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978, 302 | seifeuitiduifionsdnnsmansaniaiusssuway 3(3-0-6)
MAMNTTUATIEATIA
HIM 302 | Research Methodology for Management of Cultural
Heritage and Creative Industries
979. 303 | N139ANITLATINITNUIANTRIUSITUUALQAAIMNTTY 3(3-0-6)
a519a33A
HIM 303 | Project Management for Cultural Heritage and
Creative Industries
979. 304 ﬂaqwﬁmﬁmmﬂﬁammﬂi’ﬁuuﬁiimmzqma’mmiu 3(3-0-6)
a59a53A
HIM 304 | Strategic Management for Cultural Heritage and
Creative Industries
978, 313 | MsfeanstuTamsssy 3(3-0-6)
HIM 313 | Cross-cultural Communication
279. 320 | Msdansusanidayameinusssy 3(3-0-6)
HIM 320 | Intangible Cultural Heritage Management
279, 340 mmé’qﬂqmﬁami%’mmimqmmﬂ*ﬁmuﬁiimmz 3(3-0-6)
ANAMNTINATATIA
HIM 340 | English for Management of Cultural Heritage and
Creative Industries
979 400 | MsANENRNIZIFBY 3(1-4-4)
HIM 400 | Special Project
978. 410 | nuansuazasesssulun1sIanIsusanTausIsuLaY 3(3-0-6)
ANAIMINTTUATIATIA
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IRAIY Fosein YIIULIENA
(usseE - UUR - Anwmenuies)
HIM 410 | Laws and Ethics in Management of Cultural Heritage
and Creative Industries
978 411 | N1 NUGURIUAIUNITTANITUIANTAUSTTULAE 3
QMANMNTTUATIEATIA (Fna1u 250 Falug)
HIM 411 | Internship for Cultural Heritage Management and
Creative Industries
2.2) JyrUsAuLdan 9 wefn

INANWIABIANBITIOIV I UNLINITIVIAULEDN T1UIU 9 NUILAR LABLaBN ANWIANN

se3vmvuabilemengulanguvila dadl

AU

IB51873U7

FTUIUNU2BAAN

(Uss81E - UHUR - Anwisnenuied)

ﬂ@:ilﬂ’]‘liﬂ LAZIUSTTULVUS

979. 250 | Miwsmsaeasmw ez TausssuusiUoeiu 3(3-0-6)
HIM 250 | Basic Communicative Skills on Khmer Language and

Culture
979, 350 | Finwen1sdeansn e TaLsTsLNTSERUNaNS 3(3-0-6)
HIM 350 | Intermediate  Communicative Skills on Khmer

Language and Culture
99, 370 | vinwzn1sdeansnnwuay TmussTNTTEA U 3(3-0-6)
HIM 370 | Advanced Communicative Skills on Khmer Language

and Culture
NENNTH LA IAUTTTUNUN
999. 251 | vinwsmsdeansmeuasTausssumindedu 3(3-0-6)
HIM 251 | Basic Communicative Skills on Burmese Language

and Culture
978, 351 | nwen1sdeansnnwwasiausssunansedunans 3(3-0-6)
HIM 351 | Intermediate  Communicative Skills on Burmese

Language and Culture
90, 371 | vinwznisdeansnwuay Tausssumanseiugs 3(3-0-6)
HIM 371 | Advanced Communicative Skills on Burmese

Language and Culture
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SHEIYN

= a
VBINYIU

FTUIUNU2BAAN

(UssE1E — UJUR - Anwidenuies)

NEUAIUAZTIMUTTTUNAY

939. 252 ﬁﬂwms?famsmmLLazfﬁuuﬁiimmgLﬁmé}’u 3(3-0-6)
HIM 252 | Basic Communicative Skills on Malay Language and

Culture
90, 352 | vinwzn1sdeansawuar TmusssNagsTAUnaNS 3(3-0-6)
HIM 352 | Intermediate  Communicative  Skills on  Malay

Language and Culture
99, 372 | vinwzn1sdeansauuar SmusIINNANYsEAUEe 3(3-0-6)
HIM 372 | Advanced Communicative Skills on Malay Language

and Culture
NENNTHILALIAUSTTUILAUY
919. 253 | TiwsmsaeasmwnasTausssuSoauudoy 3(3-0-6)
HIM 253 | Basic Communicative Skills on Vietnamese Language

and Culture
70. 353 | Finwen1sdeansn e TnusssudeauNsEAuNans 3(3-0-6)
HIM 353 | Intermediate Communicative Skills on Vietnamese

Language and Culture
0. 373 | vinwznsdeansnwuar fausssuisaunszdug 3(3-0-6)
HIM 373 | Advanced Communicative Skills on Vietnamese

Language and Culture
NENNTHILBLIAUFTINA?
99. 256 | Vinwsmsaeansmeuas TausssuanLt e 3(3-0-6)
HIM 254 | Basic Communicative Skills on Lao Language and

Culture
0. 354 | Finwen1sdeansn e TaussINansERUnans 3(3-0-6)
HIM 354 | Intermediate Communicative Skills on Lao Language

and Culture
99, 374 | vinwznsdeansnwas TausIINA1ITER U 3(3-0-6)
HIM 374 | Advanced Communicative Skills on Lao Language

and Culture
naun e LazInusssudulalide
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FTUIUNU2BAAN

IRAIY Fosein
(UssE1E — UJUR - Anwidenuies)

979. 255 | vinwsmsaeansmunezSausssusulafidedoy 3(3-0-6)
HIM 255 | Basic Communicative Skills on Indonesian Language

and Culture
978, 355 | Fnwenisdeansnwwaziausssudulafideseiunans 3(3-0-6)
HIM 355 | Intermediate Communicative Skills on Indonesian

Language and Culture
90, 375 | vinwznsdeansnwuar TusssudulaiiBeszdug 3(3-0-6)
HIM 375 | Advanced Communicative Skills on Indonesian

Language and Culture
NHUNTYILALIUSTTUIY
979. 260 | Tinwrnsaeansnvuayiausssuiudody 3(3-0-6)
HIM 260 | Basic Communicative Skills on Chinese Language

and Culture
978, 360 | Fnwen1sdeansnwwaziausssuduseiunan 3(3-0-6)
HIM 360 | Intermediate  Communicative Skills on Chinese

Language and Culture
979, 380 | vinwzn1sdeansawiuar TmusTINIusEAUg 3(3-0-6)
HIM 380 | Advanced Communicative Skills on  Chinese

Language and Culture
NENNTHILALIAUSTTUNING
979 261 | TinwzmsaeansnvuaySausssunvallo sy 3(3-0-6)
HIM 261 | Basic Communicative Skills on Korean Language and

Culture
970, 361 | Fnwensdeansnwwaz Tausssunvaseiunans 3(3-0-6)
HIM 361 | Intermediate  Communicative Skills on Korean

Language and Culture
90, 381 | vinuznseasniwiuar TausInMATE U 3(3-0-6)
HIM 381 | Advanced Communicative Skills on Korean Language

and Culture
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JnAnwdosdneIvasn 3nuulitesnii 15 MeAnNNUINITING 2 I8 H9T

MUIAUTANNIITRAIUSTTU

IRAIY Fosrein YIUIUIIENA
(Uss81E - UJUR - Anwidenuies)
929, 227 | M3IAN1TUIANYNIUTIALAR 3(3-0-6)
HIM 227 | Archaeological Heritage Management
279. 326 | MSHAILILAZANTIANITUIANNIGIRUTTTUTIYTUINSG 3(3-0-6)
HIM 326 | Integrated Cultural Heritage Management and
Development

979. 328 | N3IANTVRLARTTANIITAIUGTIH 3(3-0-6)
HIM 328 | Management of Digitalized Data for Culture
79. 329 | NM33ANQIViA iU 3(3-0-6)
HIM 329 | Cultural Landscape Management
970, 426 | Ms¥an1smsvienieyTaus sy 3(3-0-6)
HIM 426 | Cultural Tourism Management
0. 427 | MIIansiiisiaeivasunaaeuimeiausssy 3(3-0-6)
HIM 427 | Museum and Cultural Learning Center Management
970. 428 | NFIANITUIANLLIDY 3(3-0-6)
HIM 428 | Urban Heritage Management

MINYAAINNTTUATIIATIA
SRAIY Fos1839 YIUTLIENA

(Uss81E - UHUR - Anwidnenuied)

979. 336 | RPEMNTINASATIALUUTUNEINS 3(3-0-6)
HIM 336 | Global Creative Industries
979. 337 | @eEmnIIuAmeuns lamadiei wardnanual 3(3-0-6)
HIM 337 | Film Industry, Globalization and Identities
0. 338 | geavinsaulnsvieiuazdelmilugeadivia 3(3-0-6)
HIM 338 | Television Industry and New Media in the Digital Era
978. 339 | AaUsMsuand: N TMUSTTUENEUNTTY 3(3-0-6)
HIM 339 | Performing Arts: from Culture to Industry
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SREIY Fos1e3 YAUTIIENg
(Uss81E - UJUR - Anwidenuies)
979. 437 | N15IANTITAAULNITHANS 3(3-0-6)
HIM 437 | Performing Arts Management
979. 438 | N15IANTTAATY 3(3-0-6)
HIM 438 | Artist Management
979. 439 | N3IANTTHBY 3(3-0-6)
HIM 439 | Audience Management
3) v naeniEd 9 wuwnA

W3 visaLdan@nyainivinauziaasusiuiulitesnia 9 wieda

a A ) A a A A a
UABNLEST NIV NABNWIIWIN

[

v nFenEINAuzUndaulnal

o = A e a @Y val a a Y s & a =
UnAnwanunsaidendnuivlailanilaaeulusminerdesssumansiduividen
Unfnwlianunsaimedvlundnansividnwialuiilusiassiu 100 lWdudu

o = I ° a 2 aa o a N a v
Uﬂﬁﬂ@qimaqmqﬁﬂuqiqﬁnmqLaaﬂLﬁiﬂ%aﬂ%miLU@aauvLULﬂu’J%’]Laaﬂl@

IRAIY Fosein VIIuIIIEna
(Uss81E - UJUR - Anwidenuies)
978, 396 | Msleudeadeassiifionu sy 3(3-0-6)
HIM 396 | Creative Writings for Culture
78, 397 | nMsaduusuRduimeausssuiionsdanisusan 3(3-0-6)
i’ﬁuuﬁiiuLLazqma’mmima%’Naiiﬁ
HIM 397 | Brand Product for Management of Cultural Heritage
and Creative Industries
979. 398 | HUT¥NBUNSINEIMUSTTULAL QA VNTIUATINATIA 3(3-0-6)
HIM 398 | Entrepreneurship in Culture and Creative Industries
90. 399 | uinnssumsdamsundulugedivia 3(3-0-6)
HIM 399 | Innovation of Fashion Management in Digital Era
979. 496 | NIPBNUKULLAZASsaTIAde 3(3-0-6)
HIM 496 | Design and Creativity for New Media
978. 497 | N15PONLUULNTIFANIS 3(3-0-6)
HIM 497 | Exhibition Design
979. 498 | g3NIAUAT 3(3-0-6)
HIM 498 | Music Business
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AMUIUNU28NA

IRAIY Fosein
(Usse1E - UJUR - Anwidenuies)
970. 499 | Midelanzlun1sINNITUIANTNUSTTULAL NN UNTTY 3(3-0-6)
GERNGRRTY
HIM 499 | Selected Topics in Management of Cultural
Heritage and Creative Industries
4.3.2.3 LAASLAUNITANEN
YnsAnendi 1 | mmaGeudi 1
15. 101 | lan e1@eu wazle 3 RUBAR
us. 103 | Pafuarudadu 3 RUBAR
Ar.101 | N15AR 91U LazlTeupeE1eiinaN Tyl 3 wiaein
aw. 105 | vinwen1sdeasnien1vdangy 3 nena
979. 200 | WWIAAKAEVIOUNAIUNTAN TAIUSTINLALRRAIMINTTUAT9ETIA 3 e
978, 203 | 01585950 NsAsuuUaasuianssy 3 e
391 | 18 wienn
Yn1shnendi 1 | maGeud 2
15. 100 | walllpsiunisasiionndeyim 3 efe
us. 102 | Finiuaunienm 3 mhenn
5. 106 | muAnassassAuarnsdoans 3 e
5. 201 | AusneanisRudmiuyana 3 Mg
978, 202 | Favzifiensadsassduinngsy 3 e
979. 204 mqw%‘msmhzqﬂ@?Lﬁamﬁmmﬁmmﬂ'MuﬁﬁmLLazqmmmﬁm 3 dene
A59a59A
391 | 18 wuenn
YnsAnudl 2 | mmadeud 1
15. 107 | MinweAvianun1suAtay 3 enn
¥, 109 | winnssuiunszuunsAnEUIENaUNIs 3 enn
979. 201 ﬂﬁiﬁ@%LLazmiL’Eul,ﬁaﬂ'rﬁé’fmﬂﬁm@ﬂ’;’muﬁﬁuLLazqmamﬂﬁm 3 enn
A579a59A
979. 212 | N1FIANITNTNYINTN I TAUSTTY 3 e
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YnsAnendi 2 | mmadeudi 1
0. 214 | HouazTausssandaining 3 Meia
JdsAuEen 1 3 Wi
372 | 18 wuawia
Yn1shnendi 2 | maGeud 2
979. 205 Ma”ﬂmwgmam‘t,ﬁamsaﬁ’mmsmmﬂ’i’wuﬁsimasqmammm 3 ydene
GEUNGERL]
919, 210 | MEANITAIALA DNITTANITUIANTAUGTTULALYAAINATIH 3 vienin
GEMNGERL
979. 215 | ViruTmusIsusae 3 ydene
90. 230 | nsgvIunsauasiAuarnnaslugnamnsude 3 v
978. 320 | msdnnsusangidayaymednnusssy 3 e
UsAuLaen 2 3 RUWAR
373 | 18 w2
Yn1shnendi 3 | maBeud 1
90. 304 | nagnsmsdansilonsaninmsssuLargnamnssuai1sasen 3 Migin
979. 301 | MITANMIANUILarALARASINETIA 3 mhgfin
979. 303 | NM13IANSIATINITNNUIANTUUTITULALAAMNTTUATIATIA 3 NN
9. 313 | msfeasduimusssu 3 NN
IdAULaen 3 3 RUwAR
PLAIGhh 3 RUwAR
59U | 18 wuawnn
Yn1sAnwii 3 | anaGeud 2
929. 300 | WleU1ENITIAUGTIN 3 NN
90. 302 | seifouitisuifionsdanmsmansanimusssunazgnaivnysy 3 wihgin
A379859A
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219, 300 | MwanguilonsinnismeusaniaussuLAYgRAMNTIY 3 yidqenin
a519a55A
Juaen 6 BN
BLAIGERIGE 3 MIEne
s | 18 wiwAn
Yn1sAnedl 4 | maSeud 1
938. 400 miﬁﬂmmwwﬁm 3 RUIEAR
979. 410 | NYYIEazasEsITHlUNTIANITUIAN TALETTULAL N MNTTY 3 U8R
#5198
Pl 6 MU28AN
I naNET 6 BN
393 18 wuena
Yn1shnend 4 | madeudi 2
979. 411 | MANUURUAINNITIANITUIANTRUSITURALQNAINNTTY 3 Mhgin
#519a55A
593 3 wiwAn
4.3.2.4 AN95UN8187%
Fyneialy
nUAAMUYIILaNUAZ A
15.101 Tan o wdeu wazlneg 3(3-0-6)
TU101 Thailand, ASEAN, and the World

Anwrusingmisaliiddyvedian andouiazlng ludfinienisides isugna deau
Tausssu lasldnsaunuifn noud wasszileuiden1sdaueans naunisedusienas

gnAlag19anuNITlvsauAnallasuauaula iielviliayuuesionuraIN a8 LAz

o =

Tamnugudaundunusnunalan d3ndrinanna (Global Mindset) @1115071MMN8NSOUANULTYD

WwakaziUalanviadlvalinineninaduy
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Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and
raising examples of situations or people of interest.  The purpose of this is to create a
perspective of diversity, to understand the complexity of global interrelationships, to build

a global mindset and to be able to challenge old paradigms and open up a new, broader

worldview.
45.109 WinnssuiunsEUIuAngUsENaUNS 3(3-0-6)
TU109 Innovation and Entrepreneurial mindset

msUszidiuanudssaznisaiileniall MIAALAATIIHULUUEUSENBUNNS
nsdindulanazmsimungsfa msdeansifagshonaznisaiisusegslengrefiusednsaim nng
afanuimlodny

Risk assessment and creating new opportunities. Thinking and planning as an
entrepreneur. Decision making and entrepreneurial venture development. Business
communication for delivering concept or initiative in an efficient, effective and compelling

manner. Social shared value creation.

NIAFUNIIZULALIINYEN13H0ENS

45.102 FInAugunienn 3(3-0-6)
TU102 Life & Aesthetics
quyREnInuazeIRUsznaURiug Tt URAUL LA ANTNLINABNATIFAS Y ATATTUT
Tu AuAuazmLmINg MAnTERInng uazmadeulsadifuinmissuazuFunmadng
The course investigates aesthetic and fundamental elements of art and built
environment. These include appreciation in value and meaning, analyses and criticisms,

and connections to lives and social contexts.

7F.101 N15AR 91U Lazilyuag1eiiaTale 3(3-0-6)
LAS101 Critical Thinking, Reading, and Writing
WAL NYEN1TANDENTITAUYIUNIUNITAIAIDIN AITILATIZH NITAUATIZY Lay

nsUsElue iuvinwensenuiveduansedfy Whlagesevang vinuai auufgiu vangiu

advayu nsléimsmaniunlugdeasuresnudeu muvinvensdousansmiufndiuegidl
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wanakaznsileudeinng $3narenenanudn wanioulesteyaidiiuyuueavesnLes
fsanunsadsBmdngiuuasdeyaunldlunisasivassdnudeuliogidiussd@nsnm
Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the
information presented in the text, but rather consider the content in depth, taking into
account the objectives, perspectives, assumptions, bias and supporting evidence, as well
as logic or strategies leading to the author’s conclusion. The purpose is to apply these
methods to students’ own persuasive writing based on information researched from
various sources, using effective presentation techniques.
d9.105 T nsdeasInInuSang e 3(3-0-6)
EL105 English Communication Skills

[ Y]

me‘mmsyzmi?famimqmmé’mqwﬁmmiﬁﬂ WA 91U wazlley Ann1stdaiw
AENI wazduluuIumaivIng Lazdsnu

Development of English communication skills, including listening, speaking,
reading and writing. Practice of language, vocabulary and expressions used in academic

and social contexts.

115.106 AUANATINATIALAZNITEOENT 3(3-0-6)
TU106 Creativity and Communication
a I v '3 = a a a & 3 o w
NIZUIUNITANBENET19ETTA LaedinisAndsininvidussausenaudifgy waznis
doansmuAnfInanliliaNadug ot mNzaNRNUTUNAIAL TUsTIN dNnlInaeu VIalu
JEAUUAAR BIANT Uazdany
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organizational and social levels

nuUAAAAIEANS Inendransiazvalulat

¥5.103 FAnfuanudadu 3(3-0-6)
TU103 Life and Sustainability
msfiudinegraviiudunsudsuasedlan wWlamnuduiusszninmain ves
§35UTR Uy wazasIwds VeAuedevassaine malindanu wnsvgia deslunudauds
naznsuUsiay naenduesAANIININEImansasanden Milugmsuiuasuinging

ANEIEUY
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This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more
sustainable societies in this changing world. Students will learn about the relationship
between mankind and the environment in the context of energy and resource use,
consumption and development, and environmental constraints. Furthermore, an
examination of social conflict and change from the life-cycle perspective will be used to
develop an understanding of potential solution pathways for sustainable lifestyle
modifications.

15.107 inweAIanunsuAleym 3(3-0-6)
TU107 Digital Skill and Problem Solving
vinwgnsAadeiunaiensuitymuazmaaulonadlvifudsauuasiasugia
aannsalufumuaznsiiiisansaumaldognaduseansamn nisusadiuanuindedieves
A1 ULNA ﬂ’ﬁﬂﬂ%ﬂi@ﬁLLﬁSﬂvﬂﬂ’]ﬁﬁﬁiﬁumﬂaﬁjNL‘f]u53‘U‘U ﬂ’]ﬂ%LLﬁ%%iﬁEﬂUiim%ﬁuaa ia N3
deansoaulavegraiieadn

Basic computational thinking skill for solving problems and developing new social
and economic opportunities. Efficient access and search for information. Information
reliability evaluation. Filtering and managing information systematically. Ethical digital

usage and professional online communication.

‘VISJ’Jﬂ@%ﬂﬁ?%tLﬁ%ﬁﬂU%LLﬁﬂauﬂﬂﬂ

%5.201 ANUIINsRudmTuyaaa 3(3-0-6)
TU201 Financial Literacy for Individuals

Soudiiugiu ndnns arudidyuasuuamierununisiudiodmanedinnigld
wpasilonns nadu Tavianadaiie Usznaudae wealian1sduminuies wadan1sauny
niusia S Sty 314 uardvensnenta wialian1sdnassiueeuiayn1amuLUY DCA inada
uimsdaniavil wedanaifia duooy walalunsauwuuszudanduldyaaasssuan
pasnaundNMIsLarANdRg U InsugRanelfissiedanilng leteininnuszyndld
TunsAnsedin

To learn the foundations, principles, importance and guidelines of financial
planning for life goals, the uses of financial instruments, together with self-discovery
techniques, financial planning techniques including how to earn, collect, use and invest

money, savings allocation and DCA investment techniques, debt management techniques,
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savings increase techniques, personal income tax saving planning techniques as well as
the principles and importance of the Sufficiency Economy Philosophy in Thai society in

order to be applied in living.

NUIAN1TUINTTHIAULAENTTITEUFAINNTUHUR
15.100 wallosnunisastiannleym 3(3-0-6)
TU100 Civic Engagement
Ugnilsdndriin unumn wagnihfinuduRnveuveansiuandnifvesdanslugiuz
wallladlan HIunszUIuNIIUaINYAIE3s WU N15UsIeNs N1seAusensdiinwisie geu 1y
#u Tnetihdnwazsosdmilasaimssusd WeliAnnssud vieinmsiuasundas Tuussiiud
aula
Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of
various case studies and field study outings. Students are required to organize a campaign

to raise awareness or bring about change in an area of their interest.

upe. 2 nangnsAaumanstngia a1vivinsdanisusanfanusssuuasgnavnsuaineassd wih 26



AYIAN

TR
278. 200 LL‘U’JﬁﬂLLﬂ%WﬂHﬁﬁ?UﬂJiﬂﬂ’iijﬁiimLLﬁ%Q(ﬂﬁ’WWﬂiiM
¥ s 3(3_0_6)
GERNG PP
HIM 200 Concepts and Theories of Cultural Heritage and

Creative Industries

Ausiugeieivienuvesinusssuwnfauagngui meimusssuiiddgiiodu

o

¥
o U (Y o b (3

ﬂugﬁuaﬂﬁiUﬂﬂiﬁlﬂﬂ’]'ﬁll'ﬁﬂﬂﬁl@,mﬁﬁiﬂLLﬁ%E}]@aWﬁﬂi'ﬁmai’Nﬁiiﬂ
Basic knowledge related to definitions of culture, key concepts and theories for

managing cultural heritage and creative industries.

979. 201 NSUQYTLaZNITRULNDNITIANITNIANTAIUSTTULAS
v P 3(3-0-6)
AAANNTTUATIHTIA
HIM 201 Accounting and Finance for Management of

Cultural Heritage and Creative Industries
ﬁw’mé’ﬂmiﬂ’mﬁL.Lazmsﬁuﬁmﬁu UM URAAZUTELAN FAFIUNIINITEUY NS
ATIEAYAAUNY KAZNIININUATIAT NTUANYINITUITAA LN UUIA1UATIAT I UIIULTAN
TAUTTTURALQAANNTTUATATIA
Fundamental principle of accounting and finance, financial statements, financial
ratio, analysis of breakeven point and pricing, case studies of pricing for cultural heritage

and creative industries.

979. 202 Aauzifionisadsassduinnssy 3(3-0-6)
HIM 202 Art for Creative Innovation
AavzuardTmuinislneduay suaRavzasoneulssiiaand Aalvnziuan Aady
nziueen sudsdautlng SuasviounindimnadsauuarUseiimans anude quvismans
uazarmAnaisasIAlugugnindaumalygiiloavassduinnsu
The synopsis evolution of prehistoric, western, eastern, and Thai art, reflecting
social and historical background, beliefs, aesthetic, and creativity as intellect properties to

design innovation.
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79. 203 91585950 NMsAsunlatuazuianssy 3(3-0-6)
HIM 203 Civilization, Transformation, and Innovation
W@ummsmiaﬁiim‘ﬁ'ﬁﬁm HeonsessIuRyTuan ansesssuny Tusen maamumammﬂ
ddnuedlan suilnadensiudsunlauazadiassduinnssuwisgaa
The significant evolution of the western and eastern civilizations including the
remarkable global incidents unavoidably impacting the transformation and innovation

design of the era.

978. 204 inuweIneUszandiien1sinnisusanTmussLas
’ L 3(3-0-6)
ANANNTIUAIEATIA
HIM 204 Applied Anthropology for Management of Cultural
Heritage and Creative Industries
unAamaenyuinefaussaildlunsesuenngmsaldsaunas Sansssululifsing
q Fahlugnadrlesraduszuy wesdeulesmnuduiusvostiaaniudsnuuas Fanssaalu
sufuiinhevnstuviunanenseualanii o
Concepts of cultural anthropology for explaining and understanding the social

and cultural phenomena systematically, as well as a wide understanding of relations

between individual, society and culture in globalization.

979, 205 NANLATHIAIANT N BN1TTANITUIANTAIUSITUUAE
L 3(3-0-6)
NANNTTUATIETTA
HIM 205 Principles of Economics for Management of

Cultural Heritage and Creative Industries

nuiiesvgmansilesiulseneulude iaswgmaniqania wag insugeansunae
demnmidnlangfinssy yana UM (70 e nAsE e naduduAansuseglunanni
Aedestunuusanausssuiasgnamnssuaieassd suinandswuniaasugenans
ion1sdnnismeTansssy

Fundamental theory of economics consisting of principles of microeconomics and
macroeconomics. To understand the behavior of individuals, companies, buyers, vendors,
government, activities in the market relating to cultural heritage and creative industries.

The course will also include basic concepts in economics for cultural management.
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939. 210 MaNN1IAAIALR 0N15TANITHIANT RIS TULAY
y p 3(3-0-6)
AAINNTINATNATIA
HIM 210 Marketing Principles for Management of Cultural
Heritage and Creative Industries
WUIAALAENG WY NITAAIN NIFITENITAAIN NITHUIAIUNINITAAIA NITLABN
nauidvng Msdansiumiswdnfus n1sdeamanismaialUURaLRATY N153RYuNUANT
fAA ﬂaqwﬁmimam LLﬁ%ﬂ’]iﬁ%j’NGﬁ’]ﬁuﬁﬁLﬁlaﬂﬁﬁjﬂﬂﬁmﬁmﬂfwuﬁiimLLazqma’MﬂiﬁJ
a519a 330
Marketing concepts and principles, marketing research, market segmentation,
identifying a target market, market positioning, integrated marketing communication,

marketing plan, marketing strategy and branding for cultural heritage and creative

industries management.

279. 212 NITIANITNINEINTNITIUUTTTU 3(3-0-6)
HIM 212 Cultural Resource Management
LunAauagnguiiisatunisdaniminginaneiausse vdnuaznszuiunslunis
Fan1snsne1nImeTausssueg1edidu nsfnwiuTeuieuLuIIINITTaN TN NeInINIg
TausssulugaaiedagUuldegramuizan asendninuAtagAUEIA YIInsNeININIa
Tauusssu warldninensmaiausssuliiinussloviaean
Concepts and theories related to cultural resource management, principles and
procedures in sustainable cultural resource management, a study on a suitable way of

cultural resource management in current situation including awareness raising of values

and significance in cultural resource management, as well as fully using of cultural

resources.
979, 214 HouavTusssudainng 3(3-0-6)
HIM 214 Critical Media and Cultural Studies

MW ININGNNEITINUADkAL IRUTTTN WBUINIATIETANUENRUSTEINNED Uag

[y

Jausssuldegauduszuy Surslameliiugunai 1eaf 1mMnTsuwaznsasnIndIwmy
Tufifising 9 waghinsesig$uans iefnwinsresesanuminevesiuslaaifinnmuandiafiu
et 918 YutuSuazaziiounisadedndnuaiinude

Critical theory concerning culture and media to analyze their relationship

systematically revealing hegemony, myth discourse and representation in various contexts,
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and analyze message receivers with diverse backgrounds in gender, age and class reflecting

identity construction and negotiation of meaning.

979. 215 NAUTAUTITUTINATY 3(3-0-6)
HIM 215 Contemporary Visual Culture
n3AnwIuazi ninun1suesil o AuuaziasEa wUsELAneng 9 Tuguuy
Sausssudne Aevuanddidiuiounum Tenmedinuuarsnaainnisuesasnn Uuﬁugm
e danndysannsiunguiifedesuuuaninenis
The study and practice of gaze to interpret and analyze various types of images in
form of cultural studies revealing roles, social implication, and power both of gaze and

images based on the critical theories associated with related theories in interdisciplinary

aspects.
978. 230 NS¥UIUNTATATIALBLNIHER LAY TIUFE 3(3-0-6)
Creative Process and Production in Media
HIM 230

Industries

nsruIuNIsasedeaseassAussnnee o lnaisuduainauAnasisassdauiilug

'
a =

nandmdude Adddoidaduiaussuarssne FoudussaunsaluindnainAaludii
ﬂ’J’]@Jﬁ’]@ﬂiﬂLLﬁ%@QﬁﬂiﬁI@ﬂLﬂlu L‘ﬁ@L“ﬁ’ﬂﬁ]ﬂi%U’JUﬂ’ﬁNa@ﬁI@ﬂ%}’Nﬁiﬁﬁ hagdand ’150%@"&1?@
aswasIAlalusuan

Creative practices in creative media, knowledge to transform creative ideas into
media production, which are considered to meet both culture and commercial aspects,
engage in professional experiences with talented artists and outstanding organizations,
understand how creative works are generated so that students will be able to initiate their

own creative media in the future.

9738. 300 UlgUIBNITINUSTIN 3(3-0-6)
HIM 300 Cultural Policy
wIAAKAENY B UleUIEN I TAIUTTTY fiun nsvuIunisase mstmuauleuie N1
UUR n1sUssidiunauaskansenuvasuleuieniaimusssudeg ddiuladiude adnnig
TUsTIY wardeny niaNsEusNNNIURNYILlEUIEN 1 TRIUSTTUTEAUUTEIMALAZUIUIYA
Concepts and theories of cultural policy, rationale and process of formulation,

implementation and evaluation of cultural policy and the impacts of cultural policy to
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stakeholders, cultural organizations, and society, as well as case studies of cultural policies

both in national and international levels

979. 301 N153ANTIAUSUALANUANATINETIA 3(3-0-6)
HIM 301 Knowledge and Creativity Management

MANNITIANITAIINS TLATIEN DBNLUY UagiRiuszuudanisanualemalulad

asaumALazdoadelnl mnyana esAns/antumsimusssuuazonamnssuaiisassd g
nsvvauNstun s iiAnenuAeaiassawazitesrausluldiiiAnUssloviaantunis
IANTUIANIAUTTTULALRNANNTINAT9ATTA

Principles of knowledge management, analysis, design and development of
knowledge management by using information technology and moden media contributed
by individual, cultural and creative industries organizations and imstitutions, the process

of developing creative thinking and the application of its concept to create innovation for

cultural heritage and creative industries management.

278. 302 SELUgUIFITULINBNITIANITNINUTAN T AIUSTTUWAY
i % I3 3(3'0_6)
PAAIMNTTUATIATIA
HIM 302 Research Methodology for Management of

Cultural Heritage and Creative Industries

ANPUZUAZIUITYAIUNITIANITNINTAIUGTIN PaonauLulltuuazsztiaulsiqenig
5’wuﬁisuﬁgﬂL%QU'%mmLLazL%ﬂ@mmw N13UsEyNAltULIANLAEN ¥ AUNITIANITNITRILETSY
1lglun1saselanduazniseenuuuulfeniolaTin1snIeTausTsu NsHnuNISNIduuTe
1ATINITNITIUSTIN

Characteristics and trends of research methodologies in cultural management,
both quantitatively and qualitatively, application of the concepts and theories of cultural
management to assign research problem and design cultural research or project, practice

conducting research or project in culture.

979. 303 ﬂ’]i%ﬂlﬂﬂ’]ﬂﬂiﬁﬂ’]iﬂﬂx‘mﬁﬂﬂ’?@.mﬁiimLLﬁ%’QG]EI']Mﬂ’iSlI
¥ & 3(3'0‘6)
GEMNGERLR
HIM 303 Project Management for Cultural Heritage and

Creative Industries
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wmslassmsmeiausssy TasysannsunAnuazUszgndiaissdiefunsdanis
Tasansegnaduseuu Wedaiuasdndunisiassnsnaiausssy mﬁmswﬁsﬁaga RN
A59a53ALUIMNRINTIIMN T RusTsNT llaudennd et U UNd e TauSTINRAZAY
Fesnsvesnguilvaneiiisddes msUsznans aufsnsdanisanudasunlas waznns
UsgLilupa
Concepts of cultural projects; applying instruments of project management
systematically and holistically to conduct and implement cultural projects; analyze data,
plan and develop cultural activities which are accord with social-cultural contexts and

stakeholders, project estimation, including change management and evaluatation.

978. 304 ﬂaqmﬁ‘ms%’mmﬂﬁammﬂi’wuﬁiimLLazqmammima%ﬁqaiﬁﬁ 3(3-0-6)
HIM 304 Strategic Management for Cultural Heritage and Creative Industries

(% (Y (3

LuARLaEALININITIINISsinTT ndniasnsEUINNTIeINTIANTdnagns Ko
nsimunldeviaduasiusia nsimsgraniniinaeunelulasnisuen N1sAMuUANagNs
M3UFOR warmsfamuUsaifiusa WoaieanaliuTeulududsiulasysegndldlunus
UIANTAUSTTUAL AN TTUATETIA

Concepts and development of organization management, principles, and
processes of strategic management, including identifying vision and mission, analyzing

external and internal environment, strategy formulation, implementation, and evaluation

to create competitive advantages that are applied to cultural heritage and creative

industries.
79. 313 nsAoanTTuAusTIY 3(3-0-6)
HIM 313 Cross-Cultural Commmunication

AYINELAYUNUINTBINSA pan st musssy Bnsnandeasdusenauneamsssy
LUULKUNNSA a3 Tauen 1w uaredausnw ﬁﬂﬁﬁsmmzﬂmmmﬁ%ﬁ YN TMUSTIU
uaznsdeansinufausssiluaniunsainy fmusssuuarlugalanAfadifonnadlowas
LASWIUAIUTAINTAIIN I TAUS T

Meaning and role of cross-cultural communication. Cultural influence and
component. Verbal patterns and non-verbal communication patterns. ethics and problems
of cross-cultural communication. cross-cultural communication in multicultural situations

and in the age of globalization. For understanding and respecting cultural diversity
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979. 320 msIansusan iUy mneinusssy 3(3-0-6)
HIM 320 Intangible Cultural Heritage Management
anN15IAN1TUIANYATYINIETRUSTTN UTean WAIINTT UagNTEUIUNITAIIU

%’ﬂmmmﬂgﬁﬁzgzgmwi’muﬁiiuﬁ"'qﬁlmzé’uﬂszmmazmmmﬁ Lﬁaa%fwmmmmﬁﬂﬁmmm

uazmudRreasangitagmieiaussst gnsuimsdanisidesamnzaiuasdsdu
Principles of intangible cultural heritage management, domains, development,

and safeguarding of intangible cultural heritage at both national and international levels.

Awareness raising of its values and significances leading to the appropriate and sustainable

management.
979. 340 mmé’ﬁﬂqmﬁamié’mmimammﬂi’wuﬁiimaz
v P 3(3-0-6)
QRAINNTTUATEATIA
HIM 340 English for Management of Cultural Heritage and

Creative Industries
mMInawinvenwdingendluiiawssunsoudmsunsdiginndnuasivniseu
[ o 1 =% Y] ' S A a 1% [
N139ANITIMLETIN TneLtunIsEnRuTinwen15il NIIYA N5 WASNITVYUNNEIVDIUTELAUY
T TuauuIANITRIUSTTULAERREIMNTTUATNETSA
Development of essential English skills in professional and academic preparation for
cultural management. The emphasis on the practical skills of listening, speaking, reading,

and writing involving the current issues of cultural heritage and creative industries.

938. 400 MsfnyaNziEes 3(1-4-4)
HIM 400 Special Project
Anwdundassameyanaiiiidonieadeatunuuimsnuay fansssuniuen
atfauazauaulavesin@nw neldnnsguaresenasdiiuinvimiessnuuunaulasinig
fuusssuasunsanTausTsuuargramnsuaiisasse lnsldnadauasnguidnagiiieades
funsdanisiausssy msfnweuduldld msdndunsmuwulasdamnuuasnisatuayu
Ipviaulszana MIeselaTeins Ussilluiasidiauenaasuvedlasinis nMsinnanisany
wUseandu 2 s¥au Ao S (w) way U (likw)
Individual study with concepts and approach of cultural management relied on
learners’ interest and skill advised by advisor or Designing plan for cultural project
including both cultural heritage and creative industries, using techniques and theories

that are related to cultural management, feasibility analysis, implementation by fundraising
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and finding other supports, budgeting, project analysis, evaluation and presentation of

project results. Assessment is graded into 2 grades: S (Satisfactory) and U (Unsatisfactory).

979. 410 ﬂ‘g‘ﬁll’lEJLLﬁ%ﬂ%USﬁiMIUﬂWi"ﬁﬂﬂ?iﬂiﬂﬂi@uﬂﬁiimLLaS
v '3 3(3'0'6)
PAFIVNIINEAITNEAIIN
HIM 410 Laws and Ethics in Management of Cultural

Heritage and Creative Industries

ngwm&JLLawé’ﬂﬁaﬁﬁiuﬁgﬂuigﬁw53m;ziLLamdeUwmmﬁlﬁ'm%’aaﬁ’umﬁmﬁ
usANIRSIIINAL gRAMNTINAT19ETIA NsuanUAsuaufuasUssaunisalfudienney
Uszidiuiiiendos nasnauN1sas N lnuaznsiannguunewarnana3esIIU UL URLUNS
IANTUIANTUTITULAL AANNTTUATEATIA

Laws and codes of ethics at both national and international level which are related
to management of cultural heritage and creative industries, exchanges of knowledge and
experience with experts, relevant issues, including awareness and implementation of laws

and ethical practices in management of cultural heritage and creative industries.

0. 411 NSHNURURIUAUNITIANITUIANTAUSTIULAE .
., ) 3 @Eneu 250 L)
RLGRIAEPHGHINGERT
HIM 411 Internship for Cultural Heritage Management and

3 (Training 250 hrs.)
Creative Industries

nsEnUURnunelussfnsivazauwaziigIta oy saINITeIRAINSETinYEN1TNT
NUNFBNIAYIIIBNUNMTRNUGTR n1sipnanisfinuidl 2 seeu Ao S (w) waz U (likw)
Practicum in proper and related organizations to integrate body of knowledge into

skills with practicum report and assessment will be 2 levels : S (Satisfactory) and U

(Unsatisfactory).

A1TIAULEDN
9738. 250 ﬁﬂ@%ﬂﬁiﬁ@ﬁ?iﬂ?ﬁqLLa%iﬁNUﬁiiﬂJL‘UNiL‘ﬁ@Qé}jﬂ 3(3-0-6)
HIM 250 Basic Communicative Skills on Khmer Language

and Culture
Rnvinwen1sile nsue 1381 wagn1sdeundndusenisdedsnieuusiug Uk

nsiseuiiaranudiladnuuay TR ITIIYNS
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Practicing listening, speaking, reading, and writing skills which are essential for the

basic Khmer communication through a learning and comprehension of Khmer culture and

society.
979. 350 FNYENNSaRENTATYILAY T RIUSTTIINTTESUNANS 3(3-0-6)
HIM 350 Intermediate Communicative Skills on Khmer

Language and Culture
Ftadunew: @oulaivn 918, 250
AninwensdeasniwiuusedeiiussanBammdunsila maya nss uazmndou
LﬁmLaw\humsL'%‘auift,l,azmmLsﬁﬂﬂé’mmmz’a’wuﬁiiuwm
Pre-requisite: passed HIM 250
Broadening effective communication skills of Khmer in listening, speaking,

reading, and writing at the intermediate level through a learning and comprehension of

Khmer culture and society.

979. 370 vinwgnsdeansnTwnas TRLsI TN TEAUEY 3(3-0-6)
HIM 370 Advanced Communicative Skills on Khmer
Language and Culture
JdsAuneu: aauld 979, 350
Lﬁmw’uﬁﬂwmiﬁamimmLmusizﬁuqqﬁ’mmsﬂq N15UA N1587U UagnSIEUNIU
NsSukarANNIldIANLAL TRIUSTTIIINS
Pre-requisite: passed HIM 350
Enhancing advanced communication skills of Khmer in listening, speaking,

reading, and writing through a learning and comprehension of Khmer culture and society.

979. 251 ﬁﬂ‘l%ﬂ’ﬁ?ilaﬁ’]iﬂ’]‘t}’]LLﬁ%’?@Muﬁi‘iﬂJWﬁﬂLﬁaﬂﬁu 3(3-0-6)
HIM 251 Basic Communicative Skills on Burmese Language

and Culture

Rnvinwen1sila n1sue n1senu warn1slsundndusenisdeansavimdifiugiuniu
nsiseuikaraudiladinunay Tnusssumi
Practicing listening, speaking, reading, and writing skills which are essential for the

basic Burmese communication through a learning and comprehension of Burmese culture

and society.
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979. 351 Tinwgn1sdeansn ez TmussTuNEnsERUNaNs 3(3-0-6)
HIM 351 Intermediate Communicative Skills
on Burmese Language and Culture
FrvsRunau: @eulsin 979, 251
Anvinwynsdoasnivimsiegnafiuszavsnindiunisils msyn ey wasmsdou
WanfssiunsiFeudiazanudladenuuas Samsssaman
Pre-requisite: passed HIM 251
Broadening effective communication skills of Burmese in listening, speaking,

reading, and writing at the intermediate level through a learning and comprehension of

Burmese culture and society.

978. 371 finwgnsdeansn s TamsTImnTY U 3(3-0-6)
HIM 371 Advanced Communicative Skills on Burmese
Language and Culture
Fwdadunew: aeuls 939, 351
Winyuinuznsdeaisnvindnseaugsiunisils mana N5 waznnsdeusy
nsseuskarANuiladinuLaz SRS TTININ
Pre-requisite: passed HIM 351
Enhancing advanced communication skills of Burmese in listening, speaking,

reading, and writing through a learning and comprehension of Burmese culture and society.

978. 252 ﬁﬂmmiﬁamimmLLazfmUﬁiimuaﬂgLﬁaﬁﬁu 3(3-0-6)
HIM 252 Basic Communicative Skills on Malay Language
and Culture
Hnvinweni3ils NIINA N1581U LLazmiLﬁ'ﬁ'&JuﬁfﬁﬂLflwﬁiamiﬁ'am‘imwmmQﬁugm&im
nsiseuikaraNudiladinuuaz ausTTINaNY
Practicing listening, speaking, reading, and writing skills which are essential for the
basic Malay communication through a learning and comprehension of Malay culture and

society.
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979, 352 vinwgnsdeansnTwuas SamLsITINagsEFuNany 3(3-0-6)
HIM 352 Intermediate Communicative Skills on Malay
Language and Culture
FrvsRuneu: aaulain 979, 252
Aninugnisdeansnivisangogiafiussa@nsameunisils nmsya 138U Lagans
JeuiidurunsSeuiuazanudiledeesuas Sausssmay
Pre-requisite: passed HIM 252
Broadening effective communication skills of Malay in listening, speaking, reading,

and writing at the intermediate level through a learning and comprehension of Malay

culture and society.

979. 372 finwgnsaeansn T uas TamsTIINAgTERUgs 3(3-0-6)
HIM 372 Advanced Communicative Skills on Malay
Language and Culture
FdsAuneu: @auld 979, 352

[y [

Lﬁlmwjuﬁﬂwzﬂﬁﬁ@ﬁﬁﬂWUWMﬁﬂQi%ﬂt@ﬂmﬂuﬂﬁﬂﬂ N3YA N1587U WaZNITTVIUNIUY
nsseuskarANutladnuuaz TausTTINaTY

Pre-requisite: passed HIM 352

Enhancing advanced communication skills of Malay in listening, speaking, reading,

and writing through a learning and comprehension of Malay culture and society.

70. 253 fvznisdeansnwuasTausssnisauidodu 3(3-0-6)
HIM 253 Basic Communicative Skills on Vietnamese
Language and Culture
Aninwenisile Msue N8y LLazmiL"'ﬁwﬁaﬁ’ﬂL“fJum'amiﬁamimmﬁmumﬁugm
HIUNSSEUTkarANlIdnuka TausTIUIgAUY
Practicing listening, speaking, reading, and writing skills which are essential for
the basic Vietnamese communication through a leaming and comprehension of

Vietnamese culture and society.
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939. 353 vinwemsieansnmunas Tausssudauuseiunans 3(3-0-6)
HIM 353 Intermediate Communicative Skills on Vietnamese
Language and Culture
Ftadunew: @eulaivn 91e. 253
AnvinwensdoasnwidenuuegnsdiuszdvEamdunisila My n1se1u wagnis
JeuiiudurumsSeuiuazanudiledeesuas Sausssuiomn
Pre-requisite: passed HIM 253
Broadening effective communication skills of Vietnamese in listening, speaking,

reading, and writing at the intermediate level through a learning and comprehension of

Vietnamese culture and society.

370. 373 ﬁﬂ@zmiﬁamimmLLaz*ﬁ'Guuaiim%@u’mizﬁUQq 3(3-0-6)
HIM 373 Advanced Communicative Skills on Vietnamese
Language and Culture
FsAuneu: @ould e, 353
Lﬁmwjuﬁﬂ‘iﬂzﬂ’]iﬁiE]ﬂ’]iﬂ’]‘iﬁ’]L%Sﬂﬂﬂﬂi%ﬁUQﬂﬁWUﬂﬂiﬁﬁ NSNA N158Y WazN15ieU
HIUNSSEukarAladnuwa TausTIU gAY
Pre-requisite: passed HIM 353
Enhancing advanced communication skills of Vietnamese in listening, speaking,

reading, and writing through a learning and comprehension of Vietnamese culture and

society.
79. 254 ﬁﬂ‘l@}%ﬂ’ﬁé@ﬁ’ﬁﬂ’lw’]LLﬁS'?]JGMUﬁiiiJa’]’JLﬁ@ﬂ(;fu 3(3-0-6)
HIM 254 Basic Communicative Skills on Lao Language and

Culture
Hnvinwznisile N1TNA N1991U LLazm‘iL%*&mﬁ’«i’ﬁL‘fJum'ams%msmmmaﬁugmﬁh‘u
nsiseuskarANUiladinuLa TRUSTTIAN
Practicing listening, speaking, reading, and writing skills which are essential for the
basic Lao communication through a learning and comprehension of Lao culture and

society.
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979. 354 WnwensapasN WAy TAIUsIsSIa N SERUNa 3(3-0-6)
HIM 354 Intermediate Communicative Skills on Lao
Language and Culture

a v o 1

Adadunou: aeuldiv 938, 254
Anvinyen1sdeasnwIaieg 1niUTEaNEAmA U N1IHe 11581 UazN1SREY

iR IunNsSeuskarAudiladnuuae SausTIIaN

Pre-requisite: passed HIM 254

Broadening effective communication skills of Lao in listening, speaking, reading,

and writing at the intermediate level through a learning and comprehension of Lao culture

and society.
979. 374 vinwgnsdeansnTwas TamLsIINANITER UGS 3(3-0-6)
HIM 374 Advanced Communicative Skills on Lao Language

and Culture
Jderunau: geuls 918, 354
L'ﬂ'uﬂguﬁﬂwmi?iamsm‘mmaizé’ugaﬁmmiﬁa NSNA 1581 UALNITREUNTUNNT
Seusuazanudladnunag Inusua

Pre-requisite: passed HIM 354

Enhancing advanced communication skills of Lao in listening, speaking, reading,

and writing through a learning and comprehension of Lao culture and society.

978. 255 PINWENNSADAITN WAL INUSITUAUL T el Ta AU 3(3-0-6)
HIM 255 Basic Communicative Skills on Indonesian

Language and Culture

Anvinwen1sile n1sye N15e1u wazn1sleuiivndudenisdearsniwduladide

(%

Huguunsseuilaranuiladenula Tnusssusulatide

Practicing listening, speaking, reading, and writing skills which are essential for the

basic Indonesian communication through a learning and comprehension of Indonesian

culture and society.
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979. 355 Wnuegn1sd eansarvinazmusssuduladide
9 3(3-0-6)
FTAUNA
HIM 355 Intermediate Communicative Skills on Indonesian
Language and Culture
FrvsRuneu: aeulsinn 979, 255
Aninuznnsdeansniwiduladifoogaiusdnsameunisils msya nse1u waz
mMadeudaAnriumsisoudiazaraniladsauuas Sausssudulaiide
Pre-requisite: passed HIM 255
Broadening effective communication skills of Indonesian in listening, speaking,

reading, and writing at the intermediate level through a learning and comprehension of

Indonesian culture and society.

970. 375 vinwgnsdeansnwuas Tamsssudulaiifeseiugs 3(3-0-6)
HIM 375 Advanced Communicative Skills on Indonesian
Language and Culture
FsRuneu: aauld 970, 355
Lﬁ'umuﬁﬂwmsﬁamimmﬁiﬂﬂﬁL%&izﬁugaﬁmmiﬁﬂ MIYA M5B WAEANT
Weurunsiseuiiaranudladnuwas Tausssudulailigy
Pre-requisite: passed HIM 355
Enhancing advanced communication skills of Indonesian in listening, speaking,

reading, and writing through a learning and comprehension of Indonesian culture and

society.
979. 260 Tinwgn1sdeansn e Tansssududosiu 3(3-0-6)
HIM 260 Basic Communicative Skills on Chinese Language

and Culture
Hninwenisils My nsenu wazmaidouiisndudenisdoansnvduiiugiuniy
nsiseuskarANUnladnuLAr TR TTIRY
Practicing listening, speaking, reading, and writing skills which are essential for the
basic Chinese communication through a learning and comprehension of Chinese culture

and society.
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978. 360 Tinwrnsdeansnnuuaz Tmussauduseiunans 3(3-0-6)
HIM 360 Intermediate Communicative Skills on Chinese
Language and Culture
FrvsRuneu: aaulain 999, 260
Anvinuznisdeasniwiduegisiiuszansnmeunisila msya nseu wagnndeu
Wansriunsisoudiazanudiladsauuas Samsssuiu
Pre-requisite: passed HIM 260
Broadening effective communication skills of Chinese in listening, speaking,

reading, and writing at the intermediate level through a learning and comprehension of

Chinese culture and society.

979. 380 yinwgnsdeansn T uas TamsTiueiugs 3(3-0-6)
HIM 380 Advanced Communicative Skills on Chinese
Language and Culture
Frdsduneu: @auld 279, 360
L‘ﬂllﬁﬂuﬁﬂ‘wzﬂ13?1'8aﬁﬂ’ﬁﬂ’f‘:‘]UizﬁUQQﬁWUﬂﬁﬂﬂ NISNA N138IU UagMSLULUNIUNNT
Seuskaranuladinuuar Iaus I
Pre-requisite: passed HIM 360
Enhancing advanced communication skills of Chinese in listening, speaking,

reading, and writing through a learning and comprehension of Chinese culture and society.

979. 261 TnwrnsaeansawILes SaUsTSUNALD 8 g 3(3-0-6)
HIM 261 Basic Communicative Skills on Korean Language
and Culture
Hniinwen13il NIYA N1587U LLazmiLeﬁauﬁ’«i%ﬁumm‘iﬁamimmmeﬁﬁjugmﬁ\im
nsseukarANuladnuLAr TS TTIINYE
Practicing listening, speaking, reading, and writing skills which are essential for the

basic Korean communication through a learning and comprehension of Korean culture and

society.
279. 361 PINWENNSADAITNWILAL IAUSTTUNVATLAUNAN 3(3-0-6)
HIM 361 Intermediate Communicative Skills on Korean

Language and Culture
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a LY 1

FdaRuneu: d@eaulaivn 918, 261

AniinwensdoansnviinmdedisiiusdvBammenunisila msya nseu uaznsidou
WanAsrinunsisoudiazanudiladsauuas Sansssunnma

Pre-requisite: passed HIM 261

Broadening effective communication skills of Korean in listening, speaking, reading,
and writing at the intermediate level through a learning and comprehension of Korean

culture and society.

979. 381 vingnseansnTwuas SaLsI BN MATEA U 3(3-0-6)
HIM 381 Advanced Communicative Skills on Korean
Language and Culture
UsRunau: d@auld 910. 361

[y ¥

Lﬁ'umuﬁﬂwmiﬁamimmLﬂ’mﬁimuqqmumiﬁﬂ N13NA N384 WAZAITLTYUNIU
NsSEukarANNIlIdIANLAL TRUSTTUNYEG

Pre-requisite: passed HIM 361

Enhancing advanced communication skills of Korean in listening, speaking, reading,

and writing through a learning and comprehension of Korean culture and society.

Ayden

MNANTANNIIIAIUS T
9. 227 NNIANITUIANNISLUSI0UAR 3(3-0-6)
HIM 227 Archaeological Heritage Management

MsUszgnRLLRAn nuimsinnsusanmalunaefiiienisnauny 1529 Auah
Uszifiumnuddny mseusng samfsnsdennuminouazineuns nasnauaiisausnienu
psmsTiAdedlagiiunsdansidisfinstidimsmvesfidmlidmids wazid1vesmsan
Tusaed Tneashideaunainvatenedndnue] wazndnansmeiausssy

Applying concepts and theories of managing archaeological heritage for planning,
surveying, significance assessment; conservation including interpretation, dissemination,
and collaboration with relevant organizations; management which is concerned with
related stakeholders, archaeological heritage owners, as well as sustain identity diversity

and codes of cultural right
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979, 326 NMINAILILAZANTIANITUIANNIITAIUTTTUTIYTUINNT 3(3-0-6)
HIM 326 Integrated Cultural Heritage Management and Development
yimﬁmwﬁmmmmﬁmLﬁamiﬁwmuazmﬁmﬂ’]imﬂﬂvm’"musiim WwAlA way
ﬂi%‘U’mﬂ’ﬁIUﬂ']ﬁ]?ﬂﬂ']3LLﬁ%ﬂﬂiﬁ@uﬂ’]ﬂﬁﬂﬂ%?ﬂ’?@uﬂﬁiiﬂﬁLﬁ‘uE]IﬂEJaﬂﬁﬂﬂiﬁzﬁU%WaLLazu’]uﬂsﬁﬂa
nagmslunsNausunsiansuazmsfaLusanmM e Taus ey
Integrated principles and concepts for cultural heritage management and
development, techniques and processes in cultural heritage development and
management proposed by national and international organizations, strategic planning for

sustainable management and development of cultural heritage.

978. 328 N153ANT5ToLAR AN IMUETIY 3(3-0-6)

HIM 328 Management of Digitalized Data for Culture

Y o Y]

WIAALAENENeINUNTINNITTaYaRAdYa dnyurLazUTznNTeITeyanidnang

v 6 Y]

o
TAIUTTTY mi'«i’mmsgwusﬁagﬂaLﬁamsamu%’ﬂmLLazmiagiﬂw nsUsggndldfdviaiionisidns
wsAnTaussNegiusEAvEam uasiiion1sianiseenedatiy

Concepts and theories related to digitalized data, characteristics, and
classification of digitalized data for culture, database management for safeguarding and

preserving cultural information, as well as application of digitalization to access cultural

heritage effectively and sustainable management

979. 329 nsdanTsniiviml sy 3(3-0-6)

HIM 329 Cultural Landscape Management

a v a

WWIRANEITUAITIAL TSN UTe iR unuIiasAuduiussenineusanimusssud

v ¥ a I

Juasslauaznddayan AuanIN15TANIS n1sanusnydulevignaznisoysnudeaunay
Andeungaddy

Introduction to cultural landscape concepts, evolution roles and the connection
between tangible and intangible heritage with the expression of management, policies

preservation, and social and environmental conservation sustainability.
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979, 426 MsTanIsMsviea i Tausssu 3(3-0-6)
HIM 426 Cultural Tourism Management
wnAnfgIfunsenfienTmusssy arudifysasunuInesnIsvieaiisn Useinm
MsvieafieyTausssy nMsmatn nsUssiufnennuiavieaiien NansEny wazn15eANISNIS
vioufierTmusssuegnedd
Introduction to cultural tourism concept, significance and role of tourism,
typology of cultural tourism, marketing, tourism resource assessment, impacts and

sustainable cultural tourism management

8. 427 N5IANTSRTsAUTuAzIVaLTUINITRIUSTTY 3(3-0-6)
Museum  and  Cultural  Learning  Center
HIM 427
Management
NANN1ITANISAN A NI UazUNE 4T oUTNNAAUTRIUTTTY Wamundaf unum
las9as1e nszuaunslun1sTanIsunasigui n1adausssy n153an1singInLand n133n
UNIIANIT msﬁmﬁﬁmiimLLa3miU%ﬂﬁmiﬁﬂmmﬂuLmdaL?Emimﬁ@uuﬁﬁugﬂLL‘UUG}'N 9
nagmsnsUsETNANTUS WAz n1sAeansNsmanlUgnauidiva
Principles of management for museums and cultural learning centers to understand
their roles, functions, organization structure and process of management, as well as

collections management, exhibition design, event and educational services including a

study of public relation strategies and marketing communication for audiences.

79. 428 ANSINNISUIANLL D 3(3-0-6)
HIM 428 Urban Heritage Management

= a

N15ANYITTAININITVOUT 09 BIAUTENBULIBY ANYUELALAMAIVDIUTANLIT B9
ANNAUNUTTENTNAULATUIANLITDY YENNITIANITUIANLTDY WUINNTBUYSNBRALTMUINTAN
Woslulifsing q 981985198557 AasnaufnwImansenuaINMIRaILaznsUsUlduloulaie

o A
ANUEIEUY

The study of urban evolution and element, characteristic and value of urban

heritage, the connection between urbanites and urban heritages, principle of urban

heritage management, conservation, and development in various contexts with creativity

including development impacts and policy adaptation for sustainability.
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MIAYAHINNITTUATIIATIA
979. 336 PAAMNITUATATIALUUTUNAING 3(3-0-6)
HIM 336 Global Creative Industries
MANNIFIANTT Wau1N1s ey Ussinnuazuleuienisdaasuanamnssuaineasse
VBIUNUNUTELNA ﬁﬂ“lzﬂLLﬁ%%Lﬂiﬁ%ﬁﬂ%ﬁﬂﬂ'ﬂﬂJé’lL%ﬂ LﬁlaﬁﬁﬁuLLUUﬂWiU%ﬁﬁiﬁ’ﬂﬂﬂﬁﬁ?ﬂlﬂ'ﬁﬂ
thunusuldluusemelne seluuseiuasvsiassasses desadvassd uavutuadrsassd
Principles, development, definitions, classification and policies of promoting
creative industires of many countries, study and analyze key success factors in order to
define models that could possibly be used in those of industries in Thailand, including

issues of creative economy, creative city and creative class.

979. 337 2REMNTSUNMEUNT lanATeil wazdnanual 3(3-0-6)
HIM 337 Film Industry, Globalization and Identities
WALUINITNAMNTTUANEUAS LUUTUNYIALAL UL FBRAN BalUDIETUNINEUASUsiRE
USENA N13IANITRAEMNTTUNINEUAS NITTINNURALNITTINAT N NEUATTENINUsEnely
usunlanAtad mMawensaneunslugemieeng q nalsinmeuas mananmeuns ez
wnanneduifloaniudi
Development of film industries in national and international context, identities of
film audience in each country, management in film industries, co-funding and co-
production of films in global contexts, film distribution in theatres, film festivals and video
streaming platforms.
979. 338 gnamnssulnsvimiuardelmilugadivia 3(3-0-6)
HIM 338 Television Industry and New Media in the Digital Era
wdnnsnsdanisdeiimdedmailsuasnaussloviansisay nszuiunsudn n159a
Fming manann anwindoufinadegnamnssulngie] dedrund mssude llaufenis
ahayarlude wazaruinmevesgravnssulnsiimiuazdelnilugandsta
Concepts and theories in managing media by considering their stakeholders in
consideration of balancing profit and public interest, production, distribution and
marketing procedures, environment that affects television industry, transnational media,

and media convergence, value creation of media content, and challenges of television

and new media in the digital era.
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278. 339 AavgMsuans: INTAUSIIUGRRAIUNTTY 3(3-0-6)
HIM 339 Performing Arts: from Culture to Industry
nankazauIN1svesfavzn1skans uigfad nsazas waENTRARSH UL A9y
L"ﬂumfuaqm'mam g?QLLGIIﬂ']iLLEHNLL‘U‘U%@L@&I%Uﬁﬂﬂ”]iLLﬂﬂﬂi"JiJﬁﬁEJ ATITAUSUNMSFALLLAY
fausssuiinsgnusaition weda wargry MsimwAalznisuansnduanamnssuasnasse
Principles and evolutions of performing arts including dance, drama and folk
performance, the developments of performing arts in both classical and contemporary
ones, analyze how social and cultural factors affect texts, techniques and audiences and

how performing arts have been industrialized and are a part of creative industries.

0. 437 N159ANNSAAUZNITHEARS 3(3-0-6)
HIM 437 Performing Arts Management
N159ANISAaULNITILARY gx‘iLLﬁiﬂ’]’iLaﬁﬂL‘ﬁ,@W’] EULL‘U‘UGUENﬂWiLLﬁWQ msﬁmﬁaﬂﬁmmm
ﬂ?‘i@@ﬂLLUULﬁ@ﬂ’ﬁLLﬁ@ﬁ A1IAAUAITLEAS ﬂ’]iéjﬂﬂ"lﬁﬂ’mmﬂﬂ’mLLﬂSﬁQﬂiiNUﬁ%LﬂVIGi’NG] FRHAN
M3UsEduius nsvesenmsuansanlgioooulal
Performing arts management including selecting content and form of
performance, casting, designing and directing performance, performing art management

for festival and events as well as public relation, developing live performance to online

content.
979. 438 AN3IRN1SAATUU 3(3-0-6)
HIM 438 Artist Management

N159An15AaTUlUULIANTAINSTTNLAY AN TTUATINETIA NTBUIUNMTANATIHAL
AMNANTONeas 19 AaTUl L UAU TMUSTINUIZLANANN 9 N1TETNULAZNITIANITANNEINITE
wazanwlanIyivesdaty nsdvauaznsatenengidyaivesdaliu naenaunisinw

'
a ¥ (% v

mwé’ﬂwajilizlﬁumﬂﬂgmma LLaSﬂﬁq%ﬂumiﬂi%‘lﬂﬁuﬁuéﬁLﬂIEJ’JSUENﬂUﬂﬁQﬂﬂ’ﬁﬁﬁ?Ju
nsInnsAatulaloussclugaiavia

Artist management in cultural heritage and creative industries, selecting talented
persons who can be developed as artists in various fields of arts and culture, creating and
managing talents and specific characteristics of artists, inheritance of artists' local wisdom,

maintaining artist image, legal issues, and strategies that relate to artist management, and

virtual artist management in digital era.
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979. 439 N153ANISHYY 3(3-0-6)
HIM 439 Audience Management
N153ANNTANUFURUTIENINIANTAULIN ANYUTUAYTTTUYIRVBIE YU TMUTTTY
uaggnavnIsiaiassn Jadeddglunsimuanuduiusenineesdnsiugvy nsiia
Fuufrsnaznsuilaacuiamsssuiivainvans Tagenderinugiunismann msUszvdusiug
nsAedns LLazmsaLLamjmﬁw
Management of relationship between audiences and cultural organizations, key
factors to develop relationship between orginzations and audiences, increasing numbers
of audiences and consumption of cultures by employing marketing, public relations,

communication, and customer relationship management.

ELRIELNIGE
979. 396 ﬂ'ﬁL%EluL%ﬂﬁ%’mﬁiiﬁﬂ@ﬂ’m%@uuﬁiiﬂ 3(3-0-6)
HIM 396 Creative Writings for Culture

AUMLIEVBNUTGULTIATI9ATIA LFHUTANYULVDINWTUATINATIAUTELANAGY
a A a v a = aal o a va 9] ¢
NITUVIUNITNSRBUALS UAUINLUIAA UG INaIT lun1SIa LT 09 AnUfUReuuaseasse
917 ABUWUATNET9ATIA UNIDRRAMNTINATIETIA wazuitlengieineunslugULuudeiun
wavdoooulall
Definitions of creative writing, study characteristics of creative writing, processes of
creative writing starting from concepts to storytelling techniques, practices in creative
writing works such as creative contents, scripts for creative industries, and novels for

publishing offline and online

979. 397 ﬂ'ﬁﬁ%l’]\‘iLLUiu@ﬁaUﬁ’MN’?@uﬁﬁiﬂJLﬁ@ﬂ?iﬁﬂﬂ’]iﬂi@ﬂ%@i&ﬁiiﬂ 3(3-0-6)
WAL AN TUATIATIA
HIM397 Brand Product for Management of Cultural Heritage

and Creative Industries

v fay o ¢

ANw1AUYNIY ANMUEIAY UENNITIANITUUTUAGUAMINTMUSTIN DRanyal Iduviel

[ 1 U

LAWK NITATMUAGILIANS WaTUAGNANVBIUTUAFUAIMIATAUSTTL TAT1eina Ul Suans

[

wallakaznagnsnsasausuAduiniaussstegliusyavann ieliluinidn and1 uas
fnfl ARBAIUNTHOATUUTUAIUTIYTANTSIDATAMALUTURFUA M ILETTHBE 1Y
Development of brand for cultural product would focus on the study of definitions,

importance, management principles of brand for cultural product, identities, visions, cores,
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positioning and personality of brand for cultural product, audience analysis, effective
techniques and strategies for development of brand for cultural product in order for the
brand to be recognized, remembered and won customer loyalty, as well as to conduct

integrated communication to create sustainable values for brand for cultural product.

979. 398 AUTENBUNNITN I TAIUSTIULAL RAAIVINTTUAT9ATSA 3(3-0-6)
Entrepreneurship in Culture and Creative
HIM 398
Industries
AMNMINY LUIAe Ngud A eatestunmadulusnounismedenunaz fausssu
Audnvuydduesgsiaiiediny vannsiumudadulunisuszneunts wazmdnnguuned
Lﬁm%’aaﬁ’uﬂﬁiLﬁuﬁgﬂigﬂaUﬂﬁmﬁmuLLaﬁwuﬁisu ﬂifﬁﬁﬂmQﬂszﬂaUﬂﬁiWWQé’Qﬂmﬁgﬂu
wagAeUsEna
Definitions, concepts, and theories that relate to entrepreneurship in society and
culture, characteristics of social entrepreneur, principles for sustainable management, and
law principles for being entrepreneur for society and culture, case studies of social
entreprenure in Thailand and other countries
278. 399 winnssunsdanisundulugeafivia 3(3-0-6)
HIM 399 Innovation of Fashion Management in Digital Era
Faumsadeinuasundy unumvsandulugiugmandn madidugsfaundy s
PONLUU NITINLAUNITYIY NIFIATINUIEY NITATNATIAUAILAZNITIAA LLazLLW%"uELugmzmi
Ulaaluiinlszdniu anudesnsvesfusinatazquriemanslugafRvia
Evolution of textiles and fashion, role of fashion as production, business model,

design, merchandising, distribution, branding and marketing, and fashion as everyday

consumption, consumers demand and aesthetic in digital era

979. 496 N99RNLUULALNTES19ATIAED LAY 3(3-0-6)

HIM 496 Design and Creativity for New Media

Y]

nouuazuuivualuniseenuuudeassassad mivdolvdlugafdvia Au@n

Y]

4519 IIALAZNTNAILILUIAAMANNITRBNWUUED N1seanwuulddldnauludeosiey Tugaddva

LDULIAN TN UTITULALRNAVNTINATNATIA
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Theory and practice of creative media design for new media in digital era, creativity
& concept development, interactive design for various media of digital era for cultural

heritage and creative industries.

978. 497 N199NLUULNTIANTT 3(3-0-6)
HIM 497 Exhibition Design
mé’ﬂﬁugmmsaaﬂquﬁmsﬁmﬂuﬂﬂﬁﬁ’m%amuuazﬁamism'”m q Funisnaunnly
ANEINTIANIT NIT0OALUY N1TIAYINIATINGG Yinve 35 wazwaialunisuiausinssanis
Hemingsants msfearsinuinssants msufdurius ¥NININTIANTUAZE Y s
tuaue dnssanmsiionsAnwegnliidumanis
Foundations of museum and event exhibition development and design that

focused on developing museum exhibition planning, design, project organization,

presentation skills/ techniques, content, communication, interaction, and informal

education.
979. 498 53NAUAT 3(3-0-6)
HIM 498 Music Business

1AS9E519UAZNTLLAYDIAFINNTIUAUAS N159AN338leTenI Al dnilsumnas
wazldveansngdunistyyn n1sian1snsianinuns nsusudvesAaliutazesfnsluuiun
amaddsunlaseavelulad wagdolul

Structure and trends of music industry. Revenue management for artists,
songwriters, and intellectual property owners. Music festival management. Adaptation on

changed context of technology and new media for artists and organizations.

979. 499 ﬁaﬁﬁaLawwslumﬁﬂﬂWimﬂﬂfwuﬁiﬁmLLazqmmMﬂi‘im%ﬂﬂaﬁiﬁ 3(3-0-6)
HIM 499 Selected Topics in Management of Cultural Heritage and Creative Industries
shdoluanunsailiagiiu ielrszinazainsesdnuiiionisianisusanausssy
LAZRREIMNTTUASTNETIA
Current topics to analyze and develop knowledge bodies for management of

cultural heritage and creative industries.
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