T8ALDYAVBINANGAT

NANgNS nangnsAaUmansUNgn #1913 INNTIUNTUINNT

(MANGATUIUIYRA / engnsUTUUTE w.e. 2566)

Foauaaufnyl  UNNINeIRUsITUANENS

AME/ANYNAY/F0NUU  INYIAYUINNTTU

dayanaly

1.1 sWisuazYonangns

sWavangns  : 25570051102405

Jovdngns

Alng : angnsAaUAansUNgR @1v13UIRNTIUNITUING
(VENGATUIWIYR)

A¥9NaY  : Bachelor of Arts Program in Service Innovation

(International Program)

1.2 YaUTeYsyuazanvn I

4 a

M lne: FoLAY  AaUAI@ATUMAS (WINNTIUAITUSNIS)

'
A 1

FoUe  AAU. (WINNTIUAITUSNIS)
AYIBINGY: Foufiu Bachelor of Arts (Service Innovation)

Foga  B.A. (Service Innovation)
1.3 3¥an (§13) - g -

1.4 SULUUVBINANE AT

1.4.1 gUuuu

O  wdnanssedudSauanes (daiiles)
M wdnansseiudSugns 4
O wdnanssesudSaaes 5 U
O wdngessziudSayaes 6 T

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni)

i 1



1.4.2 USSLANYRINANEAS

ANgATUSYINTIIVING

L) 4

MANgATUS YR INTUUUMIMTIMNEIINTT

2 a

nangasUSINIMAnITnvseU uRns

A

[y a

nanansUTyaInskUUAIINMAvIInvseu  iiins

T

O000~

1.4.3 ANy

[ = I
JansAnenduniwlne
JanmsAnwidunwdinge

dansAneiinelneuazAwSIng Y

00RO

FansAnenun e sussive 55U ...

1.4.4 ausudianuanUupu
1J [ Ly
M \Sundngnsvesaatiulasians
I [ av vo | P Y o A =) < [y | [y Ly
O Jundngnsilisuanusudeaivayuanaadudu wse [Wundnaassiuivaaduy
DU TEUeorvvrrreeessesesneensnnne e (InerpasyyTean1tunsAny/mhenuiviianusiuile
WUV MOU)
1.4.5 M3ty wdgdnianisanen
M Tusaaiiiesanaivnien
O Tisyauinndn 1 a1wnden u nIvsa) vieduusygyisusening

anUugaufdny)

1.4.6 @0UNNVDMANGATHALNIIRIITUBYIR/IuYaUNANENS

nangnsAauaansiugn @113 UIRNTIUNNTUTANT (MANGATUIUINIR /AANEAT
UTUUTe . 2566) Usulgsnnvangasaaurmansingin a1vdvuinnssunisusnig (vangnas
WIWYR / wangnsuTuUse w.e.2561)

Avundagoulunians@nedl 1 YUnsinw 2566

I¢fnsanndunsedasamznssumsulouieiuns lunsussgueded 1/2566
Sotudl 1 ey Tunau w.a. 2566

I¢suaysfiAfiuseuvdngnsainaniumiinetds TumsUssaundadl 5/2566

WaTuN 25 LAoU WwIgU  W.A. 2566

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wih 2



1.5 sr¥nfianunsausznauldndsdniansdnm
151  winnuhegnidusiug dreuinisveslsusy aenstu uavgsiathiiien
1.5.2  wilneusheusnisveslsanenuia
1.5.3  WinUEgUINISTIUIAIT @01UUNTNY
1.5.4  wINOUANgNITIURUATIANUBLIUN
155 wesssiafifeadestunisuinig

a

1.6 #01UNINNTTHIBUNTEDU

YINTETUNS

OO0~ O

1.7 enldanennaavangns
Usztnnlasenig
O Tasansund
M 1lasanisfises
O Tassnsunfuazlasesnisfivee

AldIenaaanangns

v = '

M dndnwilne 444,680 v
M dndEnwdiend 511,945 U

AldIedeMdnAnwinaenseelIaIEangns Ae 444,680 umdeAu LAgdnISUIUIS
[ < a = A o a a v = a1 v [y [ 1
dan1sidulaseinisuinisnisdne (iesulsaygr) (assnsitae) dnfnellanldarenanlann

| I\ a ] ~ ‘:1' a Y] ) a o &
ATUILNE €] AL 2,500 U hagA1aTINLUeUDU ¢ VBNINYTIAYUINNFITN INUATLBYAPNU

ST HELTLAY AMAMsANwIUNG | nagaseu (i)
dwsutindnwlne (EniunieggIew) 10,000 U™ -
dmiuinfAnwisnend (eniiuniegnie) 10,000 UM -

(%
Y v v

el anldereiidnAnyinaenssesnamdngnsidslisiualdinglunisfnuigau

ANgUSELNA

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wih 3



2.1 N155ULNANEI
O suanziindnwlne
O sunsin@nenlnenazsinfnwansnd fanuisaldniwlnglén

M susiin@nwlneusztindneisisnd

2.2 AnaNURva AN
AavantRveadiird@nwidendulumudedsfuuninerdusssumans 3eensAne

(%
[

TuUTYY w3 w.A. 2561 o 14

o Y v
ﬂ']’iﬂﬂtaaﬂﬁdlflnﬁﬂﬂ’]

o nisdmiendiidnulndulumussideudadeniod@nuluanidunsfinudy
qmuﬁﬂmmaammwmw%ummmﬁuﬁﬂLﬁumimmmimawmwaqmﬁwmé’a
WIamutonnas nsensAaEonauAs NS INe&s fvunlasA T Ut U8
anuminedosazeendulsemauying de

o Foslnzuuugaunwsinguiulumulszmaniverdoivue

o Tunsdiminfnwsvfdulnidyvfuasiaugveglulssmenldnivdainguiu

Y

A#1519113 glasunisiansaneniulidndudesdwanaaeuniwsengy Gl
= o & N o a s s 3
F18T0UTENARIT DOAWNIEE ANINTIUIINT TITuaUA Lasiaud LAWIAT waY

anigelsn

o

2.3 wunssutinAnunasidnsanisanenluszes 5 U

C

U
i
U
IndAnwidar 60 A

TuwpazUnsfinenagsu

i o - uUnAnwIwAazUn1sAne
JmUnANEN 2566 | 2567 | 2568 | 2569 | 2570
ST 1 60 60 60 60 60
ST 2 60 60 60 60
ST 3 60 60 60
7 4 60 60
52 60 120 180 | 240 | 240
ﬂflﬂdqﬁlg"ﬂUﬂ'ﬁﬁﬂﬂfl - - - 60 60

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wih 4



USvayr InqUszasd uaznadnsn1siteuivasundngns

3.1 ANUADAAR DIVBINANGATAUNANIULEUIBUATENTAIEATA1THAUINIEIAY UaL

gNSANENTUNIING G

esfeaminedesssumanslafinisussmafiamaulounsuagegmsmansnnsiamn
ANAIAY UAZENSAEANTUNINGIRY UANEATWIANTIUNITUINIT (W) imudAglunis
Wavdngnsuaznsdanisiseunsaeuiieliiinuasnadesiufiamauleviensimuiuas
gvsans* JaunsdaasuuaziannnumnsAnyILazosAams e sanauausso
mmmﬁammaﬂw?uqu wiluseaudsymauarseRuuuYa
densaniagnsmansd 1 dunswanniideauuvisewian (Future Workforce)
nangnsuinnssNTUInIg (Wnnd) dmsiesgitaaunsaififeteduniagaamnssy
miu%miﬁé'fmwmwmaéf’sqqmﬂﬁ?TuL%aae] waznaneifuniagaamnssuifinuddnyiidssane
nsasqulamaassgiavesussmanisqsialan (Global Community) lagniglddszanay
LPsEgNa81LTaU (ASEAN Economic Community - AEC) din1sinnumdvanglunisilaasly
PRANMNTTUNITUINISUTEANAN 9 12 Uselan Aa N15USNIIAIUEINA (Business Services) N3
U3nn3deans (Communication Services) MsuinsfufiAsuilesiuimnssnaznisneaing
(Construction and related engineering Services) N15n3218@ UALLAZUTN1T (Distribution
Services) M3UFN5N15AN® (Educational Services) Msuinssudsuandea (Environmental
Services) N15U3N1571UN1543U (Financial Services) N5t uSN1sA 1ud AN YaUITY
(Health-related and Social Services) Msliiuinsiuvieaiion uagiiAsuileadunisiiunig
(Tourism and Travel-related Services) N15LAUTA1TAIUNITANT TRIUSTTULATFUNUINAT
(Recreational, cultural, and sporting services) NM3l#UTN15UES (Transport Services) wazn1T
Tunsdudue ARldammualTluila (Other services not included elsewhere) nsdnwesi
ﬂi@UﬂﬁjMV}gﬂﬂ’liﬂigﬂ@Uﬁﬁﬁﬁ]LLa%LLi\‘i\‘i’mI‘LmWﬂqmﬁ’]‘lﬂﬂiimmi‘U%ﬂ’ﬁ feiu Ussinasng q 3ediog
fnmsfauiiefisamiuannsalunsudediulugsiansuinisuuguvesnufnasiasruas
winnssulunsiamnisiiuinig
MnfinaanaauMsailazuI UM saLNTUAsuwUasluviliiAnanudeanisues
yaannsfidvinuglunsien Tnsamgluniagramnssunisuinisdunniuiionsuausse
MswaLUsEma Semavdngns Jadunsiaunyransiulmiiionsuaussnisviendulan
ounAnfifiaug vinuedidudu wu msdndnseiuaznsandaiieassd Woaduanudilase
Fausssui uans19uagnaINuaty NNTIATIEVLA DA TNANHLLAE AN SRS IR U ANg

AMUaILITalun1svuneldTausssuNLanene mnutduaina waznisimaluladuazfava

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) Wi 5



ultlugsianisuinig Wusiu Welfanunsovhaulugaaimnssunisudnssuuuusig 4 leegn
fUsgAnsam Feosdaruiuasinueisndudanand daindussdaruduuunineinig
(Multidisciplinary) IngNaNHaUNABNTINBIAANIUTAIUA 9 WATUAmERTIENITUSANT Tl
wdumsuimsians Ineemans waluladuaznisdeans srufsdenumans iosesiuany
fioamsvaaniAgaaINTINNISUINIg Aitutuasiarududounasniaudidyunndstusons
WA LATYFNIUTENA

dwiugsenansd 2 Arunisiaundivinauuviseuian (Future Workplace) Hu n1s
UNANERAT psziindsanuAsuiauasnanszvuiiiauainanunsaifiilanyszausoan
Tsnfadolasalalsun (COVID-19) uazanuuszurdludiudneafifsmesiuamunmiiouas
nsviauluduengg neliAnnisusuuasunginssulugdlsfudsay (New Normal Practice)
Tnedssasiomsuiudsu uasUssgnivslunisfnuiuaznisvianm Wy nisvhauanaaudins
¥93nuLINAI I AUNITlUiuluniiea1u (Going Remote) nsvinsudis sifunisld
wmaluladuagadsia (Digital Technology) ki 131UsUlTAUNNA1AE UV 5D (Digital
Transformation) @slailvuAnslimaluladunuiiddseu usidunsldmaluladlunnanadiu

Y934n13v119 Inenudtendniaglasumnutenlueuen laun a1awenae dell 1) 1919095509

a

2) dnuimsfsanuduiusseninausemea 3) filgimgnisvieaiel 4) dnniseaineeulay

'
Y aa o

5) Uniwsgviteya 6) HiaeavanaluladuazAdsia 7) Imnssuviueud 8) §Inaguanadeie

Y

Laziiegunn 9) Wnesnuuunazadsassauinnssy uaz 10) Ynnsdu tnsaziiuliinnie

s3nRzdndninavdnluswiantiminduarinianisusnis Amnssu wazmaluladndvia

< @ =®

< o o v N v v N N
Junalndrdglunistuedeulunisimuidssma madngas idariuinsiisunlasi

'
a Y A

AnTudl Fefaiunsasefneninnslusiiuesdauskasinyenaddnaivenisitaululan

swanegelivzdnSnmuay svinviunansevuvasnsinnululangendvia weilunisasneeniy
A 1 [} 1% Y A o IJ YY) « . 9
ganeulunissesiunavairainwendnlulunisusudmnuuuimie “Resilience
dmfugnsaansi 3 Aun1siawInuaMIIanasdiauwriseuan (Future Life and
Society) WazgNsANAATT 4 AuNITHAILIFURUUAIINTInil auvislanowraniy 1udes
gnsansiatunsaysannstunisimuitazandunsla wWegadusiudaasununindin
anudusgvesruluderurunssuiunsiidusinfieasinaiotnsuazanusaudonulunis
adspuniaunin lngmandngns Ailadansiauiwazadunsauwimig Wneiite

NISHAMUINGI8U (Sustainable Development Goals ~SDGs) ¥191ua 17 1Wuny AN1999Ans

I

anvszrvulauszniamdunianisiul 2016 o ULUINILASUUANLISAITWAUT TALLLU

3

'
aaa

pamdu 5 48 laun dfdeau (People) dftAswgna (Prosperity) dfduwInasu (Planet) §if

o aa 1 Ly Y

uinMwazan1Uu (Peace) WazdlAviudun1sWaun (Partnership) visil SDGs ¢ 17 1Wmiune

1 [ 1

wijandeiazrenilamnlaniaundaey 1wy auenay auliviniey Jymavam

ﬁEf

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wih 6



anmzlanfou damiudanden waznsatuayuliiAnanuasuuazduiau eaiuuunin
“lifunsiislashitramds” uazaadnaeridnialdnielud 2030 auuauiinglf uenannid
nan1uMsalN1sUNs sruInveslsaind alasalalsyn (COVID-19) vinldnmuosdynids
Tnssasavesdenuusngdatu Tnsamzlulsamalnefinuinddamitadesannumn ondves
Tonalums@nwn msfmuinuzussuidaunin Temalunisidrdaagldussloviann
walulad Tassadaiiugiu uasusnisansisae nsnszanelenanaasuginasdanudlain
e AeliAnaumdeva lunanedd lneameanumdondimieeld anundenainig
anusfeds uazAnudondBeiud lulssdiuides metanminensuywty fudu A
eddreenIsiRLIUsEWA fe nsauITnEEnTinermansuazinalulad was Hnued
wialuladlienavaunuls W vinvsuywd n1sRaddnng auAnaseassh nMevirudud
N158ONTUANLANULANAN  T9A0AARDITULLINNLALTAILATYFR LA AIALUENR atud
13 fldsmunnyavsnonsiaunly 13 4o widudy Ao mafmundeuiifassourgs g
Boufetwsioidies aeulandmsiamnuisounan leulnemntaeioldsunmsimunluynlid was
duasunsiseuinaendin

il wamuAniEsamstaLdsauuisnadouiuazniseysntssaund Tausssudy

v A =

I3 aa o w | ' & 2 |
aedvsznou Ndanudrglunnaiadiulidinaziluniasguianinenyuy §903AnInne 9

<9

[ a

IngangnadILvegnainIsunsUsNMsasiuirnuddyreswnfnl warlunaisesdnsd
n19119uleuneitienia “Corporate Social Responsibility” ag ESG for Sustainability Lii®
o a a = A e | 2o v oA o & o v v v

afiufanssulasinmsineuunuaugdiay agelsia dullinnudndunagdesaiianug Ay
Wl Anumseninlwsesdliundu lnswnizlunirgaainnssunisuinis deaglidaiuise
Uszauaudnialaluszazend mnUsIaannsneInssssuyf Tausssy wazdinuguay
nmgnannssun1susnstiidugiundnennslunisiuungsin dadu nsiiezadedudiniiaz
o ¢ Y & o g = a 9 a O A 1%
dsanisAnwluii eduiad sudenudy Fasienvasiasidivaneniswaunv §egulule
Tuvaeiignu Yadinasiinaaudfvasiinuerainsiseusluanssuil 21 lunseuq fu vinwe
nsseusluAmssun 21 Usenaumerinueiugiulunisivnidsde vinwen1sin vinyen1sviney

a o Y]

Winwensldimaluladansaumenazadva suuisinwenslddin memail vdngasuinnssunis

ee

[y

USNIS (WIUNEIR) LEUTAUDIAINUEFUIUTELAUAITINAINT F99DNLUULL AR IR a Y

o

< a . . . = Y a o a [ a a
Junyineg1n1s (Multidisciplinary) ielndudininnnuaunsaluni1suimsdnn1sgsnanisusnig
LLﬁ%gﬂﬁ’]N’]iﬂL‘i’ljﬂ?\] LLa83Lﬂ’ﬁ%ﬁﬁﬂ?ﬂﬂ’]iﬁjﬂ']ﬂgﬂﬂllLﬁ‘E]ﬁ?hﬂ'ﬁl’JNSLUﬂ’]iLLﬁﬂQﬂ’J']ﬂJ%/UEIﬂ“UE]U(ﬂIE]

depu vy

= I

INTNAINIAT NVANFATUIANTIUNITUTNT (UUYF) Fafsduneimuvangns

L BRBUALBIMDAIUABINITVDINIAYAAINNTIUAITUTNAS loensiamuiyraInsidvinwenu;

ANNEINNTE MIARbLTETsaTsATeUseynaldlunisunlataymising 9 lagldesaninuuuuny

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wih 7



g3 (Multidisciplinary) lutuwmandnusandngnsii enandadinfianunsoviienilusedu
Fuldodnediuszansam uazanansofmundneninvessueadiediiuluviendlusundssesu
samihandlgdelulueuen Snsdsannsadliludedienmandiiionisuimsdanisnianis
lusnsegraviniuvanrunsallunisiaundssimanazddusulunsuansnnusuiinvouse
dapa pumdnuuAnvesminedussumansld falu vingestatunsaiuadisesdanug
WaWinye Ina1uaIunsavesyAaInsidanuaiunsalun1sfin 3uas1e arunsaussynd by
psrmsluFeainnssunsuinislunmsdnnisneldaniunsaiing q wagiiinwemanelulad
uazAdriaiieuUszgndlilunisvineu saufimsiiyunesnisiuiseudulazamnsa
yhauldesaiisyavsamluningramnssunsuinisdeUssneusmevaisniadan Lgu AAns
vioufisuazlssusy nansdulazauIAL NIATANITZYAM UATAILGIAINTUTEYILAS

o w

Aanssudununs lneAriemsimuiegnsdidunasnsaseanusiniolussauaieduddny

3.2 U0

ndngnsfiauy aufesfudih lumsiauesdanuduuianssunisuinns ads
UINIFIUNITLIEUNITADUDE AT 1ATIALATNAANAIUITETUTTAUUIUIYIA @519F AN
N13.38U3IINAUNAINTAY (Synergy from Diversity) Lagn15iAmMsTsUAIUA (Excellence
with Ethics) il 3 9a¥19uinnssun1sAnwinasiauilned 1989096 520 (Educational
Innovation with Holistic Development)

nangasAaumansUidn a1913¥uINNTIUNITUINNT MENgRTUIUIYIF) Jatunis
sayaainsgulmilifiaeg awanansa wasvinwedisidu kunisiSeunsaounazesd
AT LUUNYINEIAS (Multidisciplinary) Tas3sn1sAnuazyineg1easnaassd (il ol adin
a1unsovinaulugnaInnssunITuIMsgURUUA 4 laegnediusednSainniounienusssuway

585554

3.3 InUITaIAvaMAaNg NS
delitudiefidnsansinulundnansdaudnuay fi
1. fieud mnuanansa munslduinnssuuazmnufnaiisassdiilonsvaussegsna
Tun1mgRaImINIINUINNg
2. {inwy anuaunsalun1sldmnuAndeasieassa msunlatgmnisvinulnuinng
sULUUA o Aeldnsvinauanna
3. fmnud anudlademsiaungsianisuinmsidlussduussme seduniionn uay

sgeulan

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wih 8



4. Tanuaiunsatunsimunudsy nmskawmalulad weasrauinnssulunsliusnisn

JPnusannvany

3.4 HadWSN5ISEUTVaMENgAS (PLOS)
A1uA143 (Knowledge)
K1 ferwdeduniendundnmsiiugiuuasnguiesdeniiiieitos
K2  awnsadenuinannisuasnguituussendldlaegiamungay
K3 ansadesissiedradussuuitensimuinazudstulussuuninas
WA
Ka  aansaysannsanuiiifedomiuaiseifiessnuuuuinnssumsuinig

Ioagnamunyay

fuviney (Skills)
S1  awnsaussyndldvinwenmesinuuinnssunisuinisliedismnyay
S2  awnseeenuuukarieseitymlandmsifefiisasuuianssuudnng
way L@usuugIsNsuAluaznanisinaulalaegamnza
S3  awsaiesgulyn Usslliuaniunisal Lagasenuansalun LUy

]
o =

dmSUgINAVINIG wargINaany3

!

sS4 devwaunsatunisidwmelulagansaunealunisinsieiuaseonuuuns
Wnauedeyalast1aiussdvana

S5 awnmleneideyadumsiularanziasgiaiieUszneunsindula
lnagnafiuseansnn

S6  aunsavssgndldnsdeansidesnsiieatwiidluduresnmadeunazmaya

TngltmalulagMmangay

AMUa585554 (Ethics)

Ao A

F1  J3aut1lanasmnunseninmonisnaulngatu

E2  dlaus anudilatianudidguesriusuiaveusonuieiuazdiny

fuaneaizyAAa (Character)

C1  afnauannuluiinndvssdvsuanasdvinuelunisvihauluiy

1Y

C2 wWnlauazaszwinluSespnuunnainswesinusssuidfysonsyhauduiiy

Y

C3  iWinwzuaranuilun1sdanisnszuiunsvihnuiugndldungives

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) w9



3.5 nadwsn1sEUsNAAnialiafulnisAnen (YLOs)

U | :wanden
U1 |1 dhleguuvunasuenuezuinnssumsuing
2. awnsndeansmentvdanguld
3. annsadengideyannguteyaUssanssiieiiaanutilagsuuins
W2 |1 drilavdnnmseainuarannsod Ui iRlEinmsnanuuuRaftkag Uy
AIAdINIUTINANITUINNS
2. @NIUIMIIANITIUNMSTYT N15RULAE LATEgANENT dImsugsnauimsle
3. W@hlandnnisanduanuludiusieguesesdnstugsiauinishiinaziu ns
USMININONTUYWE N158ONLUUNAENENITUIINTIANITFINAN UagnIs
UIMSIATINg
6. langunengssdeudediduuazunasguineg ifeadesiunisuinig
U3 |1 awnsanauusimunaunmgsiauinsld
2. MamuMsUIMIinnsanudsazamgingelugnidusieilomiegsia
dwsugstausnisla
3. ansnlengianiunsaliensdfnwssiassgiiieadesiugiauinig
W §3nalsausy Fruewns Tsmeuna Msdnnudliun uazvieadien
4. @nnsnsanwuUkazRLILIRNTsuNsUINstugusiluwinnslugsiauinis
HUAINSIU Capstone Project
5. annsafinauluesAnssiauinsnuiifvuauaziausldFeumn
Uszgnaldlaluaniunisnlas
6. Wlauazaseminludesmuwnnanwesimusssuiiddysentsvhauduiiy
a |1 Wilasounsaiidusnuluiiegiusageenuuuuinnssunsuinisiiions
W Adadule
2. annsaadulasanuiivinymeauinnssunmsuinsliiu messuazienansly
anwazuey Capstone project 161
3. Wnwzuarauilunmsdnnisnssuaunsianiugifdufotes
0. ansaairsquirnudufi s ansnauasivinurlunshaududiy
5. anus AnuilateaudAyvesnnuuinveurenue Az dAy

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) w1 10




nuInd 4 laseaiandngns 518390 uagvienn

4.1 STUUNITINNITANEIHALISELLIAINITANE
4.1.1 S3UU
[~ [ @ v = a a) = 1 [~4
Jundngasuuudunan Idssvunisfinwiuuuninig lag 1 InsAnwiwdseenidu 2
AANSAENEIUNG 1 A1ANNSANYIUNR Sszeznaidnulitssnin 15 dUa
4.1.2 33921aIMNTANIGIEN
O lifwua

M Ay 16...a10m5AnwUnR

4.2 Msanliunsvangas
4.2.1 Fu-1anlun1sandunisiseunisaau
M $u - narswnisund
O wenfu - va1sivnis
4.2.2 S2UUNISANEN
LuUTuEeu (Onsite)
wuumalna (Online)

wuvuUsyauUsyau (Hybrid)

ROORX

U 9 (5zv)

WANIWTINTFUUNTANYILUUTUS U anansaeldiaian1sisoun1sapuLUUNALNE1Y
o v = yala A a Y 1w a % = v
Weasen1siseusnluszdnsamliunindnyl Inemadanagldlunisasranisiseus

Usgnaunig N15138U51993n (Active leaming) N1sisguzndymnwd ey ludagdu

(Problem-based learning) maﬁauﬁﬁwmiﬁﬂmﬂam (Project-based learning) N394

nay N15V1U3e 1ATINISAEY MIIATIBANTUANY NMTHNMUEIUNITUURT 5089

QREGIl Y

4.3 Ta59a¥1andngns $18997 wasnlgin
4.3.1 vangns
4.3.1.1 IwUnENATIY

uunleNnTINRaeANaNgRs 129 NUlena
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4.3.1.2 laseaf1eavangns
JnAny1azAesaanzideudnusiedvn swulddesnin 129 wdreie Tagdnen

51837191199 ATUANLIATIATIDIAUTENOU WAzToMMUAYRIENgNSAaLl

1) Awdnwviall 30 %U2EnA
2) VAN 93 WuqENA
2.1) U3AU 81 18R
2.2) Juaen 12 wiein
3) Ay LaDNLES 6 wUlenn
393 129 wu2wAn

4.3.2 3w lunangns
4.3.2.1 SHaIY"

183 UNANgATUTENBUAIY BNYTHD 2 30 3 A1 Uazlavsia 3 9 lngd

1Y

AUNLNE R

BNWILD WU/SV MUNUD @IV IWINNTIUAITUINNG

A fanumang il
LaYnannaeY
LAY 0-4 GRNISLRNALEY
1A 5-9 U89 TGN
LAYNENGY
1A% 0-1 yaneds T meuiiugiu
18 2 nedis I nunyeAansasdnuAans
e 3 ehe JWWNUNTUINTTINIVINS
1A 4-6 vanefe Jeidiunislsasuuagnisviendien n1sou

N53IANTFUAIN NTUTEYUUALNINTTURUNUING

a 7-8 nugds I lunuindxdguinng
GLVERERY

@Y 1 yanefs Medidaaoulundngnstudi 1

18 2 ynefls Mefuidaaoulundngrsiuli

1Y 3 yanefls Medidnaoulundngnsduti

v 4 e 9einfidnaeulundngesiuli 4
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4.3.2.2 sre3¥uasdariuavaangns

1) Ay1Anw 1l

30 “nienn

UnAnwmnauaiuisadenseulavnsiedvluwiaznuin lnedesiansaulinsuns

5 U190 WAASMUINLSHUNTIVINLS F1UIUTINITIAY 30 8RR AulasIasiawaresrUsenou

Y

YomaNgnINAnYIRlUTInedeivualy el

NUINIY

1) MUIAAMNUITUL AN WAL EIAL

2) vanegunIgglaginyensieas

3) MUIAAIRANEAS INYIANEAS LAz lula

4) MNAFVANITUALTINBERNE AR

5) MUIANITUINTRIALLAEMTLTEUIIINNTUUR

39U 30 wuawnn
IWEIVN ¥ VR
(Uss1e - UHUR - Anwsenule)
1. nunansviviulantazdeau
aN.165 LATEENAAT1LAR 3(3-0-6)
AP165 Value Creation Economy
5.109 winnssuiunszuILAngUsENOUNTS 3(3-0-6)
TU109 Innovation and Entrepreneurial Mindset
Un.102 Fipuemanslupnnssui 21 3(3-0-6)
PD102 Social Sciences in the 21 Century
2. uIngUYsEzUALTiNYEN15aRENS
FF.101 N15AR 97U Lazlluuae19iiaTae 0 3(3-0-6)
LAS101 Critical Thinking, Reading, and Writing
15.106 AUARAS9ATIARaY N FeENS 3(3-0-6)
TU106 Creativity and Communication
Un.103 UYWIAEAT LU AN THUNIY 3(3-0-6)
PD103 Humanities in the Age of Disruption
Un.104 dunsganuduadislmivazlanAdny 3(3-0-6)
PD104 The Path to Modernity and Globalization
uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) i 13




SRAYN YaIv VTR
(Ussee - UUR - Anwmenuies)

M.171 AU 1 3(3-0-6)
CH171 Chinese 1
MW.172 AU 2 3(3-0-6)
CH172 Chinese 2
9%.171 AN 1 3(3-0-6)
AS171 Korean 1
0%.172 ATYUNINE 2 3(3-0-6)
AS172 Korean 2
a4.105 Tinwrnsdeansmneniudange 3(3-0-6)
EL105 English Communication Skills

3. UNINAMAAIEAS INBAIERsIazINAlYlaE
15.103 FAnfuaudidy 3(3-0-6)
TU103 Life and Sustainability
15.107 inwrAIianun1suAtyn 3(3-0-6)
TU107 Digital Skill and Problem Solving

4. NUINFUNNITUALIINYEUWIBUIAA
115.108 NISWAIUILAZINNITAULD 3(3-0-6)
TU108 Self Development and Management

5. NUIANTITUINITIAULAZNITREUIAINNITUY TR
15.100 waLilnsiunsastlown ey 3(3-0-6)
TU100 Civic Engagement

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) nih 14




2) YN 93 8nn

2.1) A¥1U9AU 81 PUILAR

(%
CY L = Y v A

JnAnHoIAnEs18IV I UNLINIVITIAU 31UIU 81 KUefs ausedviiInuall fatl

e d UURUINNA
INEIY Y3831
(usseE - UUR - Anwmenuies)
WU.180 | Yayannilviay 3(3-0-6)

SV180 Data Visualization

WU.200 | winnssuiionsyatiugnan 3(3-0-6)

SV200 Customer-Focused Innovation

1U.210 Lﬂ'ﬁ@gmamimsmﬁmi’wﬁamasmaﬁjﬁﬂﬁm%mi 3(3-0-6)
IANITUINNTIUAITUTANT
SV210 | Economics and Business Conditions Analysis for

Service Innovation Management

wu.211 | Teyduazn1studimiun1sdnn1suinnssunisusnig 3(3-0-6)
Sv211 Accounting and Finance for Service Innovation

Management

v o o [ [

UU.212 | NMSHANARINAFINTUNITIANITUIANTIUUIANG 3(3-0-6)
SV212 | Digital Marketing for Service Innovation

Management

WU.213 | N153ANINTNEINTULEETENINUTEImeA 3(3-0-6)

SV213 International Human Resources Management

WU.214 | AQUANETINIEIMIUNTIANITUIANTIUANTUIANG 3(3-0-6)

SV214 | Business Law for Service Innovation Management

UU.230 | Msdeansnegsia 3(3-0-6)

SV230 Business Communication

WU.232 | NagNSMIasIMUIUALAEYDINNTTEDETNIINTS 3(3-0-6)
nAA
SV232 | Brand and Communication Management for Service

Industry

YU.241 | NM1599n15b59650lUsEAUUIUIINR 3(3-0-6)

sv241 International Hotel Management

Wu.243 | M3IAN3gINaN1TiY 3(3-0-6)

Sv243 | Airline Business Management

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) wi 15



FTUIUNU2BAAN

SHEIY Fosre3n
(usseE - UUR - Anwmenuies)
uu.204 | Mswalvaiesiondeaunnie 3(3-0-6)
Sv244 | Wellness tourism destination development
UU.261 | N1FIANITNANTTUNLABNIINITAAN 3(3-0-6)
SV261 | Special Event Management
uu.320 | mdailugnamnssunisuinig 3(3-0-6)
SV320 | Sustainability in Service Industry
uu.321 | duundefiinatenianssuasnisainsassd 3(3-0-6)
SV321 Innovation and Creativity Workshop
U330 | Msusmstniausssungldanimianaauszaulan 3(3-0-6)
SV330 | Cross-Cultural Management in a Global
Environment
WU331 | MIIUHTINaENSamTUN15InNIsuInNgsun1g 3(3-0-6)
UINI3
SV331 | Strategic Planning for Service Innovation
Management
UU.333 | MTUTMISLATING 3(3-0-6)
SV333 | Project Management
U340 | UIRNITULAZNITODNUUUNARA WU 3(3-0-6)
SV340 | Innovation and Product Development Project
wu.351 | Msdnemnsuavasosiy 3(3-0-6)
SV351 | Management of Food & Beverage Operations
UU.430 | NMsoonkuuniidslarsziisuinnedmsuuinn sy 3(3-0-6)
A1SUINIG
SV430 | Research Design and Methodology for Service
Innovation
wu.d31 | Tasensiivinennauianssunisusnng 3(3-0-6)
sva3l Service Innovation Consultancy
wu.432 | anadugusgneunisiavia 3(3-0-6)
Sva32 | Digital Entrepreneurship
uu.a3a | mynsuwugniduseilemsgsidmiussiauinig 3(3-0-6)
sva3q Business Continuity Management in Service Industry
uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) i 16




WY YoseAn YHIEIRIENR
(usseE - UUR - Anwmenuies)

WU.A60 | MIIANITAMAINAITUIANS 3(3-0-6)

SV460 | Service Quality Management

wU.461 | ManaauazUfUiRnsnusLium 3(3-0-6)

Sva46l | Event Production and Operation

WU.484 | MIANUEMTURAIMNTIUNITUINNT 3(Fnau 270 4319

Sv484 | Internships for Service Industry (270 hrs.)

2.2) A¥a8n

12 PUILAR

Indnenfesdnueiviiumnaividen s 12 vihedn 9nsedvditmunls dil
A i MUIUNUILAN
EV G YBIVN
(ussene - TR - Anwsnenues)
U336 | MIUTMINYlalasNanauLvy 3(3-0-6)
SV336 | Revenue and Yield Management
UU.346 | NMTRBNKUULATUIMNTINNITIANLNEUAIENS 3(3-0-6)
SV346 | Destination Design and Management
uu.355 | Msufgusuidvalugaamnssumsviendivanazns 3(3-0-6)
UIN3
SVv355 | Digital Transformation for Tourism and Service
Industry
YU.365 | WIRNTSUFIANEMSUNISIAUSNSaNsSay 3(3-0-6)
V365 Social Innovation for Public Service
U366 | N15IANITAAINTIUARI 3(3-0-6)
SV366 | Sport Events Management
UU367 | NMIINUBLIULTIGIAA 3(3-0-6)
SV367 | Business Event Management
U435 | msdemsadaumudmiugsisenms 3(3-0-6)
Sva435 | Supply-Chain Management in Food Production
Process
WU.A45 | MsU3msuazmsvieadisarnulszaunisel 3(3-0-6)
Svadas | Experiential Hospitality and Tourism
uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni) i 17




FTUIUNU2BAAN

INAIY Ho3un
(ussene - TR - Anwisnenues)

WU.A46 | NSENTINRAINSIUNISUSNISka AN TeTIEY 3(3-0-6)
Svad6 | Marketing Exploration in Hospitality and Tourism
wu.ass | nsluduszneumsgsiaguniig 3(3-0-6)
Sva455 | Wellness Business Entrepreneurship
uu.a56 | Maiesginsudsiudniugsfadngslunaindush 3(3-0-6)

(Mature market) uagaaalinlug (Emerging market)
SVa56 Competitive Analysis for Luxury Business in Mature

and Emerging Markets
Uu.457 ﬂaq‘mﬁ‘mﬁmmmLLasmiﬁfamsé’ﬂ:q& 3(3-0-6)
svasy Luxury Marketing and Communication Strategies
UU.458 msaaﬂLLUU@Wﬁﬁm%’U‘qiﬁ%é’mg&N 3(3-0-6)
Svas8 Food Design for Catering Services
uu.459 | uinnssumsuinisifiedansge 3(3-0-6)
SV459 | Service Innovation for Silver Aging Society
U475 | Aavznisusznausmsiiulszaunisal 3(3-0-6)
SVva75 | Experiential Culinary Arts

3) v naene 6 nuwnA

) =) A =3 a a a o (R ! 1 a
@3 visedendnwmanivangilagoudiuiulitesnin 6 wuieia

UV NADNLES Y30V ABNUIDIVIN
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4.3.2.3 WAABEUNITANEI

UnsAnedl 1 | AnAseun 1

15.100 | wawlesiunsasiionnteym 3 Nehn
TU100 | Civic Engagement
15.107 | MinwgAaianunsuAtaym 3 nein
TU107 | Digital Skill and Problem Solving
15.109 | winnssuiunseuIunsAngUsENauNs 3 widenin
TU109 | Innovation and Entrepreneurial Mindset
aW.165 | wAsugiaasayaen 3 Migin
AP165 | Value Creation Economy
Ar.101 | N15AA 91U LazlTeupE1eiinaN Tyl 3 e
LAS101 | Critical Thinking, Reading, and Writing
WU.180 | Yeyaninilvimil 3 Wiein
SV180 | Data Visualization

52U | 18 wiawda

Yn1shned 1 | maGeud 2

15.103 | Finfuanudebu 3 RUwAR
TU103 | Life and Sustainability
15.106 | AnuAnaseaTIAuaznIsaeans 3 NN
TU106 | Creativity and Communication
15.108 | NISWAUILAZIANITAULDY 3 e
TU108 | Self Development and Management
uu.200 | uinnssuitenissaiiugnin 3 mhgfin
SV200 | Customer-Focused Innovation
wu.211 | Uginaznskudmsun1sdnnisuinnIsunIsusnig 3 e
SV211 | Accounting and Finance for Service Innovation Management
UU.212 | NIRAIRRINAEINITUNITIANITUINNTIUUINNG 3 e
SV212 | Digital Marketing for Service Innovation Management

374 | 18 wiqenn
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UnmsAnwfl 2 | AMAEeud 1

MWA71 | AU 1 3 en
CH171 | Chinese 1
VD!
99.171 | NM1WUNUA 1
AS171 Korean 1
U210 | WAIHEMIERSLaENITIATIEVEN1IENNEINEMTUNS 3 Nein
IANITUTRNTIUNITUING
SvV210 Economics and Business Conditions Analysis for
Service Innovation Management
WU.213 | MIIANIInTnensuywdseninelssmna 3 Mhgin
Sv213 International Human Resources Management
uu.230 | Msdeasnnagsna 3 Migin
SV230 | Business Communication
wu.d32 | eudugusenaunishaia 3 e
Sva32 | Digital Entrepreneurship
I udentas #1 3 nefn
Free Elective #1
374 | 18 wiqena
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UnmsAnuwfl 2 | AMASeun 2

MWA72 | AW 2 3 en
CH172 | Chinese 2
VD!

99.172 | NMWUNINA 2
AS172 Korean 2
WU.214 | nQuanggsnadmIunsInnsuInngsuAIsuINg 3 wihgin
SV214 | Business Law for Service Innovation Management
WU331 | MIVRUENaENSaInTUNIsIANTITEINNTINNITUINNS 3 Migin
SV331 Strategic Planning for Service Innovation Management
14U.232 ﬂaq‘wémsa%ﬁﬂLLUiuﬂ‘LLa%aamama%‘lamsmamsmam 3 e
SV232 | Brand and Communication Management for Service Industry
uu.204 | maiauuasienlsudigunng 3 Mhgin
sv24d | Wellness Tourism Destination Development
UU.261 | N1FAANITNAINTTUNLAYNNNITAAIN 3 e
SV261 | Special Event Management

594 | 18 wuena
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UnmsAnwi?l 3 | AASeud 1

1YU.330 | MsUsusiuiausssunelaaninwindauseaulan 3 Mg

SV330 | Cross-Cultural Management in a Global Environment

UU.351 N15IANITOMTUALLATOIAY 3 YUBAR

SV351 | Management of Food & Beverage Operations

WU.321 | AuuundeufuiRn1sseuinnssulasnsaseassa 3 nieie

SV321 | Innovation and Creativity Workshop

YU.241 | nM15annsisassuluseauununend 3 Mein
Sv241 | International Hotel Management

YU.333 | NM1SUSMISIATINIG 3 UUIYAR

SV333 | Project Management

14U.243 mﬁmmsqiﬁﬂmsﬁu 3 BUIYAK

Sv243 | Airline Business Management

594 18 wUYNA

UmsAnedl 3 | AAseaun 2

U460 | NMSIANITAMAINAITUIANT 3 wihein

SV460 | Service Quality Management

WU.434 | MIINUNURNLAUABLTBIN T INIEMSUTINAUTNIS 3 Mg

Sva34 | Business Continuity Management in Service Industry

UU.340 UINNITUUALNITODNUUUNARNS 3 NUBAN

SV340 | Innovation and Product Development Project

YU.430 | NM999NLUUNUIELAE L UgUITINEMSTUUIRNTITUNISUSANS 3 ¥UIYAR

SV430 | Research Design and Methodology for Service Innovation

A naen #1 3 UUIBAR

Elective Course #1

A naen #2 3 gnn

Elective Course #2

594 18 WUBNA

UnsAnw@l 3 | pAEeun 3

Wu.484 | MIAnudmIuanaImnIIuAITUIANg 3 ydlene

Sva84 | Internships for Service Industry (270 hrs.)

594 3 BUQNA
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YnsAnendi 4 | mmaGeudi 1
1U.320 mmé"ﬁuiuqmmmsimmiu%mi 3 UUBAN
SV320 | Sustainability in Service Industry
Wu.431 | 1AsInsAUEnEInIauIRNgsuAITU3Ng 3 e
sva3l Service Innovation Consultancy
WU.461 | NMsudakazUfURNI5uBIN 3 yidaenn
Sva46l | Event Production and Operation
uden #3 3 RULAR
Elective Course #3
Iuden #4 3 nein
Elective Course #4
I a0NLET #2 3 wienin
Free Elective #2
39 | 18 wuawna
4.3.2.4 A195UNEIIYIVN
Fwdneiialy
nuAANUIIUlanLaZHIAY
an.165 \ATEgRaas1yaa 3(3-0-6)
AP165 Value Creation Economy

Won1veivIlAToUARY WUIAANUFIUNILATYTAIEASIANIALATUNATIA TINTINTT

UszenAkLIAINAAIENITORNKUY NM5UIMISTINwaznalulad Tnaliunguiesugnaasng

WaA1 UnAnwiagiTeusnisuszendnguiazkuinnuaaniuasegaans ien luldluns

Baszvdymmaesygiatutagdu dunsdlfinwiwaznisefusne

This course covers fundamental concepts of micro- and macro-economics and

their applications to design, business, and technology management. The theories of value

creation economy are also highlighted in class. Students will learn how to apply economic

concepts and theories to real world problems and develop their analytical problem-

solving skills through case studies and discussions.

uAe. 2 wingnsfaumansUudin a13nuinnssunisuinis angasunnni)
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45.109 WinnssuiunszUILAngUsENaUNS 3(3-0-6)
TU109 Innovation and Entrepreneurial mindset

nsUszfiuanudsanasnisasislenialn ﬂ’]iﬁﬂLLaSﬂ’]S’M\‘iLLNmLU‘U@:‘Ui%ﬂ@UﬂWi
msfndulanagnisvauigsia nsdeasidegsfanaznisadiansegilasguduszdnsnm
nsa1enneniodn

Risk assessment and creating new opportunities. Thinking and planning as an
entrepreneur. Decision making and entrepreneurial venture development. Business
communication for delivering concept or initiative in an efficient, effective and compelling

manner. Social shared value creation.

Un.102 fpnAansluAnlsIun 21 3(3-0-6)
PD102 Social Science in the 21 Century
a dy ) 6 1 [ o‘:d! a ] o U d' 1 ¥
Fdnuzieansng o Tudiaumansgiiunumardgludpurnissei 21 Imayﬂmu
Anwimanseng q Alunugiuddy easnsuulufiaiuaznguiiinertesiumenisaldagtuly
langalanAintuazuinnssy nunudssiiuwasUsngnisainiediay saufeussnuanuiing
[ & ) a = 1% [ a1 o a
depnduldunananvsetalan Iu%mgﬂiﬂi\‘iﬂiﬂﬂﬁx‘iﬁﬂﬂll@Jﬂ’]“lﬂUﬂ'ﬁﬂ’] Muqummsmmﬁmﬁm
bYUNU
This course introduces the social sciences which play an important role in 21st-
century society. It focuses on important and fundamental disciplines, concepts and major
theories concerning contemporary issues in an increasingly globalized and innovative
world. In doing so, the course reconsiders social phenomena and issues and the extent to

which society is the product of individual agency and the extent to which social structure

determines individual behavior.

NUIAFUNITUEUALIINYENITHOHT

AF.101 N15AM 91U Lallyua19TIA TRl U 3(3-0-6)
LAS101 Critical Thinking, Reading, and Writing
ﬁwmﬁﬂwzmsﬁmasmﬁ%mmigwwhuﬂ'rsc%y’qﬁ']mu ATIATITH NTFUATIEN LAy
nsUseifiua muvinuegniseruiteduanseddny Wlagasjavang virued auufigiu wdngiu
atfuayu msld werafithlugdeazuresnudou fauinvgnadounansaudniiuegisdl
wnrauazn1sileudivning {andenenanudauazid enlesteyaliniuyuuesvesnules

Y

AN Bmang U waztayaunldlunisaisassinulsulaegaiiusydnsam
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Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the
information presented in the text, but rather consider the content in depth, taking into
account the objectives, perspectives, assumptions, bias and supporting evidence, as well
as logic or strategies leading to the author’s conclusion. The purpose is to apply these
methods to students’ own persuasive writing based on information researched from

various sources, using effective presentation techniques.

15.106 ANNARASsATIALAY NS A0S 3(3-0-6)
TU106 Creativity and Communication
NSLUIUNITANDY19E519855A tnedn1sAndinindidussradsenoudifey way
nsdeansanudndsnanlfAnanadugrdegnumraumuudundiny Tausssy anmuindey
fieluseiuyana 03dng uazdany
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

Un.103 UYWEAANT LU ARIINTHUNIY 3(3-0-6)
PD103 Humanities in the Age of Disruption
fuurihanudnaduaysemand diunsuyuiannsiiddymeiausss 3
Whmnglvidn@nuiianudlafefuayudgadagiu iuanuimefalmans auss aaun
USweyn wazUseifenans ImEJﬂé’uzuwﬁmsmauuﬁgmﬁugmmaamsoﬁ’wiaagjﬁuaquéﬁﬁaﬁwﬁu
lugAuiamaluladddvia
An introduction to the humanities, through a review of some of the major
developments in culture. The goal is for students to understand how contemporary
human issues can be understood through the arts, literature, music, religion, philosophy

and history. In doing so, the course reconsiders the underlying assumptions of our human

existence, formed in the age of digital technology.
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Un.104 duneganuduadislmivazlanfAda 3(3-0-6)
PD104 The Path to Modernity and Globalization

a =

JordlAnwitadorng q dilugnmsesadslanadslndudanissed 16 aufls
gt drsngaidendeiidfgiimlidsanywdiiduinganduadislvl uazasaaeuniy
Fouloasgninedsay taswsia naidles msunases Tamsssu nenmand wasmeluladlugiug
fuguveddam it

The course introduces students to forces that shaped the modern world and the
development of a modern global society, from the sixteenth century to the present. It
explores the major critical junctures that placed human society on a path towards
modernity. It examines the linkages between society, economics, politics, administration,
culture, and science and technology as the foundation for globalization. Tuxxx

Understanding yourself and personal development for healthcare professional

171 AU 1 3(3-0-6)
CH171 Chinese 1
LY dy a 1 = aa a v o a b4
NAWSNUZTUNTYITUATUNTITDDALEYN ITNITLVYUNIDNYIIU Iﬂ'ﬁ\‘iﬁi’]ﬂﬂiﬂﬁlﬂ 2GRIZRN
WANAUIZUIA 450 AN
Basic skills of Chinese language including phonetics, Chinese characters, grammar

and a vocabulary of 450 words.

W72 A1YIUY 2 3(3-0-6)
CH172 Chinese 2
Fdaduneu : aeuld 9171 viseruMmegey viselasueudlRangusseny
sUUsgloniidudoutu ddwinuniufidintuain au.171 Snlsitosndt 450 f1
Prerequisite: have earned credits of CH171, pass the screening test or with
approval from the lecturer
A continuation of CH171 with more complex sentences and a vocabulary of 450

more words.
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9%.171 AN 1 3(3-0-6)
AS171 Korean 1
awunmiibestuiioadainuediunisils wa 91u 1Bou warlassadreiugiuvs
ATYUNINE
Introduction to elementary Korean language to provide usage skills to listening,

speaking, reading, writing and fundamental structures of Korean language

0%.172 AUNING 2 3(3-0-6)
AS172 Korean 2
dsAuneu : deulaivn 8. 171 wise na.171
mwnaldesdusiaiiamnnivinma 1 Wielrausaunuldludiausssuld
Pre-requisite: have earned credits of AS171 or KO171
Studying elementary Korean language in continuation from Korean 1 to acquire

basic usage skills of the language in daily life.

#9.105 ﬁﬂwzmiﬁamsmqmmé’mqw 3(3-0-6)
EL105 English Communication Skills
WaLsinNweN158 0a1 519 wsanquatumsils e 81U uazleu Bnnnsldniw
Adnd wagdnuluuiumaivinsuazda
Development of English communication skills, including listening, speaking,

reading and writing. Practice of language, vocabulary and expressions used in academic

and social contexts.

nuUAAAAIEANS Inendransazvalulat

15.103 Finfuaudiy 3(3-0-6)
TU103 Life and Sustainability
mMssuduiinegravinviutunisisunamesdan Wilaanuduiusseninmainues
§35UTR Uywe wazasInds Teauadevassaia mslindsnu wswghe deuluaudauds
naznsuUsiasy naondussArNIITIneImaniduinden Atilugnisusuanyinding
Asad
This course provides an introduction to the importance of life-cycle systems

perspectives in understanding major challenges and solutions to achieving more

sustainable societies in this changing world. Students will learn about the relationship
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between mankind and the environment in the context of energy and resource use,
consumption and development, and environmental constraints. Furthermore, an
examination of social conflict and change from the life-cycle perspective will be used to
develop an understanding of potential solution pathways for sustainable lifestyle

modifications.

15.107 inweAIanunsuAleym 3(3-0-6)
TU107 Digital Skill and Problem Solving
vinwemsAndsdunanienisuitymuasmataulenalmidudinuuasiasugia
aruannsaludumkaznsiiiieasaumealdognadivszansamn nsussdiuanuindetieves
ansaume nsndunseduasdanisarsaunaegraduszuu nslduazasserussauduaia
nsdeanseeulatessiiean
Basic computational thinking skill for solving problems and developing new social
and economic opportunities. Efficient access and search for information. Information

reliability evaluation. Filtering and managing information systematically. Ethical digital

usage and professional online communication.

‘Vm’lﬂ@%ﬂ’]'l%tl;ﬁ%ﬁﬂﬂ%“ﬁﬁﬁ]ﬂ’]ﬂﬁ

15.108 NISHAULAZINNITAULD 3(3-0-6)
TU108 Self Development and Management

ma%’mmmazmiﬂ%’uL%ﬂﬁuﬁﬁmslu%gawﬁwmﬁa‘vimﬂmﬂmwwmnwmmmma?mw
NITWAUIT N BENNFIALLAZAINAAI1ANI98750] N15L0119AULDILAZATTINUNUDUIAA
MsANsEeunaondin uarnsegmiudBustniaugtazimdsiuas iy

Coping with and adaptation to university life. Development of social skill and
emotional intelligence. Self understanding and planning for the future. Personality and
social etiquette. Learning to live harmoniously and respectfully with others and the

society.
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115.100 wallosnunisastiannleyn 3(3-0-6)
TU100 Civic Engagement
Ugnilsdndriln unum wagnihfinuiuRaveuveansiuandnifvesdanslugiuz
wailadlan H1UNTEUIUNITNAINTATLTT LYW N1TUTTENY N150AUTIENTHANYINNG 9 9au
udtu Tnetind@nuiazdesdailasinissased welmiAansiui viefiansdsuntasly
Uszifufiaula
Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of
various case studies and field study outings. Students are required to organize a campaign

to raise awareness or bring about change in an area of their interest.
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UU.180 Toyan nilviel 3(3-0-6)
SV180 Data Visualization

Foyaninilvimdluaingin msliesigingudvung wnuamasudeyanaznisian
15993 Metaya N1seanLUUTayan MEYiAVNNgsAa §3RvsasYe
Overview of data visualization; target analyzing; dashboard and storytelling with

data; data visualization design for business; business intelligence

UU.200 uinnssuitensgatiugnan 3(3-0-6)
SV200 Customer-Focused Innovation
mafusariingideyaldedniiuaiofeaiuaudomnisvesgnd mswafuluy
LaznnaaUugnAn nsadgsiafiugnidugudnansingldnisindsoonuuy
Collecting and analyzing cutting-edge insights about the needs of customers;
developing prototypes and test with customers; creating a customer-centric business using

design thinking

uU.210 LATEFANANSLALNITIATIENANIENNTINENTY 3(3-0-6)
N15IANITUINNTIUAITUING
SvV210 Economics and Business Conditions Analysis for Service Innovation
Management
nénnaiesiufntumsugmans nqud waensussandldluuianssunmsuing sawds
wihiveuasugialunainafelm iasugrmaniganiafiiinszinginssuvesuilanuazgsia
Annginandniumsuinsuazmadenulouieiiisades uaviaswgmansumaiaiiieuiles
fuan1gn1sainaesegiaseausema iauﬁ’jamimmmiaimaﬂiwwiaimqa%’wﬁqiﬁf\] way
D9ANT
Principles of economics; concepts and its application for service innovation;
functioning of the modern market economy; microeconomics that analyzing the behavior
of consumers and firms; analyzing markets for services and policy choices that affect these

markets and macroeconomics that concern the national economic conditions which also

encapsulate the impact to business conditions and organization
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uu.211 JarN1IRUEIMTUNITIANITUIANTINNITUINIG 3(3-0-6)
Sv211 Accounting and Finance for Service Innovation Management
Mé’ﬂmiﬁlugmsuaﬂﬁm% 29AUTENBUATUNITUYY JULUUIATIAT19N19 AR 9
N1388NLLUU Lﬁa‘ﬁﬂLLagﬁlﬂﬁﬂigﬂ@ll‘ﬂaﬂi’]ﬁlﬂ’mﬁflﬂﬂ’l'ilﬁu‘dizﬂﬁméf']“d FIYNUIULLAAIFDTIUENIN
N3 sulsvanu sunseualuanuazinlsavay savtseudladuidenvessunisiu
ANTINEYRIA AWMU TR MIuUamamsiiunuesesdnsanteyaiiusing
Tusunsiy MsITUEIARAILNTRY N1FIANTITNINITRY YAAIRUALLIA TBNTIATIZING
NS LLazé‘]’@mimqmiLﬁuLﬁaaﬁuauumié]’m%ﬂﬂuﬂWiU%msLLazmiamuL‘ﬁaaé’u
The objectives of the course cover the fundamentals of accounting principles; the
various branches of accounting; the different service business structures; the construction
and content of the financial statements; the balance sheet; the income statement; the
statement of cash flows; the statement of retained earnings; the analysis and interpreting
the financial statements; terminology used in finance; time value of money; various
methods of financial management; making basic managerial and investment decisions
UU.212 N13AAINRINAFAINTUNITINNITUINNTIUUINNG 3(3-0-6)
SV212 Digital Marketing for Service Innovation Management
NSNHUINALNTNITNAINAT ”aﬁﬁwaﬂszm@a nMsiasEansnimmaivlnvesssialag
wﬂaq%ﬁmmamﬁ%ﬁaLLazmﬂﬁm?ﬁqﬂﬁﬂ WU Metaverse, Podcast, Google Search Engine
Optimization (SEO) wagnsnannleideailiny
Developing high-impact digital marketing strategies; optimizing business growth
using digital marketing; customer acquisition strategies such as the metaverse; podcast,

Google search engine optimization (SEO); social media marketing

uu.213 N133N1SNINEINTUYBITENINNUTEINA 3(3-0-6)
SV213 International Human Resources Management
AMNTINYBINITIANINTNEINTUY WY WleureuazseideuUUa n15assminaznis
dniden msUguilimAkaznIsuouvINenig MsUseifiulssansamnisiau néngasilneusy
N133AN13AINOULNULAZII9TA UIUFNRUS AuUasndelazaiainis N1580NWUUBRIANS
dSURIANTTENINNUTEMA N13IANINTNeInTuYsddvTuaauTNiliaseninasena nagns
Msdamamsnensuyudszinedsema usegsla amnaduiuaznisdearsdmivesdng

seninaUsene 938s5sudmIugINaTEnInsUseime
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Overview of human resource management; policies and procedure; recruitment
and selection; orientation and induction; performance evaluation; training program;
compensation and reward management; labor relation; safety and welfare; organizational
design for international organization; human resource management for international
partnership; international human resource management strategy; motivation; leadership;

communication for international organization; ethics for international business

wu.214 NOMUNETINIFIMTUNITIANTUIANTTUNISUIANT 3(3-0-6)
svz14 Business Law for Service Innovation Management

ﬂ?ﬁmiﬁﬁuﬂ{]‘wuﬁﬂLﬁIEJ’JfTUQG]EﬁMﬂﬁiJﬂﬁU%ﬂ’ﬁ msazquaﬁmswﬁﬂszLﬁul,ﬁa
Ussgndldnguaneiisadulassaiiagsianisuinig anudilangminenisvingsa nguane
M1591997U NgMNERIANTEIRY N1sRsEMTn Iles1ed wazussiliuussiiusng 9 MReadestu
ngvaneiiethinlflunsindulesgamnzan

Introduction to legal aspects of the service industry; identifying and analysis issues
by applying legal principles to service business structures; understanding business law;
employment law; and business organizations; recognizing; analysis; evaluating legal issues

for making and articulating appropriate decisions

1U.230 ﬂﬂiﬁ@ﬁﬂiﬁﬂqqiﬁa 3(3-0-6)
SV230 Business Communication

nsfndedoanslugsfvegeflusz@niam nsdeuannunegsne Seeru $189u
Junnnsuseaa NM5antunn1sUsEyd N auewnugsna Useindiudd anmuneadasau
nsdunuallaSuilagna

Effective communication skills in business professional; business letters; essays;
reporting; memoranda; minute taking; business pitching; resume and cover letter;

interviewing and listening

14U.232 ﬂaqwﬁ‘mia%ﬁqLLUiuﬁLLazﬂiaqwNmiﬁamimqmimmm 3(3-0-6)
SV232 Brand and Communication Management for Service Industry
LUIARLAZAIUEAYUBINITINNITATIAUAIUGIAIUINT AIUWANAINTENTNNITAEN
LAZASIEUA ‘1/]‘13’1‘171'LLGSQUWM%’UQWUEJU‘UENE‘;I’:{]J@ﬂﬂi(}]iﬁﬁuﬁ’] ATEUIUNIT VLKL DD NLUUAT
AUAT N1IAINUARIUAUINTIFUAT SRANEAIYDINTIAUAT ANAINTIFUAT NITANUANALNG

NINAIATEINTIAUAT Medgshafiuszauanudnsalunisdnnisasdualugsnanisuinig
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Concepts and the importance of brand for service industry; differences between
marketing and branding; roles and responsibilities of a brand manager; planning process
for brand design; brand positioning; brand identity; brand equity; brand management

strategy; examples of successful branding in service industry

1U.241 nsinnslsasulusEAuUILITIR 3(3-0-6)
sv241 International Hotel Management

Uniggnamns sl snsusEAuUIUINRA Unu LAzt Ananve KNI 9
n¥oudendnnsianistuiiuguiisites unundousuluunumudnvedsusy Tpdnsuan
Fausnnseesauiivoanannlsausy MsvheusanfusEravtsa

An introduction to an international hotel industry; role and function of all major
hotel departments along with the basic management principles involved; front office as
the central role of a hotel; guest cycle from reservations to departure; collaboration

between departments

uu.243 M3IAN5§3Nansiu 3(3-0-6)
Svz43 Airline Business Management

AanuduninaziTauinisuesgsianistu n1suimsdnnisgsnanisduaig 9 n13
sudusilugsiansdu msdamsanainistu msdsesiits msfuuAdrslasasuaznsg
afuselavesarenisdulugvuuusig 9 mﬂﬁu‘%mi;ﬁmsmiﬁ'ﬂﬂ sz JguNsnIsLU1-00n
sewinUszmne sudouuaztennasseninasemaiifsadestugsiaansnstu wazuualiily
DUIARYBITININTTU

A study of the history and development of the airline business; characteristics of
airline industry; airline operations; airline network; reservation system,; air fare pricing and
revenue management; passenger service; rules and regulations of immigration and
emigration; international agreements related to the airline business; future trends of the

airline industry

Wu.244 nMsaLuvasioufisndsgunae 3(3-0-6)
sv244 Wellness tourism destination development

aun1Enesanieuazinla dnvieaiondeguangnay Milennials n1590nUUY
UszaumsallBsquanzdmivisgaeny maiaunfanssniioguain 1wy auniequam uay

NSUENTTONINNANN
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Physical and mental well-being; millennial wellness tourists; wellness experience

design for active aging; developing wellness activities such as spa for health, and sport

recovery
14U.261 N159ANITNINTTUNLAYNIINITAAN 3(3-0-6)
SV261 Special Event Management

WIAAUAE IO Y ﬁugmﬁmmﬁmmiﬁﬁ]ﬂiiuﬁmwwmimmm %Q%mwﬂqmlﬂﬁﬁmu
Jasaud dnsseans audadud msdaisailukazuenan i n1snaaunTTany M3
Uszanunuiugiifeades msdalusunsunazianssy Ussiiusiuuimsdanisiidaa nsenuse
gaanssuLazuliilueuee

Basic concepts and theories of special event management including product
launch and exhibition; catering on-premises and off-premises; event planning; stakeholders
coordinating; events programming and activities; managerial issues that effect on the

industry; future trends of the industry

1U.320 mmﬁﬂﬁuiuqmaﬂwﬂ35MﬂwiU%ﬂWi 3(3-0-6)
SV320 Sustainability in Service Industry

mudRey wnAn wagndnmsiauiegisdBuluningraimnssunisuinis mslseneu
g3AauInsATanusuRinTeusediny MIUsEluNANTENUIINAIAGAANMNTINANTUIANT N5
dumilonsiaungravnssunsuimses edsdu msuimsinnisgpavnssunisuinisiile
AudaEy

Importance of sustainability in service industry; principles and foundations of
sustainable development in service industry; responsible business concepts and practices;
corporate social responsibility; service industry impacts assessment; participatory approach
for sustainable service industry development; sustainable management and solutions for

service industry

UU.321 UG URNITT0IUTANTIULALNTATNETIA 3(3-0-6)
SV321 Innovation and Creativity Workshop
MINAUINITAATINITOBNLUUIBA AT UAUARAS19ETSA ANEANEY AMITiLeN
] a v ¢ & A @ o A & vo a w v & '
Winle wazaduAnaseassAalduny nisinruinvenedeaniaduguriidunadnsuinndn
Junou mallansuidymaiguinnssudmsunmsdunwndaljianislusduuvesuladuasly

A0UN
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Developing a design thinking mindset to enhance creativity; flexibility; empathy as
a team; sharpening “soft skills” to become a more agile leader; innovative problem-solving

techniques for online and on-site workshops

1U.330 NIUTMIT N Iusssunelaannnasuszaulan 3(3-0-6)
SV330 Cross-Cultural Management in a Global Environment

N15ETRUTUNNIEINUSTIUSBNTUSENRUTIRAbUTEAULIUNYIR WU URkazuwINIg
lunsusmsdanstiuinusssuegedusednsain u1semlun1suinisgsnatiuinusssy
mMsmsgmindsrnuvainvatemaiasssienswsiunegsia invensdeasuaznisiasan
N9gINAT L IS TN

Introduction and exploration of the cross-cultural contexts in international
business; approaches and guidelines for cross-cultural management with effectiveness;
awareness and understanding of diversity for competitive advantage; etiquette in cross-

cultural business management; cross-cultural communication and business negotiation

WU.331 NIINUNULTINAENEAMTUNITIANITUIANTIUNITUINNS 3(3-0-6)
SV331 Strategic Planning for Service Innovation Management

NISHAUYINBENITAATINALNSFIMTURRAIMNTIUNITUINT AINAIUNTIUNITUDS
AIMIINYBIBIANT NTIlATIELualduLazaniunisalnIsusiuniagsie dsisndulu
msUszneugsiafiaztmlugauduialuouian sinuznisnegaaiisassduaznsanids
sonuuulunszuIunsandula msuwidym wagn1susnisgna

Strategic thinking development for the service industry; capacity building for holistic
understanding of business organization; trends; situations and competitive landscape
identification and analysis; creative thinking and design thinking for decision-making;

problem-solving; customer service

UU.333 N15UIMSIATINTG 3(3-0-6)
SV333 Project Management

Anw1n1s9niilasanis nmsuTmislasanisluguuuurig 9 nsimvuaingUsvasAves
lasans Malesgianmwndenvedasinis Mmsinszianudulildvedasinig n13nuny
msnfiuau msvimsisaululasems msuimamineinsiimnldlulasans nagndnns

doansnielulasins msfiasuuasyssiliunalasanis wazeflasanis
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A study of project management; setting project objectives; understanding project
context; project feasibility analysis; project planning; matrix model organization; allocation
of resources; internal strategy communication; work break down structure; project

timeline; technique and operation procedures; implementation and evaluation; closing

project.
1U.340 WINNTTULAZNITODNLUUNAR S U 3(3-0-6)
SV340 Innovation and Product Development Project

mMsUszgndlinguf] nénuuAnuazvinuesing q AldGeudluvdngns Wewdnuianssy
uardudilugsianisuins nmsduaiuliAnnisAedieseiuasuidgmitinasiAatulunsuae
WinnTsuLazdum

The course focuses on issues central to innovation and the development of new
products in the services industry; business issues in service industry; developing product

prototypes; demonstrating and showcasing innovation and products

Uu.351 N33ANITEIMNTLAZIATRIAY 3(3-0-6)
SV351 Management of Food & Beverage Operations

WUIRAKY ‘1'7{Lﬁ'EJ’JGEljaﬂﬁJ‘UﬂWﬁ?NLLNUQEﬁf\]@WMﬁLLaSLﬂéaﬂﬁN ANTODNLUULAZITILNY
LMHEJ’]VI’]iLL@%Lﬂ%IENaIM WATANITUINNS mﬁmmiﬁmmﬁ@%@ N35UAUAT MsAnLAUAUAT
mstanlduaznsuiedudi nsAndumu szuude q MAgadesiunsuImsuaznsdanis
yeans audidowiuiAeatu o nul Tl uasueanesadussiaveing q sawdseuuaeasdy
NDIMNTUALAVANYULDIWNT MITAMUIUTANTTUAL 9 Lﬁa?iﬂLﬂ%&lmmé{‘iﬁu‘luqiﬁﬂmvﬁmaz
\A3D9AY

The course covers topics in food and beverage concept development; menu
design and planning; service styles; purchasing; receiving; storing; cooking and selling food
and beverage products and services; administrative and human resource management.
Basic knowledge on beverage specialist such as tea, coffee, wine, cocktail mixologist; food

safety and hygiene; innovation for business sustainability
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1U.430 N1300NLULIIUIBLAz T2 08UIBITud s uuInnTTu 3(3-0-6)
NITUINNT
Sv430 Research Design and Methodology for Service
Innovation
inweAumsinide mmdidyresmsiseiioldiiansiuagdadula sULUULATe
psfauilunisduain mstesuduouide mafuteyauaringes nadounenuide
NMSUNAUBNANUITY WAILIAINAINITAAIUAITVIITE AIUNTDUAIUNITVIIUITEA U
UINNTIUNITUINNG
Research skills for critical thinking and decision-making; importance of different
research methods and approaches; research issues identification; data collection and
analysis; academic research writing; professional research result presentation skill;

readiness of academic research applying to real-world practice in service industry

4u.431 Iﬂsﬂmsﬁﬂ?nmmau’a’mnsmmsu’%ms 3(3-0-6)
Svasl Service Innovation Consultancy

MsUszgndlingud ndnuundnuaziinuesing q Ald3euilundngns msilasinisdu
ﬂ’]iU%ﬂ’]iLLﬁ%u%ﬁ]ﬂiiMﬁLLﬁGN5&ﬂ’ﬂiﬂﬁ’]Nﬂiﬂiuﬂﬂiﬁﬂﬂ’ﬁiﬂﬂi’m nsdaasuliinnIsAnwUU
WYINEINTHUUBIATIY

This course is designed to serve as the capstone experience to provide students
with an opportunity to bring together the various theories, concepts and skills that they
have been introduced to in the program. Students will work on a major project that
provides them with an opportunity to demonstrate and showcase their capacity to manage

the overall management process where multidisciplinary thinking will be stressed.

uua432 audugusenaunishavia 3(3-0-6)
Sva432 Digital Entrepreneurship

Y] i Y]

AMTIVRIUENEUNSATER nsadnanuzanududuszneun1sidia nagnsgsia
A3%a n1sn1snatawasnslavaddiaa n1snanf aali en1svioad sauaznislseusy
nMsnaedviuATernedeua I uLTnsAwiadeud

Overview of digital entrepreneurship; building the digital entrepreneurship
presence; digital business strategy; digital marketing and advertising; digital marketing for

tourism and hotel; social network and mobile marketing
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Wu.434 mMyuRugndusaLlemsIRadmiugsAauInTg 3(3-0-6)
svasa Business Continuity Management in Service Industry

psAANfIABfUNTIaNUgnidudellom1gsAa muuazidilean nvesesdns
MTAATIZRNANTENIUNNAGIAY MITATIEAIEEs nsduunmNEss MsUsTliumLEss
ﬂ?i%@ﬂ?iﬂ’ﬂﬂ%?{m ﬂ?iﬂ’JU@Nﬂ’JW@JL?{’HQ miﬂ"mumLmeﬁuﬂﬂimauauawiammqw YNV
NIALINIUYRIIANT NITTALILaETRWTELIBN IR UANRwamNITadluNIENEY

The course focuses on the principle of Business Continuity Plan (BCP);
understanding organization context; business impact analysis; risk analysis; risk
identification; risk assessment; risk management; risk control; business continuity

management strategy; developing and Implementing BCM response

1U.460 N3IANISAUNINAITUIANG 3(3-0-6)
SVa60 Service Quality Management

NAYNSNITUIMIAUNINAITUTNTINGIAIUTNT NMSTHAILILINTNITHALLINTTIUANIN
msuimsiiaenndestuanumaniwesgniiaelutazneuon madaduladnagnsiieaiu
HANIZNUADUIZANSNINUDIBIANT

Service quality management strategies in service businesses; developing measures
and standards of service quality that are consistent with the expectations of internal and

external customers; making strategic decisions to their impact on organizational

performance
UU.461 nsnaakazUURNISUBLIUN 3(3-0-6)
SVa461 Event Production and Operation

NSANURUANTTRNUBLIUNDTS T aEuALTUNUAINNIATFINNTINUBLIUN 113
2n9AUIENAUAIY 9 Tuudiiun n1seaiakazldslundiiun nsaduauu n1suinig
JUUTELI MFUTMININEINTUYRE N13IANITAUELS N15IANTTADIUTTIAIY N1FINNTTIY
I R S Y aa a 1% a o
BrIueg19ddu NslumaluladNiieites N1UszLIuNITIAIIU

Produce an actual event through the application of event management; event
design; event marketing and promotion; event sponsorship; event budsgeting; human
resource management; risk management; venue management; sustainability practices;

technology application; event evaluation
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uy.484 NSHNAUAMSTURREIMNTTUNITUINNS 3 @na 270 F3laa)
svaga Internships for Service Industry (270 hrs.) 3 (Training 270 hrs.)
msiinUf iRl uaauiszneunsgsianisuImsluaneing 4 mswaunaNiuasvinus
AUNITIAUINTT YiNweNSwATyYmILasnI99EY N139RIITI8URan 1SRN URMUKE91n
aSaunsiiney My tanautseenidu 2 sy e s AF18) uavseiu U AFLIL)

The internship is designed as an opportunity to experience another work
environment. The students are expected to develop knowledge and skills of observation,
reflection, and planning. The students will also be expected to present a ‘reflective
practitioner’ report at the end of the internship. Assessment for field training is graded into

2 grades: S (Satisfactory) and U (Unsatisfactory).

Ayuaan
UU.336 AU LA BALHANDULNY 3(3-0-6)
SV336 Revenue and Yield Management

F8nsuaznagnsdmsunisuimssanislsausy qudnisuszyus uazgsAauinnsd
Aeadsedniiusgdniam nmsdansneiuanmsdiiunuaseuaguyndiu muimsdians
namouwnulaeATadnsfinuseansam (Optimization) lunsdanisseld annnsaianiseal
ANFDINs wazmsldnagnsiunafitinaing ielilduszlovigeaniugsie

The objectives of this course is to enable the students to understand the strategies
for effectively managing the hotel, conference center capacity and service related facilities;
revenue management cover all areas of operations; yield management; forecasting and

demand management; strategic pricing; revenue optimizing design.

UU.346 NN3BAKUULALUTINTINNITYATINEUAENS 3(3-0-6)
SV346 Destination Design and Management

mmi’u‘fmﬁuﬁmmsﬁmmﬂmLﬁ'm AMUAIAYVDINITOINLUUBAZUTNITINNG
ARNIBUAENN LLmIﬁmmﬂqma’mmmmﬁ/l'aaLﬁm N30k UUTUTLATNY T 870819
a¥19a556 winnssunmsRmwINIsedien

Introduction to tourism development; importance of destination design and
management; trends of potentials of tourism industry; creative design for tour program;

innovative tourism development
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UU.355 N5UYTUM LAl UgRaMNTTUNITVONNEIMAENITUINIS 3(3-0-6)

SV355 Digital Transformation for Tourism and Service Industry

% a

arudilosuisafumaluloflugnamnssumsviondiomasnisiinig aiifmd 013
vioadioalugUuuuAdvia nssensuuaznsieunsuianssulugnamnssunsieaiisanaznns
U3ns fluimsfumviesiisaeeulal dnvieniledddva dedenuesulayl weluladdmiu
N15UURN155509 waswgnawuunlady uasnliuwelulagvesgaaivnssuluauing

Introduction of digital technology in tourism and tourism and service industry;
digital tourism landscape; technology acceptance and diffusion of innovation in tourism
and service industry; online travel intermediaries; digital tourists; social media; technology

for business operations; sharing economy; and future trends in digital tourism

UU.365 YIRNNTTUFIAUF WS UNISIAUS NNTE5NT Y 3(3-0-6)

SV365 Social Innovation for Public Service

mudladesduieatunisliusnmsasisae unumeasningiSuRnreuTetesrinis
AATTUALDIANITAITITUTUTEANA 9 AIUUANANYDIHTUUTNITWAZAIINABINTT N1FIANT
Manauausiauden1sTmdynisiudsuuategnesings nsldmeluladuasnisdanis
afelmlilenavausimsusnisiiduszansam mnudiladesduietuuianssudinudny
NS IAUSNTAN51 UL

Understanding of public goods and services; roles and responsibilities of
government agencies and public sectors; differences in service customers and needs;

managing rapid change in public services; digitalization in public services for effectiveness;

introduction to social innovation for public services

UU.366 N159AN1IAINTTUARY 3(3-0-6)
SV366 Sport Events Management

AL lUNNTIAN1TANTINART UTzLANT8IRaNTIUAKI NANTENUURINITINNANTTY
A% 2IANINIIAIUAKT N15IWNUAINTTUAKT N19981A NIFATUAYUAINTINAKI N15TANTS
ninensuywdlazeraasing Msdnnisey nsdnisaudssduanssuin uinnssuuay
walulaflunisdanisAanssuim Ysedusiuuimsdanisiidsmansenudegnaimnssuuas
winltluouan

Basic concepts and theories of sport event management; types of sport events;
sport events organizations impact of sports events; sport events planning; sport event

marketing; event sponsorship; event workforces and volunteer; crowd management; risk
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management in sport events; managerial issues that effect on the industry; future trends

of the industry

WU.367 N153ANUBLIUNTISIAR 3(3-0-6)
SV367 Business Event Management

uAnLazNnef fugiudiunisdanudiiuiidnsia dusaseuaqulufsnuysey
msviesfiniiodusiela N15UTERATITN UagN1TIRAAFUAIMSOUNTIANIT NITIIUHUNIT
$n9u meUszaunuAugiiAates madalusunsuuazianssy Ussiusuuimsdanisiidewa
nsznusisgnamnssukaviuildulueuian

Basic concepts and theories of business event management which covers Meeting,
Incentives, Conference and Exhibition; business event planning; stakeholders coordinating;
events programming and activities; managerial issues that effect on the industry; future

trends of the industry

WU.435 N1339N15lgUNIUEMUTINIeIMNS 3(3-0-6)
Sva435 Supply-Chain Management in Food Production Process
BIATINVBINTTUIUNNTINNINGQUMUAMTUTINIDMT MstURgukUaInszuIunIs

NANDIMSNUILITIANUADINITIUNT IS N5 uinnssulunisdnnisiialrilausyansniw

v
=

UsganBnanfgy wnildusuniseain walulaglud gania mimen1salnnudents 013
TRLHUNITHER ToTARLUAIUTAAIINAINITD NITAIUANANAIN NITANTUNUAUEILING DY
VINEINTUAAR ANUABAAENINDIMIT WaEMTTOUTEINTVIBUASNNTINUAL  NI1THER

Overall process of food production supply chain management; trends in the
market; new technologies; seasonality; predicting demand; production planning; capacity
constraints; quality control; environmental practices; human resources; food safety and

linking sales to operations planning

uu.445 MsUinsuarmsvieaiieuyszaunsal 3(3-0-6)

svaas Experiential Hospitality and Tourism 3(3-0-6)
Uszaunmsallunsuinisuazmsvisniisrsefuununmnid msSeusiulszaunsalngs

dedalanstmilvinirsduludunsuinisuasnisviondlen msagviounanindeuiseninsuay

RIUTTAUNTNYRIITEU
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International hospitality and tourism experience. Learning through hands-on
experiences in order to expand their global mindset in hospitality and tourism. Reflection

on learning during and after the students’ experiences.

Uu.446 M35dTIRaIAFIUNITUSN S IaEN SYIa e 3(3-0-6)
svaae Marketing Exploration in Hospitality and Tourism 3(3-0-6)
MsdmaraInsEAULILAnIUNIUINSLaEMINeaieanTFsusinyeaunInae
i’l'juqqLLazmﬁQmﬂumwizmﬂﬁ’uamﬂ'i%'uﬁﬂmﬁawaumamiL%faugsw’mLLawé’wiza‘umim
VBT
International marketing exploration in hospitality and tourism. Learning through
advanced marketing skills and international site visits to leading organization. Reflection

on learning during and after the students’ experiences.

Uu.455 nmadugusgnaunsgsivguniiae 3(3-0-6)
Svas5 Wellness Business Entrepreneurship
5319018 N15YTUINTQIT I el udundad aeiuazuInsiieguale
v a Y 6 =~
NITNRIUINARNUN SDG YUIUNWBEHVN I
Wellness business integrating local wisdom into wellness products and services;

SDG (Sustainable Development Goals) product development; wellness community

(% a

uu.456 MsTesevinsudadudvivugsiadnyslunaindui 3(3-0-6)
(Mature market) wagnaaiinlngd (Emerging market)
Svaseé Competitive Analysis for Luxury Business in Mature
and Emerging Markets
nMsnunIugULUUssAadny3lunanduds nsfnwianududiivesgsiadnyisae
uinnssy MsveregsAanguIIgeatniialul nsiiasgsidadetuind ounmrmdndmiy
anmadeunsgsiaiiiendnuaiuazmannvaneiiienisiiulamnagsio
Rethinking luxury business models in the mature market; maintaining leading edge
in luxury business through innovation; expanding luxury business into emerging markets;

analyzing the key value drivers for unique and diverse business environments in order to

grow business
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WU.457 NAENSNIIAAIALAZNNTARANTANY 3(3-0-6)

Y

svas7 Luxury Marketing and Communication Strategies

a o

N3EUIUNITINNIINIIAAIREmSUSIRaanyTluuTunsEaulan unumveimnainnigly

Y

1Y

USHVANYS NSHALINAENSNITNAIARALNTHOETANYS
Luxury business marketing management processes in a global context; the role of

marketing within luxury companies; developing luxury marketing and communication

strategies.
UU.458 N1598NWUUDIMNTAMSUTINATALGLA 3(3-0-6)
Sva4s8 Food Design for Catering Services

(2
a v =

AN U9 UYDITINITALA 89 UTELANVOITIANITALAEY NTTUIUNITINIWNULIE
=1 - -1 = = o =1
N13AALA YUY ANLABDAFDTUNANLA Y ATTINLNUIIYNTITIDTINITLASLATDIAULN DNITIALE U
N3RNLUUMNSAIMTUTIRANISIAEEY N13UINsTunudaies n1sidengunsaiuagnauny
YAaNsluMsTaiaes NMsAuIuAuULayiYuAIIAY
Introduction to catering services; on-premises and off-premises services; catering

planning process; site selection; menu planning; food design for catering services; service

operations in catering services; equipment and staff arrangement; cost control and pricing

strategy
Wu.459 uinnssumsUInsLiiedsnuge e 3(3-0-6)
Sva459 Service Innovation for Silver Aging Society

ANYIAUANTNWING DUTINZAUN UK ITE N1TIIUNUDDNLUUAUALAZUTNTLIE

MOUAUDIAUABINITVRIELEITY TainazidunisdanisNwnendy n1seenuLUUIMISLaZLASOIAL

a 4

dmsudgedy uazniseanuuufanssudunuinis Ussbuduuimsinnsiidiwansenunegsnad

v [y

Neesiudasisuazuuiltuluouian

Understanding of social gerontology; product and service development for silver
aging; senior living facilities; menu planning; leisure activities design; managerial issues that

effect on the business related to silver aging society; future trends of the industry
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UU.475 Aavznsusznausmsiulszaunsal 3(3-0-6)
sva75s Experiential Culinary Arts 3(3-0-6)
Uszaun1salfalznsusenauemmssesauuIuIvi Msiseuivinueianafiawaziseus
HuUsEaunIsalnsan 1uAalen15UsenauaIns NTasauNaNISIIgUS TN 1AL NAY
Uszaunmsnlvasgisen
International culinary arts experience. Learning through technical skill and hands-
on experiences in culinary arts. Reflection on learning outcome during and after the

students’ culinary arts experiences.

MsUsHUNANITISgULAZINA9INITANSANISANE

7.1 NM5USLLAUNANISIS8UVDIUNANED
a =l v £ LY RNN'Y] a [ 'S 1 (% = (Y]
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7.1.2 msiananisfineivn uu.484 nsinaudmsugnavnssun1suinig wlesnidu

2 syeu Ao S (A4l wazszeu U (Aglailen

7.2 \NUIINISENTINITANIAURANGAT
7.2.1 goununazlasunileinavausigiviasuamulasiasimangns waziivileinavayly
Weunin 129 niiefn
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