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         - -  

TU  Thailand, ASEAN, and the World  

 

GLOBAL MINDSET) 

 

 Study of significant phenomena around the world, in the ASEAN region and in 

Thailand in terms of their political, economic and sociocultural dimensions. This is done 

through approaches, theories and principles of social science research via discussion and 

raising examples of situations or people of interest.   The purpose of this is to create a 

perspective of diversity, to understand the complexity of global interrelationships, to build a 

global mindset and to be able to challenge old paradigms and open up a new, broader 

worldview. 

 

    - -  

CIS Community Capital for Economic and Social Upgrading 

 

 

 To study the concept of community capital, both social and cultural resources and 

natural resources. Study the concepts, methods and processes of community capital 

management for economic and social upgrading. The students, being able to design 

concepts for economic and social development to reduce poverty and sustainable 

development at the community level  
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      - -  

CIS Contemporary Thai Society in the Modern World 

 

 

 Social transformations of Thai society undergoing the process of globalization, and 

inequality, and well-being. Contemporary social phenomena occurring in rural and urban 

areas, rural-urban linkages, including changes in livelihoods and pattern of living, 

consumption, everyday life in modern cities and rural areas in digital age. 

 

   - -  

CIS Contemporary East Asia: China, Japan, Korea, and Taiwan 

 

 

 A concise historical background of modern East Asia; contemporary developments 

and changes of China, Japan, North Korea, South Korea, and Taiwan since ; critical 

issues in twentieth-first century East Asia consisting of the rise of China, peace on the 

Korean Peninsula, and demographic, economic, and social changes. 
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105      3 (3-0-6)  

CIS105   Cultivating Entrepreneurial mindset and skills 

   

 

   Entrepreneurship in public and private sector organization. Using entrepreneurial 

mindset to search opportunities and create value in both yourself, your team, and your 

organization. Practical skills for new venture planning. 

 

106        3 (3-0-6)  

CIS106   Leadership and Influence 

    

 

    Create leadership for major change. Develop abilities to lead and influence 

through collaboration, coalition building, thinking strategically and conflict. 

 

110          3 (3-0-6)  

CIS 110   Law and Society  

    

 

    Thai society and world society at present Current trends and issues in Thai and 

global society Consistency of the law with Thai social trends and world social trends 

Concept of law and society, rights, liberties and equality of persons under international law 

and Thai law. Fundamentals of Civil and Criminal Liability of Persons in Thai Law .               

Thai justice process related to livelihood and society Laws relating to vulnerable people 
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and social welfare Copyright and Intellectual Property Laws environmental law Laws on 

personal data protection and other laws that are consistent with the current global context 

and Thai society. 

 

111         3 (3-0-6)     

CIS 111   Concepts and Theories on Suitability 

              

 

              The meaning, principles, philosophy, ideology and choices of development from 

the various schools of thought in social studies. The course considers the relationship 

between economic, social, cultural, political, physical factors that affect development; 

Development strategies and the impacts of development. 

 

 

      - -  

TU   Creativity and Communication 

 

 

 Creative thought processes, with critical thinking as an important part, as well as 

communication of these thoughts that lead to suitable results in social, cultural and 

environmental contexts, at personal, organisational and social levels 
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116       3 (3-0-6) 

TU 116  Man and Arts : Visual Art, Music and Performing Arts 

   

 

     This course is a study of art in relation to its function and the development of 

people, society and environment by focusing on various creative works, such as visual arts, 

music and performing arts, depicting the culture and perception of mankind. The course 

also aims to instill learners with real awareness of art values through personal experience, 

and also the appreciation of the aesthetic values of creative works. An emphasis is placed 

upon the influence of art on Thai values and the Thai way of life. 

 

109        3(3-0-6) 

CIS109    Intensive English Grammar 

    

 

    English grammar at the word, phrase, and sentence levels in variety of contexts for 

writing skills development and reading comprehension of texts related to social sciences 

 

112       3(3-0-6) 

CIS 112   English for Social Sciences 

 

    Reading strategies required for academic reading in social sciences; practice of 

essential writing skills and oral discussion using information from the texts. 
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113       3 (3-0-6) 

CIS 113    English for Careers 

  

      The structure, vocabulary and language functions used for communication in 

office and business transactions. 

 

114       3 (3-0-6) 

CIS 114    Elementary Chinese for Interdisciplinary Studies 

              

300

 

                Fundamental communication knowledge in Mandarin Chinese. Pinyin system and 

standard Chinese pronunciation. To learn the components of Chinese Characters. To 

practice in writing apporoximately 300 chinese characters from vocabularies and general 

dialogue. To practice in reading along with conversation. As well as to understand in the 

fundamental and grammatical structures. 

 

115      3 (3-0-6) 

CIS 115   Intermediate Chinese for Interdisciplinary Studies 

            400

 

             To study approximately 400 Chinese Characters. To practice in listening, speaking, 

reading and writing skills in more complex sentences. To study the grammatical structures in 

the intermediate level from the vocabularies covering daily life activities, etc. 
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103         3 (3-0-6) 

TU103 Life and Sustainability 

 

 

 This course provides an introduction to the importance of life-cycle systems 

perspectives in understanding major challenges and solutions to achieving more sustainable 

societies in this changing world. Students will learn about the relationship between mankind 

and the environment in the context of energy and  

resource use, consumption and development, and environmental constraints.Furthermore, 

an examination of social conflict and change from the life-cycle perspective will be used to 

develop an understanding of potential solution pathways for sustainable lifestyle 

modifications. 

 

143         3(3-0-6) 

TU143  Man and Environment 

 

         Fundamentals of natural and man-made ecosystem, biogeochemical cycles, 

interaction between human society and global environment. Topics include the impacts of 

science and technology on human population, natural ecosystems, biodiversity, pollution, 

climate change, solid and hazardous waste and disaster 
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     - -  

TU   Introduction to Computer for Social Science 

 

 

            To study the essential components of computer systems including hardware, 

software, data and its processing; basic data communication, network and the Internet, 

principles of problem-solving using computers and software packages, security, ethics and 

laws related to computer usage and information systems. 

 

      - -  

CIS Programming for Data Analytics 

 Python 

 

 Python programming and essential modules for data analytics from data loading 

to knowledge extraction and understanding. Students are able to use programming 

languages and understand data structure, algorithms for data ingression, data analytics, data 

manipulation and visualization 

 

      - -  

CIS Innovation and Entrepreneurship 
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 Data Science and Innovation Capability. Strategy for building innovation capacity. 

Barriers to innovation. Innovation Readiness. Manage Organization Change resulting from 

Innovation. Organization structure, cultures, and leadership for innovation. Sustaining 

Innovation. Fundamental concepts and analytical tools that help assess opportunities and 

develop entrepreneurial ventures, and how these concepts and tools may be applied to 

real world business situations and opportunities. Develop, define and clearly communicate 

a new business concept or initiative in an efficient, effective and compelling manner. 

 

 

      - -  

TU Financial Literacy for Individuals 

 

DCA 

 

 To learn the foundations, principles, importance and guidelines of financial planning 

for life goals, the uses of financial instruments, together with self-discovery techniques, 

financial planning techniques including how to earn, collect, use and invest money, savings 

allocation and DCA investment techniques, debt management techniques, savings increase 

techniques,  personal income tax saving planning techniques as well as the principles and 

importance of the Sufficiency Economy Philosophy in Thai society in order to be applied in 

living. 

 

209        3(3-0-6) 

TU209  How to Write a Successful Business Plan 

 

 

 Business Planning fundamental and creation skill. Understanding and realising 

business goals and impacts, thinking processes, business environmental analytics, and, how 
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to write business plan by exploring various case studies and getting direct experiences from 

successful professionals and entrepreneurs. 

 

108    3(3-0-6) 

CIS108    Data Collection and Research Report Writing on Social Sciences 

    

 

           Principles of research and data collection, determination of topics; objectives; 

literature reviews; referencing; procedures; formats; and research report writing skills on 

social sciences. 

 

 

        - -  

TU    Civic Engagement 

 

 

 Instillation of social conscience and awareness of one s role and duties as a good 

global citizen.  This is done through a variety of methods such as lectures, discussion of 

various case studies and field study outings.  Students are required to organise a campaign 

to raise awareness or bring about change in an area of their interest.   

 

   - -  

TU Self Design Civic Engagement 

 Prerequisite:   

 

 

Prerequisite: None 
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 The development of citizenship attitudes in a self-reliant democracy in solving 

social problems; Learn how to take self action to solve problems in society by designing the 

learning process and evaluation in collaboration with instructor. 

 

 

 

      - -  

CI  Data Science for Everyday Life 

 

 

 Introduction to data science, importance and history of data science, the overview 

of knowledge integration over social science and technology and how they are related. How 

data science is affected us in everyday life. Steps in applying data science in real works 

including: Data acquisition, data preparation, data analysis and visualization. 

 

      - -  

 CI Social Innovation and Social Entrepreneurship 

 

 

 Concepts and strategies of social innovation in order to solve social needs; 

concepts of reverse innovation; concepts and theories of social entrepreneurship; case 

studies on the use of simple technologies in solving social issues, poverty and raising the 

quality of life 
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204       - -  

CI 204  Business Administration for Interdisciplinary Studies 

 

The meaning, characteristics and structure of business including the basic principles 

of administration which consist of management, marketing, finance and accounts. Aside 

from these topics, the course focuses on the study of economic, political, social, and 

cultural factors, which affect businesses and can be applied to the study of other 

disciplines. 

 

240        3 (3-0-6) 

TU240  World Geopolitical Economy   

 

  A Study of the Relationship between Geopolitics, Economy, Relations between 

Countries in the Region, World Economy, Geopolitical Problems. Economic Superpower, 

International Conflict and the Economic and Political Policies of the Great Powers that 

Influence Countries such as using Soft Power Policy, Social Sanction and etc. 

 

     - -  

TU   Design Thinking and Innovative Problem Solving   

 

 The Application of Fundamental Principles of Design Thinking for Creative problem-

Solving ,Emphasizing on the Understanding of Process as well as Cases Study and 

Experiment with Expert Coaching.    
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       - -  

TU   Digital Skills for the Future 

Media literacy) 

Communications and collaboration) 

Career & Identity management) Digital literacy) 

Learning skills) 

Digital scholarship) 

Information literacy)  

 Learn Digital Technology Skills, Media Literacy, Skills in using Technology for 

Communication for Collaboration (Communications and collaboration), Digital Skills to 

Support their Career (Career and Identity Management), Digital Literacy, Understand Basic 

Digital Technology, able to use Digital Devices, Digital Skills for Academic and Information 

Literacy. 

 

208        3 (3-0-6)  

CI 208  The design of public policy 

 

The concepts and theories related to the design of public policy both Thai 

government policy and international. and practice in the design for local government and 

central government policies such as educational policies, economic policy, society and 

politics environmental policy, disaster management policy, public health policy, social-

cultural resource management policies, etc. 
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209         - -  

CI 209  Social Science Research 

  

Philosophy and main principles of social science knowledge building as well as the 

aims of social research as well as to study the research methodology according to the two 

main research guidelines, namely quantitative research; and qualitative research covering 

from problem determination research question research design Planning for data collection 

and guidelines for data analysis. 

 

   

 

211           3 (3-0-6) 

SI 211 Startup Business 

 

Characteristics of startup and key success factors by using design thinking process, 

evaluation initial and investment idea, studying startup cases in countries, regions and 

global levels. 

 

212                                   3 (3-0-6) 

SI 212 Technology and Innovation for Business 

AI, Blockchain, Data Science, Metaverse 

GMS 

 

Illustrate the advance technology and innovation that can apply to the product and  

service development. The course will concentrate on how to apply new technology for 
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business agenda such as AI, Blockchain, Data Science, Metaverse. In the meantime, the 

course will unveil the potential and infrastructure of countries in GMS and China in order to 

clarify the development scheme. 

 

221         3 (3-0-6) 

SI 221 Socio-Economic Development and Innovation in GMS and China 

 

The course is to examine the socio-economic development in GMS and China 

through national development plans or national strategies. The role of state and private 

business sector are the key actors. Furthermore, the trend in economic and social 

development are to be explored in the decoupling world discipline. 

 

321           3 (3-0-6) 

SI 321 Digital Business Management 

 

Entrepreneurship concepts, SWOT Analysis, Business model, Social Enterprise, 

Environmental Scanning, Digital Business branding, Business planning, Marketing strategies 

and technology skill in Thailand and GMS. 

 

322              3 (3-0-6) 

SI 322  Economic Competency in GMS 

 

The concepts and tools used to analyze business opportunities, which including 

modern tools such as geographic information systems, and concepts and skills needed to 

live and work, such as financial literacy. 
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323              3 (3-0-6) 

SI 323 Green Economy for GMS Development 

circular economy) bio-economy) 

 

The development of a green economy, the similarities and differences of the green 

economy concept with the circular economy and the bio-economy, including implementing 

such policies and restrictions. 

 

314      3 (3-0-6) 

SI 314 Business Regulation and Laws in GMS 

 

Business Regulations and Laws in economic relations both international trade and 

investment including the implementation of economic policies in both bilateral and 

multilateral frameworks. 

 

324        3 (3-0-6) 

SI 324 Social Sustainability in GMS 

SDGs 

 

Social security concept based on SDGs in GMS, Direction of human resource 

development in education, Participation, Management on poverty and other problems 

related to socio-politico-economic condition in GMS, and Opportunity for developing social 

innovation. 
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325           3 (3-0-6) 

SI 325 Project Analysis 

 

Understand and be able to find cash flow, discount rate, present value, future value, 

rate of return, depreciation, cost and benefit to be able to choose appropriate methods to 

assess the feasibility of the project and compare projects to select a project that is suitable 

for the objectives. 

 

326       3 (3-0-6) 

SI 326  Entrepreneur Innovation Project in GMS 

 

Developing a project to propose  potential product(s) in GMS market. 

 

 

411             3 (3-0-6) 

SI 411 Logistic and Supply Chain in China and GMS 

 

The meaning, structure, characteristics, as well as the importance and management 

of logistics and supply chain, for managing the circulation and transfer of goods and 

services.  Including various information between institutes that provides time and cost 

efficiency in response to the competitive advantage. 
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421        3 (3-0-6) 

SI 421 Trade and Investment in GMS 

 

           The economy of the Greater Mekong Subregion; international economic cooperation 

in the Greater Mekong Subregion; the roles of the superpower and international organization 

in the Greater Mekong Subregion in terms of economy, trade, investment and service, as 

well as trade opportunities. And Thailand's investment in the Greater Mekong Subregion. 

 

422       3 (3-0-6) 

SI  422 The Dynamic of Politics and Economic in GMS  

 

The course aims to illustrate the dynamic of politics and economic in GMS. The 

subject explains the relationship between internal and external regional relations, including 

interest groups. The impact of the relationships are to be explored.  

 

423         3 (3-0-6) 

SI 423 Great Powers and Southeast Asia  

ASEAN GMS 

21 

Roles and characteristics of superpower politics in Southeast Asian countries. both 

from cooperation and conflict issues including checking various factors influencing policy 

and strategy formulation of superpowers with Southeast Asian countries, both at the state 

and regional levels under ASEAN and at other sub-regional levels such as the GMS, to be 
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able to explain and analyze the relationship patterns change and challenges Between 

Superpowers and Southeast Asia in the 21st Century 

 

424       3 (3-0-6) 

SI 424 Society and Culture of Contemporary in GMS 

 

Socio-cultural histories and relations among people in the Greater Mekong Sub-

region. Socio-cultural dynamics of the GMS stimulated by globalization forces, political and 

economic transformations. Contemporary socio-cultural phenomenon in the GMS e.g. 

migration, urbanization, gender and sexuality, popular culture, sub-culture and so on. 

 

425       3 (3-0-6) 

SI 425   Environmental Challenges in GMS 

 

       The environmental and ecosystem challenges in the greater Mekong Sub-Regions; 

the interaction between economic growth and natural resources and the environment, and 

the effect of environmental pressure on development. 

 

426          3 (3-0-6) 

SI 426  Human Resource Management 

 

Understanding the role and significance of human resource management. 

Comprehensive review of key human resource management concepts, processes, 

techniques, and issues including human resource planning, job analysis and design, 

recruitment and selection,  compensation and benefits, training and development, 
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performance and evaluation etc. Critically understanding the application of human resource 

management concepts and principles through contemporary human resource management 

cases in both state and private sectors.   
 

 

 

 

231         3 (3-0-6) 

SI 231 Introduction to Tourism and Hospitality Industries 

 

Role, importance and component of tourism and hospitality industries, tourism 

resources, characteristics, type and management of tourism and hospitality businesses, role 

of organizations involved in the development of tourism and hospitality industries, 

entrepreneurship practice guideline, private sector tourism, current situation, problem, and 

tourism industry trends. 

 

232                  3 (3-0-6) 

SI 232 Geography and Tourism Resources 

 

Definitions, significance, development, and relationship between geography and 

tourism resources, geography of tourism resources, demand for place-based tourism, 

temperature and tourism, transport geography, and physical geography for tourism. 

 

233                  3 (3-0-6) 

SI 233 Digital Tourism Innovation 
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The meanings of tourism in the digital age, smart city development to promote 

tourism, management of sharing economy for accommodation, transportation, online travel 

business, logistics and aviation technology. management of shows and festivals using digital 

technology, tourist behavior in the digital age, relationship building strategy with tourists 

using digital market, the use of new media technology for eco-tourism and cultural tourism. 

 

331        3 (3-0-6) 

SI 331 Startup Business in Tourism Industry 

Design Thinking) 

Pitching Presentation) 

Characteristics of startups, success and failure factors of startups, design thinking 

process, preliminary idea evaluation, business idea evaluation, case studies of startups and 

Thai business in the global market, preparation of business information, and pitching 

presentation. 

 

332               3 (3-0-6) 

SI 332 Sustainable Tourism Policies, Laws and Ethics 

, 

 

Importance and essence of regulations and laws related to tourism industry such as 

the Tourism Authority of Thailand Act, the Tourism Business and Guide Act, the Immigration 

Act, National Parks Act, Service Places Act, Administrative Act of Pattaya City, Royal Decree 

on Taxes for Traveling out of the Kingdom, Act on Ancient Sites, Antiques, Objects of Art 

and National Museums, Enhancement and Conservation of National Environmental Quality 
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Act, Hotels Act, Employment and Job Seeker Protection Act, Revenue Code, and the 

Customs Act, etc. 

 

333          3 (3-0-6) 

SI 333 NEO Tourism 

 

Concept and development of new tourism model in both physical and cultural 

dimensions for efficient and sustainable use of resources, the study on economic and socio-

cultural changes leading to new travel pattern, new tourism trends: digital tourism, tourism 

for all, responsible tourism and other tourism patterns that focus on experience, solutions 

for environment, economy and society, local participation, and creative tourism. 

 

334                         3 (3-0-6) 

SI 334 Local Wisdom for Tourism Innovation Development 

  

Definitions of local wisdom, geo-social characteristics of local lifestyle, history, the 

diversity of local culture, tourism promotion, the impacts of tourism, and development of 

tourism innovation based on local wisdom. 
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335                 3 (3-0-6) 

SI 335 Digital Tourism Business Management 

 

Entrepreneurship concept, market opportunity analysis, for-profit and non-profit 

business management, environmental assessment, choosing the right business/brand for 

market competition, writing a business plan, creating image and business goal, business 

negotiation, marketing strategy, technology skills and media selection for advertisement, 

brand identity presentation, creating business connection, and laws for entrepreneurship in 

the digital age. 

 

336          3 (3-0-6) 

SI 336 Tourism Entrepreneurship 

 

 Introduction of tourism entrepreneurship in the digital age, basic steps to start a 

tourism business, skills in market opportunity analysis, business planning based on ethical, 

quality and efficient tourism business. 

 

337       3 (3-0-6) 

SI 337  Entrepreneurial Innovations in Tourism Projects 

Hackathon) Startups) 

Pitching Presentation) 
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     Creating tourism innovation for business operation, expanding, adding value, 

generating income, creating new qualify tourism; learning Hackathon process, designing 

urgent innovation to support startups in tourism business, and pitching presentation. 

 

 

431          3 (3-0-6) 

SI 431 English for Tourism Business 

 

    Practice English skills needed in real-life situations used in tourism business. 

 

432                  3 (3-0-6) 

SI 432 Principles of Recreation for Tourism  

 

Concepts and principles of recreation: definition, development, classification, and 

organization of recreational activities. 

 

433                    3 (3-0-6) 

SI 433 Tourism Service  

 

      Introduction of service management and innovation skills in analyzing and creating 

services in the digital age, developing effective personality and communication skills, digital 

strategic planning for managing service innovation in the tourism business to increase value 

and customer satisfaction. 
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434                  3 (3-0-6) 

SI 434 Logistics for Tourism Management  

Physical Flow) 

 

     The management of coordination among activities for perfect physical flow of 

tourists and the highest satisfaction. 

 

435      3 (3-0-6) 

SI 435 Sustainable Tourism Concept for Tourism Policy 

 

     Sustainable tourism concept and policies, applying tourism development concept, 

tourism planning and management by integrating cultural, environmental, politic, economic 

and social dimensions, roles of stakeholders, policy analysis and critical techniques, 

principles of policy planning, procedures of strategic plans and projects, implementation of 

plans and projects into action; assessment and evaluation; case studies of  sustainable 

tourism management and development.  

 

436                  3 (3-0-6) 

SI 436 Management and Development of MICE  

Pitching)  

 Meaning, composition, importance, basic knowledge of hospitality industry in MICE 

business, development of international meeting skills, exhibition arrangements, reward 

strategies in tourism, component, motivation, role of factors affecting business and society, 
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technology skill development for business meeting and exhibition, and development 

presentation skills for pitching. 

 

437                3 (3-0-6) 

SI 437 Tourist Attraction Management 

 

    History and types of natural and artificial tourist attractions, cultural tourist 

attraction, new tourist attraction, role and characteristics of tourist attractions, development, 

regulations, management and marketing of tourist attraction in sustainable terms.  

 

438       3 (3-0-6) 

SI 438 Geographic Information System for Tourism  

 GIS) 

 

      Concept and principles of Geographical Information System (GIS) for tourism, 

geographical information system as a tool for providing data, exploration and spatial analysis 

for making decision on tourism management. 
 

 

 

 

241           3 (3-0-6) 

SI 241 Social-Cultural Capital 

 

Definitions, concepts and the differences between socio-cultural capital and 

economic or business capital, including social and cultural capital support. Students will 
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also study the role of social and cultural capital for developing society at local and national 

levels. 

 

242          3 (3-0-6) 

SI 242  Creative Economy Development 

 

Economic, social and cultural development in the new era development concept 

and creative economy development 

 

243                3 (3-0-6) 

SI 243 Organizational Management and Entrepreneurial Skills 

 

 

Basic concepts of organization. Development of organizational theory from the 

industrial age to the digital economy. Organizational design, planning, organization, 

controlling and administrative decisions - making. Entrepreneurial concept. Developing a 

new generation of entrepreneurs and how to start up a business or business development 

analytical skills and assess business opportunities and skills necessary for entrepreneurs in 

the modernity world.  

 

341       3 (3-0-6) 

SI 341 Folklore and Cultural Resources Management     

  

 

 

The meaning, development, and characteristics of various types of folklore, as well 

as the integration of folklore with other disciplines and cultural resources management; 

concepts of creative folklore; the use of folklore to create value. 
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342             3 (3-0-6) 

SI 342 Groups and Socio-Cultural Development 

 

          The definition of groups, social organizations and social networks; the importance 

and necessity of the group in the development of socio-cultural management; group 

composition; concepts and theories regarding the development of groups, organizations and 

social networks; group dynamics and empowerment learning groups and management; the 

role of corporate groups and social networks, at the community level, national level and 

international level; network creation and development cooperation parties, including the 

empowerment of various organizations leading to social, economic, and political drive, 

resulting in change and management.  

 

343         3 (3-0-6) 

SI 343 Socio  Cultural Resource Management 

 

    The development and concepts of socio-cultural resource management at national 

and international levels. The course focuses on the role of government agencies, 

organizations and other sectors in socio-cultural resource management; as well as the 

impacts of development and management. 

 

344                3 (3-0-6) 

SI 344 Contemporary Culture and Cultural Industry 
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The meaning of contemporary culture and cultural industry. Understanding of 

culture as part of an economic capital. Culture as a new creation based on a multicultural 

basis. Cross-linking analysis between culture in relation to economic, social, political and 

cultural structure as a new metropolitan area of national, regional and international 

cooperation. The role of international organizations in creating cultural diversity. Creating 

income from culture and industrial culture, including creating spaces for cultural products. 

 

345           3 (3-0-6) 

SI 345 Technology Management 

 

Concepts and methods of using technology, information, digital skills in managing 

socio-cultural resources. and develop patterns of using technology, data, and digital skills by 

themselves 

 

346              3 (3-0-6  

SI 346 Cultural Heritage Conservation and Creation 

 

Concepts, values, roles and importance of the cultural heritage, also the integration, 

preservation and conservation of cultural heritage. This will lead to the integration of 

knowledge in all areas related in order to conserve and develop, such as transforming 

cultural heritage into cultural products, or using it as a model for other creative works 
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347        3 (3-0-6) 

SI 347 Seminar on Socio  Cultural Resources Management 

 

Critical issues or issues of interest relating to socio-cultural resource management. 

The course focuses on the concepts and theories as a means to the study and research 

phenomena, the main issues are then presented by the students in a seminar, including 

brainstorming and discussion of various issues. 

 

 

441          3 (3-0-6) 

SI 341 Communication for Management 

 

meaning and significance communication element Communication for management 

in various forms, communication in crisis situations. writing, speaking, listening, reading, 

communication skills, nonverbal and verbal skills Communication Skills for Public Relations 

Communication skills for human relations corporate communication. 

 

443                3 (3-0-6) 

SI 443 Cultural Landscapes and Built Environment 

 

      Relationship between nature and human, development of the value and 

significance through the process of managing cultural landscapes, integrating with creative 

culture, and built environment. 
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444       3 (3-0-6) 

SI 444 Man, Society and Culture in Literature and Film 

 

Socio-cultural aspects represented in literature and film focusing on interrelationship 

studies of man and his context. Presentation of socio-cultural resources through film and 

literature as art and media. 

 

445           3 (3-0-6) 

SI 445 Ethnicity and Development 

 

Concept on ethnicity and development studies, social and cultural structure of 

various ethnic groups in Thailand and the impact on development projects. 

 

446          3 (3-0-6) 

SI 446 Food Regimes and Globalization 

 

 Historical patterns of food regimes and agricultural societies questions. Reshaping 

relationships and news concepts in food regimes. Political ecology, Food sovereignty, New 

world order. Food and agro - industrial capitalism and the reconstruction of production. The 

effect of change and adaptation of food systems at both local and global levels. 
 

447         3 (3-0-6) 

SI 447 Principles of Intercultural Communication 
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Definitions and roles of intercultural communication, development and theory of 

intercultural communication study, impact and components of society and cultural, impact 

and components of language, relationship between language and society in intercultural 

communication, the process of adjusting to a new culture, and International image and 

personality in intercultural communication can be applied in the socio-cultural resources 

management. 

 

448      3 (3-0-6) 

SI 448 Power of Local Communities and Social Innovation for Sustainability  

 

Concepts and processes for promoting the capacity of local communities to create 

social innovations in addressing their own needs to cope with the changing world based on 

their own socio-cultural capital and/or technology and innovation to achieve the 

sustainable development goals. 

 

449                     3 (3-0-6) 

SI 449 Thai Studies 

 

Study evidence and concepts of Thai history and archaeology. Historical and 

archaeological development of Thailand Since the 19th B.C. and 19th B.C., the emergence 

and development of cultures and societies of Thailand and neighboring countries has been 

interrelated. This includes the analysis, interpretation of evidence and its investigation, 

valuing the reliability of historical and archaeological evidence. 
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0          - -  

SI   Cooperative Education  

 

 

            Students are required to work in a standard organization as a temporary member of 

staff for at least consecutive weeks under supervision of an academic advisor and a job 

supervisor. 

 

5                 - -  

SI  5  Competency Development of Organizational Operations 

 

 

 Focus on analyzing and comprehending international organizations, national 

organizations and community organizations in all dimensions, including history, evaluation, 

structure, culture, key success, technology and organization development, human resource 

development, organizational communication, brand and image, and other dimensions.  
 

 

 

502         - -  

SI  502 Field Visits 
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          Focus on establishing learning experience and recognizing the importance of careers 

through field visiting, by comprehending policies, management, mission, organizational 

culture, roles, organizational and human operations system, organizational communications, 

brand images, organization development and human resources development guidelines, as 

well as studying the problems and operating environments in the organization. Private 

organizations, NGOs, international organizations, volunteer organizations, community 

organizations and other organizations based on student  interests. 

 

503                             - -  

SI  503 Seminar in Field Visits 

 

           Focus on analysis and synthesis of learning experiences derived from studying 

concepts, theories, principles, as well as anticipating problems and solutions while working 

in the organization. Develop teamwork and creative skills for professional presentations.                      

 

504         - -  

SI  504 Independent Study 1 

 

 

 Explore a topic or an area of interest according to the curriculum of the university 

abroad. 

 

505  2       - -  

SI  505 Independent Study 2 
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 Explore a topic or an area of interest according to the curriculum of the university 

abroad, or work as an intern in an organization related to the curriculum of the university 

abroad. 
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