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JC302 Introduction to Communication Research
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EL271 English for Mass Communication 1
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PY219 Applied Psychology
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JC221 Introduction to Speech Communication
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JC222 Communication Technology
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JC227 Interpersonal Communication

v v v

v L= U =)

LY v v a wva av o d
nguHManMIdnuaz Iussuitnademsfiamnetumsaeasszrnyana mdfduiusuay
HUDHRUMIARET53HIYANE TUIzADAIG @ AAszauAseUATINgNEeaIazNIaTY MsdenNNINgMa]unay
v v 1 Y v ] o o A ' = a A & t o
szrIenguyanalagafalFinane Wanninezmsaeanumingedsidszanimw medszlarsilumsiwannynnanaz

GRLYY

79.228 MIaeasB HNTIIID 3 (2-2-5)
JC228 Persuasive Communication
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JC321 Communicayion Administration
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JC326 Intercultural Communication
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JC327 Mass Media and Society
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JC421 Communication Planning and Strategies
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JC425 Seminar in Communication Administration
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JC335 Radio and Television Analysis
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JC 468 Creative Strategy for digital Media
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99.271 MIMEMMNEUAS 3 (2-2-5)
JC271 Cinematography
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JC272 Film Scriptwriting
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JC273 Makeup / Set / Costume and Prop Selecting
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JC281 Photography
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JC282 Documentary Photography.
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JC283 Digital Post Production for Film and Photography
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JC371 Film Industry
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JC373 Documentary Film
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JC374 Advertising Film Production
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JC375 Theatrical Film
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JC376 Film Criticism
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JC377 Advanced Cinematography
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JC383 Advanced Photography
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18,384 MMM 2MaN 3 (2-2-5)
JC384 Photography for Advertising
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JC471 Film Theories
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JCA476 Script Writing for Feature Film
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0.477 MINNUNNYUAT 3 (2-2-5)
JC477 Film Directing
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JC478 Experimental Film and Animation
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MO ILIVINMBIDINGY
General Education Program
Humanities
N5.110 aﬁaﬂmmswyﬂmam% 2 (2-04)
TU110 Integrated Humanities
To study the history of human beings in different periods, reflecting their beliefs, ideas, intellectual
and creative development. To instill analytical thinking, with an awareness of the problems that humanities are
confronting, such as the impacts of: technological development, violence, wars, and various world crises so that we can

live well in a changing world.

Social Science
u5.100 WarleanuanuSuAAreUADNIAN 3 (3-0-6)
TU100 Civic Education
Study of principles of democracy and government by rule of law. Students will gain understanding of
the concept of “citizenship” in a democratic rule and will have opportunity for self-development to become a citizen in a

democratic society and to take responsibility in addressing issues in their society through real-life practices.

NE.120 AHINIMITIANMANS 2 (2-0-4)
TU120 Integrated Social Sciences

This interdisciplinary course focuses on the fact that social sciences play an important role for society.
The course explains the origins of the social sciences and the modern world, the separation of social sciences from pure
sciences, and the acceptance of the scientific paradigm for the explanation of social phenomenon. It also involves the
analysis of important disciplines, concepts, and major theories of social sciences by pointing out strengths and weaknesses
of each one. Included is the analysis of contemporary social problems, using knowledge and various perspectives—

individual, group, macro-social, national and world perspectives-- to view those problems.

Sciences and Technology

NE.130 a¥INeMINeNeanstazmalulag 2 (2-0-4)
TU130 Integrated Sciences and Technology

To study basic concepts in science, scientific theory and philosophies. Standard methods for scientific
investigations. Important evolutions of science and technology influencing human lives as well as the impacts of science
and technology on economies, societies and environments. Current issues involving the impacts of science and technology

on moral, ethics and human values.



Mathematics and Computers

35.151 adamandialussdunm3nende 3 (3-0-6)
TU151 General College Mathematics
(A non-credit subject to the students’ faculty code of 02, 04 and from 09 to 14,16,17)
To review Set; real number system; relations; functions and applications; introduction to linear
programming; logic; measurement of interest; installment payment and income tax; descriptive statistics; index number;

introduction to probability ; basic concept of inferential statistics; statistical packages.

N5.152 ﬂé’nﬁugmmmﬁﬂmaﬂ% 3 (3-0-6)
TU152 Fundamental Mathematics
(This course is for students who have already studied mathematics in high school and have gained not less than 16 credits
or as demanded by their faculty.)

To prove logical rules, methods of proofs, arguments, mathematical induction, proofs of theorems of
inequalities and absolute values, inequalities solving, functions, type of functions, applications of functions, curve

sketching, partial fractions decomposition, solving of simple systems of linear equations.

NE.153 mmﬁﬁ"a“lﬂgﬁ'mﬁumuﬁama% 3 (3-0-6)
TU153 General Knowledge about Computers

To study the essential components of computer systems including hardware, software, data and its
processing; basic data communication, network and the Internet, principles of problem solving using computers and
software packages, security, ethics and laws related to computer usage and information systems.
UB.154 51ﬂ§1uﬂiﬁﬂﬁ1ﬁﬂ% 3 (3-0-6)
TU154 Foundation of Mathematics

To prove logical rules, methods of proofs, quantifiers, arguments, mathematical induction, structure of
the real number system, binomial theorem and multinomial theorem, translation of axes, rotation of axes and sketching of
graphs of conic sections, curve sketching, increasing functions and decreasing functions, partial fractions decomposition,
geometric transformation.
UE.155 aﬁﬁﬁugm 3 (3-0-6)
TU155 Elementary Statistics

To identify the Nature of statistical problems; review of descriptive statistics; probability; random
variables and some probability distributions (binomial, poison and normal) ; elementary sampling and sampling
distributions; estimation and hypotheses testing for one and two populations; one-way analysis of variance; simple linear

regression and correlation; chi-square test.



UB.156 ﬂ?)Nﬁ3!ﬂﬂ%!!ﬁ$ﬂ1ﬁ!$ﬂﬂiﬂi!!ﬂiulﬁi’)déllu 3 (3-0-6)
TU156 Introduction to Computers and Programming

Basic concepts of computer systems, electronic data processing concepts, system and application
software, algorithms, flowcharts, data representation, program design and development methodology, problem solving

using high-level language programming.

Languages
Thai

n. 161 M3EMuIng 3 (3-0-6)
TH 161 Thai Usage
Thai language usage skills: listening, reading, writing and speaking, with emphases on drawing the

main idea, communicating knowledge, thoughts and composing properly.

English
aH.070 mmé’enqyﬁuugm 1 0 (3-0-6)
EL070 English Course 1

Prerequisite : Language Institute placement

A non-credit course designed for those students with low English command and unable to enroll
directly into English Foundation Course (The assessment criteria are ‘S’ for Satisfactory or ‘U’ for Unsatisfactory and
will not be counted towards the students’ total credits and GPA).

A preparatory course designed to enable students to cope up with real English use of four basic

integrated skills of listening, speaking, reading and writing.

aY.171 mmé’aﬂqvﬁugm 2 3 (3-0-6)
EL171 English Course 2
Prerequisite : have earned credits of EL 070 or Language Institute placement
An intermediate English course designed to promote four integrated skills to develop students’ English

proficiency at a higher level.

ad.172 mmé’anqyﬁugm 3
EL172 English Course 3 3 (3-0-6)
Prerequisite : have earned credits of EL 171 or Language Institute placement
An upper-intermediate English course to enable students to use integrated skills at a more sophisticated

level than the prior course especially in speaking and writing.



dauii 2
20,106 AN IBUMINTNENNTBI TNV IRUBENT I 3 (3-0-6)
AE106 Sustainabllity of Natural resources and Energy

To examine basic ecology for the benefit of the conservation of natural resources. The course also
focuses on: characteristics of environmental pollution and social impacts on society; the concepts about sustainability of
natural resources and energy analysis; decision making, ethical issues related to the environment, and sustainable design.
The topic also concerns energy consumption in Thailand in various aspects, such as: transportation, industry, and office
buildings. Another focus includes: guidelines for sustainable energy development in Thailand regarding electricity
generation, energy conservation, alternative energy, solar energy, biomass for energy, ethanol production, biodiesel

production, clean coal technology, and nuclear energy.

u5.122 ngranaludiIniszd1iu 3 (3-0-6)
TU122 Law in Everyday Life

To study general aspects of law as correct patterns of human conduct in society. To equip learners with
basic principles of public law (rules of law), and its values which are associated with citizens’ moral core. To provide basic
knowledge in public law and private law, involving the issues of rights and duties, dispute settlement, Thai Justice

procedures, the usage and interpretation of law principles, with an emphasis on case studies in our daily lives.

NE.124 AIANNVIATHF DD 3 (3-0-6)
TU124 Society and Economy

To provide guidelines for the study and analysis of society and economy. To analyze social and
economic evolution in Thailand and worldwide. To emphasize the influence of culture and institutions on the social and

economic system.

71.210 msygmam%sﬁvmﬁ'u 3 (3-0-6)
EC210 Introductory Economics

(For non-economics major only; credits will not be awarded to students who are taking or have
completed EE211 or EE212 or EE213 or EE214)

The general principles of microeconomics and macroeconomics. In the microeconomics section, topics
covered include the demand for and supply of goods, consumer behavior, production and costs, structure and output of
production units under perfect and imperfect competitive markets, the concept of market failures, and the role of
government intervention. In the macroeconomics section, topics covered include objectives and problems in
macroeconomics, the determination of national income, money and the banking system, introduction to fiscal and
monetary policies used for economic stabilization, and the application of economic indices to analyze the economic
situation. In the international economics section, topics covered include the importance of international trade and finance,

as well as the conflict between free trade and market protection.



2.211 3a3nenitaly 3(3-0-6)
PY211 General Psychology

Human behavior by scientific methods. The course will cover the biological background of human
behavior, growth and development, learning and thinking motivation, emotion, perception, intelligence, personality and

social behavior.

WN.240 NUIIANUATAUM TN TIAN 3(1-6-2)
PE240 Volunteerism and social development

This course is aimed to provide theoretical and technical skills necessary for voluntary social works,
studies of social movement and social development agencies and network in Thailand and abroad. Emphasis will be
placed on raising awareness of self development through social volunteerism - exposure and practicum, in the area of

Bangkok and suburb, under guidance of teaching staff of Graduate Volunteer Centre, Thammasat University.

Core courses

990200 mmjs’:aﬁme’iumanﬁéams 3 (3-0-6)
JC200 Introduction to Communication
Definitions, principles, procedures, roles and responsibilities of communication.
We will also examine different levels of language used in communication as well as the evolution of communication in

general society.

30.210 Tﬁﬁ]iﬁ'lﬁﬂ%!‘ﬁﬂﬂél}u 3 (3-0-6)
JC210 Introduction to Journalism

Definition, history, and evolution of journalism; functions and responsibilities of newspapers; general
characteristics of newspapers and print media; role and internal organization of newspapers; newspaper content and

format as well as concepts of journalism career ethics.

19211 HANMFFENHU 3 (2-2-5)
JC211 Basic News Reporting

Definition, news elements, basic news gathering and coverage, and news writing according to various
news structures; interviewing, deciding news pegs, ideas organization and language usage suitable for news writing The
emphasis will be on practicing skills important to writing news stories and news gathering, including ethical principles in

news reporting.



18,220 m3damsdemsuazEITUNA 3 (3-0-6)
JC220 Communication Management and Public Opinion

Prerequisite(s) : have earned credits of JC 200 Introduction to Communication

Basic concepts of communication and public opinion, emphasizing the principles, sources and evolution
of public opinion. The political, economic and social factors which influence public opinion and the roles of journalists

which lead to changes in public opinion, propaganda and information operations.

39230 e sdiumadnguazInsiia 3 (3-0-6)
JC230 Introduction to Broadcasting
The basics of the radio and television industry and broadcast production, emphasizing its development,

nature, roles and ethics, with on opportunity to visit a radio or television workstation.

18250 mstssnFniusidiosd 3 (3-0-6)
JC250 Introduction to Public Relations
Prerequisite(s) : have earned credits of JC 200 Introduction to Communication
Development and principles of public relations, its objectives and the PR process, target audience as

well as public relations media and tools.

29260 MalauaDoad 3 (3-0-6)
JC260 Introduction to Advertising

Fundamental understanding in advertising, examining its definitions, objectives, roles, formats
organization of advertising agencies, as well as the advertising and advertising process in Thailand, which includes

consumer and marketing analysis, creating advertisement and advertisement planning.

98.270 MneUA3INIIA 3 (3-0-6)
JC270 Film Studies

A fundamental knowledge in the role, production process and benefits of film, covering production
process film, focusing on the history of film. Students enrolled in the subject shall be skilled in critical thinking and
analysis in a cultural context and have a good understanding of social, economic and cultural context, which has some

impacts on the development of moving images.

29,280 Aalzemsnoas 3(2-2-5)
JC280 Visual Communication Arts

Elements of art and principles of visual perception in terms of meaning and feelings in various forms of
media. The subject focuses on the relationship between the elements of art, composition, and the message. It aims to
develop an understanding of Visual Communication Art, and to encourage students to apply this knowledge effectively

and appropriately in different cultures and context of communication.



2,300 nquimsgeas 3 (3-0-6)
JC300 Communication Theory

Prerequisite (s) : have earned credits of JC 200 Introduction to Communication

Concepts , hypotheses and a working knowledge of theories that explain a wide range of
communication phenonena. The course will also examine diverse contexts of human communication including

intrapersonal, interpersonal, small group, organizational, mass and intercultural communication.

3a.301 ﬂ{]ﬁN1ﬂ!!a$‘i}%ﬂﬁi§N36615343@‘1114 3 (3-0-6)
JC301 Law and Ethics of Mass Communication

The right and freedom of human in free speech; cover its philosophy, and legal issues such as
defamation, laws governing journalism and other relevant laws, and the responsibilities of mass communication, such as

journalism ethics.

19302 mmjs’:aﬁmv’iuwNes%mséams 3 (3-0-6)
JC302 Introduction to Communication Research

Prerequisite(s) : have earned credits of JC 300 Communication Theory

Concepts and principles of various types of research design and in social sciences and methods of
communication research. Students shall gain an understanding in research methodology and be able to apply their

knowledge in their mass communication career.

18.490 Wnaumeanen 3 (0-6-3)
JC490 Internship

In the final semester, those students who have obtained all the required credits and have only 15 credits
remaining are required to do an internship at their choice of institution or company according their interests and their
major. Their choice of institution company must be approved by both the faculty and that organization in which students
intend to take an internship. The internship must last longer than 135 hours or 9 weeks. After completing the internship,
students must submit a report to either the committee in their major or their lecturer.

Alternatively, students can enrol in JC 491 Special Projects rather than do an internship.

2a.491 ANYUANIZITOY 3 (0-6-3)
JC491 Special Project
Prerequisite(s) : The project must be initially approved by the department, or lecturer.

Students conduct an individual project or attend a special workshop of their interest.



INVInvuenaaly
aH.202 MPVINGEIMTUMIINOU 3 (3-0-6)
EL202 English for Work

Prerequisite: have earned credits of EL 172

Preparing and training students for careers; using business English reading, writing,

speaking and listening in the work-related contexts.

aH.271 mm’é’&nqm‘im%’umiéamimaw 1 3 (3-0-6)
EL271 English for Mass Communication 1
Prerequisite: have earned credits of EL 172
Practicing language skills used in the field of mass communication; emphasizing listening, speaking,

reading and writing skills necessary for journalism, radio and television broadcast, films and advertising.

ad.371 my1é'anqyﬁm%fums§emsmaw 2 3 (3-0-6)
EL371 English for Mass Communication 2
Prerequisite: have earned credits of EL 271
Practicing language skills used in mass communication: broadcast news writing and
reporting; reading and writing editorials, newsletters, documentaries, opinion articles and interview articles; listening for

main ideas and details from broadcast news, interviews and documentaries, etc.

n.241 AadzmsiVeumu’lne 1 3 (3-0-6)
TH241 The Arts of Thai Writing 1
Principles and strategies in the art of writing, practice of writing and ideation in creation of writing for

specific purposes.

1]5.201 man‘imnﬁmv’fn 3 (3-0-6)
PH201 Introduction to Logic
Basic forms of reasoning by means of deduction and induction. Emphasis on major topics such as

fallacies and argumentation in natural language.

5211 YSwanaziuan 1 3 (3-0-6)
PH211 Western Philosophy 1
The history of Western thought from the Pre-socratics to the philosophers of the Hellenistic period. The

course will focus on the philosophies of Heraclitus, Parmenides, Socrates, Plato, Aristotle and the Stoics.



Us.221 Sumans 3 (3-0-6)
PH 221 Ethics
Fundamental problems in ethics, including the problems of the good, justice, happiness, freedom and

responsibility, the relationship between the individual and society as well as moral judgments about human conduct.

U5.271 USwanaziueen 3 (3-0-6)
PH 271 Eastern Philosophy

Important concepts in Eastern philosophy with an emphasis on Indian and Chinese philosophy. Topics
include different aspects regarding self, suffering, liberation, social and political issues as well as their influences upon

other cultures.

2.219 In3ne)szgna 3 (3-0-6)
PY219 Applied Psychology

Prerequisite : PY211

Principles of psychology in order to understand human behavior, including self and other’s behavior.
Application of principle to the workplace, the environment, consumption, education etc., Emphasis is placed upon

adaptation, healthy living and valuable human resources of society.

1.258 sz TRmanseenz Juoandadld 3 (3-0-6)
HS258 History of Southeast Asia
The development of various states in Southeast Asia; external influences; imperialism; and political,

social, and economic changes.

1.358 sz TRmansomanz Suoaniasldaialvial 3 (3-0-6)
HS358 History of Modern Southeast Asia
Southeast Asian countries after World War I1. Emphasis is on the political, economic, and social

development of this region and its relations to external changes.

N3.201 HANMIVIMS 3 (3-0-6)
HR201 Principles of Management
Management concepts, evolution of management, roles and skills of managers, planning, organizing,

leading, controlling, managerial decision making and ethics



N$.202 ﬁﬁﬂ‘lﬁug1uﬂﬁﬂﬁ1ﬂ 3 (3-0-6)
MK202 Fundamentals of Marketing

(For non-Thammasat Business School student.)

A study of marketing system, concepts and practices in the modern era. Emphasis is on how products
and services are offered, priced, promoted and distributed, based on an understanding of customer characteristics and

behaviors as well as implications of marketing on society and environment.

3211 anwdiesdumeigmand 3 (3-0-6)
PO211 Introduction to Political Science

Students will be introduced to the study of the nature and principals in political science as a discipline and
its relationship to other social sciences. The course will also explore important theories, principal of power and how it relates
to the relationship between state and individual, political institutions, government, political power, political processes and

international community.

Communication Management

28.221 NNINEN 3 (2-2-5)
JC221 Introduction to Speech Communication
To provide students with an introduction to speech communication as well as to help them become

creative, capable, and responsible public speakers in various settings.

29222 maldadmamsaeans 3 (3-0-6)
JC222 Communication Technology

An understanding in changes brought about by to advanced communication technology, particularly in
the area of computing technology. The subject will cover the impacts of technology on the human social fabric in terms of

beliefs and trends in economic and political structure, which led to an information technology society.

@.227 ﬂ1ié’@ﬁ’]ii$ﬂ'5]ﬂ‘]alﬂﬂﬁ 3 (2-2-5)
JC227 Interpersonal Communication

A theoretical study about social and cultural factors influencing interpersonal communication. The
subject also focuses on the reaction and the pattern of interpersonal communication at various levels, at small-scale level
and large-scale levels. The topics cover meaning within interpersonal communication, aiming to improve students’

communication skills for their own personal and social development.



18228 msdemstite ) ¥hihle 3(2-2-5)
JC228 Persuasive Communication
Prerequisite(s) : have earned credits of JC 221 Introduction to Speech Communication
An overview of persuasive communication. Students will learn to persuade others to meet their

purposes.

90.321 ﬂ1iﬂgﬁ1§ﬂ1iéﬂtﬂ§ 3 (3-0-6)

JC 321 Communication Administration
Prerequisite(s) : have earned credits of JC 220 Communication Management and Public Opinion
Principles and tactics for communication administration, news systems and analysis of administration

case studies, looking closely at investment, operations and evaluation.

28322 mséammazuqyﬂ&’uﬁuﬁlumﬂdms 3 (3-0-6)
JC322 Communication and Human Relations in Organization
Prerequisite(s) : have earned credits of JC 321 Communication Administration
Behavior and relationships between people and groups within organizations, emphasizing

communication and internal news systems which could lead to changes in communication behavior and human relations.

29.326 mséamssmi]ﬁwuﬁisu 3 (3-0-6)
JC326 Intercultural Communication

Prerequisite(s) : have earned credits of JC 200 Introduction to Communication

Concepts and theories of communication and culture, as well as changes and effects of intercultural
communication. Students examine and describe the role of the mass media on critical issues concerning intercultural

communication, both in national and international contexts.

10.327 Fesraruiudany 3 (3-0-6)
JC327 Mass Media and Society

The roles and the responsibilities of mass media which are considered relatively important in society.
Students will cover issues on media control and will analyze the relationship between mass media and the government, as
well as other kinds of institutions. The subject will emphasize on the rights, roles and responsibilities of the mass media to

words society both nationally and internationally.



90.328 ﬂ1§é®ﬁ1i‘ﬂnﬂ1ﬁ!ﬁi’]ﬂ 3 (3-0-6)
JC328 Political Communication
Prerequisite(s) : have earned credits of JC 220 Communication Management and Public Opinion
Fundamental knowledge in political communication, focusing on political communication as a cause for
political change and as a sensitive system which is influenced by political changes. The subject will also examine the

relationship between those roles and those factors at a micro and a micro level.

9a.329 ﬂ1§éi‘)ﬁ1§ﬁ1ﬁ1§m3!ﬁﬂﬂ1iimiﬂﬁ 3 (3-0-6)
JC329 Public Communication Campaign

Prerequisite(s) : have earned credits of JC 228 Persuasive Communication

Concepts and processes of public communication, as well as knowledge of basic elements of public
communication campaigning on political, economic and social issues. Students will learn how to plan, execute and evaluate

an effective public communication campaign.

9.421 mi‘muwuuaznaqw%mséams 3 (3-0-6)
JC421 Communication Planning and Strategies

Prerequisite(s) : have earned credits of JC 321Communication Administration Principles,
theories and tactics in communication planning and strategies, such as interpersonal communication, mass
communication, telecommunication and appropriate communication that meets the needs of the organization. Critical
case studies of communication planning problems and strategies will be also covered. Students shall be also able to media

appropriately and effectively.

20,425 FUMIVIHIIMIaes 3 (3-0-6)
JC425 Seminar in Communication Administration

Prerequisite(s) : have earned credits of JC 321Communication Administration

To provide students with opportunities to discuss in class and conduct research on communication and
mass communication administration problems. The subject also covers various patterns of communication

administration. which can be applied in reality to government departments and the private sector.

0426 Mm3TemsHUM AN 3 (3-0-6)
JC426 Communication and Development
Prerequisite(s) : have earned credits of JC 300 Communication Theory
The relationship between the structures of theories in communication and its development; focusing on

ideology for national development or development communication, both for urban and rural development.



0.427 iéiﬁi]!!azfnﬁﬂ’l;]1ﬂ1u§gﬂﬁ1ﬁﬂﬁiﬂéﬂﬁ1iu'3ﬁ‘lju 3 (3-0-6)
JC427 Business and Marketing for Mass Communication Industries

The nature and the structure of mass communication industries, focusing on organizational behavior,
mass communication and human resources, the procedures in management, such as production, distribution, profit

estimation, control and evaluation.

23,428 szuvdemsanavunFeudien 3 (3-0-6)
JC428 Comparative Mass Communication Systems
Prerequisite(s) : have earned credits of JC 300 Communication Theory
A comparison of the mass communication systems of different countries with a focus on critical case

studies of various mass communication systems which influence those countries social economic and political systems.

Newspapers and Journalism

a.212 msﬂmmﬂinsfvfuge 3 (2-2-5)
JC212 Advanced News Reporting

Prerequisite(s) : have earned credits of JC 210 Introduction to Journalism and JC 211 Basic News
Reporting

Principles of evaluating newsworthiness, with emphasis on reporting news affecting society, news
gathering techniques from various news sources; advanced news reporting techniques such as interviewing, observing
situations and issues; investigative reporting, interpretative reporting, news from ASEAN and international news,

agencies conference and seminar news, news from research projects; and news reporters’ roles, responsibilities and ethics.

99.213 MISALMNNIASAANS 3 (2-2-5)
JC213 Photojournalism

Prerequisite(s) : have earned credits of JC 211 Basic News Reporting

Theory and practice of photography techniques, principles to evaluate photos used for news and feature
stories, meaning of pictures, focusing on the content and ethical importance of photos related to news and producing

pictorial features for newspaper, magazine and other print media.

1@.217 315'miﬁnm%f'funmﬂ%‘smuﬂawm&’aﬂu 3 (3-0-6)
JC217 Journalism and Social Change

Prerequisite(s) : have earned credits of JC 200 Introduction to Communication

Print journalism and social change focusing on both the media cultures (print media, culture, audience,
etc.), in Thailand and emerging forms of global media environment, particularly in the context of AEC (Asian Economic

Community), cultivating the students’ ability to think critically and act ethically in a professional context of ‘changing



society’ in local and international print media scenario (structure, content, form/channels and presentations) and cope

with the fast moving changes in convergence culture.

29.310 MSIVSUVNDITANBMHAZUNANN 3 (2-2-5)
JC310 Editorial and Article Writing
Prerequisite(s) : have earned credits of JC 211 Basic News Reporting
Article writing principles and techniques used in current mass media, especially in newspapers and

magazines; information gathering, rewriting, and presenting ideas under the media ethical framework.

99,311 MSUSIANTNIAUNITITONNN 3 (2-2-5)
JC311 Newspaper Editing

Prerequisite(s) : have earned credits of JC 211 Basic News Reporting

Functions and relationships between editorial and production department; preparation, selection and
editing of manuscripts and pictures for printing, especially factual accuracy and ethical importance; language usage
including writing headlines, improving titles, selecting typography and printing technologies and using software in the

editing process.

23312 maladmaRurinazmssenuuudanthd e 3 (2-2-5)
JC312 Printing Technology and Publication Design

Printing systems and technology and selecting the best system for each print media production and
theory and arts of publication design students will practice designing publications such as newspapers, magazines, books,
brochures and other print media and will use computers to design publications.

a d

29.313 ?'N‘wum;mu 3 (3-0-6)
JC313 Community Print Media

Prerequisite(s) : have earned credits of JC 211 Basic News Reporting

Analysis of community print media, definition as community media playing an important role in the
survival of community in Thailand, ASEAN, and in other countries; roles, functions, and characteristics of print media;

integrating knowledge about print media and community to educate and manage print media to serve community needs

efficiently and ethically.

J0.314 m3vssanEasaiduatiunnmelszmadmudedafia 3 (3-0-6)
JC314 Editing Translated Content for Newspapers and Magazines
Prerequisite(s): have earned credits of JC 211 Basic News Reporting
Basic knowledge in translating, editing, and rewriting news-related content from English to Thai,

especially news, magazine articles and features, focusing on content; cultural and ethical correctness; grammatical



structure and cultural differences of content, including localization of translated texts for readers in different cultural

contexts and niche markets to enhance the efficiency of written communication.

99315 MIVSHITEIDANN 3 (2-2-5)
JC315 Book Publishing Business

Prerequisite(s): have earned credits of JC 210 Introduction to Journalism

Types and characteristics of the main publishing sectors, particularly in book publishing, roles and
responsibilities of each sector, the book publishing process, manuscript and copyright, the design and production process;
sales and marketing, pricing, and distribution channels; new media and book publishing industry; influence of book on

society and culture, as will as its ethical aspects.

20316 Fefanididnnsefing 3(2-2-5)
JC316 Electronic Publishing

Prerequisite(s) : have earned credits of JC 311 Newspaper Editing

Definitions, principles, components, and the electronic publishing process; internal and external factors
essential for operation; formats and types of giving and receiving service and the effect of electronic publishing on society,

mass communication, and print media industry at the national, regional and international level, today and in the future.

1@.318 M3WeUa15AA 3 (2-2-5)
JC318 Feature Writing

Prerequisite(s) : have earned credits of JC 211 Basic News Reporting

Principles, formats, and steps for writing features for various mass media; collecting and rewriting
information, presenting information clearly and in an eye-catching way practicing related skills on gathering information
and creative writing, as well as focusing on ethical guidelines for writers.
0319 MyIRszHaoumsaiifagiiu 3 (2-2-5)
JC319 Interpretation of Current Affairs

Prerequisite(s) : have earned credits of JC 212 Advanced News Reporting

Principles, formats, and methods for analyzing national and international current situations, both at the
ASEAN and global levels; factors affecting situations or issues such as politics, economics, society, and culture; problems

and trends affecting Thai society, as well as ethical aspects of news reporting.

18410 Hnaumiiadenamimeluasininende 3 (1-4-4)
JC410 Internal Journalism Practice
Prerequisite(s) : have earned credits of JC 311 Newspaper Editing and
JC 312 Printing Technology and Publication Design
Practical training of student’s newspaper projects.

Planning and production of newspaper within the university



v
Y

30.414 MIVEUAIAATUGY 3 (2-2-5)
JC414 Advanced Feature Writing
Prerequisite(s) : have earned credits of JC318 Feature Writing
Developing thinking, analytical, and writing skills to write a quality feature. Students will learn the
whole process of submitting feature proposals and getting the editor’s feedback in order to produce a well-accepted,
publishable manuscript that complies with the policy, attitude and the interest of the target readership. While keeping to

ethical principles.

18.415 NINHLUTTMNBMS 3 (2-2-5)
JC41S5 Editor’s Skills

Prerequisite(s) : have earned credits of JC 210 Introduction to Journalism

The responsibilities and the extent of the editor’s work in the publishing business—including
newspapers, magazines and books. The course will compare the system and the process of the editor's work cycle by
observing and sharing working and problem-solving experiences with professional editors regarding content, techniques

and media ethics.

99.416 MIVSMISHIIAONNNNAZ A 3 (3-0-6)
JC416 Newspaper and Magazine Management
Prerequisite(s) : have earned credits of JC 210 Introduction to Journalism
Newspaper and magazine business as a social institution and a private business; policy, planning, and

organization management; looking at editorial, production, distribution, and sales promotion departments.

99.417 M3VUSIANTNIBMEZMITATMHALAS 3 (2-2-5)
JC417 Magazine Editing and Production
Prerequisite(s) : have earned credits of JC 311 Editorial and Article Writing
Evolution, characteristics, types and roles of magazine; process and steps of production, manuscript

and picture selection, preparation and editing; selection of typography, headlines, and the production printing process.

9418 FUNINTFNHITITONUN 3 (3-0-6)
JC418 Seminar in Journalism
Prerequisite(s) : have earned credits of JC 212 Advanced New Reporting or approved
by the course co-coordinator
Research and seminar on journalism issues affecting society; ethics, and responsibilities of journalists in

Thailand and overseas including ASEAN and aboard.



10,419 wifadeTianifo oy 3 (3-0-6)
JC419 Local Newspaper

Description, functions, and roles of community newspapers in the community; elements and
environments of communities, especially factors supporting and obstacles to operation of community newspapers;

comparison of content of local and national newspapers.

Radio and Television Production

28.231 msﬁwuﬂ?ﬂqunﬂmﬁ’ﬁﬁ 3 (2-2-5)
JC231 Writing for Broadcasting

Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting

The processes of designing and scripting broadcast media in various types of writing, emphasis on
creative writing and the fundamentals of good writing, with an emphasis on the effective use of audiovisual language and

script formatting, developing writing skills both for fiction and non-fiction.

9232 V1 InguazInsiias 3 (2-2-5)
JC232 Radio and Television News

Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting

Developing an understanding in radio and television news, covering fundamentals of radio and
television news, disadvantages and advantages of radio and television news criteria for news evaluation, the nature of
news, editorial writing, arranging and preparing news, various types of news programs, journalist interviewing and

presenting different news categories of news, such as agricultural news, economic news and sports news.

28.234 mﬁ%’asﬁamswammmﬁﬂqsmzimﬁ’ﬂﬁ 3 (2-2-5)
JC234 Research for Radio and Television Production

Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting

Examining theoretical and methodological approaches to radio and television, introducing research
techniques practiced in broadcasting research, for example, data collection, processing selection, analysis and

transformation, survey of audiences, interviews, ratings and scheduling.

79236 MsauAsIazMstaaduuInguazInsia 3(2-2-5)
JC236 Music and Drama for Radio and Television
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting

An overview of drama and music as used in broadcasting, radio and television.



79239 msdszmameInguazInsiia 3 (2-2-5)
JC239 Announcing in Broadcasting
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting
An understanding in the roles and ethics of announcement in radio and television, and also exploring its

related skills, such as speaking, reading, describing and announcing.

18330 MIWANT NI ING 3 (2-2-5)
JC330 Radio Production
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting and
JC 231 Writing for Broadcasting
A theoretical understanding in radio production, focusing on its influential factors on planning

strategies, and producing various types of radio production.

v

A A

70.335 MyIRTIzHA INguazInsviA 3 (3-0-6)
JC335 Radio and Television Analysis
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting
Definition, principles and methods of radio and television analysis. Various approaches to radio and

television, such as semiology, genre analysis, representation, etc. Students will analyze radio and television programs in

everyday life by way of these approaches.

10,337 M InguazTnsitaidags 3(2-2-5)
JC337 Advanced Radio and Television News
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting and
JC 232 Radio and Television News
The principles of radio and television news reporting, producing “behind the news” programs, news
reviews, documentary news, magazine news, on-field news reporting and a study of the special characteristics of radio and

television news reporters, as well as general daily news programs on the radio and television.

79.338 InguazInsnatimnna 3 (3-0-6)
JC338 International Broadcasting

Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting

A comparison of domestic broadcasting workstations and international broadcasting workstations.
Regulations in broadcasting, roles and uses of broadcasting in various countries. Significant problematic case studies due

to broadcasting uses, as well as changes in broadcasting technology affecting international telecommunication



28.340 MINAANEMIININAL 3(2-2-5)
JC340 Television Production
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting and
JC 231 Writing for Broadcasting
An introduction to the study of basic concepts and production procedures; in the professional television
studio, i.e. pre-production, production and post-production, television production strategies, principles, roles and

influential factors and development of technical skills involved in television production.

28.430 3ﬂqunzimﬁ’ﬂﬁﬁuﬁaﬂu 3 (3-0-6)
JC430 Radio Television and Society

Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting

Examining the economic, political, cultural and technological dimensions of radio and television. Media
functions and the relationship between broadcasting industry and social aspects, both at the micro and macro level.

Critical analysis of current radio and television in contemporary society.

79,431 MsUIHIsOINguazInsiin 3 (3-0-6)
JC431 Broadcasting Administration
Prerequisite(s) : have earned credits of JC 230 Introduction to Broadcasting
Concepts and principles of mass media administration and management; analysis of broadcasting

administration for state enterprises, commercial business and public interests.

¥
v

I8.436 MINANT YN TINYVHGI 3 (1-4-4)
JC436 Advanced Radio Production
Prerequisite(s) : have earned credits of JC 330 Radio Production
The nature and trends of radio broadcasting in both commercial and community radio. Radio program

planning and radio production. Practical knowledge in conducting interviews and making news, music, documentary,

and magazine programs.

0.438 mm%'ntﬁiﬁuawammmimwwntj:u 3 (2-2-5)
JC438 Broadcasting for Specific Target Audiences
Prerequisite(s) : have earned credits of JC 231 Writing for Broadcasting
The creation of radio and television programs for specific target audiences,
exploring the role of age, gender and ethnicity during the planning, gathering and production stages of the program,
emphasizing educational and public broadcasting as well as non-broadcasting situations. Introduction to understanding

production techniques, diversity considerations and the evaluation process during program production.



¢ o

30447 MINAATIMSININANTUGA 3 (2-2-5)
JC447 Advanced Television Production

Prerequisite(s) : have earned credits of JC 340 Television Production

Conducting a proposal for television production, producing television programs,

Focusing on planning, script writing and televisual techniques, i.e. lighting, sound, camera production, visual graphics,

non-linear editing and field production, as well as program evaluation.

Public Relations
a A o o
29.251 MstvenemMsUssndunus 3 (3-0-6)
JC251 Writing for Public Relations
Prerequisite: have earned credits of JC 250 Introduction to Public Relations
Practicing various types of public relations writing for print, broadcast, and new media, such as news

writing, speeches, articles and features and interviews.

99.351 naq‘n%msaNuwuéaﬂssz’ﬁ’uﬁuﬁ 3 (3-0-6)
JC351 Public Relations Media Strategies

Prerequisite : have earned credits of JC 250 Introduction to Public Relations

Types and characteristics of various public relations media. Strategies and planning of public relations
media, media scheduling and placement techniques, as well as budgeting. The subject also focuses on analyzing audience

needs, attitudes and behavior for effective media planning programs.

20352 myIveilemsyszmdaniug 3 (3-0-6)
JC352 Public Relations Research

Prerequisite : have earned credits of JC 302 Introduction to Communication Research

Principles and types of various public relations research practices, research methodology, and data
collection techniques. Students will also explore evaluation methods for public relations programs, as well as conduct field

research in public relations.

38.353 MINHULIZNFUIRUS 3 (3-0-6)
JC353 Public Relations Planning
Prerequisite(s) : have earned credits of JC 250 Introduction to Public Relations
Comprehensive overview of the planning strategies, principles and tactics used in the practice of public

relations. Students will explore professional and successful writing of public relations plans.



19.354 alvdlunuilszmnduius 3 (3-0-6)
JC354 New Media in Public Relations

Prerequisite : have earned credits of JC 250 Introduction to Public Relations

Principles, roles and benefits of new technology and new media in public relations. The course aims to

enable students to produce appropriate public relations media for target audiences.

20.355 m3tlszndniusmamsniios 3 (3-0-6)
JC355 Political Public Relations
Prerequisite: have earned credits of JC 250 Introduction to Public Relations
Role of public relations as a political communication tool; examination of strategies and tactics used in

building political image, election campaigns, and communication of government and non-government organizations.

20356 MR sEsTAemsUsTdis 3 (3-0-6)
JC356 Creativity for Public Relations
Prerequisite: have earned credits of JC 250 Introduction to Public Relations and
JC 351 Public Relations Media Strategies
Creative processes used in public relations practice, focusing on problem analysis, strategies selection, and

creation of public relations tools and channels to convey an effective message to various stakeholders.

28,357 Aefuidn 3 (3-0-6)
JC357 Media and Children

Understanding children’s rights, laws and regulations regarding children’s rights in various forms of
media and other kinds of communication tools, such as print and broadcast media, advertising and public relations
campaigns. This course also examines media effects on children’s attitudes and behavior. Application of theoretical to

children’s right projects. Finally, students can apply all knowledge offered into practice in their own fields.

20.358 MIVIMIMNaNHal 3 (3-0-6)
JC358 Image Management
Prerequisite: have earned credits of JC 250 Introduction to Public Relations
Meaning, process, types, and roles of image in public relations and brand building. The course also

integrates management and communication skills needed in effective image management.

28,359 msvonuuAstTeMIlsz v TS 3 (3-0-6)
JC359 Message Design for Public Relations
Prerequisite(s) : have earned credits of JC 250 Introduction to Public Relations
Creative principles, procedure and practice of message design in different forms i.e. writing and

speaking.



29453 m3vimsnulsendniug 3 (3-0-6)
JC453 Public Relations Management
Prerequisite(s) : have earned credits of JC 250 Introduction to Public Relations and
JC 353 Public Relations Planning
Concepts and principles of public relations management in different types of organizations including
government, nongovernmental organizations and business, as well as public relations consultants. Internal management of

public relations units as well as stakeholder relationship management will also be explored.

23455 Uszndaniudsumsdessmanasunlag 3 (3-0-6)
JCA455 Public Relations and Change Communication
Prerequisite(s) : have earned credits of JC 250 Introduction to Public Relations
Overview of changes within and outside organizations, focusing on public relations procedures and

tools used to manage changes efficiently.

20456 Hunnmssznduiug 3 (3-0-6)
JC456 Public Relations Seminar
Prerequisite(s) : have earned credits of JC 250 Introduction to Public Relations and
JC 353 Public Relations Planning
Analysis of case studies in public relations and application of related theories to practice. Students will
examine the nature of cases, management and specific characteristics of events and activities that are suitable for

organizations. The course also focuses on the impact of public relations on society and public opinion.

19457 93853 3uM sz duNUS 3 (3-0-6)
JC457 Public Relations Ethics

Prerequisite: have earned credits of JC 250 Introduction to Public Relations

Conceptual perspectives for understanding and evaluating public relations ethics. This course is
designed to stimulate moral imagination, highlight ethical issues inherent in public relations, and to provide resources for

making and defending choices on ethical grounds.

28458 AnpuamziSesmamsdsznFuiug 3 (3-0-6)
JC458 Selected Topic in Public Relations
Prerequisite(s) : have earned credits of JC 250 Introduction to Public Relations
In-depth analysis of select topic in public relations theories and practices. The study topic is to be

chosen for each term by the Public Relations Department, Faculty of Journalism and Mass Communication.

Advertising



18.360 matinmsaudonnuluban 3(2-2-5)
JC360 Copy Writing Techniques

Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising

Principles and techniques of advertising copy writing in print media broadcasting media, out-of home
advertising media, direct advertising media and other media. The subject focuses on the elements and format of

advertising copy writing for creative advertisements.

9a.361 mﬂmmuéﬂimym 3 (2-2-5)
JC361 Advertising Media Planning

Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising

Comprehensive study of media in terms of its advantages and disadvantages. Students will learn to
purchase media using certain criteria and be able to estimate its effectiveness, as well as be able to do breakdown planning
for media purchasing and choose appropriate choices of media in radio, television, print, cinema, out-of home advertising,

direct sale advertising and other kinds of current media.

20362 Masassnaulamen 3 (2-2-5)
JC 362 Advertising Creativity
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising
Creative advertising procedures; strategic planning and the creative big idea. The course also teaches

students to create both visual and advertising copies, from the first draft to the final draft, ready for production.

38.363 Iawaniuanu 3 (3-0-6)
JC363 Advertising and Society
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising
Roles of advertising and its impacts on the economic, political, social and cultural system. The course

will also review government regulations as well as ethics in relation to advertising.

28,364 HENMIAOTIIMINAA 3 (3-0-6)
JC364 Principle of Marketing Communication
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising
Principles and planning procedures of marketing communication, as well as analysis of the relationship

between marketing and communication. The course also covers various types of marketing communication tools.



8.365 !‘Vlﬂﬁﬂﬂ1i‘ﬁ1!ﬁu§l\11uﬂ1i’?‘7i’)ﬁ1ifﬂiﬂiﬂﬂ 3 (3-0-6)
JC365 Presentation Techniques for Marketing Communications

Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising

Principles, concepts and theories involved in marketing communications presentation. The subject
emphasizes speech communication, selling techniques, personality improvement and how to use presentation equipment

for persuasive and successful presentation.

30.366 msaamm‘uimym 3 (2-2-5)
JC366 Advertising Design

Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising

Principles of design, the audience’s perception of artwork, providing students practical skills in
advertising design.
79.367 M3 AATILHNGANISUGTUMNS 3 (3-0-6)
JC367 Analysis of Audience Behavior

Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising and

JC 300 communication theory

Internal factors of audiences, such as their needs, motivations, personalities, perceptions, learning
process and attitudes. The course also focuses on external factors, such as social factors, family and culture which are
influential to their message selection and decision, especially their decision to purchase products and services.
Note : This subject is equivalent in credit value to MK 311 Audience Behavior. Thus, those who have already studied JC
367 and then MK 311, or those who have already studied MK 311 and then JC 367, can only obtain credits from one of

those subjects.

28.368 msé@msmﬁmﬁu?ﬁqnaqﬂ% 3 (3-0-6)
JC368 Strategic Brand Communication
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising
Definition, components and categories of brand. The course also emphasizes brand management and

strategic brand communication for new brand and existing brand in the marketplaces.

28,369 masamsuianssuaolumslaman 3 (3-0-6)
JC369 Innovative Media Management for Advertising
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising and
JC 361 Advertising Media Planning
Innovations and trends in advertising media, including the relationships between the characteristics of
these new media and advertising strategies. This course will focus on the process and management procedure of

innovative advertising media.



18,460 M3sAMsARMsIHERINTIHTIAY 3 (3-0-6)
JC460 Special Event Management

Prerequisite(s): have earned credits of JC 260 Introduction to Advertising.

Concepts importance of special events as one of the tools for integrated marketing communications. The
course focuses on the types and components of special event planning, which includes the situational analysis, objective
setting, target group definition, creative idea development and evaluation. The course also emphasizes effective media

selection to communicate special events.

19461 MIIVUM S HHaN 3 (2-2-5)
JC461 Advertising Research
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising and
JC 302 Introduction to Communication Research
Types of advertising research, emphasizing market research, consumer research, product research,
media research and advertising effectiveness research. Students shall also, accordingly, be able to apply both quantitative

and qualitative research, methods to effective advertising planning.

90.462 ﬂ1§‘1J%1‘i15Q1°HI‘3-IHm] 3 (3-0-6)
JC462 Advertising Management

Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising

This subject explores the management of advertising agencies, focusing on the roles and responsibilities
of account management department. The topics include situational analysis, marketing planning, budgeting, evaluation,

marketing co-operation and internal and external co-operation.

I.463 NI NIMHUITUIIATHHAN 3 (2-2-5)
JC463 Advertising Campaign Planning
Prerequisite(s) : have earned credits of JC 302 Introduction to Communication Research,
JC 361 Adverting Media Planning and
JC362 Advertising Creativity
Procedures in advertising campaign planning, including marketing/situation analysis, advertising

objective determination, creative strategies formulation and media planning as well as advertising campaign evaluation.



2m.464 nagmideTaman 3 (2-2-5)
JC464 Advertising Media Strategy
Prerequisite(s) : have earned credits of JC 260 Introduction to Advertising and
JC361 Adverting Media Planning
Advertising media strategies focusing on purchasing proper advertising media such as radio, television,
print, cinema, out-of home advertising, direct sale advertising and other kinds of current media, in order to gain

maximum benefit in advertising and marketing.

19465 M3eanuunnluau uyan 3 (2-2-5)
JC465 Computer Graphic for Advertising
Prerequisite(s) : have earned credits of JC260 Introduction to Advertising and
JC366 Advertising Design
Understanding and practical skills in advertising design with new technology, as well as developing

creative thinking and graphic design skills.

0.466 maﬁmmznﬁxmumswammimym 3 (2-2-5)
JC466 Advertising Production Process and Techniques

Prerequisite(s) : have earned credits of JC260 Introduction to Advertising

The process of advertising production in each media: TV Commercial, Radio spot, Print Advertising, Online
Advertising. Students learn how to prepare the production: Pre-Production, Production and Post-Production that

producer should do within limited budget and time schedule.

29.468 naq‘nfimsa%amsﬁﬁm%’uéaﬁ%ma 3 (2-2-5)
JC468 Creative Strategy for digital Media
Prerequisite(s) : have earned credits of JC260 introduction to Advertising and JC362 Advertising Creativity
Studying the roles & development of digital media for communication, as well as be able to do creative
development for digital works and choose appropriate choices of digital channel. The course also includes analytic tools

and how to optimize.

Photography and Film

271 msdmﬁmmnum% 3 (2-2-5)
JC271 Cinematography
Prerequisite(s) : have earned credits of JC 281 Photography
Overview of theories and fundamentals of film making, cinematography in film making, film making

process; pre-production, production and post-production, such as developing films, printing films and editing.

38.272 MSIVSHUNMINEUAS 3 (2-2-5)



JC272 Film Scriptwriting
Overview of creative writing: film scriptwriting, methods and the art of scriptwriting, for theatrical films,

documentaries and educational film.

99.273 ManAsHTNuazIa N uaeMNEUAS 3 (2-2-5)
JC273 Makeup / Set / Costume and Prop Selecting
The importance and categories of film make — up, props and sets. Students will learn how to control and

advise film crews to operate according to the script trend.

78281 MINLNN 3(2-2-5)
JC281 Photography

Practical skills and knowledge in photography, emphasizing photography with a purpose. Students will
learn how to operate a digital camera, a SLR camera, and to process films, make a contact sheet and use an enlarger, as

well as gain experience in a lighting workshop.

39.371 Qﬂﬁ"l‘ﬁﬂiiﬂﬂ"l‘l/‘lﬂuﬂ% 3 (3-0-6)
JC371 Film Industry

The structure and management of film organzations, and the factors affeching the film industry.

99,373 MNPUASAIINA 3(2-2-5)
JC373 Documentary Film

Prerequisite(s) : have earned credits of JC 271 Cinematography

Overview of the evolution and the practice of making documentary films. The role and importance of
the documentary film as a mass media which could be adopted to build understanding in society and lead to social
development. Students are also provided with workshops to produce a documentary film according to their motivation

and inspiration.

38374 MNUASI3HaN 3 (2-2-5)
JC374 Advertising Film Production
Prerequisite(s) : have earned credits of JC 271 Cinematography
Overviews in principles and theories in advertising film production, focusing on its interpretation and
communicating to produce advertising from production to meet the needs of the creative team, the product owner and the

co-operative team.



20,375 M 3(2-2-5)
JC375 Theatrical Film
Prerequisite(s) : have earned credits of JC 272 Cinematography
Principles and practice of synced sound films, the arts and techniques of film making, such as

controlling, lighting, film structures and acting. The course will also examine film distribution and film industries.

9a.376 mﬁmm‘imwwm% 3 (3-0-6)
JC376 Film Criticism

Prerequisite(s) : have earned credits of JC 270 Film Studies

Definition and boundaries, fundamentals of filming aesthetics and various theorists’ principles; stylish
development of the film, to be able to understand how the film communicates its ideas in the plot. Successful students will
be skilled in critical thinking and systematic analysis of film, as well as have an understanding in the development of the

character, philosophy, the political idea and other issues in film, for example, minority groups and mass communication.

v
Y

9.377 msdmﬁmmﬂum%wga 3 (2-2-5)
JC377 Advanced Cinematography

A thorough hands-on study of cinematography, both in traditional film and new digital media. The
course studies in-depth lighting techniques for interior and exterior, day and night scenes and handling of advance

camera equipment. Students will be required to do practical work on set.

2a.383 midmmw%uga 3 (1-4-4)
JC383 Advanced Photography
Prerequisite(s) : have earned credits of JC 281 Photography
This subject aims to advance students’ skills in photography. Students are trained professionally to be

able to work as photographers.

20,384 m3memwiten1sTaman 3 (2-2-5)
JC384 Photography for Advertising

Prerequisite(s) : have earned credits of JC 281 Photography and

JC 383 Advanced Photography

Principles and photographic skills in producing various genres of photography for advertising through
practical hands-on projects. Focusing on photography for print media and electronic publishing, the subject provides
students with the practical skills and knowledge in pre-production, production, and digital retouching involved in the
post-production area. It focuses on the relationship between the photographic language and the effective use of visual

communication in advertising contexts.



30471 nguiMmunauas 3 (3-0-6)
JC471 Film Theories
Prerequisite(s) : have earned credits of JC 270 Film Studies
Theories and fundamentals of films. The course also covers dimensions, aesthetics, boundaries and the

language of film, the style development of the film, character development and the spectator’s psychological perspective.

98,476 MIVSUUNMNEUATTNS 3(2-2-5)
JC476 Script Writing for Feature Film
Prerequisite(s) : have earned credits of JC 272 Film Scriptwriting
Analyzing the screenplay for feature films, and studying the idea, concept, theme, plot, characters and

storyline in scriptwriting and to create a professional screenplay.

I9.477 MIMAUMNEUAS 3 (2-2-5)
JC477 Film Directing
Prerequisite(s) : have earned credits of JC 271 Cinematography or
JC272 Film Scriptwriting
The role of the director, his or her role, beliefs and work, focusing on creativity in film directing, script

interpretation and film production tactics .

19,478 MNYUASNAADI 3 (2-2-5)
JC478 Experimental Film and Animation
Prerequisite(s) : have earned credits of JC or JC 373 Documentary Film
375 Theatrical Film
Theories, types and creative techniques in experimental films and animations, providing students with
practical workshops and focusing on various tactics used in film and video production, such as special effects, animated

pictures and cartoons.
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