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U5.602
BA602
U5.603
BA603
U5.604
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U5.605

BA605

a J ¢ A v A a
ﬂ1§3!ﬂ§18ﬁ‘ﬂ1Q!ﬁ§‘H§ﬁ1ﬁﬂ§!Wi’)ﬂ1iﬂﬂﬁ1ﬂ‘i}°ﬂ1Q§§ﬂ‘i]

Economic Analysis for Business Decisions
ngANIINBIANIIAzAIZEI

Organizational Behavior and Leadership
MIIVWYNIFIND

Business Research
mm’%msgaﬁmﬁammﬁ"ﬁu

Sustainability Business Management
msudrsgsnameldmsilowaziasugnalan

Global Political Economy

HIAIWINHZMITAMIMNHINTINIEIND (Functional Skills):
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U5.620
BA620
U5.630
BA630
U5.640
BA640
U5.650

BA650

mstaditemsdadile
Accounting for Decision Making
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Financial Management
MIIAMIMIANA

Marketing Management
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Principles of Management and Human Resource Management
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Operations Management
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3 (3-0-9)
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U5.702
BA702
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Strategic Management
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Us.711 msdamsm# 3 (3-0-9)
BA711 Tax Management
U5.712 mﬁmswﬁ%ymmxﬂmmmemsﬁmﬁamiéfﬂﬁu‘lﬂ 3 (3-0-9)
BA712 Analysis of Financial Data and Statement for Decision Making
HUIAIVINIEU
U5.721 ulenneuagnagnsmanstueielwl 3 (3-0-9)
BA721 Modern Financial Policy and Strategy
U5.722 mﬁnmwﬁmimuuuazu‘%mﬁﬂtjuﬂé’nﬂ%'wﬁ 3 (3-0-9)
BA722 Investment Analysis and Portfolio Management
15.723 mssamsaEea 3 (3-0-9)
BA723 Risk Management
UE.724 msRuszrNalsuna 3 (3-0-9)
BA724 International Finance
15.725 mﬁms1zﬁ%ugwmmmsﬂu"lﬂ‘lé’mmimami 3 (3-0-9)
BA725 Advanced Feasibility Study
15.726 nﬁu%mimmﬂ"aﬁ"admyﬂﬂa 3 (3-0-9)
BA726 Personal Wealth Management
HUIAIVINIAAA
U5.730 MInaIAaINa 1.5 (1.5-0-4.5)
BA730 Digital Marketing
U5.731 ngAnIINFU3Laa 3 (3-0-9)
BA731 Consumer Behavior
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BA738
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Competitive Marketing Strategy
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Integrated Marketing Communications Management
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Service Marketing and Management
ﬂ1§ﬂa1ﬂ§$°ﬁ'j1\‘lﬂ§$!ﬂﬁ
International Marketing
MINAIATZHINBIANTFIND
Business to Business Marketing
msdamInansamiuazaaum
Product and Brand Management
ﬂﬁq‘ﬂi‘i’i1ﬂ1

Pricing Strategy
msinnzivenannalugifensiadidomagsne

Big Data Analytics for Business Decision Making
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15.762
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U5.766
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15.767
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Logistics Management
MIVAMIFWWAINF U
Supply Chain Management

a ¢ a A v A
msmmwmmﬂ%‘mmmamimau%

Quantitative Analysis for Decision Making

MUIHIsEINeszHeszma
International Business Management
NYVINEEIND

Business Law
mslfisifsnugane

Business Consulting
Hademzmegsne

Selected Topics in Business
Usziauaagmagsne 1
Special Issues in Business 1
Usziiudamagsne 2

Special Issues in Business 2

3 (3-0-9)

3(3-0-9)

3(3-0-9)
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3(3-0-9)
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£0.600 mi‘u‘%msgiﬁm&’am‘%uﬂ%’wéaﬁﬁlﬁﬁ 3 (3-0-9)
RB600 Modern Real Estate Business

£0.612 ngwmmmzmﬁgsﬁm&’mﬁw%’wﬁ 3 (3-0-9)
RB612 Real Estate Law and Taxes

£0.621 m{imiwﬁmsﬁuuaxmsamu“luaffwﬁuﬂ%’wé 3 (3-0-9)
RB621 Real Estate Finance and Investment Analysis

50.671 msanmnanudulifiGvedlasimsuazmssanumugsie 3 (3-0-9)
RB671 Feasibility Study and Business Plan

50.735 MvUsrInSndavaielvl 3 (3-0-9)
RB735 Modern Property Management

£0.777 miﬁmu1w%’wéamﬁamsagimﬁ’mmzwﬁwnﬁu 3 (3-0-9)
RB777 Residential and Commercial Property Development
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U5.643 MINTDNUFHRUTIAZMIUSINUTUWUES 3 (3-0-9)
BA643 Employee and Labor Relations

UF.644 szmysmzmmﬂsﬁamsu’%msw%’wmnsugyﬁ 1.5 (1.5-0-4.5)
BA644 Human Resources Information System

U5.645 msu‘%miﬁmammmmzmi‘lﬁﬂﬁwaﬂﬁﬁﬁamﬁanaqﬂﬁ 3 (3-0-9)
BA645 Strategic Compensation and Performance Management

UF.646 msu’%msmm;’i 1.5 (1.5-0-4.5)
BA646 Knowledge Management

V5,741 mswannnuuysdluenms 3 (3-0-9)
BA741 Developing Human Capital in Organizations

U5.742 ﬂizsﬁu%maﬁﬂ”lumiu%miﬂ%’wmniméyé 3 (3-0-9)
BA742 Contemporary Issues in Human Resources Management

V5.743 nslEfSSnmmadumsuSmsninennsuywinazesnns 1.5 (1.5-0-4.5)
BA743 Consulting in Human Resources Management

U5.744 ﬂ]i’JN!!Nuﬁ’ii‘}’iH!ﬁzﬁﬂlaﬂﬂﬂ%Wﬂ]ﬂiNHHé 1.5 (1.5-0-4.5)
BA744 Human Resources Planning and Staffing

15.745 MIUIMHTANAY HazMIUIMIMSAVIAMIITN 1.5 (1.5-0-4.5)
BA745 Talent and Career Management

15.746 M5AAsITHTeyamaM NI NN HYBE 1.5 (1.5-0-4.5)
BA746 Human Resource Analytics
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Organizational Development and Change Management
MsUSmInSnennsuywdszralszme

International Human Resource Management

HIYoIR Mz MegIne

Selected Topics in Business

dszudAymagsne 1

Special Issues in Business 1

Usziaud iy magsne 2

Special Issues in Business 2
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15.800 INENHUNUT

BA800Thesis
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Y Y a
U5.770 NIIAUNINOAIS

BA770

Independent Study
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UB.501 aBAMHIURUIINS 3 (3-0-9)

BAS501 Statistics for Managers

[
Y (Y]

A aa 4 a J a U Aa 1] 1]
IEmsmeadanngIvestumsInsnzridyriimaegsanazmsaaaulanmaldniig anuliniveu nszuaums
ad aa !l Y 4 Al aa =) \l | \l | U \l
uaz3Enmsmaeadanaglann Yeyauazanmsmeada nguanuineniy msuenussainneziuvesdedis ms
a a d [y} v d o
Uszanam MsnaapuaNNRgIMIVDAINY tazMs IR IzHardNuEIazmsaaces laadumsidlsunsuduiagflums

[

= & dou Y a d' a K a
!‘;ﬂum‘maumaﬂ‘;zqnﬂnummgamaqsmmnﬂéumsa

Statistics methodology in analyzing business problems and decision-making under uncertainty. Statistics process
and procedures which are, data and information, probability theory, sampling distribution, estimation, hypothesis testing,

correlation and regression analysis, with emphasis on applying off-the-shelf statistics software package for real-world

business data processing.

U502 M3@OEIINISEIND 1.5 (1.5-0-4.5)

BA502 Business Communication

v v
a a %

ad A S a a J o = U = a A
'Jﬁﬂ1§ﬁﬂﬁ1§1’n\1§§ﬂ‘i]°ﬂNﬂi%ﬁﬁ’lﬁﬂ1w MAINIIAUATIICH NITUUAUD ini!sllﬂH!!ﬁ8ﬂ1§1]§8”§N6813Nﬂ§$ﬁﬂﬁwﬁ
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a_ a 4 Yasy & a o Y 1 a 5 Ay ° [ <
NITUIUNIIAA IAITH !!ﬁ%ﬂ'li!ﬁﬂfﬂ‘lnﬁﬂ]ﬁﬂi’)ﬁ'li‘i’n\‘ifgﬁﬂ%ﬂuvlﬂ!!ﬂ MIUAINCHUDNANADINTIIHUAUD mswﬂnmﬂu

U
v

o ad = Y v o 13 A d‘ o 1T A
NIUUTHO 'Jﬁﬂ]i!"l]ﬂ‘iﬂ?i!"llﬂfﬂvlﬂ\‘ﬂﬂ msmmmnmﬂugﬂ!mumaq !Wi’)ﬂﬁ%'l!’s’ﬁ!i’)ﬂi’)‘ﬂﬂiﬁﬂl
Effective business communication, analysis, presentation, writing, and meeting. Strategic thinking process and
analysis, organizing and structuring information for successful managerial writing and presentation, arranging a variety

of document forms for meeting presentation.

Ip1179AL
HUIAIVIIINGIUNINITIANS (Business Core):
a J ¢ A v Aa a
U5.601 fni'J!ﬂi"IZ‘I’WIN!ﬁi‘ﬂgﬁ1ﬁﬂi!ﬁ6ﬂ1§ﬂﬂﬁuﬂ%ﬂ]ﬂ§iﬂ‘i] 3(3-0-9)
BA601 Economic Analysis for Business Decisions
2 A A Y [ a [ a Y 1 2 d d 2
nguimassugmaniiheiestumsuimsdanismagsielaun nguadasd gUmu vazmsiszgnd nqui
% a Y a v A Y a a Y = a J a Vo Uy
’31ﬂ’JEJ‘V‘Iq9'Iﬂ§§3J“U?N§J1J§Iﬂﬂ ﬂﬁﬂﬂﬂ’iﬂ"ﬂﬂ1ﬂiﬂﬂ’ﬂmﬂﬂﬂ NMINANUAZAUNY ANHIASAUATISHWGADTTNNTUVIVHTNATY
sinwazhilisimvesniandnmaldlassadenaanuumeg Samsmsidngamanazmseenainaaln MsAAIumMa
a wa a Y o Y a :’; :’1 v a a d
ﬂgummmﬂﬂwmmﬁﬁammgnmm miﬁmmwNgnwﬂuummuazumuau ﬂﬁ]}lf]!ﬂu!!agﬂ1iﬂﬂﬁuclﬁ]!‘li\iﬂﬁq‘ﬂﬁ
UnUIMYesiguazulamgmssaziuNansznuAeMsAuHUE N
Economic theories that relevant to business management, such as demand and supply theory and its
applications, theory of consumer behavior, decision under risk, production and cost. Study and analyze the price and
non-price competition behavior of the firms in various market structures, include market entry and exit, pricing in
practice of the monopolist, vertical and horizontal business integration, game theory and strategic decisions. The role of

government and public policies affect to business operations.
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BA602 Organizational Behavior and Leadership
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An understanding of key issues leaders and managers need to master in order to manage the interface between
people and organizations. A focus on an individual within the organization, attitudes, motives, and personality. A broader

focus on the team and organization as a whole. Motivation, teamwork, communication, leadership, organizational culture

and change.

U5.603 MIIVBNFIND 3(3-0-9)
BA603 Business Research
a Aada v a £ a o 1% % \ I Qs Y a o d‘

ITIVYVITIVYTIND ﬂﬂHZﬁluﬂ1§3N!!Nuﬂ1i'ﬁ]ﬂ wazmsauaNeanailuszuy ﬂnwmnms%nszmumammwa
ufluifyrmimagsio nagmsimwanmsidemaevllEmsszyilszauilymnsdIse nunmuaniseluedn esenuuuitsms
av < v a J v v
98 INUFINTINVYDYA UATICHUDYA nazulannuwadansninmsdszaana

Business research methodology. Skills development in research planning and systematic investigation, applying
research methodology to solve business problems, presenting research findings to provide appropriate recommendations.

Research problem identification, literature reviews, research design, data collection, data analysis, and interpretation of

the result.

U5.604 M3UIHITFIDVNANNTIEY 1.5 (1.5-0-4.5)
BA604 Sustainability Business Management
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The relationship, impact, and responsibility of business organizations towards their stakeholders, including
investors, management, labor, suppliers, customers, consumers, communities, government, civil sector, environment, and
society at large. Role, duty, and accountability of the board and management on sustainability of business, environment
and society through fairness and stakeholder engagement from establishing broader scope of corporate governance

mechanism, embedding responsibility in core business practice, to integrating responsibility in the development of

competitive strategy.
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BA605 Global Political Economy
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This subject aims to help students understand the global economy and its effect on local and international
businesses. We will focus on the relationship between global politics and global economy. The subject emphasizes on class
discussion and participation, exchanging ideas and concepts as well as researching on current situation. The thinking and
researching methods will be developed as a result of this learning process. Students will understand the evolution of global

political economy and its influence on various businesses and industries.
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Forms of businesses and business activities, accounting cycle, accounting information related to operating
activities, accounting information related to investing activities, accounting information related to financing activities,
financial ratios analysis, statement of cash flow, compositions of production cost, costing system,statement of cost of goods

manufactured, product costing, allocation of production overhead to be product cost, cost-volume-profit analysis and

incremental analysis.
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Prerequisite: Have earned credits of BA 610 Accounting for Decision Making
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Concepts and goals of financial management and roles of financial managers; financial environments; risk-
return relationship; valuation; capital budgeting under certainty and uncertainty; sources of funds, capital structure and
the cost of capital; distributions to shareholders; analysis of financial statements; financial forecasting; working capital

management.
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BA630 Marketing Management
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Marketing process, market data, market environment, internal and external marketing. Competition and
consumer behavior. Marketing goal and activities, market segment and positioning, marketing strategy and operations.
Marketing plan, follow-up and evaluation with emphasis on students capable of applying theoretical framework to plan

appropriate and effective marketing strategy without transgressing business ethics.
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BA640 Principles of Management and Human Resource Management

o v

uwIRamsUImsHazHinfinanluusmansdau Jaun mynawy msdems msih sazmsmivguhinugua

u

a

& a N (A w a [ ¢ = o VY a o v A a Y 1A a Aa
smmssmﬂﬂamzmﬂguﬁ“lumamm%mwmnsuuymaauuagu“lmmmsmﬂummiu‘m1iﬂﬂaﬂ1euﬂszaﬂﬁmwuaz
Usz@niwa Tasaunsasislounagninazfonssumieg duyaainslugiuznineinsduiia Tasdlodannfans

d v % (% 4 4 = 9 v A U \ q‘/ A
99NUUUBIANIT NITIAYT WU TINHI uaxnixqugﬂﬁﬂﬂqﬂmnﬁ:unJmuwia:umammmmmﬂlummmwuammwu
A d d ya 1 Y =2 1

metszlariunesnns uagdidldarnndennche

General management concepts and four functions of management i.e. planning, organizing, leading, and
controlling. Human Resource Management (HRM) concepts and practices which support managerial functions
effectively and efficiently. To achieve the mutual goals of organization and stakeholders, managers have to organize by
cascading strategic activities down to all personnel, as they are valuable resource. Organizational design and HRM

techniques such as recruitment, retention, development, and motivation to create sustainable growth, and competitive

advantage.
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BA650 Operations Management
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Fundamental concepts and techniques related to manufacturing and service operations. Managing operations
strategy in business and functional level of various business environments for creating competitive advantages. Capacity
management, process management, facility management, productivity improvement, manufacturing and service planning,
scheduling, quality management, inventory management, logistics and supply chain management, technology and

information system management, and global operations management, including manufacturing and service operations.

HINAIFMIAALaz IZMIVANMIaNe]al (Modern Management Concepts and Practices)
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Prerequisite : Have earned credits of BA 620 Financial Management BA 630 Marketing Management

BA 640 Principles of Management and Human Resource Management and BA650

Operations Management

Principle, concept, and develop business performance measurement. Analysis of relationship between business

strategy and performance measurement system. Comparison the appropriateness and impact of applying a variety of
performance measurement under varying business size and working environment, with emphasis on applying this

concept to identify the approach of both long-term and short-term business value creation.
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BA702 Entrepreneurship and Innovation in Business
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Prerequisite : Have earned credits of BA 620 Financial Management BA 630 MarketingManagement

BA 640 Principles of Management and Human Resource Management and BA 650

Operations Management

Entrepreneurship, how to found and begin new business venture. Finding and analyzing new business

opportunity, mobilizing resource to create real business, analyzing business plan, devising operation plan, evaluating
costs of investments in various ventures, investment fund mobilization, and problem-solving. Building new business
venture by using theoretical framework on business innovation, implementations and various forms including technology,
production process, products, thinking process, working operation, problem-solving, and presentation in order to apply

innovation to create business strategy to sustain organization’s long-term competitive advantage and value.
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Prerequisite : Have earned credits of BA 620 Financial Management BA 630 Marketing Management
BA 640 Principles of Management and Human Resource Management and BA 650
Operations Management
Theoretical framework and methodology of modern strategic management to sustain business growth under
changing conditions. External and internal factors analysis, work assignment, policy and goal of a variety of business size,
how to achieve operation plan and performance evaluation, how to devise business strategy capable of competing in
regional and global markets, how to manage risks and create organization value, how to manage strategies to sustain
business long term under changing politico-socio-economic conditions and rapid technological change, and other

appropriate strategies.
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Prerequisite : Have earned credits of BA 620 Financial Management BA 630 Marketing Management
BA 640 Principles of Management and Human Resource Management and BA 650 Operations Management

Business Strategy Simulation Game, Decision making in product research and development, marketing
strategy, operations strategy, financial strategy, and strategic management. Test of business acumen, business ethics, and

team decision making.
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Prerequisite : Have earned credits of BA 610 Accounting for Decision Making

Role oftax management towards business operation, tax management for personal income tax, tax management

and planning for corporate income tax, withholding tax, value-added tax and specific business tax.

a dJ a 4 v A
Us.712 ﬂ1i?!ﬂi1$ﬂ%ﬂﬂﬁ!!’6135121\1114!7]Nﬂ]‘i!x‘iﬂ!ﬁﬂﬂ1iﬂﬂﬁﬂ1% 3 (3-0-9)
BA712 Analysis of Financial Data and Statement for Decision Making
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Prerequisite : Have earned credits of BA 610 Accounting for Decision Making

Accounting challenges and usefulness of accounting information, valuation models, financial analysis,

accounting analysis, prospective analysis.
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BA721 Modern Financial Policy and Strategy
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Prerequisite : Have earned credits of BA 620 Financial Management

Concepts of strategic financial management; value-based management; financial concepts and tools; capital
budgeting and real options; bankruptcy, reorganization and liquidation; mergers, acquisitions and divestitures; capital

structure and distribution policies; working capital management; behavioral finance; other contemporary topics.
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BA722 Investment Analysis and Portfolio Management
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Prerequisite : Have earned credits of BA 620 Financial Management
Theories and frameworks of and techniques used in investment analysis; investment mechanism in securities
markets; financial instruments; efficient-market hypothesis; risk and return; portfolio theories and asset pricing models;
theories of interest rates; fixed-income valuation and portfolio management; equity valuation; fundamental and technical
analyses; active and passive portfolio management; portfolio performance evaluation; behavioral finance; recent

developments and innovations in financial markets.
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Prerequisite : Have earned credits of BA 620 Financial Management

Theoretical frameworks of risk assessment and management in business operations; understanding the nature

of risk; risk measurement; instruments and techniques used to manage risks in particular, financial risk.
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BA724 International Finance
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Prerequisite : Have earned credits of BA 620 Financial Management
International monetary system, balance of payments and international parity conditions that explain the
relationship between interest rate, inflation rate and exchange rate. The mechanism of foreign exchange market, hedging

foreign exchange risk and foreign exchange exposures international investment decision and financing from international
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debt and equity markets in order to apply theoretical knowledge and a variety of international financial instruments to

manage business efficiently.
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BA725  Advanced Feasibility Study
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Prerequisite : Have earned credits of BA 620 Financial Management

Capital budgeting analysis under certainties; capital budgeting analysis under uncertainties; investment
strategies for value creation; project evaluation techniques; problems associated with investment analysis; cash flow
estimation; estimation of the cost of capital; the effects of inflation; risk analysis in capital budgeting; sensitivity analysis;
Monte Carlo simulation; certainty equivalent; real options; project’s cash distribution; the effects of financing on capital
budgeting; capital rationing; capital budgeting using other financial concepts; capital budgeting analysis for projects with

multiple purposes.
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BA726 Personal Wealth Management
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Prerequisite : Have earned credits of BA 620 Financial Management
Fundamental concepts of personal wealth management, Basic financial tools of personal financial planning,

Client profile, Goals and data collection, Data analysis, Introduction to personal income tax, consumption planning,

Financial instruments for liquidity management, preliminary financial plan workshop.
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BA730 Digital Marketing
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Prerequisite : Have earned credits of BA 630 Marketing Management
An overview of digital marketing communications, knowledge and understanding the digital marketing

framework, digital strategic planning through digital marketing tools, digital content marketing, digital media & channel

planning, search marketing and performance marketing.
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BA731 Consumer Behavior
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Prerequisite : Have earned credits of BA 630 Marketing Management

Concepts and theories of behavioral analysis in order to understand consumers and their behaviors. Traditional
thinking, which emphasizes psychological and behavioral theory for purchasing decision-making process. Contemporary

alternative theories, which emphasizes understanding consumer from social and cultural dimensions. The understanding

of both individual and organizational behavior that influences the purchasing decision.
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BA732 Competitive Marketing Strategy
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Prerequisite : Have earned credits of BA 630 Marketing Management

Theoretical framework in prescribing marketing strategy to create competitive advantage, taking into account
business’ readiness and resources in seizing market opportunity. Analysis of market structure and competition

environment.
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BA733 Integrated Marketing Communications Management
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Prerequisite : Have earned credits of BA 630 Marketing Management

Theoretical framework, principle, methodology of marketing communications, planning, and integrated
marketing communications. Factors in selecting appropriate marketing communications. Evaluate marketing

communications effectiveness. Prescribe marketing communications to complement other marketing strategies.
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BA734 Service Marketing and Management
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Prerequisite : Have earned credits of BA 630 Marketing Management
Importance of services industry towards country and global economic development. Differentiate between
goods and services posing different management challenges. Study consumer behavior towards services industry, services
evaluation, enhancement tools, services marketing, marketing component design, and services strategy in competitive
environment. Services manpower requirement in line with market demand, manpower training capable of satisfying

customers’ needs.
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BA735 International Marketing
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Prerequisite : Have earned credits of BA 630 Marketing Management
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Theoretical framework, principle and methodology of international marketing. Factors and business systems
affecting international trade, borderless marketing, international marketing strategy, export procedure, imports, and

overseas investment. Analyze problems affecting international marketing, including problems related to business ethics.
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U5.736  NIINAIAIZHINBIANIFING 3 (3-0-9)
BA736 Business to Business Marketing
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Prerequisite : Have earned credits of BA 630 Marketing Management

Theoretical framework and methodology in business to business marketing which is different from consumer
marketing. Business to business purchasing decision and behavior, marketing opportunity, marketing strategy, brand
development and management, product channel development, consumer relationship management, integrated
marketing promotion, sale and after-sale services, product pricing and value-added negotiation, marketing effectiveness

evaluation, consumer satisfaction maintenance, and business to business strategic vision.
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BA737 Product and Brand Management
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Prerequisite : Have earned credits of BA 630 Marketing Management

Policy and strategy of product management, role and responsibility of product manager, product mix and
packaging, new product development, product life cycle, relationship between product and other marketing mix. Policy
and strategy of brand management, consumer preference analysis, competitorsanalysis, brand creation, brand design,

brand expansion, brand reception, global brand creation,brand sustainability, brand failure and revival, brand

communications, brand supervisionand evaluation.
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BA738 Pricing Strategy
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Prerequisite : Have earned credits of BA 630 Marketing Management

Customer-Driven Pricing concept, Coordinating the Drivers of Profitability Value Creation, Price and Value
Communication, Pricing Policy, The Source of Pricing Advantage, How to Estimate Economic Value, Value-Based
Market Segmentation, Price Structure, Price Metrics, Price Fences, Managing Expectations to Improve Price
Realization, Policies for Managing Price Increases, Pricing for Complementary Products and Substitute Products,
Breakeven Sales Analysis, Relevant Cost in Pricing, Pricing Over the Product Life Cycle, Understanding and Reacting

in the Pricing Game, Measurement of Price Sensitivity and Research Techniques, Ethics and Law.
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BA739 Big Data Analytics for Business Decision Making
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Prerequisite : Have earned credits of BA 603 Business Research

An overview of big data landscape. Basic big data analytic methods including descriptive statistics, hypothesis

testing, ANOVA, linear regression. Advanced big data analytic methods such as logistic regression, discriminant analysis,

panel data econometrics. Big data visualization.
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BA751 Logistics Management
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Prerequisite : Have earned credits of BA 630 Marketing Management and BA 650 Operations
Management
Strategic logistics-related management issues and planning associated with managing the transportation and
supply side of contemporary supply chains. Topics such as procurement, strategic sourcing, inbound logistics, MRP and

inventory management will be discussed.
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BA752 Supply Chain Management
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Prerequisite : Have earned credits of BA 630 Marketing Management and BA 650 Operations
Management

Theoretical framework and processes employed in supply chain management to raise business value, increase
business competitiveness in response to changing consumers’ demand both in manufacturing and service with the
objective of meeting customers’ expectation in the most effective way. Class discussion is motivated by case studies that

examine successful emerging supply chain management implementation.
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BA753 Quantitative Analysis for Decision Making
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Tools for quantitative analysis to help make decision systematically and efficiently. Applying quantitative
analysis techniques to solve business problem. Various mathematical modeling. Computer software to solve business

problems via business case studies.
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BA762 International Business Management
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Prerequisite : 2" year student status

Important environments in conducting international business, including global economic blocs. The evolution

of international trade and investment. Related theoretical framework to manage international business considering
objectives, strategy, benefits, investment opportunity. Policy and strategy development to accommodate international

business and multinational corporations under suitable business environment.
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BA763 Business Law
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Laws governing business operations. Forms of business entities, contract, power of attorney, proxy, debenture,

partnership and corporation. Specific laws including monopoly, labor, financial institutions, money and capital markets.
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BA764 Business Consulting
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Prerequisite : Have earned credits of BA 620 Financial Management BA 630 Marketing Management
BA 640 Principles of Management and Human Resource Management and BA 650
Operations Management
Business consulting framework related to operations, finance, marketing, and performance management. Core
consulting skills required for successful delivery of consulting engagements such as hypothesis generation, approach

analysis, effective market research as well as developing and delivery of effective presentation.
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Selected topics in business in order to broaden the knowledge and skill in modern business administration.
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BA766  Special Issues in Business 1
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The current special issues in order to understand the modern business process and broaden business and

management perspective
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BA767 Special Issues in Business 2
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Current special issues that have an effect on business in order to broaden the modern business perspective.
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RB600 Modern Real Estate Business
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The study of economic factors both at micro and macro levels that impact real estate business such as real estate
firms, consumer behaviors, land price, finance and investment aspects and real estate project. The subject concentrates on
relationship between real estate firms and related agencies both government and private. Students will also learn the

process in real estate development and how economic trend can affect real estate business.
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RB612 Real Estate Law and Taxes
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To study legal, tax principles and its interpretations in order to be able to apply into real estate business;

students will also learn how to analyze the affects that legal and tax rules and regulations impact on real estate business.
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RB621 Real Estate Finance and Investment Analysis
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Finance and investment analysis are concerned with evaluation of investment and management of real estate
under different situations and circumstances. The financing techniques in analyzing investment and project funding will
be emphasized while concentrating on risk in the financial and capital markets. Students will also be learning factors that

affect the real estate business.
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RB671 Feasibility Study and Businee Plan
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This course provides students how to do the project feasibility study and to implement the business plan. The
study of the project feasibility will emphasize on the parts of legal, marketing, production, operation and finance. Then
how to write the effective business plan will be learned. It is a guideline for doing the business in the future. This course

also teaches more in business model, market research and business strategic planning.
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RB735 Modern Property Management
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Property management principles, strategies, plans, control system, auditing system, evaluation process, and how
to create a budget. Students will also learn how to communicate and take care tenants as well as clients (landlord), how to

manage the property's common area and solve problems regarding property management.
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RB777 Residential and Commercial Property Development
o a d d v a v du 3 [ a
NITUIUNTTNAUUI !!ﬂz’s!ﬂ§13ﬁﬂﬂq71§11&ﬂ1‘§ﬁﬂﬂuiﬂix‘lﬂ1§f’]ﬂ~1?‘i15347]5Wﬂﬂﬁéll1uﬁﬂ§iﬂ1ﬂﬂ WIUTUNIIN LA
a d o A o (v a o d a
AATHNIIN imﬁammmﬂw ﬂﬁﬁmﬁﬁwanizﬂudamiwmmammﬁumwa !‘1;1‘! IATHIND ‘IJiZ‘lﬂﬂﬁ NIEFHNIN NI
v \ v a a =g v
BRI mmnmimams NIINBAIN uammﬁqﬂbﬂ N1IAAIA NIINY ﬂ1§‘U§1’i1iTﬂiQﬂ1i i'JNﬁNﬂ1§1]§‘U1J§Q!!E’I$
[ 4 [ d 4 a ¥ a Y
Ysunldsudsziammisliauldmmnzanivaniimsaidieg welinawuiamulasims dwaSuiannlasimsau
J v I A Y 4
Tasamsneaswasaidlalyanla
Learn the procedures and strategies on real estate investment of residential, commercial and industrial

properties. Students will also learn how to analyze the factors that affect the property development; economy,
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demography, physical attributes, design, construction, infrastructures, marketing, finance, and project management.

Appropriate planning techniques are also included in the subject.
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BA643 Employee & Labor Relations
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resource
Management

The concepts, principles, and theories of employee relations and labor relations. Roles and movement of
government, employers, employees, as well as labor unions in the employee relations / labor relations process, grievance
procedures, negotiation and collective bargaining processes, lockout and strike, roles of labor court, and methods to create
mutual understanding among employers, employees, and labor unions. Other issues that will promote pleasant employee
relations within contemporary organizations such as work-life balance, and employee engagement. Labor relations and

employee relations laws significantly affecting business operations of today’s organizations.
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BA644 Human Resource Information System
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resource
Management

The use fast-changing IT to create added value to organization. Practice database administration, starting from
data collection, analysis and application in recruitment, screening, training, performance evaluation, and monetary

compensations with objective of reducing costs and raising productivity.
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BA645 Strategic Compensation and Performance Management
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resource
Management
Theoretical framework and principle of compensation, job analysis, performance evaluation, wages and salary
structure, wages and salary survey, strategic compensation, incentives and fringe benefits. Law on compensation
management, compensation strategy under competitive environment. Work performance evaluation principle and

practice, feedback, discussion, taking into account feedback to decide on compensation level, operation revision, and

application in other human resources systems.
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BA646 Knowledge Management
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resource
Management
Theoretical framework and principle of knowledge management in an organization, deep-seated knowledge,
hidden knowledge and apparent one. Knowledge management tools, self improvement, coaching, mentoring, best
practices, community of practice, knowledge creation pool, knowledge dissemination, core competencies to be transferred

to stake holders within organization, customers and trading partners so that organization can always innovate and adjust

to changes, and intellectual property development strategy.
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BA741 Developing Human Capital in Organizations
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources
Management
Theoretical framework, principle, technique of managing human capital to create competitive advantage.
Planning technique, professional career advancement and position replacement to sustain organization capability,

including skills development of management and staff at all levels so that human capital can work to strengthen

organization’s competitive advantage.
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BA742 Contemporary Issues in Human Resource Management
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Theories, research,trends, and hot issues in human resource management areas for contemporary
organizations operating in our today’s world such as methods for evaluating financial soundness of HR policies and
practices of contemporary organizations, design of high performance and adaptive organizations, managing workforce
diversity globally, HR strategies and practices for supporting the establishment of ASEAN Economic Community (AEC)

etc.
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BA743 Consulting in Human Resource Management
a Yl ya (% (% a [y d
IBIUIAUNDY : ﬁﬂ‘]ﬂﬂ]‘lﬂ UB.640 HANNIANMIUASUITIININSININYBEY
Y d' :; Y a % d a Y o o =2
‘IJTI‘U1‘“!!@131’11!1‘YIGIJﬂﬂﬂﬂ%ﬂ‘kﬂﬂ]uﬂ]iﬂi‘lﬂi‘niﬂﬂ1ﬂi3ﬂ§}lﬂ ﬂi’lE]ﬂﬁ]uﬁ]iﬂﬁi§N1uﬂ1§1ﬂﬂ1!!u3u1ﬂ§ﬂ}ﬂ ANH
J ° )
nszuaumanazinuzlumsinsgrdaymlumsldmlSom vaziinuzlumsinauenuamandluifym
Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources
Management
Role and duty of human resource management consultant, including giving ethical advice. Methodology and

skills in analyzing consulting problems and presenting recommendations.
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BA744 Human Resources Planning and Staffing
Fiafunew : @euli3n UE.640 nEDMIIAMIHAZUIMINTNENNIHYBE
a o A (Y Y a d ' v ad a d o IR
HINA ﬂmﬂwugm‘lumnnuwumwmnsqam‘lmnmﬂs:iﬂwgaqﬂunﬁmmm IHNITUAIICHOIAIINIAING
[y o v o 13 ) d
ﬂ‘%mmnm:@mmw ms‘m!muaﬂﬂmaﬂugﬂ!mudnq i'JNTNﬁﬂ‘Eﬂ NagNs 114mmitmwnmnmﬂmm:mwanmams
uazndnms matamsaianuunaaey maiamslimamdmSudunivel saunamIesiielumsaaaenyiianig q e
9/:;4 v a wAa
uss%wummmmimmﬂgumm
Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources Management
Theoretical framework and fundamental factors in human resource planning for organization’s utmost benefit.
Human resource quantity and quality, position planning, recruitment strategy within and outside organization.
Questionnaire technique, interview questions and several recruitment and selection tools to select capable personnel to

work for organization.
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BA745 Talent and Career Management
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources

Management

Talent and career management concept, connected to succession plan. Talent sourcing , screening and

selecting. Performance and potential assessment. Leverage talent, talent development Design of vertical and

horizontal track and talent retention.
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BA746 Human Resource Analytics
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources
Management

Process in using human resource’s information to manage risk and change occurring from internal and

external factors. Apply human resource’s information in planning and manageing human resources in various functions.

Study the processes on decision making, plan and collect data. Conduct performance analysis, causality and effect, and
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expected outcomes and performances by using statistical and academic concepts. Present the results, communicate and

motivate an executive.
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BA747 Organizational Development and Change Management
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources
Management
Theory and concept in organization development and change management, process of organizational
development in individual, group, and organizational level. Organization diagnostic process, change management
process, and process’s resistance to change, tools in organizational development and change. Evaluation of change

management program.
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BA748 International Human Resource Management
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Prerequisite : Have earned credits of BA 640 Principles of Management and Human Resources
Management
Three different types of IHRM policies used by multinational companies. The key strategic problems of
international assignments, including recruitment and selection, the importance of training and development programs,
especially cultural training, and the advantages and disadvantages of expatriation. The issues of executive pay and
compensation polices for workers in international markets. The importance of labor-management relations around the

word.
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BA765 Selected Topics in Business
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Selected topics in business in order to broaden the knowledge and skill in modern business administration.
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U5.766 Ussiandfiymagsne 1 1.5 (1.5-0-4.5)
BA766 Special Issues in Business 1

Ysuidudda Mhaldlumsauiiugsioludogiiu ieldidlomnaalumsdufivgshoaiielml uaziangu
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The current special issues in order to understand the modern business process and broaden business and

management perspective

U5.767 Usziaudfiymagsne 2 1.5 (1.5-0-4.5)
BA767 Special Issues in Business 2
Usziiuinnq Nwanemsduiiugsnolutagiiidumsai e dumsautiugsnofiivai

Current special issues that have an effect on business in order to broaden the modern business perspective.
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BA800 Thesis
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Creating research proposal and research process that generate new knowledge in Business management.

‘Writing and presenting thesis for publication with strong ethical practice

U5.770 M3AuAIBasE 4.5 viugin
BA770 Independent Study
Fieaunew : aeuldIn) us.603 MIIVBMIFIND U5.620 MITAMINIEM V5.630 MITANIMIANA
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Prerequisite : Have earned credits of BA 603 Business Research BA 620 Financial Management
BA 630 Marketing Management BA 640 Principles of Management and Human
Resource Management and BA 650 Operations Management
Collection and comprehension of theoretical Knowledges to analyze situations happening in business, economy

and society so as to create new knowledge. Independent study could be research project, business consulting project, or

any issue of student’s interest.
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