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115.242 uinnssun Al AunsAaieeanuy 3 (3-0-6)
TU242 Design Thinking and Innovative Problem Solving

an.208 NM399NLUUULEUIAISITE 3 (3-0-6)
Cl 208 The Design of Public Policy

4n.209 NITIVYNNEIANFTERS 3 (3-0-6)

Cl 209 Social Science Research

2.2) Aven W 45 miedin
2.2.1 winnssuuazanudugussnaunislusyglinnaguiinlas
2.2.2 nMsdan1snsviaaiiien
2.2.3 MFAAMININYININSFIANTAUSTTH
2.2.1 winnssuuazarmnugusznaunislusyglinnaguiinlas
A nenUify 31U3U 30 nILfn
da.211 §3N9an1SVan 3 (3-0-6)
Sl 211 Startup Business
da.212 welulaguazuinnssulunisusenaussne 3 (3-0-6)

SI 212 Technology and Innovation in Business
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aa.221 Mytaularwinnssumsfaulasasygialuayginig
aulouaziu

SI 221 Socio-Economic Development and Innovation in GMS and
China

#d.321 N5IANTITINRFRINE

SI'321 Digital Business Management

aa.322 lomanisudsdumnaasugialusyniniaguiilog

Sl 322 Economic competency in GMS

ad 323 wswgnadidealunsimunlusyniniagumiiles

SI 323 Green Economy for GMS Development

ad.314 Fovsdunagnganemsganaluoyniaaduiiluuasdu
SI 314 Business Regulation and Laws in GMS

aa.324 amwdsumadeauluougdamaduiilug

SI 324 Social Sustainability in GMS

ad.325 MIIATILAlATINIS

SI 325 Project Analysis

aa.326 Tasanuuianssugusgneunslusygiiniaguiilas

SI 326 Entrepreneur Innovation Project in GMS

A enidan U 5 1

Mneindatelud

aa.411 madnnisladainduagvisldguniuluiusazeuniniaguiilag
SI411 Logistic and Supply Chain in China and GMS

aa.421 nsfuagmsammulusyninaguinlog

SI 421 Trade and Investment in GMS

aa.422 wammaasvgiuazmadiesluoyninaguiinlas

SI 422 The Dynamic of Politics and Economic in GMS

da.423 umsunanueldung usanaedls

SI 423 Great Powers and Southeast Asia

aa.424 Henuay Taussausiwadsluoygiimaguinlag

SI 424 Society and Culture of Contemporary in GMS

aa.425 aruvnevesdymanedesdlusyniaaguiilug

SI 425 Environmental Challenges in GMS

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

27U 15 waena

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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aa.426 MIUITIININEINTUY LY

SI 426 Human Resource Management

2.2.2 1ANIANIN1TTD LY
Y NUIAY
A8.231 gREvnIIIN TN TieaLarUIng
SI'231 Introduction to Tourism and Hospitality Industries
a.232 plimansuazninensnisvieadie
SI 232 Geography and Tourism Resources
ad.233 uinnssunsvieafienyadasia
SI 233 Digital Tourism Innovation
aa.331 g3iaamindvlugmanmnssunsvioadien
SI'331 Startup Business in Tourism Industry
aa.332 Wlsus nguanelazaiussunsviaaiendsdu
SI 332 Sustainable Tourism Policies, Laws and Ethics
a.333 myvieaisrgunuylyl
SI1333 NEO Tourism
ad.334 Qﬁ{jﬁgapﬁaq5ul,ﬁan’1'§ﬁ¢uu’m%m'siumiviam,ﬁm
SI 334 Local Wisdom for Tourism Innovation Development
ae.335 MsdansgIRINITieIRivia
SI 335 Digital Tourism Business Management
a.336 fUsznounsvieailen
SI 336 Tourism Entrepreneurship
del.337 Iﬂﬁﬂmuufﬁmiiwgﬂﬁsﬂaumiﬁmmﬁﬁamﬁm
SI 337 Entrepreneurial Innovations in Tourism Projects
AYBNLADN U 5 U1
Mneivdselul
aa.431nwsanguiilesiavieadien
SI431 English for Tourism Business

A4d.432 NaNTUNUINITHNBNNSYIDNE

SI 432 Principles of Recreation for Tourism

3 (3-0-6)

37U 30 NuENe

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

27U 15 wena

3 (3-0-6)

3 (3-0-6)
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#d.433 ﬂ’liU%ﬂqiﬂﬁﬁ@ﬂLﬁlﬁ’l

Sl 433 Tourism Service

aa.434 ladafndifiensinnismsvieaiien

Sl 434 Logistics for Tourism Management

d4d.435 wwRansvienitegnediduiienisnalevienmsieadien
SI 435 Sustainable Tourism Concept for Tourism Policy
#d.436 NM3INISuasNIAIUInuglug

SI 436 Management and Development of MICE

ad.437 Msdansuvasvieadienetedadiu

SI 437 Tourist Attraction Management

a.438 ansaumAgiimansiiiensuImsdanisnisvioadien

SI 438 Geographic Information System for Tourism

2.2.3 ATIANITNINEINININAIANIAUTTTN
Iy nantAu
de.241 NUNFInuIRILEITY
SI 241 Socio-Cultural Capital
d@1.242 MINWULATYFNIAT19ETIA
SI 242 Creative Economy Development
dd.243 ﬂ’]’iU%‘VﬁﬁﬂﬁuaﬂﬁﬂiLLaxﬁﬂwzéﬂizﬂE]‘Uﬂ'l'i
SI 243 Organizational Management and Entrepreneurial Skills
ad.341 ARYUINYINUNITIANITNINYINTNIIAUTTTY
SI 341 Folklore and Cultural Resources Management
dd.342 naueIAnsAuNsiAILAnuLas TausTTY
SI 342 Group and Socio and Cultural Development
ad.343 N1FAANITNINGININIEIALTNUT T
SI 343 Socio — Cultural Resources Management
da.344 TausTIusNaluLarananssuIRue Iy
SI 344 Contemporary Culture and Cultural Industry
aa.345 walulagnun1sannis

SI 345 Technology Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

27U 30 NuENe

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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Ad.346 NTPUIUNTOUSNBUALATINATIALIANYINIINUGTTY
SI 346 Cultural Heritage Conservation and Creation

A8.347 dUUUINITINNITNSNYINTNINEIALIAUTITY

SI 347 Seminar on Socio — Cultural Resources Management

YBNLADN U 5 U1

nnedmeellil

ad.441 nsdeasiiien1sdanis

SI 441 Communication for Management

a.443 pivimiSamsssuuasAuindonassaasig

SI 443 Cultural Landscapes and Built Environment
aa.444 wywd druuarTuusssulnsanTTuwazn e uns
Sl 444 Man, Society and Culture in Literature and Film
dd.445 RNUSHaZNITHML

SI 445 Ethnicity and Development

dd.446 syusvamsiulanAini

Sl 446 Food Regimes and Globalization

ad.447 MaNNSARANI TN ALE T

SI 447 Principles of Intercultural Communication

da1.448 WAYUBUMATUINNTTUN T IAULNEAIUEIEY

SI 448 Power of Local Communities and Social Innovation for

Sustainability
ad.449 lnednw
SI 449 Thai Studies

3) 3vln/Avnaufua/Anerduaiadieaues

o

unAinwdenguuuulaguuuunilain 3 sukuudail
3.1 39n

3.1.1 nlundnans

3 (3-0-6)

3 (3-0-6)

37U 15 Wena

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

MU 15 wdaenn

UnAnwdenivluarvininivladvmilslundngnsingiden

AU 5 39
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3.1.2 Inusnaaz
Tn@nwianunsadenivluanedug luunivedesssuaans
mamdnnasidngastvue
3.1.3 s
9101199 Mdnaeunminedesssuaans snu Jvdnwiialy

& a a o & 1 1 A
i’Jin\'i'ﬁ’]EJ’J‘U’ﬂUiJWYJVIEJ’]ﬁEJE]‘LJ‘] VIL‘UUQF’T]’]&JTJEJ&IE]

3.2 AU Ua
3.2.1 avnafn
UjUReulumianu ssdnsvieaniulsznaunisiléuannsgiu
TasuftRnuaiiountdnau lidfesndt 16 dUawi egrsdeliles uazldsunisgua muaulnge1ase
s warniinauiides
3.3 AnwAuadiiigaueg
3.3.1 Msfinwdasy
Anwineiviviedunindaszauuseiduiiunaulslundngnsves
uminerdeluniesrsuszmaliasumudiuiuniisAnfidinun wie Anuszaunisallussdng
fndngnsvesuminerdslusmsUssmantivun

sUuuun 1 3vln w15 viiena

2
=]

TnAnwannsadeniZeivlag audnvuwis fil 15 (3-0-6)
3.1.1 nlundngns

tndnvidenivluavivmivledvvildundngasiaeiden
$1uau 5 31 ndndaelud

3.1.1.1 Insnvdvienuinnssunazanuduussnoumslusyglinaguiinlas
da.211 §3N9an15Van 3 (3-0-6)
SI 211 Startup Business
ad.322 lananisudsdumamsygialusuniniaguiinlag 3 (3-0-6)
SI 322 Economic competency in GMS
ad 323 \swgnaddealunisimuilusyginiadumiilug 3 (3-0-6)
SI 323 Green economy for GMS development
aa.324 anwdsBumadeanluoygimaduiilug 3 (3-0-6)

SI 324 Social sustainability in GMS
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aa.411 msdanisladafnduayrinalggumululunazeugiinnguuilug

SI411 Logistic and supply chain in China and GMS
aa.421 m3fuaznisamulusyniniaguniilag
Sl 421 Trade and Investment in GMS
ad.422 wammaasvgiuazmadiesluoyninaguiiles
SI 422 The Dynamic of Politics and Economic in GMS
4d.423 wngunanuledenyiusaniaesls
SI 423 Great Powers and Southeast Asia
da.424 ﬁwmLLaz"i@uuﬁﬁuﬁamaﬁduauqﬁmmjmﬁﬂm
SI 424 Society and Culture of Contemporary in GMS
aa.425 avivnevesdymasnedeslusyniaaguuilug
SI 425 Environmental challenges in GMS
3.1.1.2 nsndgennisianisnisveaiien
aa.231 QmamnsiumsﬁaaL‘ﬁ'muaw%mi
SI 231 Introduction to Tourism and Hospitality Industries
a.232 giimansuagninensnisviondien
SI 232 Geography and Tourism Resources
aa.233 uinnssunsvieafienyadasia
SI 233 Digital Tourism Innovation
ad.332 ulvune ﬂg‘mmaLLasﬁaﬁisumwimLﬁa’;éﬁ"ﬂﬁu
SI 332 Sustainable Tourism Policies, Laws and Ethics
a.333 myvieaisrgunuulyl
SI 333 NEO Tourism
ad.334 Qﬁﬂmwﬂﬁm5mﬁamiﬁwmui’mmmmiﬁam?'im
SI 334 Local Wisdom for Tourism Innovation Development
aa.431 Mwidsnguiilossiaviediien
SI 431 English for Tourism Business
aa.433 NU3NsNsvieadien
Sl 433 Tourism Service
aa.435 wnAansveadienegediduiionsnaleuienmsvioniies

SI 435 Sustainable Tourism Concept for Tourism Policy

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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aa.437 Msdansuvasvieadienesedaiiu 3 (3-0-6)
S| 437 Tourist attraction Management
3.1.1.3 INa1U13 ¥ 8NNITIANITNINY N TN AIANTAIUSITU
ae.241 NUdenuTRIuEIIY 3 (3-0-6)
SI 241 Socio-Cultural Capital
de1.242 MINAULATYFNIAT19ETIA 3 (3-0-6)
SI 242 Creative Economy Development
ad.243 MIVIMITNUBIANTUALTINYERUTZNOUNTS 3 (3-0-6)
SI 243 Organizational Management and Entrepreneurial Skills
ad.341 ARYUINYINUNITIANITNTNYINTNIIAIUS T 3 (3-0-6)
Sl 341 Folklore and Cultural Resources Management
dd.302 NaueIAnIAuUNSHRILIAIALLAE TRIusTIY 3 (3-0-6)
SI 342 Group and Socio and Cultural Development
ad.343 N13IANITNTNEININNAIALTAIUSTTUY 3 (3-0-6)
SI 343 Socio - Cultural Resources Management
dd. 344 TAUSTINTINATE LA NA NI TN IMUSTIY 3 (3-0-6)
SI 344 Contemporary Culture and Cultural Industry
d4d.346 NTLUIUNMTOUSNEUALATINATIALIANYINITNUSTTY 3 (3-0-6)
SI 346 Cultural heritage conservation and creation
aa.441 n1seansifien1sianis 3 (3-0-6)
SI 441 Communication for Management
a.443 pivimifansssuuasAuindonassaaiig 3 (3-0-6)
SI 443 Cultural Landscapes and Built Environment
3.1.2 WnuanAn
thAnwannsaidenivluanedudluimninedusssmansaumdninusimmdngnsiivun
3.1.3 Tnief3
Jenae Tilndeuuiviendusssumans aniu Sundnwiiy sauvieedolu

winIne1deaug Mdugeiusiudie



suuuR 2 AU

37U 15 WUeNA

4a.501 N1sNRILIAINENNNSsUNSULURNUlLeeANTS 3 (3-0-6)

SI'501 Competency Development of Organizational Operations

@.502 N3ANYIRIIY

SI 502 Field Visits

4e.503 duNUINSANYIAITY
SI 503 Seminar in Field Visits
@d.500 a@viafne)

SI 500 Cooperative Education

JUuUUT 3 Anenduaindaenuies
dd.504 n1sAnwIdaTy 1

SI 504 Individual Study 1
dd.505 N13ANwDaATE 2

SI'505 Individual Study 2

4) AN

3 (3-0-6)

3 (3-0-6)

6 (6-0-12)

AU 15 BUeNA

9 (6-0-12)

6 (6-0-12)

71U 6 uUENA

= =~ = a 2V va a a Y ¢
Uﬂﬁﬂ‘l‘}n@']"\]La@ﬂﬂﬂwq')sﬁqiﬂﬂiﬂ'ﬂLﬂﬂﬂ@uslUlIMT]VlSqaﬂﬁﬁiﬂﬁqamﬁ

Wudvndenias ludesnin 6 niheda usedn@nwie1aldena@nwis1e3sAIne1deaninginis

Weasuadudvdeniasainivisssaluil

LRI RRIGE U 6 WA
aa.361 lusaaiviion1sadeasse 3 (0-6-0)

SI 361 Archaeology for Creativity

ad.362 Usugrlunmeuns 3 (0-6-0)

SI 362 Philosophy in Films

ad.363 Sufuussiiuauiuag 3 (3-0-6)

SI 363 China and Security Issues

aa.364 \Tugnauaznsilesseninduiugiiniadula-ulaiin 3 (3-0-6)

Sl 364 Economics and Politics Between China and Indo-Pacific
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78,365 N1361UN TSN MaNzEe 3 (3-0-6)
SI 365 Selected Reading
aa.366 walulagadylmifudpudagiu 3 (3-0-6)
Sl 366 Modern Technology and Current Society
ad.367 UssandsrunasUssvnsulneiosdu 3 (3-0-6)
SI 367 Civil Society and Local Democracy
ad.368 AaUzNUN1IIANT 3 (3-0-6)
Sl 368 Arts and Management
8,369 NINAUNBUUNTINELY 3 (3-0-6)
SI 369 Contemporary Rural Development
aa.371 UszihutaqiuinuanuduiiusseninaUseina 3 (3-0-6)
SI'371 Current Issues in International Relations
dd.372 INANIZULAZINARDANY 3 (3-0-6)
S| 372 Gender and Sexuality Studies
4d.373 adannisdepufnu 3 (3-0-6)
SI 373 Social Welfare Studies
aa.374 MyfauinyensiLauedeyandsaumans 3 (3-0-6)
SI 374 Skill Development in Presenting Information of Social
Sciences

a.375 QU uagia: givisdTnusssuuaznisvieadien 3 (3-0-6)
SI'375 Mountain and Plain: Cultural Landscape and Tourism
4d.376 AMINEINITEIANFERS 1(1-0-3)
SI 376 Integrated Social Sciences
vanewg 1. Juilundngasividnwvihly filsiagerdu “us.uay 2an.” v liawnsaduidu

g aenEsle

2. Apdenuarivndenaiansoliividug Mdulumuanuanasseu
WAneNdussIuransiumamAnedunsiutazmUsame Tnemsiieulou

meAnle



4.3.1.3 MsAnwnivaTuayUIaayn
undnwdlalafnudnuaeiviiieg sundngnsfaumansdadio lanileinasay

litesndn 90 mihefn suteulvnslull eeslidnslasuoyuSya

1) Wsupzuuundsayay T3isngn 2.00
2) I8t unsidoudutn@nwunud, laidaenin 5 nansaEnwIUni
3) IgAnwdwAnwilueswming ds 593 30 viaenin
4) leAnw1seIvaniy laideanin 54 wilghn
4.1) kAU 24 ehin
4.2) 3nen 30 uehn

5) ladAnw3vdenas laitpenin 6 nueda
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4.3.1.4 WHUNISANE

45.101

2@1.110

Wn.112

1@n.114

XXX

XXX

XXX

@111

XXX

WN.113

WN.115

XXX

&n.200
¢n.202

Ul 1

AansAnEd 1
Tan oW@eu uaslvie Gnvsdu Anwivialy vineanuwihviulanuazdeay) (1)
ngvanefudsau Ganisdu Anwivhld mneenuwivhdanuadses) (2)
awdangudmiudaumant Gunisdu Fnwinly vaneguyiosuas
Wnwensdedns) (1)

%39

AMWIFUTLAUAUGINSUNSANYUTIEWINGINT
Gundadu Anwinly managuniezuasyinuznisdoans) (1)
Andafuiden Anwiviald mnnguvSezuaginugnisdeans (2)
Fsduiden Anwviall ineadniand Inemansuazmalulad (1)
Adafuidon Anwiviald mneguanzuainygLiseLnAn (1)

334

AansAnENd 2
LAndsaud Iy
Gotssu Anwhly mneauwiiulanuaydeem) (3)
Sriauiden Anwiald mnanusihviulanuasdsag (4)
Mwdanguilon1sUsznaua1n
Gundadu Anwinly managuniezuasyinuenisdeans) (3)

%39

AWIFUTLAUNA AT UNISANWILTII@WINGINTS
Gudsdu Anwvhly maneguriszuaginuensdeans) (3)
Fdafuidon Anwivild mnansuinisdanunaynsiFeus
NASUJUR (1)
Wemanstoyad miuTinusediu Guunu)
u’imﬂssmﬁ'aé’qﬂmLLaséﬂszﬂaumﬁLﬁaﬁm Avnw)

334

3 BUIYNR

3 BUIYNA

>3 yinein

3 WA
3 BUILNA
3 WA

18 #28An

3 BUIYNA

3 PUILNA

>3 N1IUAR

3 BUILNA

3 WHYnn

3 BUILNA

18 #28An
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¢n.204
15.240
18.243
15.242
¢e1.208
¢e.209

Fvnentedu awndvienuianssauazandudusznaumslusygiiniaguunlus

dd.211
dd.212
ded.221

Qe
2

(=]
=
=b.
N

AMASYUN 1
N1SUSUISESNANDEWINGINT

a

wsugRaniisgenanslan
TinwrAdnoaiiieewinn
winnssunsuAUgyiunsAnlfiNe Ny
N1300NLUVULBUNEESITUE
NTITLNNEIANATERT

593
AMAseun 2

53A9ER15VEN

weluladwazuinnssulunisusenaussnag

MRz InnssumsdsnuLaasygialuauginia

1 g a
GRAVRIENIE B!

Ay NBNUIAU 1919919NN15ANNISNISVIDILNE

del.231
de.232
¢e.233

ABUBNUIAU A1V WBNANITINNITNSWEINTNIIFIAUIAUSTTU

ded.241
dd.242
¢e.243

gel. xxx
g1 xxx

gel.xxx

9NANMNITUNTVDLNYINAZUTNNT
plifansuagnIng1nsNIviot e’

WinNssuNNTYiegIYAAdva

VUNIHIAUTAIUGTTH
MINAUIATYFAIETETIA

ﬂ'li‘U%‘Vi’]iQ’]uaﬂﬁﬂ3LLaSﬁﬂ‘iﬂ‘5l’§U38ﬂa‘Uﬂ’lﬁ

v nenasn (1)
v endsn (2)
v ndands (1)
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3 UBAN
3 wuIwAn
3 UBAA
3 wuIwAn
3 UBAN
3 UBAN

18 #u28nn

3 BUILNR
3 UUILNR

3 PUEAR

3 UUILNA
3 UUILNA

3 PUAR

3 waenn
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3 PUIYNA
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3 YULYAR
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]
)

wun 3

Qe

=3

AMALBEUN 1

Fvnentedu arwndvienuinnssauazaandudusznaunislusyginiaguuilus

de.321 N139ANT555NARNA 3 wiein
dd.322 Tomamaudstunaassgialuougimaguniilag 3 yefin
4a.323 wiswgiadiTerlumsianuilusyniniaguiilos 3 y3ein
da.314 fotafuuaznguunemsgsnialusyniniaguinlusuasdu 3 yhefn

AU BNUIAY F1UIBBNNITIANITNITVIDUNY?

dd.331 ssfaamsndnlugamnssunisviondien 3 yefin
fe1.332 uleune NmineLaya3esTTINTYiDuTieddy 3 dgin
de.333 mMavieadieaguuuulngl 3 wihenn
ad.334 Qﬁﬂzgmwﬁmf‘imﬁamsﬂ’mmui’mﬂsiumsviam,ﬁm 3 N2EAn

ABUBNUVIAY F1UIBUBNNITINNITNSWEINTNIIFIAUIAUST U

aa.341 ARFUINYINUNIFIANITNSNEINTNISTRAIUTITN 3 8NN
de.342 NANDIANSAUNTHALNAIRLLAL TAIUETTY 3 wihein
ad.343 N1TINNITNINYININFIALIAUSITA 3 Nuwin
dd.344 TWUFTTUTINATELALRNE NN TTUINUTTTU 3 vidlein
aEl XXX Jeniden (3) 3 wiaene
A XXX Iuaenas (2) 3 Miaenn

594 18 WUQENA
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ANALBBUN 2

Fwnentedu anundvienuinnssunazanaundudusznaunmslusygiinaguniileg

aa.324 Audgunedsnuluoyginaguiilyg
@d.325 MIIATIEALATING
da.326 lassnuuinnssugusenaunislusugiiniaguunles

A NBNUIAU 1919918NN15INNISN5VIDILNEA

&e1.335 N139AN1335NINITHOUNLIRINA
aa.336 HUsENOUNSYiBaLNY?
aa.337 lAsanuUUInNITUEUTENBUNISINUNNSYIBATED

AP NBNUIAU F191990NNITANNISNINYINTNI9HIAUIAIUSTTY

ad.345 walulagiun1sdnnig

4d.346 N3LUIUNITOUSN AT NETIANIANN I IWUSIIY
aa.347 AUUUINTIANTNTNYINTNNFIAUIRIUSTTU

Adl. XXX v enasn (4)

Adl. XXX v wanidan (5)

33U

v

3 BUIYAR
3 UUIBNA

3 fUIBNA

3 UUIBNR
3 BUIYAR
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3 BUILNR

3 PUEAR
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3 UUILNR
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JUUN 4
AMASYUN 1

sUuuUil 1 3vln

XXX o0 (1)
XXX 10 (2)
XXX Jn (3)

sURUUN 2 J1AUHUR

da.501 nsiRIANNEINNsanUNsU URNUluesdns
ae1.502 N5ANYINIY
aa.503 duNuINIANYINIY

sUuuun 3 Anwduadndignuias
de.504 nsAnwdasy 1

ERE

AABeud 2
ULl 1 eln
XXX vl (4)
Xxx Fwln (5)
JUMUUT 2 FnaUfla
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3 BUILNR
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4.3.2.4 A195U1YS187YN
AuAnwINa Ll

UUINAUMNUTANLAZHIAN
15.101 Yan awdeu wazlne 3 (3-0-6)
TU101 Thailand, ASEAN, and the World

Anwiusingnisaindrdguestan endeunazlne Tuliinianisidles taswghe deuimussu

Ingldnsounuinn nau wasseilouiTensdiaumans iuni1seiusetazenfingeanIunisol

=

vidaynnaildfuauaule WeliAnyuuesdoaumainnatsuaziirlannududeunduiudiu
nelaniismdriinana (GLOBAL MINDSET) anunsafiimionseuaindeiiunazidalandeiilng
Tnsawanatu

Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and
raising examples of situations or people of interest. The purpose of this is to create a
perspective of diversity, to understand the complexity of global interrelationships, to build a
global mindset and to be able to challenge old paradigms and open up a new, broader

worldview.

261,101 NUYNVUNUNITENTLAULATHFNALALHIAY 3 (3-0-6)
CIS101 Community Capital for Economic and Social Upgrading

NIRRT A NN SN N TN F AL TR LS TTULAZ N NN TEITUTIR ANt
LurAn 33113 nsruaunslunisianisyugruiiesnszduiasygRauazdeal n¥ouviaanunan
ponuuULARluMITRILIATYsRaLArdsRLeandgmIAUEINaY warnsiaunTSaEuluseiy
YUYY

To study the concept of community capital, both social and cultural resources and
natural resources. Study the concepts, methods and processes of community capital
management for economic and social upgrading. The students, being able to design
concepts for economic and social development to reduce poverty and sustainable

development at the community level.
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2a1.102 deaulnelulanatelvy 3 (3-0-6)
CIS102 Contemporary Thai Society in the Modern World

nswasuwlasmesdndlnenglanssualamfiuduaznsiuasuiuamiauesygnanig

= v 1Y)

Woslney ‘U'ﬁzLﬁum\‘lﬁﬂﬂmﬁ'mEJ’J‘UaﬂﬂUﬂigmmmmﬂﬁ]u AIUMABLEN LLazmmagjﬁﬁqm
UsngnsalaienisdseuiuadeiiAaturiduiuiidouazsuun anuduiusseniadesazsuun
AsBUARUMSABLLaTTMIMsEnLarsULuunslEin n1suslne Fndsedriuluidesadelns
wazyUUY UL ARTTA

Social transformations of Thai society undergoing the process of globalization, and
Thailand’s political and economic transformation. Current social issues relating to poverty,
inequality, and well-being. Contemporary social phenomena occurring in rural and urban

areas, rural-urban linkages, including changes in livelihoods and pattern of living,

consumption, everyday life in modern cities and rural areas in digital age.

25.103 1a1TenzTusansauae: Ju didu 1w uagldviu 3 (3-0-6)
CIS103 Contemporary East Asia: China, Japan, Korea, and Taiwan

AndmUsgiiaanslaeodvvlveneengiusanadelny Wawinisuazaiiy
WasuuUasswadevesdu gUu inudmile 1nmals uazldniudaue a.d. 1945 saumisUseiay
dfyvosalenyiusenluniadanissud 21 loun n1studuuuidiunavesiu Fufninuu

AIUALNTINYE karANNAEULUAINIIUTEYINT LATHENT ULavdany

A concise historical background of modern East Asia; contemporary developments
and changes of China, Japan, North Korea, South Korea, and Taiwan since 1945 critical
issues in twentieth-first century East Asia consisting of the rise of China, peace on the

Korean Peninsula, and demographic, economic, and social changes.
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1611.105 Ugnilspnufauaziineedusenaunis 3 (3-0-6)
CIS105 Cultivating Entrepreneurial mindset and skills

anuduguszneunsluniisuniasguazienvu nmsldmnuAnuuugsznounisiile
wanalemauarasenumliuinues v Lazesins Mnved niunsnausugsialn

Entrepreneurship in public and private sector organization. Using entrepreneurial
mindset to search opportunities and create value in both yourself, your team, and your

organization. Practical skills for new venture planning.

o

961106 A13zguuaznasldain 3 (3-0-6)

CIS106 Leadership and Influence

[ L

afennggidmiunisdsundandAy Wauianuaiuisalunisiiuagliiugig

o

HIuMsusIndy nMsadiusiing wagnsAalenagns witanisunluniefianudauds

Create leadership for major change. Develop abilities to lead and influence

through collaboration, coalition building, thinking strategically and conflict.

2E.110 AUIEAUHIAY 3 (3-0-6)
CIS 110 Law and Society

anmdsanlnonazdenulanluiagiu nsruanazdszinunisdnulnouazdsaulan
Tutlagdu Amnuaenndovesngraneiunsekadinulnewanszuadenulan wuiAangmueiuday
A5 AN WAaZANUENBNIATBIYAAARIUNMINBAINAkATNY Mg LNy ﬁugmmm%’uﬂﬂuma
wiswarluniaogwesyanalungrinelng nsguiunisyisssuveslnefiAsadeiunisassdin
wardeay npranefiisatestuaulszuiaaraiafinisnisdsny ﬂgwuwaLﬁaaﬁuam%méLLaz
ningaunsilyan ngmineifeafvdannden npvaneifeliunisiuasesdeyadiuyana nguu e
9u 1 Maenadosiuuiunlanuazdnulnelutlagiu

Thai society and world society at present Current trends and issues in Thai and
global society Consistency of the law with Thai social trends and world social trends
Concept of law and society, rights, liberties and equality of persons under international law
and Thai law. Fundamentals of Civil and Criminal Liability of Persons in Thai Law .

Thai justice process related to livelihood and society Laws relating to vulnerable people
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and social welfare Copyright and Intellectual Property Laws environmental law Laws on
personal data protection and other laws that are consistent with the current global context

and Thai society.

En.111 wUIRRINE8ALTIEY 3 (3-0-6)
CIS 111 Concepts and Theories on Suitability

ANUNINY MANMS UTUEN WUIAA NgEY 8ANNITAl KAENINERNYBINITHAINIAN

0O Y a [ s

diinAanedenuaanieing q sefinnsaniinnuduiusiferdesseninsdadomenenm wesugha
daa Yamsssn nadlesiinadensiaun gnsmansmaiaun wagkansznuain nsiaLn

The meaning, principles, philosophy, ideology and choices of development from
the various schools of thought in social studies. The course considers the relationship
between economic, social, cultural, political, physical factors that affect development;

Development strategies and the impacts of development.

NUIRFUNIBLUALIINYEN5HRENS
25.106 AMUANES1SATIALAZNNTHOENS 3 (3-0-6)
TU106 Creativity and Communication

N5EUIUNTARDENEE19A55A TaefinsAndainndidussdusznouddy waznisdeans
mnuRafinaliAanadugriodavnzaunuusundany Tausss anmuinde sisluszdu
UAAS DIANT UazdIny

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels
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¥5.116 wywdiuAavz: iauRad auns uazRauznisuans 3 (3-0-6)
TU 116 Man and Arts : Visual Art, Music and Performing Arts

Ravy UnumLazANuduRusvesAals Auiauin1svosywd dnuLazdunndeu
Tne@nwinuanuAaunssudiuirudad aued uasRausnisuanidaduduandeimusssuuay
wvsdayvesuywend dissuaslavssinvlunuAvesfiasaigysvaunisaivenu lansnnsed
LLasz%ﬂuquw?ma MnwanufaUnssuusazUsznn deliAnsaion anudusy uazanudiin
Tunauivesranuaunssy Taslanzedids IHi3ouiidvinavesfatzdordouuazmsmsedin
YoAulng

This course is a study of art in relation to its function and the development of
people, society and environment by focusing on various creative works, such as visual arts,
music and performing arts, depicting the culture and perception of mankind. The course
also aims to instill learners with real awareness of art values through personal experience,
and also the appreciation of the aesthetic values of creative works. An emphasis is placed

upon the influence of art on Thai values and the Thai way of life.

261.109 lennsain edenguiuuity 3(3-0-6)
CIS109 Intensive English Grammar

hensalnwsenguluseaua 18 uazdszlon Tuusuneanee) Weldlunsimuiinegnis

WeU Lagn15871uL AU A UNB UM UAIALANERNS

English srammar at the word, phrase, and sentence levels in variety of contexts for

writing skills development and reading comprehension of texts related to social sciences

2WN.112 AWDINEEINSUTIANAIENS 3(3-0-6)
CIS 112 English for Social Sciences

Na35N1591UNINTUFIUSUNITEIUTABINITNEIANAIEAAS N1SENITNBZAISITEUTN

dAny waznseiunelagldveyaaindnenuy

Reading strategies required for academic reading in social sciences; practice of

essential writing skills and oral discussion using information from the texts.
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261113 A9 ENEN1TUIZNBUNTN 3 (3-0-6)
CIS 113  English for Careers
la59a519 Annt drwrunwdinguivensdeansiuditnauwaznisinsegsia

The structure, vocabulary and language functions used for communication in

office and business transactions.

WEN.114  AHIFUITAUAUSIMIUNISANBUTIENINGINTS 3 (3-0-6)
CIS 114 Elementary Chinese for Interdisciplinary Studies

mmﬁﬁug’lu%ﬂmsgamiﬁaEm’lwﬁuﬂa’m FLUUNUBULALNITOONLHNIUINTFIU
AM1AUNAN BeuidiuUsEnauvesiidnwiIu dndun1sileudidnysduuseana 300 #3 91079
AMdmilazunaunuly farunissumuglufunsilinaunun sasasuiesndlalulassaing
Lennsalseauiiugiu

Fundamental communication knowledge in Mandarin Chinese. Pinyin system and
standard Chinese pronunciation. To learn the components of Chinese Characters. To
practice in writing apporoximately 300 chinese characters from vocabularies and general
dialogue. To practice in reading along with conversation. As well as to understand in the

fundamental and grammatical structures.

281.115 AMWIIUTLAUNANNEIMSUNISANYMTIENINGINIS 3 (3-0-6)

CIS 115 Intermediate Chinese for Interdisciplinary Studies

= v v =

AnwididnusIuUsrund 400 A3 HnHuinyen1sila N15YR 1158 1ULAENITWEUTY

1%
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Usgleandudoudu  Anwilassadishiinsalseaunarandidgy 9 angldsddnngsnsounqy

AanssuE1g o Aeludinuszdriu “a

To study approximately 400 Chinese Characters. To practice in listening, speaking,
reading and writing skills in more complex sentences. To study the grammatical structures in

the intermediate level from the vocabularies covering daily life activities, etc.
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NUINANAAIENS INeAIEns wazimalulad

5.103 FanfuAudu 3 (3-0-6)
TU103 Life and Sustainability

v s ! (%

ﬂ?iﬁ?”]l,ﬁu%aﬁlaﬂl'lﬁL‘Vll’lﬁuﬁUﬂ’]iLUéElULLUﬁQ"UENIﬁﬂ Wrlapudusiiusseninamain 999
535UR NywE wavasInds edanndeuassaine malindinu wswshe dauluanudouduas
MsuUsiAsy raendueIdnLIMSIngImansdanndon Mihlugnsuuasuiadingainu
Fedu

This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and
resource use, consumption and development, and environmental constraints.Furthermore,
an examination of social conflict and change from the life-cycle perspective will be used to

develop an understanding of potential solution pathways for sustainable lifestyle

modifications.

15.143 wywdiudauandon 3(3-0-6)
TU143 Man and Environment
fugususzuuinasssurduazaysdaiisiu Tndnstissdied Ujduiudseninedem

uyuduardunndonveslan ufsansgnuvesingmaniuazveluladfifidoyszansungud szuy
TASTIUYIR AUNAINUAIENIITININ NaTY ﬂﬁLﬂgﬁJuLLUa\iﬁﬂWWQﬁaﬂﬂﬂﬁ VUrYaNoY SRNERE
UNTIY WaENYNUR

Fundamentals of natural and man-made ecosystem, biogeochemical cycles,
interaction between human society and global environment. Topics include the impacts of
science and technology on human population, natural ecosystems, biodiversity, pollution,

climate change, solid and hazardous waste and disaster
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15.153 pauRunesilosdudmiudnurans 3 (3-0-6)
TU153 Introduction to Computer for Social Science

psAUsEnoUTid1RYYosszUUABNTIAeS 8131as wonlduas doyauaznisUszanana
flugnunisieansteya seuuinterns Sumedidn vdnmauidymideneufinnes nsUszgndld
%SWG?LL'J%TWL%%EU AUUaanne ﬁ]ﬁmusimuazﬂa%maﬁLﬁlaﬁaﬂﬁuﬂ’]'ﬂ%’ﬂ’]uﬂauﬂ’smail,az
JPUUATAUNA

To study the essential components of computer systems including hardware,
software, data and its processing; basic data communication, network and the Internet,
principles of problem-solving using computers and software packages, security, ethics and

laws related to computer usage and information systems.

28m.104 msileulusunsuitediaszidoya 3 (3-0-6)
CIS104  Programming for Data Analytics

nsBeulusunsy Python wagmsldlugafisnduduiunsienesitoyaurnisiudi
foyauisnindlatouanasdidayadeligld InedAnuifidiuiendensieuannsolunindeu
Tusunsuilugu Tassadnsdoya fugiunsmuguiuneuisuszmnana nsaduaslfouluga ns
tiddayaanliduazgiudoya maleseidoyafiugiu nsdanisteya ssdusznaunisaiig
wnunil uaznsdsayanelvily

Python programming and essential modules for data analytics from data loading
to knowledge extraction and understanding. Students are able to use programming
languages and understand data structure, algorithms for data ingression, data analytics, data

manipulation and visualization

281107 udanssudayauazgusznauns 3 (3-0-6)
CIS107 Innovation and Entrepreneurship

ANTINULNIINYIMARSUaTUIANTTUToYA NAYNSNTATIANITIULINSINE AN TIaY
winnssudeya quassalumsiauningrmansiaruinnssudeya anunieuniingieansuag

winnssudaya N1sUIMINMSUAsuLUaINHansENUveingImansharuinnssudeya 1Aseasng

]
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99ANS TMUsTIN wardnuuzgundluduinnssy n1sfnuligauinnssy wuiAnugiuves

wsaailefldlunsuszidulonia uagimuiesanslvi waziuiniamslduuanillunisussendiu

lanauaganIuN13aira9g5n993e Walmuavanunsodeaswinfngsnalude laegeiiussdnsam

38



Data Science and Innovation Capability. Strategy for building innovation capacity.
Barriers to innovation. Innovation Readiness. Manage Organization Change resulting from
Innovation. Organization structure, cultures, and leadership for innovation. Sustaining
Innovation. Fundamental concepts and analytical tools that help assess opportunities and
develop entrepreneurial ventures, and how these concepts and tools may be applied to
real world business situations and opportunities. Develop, define and clearly communicate

a new business concept or initiative in an efficient, effective and compelling manner.

NUINFUNNTUASTINBEUVIaUIAR
€5.201  AUIMeNITRUGmIuyAAa 3 (3-0-6)
TU201 Financial Literacy for Individuals

Fouditugiu vénnns arudidyuaziuamianaaunsiuiednuiediansld
i3oedlonenisidu muﬁ’qmwﬁﬂmm U52naUnie MATANIIAURIAULDY MATANITINUANUAITHY
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9 1 S $14 wazdaenenenua maliansinassiuseuwazn13amuULUY DCA nAllAUIHIT
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Fan13nil wadansfiniiuoss mﬂﬁﬂiumsmmwuﬂiwﬁﬂﬂﬂﬁﬁuiﬁuﬂﬂaﬁisum AU
nannsnazaudrduesu iy nasygianeliivsdodenulng Wedeumiuszgndliluns
ANTITIN

To learn the foundations, principles, importance and guidelines of financial planning
for life goals, the uses of financial instruments, together with self-discovery techniques,
financial planning techniques including how to earn, collect, use and invest money, savings
allocation and DCA investment techniques, debt management techniques, savings increase
techniques, personal income tax saving planning techniques as well as the principles and
importance of the Sufficiency Economy Philosophy in Thai society in order to be applied in

living.

¥5.209 A5 19UAUTIAINTAUNAITUNY 3(3-0-6)
TU209 How to Write a Successful Business Plan

Fruanusiagyinulunisaiiaunugsia msialadmunggsiaveswnuies nseuIunIsAn
NITIATILVANINLINTONUALTTNITTHUMNUGIAD NTAATIANTAURANYIA 9 wagUszaunsalng
NngitUszauamdIsaileaiseumieslunisihgsivedadisyavsam

Business Planning fundamental and creation skill. Understanding and realising

business goals and impacts, thinking processes, business environmental analytics, and, how
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to write business plan by exploring various case studies and getting direct experiences from

successful professionals and entrepreneurs.

761.108 msiiudayauazn1silisuseauidvinisnisdauaans 3(3-0-6)
CIS108 Data Collection and Research Report Writing on Social Sciences
wannsduaiuaziudeyanisdaumans nisivuaiite dngusyvasd wazvaunly
NSANYY AITNUNIUITIUNTIN N159719D9 maamwﬂu’umau EULL‘U‘U LazYIN¥ENSWIUIIBIUIBINTG
VNREIRUAERAS
Principles of research and data collection, determination of topics; objectives;
literature reviews; referencing; procedures; formats; and research report writing skills on

social sciences.

NUIANITUINITHIANLALNTSITEUFAINNTUHUR
¥5.100 walasnunisastianideyin 3(3-0-6)
TU100 Civic Engagement
Ugnilsindniin unum uagmihianuiuiavevveanisiduaundnifvesdsaslugiuy
wawladlaniiunszuIunIInaInmaIeds 1wy nsusseny nsefiusiensdliAnendieg garudusiu
TnotindAnwazdeadmilassnissaussd welimannssuy vielinnsivasuudas Tulssifuiaula
Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of
various case studies and field study outings. Students are required to organise a campaign

to raise awareness or bring about change in an area of their interest.

¥5.200  waulasfunrsasiloudlgmilageanuuunisiseuiias 3 (3-0-6)
TU200 Self Design Civic Engagement
Prerequisite: 14l
nsiauruaiaudunadedussueutssrsulneiifionaueadunsudlalymaes
Haew BoudiEnmsasileudtiamineg Aintuludsaudaenisasiierh lnseenuuunszuauninious
WaEMTINHATINAUD1R13I oY

Prerequisite: None
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The development of citizenship attitudes in a self-reliant democracy in solving
social problems; Learn how to take self action to solve problems in society by designing the

learning process and evaluation in collaboration with instructor.

v nani
FYINY
§n.200 Ingmansdeyadmiuiinusedniy 3 (3-0-6)
Cl 200 Data Science for Everyday Life
arusidoafuiinafuinermanideyaniuddyuasiiinvesinemanitoya nanseny
Yosingmaniteyafuinyszdriu amsimvesnisysanmsamal nmsideslesveamanieing o
famadudsnuenansuagmalulafasaumadidetu nszuaunmslunsdszgndnig o ulas
lindnveaingreansteya Usenaumiey n1sund1teya n1swssudeya n193ATIERUYA LA
NsuanININYoLA
Introduction to data science, importance and history of data science, the overview
of knowledge integration over social science and technology and how they are related. How
data science is affected us in everyday life. Steps in applying data science in real works

including: Data acquisition, data preparation, data analysis and visualization.

&n.202 u’?mnsiuL‘ﬁa5~1ﬂutl,axé’ﬂizﬂaunﬁsuﬁaé’eﬂu 3 (3-0-6)
Cl 202 Social Innovation and Social Entrepreneurship

waAnuaznagnsvesLinnsudsauiionaulandanudeinisvosdiny waAamalulad
foundu unAnuasnquifuszneumaiediny msthmeluladluldudledymdsny anueinau
LLazaﬂﬁsﬁUQmmw%’?m

Concepts and strategies of social innovation in order to solve social needs;
concepts of reverse innovation; concepts and theories of social entrepreneurship; case
studies on the use of simple technologies in solving social issues, poverty and raising the

quality of life
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6N.204 AUINITTINANDENINYINTS 3 (3-0-6)
Cl 204 Business Administration for Interdisciplinary Studies
ANTUNRUY ANWUE pAUISTAT VBIFINT 'iwﬁwﬁﬂﬂ’]'ﬁﬁugmwﬁﬂmw?wﬁﬁﬁﬁa

FeUsENaUMme N153AN1T N159AIN N3N Warn15UYT wenantuasAnwidadeniewnuAsygie
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msifleanisunases ey Tausssu iudu Jedsmarenisusznoussia vistieldidunuanisly
nsAnuAvnEug Aol

The meaning, characteristics and structure of business including the basic principles
of administration which consist of management, marketing, finance and accounts. Aside
from these topics, the course focuses on the study of economic, political, social, and
cultural factors, which affect businesses and can be applied to the study of other
disciplines.

a a

¥5.240 AswgnaglisgAranslan 3 (3-0-6)

v o9

TU240 World Geopolitical Economy

AnwiAuduiusIendnagisyaans wswgna Anuduiusseninsenelugiinia
wiswghalan Jgynngiisganans unigunannaasegia anudaudaseninauseme Lazulouienis
iwswgRanaznTilewewmsuanianinadeussmanie 4 wu nmsldulsuiseenviniiies
wlevisnsadlneniedsny [udy

A Study of the Relationship between Geopolitics, Economy, Relations between
Countries in the Region, World Economy, Geopolitical Problems. Economic Superpower,

International Conflict and the Economic and Political Policies of the Great Powers that

Influence Countries such as using Soft Power Policy, Social Sanction and etc.

¥5.242 uInnssunswildynnAunshageeanuwuy 3 (3-0-6)
TU242 Design Thinking and Innovative Problem Solving
nsUszgndlindnnsiugiuresnsdaidseeniuulumsudtlaymessadisassd wuadhs
anudlaruudastunouveinszuiunsuasasesiolunsiiisedinsesnuuundeunsdfn
The Application of Fundamental Principles of Design Thinking for Creative problem-
Solving ,Emphasizing on the Understanding of Process as well as Cases Study and

Experiment with Expert Coaching.
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¥5.243 VinweAInoaiioauinn 3 (3-0-6)
TU243 Digital Skills for the Future

Boudinuennslinaluladidia nsiuazldde (Media literacy) inwelunisldimalulad
Wien1sinse de415 Wien157%191u5907 Y (Communications and collaboration) ¥nwe

aa o a [ IS

Awansalunisldnava wiuduendnuienu dnnisquadnanvalrnududinululanleves

v Y

(Career & Identity management) inwgn1slainaluladf@avia (Digital literacy) [ lawmalulad

[
aa o

Adviaiugu Tdgunsalmesnusaviale vinwensldfdviaienisiseous (Learning skills) vinwenisly

v 1

Yoyav1iarsiiieusslowididsivanis (Digital scholarship) wazinwenislddeyadiians
(Information literacy)

Learn Digital Technology Skills, Media Literacy, Skills in using Technology for
Communication for Collaboration (Communications and collaboration), Digital Skills to
Support their Career (Career and Identity Management), Digital Literacy, Understand Basic
Digital Technology, able to use Digital Devices, Digital Skills for Academic and Information

Literacy.

6n.208 N150BNUUVUIEUIEISITUL 3 (3-0-6)
Cl 208 The design of public policy

wfn nguiiisadestunseenuuuloveasisagiviunagesemea uazUfiing
Tunnseenuuuulevisasisareiosiu Wos Ussna o1y ulsuvienisnisiine ulsvienng
iwswgha dauuagnisiiies ulsuisduwnndeu ulsuislunisdanisdefivh weuisaisisuge
UlBUIBAITTANITNITNGINTNIFIALTAUSTIN 18

The concepts and theories related to the design of public policy both Thai
government policy and international. and practice in the design for local government and
central government policies such as educational policies, economic policy, society and
politics environmental policy, disaster management policy, public health policy, social-

cultural resource management policies, etc.
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dn.209 N1IILNNAIANAIENT 3 (3-0-6)
Cl 209 Social Science Research

U5y agnann1sd A Ueen1saiaeadnusNINdRNeEns AaonIuIAINIeveenIs
FWenedann SamieRnedessifeuitidemunuimwenTITendn 2 uuams Ae M3ITeil
U3un uaznidedeannin aseumquauintstvuailom msdssaunside nnseaniuums
3o manawlunsiiusivsudeys wazuwinslumsinszideys

Philosophy and main principles of social science knowledge building as well as the
aims of social research as well as to study the research methodology according to the two
main research guidelines, namely quantitative research; and qualitative research covering

from problem determination research question research design Planning for data collection

and guidelines for data analysis.

Lanu'i'mnsiuu,axﬂ'a'mLﬂuﬁﬂsxnaumﬂuaqgﬁmﬂduﬁﬂm
v enUNAY
d8.211 gsnaansnaw 3 (3-0-6)
Sl 211 Startup Business

Snwazninduaniindn Jadedvilansusndusandeduman Ineduedauain
nsvuIuNMIAndeenuUy Midssduladeidesiu mssmdulefeuuutinamu Geudnsdamsv
Swirdluseiuyszimne Qilna gnaralan

Characteristics of startup and key success factors by using design thinking process,
evaluation initial and investment idea, studying startup cases in countries, regions and

global levels.

d8.212 walulaguazuinnssulunisusenaugsna 3 (3-0-6)
SI 212 Technology and Innovation for Business

anufmvthdualuladuazuinnssuifinsinmegsnaiilutagtu uasdueiedle
fanunsathundsggndldlunisiauidud vinisuagnisinnisgsialulanounasld 1éud fieng
younalulad Al Blockchain, Data Science, Metaverse 1Jusu uaﬂmﬂﬁ%ﬁﬂwﬂﬂsqa%ﬁnﬁugm
warauniouvasUstmaly GMS uagdu InfinslduasiinnamdeusenissessuanuiUdsuuas
auwmalulagluszeaule

Illustrate the advance technology and innovation that can apply to the product and

service development. The course will concentrate on how to apply new technology for
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business agenda such as Al, Blockchain, Data Science, Metaverse. In the meantime, the
course will unveil the potential and infrastructure of countries in GMS and China in order to

clarify the development scheme.

a8.221 aswauazuianssumsdsauuaziasugialuoygiinaguilumasiu 3 (3-0-6)
Sl 221 Socio-Economic Development and Innovation in GMS and China

mﬁﬁwmmaé’mma:ﬁLﬂi@gﬁﬂiua%ﬁﬂ'1mjuLLajﬁfﬂmLLaz%uImaﬁﬂmmuumuﬁmmw%a
WlguUIeNIATT UNUIMVBINIALBNTU NTNEINTTITUYIALALNITINIINGIUNITENTLAUNE AL
sudafnvuualiumedsnunassgivlunguussmammariiioadauTanssumadnaliaenndasiu
mMadguutaseganiweavalulad madleauaziasugialulan

The course is to examine the socio-economic development in GMS and China
through national development plans or national strategies. The role of state and private
business sector are the key actors. Furthermore, the trend in economic and social
development are to be explored in the decoupling world discipline.
#6.321 N133AN13FINARING 3 (3-0-6)
SI 321 Digital Business Management

LLujﬁﬂﬂUWNLﬁuéﬂﬁzﬂ@Uﬂﬂﬁ N133A31LMLBNEN9G3AI Mé’ﬂmﬁmmsqiﬁﬁ]ﬁdﬁLLa’NmNa
flsuargsfaiiiedany nsUszliuanwwanden n1sidenaingsiauasiusus NS TouLNugIAa
nagnsvsnIseata saenduinuensliineluladene Wilusedulsuna uazndniaguiilos

Entrepreneurship concepts, SWOT Analysis, Business model, Social Enterprise,
Environmental Scanning, Digital Business branding, Business planning, Marketing strategies

and technology skill in Thailand and GMS.

ad.322 Temamsudsdumaasugialuaygfiniaguinlug 3 (3-0-6)
SI 322 Economic Competency in GMS
wnAnuaziaiesdenlflumsiesginilenianiagsfa sufuedesloatela 1wy seuy
miaumﬂgﬁmam%uazLLmﬁmLLazﬁﬂm‘ﬂ'ﬁﬂLid]uiuﬂﬂsi%%esmLLa:ﬁmiﬁ’mu LU YINBENNNITRY
The concepts and tools used to analyze business opportunities, which including
modern tools such as geographic information systems, and concepts and skills needed to

live and work, such as financial literacy.
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78.323 iasughadidealunswaunlueyginaguminlas 3 (3-0-6)
Sl 323 Green Economy for GMS Development

WAIUINITLATENAETEY @105 USHUNBUAILMTDULAE LANANNAUYBILLIARLATENAE
Wenfuesegiavgudgu (circular economy) WagkAsegnaganim (bio-economy) T3889NTAHY
wlgugAInaIwasUaTnie

The development of a green economy, the similarities and differences of the green
economy concept with the circular economy and the bio-economy, including implementing

such policies and restrictions.

d8.314 davsAunaznguuneniegsnaluaygiiniaguuiluauazauy 3 (3-0-6)

SI 314 Business Regulation and Laws in GMS

[
v v U

ngvuneuazseioutaUesduniegsnalumuduiusniuasugRavianIun1sALaEN 158 99U

a

grhelsena SudanmsanfuuloviemaasegiandunseuminiAnagnyng
Business Regulations and Laws in economic relations both international trade and
investment including the implementation of economic policies in both bilateral and

multilateral frameworks.

§8.324 ArwdaBunedenslusugfiniaguinlos 3 (3-0-6)
Sl 324 Social Sustainability in GMS

LUIRAALTNAINNIEIANAIUNTOU SDGS Iuﬁuﬁaqﬂ“ﬁmﬂejuﬁﬂm AANIINITW U
NineNsUYBIlUAIUNISANY N13lldaus mM3dnnstmanueinausandeamiidenloiu
Tymnedeny iasugianaznisidedlugiinie wionvdAnwlemalunsimunuianssumadeals
Ransanniidiiuannsdfinuiuiiduuuy

Social security concept based on SDGs in GMS, Direction of human resource
development in education, Participation, Management on poverty and other problems
related to socio-politico-economic condition in GMS, and Opportunity for developing social

innovation.

46



#6.325 N15ATITALATING 3 (3-0-6)
SI 325 Project Analysis

Whlawazanunsamnszuatiuan snsianan yaA1Uaatu yarowian SnsIHANBULNY AN
dousian dunuuazrauszlen uarldiBnsivmizauiieUssidunnudulldveddasins Ay
AuAwadlasents ufsannsasFoudieulasims deidenlassmsiuanganiuingussasdls

Understand and be able to find cash flow, discount rate, present value, future value,
rate of return, depreciation, cost and benefit to be able to choose appropriate methods to
assess the feasibility of the project and compare projects to select a project that is suitable

for the objectives.

d8.326 laseuudnnssugusznaunslusygiiniaguuiles 3 (3-0-6)

Sl 326 Entrepreneur Innovation Project in GMS

]
[ o

mshlassnunnUssnudymnauladienmuisdndasnidnenwlusaialusygiinnagu
Wl

Developing a project to propose potential product(s) in GMS market.

Ay naniaan
g8.411 n1sdanisladainduasiadldgumuluiunazaugfiniaguiilas 3 (3-0-6)
Sl 411 Logistic and Supply Chain in China and GMS

AUULNY 1ATIFS1S ANYAUY MADAIUAIINAIAYLAENITIANITIEULLATdaRAndLaWIele
gUmu Madflensuimstanslusunniadeudie nadeu uazanudenlomosduiuazuing
paonuteyatnaIingg sErinaauiiieliiusransamdudunuuaznalunisneuaussio
AUABINITUAZNTNALIANEATNNIINITUIITY

The meaning, structure, characteristics, as well as the importance and management
of logistics and supply chain, for managing the circulation and transfer of g¢oods and
services. Including various information between institutes that provides time and cost

efficiency in response to the competitive advantage.
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d.421 n1sduaznisasulusygliniaguiinlas 3 (3-0-6)
Sl 421 Trade and Investment in GMS

wswgRvesUssmdluayginiaguusitiles arwdiudeniaaswsiseniassmalungs
Uﬁzmm%ﬁmmjuﬁﬂm UNUINYOIUTENANNE LN AT A ILAY BN TTEIeUsE N 3]
m'@mj:ml'isLﬂﬂaqgﬁmﬁduﬁﬂm ﬁﬂmﬂé’mmwgﬁﬁ] N1 MR UAZNITUIANT shuvislena
LLazévmmiﬁﬂ LLazmsammaﬂlwaiuaigqﬁmmjmmﬁﬂm

The economy of the Greater Mekong Subregion; international economic cooperation
in the Greater Mekong Subregion; the roles of the superpower and international organization
in the Greater Mekong Subregion in terms of economy, trade, investment and service, as

well as trade opportunities. And Thailand's investment in the Greater Mekong Subregion.

8.422 wadamaiasugiauaznaidioslusugfiniaguiinlag 3 (3-0-6)
SI 422 The Dynamic of Politics and Economic in GMS

annsuaynTUasullamnanisides mmé’uﬁué’luwNﬂ'ﬁlﬁaﬂuﬂejugﬁﬂflﬂduLL;J"L?’]
Tg ufannuduiusuazmsduindoumasasugiariluaruangiinia nqunauseloi lassadhs
masswgia nadies ulsuemstmuuazauduiusdeualuiiuiidnadniduadontsiam
Uszinalumaasygiakasnisiio

The course aims to illustrate the dynamic of politics and economic in GMS. The
subject explains the relationship between internal and external regional relations, including

interest groups. The impact of the relationships are to be explored.

a6.423 winarunanuleienziusanidesla 3 (3-0-6)
SI 423 Great Powers and Southeast Asia

unuIMuaEAnuuzYaIN oS tunguUssmae denz Tueanidedld weain
Usiaumnusindouaraudnuds muﬁgmi’;ﬁ]aauﬁaﬁ’whm fifdvsnasenstvuaulouieuas
esmanivasUszmamsunatungulssmaeiBony fuoondeslividluseduiguazgd aanield
ASEAN Lazsefuayiin1ndus 1Wu GMS Lileasnsneduiuayiinigiguuuuauduiusnng
WaguwUat wazauiime sewinamsunatuedeny Tusenideddluanissud 21

Roles and characteristics of superpower politics in Southeast Asian countries. both
from cooperation and conflict issues including checking various factors influencing policy
and strategy formulation of superpowers with Southeast Asian countries, both at the state

and regional levels under ASEAN and at other sub-regional levels such as the GMS, to be

48



able to explain and analyze the relationship patterns change and challenges Between

Superpowers and Southeast Asia in the 21st Century

de.424 FepunazInusssusauadivluayninaguinlos 3 (3-0-6)
S| 424 Society and Culture of Contemporary in GMS

UsyTRmansdinuinusssuuararuduiusvasiauluougfiniaguusitinles watamadany
fausssnvesoyinin luvFunvedamAfmitarm sidsuulamarsvgiansidesvesgiinig
Uswﬂgmizﬁvu1ﬂﬁﬂﬂuﬁmuaasu'ﬁ'amﬁa‘lua%ﬁnﬂﬂfcjuLLajﬂgﬂm 917 Mathedu manaeiduiios
wiAkazneln Tausssudssioy Tausssudes 1Wusy

Socio-cultural histories and relations among people in the Greater Mekong Sub-
region. Socio-cultural dynamics of the GMS stimulated by globalization forces, political and
economic transformations. Contemporary socio-cultural phenomenon in the GMS e.ug.
migration, urbanization, gender and sexuality, popular culture, sub-culture and so on.
§8.425 audmevasiymdawandaslusypinaguinles 3 (3-0-6)
SI 425 Environmental Challenges in GMS

Aravenisinudanedeunarsrunindueynineduiiils asduiusserinans

WanATwsiafunIneInsssusAnasdundon waganunafuesdnadeuifisontsiaun

The environmental and ecosystem challenges in the greater Mekong Sub-Regions;
the interaction between economic growth and natural resources and the environment, and

the effect of environmental pressure on development.

d8.426 NIFUINITNTNYINTUYWE 3 (3-0-6)
SI 426 Human Resource Management

UNUILAZALEIAYVDINITUINITNINGINTUYRE MANNITLAZNTLUIUNITVDINITUTNNS
NINGINTUYWE 817 NITIHHUNTNGINTUY WY NITATINIUALAALEDN NITUTUITAINDULNULAY
atann1s nstneusuwaziimuiypains nsusediu Wudu Ussandldnannmsaenanlunisuinis
n§nensuyudmiuesdnTenAlenTuLAznIATY

Understanding the role and significance of human resource management.
Comprehensive review of key human resource management concepts, processes,
techniques, and issues including human resource planning, job analysis and design,

recruitment and selection, compensation and benefits, training and development,
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performance and evaluation etc. Critically understanding the application of human resource
management concepts and principles through contemporary human resource management

cases in both state and private sectors.

Laﬂﬂﬁiﬁﬂﬂ'l‘éﬂ"li‘i/ias‘il,ﬁﬁl')
Ay uanUeAY
dd.231 qﬂmwnssumwimLﬁenuazu%mi 3 (3-0-6)
SI 231 Introduction to Tourism and Hospitality Industries

UNUN ALAIRTY B3AUTENDUTBIRAAIMNTTINTYIDNTBILALUTANS NINEINTAS
vioufien dnvuy Ussnn LLaxmﬁﬂm'iq'sﬁﬁ]m‘sviaﬂl,ﬁ&J’JLLa&m’liU%ﬂ’li AADAIUUNUINTDIDIANS
19 9 ‘171'1,?1'EJ’J%JENIumiﬁmmqma’mmsuﬂ’liviml,‘ﬁ'mu?mﬁ sdawuljuRnun1susenaunis
5509 vipaigrweaniatenyu antunsal o u,azLLu’J'Iﬁwuaaqmammsumiviamﬁ'm

Role, importance and component of tourism and hospitality industries, tourism
resources, characteristics, type and management of tourism and hospitality businesses, role
of organizations involved in the development of tourism and hospitality industries,
entrepreneurship practice guideline, private sector tourism, current situation, problem, and

tourism industry trends.

66.232 Qﬁﬂflam‘u,azw%’wmnsnﬁﬁmLﬁaa 3 (3-0-6)
Sl 232 Geography and Tourism Resources

AUNLNEY AUENAY RAUINIT kagauduiussenitgiimansiasnineinsnis
Vioadien Qﬁmam%mw%’wEJ’m'im'wiENLﬁEn qﬂaﬂﬁﬁuadmﬁﬁauﬁm@ﬂﬁuﬂ' UNNHUALAIS
viouilen plimaninsuudanazgimaninionmiionisviondien

Definitions, significance, development, and relationship between geography and
tourism resources, geography of tourism resources, demand for place-based tourism,

temperature and tourism, transport geography, and physical geography for tourism.

58,233 uiAnssun1siaaiilengARva 3 (3-0-6)
SI 233 Digital Tourism Innovation

AmnuvIngYeInseaiisalugadivia myiaudiesdaaieziioduaiunisvioniies ns
FamaaswgRaudsiiudmiuiiin nisuuds gsiansviouiienoouler waluladladafnduaznisdu

N13IANTNULEARATUImMANIalneATTamAlulag nginTsutnveaiiedlugafdvia nagnsns
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a$nuduiusfudnviesdioaiunisaaindava nslddewmaluladlndlunisvieadisanuainy
aulafivawiadednauas Tmusssy

The meanings of tourism in the digital age, smart city development to promote
tourism, management of sharing economy for accommodation, transportation, online travel
business, logistics and aviation technology. management of shows and festivals using digital
technology, tourist behavior in the digital age, relationship building strategy with tourists

using digital market, the use of new media technology for eco-tourism and cultural tourism.

§6.331 ganeaanimswlugnamnssunisvieaiilen 3 (3-0-6)
SI 331 Startup Business in Tourism Industry

dnwagnisduaniindn Jadedivihlansnsndnsanioduman Inenisduiadauain
NT2UAUNIIAMLTIDBNLUY (Design Thinking) nsUsziivlewedodu nsussdivledouuuiin
awu Feudnsdamindniugsiavedlnegnainlan samfenisniouteyagsiatiauelunuiiads
(Pitching Presentation)

Characteristics of startups, success and failure factors of startups, design thinking
process, preliminary idea evaluation, business idea evaluation, case studies of startups and
Thai business in the global market, preparation of business information, and pitching

presentation.

#6.332 Wloung nuUIBLAZISYSTSINM DY dsBy 3 (3-0-6)
Sl 332 Sustainable Tourism Policies, Laws and Ethics

mméwﬁ’ﬁguasmizéﬁﬁmmEmzl,ﬁemLLazﬂammaL?‘imﬁ’uqmammsumiﬁmLﬁm LU
W.'ﬁ.U.m'ﬁviaﬂLﬁ&J’JLLiﬁQUisLV}ﬂIVIEJ, W.ﬁ.u.qﬁﬁaﬁﬂLﬁaaLLasﬁﬂ@Lwﬂﬁ W.5.U. AU N.3.U.9N8U
WASYIA W.5.U. 801UUSAIT W.5.U.58L T8UUTUITIINISEBINTNET WILIIAINUA A1FAITLAUNIS
29NUANI1Y0IUIINT W.5.U. Jusaniu lusaing Aalinquasiiisanueianiy uiad w.s.u.
a'qLa'%suLLaz%’ﬂmqmmwéaLLmé’ammea W.9.0.1595N W.5.U. In19ULaY ﬁmﬂﬁamuw’mu
U58aadugINg Lagn.5.u.AanIng Hudu

Importance and essence of regulations and laws related to tourism industry such as
the Tourism Authority of Thailand Act, the Tourism Business and Guide Act, the Immigration
Act, National Parks Act, Service Places Act, Administrative Act of Pattaya City, Royal Decree
on Taxes for Traveling out of the Kingdom, Act on Ancient Sites, Antiques, Objects of Art

and National Museums, Enhancement and Conservation of National Environmental Quality
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Act, Hotels Act, Employment and Job Seeker Protection Act, Revenue Code, and the

Customs Act, etc.

518,333 n1svieaiiigaguuuull 3 (3-0-6)
SI 333 NEO Tourism
wAakagmIfmu M nilesUuutliisdAnmenmuas Saussamiteusuldninens
galuszAnsamuardaiu Anvinnuasunlamaasegia deuuaginusssy fdwadenis
UfuiasugUuutlvalvesviendisn maviendiorguuuulu dansvieadleaddva mavieadeaiionu
fiaaa navieniisanuuiufinveu uaznsvisafisdunuuduTaunisaiaszaunisalves
tivioadien mawdlelyvidannden insugia deunaznisildiusnesyun uaznsviouiieuds
45194556
Concept and development of new tourism model in both physical and cultural
dimensions for efficient and sustainable use of resources, the study on economic and socio-
cultural changes leading to new travel pattern, new tourism trends: digital tourism, tourism

for all, responsible tourism and other tourism patterns that focus on experience, solutions

for environment, economy and society, local participation, and creative tourism.

55.334 gidgayesdutitenswauianssunisvieiiien 3 (3-0-6)
Sl 334 Local Wisdom for Tourism Innovation Development

Amumaneveaniityviesiu dnvuglanznieniidenuvesifgusy YsziAnanaduun
LarANMAINMANETa TMUSITITRAY N1duaSUNITonTien nansEnuIINMIIeNTied uay 13
ﬁwgﬁﬂzyapﬁmﬁum%mﬁumsﬁwmu%ﬂsmmsﬁaqLﬁm

Definitions of local wisdom, geo-social characteristics of local lifestyle, history, the
diversity of local culture, tourism promotion, the impacts of tourism, and development of

tourism innovation based on local wisdom.
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§6.335 N139AN13§ININTTIBILTNYIAING 3 (3-0-6)

SI 335 Digital Tourism Business Management

Yooy
a v

LLmﬁmmwm‘ﬂuﬁUsSﬂaums mﬁmﬁwﬁiamamﬂﬁjﬁﬁ] NANN1TIANITTIN NN I
flsuargsadfiodsnn nsUssdfiuvaniiandon nsidonadisgsiauasuusuduuiiugiua
wazauvesn U i olmAnnsuIIdunenIsnaia N1SUYULNUGINT N5AS 1NN INANwallLaY
Whnggsfia 115193 Megsia nagndmsmanisnana inwennsldineluladuazmsidenlddeiiie
mMsUszadusiusuagnisinauedinuniagsia nsaieaeduiudniagsia Foudngvuned
\Aerdesiunsuseneussivlugaidsa

Entrepreneurship concept, market opportunity analysis, for-profit and non-profit
business management, environmental assessment, choosing the right business/brand for
market competition, writing a business plan, creating image and business goal, business
negotiation, marketing strategy, technology skills and media selection for advertisement,
brand identity presentation, creating business connection, and laws for entrepreneurship in

the digital age.

66.336 Q’Usznaumimsviauﬁm 3 (3-0-6)
Sl 336 Tourism Entrepreneurship
arudilosuisiudufusznounsgsiaviondielugeidve Ineudstunouiugly
ms%’mé’?qqiﬁﬂmjmmﬂﬂszﬂaumﬁviam,ﬁm TinwelunsiAseilen1an1agsng N3INMNLEIRa
vieuflwafielvidaeslunsUsenaugsiavieaiiensgisdiassorussa fannm uaziivszavsam
Introduction of tourism entrepreneurship in the digital age, basic steps to start a
tourism business, skills in market opportunity analysis, business planning based on ethical,

quality and efficient tourism business.

f8.337 1Ase91uuInnssugusznaunsiiunisviaaiien 3 (3-0-6)

SI 337 Entrepreneurial Innovations in Tourism Projects

o a

adeassAninnTsuneasvisafieInansaaniun1slugunuuresgsna n1sroyen Lty

1A a

yar1 a$1e51ele wazadeassanisvienedlninlaanin SeUINITUIUNITLINNITOU
(Hackathon) n1seenuuuuinnssusg1useiuieatuayunsiluanisndn (Startups) Tugsna

N7 WRITURBUNTULAUBIWNURYTI(Pitching Presentation)
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Creating tourism innovation for business operation, expanding, adding value,
generating income, creating new qualify tourism; learning Hackathon process, designing

urgent innovation to support startups in tourism business, and pitching presentation.

Ay neniaen
dd.431 mmé’qnqmﬁaqsﬁﬂﬁauﬁm 3 (3-0-6)
SI 431 English for Tourism Business

Tassadna fdndt duaunnsinguiiiidenifsafuuunsunsveaies Tsusy wa
fimuwinwelunslvideyaifodtulsusy uazuvdsiouilesia 9

Practice English skills needed in real-life situations used in tourism business.

d46.432 wantiunuIn1sienisviaadien 3 (3-0-6)
Sl 432 Principles of Recreation for Tourism

WUIAALAERANTUNLINTT AN ALY RARILINT UTELA Wagn15InNaNTINTUNUINIG
Tuguuuusng 9 Wethluviuldlumsdansmsvieadien

Concepts and principles of recreation: definition, development, classification, and

organization of recreational activities.

#d.433 N15USN15N1SYiRaiien 3 (3-0-6)
SI 433 Tourism Service
AMUSLIUD9AULNEINUNITIANITUSNISWAZUINNTIY Mnwelun15I LASIZLaTaS19d5TAIU

U3Nslugafdvia N1sAILInYeNIIRIUUARNANLAL N30 508190 UTEAVENIN N15319NY
ﬁe"a

Y]

\Wenagnsadviadmun1sIanisuinnssunisuinistugsiavisaiieaiieliiianisiiiuyariwaz Ay

9

Nanalasanldusnig

[

Introduction of service management and innovation skills in analyzing and creating
services in the digital age, developing effective personality and communication skills, digital
strategic planning for managing service innovation in the tourism business to increase value

and customer satisfaction.
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a4.434 Tadafndiion1sdanisnisviesiiien 3 (3-0-6)
S| 434 Logistics for Tourism Management
nMsdnnnsUsrauanusenisianssusfievhlinislvavesinviesdies (Physical Flow)
Nndumsguaemalagliiiderianan vilidnvieaiienldiuanufisnelagegn
The management of coordination among activities for perfect physical flow of

tourists and the highest satisfaction.

§6.435 uudARNSYiBulENegedBuilanIselsutensieaiien 3 (3-0-6)
SI 435 Sustainable Tourism Concept for Tourism Policy

wnARnsYiesinteg dsdukaznsiruauloutenansviesistegnadaiulneUssynd
LAAANIHAIINTBTEY MINUKLLazNsIansMsieafienlusziusiieg Taeysanisia
mefauss Anndon mailes aswgia wardsay unumvssiduiindes melansinse
wlgu1e NENNITINMUEY NIEUIUNTIRIUNUENSAERTLarlasinTs nsukulaylasansdnts

2N

UjiRnmsuszdiusazinna nswandulasanisdganudnse Anviainnsdisiuluy

Sustainable tourism concept and policies, applying tourism development concept,
tourism planning and management by integrating cultural, environmental, politic, economic
and social dimensions, roles of stakeholders, policy analysis and critical techniques,
principles of policy planning, procedures of strategic plans and projects, implementation of
plans and projects into action; assessment and evaluation; case studies of sustainable

tourism management and development.

f6.436 NMITansuaznIsWaILinezludg 3 (3-0-6)
Sl 436 Management and Development of MICE

AmENY B3RUsEnay ALdIAYy AusiugIwAsafugeainnssinsuinslugsialud
Ml Fnvgnsdnuszguued msdndnssans msdanisvieadisniieldusneia Anw
pefUsznauuariaagdla TuiunuImvetusazasdUsznay fidsmadegsiauardsay n1swaw
vinwgyaneluladifiogsianisuszyuuaymsdauansdud msiaunauansasunsitauely
RN (Pitching)

Meaning, composition, importance, basic knowledge of hospitality industry in MICE
business, development of international meeting skills, exhibition arrangements, reward

strategies in tourism, component, motivation, role of factors affecting business and society,
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technology skill development for business meeting and exhibition, and development

presentation skills for pitching.

46.437n158ANsunavioafieangedady 3 (3-0-6)
SI 437 Tourist Attraction Management

Usid Usziantesunasiondeaissssuefadieiu uyvdaiedu uwnasioniivani
Sausssy undwieadiedlnd unumuazdnvazvenaoniion nswaun Jefivun n13danis
wazn1snanvasuviawiosfieslufifvesnudaiy

History and types of natural and artificial tourist attractions, cultural tourist
attraction, new tourist attraction, role and characteristics of tourist attractions, development,

regulations, management and marketing of tourist attraction in sustainable terms.

518,438 asaUMAgRAERsINENITUIMsIANTsNTiR Ty 3 (3-0-6)
Sl 438 Geographic Information System for Tourism

WWIAA ¥ANNTT SEuvaTaumAgiAans (GIS) Tunsviouiien sruUtayanaiiaansiu
guzveuaiesiiolunsliudedoys msd1m werliengiidsiiuiiionsdnaulalunisuims
SAnnsnisvieadien

Concept and principles of Geographical Information System (GIS) for tourism,

geographical information system as a tool for providing data, exploration and spatial analysis

for making decision on tourism management.

LBNNTTIANTITNINYININNAIANTAUSTTN
A nenUefy
f8.241 NUNIFIANTAUSITY 3 (3-0-6)
SI 241 Social-Cultural Capital

ALY WUIAR wazndnnniAeTunuNIdInL umsTausssy uazniityg viesdu
faunnsnsnuAnaukLsrTunnuazuiundansing Tasdliiunuuansisues yunis
daan NUMATMussIN AunumaAsegha saudanisAnwinisadisantdu naln ndna lunis
suas Uiy Jausysu wavgilaan maaﬂﬂuﬁiﬁﬁuwuwamumﬁmu TRUTITUUAY
niidya dwsuihudssgndldlunsimuwagnsdnnismedeng

Definitions, concepts and the differences between socio-cultural capital and

economic or business capital, including social and cultural capital support. Students will
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also study the role of social and cultural capital for developing society at local and national

levels.

48.242 MINWUNATYFNIET19E55A 3 (3-0-6)
SI 242 Creative Economy Development

WAILINITLATYEND F9AY wasTausTsugalyyl WuIAANITHAILY kagNITWAIUILATYEAY
A3719A55A

Economic, social and cultural development in the new era development concept

and creative economy development

f8.243 N13UIMTUBIANIUALIINBZRUIENIUNNT 3 (3-0-6)
SI 243 Organizational Management and Entrepreneurial Skills

wnAnfiugIuAIiuesing Tauwemguiosdmsausgagnamnssuauisgaasgia
A3Va NTDONLUUBIANIT AITINUNY NTIABIANTT N13MIVAN N15ARFLIINIINITUTING WA
madugusznouns maaunguszneunsgulvl Bnsisugsfeteriamungsia invensiesei
uazUszisiulenanisgsia wavinuedisnduvesfUszneumslulanasilvsl

Basic concepts of organization. Development of organizational theory from the
industrial age to the digital economy. Organizational design, planning, organization,
controlling and administrative decisions - making. Entrepreneurial concept. Developing a
new generation of entrepreneurs and how to start up a business or business development

analytical skills and assess business opportunities and skills necessary for entrepreneurs in

the modernity world.

86.341 ARYTUINYINUNITIANITNINGINTNIINUSTTN 3 (3-0-6)
Sl 341 Folklore and Cultural Resources Management

ATMYING FALINNT LazdnuugresaRvussanes q Bnftsnnsysannsefvuinelty
Aans Aad wazn13TANITNSNEININITAILSTTL ARERIUWIANTIAE T UARYUASI9ETSA waznT
thaRwulUlifeairsyad i

The meaning, development, and characteristics of various types of folklore, as well
as the integration of folklore with other disciplines and cultural resources management;

concepts of creative folklore; the use of folklore to create value.
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f8.342 NGUBIANTAUNITHAUIAIANTAUTITH 3 (3-0-6)
SI 342 Groups and Socio-Cultural Development

TeuAUnNIEae NEL DIANTVNEIRY LaztesaT1en1sden anudfyuas Audndu
vosnguiunsiaLaEMsInnsedinniausssn wuAangud Tvhedesnsiauingy eedns
LaziATeU1eN1dIny natnangy nguuaznsEsunassuarilugnszuaunmItuirdeunsdany
isugRansiilesidmaliinnisdsunuas uagnmsdans

The definition of groups, social organizations and social networks; the importance
and necessity of the group in the development of socio-cultural management; group
composition; concepts and theories regarding the development of groups, organizations and
social networks; group dynamics and empowerment learning groups and management; the
role of corporate groups and social networks, at the community level, national level and
international level; network creation and development cooperation parties, including the
empowerment of various organizations leading to social, economic, and political drive,

resulting in change and management.

d6.343 N15AANTININYINTNAIAUINUTITU 3 (3-0-6)
Sl 343 Socio - Cultural Resource Management

WAILINTLaELUIRMREITUNIT AN NEINs s InL s ssUTlus TR UUSEIANAY
FEAVUIUIYIF JULUUNITIANITNTNEINTNEIANTAUSTITU SIUTIWNUINYDINIATY BIANT
WheNukazAAdILLg TiedestunmsdanssneIns AL TAILsTINLEY NANTENU INNNT
Wuarn133Inn1slugunuusng 4 muuulunisiansmineinsmednuinusssy

The development and concepts of socio-cultural resource management at national
and international levels. The course focuses on the role of government agencies,
organizations and other sectors in socio-cultural resource management; as well as the

impacts of development and management.

A8.344 TUUSTINIINANILATYNEMNTTUIAUTTTU 3 (3-0-6)
S| 344 Contemporary Culture and Cultural Industry

ANUVUGVDLIAUTTIHN TAUSTIUT AT Rramnssuinmusssy Ny lainusssy
lugrusndudumimomuasugia Taussalugundudsadilnluthytuuuiugiuny Tausss

n153As1EReg1uTaulessE i T usssuNduNusiulaseas1naswgia dsn n1sudles uag

FausssulugrugUSuamaluduisnnusiuiesyiuussme seauniinig LagseduUIYIR unum
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V9I09ANTIZWINUTZMATUNTAT1IAINNAIN AN TAIUGTIY N13a5eTelaanimusssuas
gRAmNTINIALSTIY TawvnsadeiuTliunaud e iaus Ty

The meaning of contemporary culture and cultural industry. Understanding of
culture as part of an economic capital. Culture as a new creation based on a multicultural
basis. Cross-linking analysis between culture in relation to economic, social, political and
cultural structure as a new metropolitan area of national, regional and international
cooperation. The role of international organizations in creating cultural diversity. Creating

income from culture and industrial culture, including creating spaces for cultural products.

d6.345 walulagnun1saanis 3 (3-0-6)
SI 345 Technology Management

LY

LUARLAZITNSITWmALULAE Taua INWLAINA MUNITIANITNSNEINTNINEIALIRUSTIY LAY

Y

aa v Y

wunsuwuunslidimalulad deya vinveRdviamenuias
Concepts and methods of using technology, information, digital skills in managing
socio-cultural resources. and develop patterns of using technology, data, and digital skills by

themselves

d8.346 NIZUIUNTOYINHUALATIIETIANTANNISIAUUGITH 3 (3-0-6)
SI 346 Cultural Heritage Conservation and Creation

WUIAA ANAT UNUIMNULAZANUFIAYTOINTANNICIRIUETTH N1TYTUINITUUIAA ANTEIY
Snwnazeydndusanmsinusssy suaziilugnisysauinisesdanuiyndiuiiisateaiionns
ausnuuazimul wu n1suwsanneiausssulvulandududmieinusssy wienisunluldu
FULUUYDIUAS9ETSABY 9

Concepts, values, roles and importance of the cultural heritage, also the integration,
preservation and conservation of cultural heritage. This will lead to the integration of
knowledge in all areas related in order to conserve and develop, such as transforming

cultural heritage into cultural products, or using it as a model for other creative works
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46,347 FUUUINITIANITNINEINININAIANTAIUSTTY 3 (3-0-6)
SI 347 Seminar on Socio - Cultural Resources Management

Usziulgmddynieuseduiithaulaifestunisdnnamsneinsmedanuuas Tmusssy
Tngnslduufanguundunuimsunsfinuninsgivsngnisal aulugnisinauedseiiu
ﬁmuﬂugﬂwunﬁé’mum ﬁauﬁﬂmmaﬂLﬂﬁauﬂamﬁﬂLﬁuLLazmﬁaﬂﬂizlﬁuﬂaumwhﬂ 9

Critical issues or issues of interest relating to socio-cultural resource management.
The course focuses on the concepts and theories as a means to the study and research
phenomena, the main issues are then presented by the students in a seminar, including

brainstorming and discussion of various issues.

Ay naniaan
f6.441 N15A0ENTNDNTIANTS 3 (3-0-6)
SI 341 Communication for Management

AMUNLIBUALAINNAALY 23dUsEnoUNTaeans mi?iamsl,ﬁamﬁﬂﬂ’lﬂugml,uwi’m 9
msdeasluannzings vinwensdou wa s 61u Tun1sdoans vinwedueiauzuasfaus vinwe
nsdeanaiilonsussandiug vinwgnsdemsiiteyweduiug mdoasluesdng

meaning and significance communication element Communication for management
in various forms, communication in crisis situations. writing, speaking, listening, reading,

communication skills, nonverbal and verbal skills Communication Skills for Public Relations

Communication skills for human relations corporate communication.

f6.443 gUVAUIAUSTINLALEILINRDNATIATENS 3 (3-0-6)
SI 443 Cultural Landscapes and Built Environment
ANUAURUSVDIANNEIINADUNTTTUTIRRAZLY Y NINAUNNDAIIUITYIBNIIUNNG

AAZANNAIAYAIUNTTUIUNITIAN NIV AU TAUTTIU NITYTUINTINUSTTUATINATIALAY

A
AdandoNassnadn

Relationship between nature and human, development of the value and
significance through the process of managing cultural landscapes, integrating with creative

culture, and built environment.
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de.444 uywd deauuainusssalulssanssunneuns 3 (3-0-6)
SI 444 Man, Society and Culture in Literature and Film
ANWUTUDIFIANLALINUTI TUAY 9 %ﬂﬂ'ﬁ’]ﬂgL‘fJumWmeIu’JismmﬁuLLaSmW*&Jum% 1y
WiuAnunTieuyusiduiudiuoiummednuiausssy suinssunssuwarnmeunslugiusdads
LarABNIATY AABATLNNTLAUDYSNEINTNEIALLAL TAUETIUNTLITI N TIULALANEUAS
Socio-cultural aspects represented in literature and film focusing on interrelationship
studies of man and his context. Presentation of socio-cultural resources through film and

literature as art and media.

d8.445 YIRNUSUAZNITWAUI 3 (3-0-6)
S| 445 Ethnicity and Development

wnARREAUIARUSANY LAz TR ArsiAnfusTUUdauLas TamsTTIvengy
AU lulsemalng uagnanIgnuINMINRUIRENANYIRNUG

Concept on ethnicity and development studies, social and cultural structure of

various ethnic groups in Thailand and the impact on development projects.

dd.446 szuaURIAUTANIATA 3 (3-0-6)
Sl 446 Food Regimes and Globalization
SULUUNIU T IRA1EASU058 UDUDIMNTHALAININTIIAIEFIAUNYATATIU N15NDFY
AMuFuTUsSuazuAnlmiluszsuaueIms dndineinisidles esulageins nmsdnszidoulaning
a’nmSﬁunuﬁwqGla’mms:um'sLﬂwml,l,asmiﬂ%ﬂﬂida%ﬁw’ldmsmﬁm NANTENU NTLUABLRUAS
waznsUSufessruUe ST SlusERUTesiy seaulan
Historical patterns of food regimes and agricultural societies questions. Reshaping
relationships and news concepts in food regimes. Political ecology, Food sovereignty, New
world order. Food and agro - industrial capitalism and the reconstruction of production. The

effect of change and adaptation of food systems at both local and global levels.

46.447 WANNTAOENTTENINNTRIUSTIY 3 (3-0-6)
SI 447 Principles of Intercultural Communication

ALY LA UNUIMYBINT A5 55N T AINETSY WRInsuasuanuuIAalun1sAne
ASYUIUNITADANITTEMI1CTRUSITY DVENALAL0IRY SENaUNIIdIANLALTAIUGTTY BnSnauas

29AUTENBUNINNIYT ANUFUNUTTEMINNN 1IN UAIANTUNSERANTTENINTAIUSITY NTEUIUNITN
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diamusssulminaznisuiui nmmdnwaluazypdnanannalunisioanssenineiansssa Ssannsa
Uszgnalglunisianmaninennsmedsauinusssula

Definitions and roles of intercultural communication, development and theory of
intercultural communication study, impact and components of society and cultural, impact
and components of language, relationship between language and society in intercultural
communication, the process of adjusting to a new culture, and International image and
personality in intercultural communication can be applied in the socio-cultural resources

management.

56448 WasuvULATLIANT IS sANLND A NS By 3 (3-0-6)
S| 448 Power of Local Communities and Social Innovation for Sustainability

wfauaznszuunstunsduasudnen nvesuulunsasauinnssunsdauludnnig
dymianudosnisvesnueaiiefuilodelanuranarsnisiasuulasuugiuvesunisdany
Sauussn waz/videmelulad uinnssu Woussgranatmsngmsiamnegnadadu

Concepts and processes for promoting the capacity of local communities to create
social innovations in addressing their own needs to cope with the changing world based on
their own socio-cultural capital and/or technology and innovation to achieve the

sustainable development goals.

d8.449 ngfnwn 3 (3-0-6)
SI 449 Thai Studies

AnwmdnguuaziuIAanIlsyifienansuavlunuaiive fauinisnisseifaansiag
Tusuafvessemalne doudadedounnsanssud 19 uasndmmsanisuil 19 Msnefamng
HmuuariaussauvessemalneuarysemalndiAssidanuduiusiu mnusaiesuaynsauaany
voswsazgaalle TIFnTileTgiRaumdngIularnsnsRdey Ussiugumiaud efieves
wangunUsEiRmansuazlusnd

Study evidence and concepts of Thai history and archaeology. Historical and
archaeological development of Thailand Since the 19th B.C. and 19th B.C., the emergence
and development of cultures and societies of Thailand and neighboring countries has been
interrelated. This includes the analysis, interpretation of evidence and its investigation,

valuing the reliability of historical and archaeological evidence.
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ANAUGUR
&6.500 A%NAANYA 6 (0-12-0)
SI 500 Cooperative Education
UitAnuluniisnu ssdnsuieaoiulsenounsildiuuinsgiu lnsufiRauaiion
wifneu Bitdfesndn 16 dUavi egrasieiiles uazldunisqua mwaulageiansd AvSaw uay
DRI
Students are required to work in a standard organization as a temporary member of
staff for at least 16 consecutive weeks under supervision of an academic advisor and a job

supervisor.

#8.501 MINALIAMNEINIsasIUNsUHURLTUEANTS 3 (3-0-6)
SI 501 Competency Development of Organizational Operations

nMezsiuazsianudila ssuuinaniglussdng dudesdnsseduaina oednis
LAUYIA waroIAn1ssERuYuY Tunn 9 48 laud Uatin Waiwinis 1aseadng amudausssy n1sig
daudnia n1suszgnaldinaluladuazarsaumasiuadelunsimuiesdns Msimuiuazns
Uimsninensuyed nmsdearsnigluesdng nmdnualuaznisuszanduiudesdns uagiiidu 9
wiothaudlaludifsng q ufauianuassowaginugdul foRaulussdnssely

Focus on analyzing and comprehending international organizations, national
organizations and community organizations in all dimensions, including history, evaluation,
structure, culture, key success, technology and organization development, human resource

development, organizational communication, brand and image, and other dimensions.

f8.502 N13ANINIY 3 (3-0-6)
SI 502 Field Visits

nsasslsEaun1sainsssusiazn snsentnluAud Ay eteITNE1e 9 K1un1sAnwig
o1 Toviauidnladaug uleuie nsuimsdants stusia Sausssuasdnis unummiind szuu
NTUIMNTBIANITULALYAND NTABAITBIANT NMINENYEIUDIBIANT LUIMNITHRILNDIANNTUAE
wUuRmMuMsTauImSnensuana nasnaudnwdyniuazaninwinseslunisujinauly
09An13 Tnvagiinsfinugauiinseunquiisesdnianiniy ssdnisnialenvu esdnsiauLoNTY
99ANSANNA BIANNTOIANATTATIATANE TN DIANTYNTULAYBIANTIULUUEY 9 muauaule

YBIUNANY
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Focus on establishing learning experience and recognizing the importance of careers
through field visiting, by comprehending policies, management, mission, organizational
culture, roles, organizational and human operations system, organizational communications,
brand images, organization development and human resources development guidelines, as
well as studying the problems and operating environments in the organization. Private
organizations, NGOs, international organizations, volunteer organizations, community

organizations and other organizations based on student’s interests.

#8.503 dunun1sAnyIgeu 3 (3-0-6)
Sl 503 Seminar in Field Visits

mMyieslardangivszaumsaimaFeuiildannmsinvigaulasii uudn ngud
n&nn15 38n13 wlszgnAldedaivsyansam sauisainnisaidgymiguassaciis quagiinng
witlgn delin@nuagdeaundnlurandluufioluosdng saenauimurinugnishauiu
funaziinuranudnadasssiumstiauslsraumsaivesindnwedisiieeiwiaumeyana
IGEEREGH

Focus on analysis and synthesis of learning experiences derived from studying
concepts, theories, principles, as well as anticipating problems and solutions while working

in the organization. Develop teamwork and creative skills for professional presentations.

d6.504 n1sAnwNdEss 1 9 (0-18-0)
SI 504 Independent Study 1
ﬁﬂmswaf‘mm%aé’uﬂ%ﬁawmamizLﬁuﬁmauiﬂuwé’ﬂqmmaqwﬁwmé’aiuvﬁa
AnsUsznalinsunuswhe Anifue
Explore a topic or an area of interest according to the curriculum of the university

abroad.

&6.505 N1SANWNDETE 2 6 (0-12-0)

SI 505 Independent Study 2
ﬁmm']fmu%aé’uﬂ%ﬁaszmuﬂizLﬁuﬁmaﬂﬂuué’ﬂqmsuawuﬁwmé’dw’%aﬁmﬂizmﬂ

TAsum s IIUEANTIS e Se 'E’Jmhzauﬂwszﬂumﬁﬂiﬁué’ﬂqmssuaqmﬁwmé’aiwmﬂﬁzmﬁ

o
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Explore a topic or an area of interest according to the curriculum of the university
abroad, or work as an intern in an organization related to the curriculum of the university

abroad.
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nuaafl 7 n1sUssliunanisiSeunazinaeinisasanisanen

7.1 N15USLLAUNANISIS8UVDIUNANED
nsUsziliunanisiseu ndulumudatefuuninedesssuamans 119en1sANYITEeU

USeyns w.A. 2561 U9 35

STAU A B+ B C+ C D+ D F

AN9EAU 4.00 3.50 3.00 2.50 2.00 1.50 1.00 0.00

7.2 \NUIINISENIANITANSINNAENGAT
7.2.1 apuiukaglasunihefnazausiednasuniulasaiamvangns lnedvuleinazay
T3isnan 120 wiawfn
7.2.2 Igaseduedsazanliingi 2.00 @1n53UU 4 SERUAzLLL)

7.2.3 foeUfuinuteuludus NAMEwaz I INgIaEsITUAIEASAINUA
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