0-6)
TU 103 Life and Sustainability

mssfiuiinegariuiunsdsuwlamedan Wrlannuduiusseninmainves
539UYR e uavasINaAs TedsndenaTaine nslindsnu wswghe Sesluaudauduey

nswUsiiey naenauasAauIMIngImansawinden Ni1lugnsusufenitaingaudsdu

This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and resource use, consumption and
development, and environmental constraints.Furthermore, an examination of social conflict
and change from the life-cycle perspective will be used to develop an understanding of

potential solution pathways for sustainable lifestyle modifications.
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15.104  A13AA 97U LaZEUDENNTITUYIA 3 (3-0-6)

TU 104 Critical Thinking, Reading, and Writing

L3 o/ [

WAUINBENITANDE1NTTINTUYIUNIUNITHIAI0IN N1TIATITH NITAUATIEA 1A

ee

[

msUszifium fauinvznsenuileduanszddny Whlegasanane vimuad aundgiu nangiu
atfuayy mslfimguaiihlugieasuveanuideu Wamwinwemaieulaninuaaiiuegafivmma
uarmafeuwdeiving fEndeveanwdn uaznidenlosteyadnfusumesesauies aufsamnse
gadmangusarteyanildlunisasisassinulsulaegaiiusednsam

Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the
information presented in the text, but rather consider the content in depth, taking into
account the objectives, perspectives, assumptions, bias and supporting evidence, as well as
logic or strategies leading to the author’s conclusion. The purpose is to apply these methods
to students’ own persuasive writing based on information researched from various sources,

using effective presentation techniques.

15.050  NISHAUIINYEAIL1DING Y 3 (3-0-6)
TU 050 English Skill Development laitfunuaein
AnvinwenwdinguluszduiUesdu loun n1sile n1sna n15810 MaPey WBeysanis
r-ﬂl ) & [y Y [y [y I
dadunugulunsimuninyenwdainguizausialy
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.105  Vinwgn1sdoanseeniudangy 3 (3-0-6)
TU 105 Communication Skills in English

fimuinweasils ya 91y wasdsunnsangulaesautiuanuannsalunisaunuile
wanwasuanuAndiu wasnsenu ievharudladenivnislumanisneg fiedeiuinndn
YDIUNANWY

Development of English listening, speaking, reading and writing skills, focusing on
the ability to hold a conversation in exchanging opinions, as well as reading comprehension

of academic texts from various disciplines related to students’ field of study.
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15.106  AmARAS19ETIALAZN1TADENS 3 (3-0-6)
TU 106 Creativity and Communication

nszEUINNSANeY19ad19assA TnednsAnldinndidussdusenavdfy waznisdeans
audafena I liiAnadugrdesamnzaun Ui undian Tausssu animuanden yriluseu
UARA BIANT LazdIny

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels.

8.211  nsils - n1suA 3 (3-0-6)
EG 211 Listening-Speaking

AwdeRuneuaauls 15.105 viselasusniiu us.105 wialasunisoudfainaiuin

mi‘f/ﬂ\iLLaswummméJﬂﬂq‘wﬁm%miﬁ'amﬂu%ﬁmﬂizﬁﬁi’uﬂg\iﬂluamﬂuﬂﬂﬁajﬁL‘fluvmmﬁl,l,az
Lidumanis Tassa$rshensallunwiyn mseenides vénnsiduideslussiuduazdsyloaiie
ﬁ@ummmmiﬁﬁﬂizﬁw%mw nsilsungunuIkazunAnaINuaIeusELamn ANULANANYIIATY
JansssuiineiAnanuaseminuarauaansadea s iaus suiiuseansam

Prerequisite: have earned credits of TU 105 or exemption or permission of the
English Department

English listening and speaking skills for everyday communication at both formal and
informal situations; erammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types

of speeches; development of cultural awareness and critical thinking to promote successful

communication across cultures.

9.221 MISMFTNING 3 (3-0-6)
EG 221 Critical Reading
Fdadunou: geuld us.105 vselasueniiu 1s.105 viselasuniseydiiainaviiv
NSAATIINING NWEN1TIU ANEINNTAIUNTIATIZILATAUATIENURYAIINUNALINY
natslunsndasadesnudouddnnisseiuiug wezaruamsalunmadeunudeunds
v su

Fan1salufigzioundusein1svediseukarduiusivianssuniserunaznisilewidu

AYIDINYY
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Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

Critical thinking and advanced reading skills, ability to analyze and synthesize
information from various sources, strategies for structuring basic academic texts, and ability
to write general academic texts that reflect their needs and relate to academic reading and

writing tasks.

2. JYNANE

17
Y A

2.1 ﬂmmiﬂﬁﬂ’g’mgwugmmaqiﬁﬁ]

n5.201 ¥ANNITIANITTIND 3 (3-0-6)
Bl 201 Principles of Business Management

ANuddRY UMM wagauSUinveUvesgIRaddem sRLIATYgRY uardeny JULUY
nsdada wazmsALiugsia n3EUIUNIMNSEsAa Tdsesdanuilunthitaumdngmagsie i
fumspann Mskan Msianis Msfu msted weluladuazsvuudeya Welidladnuas
siluusiaziu lnglamzesdsludnvesmadonlossenitmih s olinsdifiugsia
‘Ui%ﬂUﬂ’JWNﬁ’]L%‘\]@?@JLﬂWM@ﬂB

In this course students will learn about the importance, impact and responsibilities of
business on and towards economic and social development, business organization models,
operations and processes as well as bodies of knowledge in the various main business career
fields i.e. marketing, production, management, finance, accountancy and technology and
data systems. This is in order to understand the characteristics of each work area, especially

the interconnectedness between the different fields, for the purposes of successful business

dealings.

n5.202 NIFIANITOIANTT 3 (3-0-6)
Bl 202 Organizational Management

LLmﬁ@ﬁugmlﬁmﬁquaﬂismmﬁmi N133089ANTSIUFULUUAN 9 ARBAIUNTEUIUATT
warisn1sdansfiagshliiaanslininensiidrdyvesesdnisiiludu au dwwes Fu uazdoya
A9 laog19iiuseansain wagUseansua saudmdnnislunisusumvesesnnisliasnsuiu

anmwinaeulunsaiugsianiuisusUamasniian
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In this course students will learn about the fundamental concepts related to
organizational behaviour and structuring according to different models, as well as the
processes and methods of managing an organization’s primary resources i.e. manpower,
goods, money and data for maximum efficiency and benefit (resource optimization). This
course will also study the principles by which organizations can adapt to an ever changing

business environment.

N5.203 NOMIEgINa warsudeunsa n1sasu 3 (3-0-6)
Bl 203 Business Laws and Trading and Investment Regulations
nvIEdAy N IRUNITTRRT N1AENgIA kazn1swdadu Tnsanizludiunneides

lAgnTIiuNTEUIUNTNNGIAT AM5EANNSTURRAYTOU wardeavinueeg Tiudang ninn wazsuley

' (%
a o

Y935gidmansznunsluniuIn waznsausednan nlunIsudaty wazanuaunsatunisiinils
V933N

This course is about major laws related to starting a business, business dealings and
competition, focusing especially on laws that relate directly to business processes. The
course will also examine the different responsibilities and prohibitive restrictions placed on

businesses, as well as laws, rules and regulations imposed by the state that impact both

positively and negatively on the competitive potential and profitability of businesses.

n5.204 N13A189INT 3 (3-0-6)
Bl 204 Taxation
wi# wagausuiiaveulun1siden18uoiunna wageIAn13gINg INEATOUARUNENLNMI
aa v & a ] & a a a a o ‘:ll
WAZITNITIAAUNIBUTELATIANGY YRANBATIWEIUR ATWANINT WAZAIEDINTANUUTZUINTYINTY
Tdaglutlagdufe n18Ruldyuanasssun adRuladiyaaa a1dyadiiy ndgsiaanizlazens
wanud n18Ruladn o N8 B BiesdnIsuImg dauviesdulugdaiu laun a1dlsaseu
A o Y A a @ v
Mo wavaBthe 1wy
This course examines the duties and responsibilities involving the payment of taxes
by individuals and companies, encompassing the criteria and procedures of different types of
taxation. These different types are income tax, excise duty and tax collected as revenue,
which divides into income tax for individuals, income tax for legal entities (corporation tax),

value added tax and stamp duty withholding tax, as well as taxes levied by local

administrative organizations such as building, local maintenance and signage taxes.
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n5.301 §INNUHIAY LazyuvY 3 (3-0-6)
Bl 301 Business, Society and Communities
wdadunew: aeulaivn n5.201 MENN13INNTITINA

v o

wifl wazanuuinvouvegsivlugurduanndnmieniavesdeay wagyuvu Fadu
ﬁ@?ﬂmqqiﬁa Lﬁammamqmmﬁm Lagndnnsdanisfiagiiou mslvianuddnyiuasessaly
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Prerequisites: have earned credits of Bl 201 (Principles of Business Management)

This course studies the duties and responsibilities of businesses as members of
society and as part of the community, which are the foundation of business. The course
content covers the concepts and management principles that reflect the importance laid on
business ethics. This is because business should not act not purely for the benefit of its
shareholders, but also for the benefit of society, the community, the environment and
various stakeholders. Businesses may do this by placing importance on the aforementioned

items and link them into design, strategy and business processes as well as various activities

visible by the public.

2.2 AN YEN14§INT

N8.211 MIAATILVAMNTTU UazNITLaTY 3 (3-0-6)
Bl 211 Industry and Competition Analysis

Fwdadunew: aeulaivn n5.201 MENN1SINNTTTINA
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Prerequisites: have earned credits of Bl 201 (Principles of Business Management).
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This course looks at the thinking the concept of Microeconomics, The price
mechanism. demandand supply of goods. The concepts of management economics,
marketing and strategic management in order to analyse the structure, development and
different environmental conditions that impact on changes in industry and competition. Will
also are discussed. This is to be achieved by focusing on developing knowledge and
understanding and analytical skills, which are the fundamentals of determining strategy

within a complex and highly uncertain business environment.

n5.212 Msldveyan1ansinduasnstuienisdndula 3 (3-0-6)
Bl 212 Accounting and Financial Information for Decision Making
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This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course
emphasizes on applying accounting and financial information to reflect strategic activities.

This course focuses on an interpretation of accounting and financial information for business

planning and decision making.

n5.213 Myinseidym wasnsdindulaniegsne 3 (3-0-6)

Bl 213 Business Problem Analysis and Decision Making
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In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively to

solve problems.
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o

n5.214 sutleuidegsia 6 (3-9-6)

Bl 214 Business Research Methodology
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In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts behind
the consideration of the problem and different types of research methodology design, in
order to search for answers. The course will also examine different ways of obtaining results
from data, data analysis and interpretation and evaluation of the logic and probability of
data before making business decisions based on it. Both quantitative and qualitative

research methods on both off-line and on-line arenas will be covered in the course.

N5.311 A1TINUNUTINT 6 (3-9-6)
Bl 311 Business Planning
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Prerequisites: have earned credits of Bl 211 (Industry and Competition Analysis) and
Bl 214 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully
operational enterprises. The content covers enterprise modelling, the different components
comprising the various elements of business planning, forming a vision, (13), goals, analyzing

the situation, business strategy, marketing plans, production/operations planning,
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management planning, financial planning and contingency planning. The design of all these
elements relies on both off-line and on-line landscapes. The focus will be on development
of skills in integration of knowledge of duties in different business work areas in order to

carry out business in a recognizable form.

15.312 §95U1AUNE LATNITIANITAIULEES 3 (3-0-6)

Bl 312 Good Governance and Risk Management
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Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy

This course looks at the duties, effects and responsibilities of committees and managers
towards and on the aims of wealth creation and protecting organizational stakeholder interests.
The course covers design of appraisal systems and management of different types of risks that
may affect the above aims, based on development of internal organizational management

systems that are both transparent and accountable.

N5.313 JAUSTTULALSITULTENNINGIAA 3 (3-0-6)

Bl 313 Business Culture and Etiquette
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Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy

This course examines the foundations and general knowledge that is important and
essential for communication, contact and appropriate behaviour in business circles, focusing

on personality development, taking meeting minutes, project presentations, business

negotiations, socializing and giving opinions in public.
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ns.151 mﬁ?iamimqqiﬁaﬁwmwﬁu 1 3 (3-0-6)
Bl 151 Business Communication in Chinese 1

Seuiszuuidesaziinniseenideiniuiu nanuduiinasniulasiadiavesiidnysiu
Zeushensalidesduauanusognudaseloafiugrulidonuios lngordeasdniidsldly
FAndsyariuiiieatesfunmsteneuardningu Ussaa 250

Students will learn about Chinese tonal sounds and pronunciation and the origins
and structure of Chinese characters as well as fundamental grammar in order to be able to
construct basic sentences independently using trade and office related vocabulary

comprising 250 words.

n5.152 ms%mamaqaﬁaﬁwmwﬁu 2 3 (3-0-6)
Bl 152 Business Communication in Chinese 2

Jdafunou: asulddn ns.151 nsdeansmsgsiadenuniu 1 vseldiueysiRandusses
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138U BnUszana 350 M AnTinsedsudnusiunaziBouudnmsiugiuveanauiynsniuuas
mstufindisnusiuluniomenfianes

Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1), or
students must have been approved to study the course by the instructor.

As a continuation of the prerequisite course, students on this course will learn about
complex Chinese sentence structures frequently in working life, especially another 350
words of economic, work and business-related vocabulary. Students will also practice
analyzing Chinese characters and study the basics of the Chinese dictionary and typing in

Chinese on the computer.

N5.251 MsdeaIMNIgIRafENTWITY 3 3 (3-0-6)

BI 251 Business Communication in Chinese 3
Jndafuniou: asuldin ns.152 nsdeansmsgsiadenuniu 2 vieldiueysiRandusses
Annseenidsuazaunun tneiFouinniegisunaununduy Aieadesiunisiasoaunay

waznsvihuduiusiuyaaadue) Twdegsia waziinnsuisunaununidunisiu mesues
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Prerequisite: have earned credits of Bl 152 (Business Communication in Chinese 2), or
students must have been approved to study the course by the instructor.

In this course students will practice pronunciation and conversation by studying short
dialogues related to contact and social interaction in business situations and by practising

forming independent conversations in Chinese.

n85.252 ﬂ’]i%@ﬂ’]i%’]ﬂﬁqiﬁﬁ]ﬁ?&lﬂ’l‘lﬂ’l%u 4 3 (3-0-6)
Bl 252 Business Communication in Chinese 4
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Prerequisite: have earned credits of Bl 251 (Business Communication in Chinese 3), or
students must have been approved to study the course by the instructor.

In this course students will practice reading and understanding meaning of Chinese

characters from short written passages with business related vocabulary in the form of

letters, news reports, announcements, legal notices etc.

n5.161 Msdoasmagsiasenwgu 1 3 (3-0-6)
Bl 161 Business Communication in Japanese 1
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In this course students will practice and study pronunciation, reading and writing
Japanese characters i.e. Hirangana and Katakana characters and kanjis in order to lay the
foundations for those with no prior knowledge of Japanese to build the four skills: listening,
speaking, reading and writing Japanese in everyday situations such as introducing oneself,
asking for the time, the calendar, verb conjugation and ability to communicate in Japanese

in basic business situations. Students will learn a vocabulary of 380 words and 41 kanjis.
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n5.162 miﬁamimqqiﬁﬁ]ﬁ’;ammzﬁﬁu 2 3 (3-0-6)

Bl 162 Business Communication in Japanese 2
Jdaduniou: aouliivt n5.161 nisdeansmegsiasnenwdlu 1 wieldsueysiangussens
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Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1),
or students must have been approved to study the course by the instructor.

This course studies grammar structure leading on from Business Communication in
Japanese 1 and there will be further practice of listening, speaking, reading and writing via
complex sentences frequently used in everyday life, work and business, such as telling the
time, the weather, stating intentions and reasons, requesting and asking for supporting
evidence, oral presentations, the present continuous and use of verbs. Students will learn

an additional 395 words and 102 kanjis.

n5.261 msﬁamsmqqiﬁﬂﬁastmijﬁu 3 3 (3-0-6)
Bl 261 Business Communication in Japanese 3
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Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2)
or students must have been approved to study the course by the instructor.

This course involves further grammar study following on from Business
Communication in Japanese 2 and practice in listening, speaking, reading and writing.
Students should be able to ask and answer questions and hold business related
conversations at a more advanced level, to use transitive and intransitive verbs, state

purpose, do an oral presentation, state wishes, needs, likes and dislikes, compare, ask

permission and express that something is forbidden. Students will learn an additional 366
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words and 134 kanjis. After completing this course, students will be eligible to enter for the

Level 4 proficiency examination.

N85.262 miﬁamimqqiﬁﬁ]ﬁ’;ammzﬁﬁu 4 3 (3-0-6)
Bl 262 Business Communication in Japanese 4

Adafuniou: aeuldinn n5.261 msdeansmsgsiasnenwdiu 3 veldiuewiiandusses
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Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3),
or students must have been approved to study the course by the instructor.

This course covers further grammar study leading on from Business Communication in
Japanese 3 and practice in listening, speaking, reading and writing. Students should be able
to have advanced level conversations, use spoken Japanese and polite expressions for
business contact and communication. Students should also be able to state cause and
effect, give reasons for conflict, give predictions, give and receive appropriately and
understand and use active and passive and conditional sentences. Students will learn an
additional 352 words and 106 kanjis. After completing this course, students will be eligible

to enter for the Level 3 proficiency examination.

n8.171 ma?iamsmqﬁjﬁﬁ]ﬁwmmLﬂaiﬂu 1 3 (3-0-6)
Bl 171 Business Communication in German 1

Jetadunow: dmiugliifunwisesiuindey
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Prerequisites: This course is for those with no prior knowledge of German.

Students will learn the different sounds and pronunciation of German and also the
main structures of the language by studying basic grammar. There will also be practice of
listening, speaking, reading and writing skills and study of everyday and basic business

related vocabulary.
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n5.172 miﬁamﬁmqiﬁﬂé’wmmLﬂaiﬁu 2 3 (3-0-6)
Bl 172 Business Communication in German 2
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Prerequisites: have earned credits of Bl 171 (Business Communication in German 1),
or students must have been approved to study the course by the instructor.

This course involves further study of German grammar and business communication
following on from Business Communication in German 1, as well as basic reading and writing
and building economics and business related vocabulary by means of printed matter and

the internet. This should allow students to understand daily lifestyles and viewpoints of

Germans to a reasonable extent.

n8.271 miﬁamimqqiﬁaﬁasmmwaiﬁu 3 3 (3-0-6)
Bl 271 Business Communication in German 3
Jdsduneu: asuldin ns.172 msdeamagsiaseawiwesiu 2 visldueuiRanngussens
Anasldandndt dauruanizniegsia Anwwazidlalasasianiegsia Anvikageu
lnansiiieadesiugsialusefudusiudeatelyl
Prerequisites: have earned credits of Bl 172 (Business Communication in German 2),
or students must have been approved to study the course by the instructor.
In this course students will learn and practice using vocabulary and business-specific
idioms, in addition to studying and understanding business structures and study through

reading business related documents via new media.

N5.272 msdoasmagsnafeniwieesi 3 (3-0-6)

BI 272 Business Communication in German 4
Ftsduneu: aeulsin n5.271 msdemsmgsiamemwieesiiu 3 visldiuoyiRnngusses
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Prerequisites: have earned credits of Bl 271 (Business Communication in German 3), or
students must have been approved to study the course by the instructor.

This course will have the same instruction methods as Business Communication in
German 3, with practice in writing business documents, conversation using business related

vocabulary and studying and understanding the cultural context of business contact.

n5.181 ﬂﬂiﬁ@ﬁﬁiwwqqiﬁaﬁ’;stwwhaiJizLWi 1 3 (3-0-6)
Bl 181 Business Communication in a Foreign Language 1
nsdeasluuiunnisgsialaeldniwsnsUssmaiinag fvun Taosadudidne waz
Tassadsseleaitugiuill Tnelussduilth@nwvmsanunsadeanslameuslenedisie
In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, focusing on vocabulary and basic general
sentence structure. At this level, students should be able to communicate using simple

sentences

N5.182 NMSHOATNNGININEATANUTENA 2 3 (3-0-6)
Bl 182 Business Communication in a Foreign Language 2

FdsAuneu: aeuliiv ns.181 NMsdeamvegsiasisnwnUsemea 1 vselisueudAnngussens

- a a ] - ° oA

miﬂaa’lﬂumuwmﬁﬁjmﬂmEmemeizmﬁwﬂmw AnuA AoLlledain n5.181 lay
] 4 r.:l' o . I3 b r.:l' U b4 g .Y ‘:‘{’ L2 a
UIUUNNITVEIYTIUATANY) wazlassadtsuszloandudoudu Insluszduil dnfnwinlsd
ANNANNTDLUNITEN LAz lEUIANNNETINIDYIY

Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.

In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, following on from Bl 181. The focus will be on
expanding vocabulary and using more complex sentences. At this level, students should be

able to read and write simple business letters.

n5.281 MsdeansvnagInamEnTwIiaUsEINg 3 3 (3-0-6)

Bl 281 Business Communication in a Foreign Language 3
Jtsduneu: aeuldiv ns.182 msdeansmagsiafenunsme 2 vielssusysiangussene
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Prerequisites: have earned credits of Bl 182 (Business Communication in a Foreign
Language 2), or students must have been approved to study the course by the instructor.

In this course students will learn vocabulary, sentences and expressions frequently
used in business communication in the foreign language determined by the faculty.
Students will practice listening, speaking, reading and writing for communicating information
and opinions correctly. At this level, students should be able to deliver a short oral

presentation on a business related topic.

N5.282 MsAoaInegsnamBnwIssUsEime d 3 (3-0-6)
Bl 282 Business Communication in a Foreign Language 4
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Prerequisites: have earned credits of Bl 281 (Business Communication in a Foreign
Language 3), or students must have been approved to study the course by the instructor.

As with Business Communication in a Foreign Language 3, this course will further
study vocabulary, sentences and expressions used in business communication in the foreign
language specified by the faculty. Students will practice listening, speaking, reading and
writing for communicating information and opinions correctly. At this level, students should

be able to produce a short written report on a business related topic.

2.3 ManANYIANMANINTYY
va211 mstayBnsitudud 3 (3-0-6)
Al 211 Fundamental Financial Accounting
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This course examines the meaning and purpose of accounting, professional ethics,
roles of accounting in society, accounting laws and regulations, the accounting principles and
fundamental concepts of Double-Entry accounting system and recording in accounting cycle,
preparation and presentation of financial statements in accordance with Thai Financial
Reporting Standards, accounting for transactions that related to operating activity, and basic
concept of recognition of revenue from the sale of goods and the rendering of services.

Events after reporting period.

vaw.311 msdaydnisdudunans 1 3 (3-0-6)
Al 311 Intermediate Financial Accounting 1
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Prerequisites: have earned credits of Al 211 (Fundamental Financial Accounting)

In this course students will study about Conceptual framework for financial reporting ,
the recognition, measurement and disclosure requirements for property plant and equipment,

intangible assets, investment property, borrowing cost impairment of assets and lease for

lessees, and financial assets.

U312 m'ﬁﬁ’aﬁmﬁﬁu%uﬂmﬂ 2 3 (3-0-6)
Al 312 Intermediate Financial Accounting 2
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Prerequisites: have earned credits of Al 211 (Fundamental Financial Accounting)

Accounting for debt and equity financing, Earnings per share, derivatives, hedge
accounting, revenue recognition including revenues from lease contracts, deferred income

tax, employee benefits, presentation of financial statements, and interim financial reporting.
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Und.313 MsUaydnumnu 3 (3-0-6)
Al 313  Cost Accounting

Judauriou: deuldivn va211 msvdnmstutudu

ANUAAY LA UNUINTDINTUYTAUYY ANUMUBYBIAUN A1 NsTuiindunulussuy
Uy¥ sruutiyBfuyunudnih ssuudunutisandn mstudualdiienswdn mstudauduu
wHuNU3NIS Nstudusunuiuiasnstyddmsundniarmassls AuuAMAIN SEUURUYY
FAULUTHAEAUYUTIN SEUUTRAAUNUINATIIULAENTIATISINALANAITEUUNTHERLUUTIULIEN
(JUST-IN-TIME PRODUCTION) uagn3ianani1suf iR

Prerequisite: have earned credits of Al 211 (Fundamental Financial Accounting)

The role and importance of cost accounting, cost terminology and cost accumulation
systems, job order costing, process costing, manufacturing overhead cost allocation, joint cost
allocation and accounting for by-product, quality cost, variable costing and absorption costing
system, standard costing system and variance analysis, just-in-time production, and performance

evaluation

vaL314 msaeulnduaruinisiinnuderiy 3 (3-0-6)
Al 314 Auditing and Assurance Services
Agriadurew: aouldivn van31l medydnisdutunans 1 way 31 uas312 msdBnisiu

Funans 2
IngusvasAvaIn1saeulyd U1nsgIunsaeuTayd %SSSWUSimmaﬂﬁaauﬁaﬁ ATUIUNNTRNTIAFDU
Uey %ﬂL%Ill"\ﬂﬂmi’J’NLLNumiﬂ@Uﬁt’,y% NMsTUTIMENgIUNsaeuTyd N1sTuiinian1snsIvaey n1saguNa
NIIMTIVADU UAZNITIAYINTIBIIUN T UT YT

Prerequisite: have earned credits of Al 311 (Intermediate Financial Accounting 1) and
Al 312 (Intermediate Financial Accounting 2).

This course studies the objectives of auditing, auditing standards, professional ethics, the

audit process, starting with planning the audit, obtaining audit evidence, recording and summarizing

the audit results and preparing the audit reports.
U315 sruvansaumnan1ansUndwaznisnivnunigly 3 (3-0-6)

Al 315  Accounting Information System and Internal Controls

FsAuneu: d@aulain ual.211 MIUYINITRUTUAY
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WUIANAALAZUANNITVBITLUUATAUNANINITURYT N193ATIZALA LOONUUUTEUU
ansauNAd I ULAZ199sRINTIY Tneddademnudesfiieites LLasﬁ%’]\‘iizUUmSﬂ’JUF’]‘Nﬂ’]‘&ﬂu
\fioanAaAsIfaNaTy MuuLIRATEY COSO

Prerequisite: have earned credits of Al 211 (Fundamental Financial Accounting)
Concepts of accounting information system, analysis and design of information
system for various cycles, according to coso and focusing on related risks and how to

mitigate the risks.

U411 nﬁsﬁm%ﬂﬁﬁu%u’ugjq 3 (3-0-6)
Al 411 Advanced Financial Accounting
vsRuneugeulaiv vaL31l miﬁ’m%msﬁus‘i?uﬂma 1 ey Fv1Uad.312 mﬁﬂ’m%msﬁusﬁguﬂmq 2
nsdavi@dmiugsnssuuasensiitianududou deuszneude mssaNgsia M3
N1597% Juamuluusensiunasni1ssina Juauluusengoy sUn15RUTIN QUNTRWANIL

A3 mansENUAINNITIINNITIUABUL YR IaniUasuRuas IRl sEIATIdsNanan1sLUasaAINy

a d'

nsRuveshsnuluiissena sumimsilamedeyaineifudiulaidelufianisdy  nmalawe

Y a

JayainednuyananIanInIsiiieItesiu wazdiunuaniluag s sdyadmsunenism

U o
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<

MuRuns sl TEInNA

Prerequisites: have earned credits of Al 311 (Intermediate Financial Accounting 1) and
Al 312 (Intermediate Financial Accounting 2).

Accounting for complex transactions: Business combinations, Joint arrangements,
Investments in associates and joint ventures, Investments in subsidiaries Consolidated
financial statements, Separate financial statements, Effects of changes in foreign exchange
rates in translation of foreign entities, Disclosures of interests in other entities, Related party

disclosures, Operating segments, and Foreign currency transactions.

U439 nsUinau iR EHnaw) 6 @EnufuRnmuszesianivangnss Avium)

Al 439 Accounting Internship 6 (Full-time for the period set by program committee)

) al

wdsdunew: Unfnwangmndlveemansuaznsiyd §ausTin

A a wa P v A & A A A wa P a
nsasleufuRnuiudnilussdnsieglusevenaug, oulid aeldnisguavesaued

Usnw Tnedn15ANasvaunvting ANUSURATOU AADAIUSLELLIAT WALHANNUINUNISUSELTIUNS
oau vt InggjaiuliAnnisiseuiannisihaud wasvinwenladnwiuielddmsunisienu

TussAa9se NeuNazdsaNIsAnEINdlann159in9u vsen1sAneIselusesuUSuaNNaunanans
9 U vy Y
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Prerequisites: Available only to fourth year students of the Faculty of Commerce
and Accountancy

Students will learn about and practice accountancy related work in an organization
approved by the faculty under the supervision of the advisory committee. There will be
clear stipulation of the internship duties and responsibilities, duration and appraisal criteria.
The focus will be on learning via application of knowledge and skills gained during the
programme to a real business situation in preparation for entry into the world of work after

graduation, or for entry onto a Masters degree programme.

n5.421 dumunuleuiy waznagnsssna 3 (3-0-6)
Bl 421 Seminar in Business Policy and Strategy
FwdeRuneu: @aulaivn ns. 311 N19INKNUGINAI

NANNIT WaTNIEUIUNITIUNITHAIUT Avue wazUSuldsuulouisuasnagnsgsng

[

TngnsysannisanuasnsalumihinuiuiiegnigsiaienisaisenulaiuTeulunsudady Nl

e a

Taggsnsizeuinnnisuaniudsumnudaiiulaensdling wazmsiinufoalaelusunsudaeamegsna
Prerequisites: have earned credits of Bl 311 (Business Planning)
This course studies the principles and processes involved in developing, determining
and altering business policies and strategies by integrating abilities in different business roles
in order to build competitive advantage. The focus will be on learning through exchange of

opinions, case studies and practice via an enterprise modeling programme.

3. A nAaNLEs

n5.221 wiswghanisllediveuazlan 3 (3-0-6)
Bl 221 Thai and Global Political Economy

nsiasIzaaunsal Yssnulym wazulsuieiursegiaaznisilesweuszmalng
waglan Tnefnassussdiuiifinnuddyuasidaduiiadlsluvasiuunyhnsiensiegdndauas
Juszuv ngldsedouiimedinumand lnglannzegvbuasugaanilaviasugmaninimiiie

This course analyses the situation, problems and issues and policies of political
economy both in Thailand and globally by selecting important issues of current interest for
in-depth systematic analysis. This will be done using social science methodology, in

particular that of economics and political economy.
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n8.331 miu%mig’mgﬂﬁ’lLﬁaa%ﬁaga@hﬁami 3 (3-0-6)
Bl 331 Customer Base Management for Value Creation

fauiniswaruuiljiRadelndlunisuimsaiuduiussendnesdnsgsiadugnen
meldndnnisiingndnduduning munuAnduninguugiusatn il Tnsmsysanmsemans
AIUNITRAIA NI1TRY WAZAITIANTT uﬂﬁﬂumﬁﬂLLazﬂizLﬁuaﬁaﬁwaﬂgmqﬂﬁﬂ SIS
fruiliidndty 9 Mdulsslemidmiumsimuanagns nMseenuuy saenaunUszidiunmANA1Yes
AansaulumsdanseudiiusgnéniiioaineyarlituAanisiilussosdunassvesem

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are assets,
in line with the concept of market based assets. This is done by the integral development
of marketing, finance and management for the purpose of measuring and evaluating
customer base value, as well as calculating important indexes beneficial for determining

strategy, design and evaluation of the extent to which customer relationship management

activities for creating value are worthwhile to business in the short and long term.

wu.321 msliauinwinsgsialagldnsdifing 3 (3-0-6)
BA 321 Consulting Practices using Case Study

Fdadunion ; dhAnwamewdivemansuasnstyd s1ustuli 3

UszenAldnTouniAnnegsia MLuun1egsng suiuumsasenelaniegsia nsiaw
1A59a519 TunslviAU3ne Consulting framework nisuAlanddgyynsaifnyn Asaszi
anulaIeuludnsudety nsleseranunisalkaranienisudsdy nsseylymimnegsia
auvmelusuianresssia nMsysanmsssdauiludunstiy Auniseain aulnyd du
ANFUIMITIANIINTZUIUNTT FUNITUIMTIANITVSHEINTYARE LTUdU NM3dnm3euduuzii
Uszanaun1smeanisiy. vinveenadulieon@nnisgsialiun nsdnauenasu dnwelunisuims
Jan1seaan Winwglunsvheuduiin dnveanududin [Wudu

Prerequisite : Thammasat Business School and third - year student status

An application of business concept. Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis.
Situational analysis and Competitive landscape. Business problems identification. Future
challenges of the business. Integration of multidisciplinary business area including Finance,
Marketing, Accounting, Organization Management, Human Resource Management, etc.
Formulation of recommendation. Financial Model. Business professional skills including

presentation, time management, teamwork, leadership, etc.
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wu.331 Temansgsivlulssmadiu 3 (2-2-5)
BA 331 Business Opportunities in Japan

Anurinmssandedinunaidgsia ssanilouniegsfia anumsaiilunassia uazlenia
ysgsRTlulssmadiiu mtnsgeuusnduiiluddu

Study social and business cultures, business customs, common business situations,

and business opportunities in Japan. Company visits in Japan are incorporated in the course.

Wu.332 lenannagsnalulseinedu 3 (2-2-5)
BA 332 Business Opportunities in China

AnwTmusssuiBsdenunasidegsia ssaunfoaniegsia aanunsainlumagsia uwaglena
egsnatulsEnAdy ﬂmﬁ’qusamuu%ﬁ’w%uﬁﬂu%u

Study social and business cultures, business customs, common business situations,

and business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanagsnalulssmadenlus 3 (2-2-5)
BA 333 Business Opportunities in Singapore

A fausssuBednunagidegsia ssauilouniegsia aanunsaiialumassia waglena
ynsgsRTlulssnadealus saiensgouuisnduiiludenlus

Study social and business cultures, business customs, common business situations,
and business opportunities in Singapore. Company visits in Singapore are incorporated in the

course.

wu.334 lemaniagsnaluginie CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV
AnwTmusssuiBsdnunazidegsia ssaunfouniegsia aanunsainlumagsia uwaglena
ngsnalulszmaginie CLMV (fuywn a13 wal waglleaui) ﬁmﬁgqmi@ﬂmu%ﬁ’w%uﬁﬂugﬁmﬂ CLMV
Study social and business cultures, business customs, common business situations,
and business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company

visits in CLMV region are incorporated in the course.

wu.335 lananagsialulssmelng 3 (2-2-5)
(FSUTNANWILANURUINNAUTLNFLVITTL)

BA 335 Business Opportunities in Thailand
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(Only exchange students are permitted.)

AnwfausssuiBednunazidegsna ssauflouniegsia aanunsaiialumassia waglena
yaganialutssmelng savnisguuienduiilulneg

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations,
and business opportunities in Thailand. Company visits in Thailand are incorporated in the

course.

wu.336 Temanmagsialulszimaiifinmun 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |

A fausssuBednunagidegsna ssauilouniegsia aanunsaiialumassia waglena
ynagsialussmaiifiimun 1 iamﬁgami@mw%ﬁm%uﬁﬂuﬁﬁmum 1

Study social and business cultures, business customs, common business situations,
and business opportunities in Selected Country I. Company visits in Selected Country | are

incorporated in the course.

wu.337 lomansssivlulsemaiiiivue 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country |I

AnwTmusssuiBsdnunazidegsia ssaunflonnegsia aanunsainlumassia waglena
yagsialuszimaiivue 2 iamﬁ’qui@muu%ﬁm%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business
situations, and business opportunities in Selected Country Il. Company visits in Selected

Country Il are incorporated in the course.

NU.338 mﬁmmiﬁqiﬁmwiuﬁug 3 (2-2-5)
BA 338 Luxury Brand Management
Anw109AUsENURUTIUNINIINAIATBAUA AL USNTSUUTUAMS TS AnBrG Snvme
YOIMSUUSEIURANATBIRAALUTUAYS LesesilauassinueAisndulunsiaminagnsnisnisnaia
AMFURUAMUAZUSNTWUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to

develop marketing strategies for luxury goods and services.
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